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Sesavali 

 

    politikuri konsultirebis sawyisebi jer kidev Cvens welT aRricxvamde 

Camoyalibda. politikosis gverdiT, ama Tu im saxiT, yovelTvis iyo mrCeveli, 

konsultanti. saarCevno kampaniis dros ki arCevnebSi gamarjvebisTvis mzadeba 

yvela epoqaSi aqtualuri iyo. Cemi interesis sagani politikuri 

konsultirebis modelis Camoyalibebisa da misi ganmapirobebeli mizezebis 

Seswavla da mecnieruli analizia. 1997 wels amerikis politikis mecnierebis 

asociaciis (APSA) Sekrebaze daisva sakiTxi imis Sesaxeb, rom politikuri 

konsultireba, rogorc disciplina moklebulia mecnierul Teoriasa da 

kvlevas. ukanaskneli oci wlis manZilze, araerTi kvleva Catarda da naSromi 

momzadda politikuri konsultirebis irgvliv, Tumca Cveni regioni da 

gansakuTrebiT, saqarTvelos gamocdileba kvlav yuradRebis miRma rCeba. 

aRniSnuli disertaciiT vcdilob mokrZalebuli wvlili Sevitano am 

problemis gaazrebaSi. 

     miuxedavad imisa, rom politikuri konsultireba Tanamedrove formiT 

arsebobas jer kidev XVIII saukunis miwurulidan iwyebs, misi, rogorc 

profesiis mecnieruli Seswavla mxolod 1990-iani wlebidan iwyeba. medvicis 

(Medvic, 1997) sadoqtoro disertaciam safuZveli Cauyara saarCevno kampaniis 

profesionalizaciis saqmeSi politikuri konsultantebis rolis mecnierul 

analizs. aRniSnuli naSromi iyo uprecedento sakvlevi Tematikis mixedviT, 

romelmac inovaciuri xedva SemogvTavaza politikuri konsultantebis 

amocanebis Sesaxeb. medvicis naSromis Rirebulebas gansakuTrebiT misi 

empiriuli monacemebiT gamyareba zrdida. misi naSromis amosavali iyo 

mosazreba, rom saarCevno kampaniis dRis wesrigs amomrCeveli gansazRvravs, 

xolo amomrCevlis moTxovnebze ki konsultanti reagirebs. amave periodSi 

turberisa da nelsonis (Thurber & Nelson, 2000) naSromma saintereso xedva 

SemogvTavaza konsultantebis rolis Sesaxeb da axleburad warmoaCina wina 

periodSi stereotipebis saxiT arsebuli warmodgenebi. erT-erTi aseTi iyo 

stereotipi imis Sesaxeb, rom politikuri konsultireba akninebs partiebis 

mniSvnelobas. manisa da ornStainis (Ornstein, N. J. & Mann, T. E., 2000) 
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,,permanentuli kampania da misi momavali” miuTiTebs permanentuli kampaniis 

rolsa da gavlenaze politikur institutebze. avtorebi saubroben uwyveti 

saarCevno kampaniis pirobebSi politikuri konsultantebis gadamwyveti 

rolis Sesaxeb. TiToeuli dasaxelebuli naSromi saarCevno kampaniis 

procesSi politikuri konsultantebis gansakuTrebul mniSvnelobaze 

miuTiTebs. 

         flaseris naSromi (Plasser & Plasser, 2002), romelic mimoixilavs 

saarCevno kampaniis msoflio gamocdilebas, umniSvnelovanes informacias 

awvdis mkiTxvels. miuxedavad misi masStabebisa, bunebrivia igi mTel rig 

SemTxvevebSi siRrmiseulad ver aanalizebs konkretul qveynebSi saarCevno 

kampaniis warmoebisa da politikuri konsultirebis kuTxiT arsebul 

gamocdilebas. Tumca, sakiTxi metad sainteresoa da Rrma Seswavlas 

saWiroebs miT ufro im qveynebSi, sadac sabWoTa kavSiris daSlis Semdeg 

gaCnda saarCevno kampaniis profesionalizaciis SesaZlebloba. beznosovi 

(Beznosov, 2007) aRmosavleT evropis regionSi mediatizacias, personifikaciasa 

da partiuli sistemis institucionalizaciis sisustes ganixilavs 

politikuri konsultirebis arsebuli modelis formirebis safuZvlad. 

miuxedavad imisa, rom flaseris kvlevasTan SedarebiT beznosovis naSromi 

SedarebiT viwro fokusiT gamoirCeva, mis sakvlev arealSi saqarTvelo ar 

Sedis. literatura saqarTveloSi politikuri konsultirebis Sesaxeb 

mcirea, faqtobrivad ar arsebobs, aRniSnulma problemam mniSvnelovanwilad 

gansazRvra Cemi interesi sakiTxisadmi da sadoqtoro disertaciis Tema.  

     sabWoTa kavSiris daSlis Semdeg postsabWoTa qveynebSi politikuri 

konsultantis rols Tavad partiis liderebi asrulebdnen, rac saWiro 

resursisa da gamocdilebis arqoniT SegviZlia avxsnaT. 1990-iani wlebis 

dasawyisidan etapobrivad gaizarda interesi saarCevno kampaniis 

profesionalizaciis kuTxiT da regionis aTviseba aqtiurad daiwyes 

dasavleTelma konsultantebma da donorma organizaciebma. saqarTvelo im 

qveynebis ricxvs miekuTvneboda, romlis mimarTac dasavleTeli 

konsultantebi gansakuTrebul interess iCendnen (Sussman, 2006, p. 1). 
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P   politikuri partiebis sistemis institucionalizacias gadamwyveti 

mniSvneloba aqvs axali demokratiebis Camoyalibebis TvalsazrisiT (Dix, 1992, 

pp. 488-511). hantingtoni institucionalizacias aRwers, rogorc process, 

rodesac organizaciebi da procedurebi aRweven stabilurobas da maRal 

Rirebulebebs iZenen (Huntington, 1968, p. 12). imis gaTvaliswinebiT, rom 

partiuli sistemis institucionalizaciis kuTxiT mTeli rigi naSromebi 

(Huntington, 1968; Janda, 1980; Kuenzi & Lambright, 2001) zogad xasiaTs atarebs, 

kvlevis procesSi didi dro davuTme partiuli sistemis 

institucionalizaciis Sefasebis relevanturi kriteriumebis Ziebas. 

saboloo jamSi, yuradReba SevaCere meinvoringis, skulisa da torkalis 

naSromebze (Mainwaring & Scully,1995; Mainwaring, 1999; Mainwaring & Torcal, 2005). 

aRniSnuli avtorebi saarCevno aramdgradobas, eleqtoratsa da partiebs 

Soris programul / ideologir kavSirs, personifikaciis donesa da 

eleqtoratis interesebis reprezentatulobas ganixilaven partiuli sistemis 

institucionalizaciis Sefasebis kriteriumebad.  

      politikuri konsultirebis modelis identificireba sakmaod rTuli 

procesia. dasaxelebuli miznis misaRwevad mxolod konsultirebis, rogorc 

profesiis Sesaxeb kvlevis warmoeba ar aris sakmarisi. igi moiTxovs im 

winasaarCevno strategiebis analizs, romelsac iyeneben politikuri 

subieqtebi. aRniSnulis gaTvaliswinebiT CemTvis mniSvnelovani iyo 

Semeswavla saarCevno kampaniis modelebis Sesaxeb arsebuli literatura. 

erT-erTi pirveli naSromi am mimarTulebiT Svansonsa da manCins ekuTvnis 

(Swanson & Mancini, 1996), romelic gansakuTrebiT sainteresoa im fonze, 

rodesac mimoixilavs, rogorc ganviTarebuli, agreTve axali demokratiebis 

pirobebSi saarCevno kampaniis Taviseburebebs. aRniSnul naSromTan erTad 

flaseris masStaburi kvleva (Plasser & Plasser, 2002) damexmara ganmesazRvra 

saqarTveloSi politikuri konsultirebis modelis SefasebisTvis Sesabamisi 

kriteriumebi. TiToeuli maTgani msoflioSi saarCevno kampaniis 

amerikanizaciaze miuTiTebs, Tumca detalurad gansazRvravs misi 

gavrcelebisa da ganviTarebis gansxvavebul midgomebs. aRsaniSnavia, rom 

Svansonisa da manCinis mier warmodgenili amerikanizaciis maxasiaTeblebi 
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sxvadasxva avtorebs manamdec aqvT miTiTebuli da aRniSnuli kvlevis 

Semdegac. magaliTad, kavanahi sust ideologiur safuZvlebsa da 

personalizacias ameriaknizaciis maxasiaTeblad aRniSnuli kvlevis 

Catarebamde ganixilavda (Kavanagh, 1995). flaseri da meieri ki mediis 

gansakuTrebul rolze miuTiTeben (Plasser and Plasser, 2002; Meyer, 2005). 

Svansonisa da manCinis naSromis fundamentur mniSvnelobas adasturebs is 

faqti, rom maT Tavi mouyares TiToeul maxasiaTebels da erTian konteqstSi 

gaaanalizes maTi mniSvneloba. is danaklisi, rac am naSroms politikuri 

kampaniis profesionalizaciis kuTxiT hqonda, mogvianebiT medvicis (Medvic, 

1997) kvleviT Seivso. 

      amerikanizaciis erT-erT maxasiaTeblad saarCevno kampaniis 

profesionalizacia (Swanson and Mancini, 1996) miiCneva, rasac safuZvels 

skamelis (Scammel, 1998) mosazrebiT sazogadoebrivi azris kvleva uqmnis. 

termins amerikanizacia / standartizacia vxvdebiT flaserTan (Plasser & Plasser, 

2002, p. 19), romelic aRniSnul terminSi saarCevno kampaniis adgilobrivi 

maxasiaTeblebis ignorirebis pirobebSi amerikuli gamocdilebis upirobo 

gaziarebas moiazrebs. 

     saarCevno kampaniis ganviTarebis periodizaciis kuTxiT mniSvnelovani 

iyo norisis statia (Norris, 2004). avtori aRniSnavs, rom 1990-iani wlebidan 

daiwyo postmodernuli etapi saarCevno kampaniis kuTxiT, rac Tavis mxriv 

axali gamowevevebis winaSe gvayenebs. partiebis winasaarCevno strategiebis 

sainterso tipologizacias gvTavazoben lilekeri da merSmenti (Lilleker & 

Less-Marshment, 2005). warmodgenili tipologizacia damexmara damedgina 

saqarTveloSi politikuri konsultirebis modelis formirebis safuZveli. 

     1990-iani wlebis dasawyisi saqarTvelos istoriaSi erT-erTi gadamwyveti 

etapi iyo. pirveli nabijebi idgmeboda saxelmwifoebriobis gzaze da qveyana 

cdilobda saerTaSoriso aRiarebis mopovebas. postsabWoTa saqarTveloSi 

mravalpartiulma, konkurentulma arCevnebma Seqmna SesaZlebloba politikur 

partiebs gamoeyenebinaT dasavluri qveynebis gamocdileba da miemarTaT 

profesionalebis daxmarebisTvis. Tumca, qveynis ganviTarebis perspeqtiva, 

romelic damoukideblobis mopovebam Seqmna, Sida dapirispirebam da saomarma 
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moqmedebebma gadafara. aseT rTul pirobebSi Camoyalibda pirveli 

adgilobrivi sakonsultacio centri da qveyanaSi Semovida politikuri 

marketingis profilis mqone saerTaSoriso donori organizacia. sawyis 

etapze politikuri konsultantebis roli saarCevno kampaniaSi iyo 

umniSvnelo.  

    1990-iani wlebis meore naxevari saqarTveloSi SedarebiT stabilurobiT 

da ganviTarebis tendenciiT xasiaTdeba. saqarTvelos mimarT gansakuTrebuli 

interesi gamoiCines dasavlurma donorma organizaciebma, romlebic 

arCevnebisa da politikuri konsultirebis mimarTulebiT muSaobdnen. 

aRniSnul periodSi Seiqmna araerTi adgilobrivi sakonsultacio centri da 

gaZlierda kavSiri ucxo qveynis profesionalebTan. dasaxelebuli mizezebis 

gaTvaliswinebiT saarCevno kampaniis profesionalizaciam momdevno 

safexurze gadainacvla da aqtiur fazaSi gadavida.   

    2003 wlis noemberSi saqarTveloSi ganviTarebuli movlenebi sayovelTao 

yuradRebis centrSi moeqca. ,,vardebis revoluciis” dros da ,,erTiani 

nacionaluri moZraobis” mmarTvelobis periodSi dasavluri politikuri 

teqnologiebis roli uaRresad didi iyo. rogorc revoluciiis dros, 

agreTve postrevoluciur saqarTveloSi mediam gansakuTrebuli gavlena 

moipova sazogadoebriv azrze da xelSi aiRo politikuri dRis wesrigis 

formirebis funqcia. xelisufleba, romelic qveynis saTaveSi mediis 

aRzevebis pirobebSi da misi gansakuTrebuli xelSewyobiT movida, gadavida 

uwyveti, permanentuli saarCevno kampaniis reJimSi.  

       literaturis Seswavlis safuZvelze Camovayalibe hipoTeza, romelic 

amgvarad gamoiyureba: qveyana, romelic xasiaTdeba partiuli sistemis susti 

institucionalizaciiT ufro metad aris midrekili saarCevno kampaniis 

amerikanizacia / standartizaciisken.  

KCemi kvlevis mizania: saqarTveloSi arsebuli politikuri 

konsultirebis modelis  gansazRvra. kvleviTi kiTxvebia: 

1. rogor ganviTarda politikuri konsultireba saqarTveloSi? 

2.  politikuri konsultirebis arsebuli modelebidan saqarTveloSi 

romelia damkvidrebuli?  
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3. ram ganapiroba saqarTveloSi politikuri konsultirebis arsebuli 

modelis ganviTareba? 

     Seviswavle da sadisertacio naSromSi gavaanalize 1990 wlidan 

dawyebuli momdevno oci wlis CaTvliT saqarTveloSi saarCevno kampaniis 

profesionalizaciis konteqsti da politikuri konsultirebis modeli. 

aRniSnul periodze yuradReba ramdenime mizezis gamo SevaCere: upirveles 

yovlisa, rigi avtorebisa xaverdovan revoluciebs da mis Sedegad mosul 

mTavrobebs ganixilavs, rogorc amerikuli teqnologiebis produqts (Anable, 

2006, pp. 7-43; Dobbs, 2000, In: Polese & O’Beachain, 2011; MacKinnon, 2007; Sussman, 2006, pp. 

15-29; Sussman & Krader, 2008, pp. 91-112),  romlisTvisac safuZveli etapobrivad 

momzadda. saintereso iyo am kuTxiT gameanalizebina procesebis ganviTarebis 

dinamika da damedgina saarCevno kampaniis kuTxiT aRiniSneboda Tu ara 

amerikanizaciis gavlena. garda amisa, imisaTvis, rom damedgina saarCevno 

kampaniis profesionalizaciis dinamika aTvlis wertilad unda amerCia 

damoukidebeli saqarTvelos pirvel wlebSi miRebuli gamocdileba da 

qronologiurad gavyolodi Semdgom wlebs. Cems mier sakvlevad SerCeuli 

periodis garSemo detaluri informacia arsebobs, romlis moZiebaSi xSirad 

uSualod vmonawileobdi. araerTi siRrmiseuli interviu Cavatare, rogorc 

politikur konsultantebTan da sociologebTan, agreTve politikur 

partiebTan da amomrCevelTan. aRniSul sakvlev periods ukve dasrulebuli 

saxe aqvs, mas aanalizeben eqspertebi da ganixilaven Tavad politikosebic, 

rac ufro met Tavisuflebas maniWebda kvlevis dros. 

    mkiTxvels SesaZloa gauCndes kiTxva, Tu ratom ar vexebi naSromSi 2012 

wlis saparlamento arCevnebsa da Semdgom periods. aRniSnulis mizezi aris 

is, rom 2012 wlis saparlamento arCevnebamde arsebuli gamocdilebis Sesaxeb 

detaluri monacemebi arsebobs, Semdgomi periodis Sesaxeb ki informacia 

mwiria. garda amisa me Cemi kvlevis strategiidan gamomdinare, 

dainteresebuli viyavi ara mxolod konkretuli arCevnebis SeswavliT, aramed 

saarCevno kampaniis profesionalizaciis dinamikis analiziT. am mizniT 

etapebad davyavi politikuri konsultirebis kuTxiT arsebuli is 

gamocdileba da konteqsti, romelsac ukve dasrulebuli saxe aqvs da 
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analizisTvis sakmaris safuZvels gvaZlevs. Tuki Cems kvlevaSi CavrTavdi 2012 

wlis arCevnebs, igi unda mimekuTvnebina profesionalizaciis garkveuli 

etapisTvis. Aamis uzrunvelsayofad ki saWiro iyo profesionalizaciis 

konteqstis analizi, romelsac kvlevis dros dasrulebuli saxe ar hqonda 

da mxolod mimdinare etaps warmoadgenda. konteqstis sruloyofili 

Seswavlis gareSe ki mxolod konsultantebis saqmianobis deskripciuli 

analizi ar Sedioda Cemi kvlevis interesebSi.  

     warmodgenili sadisertacio naSromi agebulia deduqciuri struqturis 

principiT. pirvel TavSi mimovixilav im fundamentur literaturas, 

romelsac veyrdnobi kvlevis procesSi da vamzadeb naSromis Teoriul 

safuZvels. Tumca aqve unda aRvniSno, rom gamoyenebuli literatura 

siRrmiseulad TiToeul qveTavSi Tematurad maqvs  warmodgenili, rac ufro 

mosaxerxebelia kiTxvis dros da ar iwvevs dabneulobas. meore Tavi 

daTmobili aqvs kvlevis meTodologiis aRwerasa da naSromis dizains. Tuki 

mecnierul naSromSi detalurad ar aris aRwerili gamoyenebuli kvlevis 

meTodebi da ar aris argumentirebulad dasabuTebuli, Tu ratom SeaCera 

konkretul meTodebze mkvlevarma yuradReba, naSromi mecnierul 

Rirebulebas kargavs. aRniSnuli rekomendaciis gaTvaliswinebiT didi dro 

davuTme kvlevis meTodologiaze muSaobas da vecade amomwuravad gadmomeca 

igi naSromSi. momdevno etapze Seviswavle politikuri konsultirebis 

saerTaSoriso gamocdileba da saqarTvelo ganvixile msoflio 

gamocdilebis konteqstSi. saerTaSoriso gamocdilebis Seswavla damexmara 

konceptualuri winadadebis CamoyalibebaSi, romlis Tanaxmad qveynis 

partiuli sistemis institucionalizaciis ganviTarebis dabali done 

ganapirobebs saarCevno kampaniis amerikanizacia / standartizacias.  

    naSromis meoTxe Tavi davuTme qveynis partiuli sistemis 

institucionalizaciis analizs. am mizniT partiuli sistemis 

institucionalizacia Seviswavle Sesabamisi ganzomilebebis mixedviT da 

davadgine, rom saqarTveloSi politikuri partiebi arastabiluri 

politikuri garemos pirobebSi orientirebuli arian moklevadian 

winasaarCevno kampaniaze. eleqtoratsa da partiebs Soris susti programul / 
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ideologiuri kavSiri wlebis manZilze problemas qmnida. Cems mier 

Seswavlili samive periodis ganmavlobaSi partiuli sistemis 

institucionalizacias gansakuTrebiT asustebda politikis personalizacia 

da patronalistur / klientelisturi kavSirebi.  

     mexuTe TavSi warmodgenilia Cems mier Catarebuli kvleva, romelic 

swavlobs saarCevno kampaniis profesionalizaciis dinamikas. farelis, 

kolodnis da medvicis (Farrel, Kolodny & Medvic, 2001) mier warmodgenili 

saarCevno kampaniis modelebidan saqarTvelo miekuTvneba axali 

demokratiebis models, romelic amerikanizacia / standartizaciis gziT 

ganviTarda. qveyanaSi politikuri marketingis kuTxiT dasavluri donori 

organizaciebis gansakuTrebuli gavlena aRiniSneba. saarCevno kampaniis 

profesionalizaciam intensiuri saxe miiRo mediis gaZlierebis pirobebSi, 

romelic saarCevno kampaniis centralizebuli marTviTa da partiis 

liderebis gansakuTrebuli roliT xasiaTdeba.  

    Ddisertaciis daskvniT nawilSi, Teoriuli safuZvlebisa da empiriuli 

monacemebis Sedegebis Sejamebis safuZvelze, Camovayalibe Sesabamisi 

daskvnebi. imis gaTvaliswinebiT, rom Cemi kvlevis dizaini ganmartebiTia da 

ara deskripciuli, daskvna Camovayalibe kauzalurobis principis dacviT. 

kerZod, Tavdapirvelad ganvsazRvre mizezebi da safuZvlebi da Semdeg 

Sedegebi da politikuri konsultirebis modeli.  
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Tavi I: politikuri konsultirebis Teoriuli safuZvlebi 

    

    KCems mier SerCeuli kvlevis dizaini sawyis etapze sakvlevi sakiTxis 

irgvliv arsebuli literaturisa da monacemebis Seswavlasa da analizs 

gulisxmobs. aRniSnulis gaTvaliswinebiT Cems pirvel amocanas swored 

literaturis moZieba da damuSaveba warmoadgenda. gamoyenebuli literatura 

sam nawilad unda gavyoT: kvlevis meTodebis, politikuri konsultirebis da 

partiuli sistemis institucionalizaciis Sesaxeb arsebuli literatura. 

kvlevis Tvisebrivi meTodebis Sesaxeb informacia miviRe robert vausis 

(deVaus, 2001), van everas (Van Evera, 1997), lorens niumanis (Neuman, 1994), robert 

iinis (Yin, 2003; Yin, 2009; Yin, 2014), Janet jonsonis, reinoldsisa da jeison 

maikofis (jonsoni, reinoldsi, maikofi, 2013) da TinaTin zurabiSvilis 

(zurabiSvili, 2006), naSromebidan. aRniSnuli literatura aRwers Tvisebrivi 

kvlevis meTodebs da gvexmareba gavaanalizoT maTi naklovanebebi da 

Rirebulebebi, rac mniSvnelovani sakiTxia kvlevis dawyebamde. robert iinis 

naSromi ,,SemTxvevis analizi – dizaini da meTodebi” detalurad 

gangvimartavs monografiuli gamokvlevis arss, SesaZleblobas da 

saWiroebas.  

     politikuri konsultirebis Teoriebis Sesaxeb arsebuli literatura 

moviZie flaseris (Plasser, 2000; Plasser &Plasser, 2002), norisis (Norris, 2004 a; Norris, 

2004 b), turberisa da nelsonis (Thurber & Nelson 2000), farelis, kolodnisa da 

medvicis (Farrell, Kolodny, Medvic, 2001), agreTve poliatkovis (Полятков, 2004), 

sitnikovis, baxvalovasa da ogaris (Ситников, Бахвалова, Огарь, 2004) 

naSromebidan. Fflaseris naSromi ,,globaluri saarCevno kampania” damexmara 

politikuri konsultirebis daniSnuleba gameanalizebina msoflio masStabis 

doneze, xolo farelis, kolodnisa da medvicis ,,partiuli da kampaniuri 

specialistebi cifrul epoqaSi” gamoviyene kvlevis sawyis etapze 

saorientaciod. 

    saarCevno kampaniis modernizacia / ,,amerikanizaciis” Sesaxeb arsebul 

Teoriebs Svansonis, halinisa da manCinis (Swanson, Mancini, 1996; Hallin, Mancini, 

2004), kavanahis  (Kavanagh, 1995; Kavanagh, 1996), skamelis (Scammel, 1998; Scammel, 
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2000), blumleris, gurevitCisa (Blumler, 1990; Blumler and Gurevitch, 2001) da 

flaseris naSromebSi gavecani. politikuri konsultirebis etapobrivi 

modificireba ganvsazRvre blumleris (Blumler, 1990), kavanahis (Kavanagh, 1995; 

Kavanagh, 1996), negrinis, papasanasopoulosis, kaidisa da holc-baCas (Negrine, 

Mancini, Holtz-Bacha & Papathanassopolous, 2007; Negrine, 2008) naSromebze dayrdnobiT. 

beznosovis (Beznosov, 2007) kvleva damexmara gameanalizebina postsocialistur 

sivrceSi saarCevno inJineriis kuTxiT arsebuli viTareba. partiuli sistemis 

institucionalizaciis Sefasebis kriteriumebi Camovayalibe sartoris (Sartori, 

1976), evanis da uaitfildis (Evan, Whitefield, 1996), katsis (Katz, 1996), meierisa 

(Mair, 1997) da henlis  (Hanley, 2001) naSromebze dayrdnobiT.  

     Tavidanve unda aRvniSnoT, rom kvlevisTvis avirCie deduqciuri 

strategia. am midgomam literaturis gamoyenebazec moaxdina gavlena. kerZod, 

garda dasaxelebuli fundamenturi literaturisa, TiToeuli cvladis 

operacionalizaciis Semdeg gamokveTili indikatorebis gazomvisTvis moviZie, 

gavaanalize da gamoviyene Sesabamisi akademiuri literatura, romelsac 

calke qveTavebSi warmovadgen.  

     fareli, kolodni da medvici (Farrel, Kolodny & Medvic, 2001) saarCevno 

kampaniis warmoebis sam models gamoyofen. SemoTavazebuli modelebi sakmaod 

zogadi xasiaTisaa, Tumca kvlevis sawyis etapze sakvlevi Temis irgvliv 

saorientaciod saWiro informacia momawoda. avtorebi miuTiTeben Semdeg 

modelebze: 

amerikuli modeli - marketingis, komunikaciebis da informaciuli 

teqnologiebis dominirebiT gamoirCeva, sadac kampania kandidatzea 

orientirebuli. politikosebi politikur konsultantebTan da kampaniis 

menejerebTan erTad arian CarTuli saarCevno kampaniaSi, Tumca mainc 

konsultantis mier SemuSavebuli strategiis Semsruleblebad gvevlinebian. 

am modelis erT-erTi mTavari maxasiaTebelia saarCevno kampaniis maRali 

Rirebuleba. amerikeli politikuri konsultantebi maRalma konkurenciam, 

Semcirebulma Semosavlebma da mzardma fasebma aiZula sazRvargareT axali 

biznes SesaZleblobebi moeZebnaT.  
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dasavleT evropuli modelisTvis damaxasiaTebeli niSnebi evropuli 

masobrivi partiebis xasiaTiT aris ganpirobebuli, rac mtkice ideologiur 

safuZvelsa da partiul kuTvnilebas eyrdnoba. saarCevno kampaniebi Sida 

materialuri da adamianuri resursiT mimdinareobs, Tumca aseve xdeba 

garedan eqspertebis mowveva, romlebic partiul struqturaSi erTvebian da 

mas eqvemdebarebian. 

dasavleT evropaSi kampaniuri finansebi naklebad gamWvirvalea, 

saarCevno kampania partiazea orientirebuli. evropis umravles qveynebSi 

politikuri konsultanti gacilebiT nakleb dros uTmobs winasaarCevno 

kampaniis strategiis SemuSavebas, vidre misi kolegebi amerikaSi. dasavleT 

evropaSi, amerikasTan SedarebiT, gacilebiT naklebi Tanxa ixarjeba 

reklamaze, masSi naklebia negativi da saarCevno gzavnilebi ideologiazea 

orientirebuli. 

axali demokratiebis modeli - im qveynebs aerTianebs, sadac axla xdeba 

politikuri sistemis formireba. maTi umTavresi maxasiaTebelia saarCevno 

kampaniis Catarebis gamocdilebis arqona da susti partiuli struqtura. mas 

Semdeg, rac am qveynebSi axali teqnologiebi gaxda xelmisawvdomi  da moxda 

politikis mediatizacia, daiwyo saarCevno kampaniis warmoebis gamocdilebis 

gaziareba. axali demokratiebis modelisTvis ufro mimzidvelia amerikuli 

modelis gamocdilebis gaziareba. amerikeli konsultantebi da donori 

organizaciebi, Tavis mxriv, sakuTari teqnologiebis msoflioSi eqsportze 

gansakuTrebiT zrunaven. Gamerikisa da axali demokratiebis politikuri 

sistemis msgavseba am qveynebisTvis kidev erTi mizezia amerikuli modelis 

gamocdilebis sakuTar qveyanaSi importisaTvis.  

Aaxali demokratiebis modeli sam nawilad SegviZlia gavyoT: 

I. aRmosavleT evropuli nawili - komunisturi reJimis ngrevisa da 

postkomunistur sistemaSi demokratizaciis dawyebis Semdeg regioni gaxda 

sazRvargareT moqmedi konsultantebisTvis momgebiani profesiuli areali. 

  II. laTinuri amerika - mas Semdeg, rac amerikuli modelis mixedviT 

Catarebuli ramdenime ZviradRirebuli kampania warumateblad dasrulda, 

SemuSavda kampaniis axali formebi, romelic ukeT Seesabameboda laTinuri 

amerikis qveynebis maxasiaTeblebs. 
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     III. aziisa da afrikis regioni – aq politikuri komunikacia ufro 

biznesTan asocirdeba, vidre politikasTan. saarCevno kampaniis dasavluri 

teqnologiebisagan gansakuTrebiT gamijnulia aRmosavleT aziis regioni, 

Tumca iaponia am mxriv mainc gamorCeuli SemTxvevaa. 

 

 

1.1 politikuri konsultirebis modernizacia / ,,amerikanizacia” 

 

    Tavdapirvelad unda aRvniSnoT, rom saarCevno kampaniis amerikanizacia 

orgvarad aris ganmartebuli: politikuri marketingis amerikuli 

teqnologiebis masobrivi gavrceleba da politikuri konsultirebis 

modernizaciisa da profesionalizaciis sinonimi (Mancini, 1999). termin 

amerikanizacias araerTi kritikosi hyavs (Plasser, (2002); Scammell, (1998); Norris, 

(2004); Swanson and Mancini (1996)). isini amerikanizaciis nacvlad termin 

modernizacias iyeneben. amis mizezi erTis mxriv bundovanebaa da meores 

mxriv, misi Sinaarsi, rac amerikuli politikuri teqnologiebis msoflioSi 

gavrcelebas da arsebuli adgilobrivi viTarebis gaTvaliswinebis gareSe 

sxvadasxva qveynebSi mis eqsports ukavSirdeba. politikuri konsultirebis 

ganviTarebis Sesaxeb arsebobs ori midgoma: 

- difuziuri midgoma - amerikanizacia marTlac moxda da es 

mimbaZvelobisa da amerikuli teqnologiebis masobrivi eqsportis Sedegia. am 

midgomis Tanaxmad, politikuri kampaniis amerikanizacia direqtiuli 

procesia, rodesac xdeba amerikuli saarCevno teqnologiebis upirobo 

gaziareba sxvadasxva qveynebSi (Gurevitc, 1999, p. 283). 

       - modernizaciuli midgoma - sxvadasxva qveynebis saarCevno kampaniis 

SigniT mimdinare bunebrivma procesebma (metismetad maRalma 

personalizaciam, masmediis marTvam da kampaniis mzardma negatiurobam) 

ganapiroba Sesabamisi teqnologiebis moTxovna, rac iwvevs gamoyenebuli 

teqnologiebis msgavsebas (Kavanagh, 1995). aRniSnul midgomebs me ar viziareb, 

radgan orive maTgani radikalur xasiaTs atarebs da ar aris mosaxerxebeli 

sxvadasxva qveynebis gamocdilebis Sesadareblad. igi CarCoSi aqcevs 
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mkvlevars da amis gamo SesaZloa qveynis specifiuri maxasiaTeblebis 

ignorirebac dagvWirdes. 

                 adreuli avtorebi Sileri da boid-bareti amerikanizacias 

ganixilavdnen, rogorc amerikuli kulturuli imperializmis Sedegs (Schiller, 

1969; Boyd-Barret, 1977; in Hallin and Mancini, 2004, p. 26). norisi gvTavazobs 

politikuri konsultirebis ,,import-eqsportis” models, romelic ar aris 

,,mxolod amerikisTvis damaxasiaTebeli teqnologiebiT cnobili da im 

kampaniuri teqnologiebis sesxebas gulisxmobs, romelic ufro gamosadegad 

miiCneva” (Norris, 2004, p.1). holtc-baCas azriT wina periodSi arsebuli midgoma, 

rom amerikuli saarCevno kampania samagaliTo iyo sxva qveynebisTvis 

Seicvala modernizaciuli midgomiT, rac gulisxmobs profesionalizaciasa 

da mimdinare Sida cvlilebebis Sedegs. igi Tvlis, rom: ,,Cven varT saarCevno 

kampaniis modernizaciis procesis pirispir, rac mniSvnelovanwilad 

damokidebulia konkretuli demokratiis politikur kulturaze” (Holtz-Bacha, 

2004. p. 15). skameli aRniSnavs: ,,amerikuli kampaniuri teqnologiebis gamoyeneba 

sxva qveynebSi SezRudulia, radgan amerikuli praqtika konkretulad am 

qveynis gamocdilebas emyareba” (Scammel, 1998, p. 15). igi gvTavazobs termin 

globalizacias, sadac qveynis Sida faqtorebia (gansakuTrebiT televizia da 

partiuli identifikacia) mamoZravebeli. skameli globalizacias 

modernizaciuli midgomis sinonimad iyenebs. 

         halini da manCini modernizacias iyeneben amerikanizaciis ufro Rrma 

mniSvnelobis gamosaxatavad (Hallin, Mancini, 2004, p. 40), romelic politikaSi, 

sazogadoebasa da media sistemaSi mimdinare cvlilebebis (Plasser, Plasser, 2002. p. 

16) da sakomunikacio tranzaciis Sedegia (Plasser, Plasser, 2002. p. 69). politikur 

komunikaciaSi mimdinare cvlilebebi ar SeiZleba CaiTvalos mxolod 

sazogadoebis SigniT mimdinare cvlilebebis Sedegad (Hallin, Mancini, 2004, p. 28) 

da mniSvnelovania garegani faqtorebis gaTvaliswinebac. negrini da 

papasanasopoulosi naSromSi ,,politikuri komunikaciis ,,amerikanizaciis” 

kritika” gamoTqvamen mosazrebas, rom saarCevno kampaniis kuTxiT cvlilebebi 

qveynis SigniT (politikaSi, sazogadoebasa da mediaSi) mimdinare 

cvlilebebis Sedegia da ,,ar aris arc erTgvarovani da arc yvelgan erTi 
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mizeziT ganpirobebuli” (Negrine,  Papathanassopoulos, 1996, p. 59). flaserTan 

vxvdebiT blumlerisa da gurevitCis mosazrebas, rom ,,adgilze arsebuli 

kampaniuri praqtika SesaZloa Seivsos an Seicvalos amerikuli kampaniuri 

praqtikiT (Blumler and Gurevitch, 2001; in Plasser, plasser, 2002, p. 20). aRniSnuli 

procesi sxvadasxva qveyanaSi sxvadasxvagvarad SeiZleba warimarTos 

kampaniuri praqtikis standartizaciis an hibridizaciis gziT (Plasser, Plasser, 

2002. p. 19).  

        kvlevisas me veyrdnobi saarCevno kampaniis amerikanizacia / 

modernizaciis Teorias. aRniSnuli Teoriis mixedviT, amerikanizaciis 

procesi yvelgan da yovelTvis msgavsi meTodebiT, SedegebiTa da 

intensivobiT ar mimdinareobs (Swanson and Mancini, 1996). amerikanizaciis 

procesi dakavSirebulia qveyanaSi mimdinare politikur da komunikaciur 

gardaqmnebTan. axal demokratiebSi mimdinare cvlilebebi xelsayrel niadags 

qmnis da warmatebiT xdeba ,,amerikuli saarCevno kampaniis gamocdilebis 

adaptacia da danergva“ (Blumler and Gurevitch, 2001), rac amerikanizacia / 

standartizaciis saxeliT aris cnobili.   

       amerikanizacia / modernizaciis Teoriis (Swanson, Mancini, 1996)  

amosavali gaxlavT is, rom struqturuli cvlilebebi makro–doneze 

(masmedia, teqnologiebi, partiuli sistema, socialuri struqturebi 

(sazogadoebrivi institutebi da urTierTobebi) ganapirobebs Sesabamis 

qmedebas mikro–doneze (partiebi, kandidatebi da Jurnalistebi), rac Tavis 

mxriv iwvevs politikuri komunikaciis tradiciuli stilisa da strategiis 

etapobriv modificirebas (Kavanagh, 1995; Negrine, Papathanassoulos, 2005). qveynebs 

Soris gansxvavebas saarCevno kampaniis amerikanizaciis kuTxiT ganapirobebs 

gansxvaveba politikur struqturebs, procesebsa da media sistemas Soris 

(Kaid, Holtz – Bacha, 1995). swored es ganasxvavebs amerikanizacia / 

standartizaciasa da amerikanizacia hibridizacias erTmaneTisgan (Plasser, 

Plasser, 2002, p. 19). kerZod, makro-doneze dawyebul cvlilebebs gardaqmnebi 

mosdevs mikro-donezec, Tumca ra Sedegi da intensivoba eqneba mas es 

dakavSirebulia mაkro-donis  TaviseburebebTan. im SemTxvevaSi, rodesac 

partiuli sistema (mაkro-donis erTi elementi) gamoirCeva susti 
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institucionalizaciiT, es ganapirobebs saarCevno teqnologiebis (makro-

donis meore elementi) intensiur imports da adaptirebas mikro-doneze 

(partiebi, Jurnalistebi (xdeba saarCevno kampaniis amerikanizacia / 

standartizacia)). sxva SemTxvevaSi, rodesac partiuli sistema myari 

institucionalizaciiT gamoirCeva, makro donidan momdinare gardaqmnebi 

naklebi intensivobiT da hibriduli xasiaTiT gamoirCeva  (xdeba saarCevno 

kampaniis amerikanizacia / hibridizacia). 

     amgvarad, SegviZlia davaskvnaT, rom politikuri teqnologibis 

samSobloa aSS da rodesac politikuri teqnologiebis gavrcelebazea 

saubari, misi warmoSobis adgilidan gamomdinare, iyeneben termins 

,,amerikanizacia;” miuxedavad imisa, rom amerikidan moxda politikuri 

teqnologiebis gavrceleba, saarCevno kampaniis amerikanizacia yvelgan 

erTnairad ar ganxorcielebula. qveyanebSi, sadac partiuli sistema susti 

institucionalizaciiT xasiaTdeba, Tumca mas Tan sdevs adgilze mimdinare 

socialuri, politikuri da modernizaciuli gardaqmnebi, maSin xdeba 

politikuri teqnologiebis standartizacia da morgeba adgilobriv 

garemoze. qveynebSi, sadac demokratiuli tranzacia warmatebiT 

dasrulebuli etapia da partiuli sistema myari institucionalizaciiT 

gamoirCeva, xdeba teqnologiebis hibridizacia da adgilze arsebuli 

saarCevno praqtika mxolod nawilobriv ivseba amerikuli teqnologiebiT. 

gansxvavebuli viTarebaa qveynebSi, romlebic adgilze arsebuli viTarebis 

gamo, izolirebuli aRmoCndnen saarCevno kampaniis profesionalizaciis 

kuTxiT msoflioSi mimdinare cvlilebebisgan.  

     

 

    A1.2 amerikanizaciis roli msoflio praqtikaSi 

 

    XX saukunis bolo meoTxedSi dasavleT evropis partiulma sistemam 

transformacia ganicada. aRniSnuli mosazrebis mxardasaWerad iyeneben 

sxavadasxva argumentebs. erT-erTi maTganis mixedviT dasavleT evropuli 

partiebi mihyvebian saarCevno kampaniis amerikul standartebs (Lawson, Merkel, 
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1998; Reiter, 1989). regionSi politikuri partiebis dasustebasTan erTad, 

partiebi iqcnen kampaniuri ,,manqanebis” tradiciebis mimdevrebad, sadac 

mniSvnelovnad izrdeba kampaniuri konsultantebis gavlena (Epstein, 1980). 

     partiuli organizaciisa da saarCevno kampaniis gardauvalma 

modernizaciam ganapiroba dasavleT evropuli partiebis profesionalizacia. 

ukanasknel periodSi aRiniSneba saarCevno kampaniis specialistebis 

momsaxurebiT sargeblobis mzardi tendencia (Bowler, Farrel, 1992). uaxlesi 

teqnologiebi CarTuli aRmoCnda saarCevno kampaniis procesSi da fokusi 

mimarTulia lidersa da imijze.  

     miuxedavad mosazrebisa, rom dasavleT evropac midrekilia saarCevno 

kampaniis amerikanizaciisken, SegviZlia gamovyoT is ZiriTadi faqtorebi, rac 

maT Soris wyalgamyofs qmnis. dasavleT evropuli partiebi kargad 

ganviTarebulia, myar ideologiur bazisze dafuZnebuli (Lipset, Rokkan, 1967). 

aRniSnuli partiebi xasiaTdebian xalxmravalobiT da aqtiuri wevrebiT, 

kargad organizebuli biurokratiiTa da Sida demokratiiT (Duverger, 1954). 

dasavleT evropis sapirispirod amerikaSi ideologiuri gansxvaveba 

demokratebsa da respublikelebs Soris naklebad mkafioa da icvleba 

Statebis mixedviT (Gimpel, 1996), ar aqvT Zlieri organizaciuli struqtura 

da amerikuli partiebi moixseniebian, rogorc ,,carieli gemebi” (empty vessels) 

Katz, Kolodny, 1994)).  

       politikuri konsultirebis amerikuli modeli personificirebulia, 

kandidatze orientirebuli, sadac konsultanti aris saarCevno kampaniis 

mTavari figura. dasavleT evropuli modeli mtkiced tradiciulia, partiaze 

orientirebuli, romlis kampaniac efuZneba partiul Zalebs (Bowler, Farrel, 

2000). amerikaSi kampaniis msvlelobis dros partiis amocanaa kandidatis 

saarCevno miznebis mxardaWera, xolo dasavleT evropaSi individualuri 

kandidatis roli partiuli amocanebis uzrunvelyofaa.   

      dasavleT evropuli partiebis umravlesoba masobrivia, rac 

gulisxmobs wevrebis did raodenobasa da biurokratiul organizaciul 

struqturas. aRniSnulis gaTvaliswinebiT gasagebia, Tu ratom ferxdeba 

dasavleT evropaSi saarCevno kampaniis axal stilze (amerikanizaciaze) 
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gadasvla. ufro metic, xSirad iqmneba komikuri situacia, rodesac partia 

qiraobs xalxs marketingisa da sazogadoebasTan urTierTobebis sferodan, 

romlebic warmatebuli winasaarCevno kampaniis sawarmoeblad ar ufrTxian 

partiuli filosofiis dasamarebas (Norris, Curtice, Sanders, Scammell and Semetko, 

1999). 

    partiebi axal demokratiebSi xasiaTdebian susti organizaciiT, naklebi 

yuradRebiT wevrebis did raodenobasa da xangrZliv organizaciul miznebze 

da meti fokusirebiT mimdinare saarCevno kampaniaze (Kopecky, 1995; lewis, 1996; 

Mainwaring, Marthew, 1997; Mair, 1997), aRniSnul qveynebSi saarCevno kampaniis 

modernizaciis procesi ufro swrafad mimdinareobs, vidre ganviTarebul 

demokratiebSi da ufro swrafad anviTareben axal teqnologiebs, vidre 

dasavleT evropaSi (Farrell, 1996).  

     saarCevno kampaniis analizisTvis viyeneb flaseris mier SemoTavazebul 

saarCevno kampaniis amerikanizaciis komerciul da mimReblobiT modelebs. 

aRniSnuli modelebi dagvexmareba saarCevno kampaniis kuTxiT mimdinare 

gardaqmnebi gavaanalizoT da ganvsazRvroT amerikanizaciis roli am 

procesSi. 

K  komerciuli modeli mimReblobiTi modeli 

hibridizacia standartizacia 

qveynebis mixedviT tradiciuli 

kampaniuri praqtikis Sevseba   

amerikuli kampaniuri stilis     

funqciebiT                           

qveynis specifiuri tradiciuli 

kampaniuri stilis etapobrivi Secvla 

da misi Canacvleba intensiur mediasa  

da konsultantze orientirebuli kampaniuri 

praqtikiT 

 

cxrili #1 (wyaro: Plasser, F., & Plasser, G. (2002). Global Political Campaigning .p. 19). 

       komerciuli modeli - kampaniuri praqtikisa da organizaciuli 

maxasiaTeblebis importi xdeba amerikidan, Tumca SerCeuli kampaniuri 

teqnikis implementaciamde xorcieldeba adgilobrvi maxasiaTeblebis 

gaTvaliswineba da modificireba. komerciuli modeli adgilobrivi, 

diletanturi modelidan profesionalur, intensiur kampaniaze gadasvlas 

gulisxmobs, rac sxvadasxva kampaniuri stilis hibridizacias moicavs. 
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miuxedavad imisa, rom igi koncentrirebulia amerikuli teqnologiebis 

eqsportze, saarCevno kampaniis warmoebis safuZveli kvlav adgilobrivi 

kampaniuri praqtikaa. (dasavleT evropis gamocdileba). 

        mimReblobiTi (adoption) modeli - amerikeli konsultantebisa da 

kampaniuri eqspertebis strategiuli aqsiomebis miReba miiCneva ufro 

saimedod, vidre tradiciuli, adgilobrivi kampaniuri Sexedulebebi da misi 

danergva kritikis gareSe xdeba. saarCevno komunikaciis amerikuli aqsiomebis 

mimReblobas axasiaTebs adgilobrivi saarCevno kampaniisa da programul-

ideologiuri memkvidreobiTobis ignorireba. misi maxasiaTeblebia 

kandidatis imijis fiqsacia, samizne-jgufebis marketingi, axali ambebis 

menejmenti, spin kontroli, permanentuli kampaniis warmoeba da antireklama. 

saarCevno kampaniis warmoebis safuZveli ara adgilobrivi praqtika, aramed 

amerikuli gamocdilebaa da gulisxmobs kampaniuri praqtikis 

standartizacias (aRmosavleT evropa, azia da laTinuri amerika (Plasser, 

Plasser, 2002, p. 19)). Ees modeli gansakuTrebiT aqtualuria media-centrirebuli 

saarCevno inJineriis qveynebSi. 

 

 

P1.3 saarCevno kampaniis mecnieruli safuZvlebi da ganviTarebis etapebi 

 

    PsaarCevno kampanias mecnierul safuZvels uqmnis politikuri marketingi, 

romelic politikur konsultirebas gulisxmobs. igi moicavs sxvadasxva 

politikuri teqnologiebis gamoyenebas, rogoricaa sazogadoebrivi azris 

kvleva, amomrCevelTa segmentacia, satelevizio reklama. aRniSulis 

gaTvaliswinebiT, politikuri marketingi da marketinguli teqnologiebi 

mWidrod daukavSirda saarCevno kampaniasa da mis profesionalizacias (Baines, 

Egan, 2001, pp. 25-34; Gibson, Rommele, 2001, pp. 31 – 43; Negrine, 2008; Plasser and Plasser, 

2002). 

     terminologiuri aRrevis Tavidan asacileblad unda aRvniSnoT, rom 

politikuri marketingi da politikuri komunikacia ar aris sinonimebi da 

politikuri marketingi moicavs politikur komunikacias (Lock, Harris, 1996, pp. 
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21-31). politikuri komunikacia orientirebulia warmoaCinos partiis wevrebi 

politikur arenaze, Jurnalistebi da gamomcemlebi mediidan, parlamentis 

wevrebi parlamentidan da amomrCevlebi eleqtoratis poziciidan (Kotler, Kotler, 

1999. In Newman, pp. 3-18). ,,politikuri marketingi swavlobs kavSirs politikuri 

organizaciis mier warmoebul produqtsa da bazars Soris. igi gulisxmobs 

marketinguli cnebebisa da teqnologiebis gamoyenebas politikaSi” (Lilleker, 

Less-Marshment, 2005, p. 6). ETandaTanobiT fokusirebam arsebuli produqciis 

gayidvidan (partiuli politikis reklama, liderebi, imiji) ,,momxmarebelze” 

(momxmarebelTa moTxovnis dadgena, moTxovnis Sesabamisi produqtis 

miwodeba)” gadainacvla (Scammel, 2000, in Norris, 2000, p. 6).K 

     kotleris mosazrebiT, ,,politikuri marketingi kandidatis potencialis 

maqsimizaciis saSualebaa” (Kotler, 1999, p. 17). erT-erTi ganmartebiT 

politikuri marketingi aumjobesebs politikossa da amomrCevels Soris 

komunikacias (Harrop, 1990; Newman, 1994). Kkavanahi da skameli politikur 

marketings ganixilaven, rogorc saarCevno inJinerias, romelic moicavs 

strategiebsa da instrumentebs, raTa Seiswavlon sazogadoebrivi azri, 

ganaviTaron saarCevno komunikaciebi da Seafason sakuTari SesaZlebloba 

(Kavanagh, 1995; 1996; Scammel, 1995). norisis (Norris, 2004 b) mosazrebiT, saarCevno 

kampaniis warmoeba SedarebiT mravlismomcveli mimarTulebaa, romelmac 

ganviTarebis sxvadasxva etapebi ganvlo da gansazRvra saarCevno kampaniis 

Tanamedrove xasiaTi. (ix. cxrili #2). 
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(wyaro: Norris, 2004 b, ,,Political Communications and Democratic Politics.” In: Bartle, J. & Dylan, G.   Political Communication Transformed: From 

Morrision to Mandelson. p. 1)

cxrili #2 

 

kampaniis 

organizeba 

momzadeba koordinacia ukukavSiri media Kkampaniuri 

RonisZiebebi 

Rirebuleba eleqtorati 

 

premodernuli 

etapi (XIX sk-is 

Sua periodidan 

1950-ian 

wlebamde) 

 adgilobrivi da 

decentralizebuli 

(nebayoflobiTi) 

moklevadiani partiuli 

liderebi 

partiuli 

Sexvedrebi 

partiuli 

presa, radio 

sazogadoebrivi 

Sexvedrebi 

mcire biujeti stabiluri 

socialuri da 

partiuli 

kuTvnileba 

 

modernuli etapi 

(adreuli 1960-

iani wlebidan 

gvian 1980-ian 

wlebamde 

erovnul doneze 

koordinirebuli 

maRali 

profesionalizaciiT 

xangrZlivi 

kampania 

partiis 

centraluri 

ofisebi, 

mrCevlebi 

sazogadoebrivi 

azris iSviaTi 

kvleva 

televizia, 

saRamos 

axali ambebi 

axali ambebis 

menejmenti, 

preskonferenciebi 

saSualo biujeti susti 

socialuri da 

partiuli 

kuTvnileba  

 

postmodernuli 

etapi (1990-iani 

wlebidan dRemde) 

 

erovnul doneze 

koordinirebuli, 

Tumca operaciuli 

TvalsazrisiT 

decentralizebuli 

permanentuli 

kampania 

saarCevno 

kampaniis 

mimarTulebebi, 

konsultantebi 

sazogadoebrivi 

azris 

regularuli 

kvleva, fokus-

jgufebi da 

interaqtiuri 

saitebi 

viwro 

satelevizio 

mauwyebloba, 

mediatizacia, 

onlain 

diskusiebi 

axali ambebis 

menejmentis 

farTod 

gavrceleba 

maRalanazRaurebadi 

konsultantebi 

susti 

socialuri da 

partiuli 

kuTvnileba 
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    1.4 partiebis winasaarCevno strategia 

 

    saarCevno kampaniis dros politikuri partiebis moqmedebis strategiis 

mixedviT gamoiyofa sami saxis partia: produqtze-orientirebuli partia – 

amomrCeveli aanalizebs da dadebiTad afasebs amgvar partias da irCevs mas 

(amgvari partiebi ar arian warmatebuli dasavleTSi (Lilleker, Less Marshment, 

2005, p. 9), gayidvaze orientirebuli partia – intensiur sakomunikacio 

samuSaoebs awarmoebs da im produqtze qmnis moTxovnas, rasac sTavazobs 

amomrCevels, Tumca amgvari strategia warumateblobisTvis aris ganwiruli, 

radgan srulad ver pasuxobs xalxis moTxovnas (Lilleker, Less Marshment, 2005, p. 

10), bazarze orientirebuli partia – produqtis Seqmnamde swavlobs bazars, 

produqts qmnis masze arsebuli moTxovnis da realizaciis potenciuri 

SesaZleblobebis analizis Semdeg. dRes amgvari partiis strategia yvelaze 

warmatebulad miiCneva (Lilleker, Less Marshment, 2005, p. 6). 

     ,,marketinguli partia bazarze orientirebuli partiis qveklasia” 

(Wojtas, 2006, p. 192). marketingi ganmartebulia, rogorc: ,,klientis 

dasakmayofileblad bazris analizi, produqtis formireba, momxmarebelTan 

(amomrCevelTan) komunikacia da saqonlis miwodeba-mogebis uzrunvelyofa” 

(Kotler, Armstrong, 2001, p. 5). marketinguli partia (marketing) axladSeqmnili 

partiaa, romelsac axasiaTebs simyife da amomrCevlebis moTxovnis mixedviT 

cvlilebebisTvis mzadyofna. bazarze orientirebuli (market-oriented) partiebi 

ukve arsebuli politikuri subieqtis mier saarCevno strategiis gardaqmnas 

da marketinguli teqnologiebis umaRles doneze gamoyenebas gulisxmobs.  

     bazarze orientirebuli partiis Camosayalibeblad dro 

umniSvnelovanesi faqtoria. erT-erTma aseTma partiam, britaneTis 

konservatiulma partiam 1979 wels daiwyo bazarze orientireba (Less-

Marshment, 2001, p. 706), marketinguli partiebi ki mxolod 1990-iani wlebidan 

gaCnda bazarze arsebuli moTxovnis gamo (italiaSi – Forza Italia, slovakeTSi - 

Smer, CexeTi – ANO). marketinguli partiebi gaCnda im qveynebSi da im 

periodSi, rodesac politikuri transformacia da politikuri krizisi cota 

xnis Cavlili iyo (italia, slovakeTi, litva, poloneTi) da aRniSnul 
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partiebs politikuri bazris mcire gamocdilebis pirobebSi mouwiaT axali 

politikuri strategiebis aTviseba.  

     politikuri marketingi ar aris marketinguli koncefciis (cnebis) da 

bazarze orientirebuli (aseve marketinguli) partiis sinonimi (Less-marshment, 

2001). Yyvela politikuri aqtori iyenebs marketingul teqnologiebs, Tumca 

mxolod nawilia bazarze orientirebuli (marketinguli), es aixsneba imiT, 

rom bazarze orientireba niSnavs marketinguli koncefciis implementacias 

(Kohli, Jaworski, 1990, p. 1). ,,marketinguli koncefciis arsia momxmareblis 

saWiroebebisa da survilebis gageba” (Gummesson, 2002, p. 14) da maTi 

dakmayofileba ufro efeqturad, vidre es konkurentebs SeuZliaT (Slater, 

Narver, 1998, pp. 1001-1006).  

     marketinguli partia sakuTar politikur programas ar ganixilavs, 

rogorc partiis sayrdens da mis formirebas axdens etapobrivad bazris 

moTxovnidan gamomdinare. sakuTari maxasiaTeblebis mixedviT marketinguli 

partiebi daaxloebulia yovlismomcvel partiebTan (catch-all parties) da 

ganixileba, rogorc ,,masobrivi moxmarebis saqoneli, romelic amomrCevlis 

mobilizebas axdens politikuri mjobinebis mixedviT da ara ideologiis 

mixedviT” (Krouwel, 2003, p. 29). marketinguli partiebi moklebuli arian 

ideologiur safuZvlebs da gansakuTrebul mniSvnelobas aniWeben 

sazogadoebasTan urTierTobas. AaseT pirobebSi samizne eleqtoratis 

SesarCevad aucilebelia im faqtorebis aRmoCena, romelic partiuli 

warmatebisTvis saWiro identifikacias Seqmnis amomrCevelSi. 

     marketinguli partiis erT-erTi mTavari maxasiaTebeli aris axali 

identobis formireba, rac gansakuTrebul sirTules ar warmoadgens misi 

simyifis gamo. isini amomrCevelze gavlenis mosaxdenad mmarTveli gundis 

Sesaxeb arsebuli ukmayofilebiT sargebloben: ,,kargad iyeneben politikuri 

komunikaciis teqnologiebs, saubroben partiis warmomadgenlebis warmatebis 

Sesaxeb (Wojtas, 2006, 212) da ,,qmnian STambeWdav suraTebsa da imijs, rac 

gamiznulia imisTvis, rom auditoria daarwmunon sakuTar potencialSi” (De 

Landtsheer, De Vries, & Vertessen, 2008, p.6).  
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      produqtze-orientirebuli partiisTvis politikuri konsultireba ar 

aris aqtualuri mimarTuleba, radgan igi ar axdens sakuTari produqtis 

modificirebas da orientirebulia stabilur eleqtoratze. gayidvaze 

orientirebuli partia SedarebiT intensiurad mimarTavs konsultantebs 

daxmarebisTvis, Tumca igi amas ufro sakuTari Tavis reklamirebisTvis 

iyenebs da ara produqtis Seqmnis periodSi. bazarze orientirebuli partia 

da misi qve-klasi marketinguli partia gamoirCeva politikur 

konsultirebaze gansakuTrebuli fokusirebiT. aRniSnulis mizezad 

SegviZlia davasaxeloT maTi myife ideologiuri safuZvlebi da saarCevno 

strategiis gamudmebuli cvlilebebisadmi mzadyofna. politikuri 

teqnologiebis gamoyenebis TvalsazrisiT bazarze orientirebul da 

marketingul partiebs Soris gansxvavebas am ukanasknelis mwiri gamocdileba 

da eqstremalur pirobebSi saqmianoba warmoadgens. 

 

 

I Tavis daskvna:  

 

      ukanaskneli aTwleulebis ganmavlobaSi politikurma konsultirebam 

mzardi mniSvneloba SeiZina. konsultireba, rogorc profesia ori saukunis 

ganmavlobaSi viTardeboda, Tumca mniSvnelovnad gaaqtiurda Tanamedrove 

politikur garemoSi, rodesac gaCnda gansakuTrebuli moTxovna politikur 

konsultantebze. qveynebs, sadac ar aris dasrulebuli politikuri sistemis 

formireba da gamoirCevian gardamavali demokratiis maxasiaTeblebiT, susti 

partiuli sistema da saarCevno kampaniis warmoebis mwiri gamocdileba aqvT. 

miuxedavad imisa, rom am qveynebSi demokratizacia met-naklebi warmatebiT 

mimdinareobs, axali  politikuri teqnologiebi mainc gaxda xelmisawvdomi, 

daiwyo politikis mediatizacia da saarCevno kampaniis profesionalizacia. 

amerikeli konsultantebi da donori organizaciebi sakuTari teqnologiebis 

msoflioSi eqsportze gansakuTrebiT zrunaven. aRniSnuli mizezebis gamo 

axalbeda demokratiebSi politikuri konsultirebis amerikanizacia / 

standartizaciis procesi mimzidvelad gamoiyureba.  
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     axali demokratiebis partiuli sistema mimdinare saarCevno kampaniazea 

orientirebuli da xangrZlivi strategiis formireba ar warmoadgens maT 

prioritets. aRniSnul qveynebSi saarCevno kampaniis modernizaciis procesi 

ufro swrafad mimdinareobs, vidre ganviTarebul demokratiebSi. aRniSnulis 

gaTvaliswinebiT, politikuri teqnologiebis importisTvis Tavdapirvelad 

mzaddeba adgilobrivi garemo, xolo Semdgom ki xdeba teqnologiebis 

adaptireba. es procesi samecniero literaturaSi moixsenieba saarCevno 

kampaniis amerikanizacia / standartizaciis saxeliT.  

      1990-iani wlebidan daiwyo saarCevno kampaniis inJineriis 

postmodernuli epoqa, romelic profesionalizaciis axal moTxovnebs 

uyenebs politikur partiebs. aRniSnuli moTxovnebidan gamomdinare, axali 

demokratiebi aRmoCndnen realobis winaSe - swrafad moaxdinon arsebul 

gamowvevebze reagireba, rac xels uwyobs saarCevno kampaniis amerikanizacia / 

standartizacias.  

     saarCevno kampaniis postmodernul epoqaSi formireba daiwyes 

marketingulma partiebma, romlebic gansakuTrebuli warmatebiT gamoirCevian 

amerikuli teqnologiebis importis kuTxiT. axali demokratiis qveynebSi 

bolo periodSi marketinguli partiebi gansakuTrebuli warmatebiT iyeneben 

amerikul teqnologiebs, risTvisac aTeuli wlebis  manZilze 

yovlismomcvelma partiebma Sesabamisi niadagi moamazades. 
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Tavi II: kvlevis meTodologia 

 

       kvlevis miznis misaRwevad saWiroa Semdegi kvleviTi amocanebis gadawyveta: 

1.  politikuri konsultirebis (saarCevno kampaniis) modelebis Seswavla; 

2. maTi ganviTarebis mizezebis gamovlena da analizi; 

3.  politikuri konsultirebis modelisa da partiuli sistemis 

institucionalizaciis urTierTkavSiris dadgena; 

4. politikuri konsultantebisa da politikuri partiebis TanamSromlobis 

analizi; 

5. saqarTveloSi politikuri konsultirebisa da saarCevno kampaniis 

maxasiaTeblebis gamovlena; 

6. politikuri konsultirebis arsebuli modelis gansazRvra 

saqarTveloSi; 

kvlevis obieqtia: saqarTveloSi moqmedi politikuri partiebidan 

SerCeuli kvalificiuri  subieqtebisa da sakonsultacio centrebis 

urTierTanamSromlobis modeli.  

 kvlevis sagania: politikuri konsultirebis modelis Camoyalibeba da 

ganviTareba;  politikuri konsultirebis arsebuli modelis gansazRvra;  

politikuri konsultirebis aRniSnuli modelis ganviTarebis 

ganmapirobebeli mizezebi; 

      gamoyenebuli Teoriebi: saarCevno kampaniis modernizacia / 

,,amerikanizaciis” Teoria (Kavanagh, 1995; Swanson and Mancini, 1996; Scammel, 1998; 

Hallin, Mancini, 2004; Blumler and Gurevitch, 2001, In Plasser, plasser, 2002; Plasser, plasser, 2002); 

partiuli sistemis institucionalizaciis Teoria (Sartori, 2005; Mainwaring, 

Torcal, 2005; Evan, Whitefield, 1996; Katz, 1996; Mair, 1997; Hanley, 2001);  

      

 

2.1 kvlevis meTodi – Case Study 

 

    kvlevis dros viyeneb Tvisebrivi kvlevis meTods - monografiul 

gamokvlevas (Case Study-s). Cemi kvlevis meTodi gulisxmobs mimdinare kvlevaze 
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fokusirebas, pasuxobs kiTxvebs ,,rogor” da ,,ratom” da ar axdens kvlevaSi 

monawileTa qcevis manipulirebas. Kkvlevis mizania mizez-Sedegobrivi 

kavSiris dadgena da im mizezis axsna, ramac ganapiroba arsebuli Sedegi. 

unda iqnas napovni mizezebsa da Sedegebs Soris damakavSirebeli xazi. 

,,qeisebiT swavlebis meTodi saukeTeso meTodia, Tuki Cven gvinda movaxdinoT 

ganmartebiTi hipoTezis Semowmeba” (Van Evera, St, 1997, p. 55). 

Cemi qeisi iqneba politikuri konsultirebis modeli saqarTveloSi. 

imis gaTvaliswinebiT, rom kvlevis mizania ara miRebuli Sedegebis 

ganzogadeba, aramed imis siRrmiseuli analizi, Tu ,,rogor” da ,,ratom” 

muSaobs konkretuli socialuri fenomeni, mivmarTav kvlevis Tvisebriv 

meTodebs. me mWirdeba politikuri konsultirebis sferos siRrmiseuli 

analizi, rac moiTxovs kvlevis araerT meTods: ,,Tvisebrivi meTodebis 

kompleqsuri gamoyeneba yvelaze xSirad monografiuli gamokvlevis 

(,,SemTxvevis Seswavlis”) farglebSi xdeba” (zurabiSvili, 2006, gv. 7). 

monografiuli gamokvlevis meTodi (kvlevis midgoma) ar gvzRudavs 

Tvisebrivi kvlevis meTodebis arCevisas. ,,es meTodi relevanturia, Tuki 

kvleviTi kiTxvebi moiTxovs sxvadasxva socialuri fenomenis farTo da 

siRrmiseul analizs” (Yin, 2014, p.4).  

Mme mWirdeba konkretuli sferos warmomadgeneli eqspetebisgan miviRo 

informacia, raTa movaxdino socialuri fenomenis siRrmiseuli analizi. Ees 

swored is SemTxvevaa, rodesac respodentis Canacvleba ver moxerxdeba, 

radgan interviu ZiriTad informantTan unda Catardes. politikur 

konsultantebTan ,,eqspertuli” interviu saSualebas momcems siRrmiseulad 

da mravalmxrivad gavaanalizo politikuri konsultirebis modelebi. 

,,eqspertuli” intervius Casatareblad Sesabamisi literaturis Seswavla 

mexmareba sadiskusio gegmis CamoyalibebaSi. Cemi kvlevis mizani aris ara 

Sedegebis ganzogadeba, aramed siRrmiseuli analizi, amitom politikur 

partiebTan gamoviyeneb siRrmiseul intervius Sesabamis sadiskusio gegmaze 

dayrdnobiT. me gamovikiTxav politikuri partiebis warmomadgenlebs, 

romlebic marketingisa da saarCevno inJineriis kuTxiT muSaoben. politikur 

ავტორის სტილი დაცულია



32 
 

partiebTan siRrmiseuli interviu saSualebas momcems Seviswavlo CemTvis 

saintereso mimarTulebebi.  

Cemi NnaSromis Tvisebrivi nawilis erT-erT mizans warmoadgenda 

Semeswavla eleqtoratis aRqma saarCevno kampaniis modelis Sesaxeb. am 

SemTxvevaSi ar mWirdeboda warmomadgenlobiTi monacemebis mopoveba, radgan 

Cems amocanas warmoadgenda eleqtoratis aRqmis da misi ganmapirobebeli 

mizezebis analizi. am mizniT gadavwyvite siRrmiseuli interviueebis 

Catareba SerCeul eleqtoratTan. 

PdamatebiTi informaciis misaRebad gamoviyeneb Sesaswavli periodis 

manZilze politikuri konsultirebis sferoSi arsebuli CemTvis 

mniSvnelovani statiebis, interviuebis da dokumentebis analizs. Eam 

meTodebis gamoyeneba damaxasiaTebelia Cems mier SerCeuli kvleviTi 

midgomisTvis. kvleva moicavs SedarebiTi kvlevis meTods politikuri 

subieqtebis analizisas: ,,SedarebiTi kvlevis ZiriTadi principi aris is, rom 

xdeba ori an meti SemTxvevis (partiis / konsultantis gamocdileba) 

Sedareba, mkvlevars SeuZlia moaxdinos mizezobrivi / kauzaluri cvladebis 

identificireba, rac SesaZloa ver moxdes erTi SemTxvevis analizis dros” 

(Pierce, 2008, p. 55).   

 

 

Qqeisis SerCeva 

 

     ,,imisaTvis, rom SearCioT saukeTeso qeisi, unda SeqmnaT kriteriumi, 

romliTac ixelmZRvanelebT qeisis SesarCevad da Semdeg am kriteriumis 

Sesabamis qeiss SearCevT” (Merriam, 2009, p. 81). me dainteresebuli var im 

SemTxveviT (qeisiT), rodesac partiuli sistemis susti institucionalizacia 

ganapirobebs saarCevno kampaniis amerikanizacias. Cems SemTxvevaSi qeisis 

SesarCevi kriteriumi iqneba, Tu ras gulisxmobs saarCevno kampaniis 

amerikanizacia. Cemi qeisi iqneba: saarCevno kampaniis amerikanizacia / 

standartizacia. 

      Cemi dakvirvebis (kvlevis) erTeuli (romelic unda pasuxobdes kiTxvaze 

,,visTvis” an ,,risTvis” Segrovda monacemebi?) aris: saarCevno kampaniis 
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modeli saqarTveloSi. me maqvs oTxi analizis erTeuli (romelic unda 

pasuxobdes kiTxvaze ,,visze” an ,,raze” dayrdnobiT Segrovda monacemebi?): 1. 

politikuri partiebi (analizis erTeuli, rogorc sazogadoebrivi jgufi) 2. 

politikuri konsultantebi (analizis individualuri erTeuli) / 

sakonsultacio centrebi (analizis erTeuli, rogorc sazogadoebrivi 

jgufi). 3. saarqivo masalebi (analizis erTeuli, rogorc artefaqti). 4. 

eleqtorati (analizis erTeuli, rogorc sazogadoebrivi jgufi). 

     robert ini gamoyofs SemTxvevis analizis (Case-Stusy): ganmartebiT 

(explanatory), kvleviT (exploratory) da aRweriT (descriptive) tipebs (Yin, 2003). igi 

amavdroulad gamoyofs erTdonian (single), mravaldonian (multiple), agreTve 

holistikur (holistic) da mimagrebul (embedded) SemTxvevis analizs. Mme vapireb 

davadgino mizez-Sedegobrivi kavSiri da viyeneb erTdonian, mimagrebul qeiss, 

romelic ganmartebiTi (explanatory) tipisaa. (ix. suraTi #1) 

 

suraTi #1 

wyaro: (Yin,  2009, Case study research: Design and methods, p. 59) 

 

 

 

2.2 kvlevis dizaini 

 

    kvlevis procesSiUdaculi unda iyos logikuri Tanmimdevroba empiriuli 

monacemebis Seswavlasa da kvlevis kiTxvebsa da daskvnebs Soris. Kkvlevis 

dizaiani moicavs: - sakvlev kiTxvebs; - ra monacemebia relevanturi? - ra 

monacemebi unda mogrovdes? - rogor unda gavaanalizoT Sedegebi?  
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K   kvlevis warmatebulma dizainma unda uzrunvelyos empiriuli monacemebis 

Sesabamisoba kvlevis kiTxvebTan. kvlevis dizainis komponentebia: - kvlevis 

kiTxvebi (ratom, rogor (strategia)); - kvlevis hipoTeza; - analizis 

erTeuli; monacemebis hipoTezasTan damakavSirebeli logikuri nabijebi; - 

Sedegebis interpretirebis kriteriumi; 

     ratom avirCie kvlevis amgvari dizaini? erTdoniani (single) qeisi moicavs 

Semdeg upiratesobebs: xelsayrelia, rodesac unda moxdes arsebuli Teoriis 

kritikuli Semowmeba. ,,aris, Tu ara Teoria validuri? mxolod  erTdonian 

analizs SeuZlia gagvces naTeli pasuxi” (Van Evera, St, 1997, p. 55). ,,igi 

adasturebs, cvlis an afarTovebs Teorias. SeuZlia gansazRvros aris, Tu 

ara swori Teoriis mier wamoyenebuli winadadebebi an SesTavazos 

alternatiuli ganmartebebi; - man SeiZleba warmoaCinos gansakuTrebuli 

SemTxveva; – SesaZloa gamovavlinoT cvlilebebi, gardaqmnebi, mizezebi” (Yin, 

2009, p. 50). mravaldoniani (multiple) qeisis gamoyeneba erTi mkvlevaris 

pirobebSi rekomendirebuli ar aris, radgan igi gansakuTrebul resursebTan 

aris dakavSirebuli. amave dros erTdoniani qeisi gansakuTrebul 

sifrTxiles moiTxovs, rom ar moxdes qeisis reprezentatulobis minimizacia.  

   me SevarCie mimagrebuli (embedded) qeisi, radgan maqvs logikuri analizis 

qve-erTeulebi (politikuri partiebi, politikuri konsultantebi, saarqivo 

masalebi, eleqtorati), amgvari dizainiT  SemiZlia zusti fokusireba da ar 

wavide gamousadegari mimarTulebiT. aRniSnuli saSiSroeba ki holisturi 

dizainis pirobebSi marTlac arsebobs. sayuradReboa, rom mimagrebuli 

(embedded) dizaini Seicavs sakvlevi qve-obieqtis doneze gansakuTrebuli 

fokusirebis safrTxes, rac yuradRebis miRma tovebs analizis did erTeuls.  

    Teoriis testireba gulisxmobs: - Teoriis gacxadebas (romelsac 

veyrdnobiT); - molodinis gacxadebas (ra unda aRmovaCinoT, Tuki qeisi 

Sesabamisia, anda, piriqiT, Tuki qeisi mcdaria); - qeisis gamokvlevas (raTa 

dadgindes Sesabamisoba an Seusabamoba molodinsa da aRmoCenas Soris).  
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suraTi #2 

wyaro: (de Vaus, 2001, Surveys in Social research, p. 16) 

    me Teoriis testirebis erT-erTi meTodi - procesis meTvalyureoba 

(Process tracing) SevarCie, romelic amowmebs an qmnis Teoriebs erTi qeisis 

farglebSi (Tavis mxriv Case study Teoriis testirebis sam meTods gvTavazobs 

Process tracing, Congruence procedures, Controlled comparison). ratom avirCie aRniSnuli 

meTodi? ,,monografiuli gamokvleva umjobesia CavataroT procesis 

meTvalyureobis meTodiT, rac moicavs mizezobrivi meqanizmis ganmartebiT 

komponents” (George, Bennet, 2004, p. 224) da ,,SeuZlia dagvexmaros cvladebis 

Teoria 

konceptualuri 

winadadeba 

hipoTeza 

Mmonacemebis 

Segroveba 

monacemTa 

analizi 

miRebuli 

qveteqsti 

axali 

Teoria 

I. Teoriis 

Seqmna 

operacionalizacia 

deduqcia daskvna 

II. Teoriis 

testireba 
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identificirebasa da maT Soris interaqciis dadgenaSi” (George, Bennet, 2004, p. 

254). politikis mecnierebaSi, procesis meTvalyureobis erT-erTi pirveli 

gansazRvreba SemogvTavazes aleqsandr jorjma da timoTi makkouenma (George, 

Mckeown, 1985). ,,Tuki statistikuri meTodi gansazRvravs mizezebs, procesis 

meTvalyureoba gansazRvravs mizezobriv meqanizms, romelic akavSirebs 

mizezebs da Sedegebs” (George, Bennet, 2004). ,,warmodgenili mecnieruli 

ganmarteba moicavs or urTierTdakavSirebul process: Teoriis Seqmnasa da 

Teoriis testirebas” (de Vaus, 2001, p. 9).  

      rogor Sevqmna Teoria? Cemi kvlevis amosavali wertili aris monacemebis 

Segroveba (Teoriis Seqmna, empiriuli nawili). Cems upirveles amocanas 

warmoadgenda saerTaSoriso gamocdilebis analizi, raTa gamomeyo Cemi 

qeisisa da sxva SemTxvevebis damaxasiaTebeli saerTo faqtori. pasuxi unda 

gaeces kiTxvas: ra aqvT aRniSnul SemTxvevebs (qveynebs) saerTo?  

   Mmomdevno etapze unda davamuSavo Sesabamisi Teoriebi da koncefciebi: I. 

partiuli sistemis institucionalizaciis Sefasebis kriteriumebi (Mainwaring, 

Torcal, 2005; Evan, Whitefield, 1996; Katz, 1996; Mair, 1997; Hanley, 2001); saarCevno 

kampaniis modelebi (Farrel, Kolodny & Medvic, 2001)); II. saarCevno kampaniis 

,,amerikanizacia”/ ,,standartizaciis” Sesaxeb arsebuli Teoriebi (Kavanagh, 

1995; Swanson and Mancini, 1996; Scammel, 1998; Hallin, Mancini, 2004; Blumler and Gurevitch, 

2001, In Plasser, plasser, 2002; Plasser, plasser, 2002), saarCevno kampaniis dros 

politikuri partiebis moqmedebis strategiebi (Lilleker, Less Marshment, 2005), 

postsabWoTa da postsocialistur sivrceSi arsebuli viTareba (Beznosov, 

2007); Semdeg etapze unda moxdes konteqstis Seswavla, rac gulisxmobs im 

pirobebis (istoriul-politikuri viTarebis) analizs, sadac moxda saarCevno 

kampaniis amerikanizacia / standartizacia. mniSvnelovania respodentebs 

(partiebs, konsultantebs) davusva kiTxvebi da gavigo maTi moqmedebis / 

gadawyvetilebis mizezebi. Semdeg etapze unda ganvsazRvro, Tu ramdenad 

SemiZlia Cems mier warmoebuli dakvirvebis Sedegebis ganzogadeba. me vambob, 

rom: 
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     Tumca unda vicode Cemi dakvirveba ramdenad maZlevs, agreTve Semdegi 

ganzogadebis saSualebas:  

 

 

 

 

  

 suraTi #3 

    Cemi azriT, partiuli sistemis susti institucionalizacia ganapirobebs 

saarCevno kampaniis amerikanizacia / standartizacias. Tumca, garda amisa 

unda dadgindes partiuli sistemis institucionalizacia ganapirobebs, Tu 

ara saarCevno kampaniis models. 

 

 

SerCevis meTodebi  

 

politikuri konsultantebis SerCeva moxdeba araalbaTuri SerCevis 

tipebis, - miznobrivi (SefasebiTi) da Tovlis gundis meTodiT: ,,roca 

mkvlevari orientirebulia garkveuli socialuri procesebis siRrmiseul 

analizze da ara sazogadoebaSi arsebuli suraTis aRweraze, 

mizandasaxulad xdeba kvlevisaTvis ama Tu im SemTxvevebis SerCeva da 

mkvlevari cdilobs ara, rac SeiZleba meti SemTxveva moicvas, aramed rac 

SeiZleba fundamenturad ikvlios misTvis saintereso SemTxvevebi” (wulaZe, 

2008, gv. 42).  

Mmiznobriv SerCevas gamoviyeneb politikuri konsultantebis 

SerCevisas, raTa maTgan ,,eqspertuli intervius” meSveobiT amomwuravi 

informacia miviRo da kvlevis obieqtis siRrmiseuli analizi movaxdino. am 

meTods mimarTaven, roca gamosakiTxi erTobliobis wevrebi adamianTa 

Ppartiuli sistemis 

institucionalizacia 

ganapirobebs 

 

 

saarCevno kampaniis models 

partiuli sistemis 

susti 

institucionalizacia 

ganapirobebs 

 

saarCevno kampaniis 

amerikanizacia/ 

standartizacias 
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specialur kategorias ganekuTvnebian. Cems SemTxvevaSi ki aseTi kategoria 

politikuri konsultantis profesiaa. imis gaTvaliswinebiT, rom politikuri 

konsultireba axali fenomenia, politikuri konsultantebis SedarebiT 

mcire raodenobaa. Mme mWirdeba ricxobrivad mcire jgufebidan SerCeviTi 

erTobliobis gansazRvra, Tovlis gunda ki amgvar SemTxvevebSi gamoiyeneba. 

es erTis mxriv, politikuri konsultantebidan maT kolegebTan 

gadamisamarTebaSi dagvexmareba da meore mxriv gavigeb, Tu ramdenad arsebobs 

maT Soris urTierTobaTa qseli: ,,SerCevis es meTodi xSirad gamoiyeneba 

adamianebs Soris urTierTobaTa qselis sakvlevadac” (wulaZe, 2008, gv. 43).  

Cemi interesis sagani aris moqmedi, konkurentunariani partiebi. aseTi 

partiebis SesarCevad gamoviyeneb sakvlevi periodis manZilze moqmedi 

kvalificiuri saarCevno subieqtis kriteriums. Aes aris araalbaTuri 

SerCevis tipi, - miznobrivi SerCeva. aq amocanaa ara is, rom SerCeuli 

partiebi iyos reprezentatuli, aramed maTi politikur konsultantebTan 

TanamSromlobis siRrmiseuli analizi. 

EamomrCevlebs, rogorc respodentebs SevarCev araalbaTuri SerCevis 

erT-erTi tipis miznobrivi SerCevis meTodiT. kvlevis sawyis etaze 

gamovlinda, rom 2003 weli partiebSi da eqspertebSi ganixileba, rogorc 

gardamtexi etapi saarCevno kampaniis modelis formirebis TvalsazrisiT. 

aRniSnulis gaTvaliswinebiT, respodentebis SerCevisas vixelmZRvaneleb 

Semdegi kriteriumebiT: 1. gaTvaliswinebuli iqneba respodentTa asaki da 

unda gamovikiTxo adamianebi, romlebic 2003 wels mimdinare procesebs, 

rogorc amomrCeveli ise adevnebdnen Tvals da amavdroulad 2004 wlis 

arCevnebamde minimum erT arCevnebSi mainc Rebulobdnen monawileobas; 2. 

gamokiTxuli respodentebi ukanaskneli 25 wlis manZilze uwyvetad unda 

iyvnen saqarTvelos macxovreblebi, raTa maTi aRqma saarCevno kampaniis 

modelTan dakavSirebiT ar iyos zedapiruli. amgvarad gamoikveTa, rom me 

unda gamovikiTxo respodentebi, davicva sqesobriv-asakobrivi proporcia (40 

– 49 da 50 +) da saqarTveloSi cxovrebis ocwliani cenzi. kvlevis manZilze 

sul Catarda 64 siRrmiseuli interviu amomrCevelTan. 
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2.3 Teoriis testireba 

 

   Semdegi etapi gulisxmobs SemuSavebuli Teoriis Semowmebas 

damajereblobis kuTxiT. Aam mizniT unda movaxdino Teoriis testireba. 

   rogor movaxdino Teoriis testireba? Uunda warmovadgino konceptualuri 

winadadeba (qveynis partiuli sistemis institucionalizaciis done 

gansazRvravs saarCevno kampaniis amerikanizacia/standartizacias), romelsac 

Semdeg gardavqmni Semowmebad hipoTezad: qveyana, romelic xasiaTdeba 

partiuli sistemis susti institucionalizaciiT ufro metad aris 

midrekili saarCevno kampaniis amerikanizacia / standartizaciisken.  

  D   -  1. damoukidebeli cvladi: partiuli sistemis institucionalizacia; 

      - 2. damokidebuli cvladi: saarCevno kampaniis amerikanizacia / 

standartizacia;  

   damoukidebel da damokidebul cvladebs Soris ikveTeba kauzaluri 

kavSiri (damokidebuli cvladi (-saarCevno kampaniis amerikanizacia / 

standartizacia)) damokidebulia damoukidebel cvladze (-partiuli sistemis 

susti institucionalizacia;). cvladebs Soris aris uaryofiTi kavSiri, rac 

imaSi gamoixateba, rom partiuli sistemis institucionalizaciis Sesusteba 

iwvevs saarCevno kampaniis amerikanizaciis zrdas. sanam hipoTezas 

Camovayalibebdi, movaxdine konceptualuri winadadebis operacionalizacia, 

rac gamoixata ZiriTadi cnebebis operacionalizaciaSi: partiuli sistemis 

susti institucionalizacia; saarCevno kampaniis amerikanizacia / 

standartizacia; 

 

2.4 operacionalizacia 

 

   partiuli sistemis susti institucionalizacia _ partiuli sistemebis 

Sedarebisa da klasificirebis yvelaze gavrcelebuli formulireba 

Camoayaliba jovani sartorim. igi partiuli sistemis or ganzomilebaze 

amaxvilebda yuradRebas: partiebis relevanturi raodenoba da ideologiuri 

polarizacia (Sartori, 1976). momdevno wlebSi Seiqmna kidev ufro detaluri 

kriteriumebi partiuli sistemis institucionalizaciis Sesafaseblad, 
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romelic warmodgenili ganzomilebebis garda, yuradRebas amaxvilebs 

institucionalizaciis doneze.  

   gamoiyofa partiuli sistemis susti institucionalizaciis Semdegi 

gamokveTili niSnebi: maRali saarCevno aramdgradoba, partiebis mcire 

popularoba, partiebis wevrebis simcire, partiebis susti samoqalaqo 

safuZvlebi, politikosebis erTgulebis dabali done organizaciebis 

(partiebis) mimarT. imis gamo, rom partiebi ganicdian wevrebis da erTguli 

mxardamWerebis naklebobas, partiebs uWirT preferenciebis artikulacia da 

agregacia. arastabiluroba da erTgulebis simcire asustebs 

angariSvaldebulebasa da swrafi reagirebis unars (Toka, 1997, pp. 93 – 134). 

     analizis dros veyrdnobi partiuli sistemis susti 

institucionalizaciis Sefasebis Semdeg kriteriumebs: I. maRali saarCevno 

aramdradoba; II. susti programul / ideologiuri kavSiri amomrCevelsa da 

partiebs Soris, rac gulisxmobs, rom partiebs susti fesvebi aqvT 

sazogadoebaSi. III. kavSiri amomrCevelsa da kandidatebs Soris 

personificirebulia, yuradReba eqceva kandidatis pirovnul maxasiaTeblebs. 

IV. eleqtoratis interesebis susti reprezentatuloba; susti partiuli 

sistema ufro daucvelia anti-partiuli politikosebis xelisuflebaSi 

mosvlisgan (Mainwaring, Torcal, 2006, p. 204-27). 

     sainteresoa is faqtorebi, rac sust partiul institucionalizacias 

ganapirobebs: postkomunistur msoflioSi gamoiyofa sociopolitikuri 

diferenciaciis sisuste da arastabiluroba (rac gulisxmobs Tanamedrove 

sistemaSi gammijnavi xazebis naklebobas), politikuri sistemisgan gaucxoeba, 

elitaze-orientirebuli politikuri tranzacia, eleqtronuli mediis 

gansakuTrebiT didi gavlena, partiebis sawinaaRmdego ganwyoba, susti 

samoqalaqo sazogadoeba da demokratizaciis mwiri gamocdileba (Evan, 

Whitefield, 1996; Katz, 1996, pp. 107 – 33;  Mair, 1997, pp. 175 – 98; Hanley, 2001, pp. 453 – 79).  

   saarCevno kampaniis amerikanizacia / standartizacia _ gamoiyofa saarCevno 

kampaniis amerikanizaciis Semdegi maxasiaTeblebi: yovlismomcveli (catch –all) 

politika, personalizacia, media – centrireba, politikuri marketingi da 

profesionalizacia. 
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      I. yovlismomcveli politika ,,amerikanizaciis” erT-erTiMmTavari 

maxasiaTebelia, romelic gulisxmobs ideologiidan yovlismomcvel 

politikaze yuradRebis gadatanas (Kavanagh, 1995; Swanson and Mancini, 1996). 

amgvari midgoma xasiaTdeba moqalaqeebis partiebTan kavSiris SesustebiT 

(Swanson, 2005), xolo Tavad yovlismomcveli partiebi axdenen sxvadasxva 

jgufebis gansxvavebuli interesebis asimilirebasa da reprezentacias 

(Swanson and mancini, 1996).  

     II. Svansoni da manCini politikis personalizacias ganixilaven, rogorc 

mTavar elements, romelic dakavSirebulia saarCevno kampaniis 

amerikanizaciasTan (Swanson, Mancini, 1996). televizias am dros aqvs 

gadamwyveti roli, radgan saarCevno kampaniis dros ufro metad axdens 

fokusirebas partiis liderebze (Kavanagh, 1995, p. 212).  

    III. masmedia Tanamedrove politikur procesebSi gaxda damoukidebeli 

Zala (Swanson, Mancini, 1996, p. 11) da swored es ganapirobebs partiebis mier 

qarizmatuli liderebis formirebas (Meyer, 2005). flaseri media–centrirebis 

erT-erT mTavar mizezad ganixilavs imas, rom televizia aris politikuri 

informaciis mTavari gadamcemi (Plasser, 2002). televiziis roli am kuTxiT 

kidev ufro izrdeba im qveynebSi, sadac mediasaSualebebidan swored 

televizias ukavia mowinave pozicia auditoriaSi popularobis kuTxiT. 

    IV. saqarTvelos gamocdilebidan gamomdinare aucileblad miviCnev, rom 

kvlevisas gamoviyeno kidev erTi kriteriumi, rac televiziebis politikuri 

instrumentalizaciis saxeliT aris cnobili (Caspi, 1996). aseT SemTxvevaSi, 

konkretuli mediasaSualeba gansakuTrebuli ZalauflebiT gamoirCeva da 

gavlenas axdens politikur procesze.  

    V. saarCevno kampaniis warmoeba sazogadoebrivi azris kvlevis gareSe 

warmoudgenelia. saarCevno kampaniis mwarmoeblebma swored marketingidan 

isesxes samizne amomrCevlebis identificirebisa da kampaniuri resursebis 

koncentrirebis strategia. Ddaiwyo fokus–jgufebis gamoyeneba kandidatis / 

partiis ,,pozicionirebisaTvis” partiul miznebTan da oponentebTan 

mimarTebaSi (Scammel, 1998). 
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    VI. mas Semdeg, rac cxadi gaxda, rom saarCevno kampania ideologiuri 

dapirispirebis nacvlad personifikacias, mediacentrirebas da imijis 

wvrilman detalebs gulisxmobda, dRis wesrigSi dadga saarCevno kampaniis 

profesionalizaciis aucileblobis sakiTxi. Ppolitikam SeiZina ufro metad 

mecnieruli (,,scientificazation” - Swanson, Mancini, 1996) xasiaTi. saarCevno kampaniis 

sawarmoeblad saWiro gaxda gareSe Zalebis – konsultantebis daqiraveba, 

rac amerikanizaciis kidev erTi maxasiaTebelia. 

      amerikanizacia / standartizacia gulisxmobs adgilobrivi saarCevno 

kampaniisa da programul-ideologiuri gangrZobadobis ignorirebas, 

romelsac safuZvlad ara adgilobrivi praqtika, aramed amerikuli 

gamocdileba udevs (Plasser, Plasser, 2002, p. 19). amerikanizacia / hibridizacia ki 

niSnavs saarCevno kampaniis adgilobrivi maxasiaTeblebis gaTvaliswinebas da 

sxvadasxva kampaniuri stilis hibridizacias, Tumca saarCevno kampaniis 

warmoebis safuZveli kvlav adgilobrivi kampaniuri praqtikaa.  

 

   

II Tavis daskvna: 

 

     Kkvleva daviwye Teoriis formirebis etapiT. aRniSnulis 

gaTvaliswinebiT, pirvel rigSi movagrove Sesabamisi monacemebi da 

literatura, romlis analizis Sedegad Camovayalibe pirveladi daskvnebi. 

swored am daskvnis analizi gulisxmobs kvlevis momdevno etaps, rac 

deduqciuri strategiiT moqmedebas moiTxovs. kerZod, miRebul daskvnebze 

dayrdnobiT Sevqmeni konceptualuri winadadeba, romelic 

operacionalizaciis Semdeg gardavqmeni empiriulad gazomvad hipoTezad.  

        gamoikveTa kvlevis mizani - ganvsazRvro politikuri konsultirebis 

gavniTarebis modeli saqarTveloSi. amisTvis mivmarTav monografiul 

gamokvlevas (Case-Study-s). Kkvlevis Sedegad unda davadgino mizez-Sedegobrivi 

kavSiri da viyeneb erTdonian, mimagrebul qeiss, romelic ganmartebiTi 

tipisaa da naSromis daskvniT etapze damexmareba warmovadgino ganmartebiTi 
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xasiaTis daskvna, Tu ram ganapiroba saqarTveloSi saarCevno kampaniis 

amerikanizacia / standartizacia.  

     siRrmiseuli interviuebi politikur konsultantebTan da partiebTan 

SemiZlia ganvixilo, rogorc Cemi analizis sayrdeni erTeuli. Tumca, unda 

aRvniSno, rom Sesaswavli periodis manZilze arsebuli saarqivo masalebi 

mniSvnelovan safuZvels Semiqmnis, rogorc damatebiTi informaciis moZiebis 

da daskvnebis gamyarebis kuTxiT, agreTve dasaxelebuli interviuebisTvis 

sadiskusio gegmis momzadebisas. politikur konsultantebs SevarCev 

araalbaTuri SerCevis tipebis: miznobrivi da Tovlis gundis meTodiT, xolo 

miznobriv SerCevas gamoviyeneb politikuri partiebis SerCevisas.  

    aRniSnuli Tavis daskvniT etapze, Teoriis testirebisas, gamoikveTa 

damoukidebeli da damokidebuli cvladebi: partiuli sistemis susti 

institucionalizacia da saarCevno kampaniis amerikanizacia / 

standartizacia. cvladebis analizsa da maT Soris kauzaluri kavSiris 

dadgenas daeTmoba naSromis momdevno Tavebi, mas Semdeg rac Seviswavli 

Temis irgvliv arsebul saerTaSoriso gamocdilebas. 
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Tavi III: saqarTvelo politikuri konsultirebis saerTaSoriso konteqstSi 

 

    vfiqrob, aucilebelia ganvmarto, Tu ratom davuTme kvlevis didi nawili 

saerTaSoriso gamocdilebis Seswavlas, maSin, rodesac Cemi sakvlevi Temaa 

politikuri konsultireba saqarTveloSi. Aamis mizezia Cems mier arCeuli 

kvlevis meTodi – Case Study (SemTxvevis analizi), romlis amosavali principic 

aris konteqstis amomwuravi Seswavlis safuZvelze daiwyos mkvlevarma 

konkretuli qeisis (SemTxvevis) kvleva. SedarebiTi analizi ki 

argumentirebuli daskvnebis erT-erTi safuZvelia. aRniSnulis 

gaTvaliswinebiT, sxvadasxva avtorebis naSromebsa da kvlevebze dayrdnobiT 

jer Seviswavle politikuri konsultirebis saerTaSoriso praqtika, Semdeg 

adgilobrivi konteqsti da amis Semdeg (SedarebiTi analizis safuZvelze) 

ganvsazRvre saqarTveloSi Camoyalibebuli politikuri konsultirebis 

modeli. 

    evropul kulturaSi politikuri konsultirebis teqnologiebis aRweris 

pirvel mcdelobas warmoadgenda platonis ,,saxelmwifo” da aristoteles 

,,politikosi”. istoriis manZilze politikosebs yovelTvis sWirdebodaT 

mrCeveli, mixedavad imisa es iyo formaluri, Tu araformaluri 

konsultireba. politikuri kampaniiis procesSi politikosis daxmareba ar 

aris axali fenomeni, araerTi swavluli daJinebiT amtkicebda, rom isini 

uwevdnen politikosebs daxmarebas am mimarTulebiT. faqtobrivad, pirveli 

cnobili politikuri konsultanti iyo quintos sisero (Quintus Cicero, Cv. w. 

aR-mde 106-43 ww). is saxelmZRvanelos avtoria, romelic dawera Tavis Zmis 

dasaxmareblad, romis konsulis Tanamdebobis mopovebaSi.1 amis Semdeg mraval 

konsultants miucia rCevebi politikosebisTvis, maT Soris ki makiavelis 

SeTavazebebi istoriaSi saukeTesod aris Sefasebuli.  

         Sua saukuneebis ,,politkonsultantebidan’’ aRsaniSnavia nikolo 

makiaveli. misi ,,mTavari” gaxda bevri politikosis samagido wigni. 

sainteresoa germaneli filosofosebis (nicSe, haidegeri, hobsi, diurekheimi, 

                         
1 filip frimanma 2012 wels aRniSnuli saxelmZRvanelos Tanamedrove versia  ,,How To Win 

Election An Ancient Guide for Modern Politicians” gamoaqveyna. 
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kanti)  naSromebi, romelic exeba politikur konsultirebas. gansakuTrebiT 

aRsaniSnavia veberis naSromebi, misi leqcia ,,politika rogorc mowodeba da 

rogorc xeloba” – nebismieri politologisTvis aucilebeli naSromia. 

Tanamedrove filosofosebis: habermasis, deridas, fukos da tofleris 

naSromebi mniSvnelovan zemoqmedebas axdens msoflmxedvelobasa da 

politikaze, aseve politkonsultantze, radganac swavlobs Tanamedrove 

socialur da politikur realobas.  

     

 

 

3.1 CrdiloeT amerika 

 

aSS 

P   politikuri konsultireba saTaves iRebs amerikaSi, XVIII saukunis 

miwuruls, am periods ukavSirdeba politikuri cxovrebis gamococxleba. 

ori saukunis Semdeg amerikuli politikuri konsultirebis asociaciis 

damfuZnebeli jozef napolitani erT-erTi pirveli iyo, vinc sakuTar Tavs 

politikuri konsultanti uwoda. aSS-Si pirvel politikur kampaniad 

miCneulia konstituciis ratificireba 1787 wels da mas Semdeg TiTqmis yvela 

amerikelma politikosma daiwyo politikuri konsultantebis momsaxurebis 

gamoyeneba. 

    Tomas jefersoni pirvelia aSS-s prezidentebs Soris vinc mimarTa 

politikur konsultants daxmarebisTvis. 1796 wels man daiqirava jon berkli 

pensilvaniis StatSi 30 aTasi biuletenis da ramdenime aTasi sareklamo 

biuletenis gasavrceleblad.Bberkli ar iyo profesionali politikuri 

konsultanti, igi praqtikaSi daeufla am profesias. B     

      aSS-is kidev erTi prezidenti, vinc 1930–ian wlebSi daxmarebisTvis 

mimarTa profesional politikur konsultantebs iyo ruzvelti.AaSS iyo 

samSoblo im ,,axali politikuri teqnologiebis”, romlebic XX saukuneSi 

gaCnda. axal politikur teqnologiebs Semdegi maxasiaTeblebi hqonda: - 

politikuri reklamis rolis mniSvnelovani zrda; - masobrivi informaciis 

saSualebebis farTod gamoyeneba; - im institutebis CarTva politikur 
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kampaniaSi, romlebic atareben sazogadoebrivi azris gamokiTxvas. Aaxali 

ideebis gansaxorcieleblad saWiro gaxda profesionalebis arseboba da 

gaCnda  specialuri firmebi, Camoyalibda egred wodebuli politikuri 

menejmenti, igive politikuri konsultireba.  

    Ppirveli aseTi firma gaixsna kaliforniaSi 1933 wels, col-qmar klim 

vaitekerisa da Lleona beqsteris mier. vaitekeri iyo politikuri 

reportiori, amavdroulad sakuTari sainformacio biuros meSveobiT igi 

avrcelebda kaliforniis politikur ambebs. 1933-dan 1950 wlamde maT 

Caatares 75 politikuri kampania da maTgan 70-Si gaimarjves. Semdgom wlebSi 

daiwyo politikuri teqnologiebis eqsporti sxvadasxva qveynebSi. amerikeli 

konsultantebis sazRvargareT gadinebis mizezi adgilobrivi bazris 

gajereba iyo. maRalma konkurenciam, Semcirebulma Semosavlebma da mzardma 

fasebma ganapiroba axali biznes SesaZleblobebis Zebnis aucilebloba.  

     sazRvargareT gaformebuli kontraqti amerikeli konsultantebisaTvis 

damatebiTi Semosavlis wyaroa, miT ufro maSin, rodesac adgilobriv doneze 

saarCevno cikli ar aris dawyebuli. ucxo qveynis warmomadgeneli 

politikosisTvis amerikeli konsultantis miwveva misi saarCevno kampaniis 

sawarmoeblad erTgvari prestiJis sakiTxia. 

0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20%

aSS

laTinuri amerika

dasavleTi da xmelTaSuazRvispira evropa

dsT da saqarTvelo

avstralia da axali zelandia

samxreT afrika

indoeTi

aRmosavleT azia

18%

13%

20%

12%

11%

7%

5%

10%

politikuri konsultantebi aSS-dan  aSS-sa da mis 
sazRvrebs gareT

 

diagrama #1 (wyaro: Plasser & Plasser, 2002, Global Political Campaigning.United States of America.   p. 27). 
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kanada 

   kanadaSi politikuri konsultirebis ganviTarebis sami periodi SegviZlia 

gamovyoT: 1960-ian wlebamde periodi – mediis ganviTarebamdeli periodi – 

kampania farTo politikur sakiTxebs eyrdnoboda da ar xdeboda amomrCevlis 

damokidebulebis analizi. arCevnebSi gasamarjveblad piradi kontaqtebi da 

Zlieri adgilobrivi organizaciebi gadamwyveti mniSvnelobis iyo. 1960 - 1990-

iani wlebi – mediis ganviTarebis periodi – politikur liderebze 

orientirebuli saarCevno kampania da mediis mzardi roli am periodis 

mTavari maxasiaTebelia.Aam dros gamoikveTa kanadis saarCevno geografiis 

mniSvneloba politikuri marketingis warmatebuli gamoyenebis kuTxiT (Bloc 

Quebecois – kvebekSi, Reform Party – dasavleT kanadaSi). im pirobebSi, rodesac 

naTeli gaxda, rom partiebs gamokveTili samizne eleqtorati hyavdaT, daiwyo 

zrunva sakuTari eleqtoratis mobilizebisTvis.  1997 wlis Semdgomi periodi 

– qveyanaSi politikuri partiebis konkurencia mravalpartiul formatSi 

gadavida. Ppolitikuri marketingis teqnologiebis gamoyeneba da rekalamasa 

da komunikaciaze aqcentireba am periodis maxasiaTebelia.  

    M,,kanadeli amomrCeveli eqceva da istoriulad eqceoda moklevadiani 

winasaarCevno kampaniuri efeqturi gzavnilebis gavlenis qveS” (Marland, Giasson 

& Less-Marshment, 2012, p. 23). Ppartiuli identifikacia mniSvelovan sirTules 

warmoadgens, xolo liderebze koncentrireba ki kanadaSi saarCevno kampaniis 

erT-erTi mTavari maxasiaTebelia. mediam gansakuTrebuli mniSvneloba SeiZina 

saarCevno kampaniis warmoebis kuTxiT, Tumca aRsaniSnavia erTi garemoeba, - 

amomrCevelze zegavlenisTvis mimarTaven informaciis SerCeviT miwodebas, 

rac efeqturi Sedegis momtania. adgilobrivi amomrCeveli ,,politikur 

momxmareblad” ganixileba, xolo partiebi produqtis mimwodeblad. kanadaSi 

politikuri konsultirebis arsebuli modeli teqnologiebs iyenebs 

eleqtoratis mcire segmentebad dasayofad da maTTvis winasaarCevno 

gzavnilebis misawodeblad (Hamilton-Smith, 2011, p. 19). konsultantebi partiuli 

funqcionerebi arian da garedan maTi daqiraveba iSviaTia, ufro metad media-

konsultantebis daqiraveba xdeba saarCevno gzavnilebis mosamzadeblad. 
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,,WuWyiani teqnologiebis” gamoyeneba  da SedarebiTi reklama adgilobrivi 

saarCevno kampaniisTvis ar aris damaxasiaTebeli.  

 

3.2 samxreT amerika 

 

       politikuri konsultirebis ganviTareba regionSi 1960-iani wlebidan 

daiwyo da piks 80-ian wlebSi miaRwia, rodesac politikis mediatizacia 

saarCevno kampaniis gadamwyvet faqtorad ganixileboda. am droisTvis 

laTinuri amerika sazRvargareT moqmedi aSS-is konsultantebis samflobelo 

iyo. Tumca, momdevno wlebSi regionSi aqtiur saqmianobas eweodnen wamyvani 

frangi (segela, foqsi) da rusi (sitnikovi, mintusovi) politikuri 

konsultantebi. mmarTvelobis saprezidento modeli, satelevizio kampaniis 

fulsa da mediaze orientirebuli stili, samomxmareblo (consumerization) 

kultura, ufro met SesaZleblobas qmnida amerikuli kampaniuri stilisa da 

sareklamo strategiebis eqsportis kuTxiT, vidre dasavleT evropuli 

kampaniuri stilisTvis, romelsac axasiaTebs ufro meti partiuloba da 

organizaciaze centrireba. 

    laTinur amerikaSi situacia Seicvala 1990-ian wlebSi. mas Semdeg, rac 

aSS-is modelis mixedviT Catarebuli ramdenime ZviradRirebuli kampania 

warumateblad dasrulda, SemuSavebul iqna kampaniis axali formebi, 

romelic ufro ukeTesad Seesabameboda laTinuri amerikis qveynebis 

maxasiaTeblebs. adgilobrivi politikuri konsultantebis axali Taoba 

Sevida politikur bazarze da daiwyo sazRvargareT moqmedi amerikeli 

konsultantebisTvis konkurenciis gaweva. saerTaSoriso konsultantebma, 

Tavis mxriv, daiwyes TanamSromloba adgilobriv konsultantebTan da 

gaacnobieres, rom maTi universaluri midgoma regionSi aRar iyo efeqturi 

da aSS-is kampaniuri stilis mibaZvis nacvlad, Zalisxmeva unda mimarTuliyo 

kompetenturobis axali sferoebis asamoqmedeblad. laTinur amerikaSi bolo 

periodSi politikuri konsultirebis ganviTarebis modelis mixedviT aSS-is 

da dasavleT evropuli gamocdileba Tanabrad aris warmodgenili.    
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     regionSi brazilia lideria politikuri konsultirebis kuTxiT. 

braziliaSi politikuri konsultanti cnobilia sakuTari kreatiulobiT, 

msoflio donis reklamirebiT, detaluri sizustiTa da emociurobiT. 

brazilieli politikuri konsultantebi ara mxolod adgilobriv bazarze 

dominireben, aramed aqtiurad saqmianoben argentinaSi, portugaliasa da 

afrikaSi. wamyvani laTino amerikeli politikuri konsultantebis 

umravlesoba swored braziliidanaa (karlos menhaneli (Carlos Menhanelli), duda 

mendonsa (Duda Mendonca), nican guanesi (Nizan Guanaes), fernando kardoso 

(Fernando Cardoso), karbelido (Carbellido), Cavaria (Chavarria), hiugo haime (Hugo 

Haime), felipe noguera (Felipe Noguera)). 

   laTinuri amerikis saarCevno kampaniaSi Mmediis (televiziis) 

gansakuTrebuli roli mTavari maxasiaTebeli niSania. regionis qveynebis 

absolutur umravlesobaSi saarCevno strategiis SemuSavebaze mowveuli 

politikuri konsultantebi zrunaven.LlaTinur amerikaSi iyeneben 

permanentuli saarCevno kampaniis teqnologias da swored televiziis 

gamoyenebiT cdiloben amomrCevlamde miitanon politikuri gzavnilebi. 

Tumca, regionSi swored media wyvets, Tu vis mxares iqneba amomrCeveli.  

 

 

3.3 CrdiloeT da dasavleT evropa 

 

skandinaviis qveynebi  

 

   skandinaviaSi politikuri marketingis mTavar maxasiaTeblad unda 

ganvixiloT bazris simcire da adgilobriv partiul liderebze 

orientirebuli saarCevno kampania. 1960-iani wlebidan regionSi gaaqtiurda 

muSaoba partiuli propagandis TvalsazrisiT, Tumca satelevizio reklamis 

SezRudvam negatiuri saarCevno kampaniis SesaZlebloba minimumamde daiyvana. 

regionSi ,,saarCevno kampaniis profesionalizacia daiwyo fineTidan da 

dasrula daniaSi” (Bengtsson, Hansen, Hardarson, Narud, Oscarsson, 2014, p. 106). 

skandinaviis qveynebSi, saarCevno kampaniis intensivobis TvalsazrisiT, 
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lideroben islandia da norvegia, maT mosdevs dania, xolo Semdeg pozicias 

ikavebs SvedeTi da fineTi.  

     SvedeTSi politikuri marketingis kuTxiT gardamtexi etapi iyo 1970-iani 

wlebi, rodesac saarCevno kampaniam partiidan mediaze moaxdina fokusireba. 

adgilobrivi saarCevno kampania gulisxmobs partiuli organizaciis 

CarTulobas saarCevno kampaniaSi. SvedeTSi politikuri ideologia 

amomrCevlis saarCevno gadawyvetilebaze minimalur gavlenas axdens da 

saarCevno kampania ZiriTadad liderzea orientirebuli. qveyanaSi politikur 

marketings ar aqvs grZelvadiani, strategiuli xasiaTi. aRsaniSnavia, rom 

SvedeTSi televizia saxelmwifos kontrolis qveS aris da ar moqmedebs 

satelevizio reklama. SvedeTSi sxva qveynebTan SedarebiT politikosebi 

naklebad Canan televiziiT da mediamenejmenti naklebadaa ganviTarebuli. am 

kuTxiT gacilebiT ufro aqtualuria mosaxleobasTan pirispir Sexvedra. 

Sveduri gamocdileba politikuri konkurenciis personifikaciaze miuTiTebs, 

Tumca politikuri konsultireba mainc Sidapartiuli saqmianobaa. 

    fineTSi saarCevno kampania amerikuli modelisken ixreba, orientirebulia 

kandidatze da gansakuTrebuli yuradReba eqceva mediatizacias. Ppolitikuri 

partiebi sakuTari finansuri resursis mesameds da metsac ki xarjaven 

satelevizio politikur reklamaze. fineTSi saarCevno kampaniis 

profesionalizacia kampaniurma menejerebma ganaxorcieles. D 

     daniaSi saarCevno kampaniis warmoeba wina wlebSi xdeboda partiuli 

liderebisa da aqtivistebis mier. 2007 wels gamarTuli arCevnebi 

gamoirCeoda profesionalizaciis kuTxiT, moiwvies kampaniis menejerebi da 

komunikaciis eqspertebi. 

    norvegiaSi jer kidev 1989 wels gamarTul saparlamento arCevnebze 

aRiniSneboda mediamenejmenti da sazogadoebrivi azris kvleva. Ffinansuri 

resursebis araTanabari gadanawileba winasaarCevno kampaniisas mniSvnelovan 

gansxvavebas qmnis. Bbolo periodSi aRiniSneba centralizebuli saarCevno 

kampania da saarCevno gzavnilebis mniSvnelovnad Semcireba.  

    islandiaSi saarCevno kampaniis profesionalizacia 1980-iani wlebidan 

daiwyo. gare politikuri konsultantebis daqiravebis maCveneblis zrdasTan 

erTad, partiuli aqtivistebis CarTuloba winasaarCevno kampaniaSi Semcirda. 
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islandiis saarCevno kampaniis erT-erTi maxasiaTebelia praimeri (1970-iani 

wlebidan). 

    skandinaviis qveynebis umravlesoba moklevadiani intensiuri saarCevno 

kampaniiT xasiaTdeba. satelevizio politikuri reklamebi nebadarTulia 

fineTSi (mxolod komerciuli) da islandiaSi, akrZalulia SvedeTSi, daniasa 

da norvegiaSi, rac mniSvnelovan gansxvavebebs qmnis winasaarCevno kampaniis 

warmoebis TvalsazrisiT. 

 

 

 

dasavleT evropa 

 

   dasavleT evropaSi politikuri konsultirebis ori ZiriTadi skola 

gamoiyofa: franguli da britanuli. Ffranguli skola safrangeTSi moqmedi 

saarCevno komunikaciebis mkacri regulirebis gavlenas ganicdis da amis gamo 

saarCevno kampaniaSi wamyvan pozicias politikuri marketingi ikavebs. 

britanul skolaSi saarCevno komunikaciis mTavari maxasiaTebelia media-

manipulacia anu spin-doqtori. misi mTavari daniSnulebaa konkretuli 

partiisTvis xelsayreli dRis wesrigis formirebisTvis brZola. 

   P germaniaSi politikurma konsultirebam ganviTareba SedarebiT gvian 

daiwyo. germaniis mTavari maxasiaTebelia partiis Sida politikuri 

konsultirebis ganviTareba, rac Zlieri partiuli sistemiT aris 

ganpirobebuli. dasavleT evropaSi saarCevno kampania partiazea 

orientirebuli, xolo amerikaSi ki kandidatze. amerikaSi saarCevno kampania 

ufro ,,profesionalizebuli,”  da ,,damoukidebelia,” dasavleT evropaSi ki 

,,samoyvarulo” da Sidapartiuli. dasavleT evropaSi kampaniuri finansebi 

aSS-sTan SedarebiT, naklebad gamWvirvalea. pirdapiri marketingi 

(fondraizingi) evropaSi aSS-sTan SedarebiT ufro gvian daiwyo. Tavad 

fondraizerebis, rogorc  profesionalebis momsaxurebiT amerikasTan 

SedarebiT dasavleT evropaSi ufro naklebad sargebloben.   

      dasavleT evropaSi, aSS-sTan SedarebiT gacilebiT naklebi Tanxa 

ixarjeba reklamaze, politikuri reklamis didi wili beWdur reklamaze 
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modis da saarCevno gzavnilebi ideologiaze axdens centrirebas. aSS-Si 

politikuri reklama evropasTan SedarebiT ufro metad negativze aris 

agebuli. dasavleT evropis presa ufro metad ,,aqtiuri, erovnuli da 

anarqiulia,” aSS-is ,,Tvinier, adgilobriv da regionalur” presasTan 

SedarebiT (Baines, Scheucher&Plasser, 2001, p. 11). konkurentebis kvleva dasavleT 

evropaSi SezRudulia informaciis Tavisuflebis Sesaxeb kanonis uqonlobis 

gamo da partiebsac naklebad miuwvdebaT xeli informaciaze.  

   Bbolos unda iTqvas isic, rom miuxedavad gansxvavebebisa, dasaleT 

evropam rigi mimarTulebebiT moaxdina amerikuli mosaxerexebeli kampaniuri 

teqnologiebis adaptireba da dainerga egred wodebuli ,,komerciuli 

modeli.” amerikuli teqnologiis evropaSi farTod gamoyenebis magaliTad 

ganixileba politikuri bazris kvleva. dasavleT evropis politikur 

bazarze arsebuli infrastruqturuli da konteqstualuri faqtorebi 

mniSvnelovanwilad ganpirobebulia amerikis politikuri konsultirebis 

gamocdilebis gavleniT. Tumca, dasavleT evropa saarCevno kampaniis 

warmoebisas partiaze orientirebul kurss ar icvlis.  

    dasavleT evropeli konsultantebi warmatebiT saqmianoben msoflios 

masStabiT. maTi didi nawili aqtiurad aris CarTuli samxreT afrikis 

saarCevno kampaniebSi, agreTve aRmosavleT centraluri evropis qveynebSi. 

dasavleT evropeli konsultantebis daxmarebiT xSirad sargebloben 

ruseTSi moqmedi partiebi da politikosebi. aRsaniSnavia, rom saqarTvelo 

dasavleT evropeli konsultantebis saqmianobis intensivobis mixedviT erT-

erT mowinave adgilzea.  
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diagrama #2 (wyaro: Plasser & Plasser, 2002, Global Political Campaigning.United States of America.   p. 31) 

 

 

 

 

 

 

 

 

3.4 samxreTi da aRmosavleT evropa   

 

samxreT evropa 

 

     italiisTvis damaxasiaTebeli niSania saarCevno kampaniis mediatizacia 

da lideris upiratesobebze aqcentireba. espaneTi saarCevno kampaniis 

televiziaze centrirebuli qveynebis ricxvs miekuTvneba, sadac saarCevno 

inJineriis ,,amerikanizaciis” mniSvnelovani gamovlineba aRiniSneba, Tumca 

mainc Sors aris profesionalizaciis procesisgan. aRniSnulis mizezad 

saarCevno teqnologiebis rutinuli gamoyeneba da arasistemuri, fragmentuli 

muSaoba saxeldeba (Bouza, 2004, p. 7). saberZneTi SegviZlia davaxasiaToT, 

rogorc tradiciuli evropuli modelis gamovlineba partiaze 
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orientirebuli politikuri konsultirebiT. ,,eleqtoraluri komunikaciis 

mediatizaciis procesi italiaSi  ufro aqtiurad ganxorcielda, vidre 

saberZneTSi, Tumca (italiaSi) konsultireba ZiriTad SemTxvevebSi mainc 

Sidapartiuli saqmianobaa” (Рябцев, Рябцева, 2012, ст. 24). 

 

 

balkaneTis qveynebi 

 

     rumineTi miekuTvneba im qveynebis ricxvs, sadac mediatizaciis procesSi 

televizias aqvs gansakuTrebuli roli (Plasser & Plasser, 2002, p. 201). imis 

saSualeba, rom komerciul arxebze SeuzRudavad ganaTavson sakuTari 

reklama regionSi mxolod bulgareTs da rumineTsa aqvT (Kaid, 2004, p. 160).  

      1989 wels bulgareTSi dawyebulma demokratiulma tranzaciam 

erTpartiuli mmarTveloba mravalpartiuli konkurenciiT Caanacvla. 

masmediam bulgareli amomrCevlis politizaciis kuTxiT mniSvnelovani roli 

Seasrula. ,,mediam qveyanaSi ormagi funqciis Sesruleba daiwyo, informaciis 

gadamcemisa da politikuri cvlilebebis katalizatoris” (Raycheva, 

Shapovalova, 2012, p. 2). Bbulgarel amomrCevelze winasaarCevnod gavlenis 

mosaxdenad medias adreuli demokratizaciis periodidan iyeneben. negatiuri 

satelevizio kampania araerTi politikosisTvis aRmoCnda damarcxebis mizezi 

(prezidenti petar mladenovi (Petar Mladenov) - 1990 w, liuben berovis (Lyuben 

Berov) mTavroba – 1994 w). mowinave partiebis winasaarCevno kampania droTa 

ganmavlobaSi daixvewa da masSi aqtiurad CaerTvnen daqiravebuli 

konsultantebi. fasian politikur reklamasa da axal ambebs Soris 

wyalgamyofis ararseboba politikuri pluralizmis iluzias qmnis da kvlav 

problemad rCeba.  

      rumineTi regionSi erTaderTi qveyanaa, sadac aris partiaze 

orientirebuli demokratia, rodesac amomrCeveli gadawyvetilebas swored 

partiuli niSniT Rebulobs. negatiuri saarCevno kampaniis warmoeba 

rumineTis erT-erTi maxasiaTebelia. populizmi warmatebiT gamoiyeneba 

ruminel amomrCevelze zemoqmedebisTvis (lectu-Fairclough, 2004, p. 32). 2004 wels 
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saprezidento arCevnebze kandidatma baseskum moaxdina politikuri 

marketingis inovaciuri teqnologiis ,,brendirebis” importi, amave periodSi 

aqtiurad daiwyo internetis gamoyenebac.  

       albaneTsa da bulgareTSi moxda amerikeli da berZeni politikuri 

konsultantebis mier politikuri teqnologiebis importi (Kenterelidou, 2005, p. 

6). albaneTSi politikuri konkurencia ZiriTadad or politikur Zalas 

demokratiul partiasa (PD) da socialistur partias (PS) Soris 

mimdinareobda. politikur ideologias patara partiebisTvis ar aqvs 

gadamwyveti mniSvneloba. partiuli konkurencia lidrebs Soris 

dapirispirebas gulisxmobs da xSirad negatiur kampaniasac moicavs.  

 

 

aRmosavleT evropa 

 

   aRmosavleT evropis politikuri konsultirebis modeli xasiaTdeba 

bazris simciriTa da arCevnebs Soris xangrZlivi SualedebiT. regioni 

saarCevno kampaniis warmoebis TvalsazrisiT gansakuTrebuli siWreliT 

gamoirCeva, rac adgilobrivi istoriul-politikuri gamocdilebis 

nairgvarobiT aixsneba.  

   aRmosavleT evropaSi komunisturi reJimis ngrevisa da postkomunistur 

sistemaSi demokratizaciis dawyebis Semdeg, aRmosavleT centraluri evropa 

da aRmosavleT evropa gaxda sazRvargareT moqmedi konsultantebisTvis 

eqspansiuri politikuri bazari. regionSi amerikeli da dasavleT evropeli 

konsultantebis TiTqmis Tanabari Tanafardobaa. miuxedavad imisa, rom 

aRmosavleT da dasavleT evropa erTi kontinentia da ruminelebsa da 

polonelebs safrangeTTan, ungrelebs avstriasTan an germaniasTan 

gacilebiT bevri saerTo aqvT, vidre amerikasTan, saarCevno kampaniis 

profesionalizaciaze es faqtori gansakuTrebul gavlenas ar axdens. 

    aRmosavleT evropaSi politikuri kampaniis warmatebis umniSvnelovanes 

faqtorad kandidatis imiji miiCneva. gansakuTrebuli yuradReba maxvildeba 

mediaze, xdeba samizne jgufebis mixedviT motivebisa da molodinebis 
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gansazRvra da Sesabamisi informaciis gadacema.Ffinansuri resursi 

aRmosavleT evropaSi ganixileba, rogorc gadamwyveti faqtori. Kkvlevis 

dros davinteresdi saarCevno inJineriis romel models arCevdnen 

aRmosavleT evropasa da dsT-s sivrceSi gamokiTxuli respodentebi. 

aRniSnul kiTxvaze pasuxis misaRebad gamoviyene politikuri konsultirebis 

mimarTulebiT msoflioSi Catarebuli yvelaze masStaburi kvleva (Plasser  & 

Plasser, 2002). (ix. Ddiagrama #3) 

 

diagrama #3 (wyaro: Plasser  & Plasser, 2002, Global Political Campaigning. United States of America. p. 34) 

P   postsocialistur qveynebSi politikuri partiebis mimarT ndoba dabalia. 

es Tavis mxriv politikur kandidatsa da liderze orientirebul saarCevno 

kampanias ganapirobebs. regionSi mediis damoukidebloba mniSvnelovan 

problemas warmoadgens. ,,TiToeulma am qveyanam demokratiuli cxovreba 

daiwyo demokratiuli institutebis gareSe” (Beznosov, 2007, p.197). saarCevno 

kampaniis Tanamedrove teqnologiebis adaptireba regionSi arsebuli 

eqstremaluri pirobebis gaTvaliswinebiT moxda. mkveTrad 

personificirebuli, mediatizirebuli saarCevno kampania gaxda regionis 

maxasiaTebeli. ufaso satelevizio reklama ar SeiZleba CaiTvalos efeqtur 

meqanizmad metoqeebs Soris Tanabari konkurenciis uzrunvelsayofad. 

mediasaSualebebis uSualo kontroli winasaarCevno kampaniis erT-erTi 
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sazrunavia. regionSi satelevizio politikur reklamas amerikuli modelis 

mixedviT qmnian, Tumca aSS-sTvis damaxasiaTebeli negatiuri winasaarCevno 

kampania ruseTSi mravalgzis gamoyenebulma ,,WuWyianma” teqnologiebma 

Caanacvla. 

 

diagrama #7 (wyaro: Plasser & Plasser, 2002, Global Political Campaigning. United States of America.    p. 27, 31) 

      ,,bolo wlebis manZilze sazRvargareT moqmedi ori amerikeli 

politikuri konsultantidan erTi mainc saqmianobda postsocialistur 

qveynebSi. saparlamento arCevnebma CexeTis respublikaSi, slovakeTSi, 

ungreTSi, poloneTSi, saprezidento arCevnebma ruseTSi, ukrainaSi, rumineTsa 

da serbeTSi, agreTve arCevnebma latviaSi, litvasa da estoneTSi Seqmna 

sarfiani biznes garemo mravali amerikeli konsultantisTvis” (Beznosov, 2007, 

p. 209). postsocialisturi qveynebis regioni amerikeli konsultantebis 

saqmianobis mixedviT msoflioSi mesame adgilzea.  

      ,,respodentebis ormoci procenti aRmosavleT evropidan da rusi, 

qarTveli, belarusi da ukraineli respodentebis erT-mesamedi maTTan bolos 

Catarebuli saparlamento an saprezidento arCevnebis dros TanamSromlobda 

amerikel konsultantebTan” (Beznosov, 2007, p. 211). 1990-iani wlebis dasawyisSi 

bulgareTsa da rumineTSi gamoCndnen pirveli ucxoeli politikuri 

konsultantebi (IRI-s warmomadgenlebi), romlebic opoziciuri 

koaliciebisTvis muSaobdnen. sainteresoa, rom postsocialistur qveynebSi 

dasavleT evropel konsultantebTan TanamSromloba ufro intensiuria, 

vidre amerikel konsultantebTan, Tumca regionSi saarCevno kampanias gaaCnia, 

rogorc amerikuli, aseve dasavleT evropuli modelis maxasiaTeblebi. 
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CemTvis sainteresoa Seviswavlo, Tu ra iwvevs TiToeuli qveynis 

midrekilebas konkretuli saarCevno kampaniis modelisken. 

 

 

postsocialisturi sivrce 

 

     Cemi gansakuTrebuli interesis sagania saarCevno kampaniis 

profesionalizaciis kuTxiT postsocialistur qveynebSi arsebuli viTareba, 

sadac ,,politikuri partiebi ZiriTadad liderzea centrirebuli da 

ganixilebian, rogorc fsevdo-partiuli saarCevno asociaciebi” (Sakwa, 2000, p. 

100). Tumca, regionis ,,yvela qveyanam daiwyo partiebis formireba Tanamedrove 

komunikaciis pirobebSi” (Kulik, Shizova, 2005, p. 219) da Seiqmna situacia 

,,rodesac politikuri korufcia, arCevnebis gayalbeba da xmebis mosyidva 

amerikidan importirebul saarCevno maRal teqnologiebTan erTad saeWvo 

kavSirs qmnis” (Beznosov, 2007, p. 222). axali demokratiis qveynebSi partiebi 

xasiaTdebian ,,organizaciuli sisustiT, naklebi yuradRebiT wevrebsa da 

xangrZliv organizaciul miznebze da gansakuTrebuli fokusirebiT 

mimdinare saarCevno kampaniaze” (Kopecky, 1995; Lewis, 1996; Mainwaring, Scully, 1995; 

Mair, 1997; in Farrel, Kolodny, Medvic, 2001, p. 13).  

       am fonze pasuxi unda gaeces kiTxvas, Tu ra pirobebSi gaCnda axali 

demokratiis qveynebSi politikur konsultantebze moTxovna. aRniSnul 

kiTxvaze pasuxi sam nawilad SegviZlia gavyoT: pirveli – drois faqtori. 

Tuki dasavleT evropisa da aSS-is SemTxvevaSi partiuli ganviTareba moxda 

etapobrivad, axali demokratiis qveynebSi partiebi satelevizio 

teqnologiebis, amomrCevelTa maqsimizaciisa da kampaniuri 

profesionalizaciis epoqis produqtia, romelic ar iyo adreuli partiuli 

struqturiT SeboWili (Farrel, Kolodny, Medvic, 2001, p. 24). Aamgvari viTareba 

erTis mxriv, umartivebs konsultantebs muSaobas (radgan ar arian 

SeboWilni), Tumca meores mxriv partiuli struqturisa da ideologiuri 

bazisis simyife mas sayrdens aclis da samuSaos zedapirulsa da sariskos 

xdis. meore – kandidatze orientirebuli saarCevno kampania axali 
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demokratiebis qveynebis umravlesobis maxasiaTebelia, sadac iseve, rogorc 

aSS-is SemTxvevaSi, ,,ufro meti SesaZlebloba aqvs kandidats 

individualurad daiqiravos konsultanti arCevnebSi gasamarjveblad; amas 

ver vityviT dasavleT evropis, avstraliisa da aziis  umetesi qveynebis 

partiaze centrirebuli sistemis Sesaxeb, sadac partiebs hyavT sakuTari 

kampaniuri specialistebi, romlebic maTi (StatSi myofi) mudmivi 

TanamSromlebi arian” (Farrell, 1998, p. 174; in Plasser, Plasser, 2002, p. 79). mesame – 

axal demokratiebSi politikuri konsultirebis gavrceleba ganmartebulia, 

rogorc erTgvari ,,infeqcia.” saubaria im saerTaSoriso arasamTavrobo 

organizaciebis (The National Endowment for Democracy – NED; International Republican 

Institute - IRI; National Democratic Institute – NDI; The Netherlands Institute for Multiparty 

Democracy –NIMD; Soros Foundation; the U.S. Agency for  International Development - USIA) 

aqtivobaze, romelic orientirebulia demokratiuli saarCevno procedurebis 

danergvaze mimdinare arCevnebis periodSi da naklebad aris fokusirebuli 

xangrZliv miznebze. Aam process Smiteri or mxares Soris SeTanxmebul 

moqmedebad ganixilavs (Schmitter, 1996, p. 39;  in Whitehead, 1996), xolo 

vaitedisTvis ki Tavsmoxveuli gavlenaa (Whitehead, 1996, p. 5). postsabWoTa 

sivrceSi iseve, rogorc mTels msoflioSi dasavleTelma konsultantebma da 

institutebma TiTqmis daubrkoleblad moaxerxes adgilobrivi saarCevno 

procesis menejmentSi CarTva (Sussman, 2006, p. 1).Ffridhami miiCnevs, rom 

aRmosavleT evropis demokratizaciis procesSi amgvar saerTaSoriso 

subieqtebsa da gadamwyvet faqtorebs ufro didi mniSvneloba hqondaT, vidre 

samxreT evropisa da laTinuri amerikis SemTxvevaSi (Pridham, 1996; in Lewis, 1996, 

pp. 187-219). 

      politikis mimarT cinikuri damokidebuleba, sazogadoebaze 

satelevizio reklamis meSveobiT gavlenis mopoveba da partiuli interesebis 

gamomxatveli mediasaSualebebi regionSi politikuri konsultirebis 

arsebul models ganapirobebs. saarCevno inJineriis Tanamedrove 

teqnologiebis gamoyenebisken swrafva imdenad didia, rom xSirad 

adgilobrivi situaciis ugulebelyofis xarjze xdeba am teqnologiebis 

importi.  
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     sazRvargareT moqmedma amerikelma konsultantebma 1989 wlidan 

aRmosavleT centraluri evropis postsocialistur qveynebSi, xolo 1993 

wlidan dsT-s qveynebsa da saqarTveloSi daiwyes saqmianoba (Plasser, 2000), 

Tumca unda aRvniSnoT rom mosazreba moZvelebulia imis Sesaxeb, rom 

politikuri konsultirebis saerTaSoriso gamocdileba mxolod amerikuli 

meTodebiT Semoifargleba (Ridder, Symons, 1999, p. 52). zog SemTxvevaSi, 

aRmosavleT evropeli kampaniuri eqspertebis mier sakuTar qveyanaSi 

dasavleT evropuli gamocdilebis gamoyeneba ufro adeqvaturad miiCneva, 

vidre amerikuli stilis saarCevno inJineria (Plasser, Plasser, 2002, p. 35). 

sainteresoa mosazreba, rom postsocialistur qveynebSi saarCevno kampaniis 

hibriduli stili moqmedebs Semdegi maxasiaTeblebiT:  

 televiziis makompensirebeli roli susti an ararsebuli partiuli 

organizaciis pirobebSi;  

 liderze (kandidatze) orientirebuli saarCevno kampania 

(gansakuTrebuli mniSvneloba eniWeba kandidatis pirovnul maxasiaTeblebs); 

 administraciuli resursis gamoyeneba; 

 elitaze orientirebuli politikuri marketingi (winasaarCevno 

samuSaoebi elitisa da kandidatis doneze mimdinareobs (Beznosov, 2007, p. 223)). 

 

 

ungreTi  

       politikuri marketingis safuZvlebi ungreTSi 1970-iani wlebis 

dasawyisSi gaCnda, rodesac daiwyo sazogadoebrivi azris kvleva. miuxedavad 

imisa, rom ar xdeboda maTi gasajaroveba, es xelsayreli aqtivoba iyo 

xelisuflebisaTvis. ,,negatiuri saarCevno kampania ungreTis erT-erTi 

maxasiaTebli iyo reJimis cvlilebis adreuli periodidan” (Negrine, Mancini, 

Holtz-Bacha&Papathanassopolous, 2007. p. 167). amgvari praqtika amomrCevlisTvis 

amartivebda ,,misianebisa” da ,,sxvebis” gansxvavebas. ungreTSi politikuri 

konkurenciis wre etapobrivad Seviwrovda. gamarjvebuli partiebis 

warmatebis mizezad egred wodebuli wyalgamyofi xazebis mixedviT 

warmoebuli kampania saxeldeba (mag: nacionalizmi kosmopolitalizmis 
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winaaRmdeg. msgavsi praqtika avstraliaSic gamoiyeneboda – lindon krosbis 

(Lyndon Crosby) mier). ungreTSi politikuri konsultirebis Tanamedrove 

teqnologiebis importi moaxdina partia ,,axalgazrda demokratebma” (maTma 

liderma viqtor orbanma (Viktor Orban). qveyanaSi saqmianobdnen, rogorc 

adgilobrvi (andras vermeri (Andras Wermer), agreTve ucxoeli politikuri 

konsultantebi (ron veberi (Ron Weber) - israelidan, stenli grinbergi 

(Stanley B. Greenberg); 2002 wels ungreTSi italiidan berluskonis mier 

wargzanvili konsultantebi Cavidnen). ,,axalgazrda demokratebis” mier 

gamoyenebuli teqnologiebi axali demokratiebis modelisken ixreba. 

ungreTis socialisturma partiam ki scada dasavleT evropul modelze 

fokusireba. isini gansakuTrebuli sifrTxiliT ekidebodnen winasaarCevno 

programis SemuSavebas da didi xnis manZilze gaurbodnen politikuri 

teqnologiebis gamoyenebas, radgan masSi demokratiisTvis mosalodnel 

safrTxes xedavdnen  (Negrine, Mancini, Holtz-Bacha  & Papathanassopolous, 2007. p. 171). 

politteqnologiebis ignorireba didxans ver moxerxda, radgan 

mowinaaRmdege mas aqtiurad iyenebda. 2002 wlis arCevnebze socialisturma 

partiam Sida partiul resursTan erTad mimarTa mowveul eqspertebs da 

gamoiyena politikuri marketingis meTodebi da ,,WuWyiani teqnologiebi.” 

ungreTi im qveynebis ricxvs miekuTvneba, sadac aqtiurad ganxorcielda 

politikis mediatizaciis procesi. 

 

poloneTi  

 

    poloneTSi politikuri konsultirebis axali demokratiebis modelia 

warmodgenili. politikuri konsultirebis ganviTarebis sawyis etapze 

poloneTSi adgilobrivi konsultantebi TanamSromlobdnen maT megobar 

politikosebTan. im etapze politikuri konsultireba ar iyo momgebiani 

saqmianoba. sazRvargareTidan mowveuli konsultantebi ar warmoadgendnen 

romelime politikur partias da yvela partias uwevdnen trenings 

(magaliTad, NDI, romelic amave periodidan (1994 wlidan) saqmianobda 

saqarTveloSi). sawyis etapze poloneTSi politikuri konsultireba 
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sakomunikacio sakiTxebTan asocirdeboda da amiT aixsneba, rom adgilobrivi 

politikuri konsultantebis pirveli Taoba swored am mimarTulebas 

warmoadgenda.  

     polonuri gamocdilebis Sesaxeb saubrisas biskapi gamoyofs sam 

periods: 1. ,,marketingis pirveli gamocdilebis” (1990-1994) periodi – 

minimaluri gamocdilebiTa da ucxo qveynebis gamocdilebis eqsportis 

mcdelobiT; 2. ,,ganviTarebis periodi” (1995-2003) – masmediis mzardi roliTa 

da politikuri teqnologiebis gaaqtiurebiT; 3. ,,permanentuli kampaniis” 

periodi (2004-2009) – masmediis gansakuTrebuli roliTa da politikuri 

konsultantebis maqsimaluri CarTulobiT” (Biskup, 2011,  p. 231). 

      1990-iani wlebis dasawyisSi poloneTSi ara mxolod adgilobrivi 

politikuri konsultantebis (gregors linderbergi (Gregorz Lindenberg), andrei 

drzimCiki (Andrej Drzycimski), voJix rezinski (Wojciech Resczynski), valdamar Ziki 

(Waldemar Dziki), samoqalaqo aliansis centri (POC – Center Civic Alliance, Center for 

Public Opinion Research), sazogadoebrivi azris kvlevis centri (Center for Social 

Opinion Research), demoskopi (Demoskop), sazogadoebrivi kvlevis laboratoria 

(Laboratory for Public Research) simcire aRiniSneboda, aramed ucxoeli 

specialistebic (goliki da dabrovski (Golik & Dabrowski) naklebad iyvnen 

warmodgenili bazarze. 1993 wels poloneTSi gamoCnda iseTi gavleniani 

ucxouri sakonsultacio kompania, rogoricaa saatCi da saatCi (Saatchi & 

Saatchi - konsultirebas uwevda ,,liberal demokratiul kongress” – KLD). 

P   poloneTSi 1995 wlis saprezidento arCevnebi politikuri konsultirebis 

ganviTarebis TvalsazrisiT gadamwyveti aRmoCnda, radgan masSi CaerTo 

msoflio donis politikuri konsultanti Jak segela (kvaznievskis 

(Kwasnievski) konsultanti). 1990-iani wlebis meore naxevarSi poloneTSi 

aqtiurad saqmianobdnen adgilobrivi (xanues raikovsi (Januesz Reykowski), jesi 

viatsi (Jezzy Wiatz), andre riCardi (Andrej Rychard), henrix sobiraJski (Henryk 

Sobierajski), andrei mlexko (Andrej Mleczko), marian krzalevski (Marian Krzaklewski), 

joana geferti (Joanna Gepfert),  piotr timoSeviCi (Piotr Tymochowicz), barTlome 

pavlaki (Bartlomiej Pawlak), grigors banazaksi (Gregorz Banaszaks-Ysso Agency) da 

ucxoeli (skot karpenteri (Scott Carpenter (IRI), endriu iani (Andrew Youn (NDI), 
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jerald abnramCiki (Gerald Abnramczyk - warmoSobiT poloneli, Tumca man 

samuSao gamocdileba amerikaSi miiRo), gelapi (Gallup Institute), britaneTis 

konservatiul partiasTan asocirebuli eqspertebi) konsultantebi.  

     2004 wlidan poloneTSi saarCevno kampaniis gansakuTrebuli 

maxasiaTebeli gaxda komunikaciaze yuradRebis gamaxvileba. am droisaTvis 

poloneTSi gansakuTrebiT gaaqtiurdnen adgilobrivi konsultantebi 

(rafael grupinski (Rafal Grupinski), slavomir novaki (Slawomir Nowak), masie 

grabovski (Maciej Grabowski) – gaerTianebuli piar saagento (United PR agency), adam 

laszini (Adam Laszyn) – alert medias sakomunikacio saagento (Alert Media 

Communication agency), adam Llipinski (Adam Lipinski), andrei orlovski (Andrey 

Orlowski) – sazogadoebrivi azris kvlevis centri (The Center for Social Opinion 

Research), GfK Polonia, Homo Momini, Ipsos – Demoskop, TNS OBOP, DSB DGA, Pentor The 

Polish Research Group, SMG/KRC). amave periodSi gamoikveTa partiis wevrebis 

(adam bilani (Adam Bielan), mixail kaminski (Michal Kaminski – PiS (Law and Justice) 

mier saarCevno kampaniis xelmZRvaneloba.  

     politikuri konsultirebis polonuri gamocdileba SegviZlia 

davaxasiaToT, rogorc amerikuli modelis gamovlineba polonuri 

maxasiaTeblebis gaTvliswinebiT, Tumca kampaniis xelmZRvaneloba poloneTSi 

partiis lidrebs ekisrebaT, rac dasavleT evropuli modelis mkveTri 

maxasiaTebelia.  

 

 

CexeTi 

 

     CexeTSi saarCevno kampaniaSi mediatizacia da televizia asrulebs 

gansakuTrebul rols. CexeTSi saarCevno kampania partiazea orientirebuli 

da wlebis manZilze or konkurent partias (konservatorebsa (ODS) da 

social-demokratebs (CSSD)) Soris konkurencias gulisxmobda. Tumca unda 

aRiniSnos, rom regionSi CexeTi mowinavea pluralistuli saarCevno 

konkurenciis TvalsazrisiT. CexeTis social-demokratiuli partia miiCneva 

im politikur Zalad, vinc qveyanaSi politikuri teqnologiebi Seitana. 
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aRsaniSnavia, rom CexeTSi arsebuli politikuri konsultirebis modeli 

ufro dasavleT evropuli modelisken ixreba, vidre amerikulisken. CexeTis 

respublikis pirvelive demokratiul arCevnebSi CarTuli aRmoCnda amerikeli 

politikuri konsultanti (frank griiri (Frank Greer), romelic prezidentobis 

kandidat vaclav havelis konsultanti iyo).  

    tradiciulad, CexeTSi saarCevno kampanias axasiaTebda spontanuroba da 

eyrdnoboda intuicias, Tumca met-naklebad, aseve xdeboda am sferoSi 

ganswavluli ucxoelebis mowveva (Less-Marshment, 2011, p. 182). 2006 wlis 

saparlamento arCevnebi gardamtexi etapi aRmoCnda CexeTSi politikuri 

konsultirebis ganviTarebisTvis. am dros qveyanaSi saqmianobda iseTi 

gavleniani amerikuli firma, rogoricaa ,,PSB” (Penn, Shoen and Berland Association) 

da gamoiyenes teqnologiebi, rogoricaaa sazogadoebrivi azris kvleva, 

satelevizio debatebi da konkurenti kandidatebis (topolanekis (Topolanek) da  

(paroubekis) Paroubek) SedarebiTi saarCevno kampaniis warmoeba. CexeTSi 

saqmianobdnen, rogorc adgilobrivi (ana matuSkova (Anna Matuskova)), agreTve 

ucxoeli (aleqsandr brauni (Alexander Braun)) politikuri konsultantebi.  

     bolo periodSi aqtiurad daiwyo ,,WuWyiani teqnologiebis” gamoyeneba 

da politikis personifikaciis procesi. rogorc wesi, permanentul saarCevno 

kampanias mimarTaven opoziciuri partiebi da ara saxelisuflebo partiebi 

(Otto, Matuskova, 2007, p. 20). CexeTis saarCevno kampania bazarzea orientirebuli, 

rac gulisxmobs politikuri ideologiis gamoyenebas sazogadoebrivi azris 

formirebisas.  

 

slovakeTi  

 

    slovakeTSi politikuri konsultirebis Camoyalibeba kerZo mediisa da 

politikuri teqnologiebis ganviTarebasTan erTad moxda. es procesi 

gansakuTrebiT 2006 wels gamarTul saparlamento arCevnebs ukavSirdeba. 

saarCevno kampaniis profesionalizacia bolo periodSi gansakuTrebiT 

gaaqtiurda. Ppartiebi aRar awarmoeben kampanias mxolod Sida resursze 
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dayrdnobiT. QqveyanaSi aqtiurad gamoiyeneba ,,WuWyiani” teqnologiebi (am 

kuTxiT gamorCeuli politikosi gaxldaT pruzdina (Pruzdina)).  

    slovakeTi (sloveniasTan da poloneTTan erTad) ar miekuTvneba im 

qveynebis ricxvs, sadac media-siaxleebi gansakuTrebul rols TamaSobs 

saarCevno kampaniaSi. Tumca, zogadad televiziis roli politikur procesSi 

aqtualuria (pavel rusko (Pavel Rusko) telekompania ,,markizas” (,,Markiza”) 

mflobeli mogvianebiT politikuri partia (Alianca Noveho Obciana)-s lideri 

gaxda).  politikuri reklamis kuTxiT qveyanaSi aqtualuria sareklamo 

bilbordebisa da plakatebis gamoyeneba. saarCevno kampaniaSi 

sazogadoebisaTvis cnobili saxeebis CarTuloba, rogorc anazRaurebiT, 

agreTve sakuTari iniciativiT qveynis erT-erTi maxasiaTebelia. slovakeTSi 

politikuri programebis Seqmnisas aRiniSneba ideologiuri simyife da 

partiuli prioritetebis morgeba xdeba arsebul realobaze. qveyanaSi 

winasaarCevno periodSi aqtiurad muSaoben meryevi eleqtoratis gadabirebaze 

da es ZiriTadad axalgazrda eleqtoratia. slovakeTis kidev erTi 

maxasiaTebeli, rac mas konsultirebis amerikul modelTan aaxlovebs, 

lidersa da imijze gansakuTrebuli koncentrirebaa.   

    slovakeTSi saqmianoben, rogorc adgilobrivi (eva oxralova (Eva 

Ohrablova), giorgi liubenovi (Georgi Lyubenov) Manelov, F. Flasik – advertisement agency 

Donor, R. Grezo – Istropolitana D’ Arcy Agency, pavel hauliki (Pavel Haulik) – MVK, 

Markant, Gfk, DICIO, FOCUS, Median, UVVM, OMV Sro), aseve ucxoeli (jeremi 

rozneri (Jeremy D. Rosner), aron Savivi (Aron Shaviv) politikuri konsultantebi. 

miuxedavad imisa, rom qveyanaSi politikuri marketingi viTardeba am sferoSi 

ufro metad politikuri eqspertebi saqmianoben, vidre konsultantebi.  

 

 

postsabWoTa sivrce 

 

      sabWoTa kavSiris daSlis Semdeg postsabWoTa qveynebSi politikuri 

konsultantis roli Tavad partiebis wamyvanma politikurma figurebma 

itvirTes, radgan ar arsebobda sakmarisi Tanxa da gamocdileba politikuri 
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konsultantebis dasaqiraveblad. dasavleTeli konsultantebisTvis rTuli 

aRmoCnda postsabWoTa qveynebSi moexdinaT sakuTari gamocdilebis 

warmatebuli eqsporti.  

    1990-iani wlebis pirvel naxevarSi regionSi gaCndnen partiuli 

menejerebi, romlebmac icodnen, Tu rogor da sad unda eSovnaT fuli 

winasaarCevno kampaniis dasafinanseblad (Matskevich, 2013, p. 20). politikur 

bazarze swored aRniSnuli menejerebi qmnidnen aminds da wyvetdnen, Tu 

rogor ,,SeeqmnaT” da ,,gaeyidaT” sakuTari kandidati. dasavleTis 

politteqnologia - Seiswavlo bazari da SesTavazo Sesabamisi kandidati 

eleqtorats postsabWoTa sivrceSi Caanacvla teqnologiam Seqmna kandidati 

da daarwmuno amomrCeveli airCios is (amis saukeTesi magaliTia boris 

elcinis prezidentis postze meore vadiT arCeva). aRniSnuli teqnologiebi 

sakmaod Zviria da Sedegiania, roca arCevnebSi gamarjveba ara xmebis daTvlis 

gayalbebiT, aramed realuri xmebis daTvliT gamoixateba. Tumca, maSin 

,,rodesac xmebis daTvla aRar xdeboda, dadga feradi revoluciebis etapi”  

(Matskevich, 2013, p. 31). 

    1990-iani wlebis dasawyisidan postsabWoTa sivrcis erT-erT gamokveTil 

cvlilebad dasavleTeli politikuri konsultantebis aRniSnuli regioniT 

daintereseba miiCneva. jerald suzmani gansakuTrebuli interesis sagnad 

regionSi oTx samiznes miiCnevs: ruseTi, saqarTvelo, ukraina da belorusia 

(Sussman, 2006, p. 1). sabWoTa kavSiris daSlis Semdeg amerikel konsultantebs 

saSualeba miecaT Sesuliyvnen adgilobriv bazarze da daenergaT amerikuli 

saarCevno teqnologiebi. Aam procesSi aqtiurad CaerTo IFES (saarCevno 

sistemebis saerTaSoriso fondi), romelic aerTianebs 1500 politikur 

konsultants da maT Soris jozef napolitans (politikuri konsultirebis 

saerTaSoriso asociaciis damfuZnebels). regionSi saqmianobda iseTi 

gavleniani sakonsultacio kompania, rogoricaa ,,PSB” (Pen, Shoen and Berland), 

romlis samoqmedo arealsac gansakuTrebiT ukraina da saqarTvelo 

warmoadgenda. sam postsabWoTa respublikaSi (saqarTvelo, ukraina, 

yirgizeTi) momxdari feradi revolucia swored dasavluri politikuri 

teqnologiebis produqtad ganixileba, romelsac win uswrebda serbeTSi 
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miRebuli gamocdileba. serbeTis 2000 wlis movlenebi miiCneva, rogorc 

amerikeli politikuri konsultantebis daxmarebiT ganviTarebuli 

kenWisyraze-orientirebuli da fokus-jgufebze gamocdili revolucia. (ix. 

cxrili #3) saintereso faqtia, rom postsabWoTa sivrceSi amerikeli 

politikuri konsultantebi (jorj gortoni (George Gorton), jo napolitani (Joe 

Shumate), riCard drezneri (Richard Dresner), stiven muri (Steven Moore)) pirvelad 

ruseTSi gamoCndnen 1993 wels elcinis saarCevno kampaniis  dros. 

 

 

 

 

 

 

 

 

 

 

cxrili #3 

weli 2000 2003 2004 2005 

qveyana serbeTi saqarTvelo ukraina yirgizeTi 

axalgazrduli 

organizacia 

,,Otpor” ,,kmara” ,,Pora” ,,KelKel” 

media ANEM ,,rusTavi 2;” 

,,24 saaTi” 

,,Channel 5;” 

,,Ukrainskaya  

Pravda;” 
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biujeti

strategiuli pozicionireba

imiji

aqtualur sakiTxebze fokusireba

samizne jgufebis molodini

gare politikuri konsultantebi

mediamenejmenti

partiuli organizaciis gaZliereba
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aSS dasavleT evropa aRmosavleT centraluri evropa ruseTi dsT da saqarTvelo

 

diagrama #5 (wyaro: Plasser & Plasser, 2002, Global Political Campaigning. United States of America.    p. 287) 

 

ruseTi 

 

    P ruseTi axali demokratiebis modelis aRmosavleT evropul nawils 

miekuTvneba, Tumca xSirad calke ganixileba, rac bazris masStabebiT da 

adgilobrivi konsultantebis mier ucxouri bazrebis aTvisebiTaa 

ganpirobebuli. politikuri konsultireba ruseTSi gaCnda 1990-iani wlebis 

dasawyisSi, xolo rogorc samecniero disciplina 2000 wlidan iswavleboda 

universitetebSi. pirvel rus politkonsultantebad miiCneven giorgi 

satarovs, sergei stankeviCs da sergei kuriagins. politkonsultantebis 

muSaobis pirveli Sedegebi ruseTSi 1993 wlis arCevnebisas gamoikveTa, Tumca 

warmatebis miuxedavad 1993 wlis Semdeg politikuri momsaxurebis bazars 

ruseTSi erTgvari depresiis etapi daudga. magaliTad, 1995 wlis 

saparlamento arCevnebze im partiebma moipoves warmateba, vinc tradiciuli 

saarCevno teqnologiebi gamoiyena.      
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      1996 wlis saprezidento arCevnebis Semdeg moxda politikuri 

konsultirebis bazris struqturireba, gamoikveTa ZiriTadi moTamaSeebi. 

ruseTis sazogadoebriv urTierTobaTa sistemaSi politikurma 

konsultirebam erT-erTi wamyvani adgili daikava. ruseTSi politikuri 

kampaniis mimarT ori ZiriTadi midgoma dominirebs: marketinguli 

(dasavluri) da realuri konstruirebis principi. marketinguli midgoma 

gulisxmobs situaciis analizs, sazogadoebrivi azris kvlevas, ris 

safuZvelzec xdeba politikosis saarCevno gzavnilis SemuSaveba. 

sociologiuri gamokvlevebis paralelurad, iqmneba da xorcieldeba 

kampaniis strategia. realuri konstruirebis principi gulisxmobs 

eleqtoratSi arsebuli upiratesobebis Seswavlas. am dros xdeba imis 

gansazRvra, Tu ra pirobebSi aZlevs xmas eleqtorati ama Tu im politikoss, 

eleqtoratis gemovnebis gaTvaliswineba xdeba programaSi, lozungebsa da 

kandidatis imijSi. sainteresoa, rom kampaniuri menejerebi ruseTidan 

gansakuTrebiT dainteresebuli arian kampaniuri menejmentiTa da 

eleqtronuli masmediis potencialis gamoyenebiT saarCevno kampaniis 

sakomunikacio procesSi. mediatizaciis procesSi televiziis roliT ruseTi 

uswrebs aRmosavleT centralur evropasa da amerikasac ki. saarCevno 

kampaniis finansebi da kandidatis imiji ruseTSi warmatebuli saarCevno 

kampaniis mTavar komponentebad saxeldeba.  

     rusiEegred wodebuli ,,elitaruli konsultantebi” sakuTar Tavs 

politikur teqnologebs uwodeben. aRsaniSnavia, rom garkveuli drois 

manzilze ruseTSi dominirebda kremlTan daaxloebuli spin-doqtorTa 

centrebi, Tumca ukanaskneli aTi wlis manZilze adgilobriv bazarze 

ramdenime dominanti kopania gamoikveTa (politikuri kvlevebis centri – 

nikolo emi – igor mintusovi, ekaterina egorova; efeqturi politikis fondi 

– gleb pavloski; imij-kontaqti – aleqsei sitnikovi; novkomi da politikuri 

teqnologiebis centri).  

     rusuli politikuri konsultirebis ganviTarebis erT-erTi tendenciaa 

rusi konsultantebis muSaoba sazRvargareTis qveynebSi, ZiriTadad mezobel 

qveynebSi. Tumca, aRsaniSnavia, rom rusuli politikuri konsultirebisaTvis 
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damaxasiaTebeli ,,WuWyiani” teqnologiebisa da ,,Savi” PR-is eqsporti 

aqtiurad xorcieldeba laTinuri amerikis, aziisa da afrikis regionSi.  

 

diagrama #6 (wyaro: Ситников, Бахвалова, Огарь, 2004, Политический Консалтинг) 

    ruseTSi dReisaTvis aRar aris aqtualuri dasavleT evropeli da 

amerikeli konsultantebis miwveva. maTi muSaobis nakli rusuli politikuri 

wreebis azriT iyo is, rom isini ver axdendnen gavlenas gadawyvetilebis 

miRebis procesze da ZiriTadad ,,magidasTan muSaobdnen.” ucxoeli 

konsultantebi, romlebic saqmianobdnen ruseTSi xazgasmiT aRniSnaven 

muSaobis specifikis sirTules ruseTsa da dsT-s qveynebSi. amis mizezi 

amerikul da dsT-s rigi qveynebis politikur kulturas Soris arsebuli 

gansxvavebaa. 

 

 

Uukraina  

 

P    postsabWoTa ukrainaSi politikuri konsultirebis bazari ganviTarebas 

1990-iani wlebis meore naxevridan iwyebs, rodesac aqtiurobdnen adgilobrivi 

politikuri konsultantebi (vladimir malinkoviCi (Vladimir Malinkovich), 

mixailo pohrebinski (Mikhailo Pohrebins’ky)) da rusi politteqnologebi. 

aRsaniSnavia, rom jer kidev 2002 wlis saparlamento arCevnebze gleb 

pavlovski konsultirebas uwevda kuCmas ((gaerTianebuli) ukrainis ,,social-

demokratiul partias“), xolo 2004 wels igi Tavis gundTan erTad (sergei 
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markovi, vitali tretiakovi, viaCeslav nikonovi) CaerTo ianukoviCis 

saarCevno kampaniaSi. politikuri konsultirebis TvalsazrisiT 2004 wlis 

saprezidento arCevnebi ukrainaSi erTgvar Sejibrs daemsgavsa dasavlur da 

rusul politteqnologiebs Soris. iuSenkos ,,naSa ukrainas“ (Cveni ukraina) 

amerikuli sakonsultacio kompaniebi (PSB  da Aristotle International Inc, dik morisi 

(Dick Morris)) uwevdnen konsultirebas, xolo ianukoviCis gundis mxares ki 

elitaruli rusi spin-doqtori gleb pavlovski (Head of  the Foundation for Effective 

Politics) moiazreboda.  

    narinjisferi revoluciis Semdeg ukrainaSi farTod daimkvidres adgili 

dasavlurma saarCevno teqnologiebma. sainteresoa, rom qveyanaSi erTmaneTs 

metoqeobas uwevdnen (2006 w.) amerikeli (riCard merfi (Richard Murphy), jon 

podesta (John Podesta), miSel makari (Michael McCurry) da paul manaforti (Paul 

Manafort)) da evropeli konsultantebi. Eeqs-premier timoSenkos 

konsultirebas uwevdnen gavleniani amerikuli sakonsultacio kompaniebi da 

konsultantebi  (AKPD Message and Media, jon anzalone (John Anzalone), jef linki 

(Jeff Link)), aseve rusi konsultanti (aleqsei sitnikovi). 2010 wels 

saprezidento arCevnebis dros iuSenkosTan klintonis yofili konsultanti 

(mark peni (Mark Penn)), xolo timoSenkosTan ,,Message and Media” (devid 

aqselrodi (David Axelrod)) TanamSromlobda.  

      ruseTTan SedarebiT ukrainaSi amerikel konsultantebTan 

TanamSromloba xSiria da Tuki ruseTSi politikuri reklamis mTavar 

saSualebad satelevizio axali ambebi miiCneva, ukrainaSi es roli 

satelevizio politikur reklamebs ekisreba. aRsaniSnavia, rom ukraina 

gansakuTrebul interss iCens saarCevno kampaniis profesionalizaciisa da 

mediasaSualebebis saarCevno kampaniaSi gamoyenebis kuTxiT. 

 

belorusia 

 

   belorusia unda mivakuTvnoT im qveynebis ricxvs, sadac politikuri 

konsultireba adgilobriv doneze ver ganviTarda.Uucxoeli 

konsultantebidan belorusiaSi politikuri konsultirebis dasavleT 
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evropuli da amerikuli modeli mxolod umniSvnelod, Tumca faqtobrivad 

Tanabrad aris warmodgenili. mniSvnelovania aRiniSnos, rom belorusiaSi 

politikuri teqnologia konkretulad am qveynisTvis damaxasiaTebel 

Tvisebebs moergo. belorusiis 1990 wlis saparlamento arCevnebis dros 

partiebis mcire biujetiTa da Sida partiuli resursebiT moxda 

winasaarCevno kampaniis warmoeba. im droisaTvis dasavluri 

politteqnologiebis misaRebad belorusia mzad ar iyo. qveyanaSi ar 

gamouyenebiaT ruseTSi gamocdili iseTi politteqnologia, rogoricaa 

kampaniuri menejerebis mier politikuri ,,produqtis” (kandidatis) Seqmna da 

amomrCevlisTvis wardgena; samagierod aqtiurad mimarTavdnen saarCevno 

kenWisyris ,,kontrolis” proceduras. administraciuli resursis gamoyenebis 

TvalsazrisiT igi erT-erTi gamorCeuli qveyanaa. aRsaniSnavia, rom swored 

belorusiaSi gamoicada aRniSnuli politteqnologia da mxolod amis 

Semdeg moxda misi eqsporti ruseTSi.  

    belorusiaSi arsebuli politikuri reJimis gaTvaliswinebiT, dartymis 

qveS aRmoCnda dasavluri politteqnologiebi (belorusiaSi Seiqmna, Tumca 

efeqturad ver imuSava iseTma axalgazrdulma organizaciam, rogoric iyo 

,,zubri” (,,Zubr” - iyo ,,kmara”-s, ,,otporis” (,,Otpor”),  ,,kelkelis” (,,Kelkel”), ,,poras” 

(,,Pora”) analogi). aRsaniSnavia, rom belorusiis bazari rusi politikuri 

konsultantebisTvis daxuruli aRmoCnda. politikuri konsultirebis kuTxiT 

belorusia regionis erT-erTi yvelaze naklebad ganviTarebuli qveyanaa. 

 

Bbaltiis qveynebi 

 

B  regionis mTavar maxasiaTeblad bazris simcire, partiebis ideologiuri 

simyife da arCevnebs Soris xangrZlivi Sualedebia. baltiis qveynebi 

erTmaneTisgan partiuli organizaciis stabilurobisa da eleqtoratis 

partiis mimarT mikuTvnebulobis mixedviT mniSvnelovnad gansxvavdebian. am 

kuTxiT regionSi estoneTi liderobs, xolo Llatvia da litva mas 

CamorCebian (Saarts, p. 99). es mdgomareoba politikuri konsultirebis 

modelzec aisaxeba, rac imas gulisxmobs, rom estoneTSi saarCevno kampania 
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mezoblebisgan gansxvavebiT ufro metad partiazea orientirebuli. ,,kvlevam 

aCvena, rom baltiis qveynebSi mediasa da politikas Soris aris 

araformaluri komunikacia” (Balcytiene, p.55). politikuri komunikaciis arxebis 

sisuste da profesionalizacia regionis gamowvevad rCeba. ,,baltiis qveynebSi 

sazogadoebrivi sfero aris mediatizirebuli, sadac media TamaSobs aqtiur 

rols da sakuTar wesebs amkvidrebs politikasa da biznesSi”  (Balcytiene, p. 

60). baltiis qveynebSi amomrCeveli gadawyvetilebis miRebisas ufro metad 

politikur liderze axdens fokusirebas, vidre ideologiaze.  

     rusuli sakonsultacio kompania ,,nikolo emi”-s baltiispira 

ganyofileba (elene ekaterinCevas xelmZRvanelobiT) Seiqmna latviaSi 1997 

wels. rusi politikuri konsultantebis gansakuTrebuli aqtiuroba 

aRiniSneba litvasa da latviaSi (igor mintusovi saqmianobda litvaSi (2002), 

latviaSi (1998), latviis seimis arCevnebis periodSi (2010), ekaterina egorova 

- latviaSi (1998),  giorgi RambaSiZe – latviis seimis arCevnebis dros (2010)), 

litvasa da estoneTSi muSaobda iseTi cnobili marketinguli kompania, 

rogoricaa ,,PSB” (Pen, Shoen and Bernard Associates –  aleqsander brauni (Alexander 

Braun)). 

      baltiis regionis maxasiaTeblad unda ganvixiloT populizmisa da 

politikuri marketingis dapirispireba. Ppolitikur populizms gamorCeulad 

aqtiurad mimarTaven litvaSi. Llitvis politikur speqtrSi warmodgenili 

partiebi TiTqmis Tanabari intensivobiT iyeneben populizms. estoneTisa da 

latviis SemTxvevaSi populizmi ufro metad axladSeqmnil partiebs 

axasiaTebT. ,,SeiZleba iTqvas, rom baltiis qveynebSi, gardamavali periodis 

gavlis Semdeg, mimarTaven postmodernul politikur teqnologiebs. meores 

mxriv, populizmi asocirdeba kampaniis premodernul (zogjer modernul) 

periodTan” (Jakobson, Balcere, Loone, Nurk, Saarts & Zakeviciute, 2012, p. 124). Aarsebuli 

viTarebis analizis Sedegad ikveTeba suraTi, rom balitiis regionis qveynebi 

politikuri konsultirebis axali demokratiebis models miekuTvnebian, 

sadac marketingis profesionalizaciisa da komunikaciis ganviTarebis 

sakiTxi kvlav gamowvevad rCeba. 
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A3.5 azia, afrika da avstralia 

 

       demokratizaciis mesame talRam moicva ara mxolod aRmosavleT 

evropa, aramed aRmosavleT aziisa da afrikis farTo regioni. samxreT korea, 

taivani da indonezia miekuTvnebian aziis gardamaval demokratiebs. samxreT 

afrika, namibia, gana da nigeria warmoadgens axal demokratiul reJimebs 

afrikaSi. pirvelma demokratiulma arCevnebma (damfuZnebelma arCevnebma) 

saerTaSoriso donori organizaciebis mxardaWeriT, magram adgilobrivi 

partiebis moTxovniT Seqmna axali biznes sivrce  politikuri 

konsultantebisaTvis. 

   

 Aazia 

  

    aziis kontinenti politikuri konsultirebis kuTxiT erT-erTi yvelaze 

naklebad ganviTarebuli regionia. mkacri kulturuli da regulaciuri 

SezRudvebi qmnis barierebs, rac arTulebs politikuri konsultantebis 

saqmianobas. ,,politikuri komunikacia politikis mecnierebis mier ar 

ganixileba, rogorc maT sferoSi Semavali mimarTuleba. Ppolitikuri 

komunikaciis asocireba am regionSi xdeba ufro metad biznesTan, vidre 

politikasTan” (Schafferer, 2006, p. 7). aziis regioni wlebis manZilze ucxoeli 

politikuri konsultantebis samuSao bazari ufro iyo, vidre adgilobrivi 

specialistebis samoqmedo areali, Tumca bolo wlebis manZilze Seiqmna 

adgilobrivi sakonsultacio kompaniebi (es procesi ukavSirdeba aziis 

wynari okeanis regionis politikur konsultantTa asociaciis Seqmnas – 

APAPC). 

    aziis saarCevno kampania xasiaTdeba partiaze orientirebuli strategiiT. 

winasaarCevno strategiis formireba uSualod partiuli samuSaoa indoeTSi, 

indoneziasa da iaponiaSi, xolo politikuri konsultantebis mowveva ki 

samxreT koreasa da taivans axasiaTebs.  
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diagrama #7 (wyaro: Jonson, 2009, Routledge Handbook of Political Management. p. 36) 

U  ucxoeli konsultantebis Sida saqmeebSi CarTulobisgan distancireba 

ufro metad damaxasiaTebelia iaponiisaTvis, vidre taivanisa da samxreT 

koreisaTvis. sainteresoa, rom aziaSi (indonezia, malaizia, samxreT korea) 

aqtiurad saqmianoben avstralieli konsultantebi (malkolm makgregori 

(Malcolm McGregor), ian katlangi (Ian Katlang), jon utingi (John Utting), nik sreivsi 

(Nick Straves), lindon krosbi (Lyndon Crosby), mark teqstori (Mark Textor)), xolo 

amerikel da dasavleT evropel politikur konsultantebTan intensiuri 

TanamSromloba ar aRiniSneba.  

   aRsaniSnavia, rom zogierTma amerikelma politikurma konsultantma scada 

iaponur bazarze SeRweva, Tumca mcire warmatebiT. amis erT-erTi mTavari 

mizezia samuSaos gansxvavebuli specifika. aSS-sgan gansxvavebiT iaponiaSi 

mkacri saarCevno kanonmdebloba moqmedebs, romelic sareklamo posteris 

zomas, formasa da gavrcelebis sixSiresac ki gansazRvravs. kampaniis 

finansebi partiazea centrirebuli da partiis mier wardgenili kandidati am 

kuTxiT ukeTes mdgomareobaSia.  

      indoeTi uzarmazari eleqtoratiT gansakuTrebul SemTxvevas 

warmoadgens, sadac iSviaTi kulturuli Taviseburebebia. indoeli 

politikosebi iTvaliswineben eleqtoratis cnobierebis marTvis axal 

satelevizio teqnologiebs da aqtiurad iyeneben eleqtronul medias, Tumca 

yovelTvis efeqturad ara. 

    indoneziaSi politikuri marketingis ganviTarebis kuTxiT gardamtexi 

aRmoCnda demokratiuli tranzaciis periodi 1998-1999 wlebi (prezidenti 
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habibi (B.J. Habibie) movida xelisuflebaSi).Aam periodSi gaZlierda politikuri 

konkurencia, komerciuli media da imata sazogadoebrivi azris kvlevis 

intensivobam. qveyanaSi aqtiurad daiwyo amerikeli politikuri 

konsultantebis Semodineba. Aadgilobrivi konsultantebi (saiful muJani 

(Saiful Mujani), deni Ja (Deny JA), qodari (M. Qodary), dobi ambardi (Dobi Ambardi), 

endi malarangengi (Andi Mallarangeng), uiliam lidli (William Liddle), takeSi kono 

(Takeshi Kohno) – cnobili eqsperti aRmosavleT aziaSi) da sakonsultacio 

centrebi (Indonesian Cyrcle Survey, LP3ES, Fox Indonesia) etapobrivad momravldnen. 

indoneziaSi saarCevno kampaniis maxasiaTeblebia personifikacia da 

lidrebTan uSualo kontaqtisken swrafva. dasavleTisgan gansxvavebiT, 

indoneziaSi politikuri partiebi ver Camoyalibda Tanamedrove demokratiul 

institutad da ,,kontroldeba Zlieri lideris mier” (Ahmad, p. 18). 

   CineTis erTpartiuli mmarTveloba da mediasaSualebebis sruli 

kontroli politikuri konkurenciis SesaZleblobas sruliad gamoricxavs. 

am pirobebSi politikuri konsultireba azrs moklebulia. Tumca, 

sainteresoa, rom 1990-ian wlebSi ,,liderebi mimarTavdnen dasavluri 

masobrivi komunikaciis Teoriebs sazogadoebrivi ,,Tanxmobis 

uzrunvelsayofad” (Brady, 2008, p. 3). CineTSi saqmianoben egred wodebuli 

internetis spin-doqtorebi, romlebic komunisturi partiis mxardamWer da 

sazogadoebriv azrze xelisuflebisaTvis xelsayrel gavlenaze muSaoben. 

  Aaziis regionSi politikuri konsultirebis ganviTrebis sami centri 

SegviZlia gamovyoT: iaponia (iaponeli kazo maeda (Kazuo Maeda) 

konsultirebas uwevda 200-ze met iaponel politikur kandidats), samxreT 

korea (kim hak-riangi (Kim Hak-Ryang)) da taivani (vu siang-hu (Wu Hsiang-hui)). 

aRniSnuli qveynebis politikuri konsultantebi ucxoeTSic saqmianoben.  

 

 

samxreT afrika  

 

    afrikis kontinenti Tamamad SegviZlia mivakuTvnoT frangi politikuri 

konsultantebis (tieri sausezi (Thierry Saussez), klaud marti (Claude Marti), 
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bernard rideu (Bernard Rideau)) samoqmedo areals. Tumca, kvlevebis Tanaxmad, 

regionSi konsultirebis ganviTarebis kuTxiT gamoiyofa samxreT afrika, 

sadac aqtiurad saqmianoben amerikeli, dasavleT evropeli da adgilobrivi 

konsultantebi (fil noble (Phil Noble), bo krogvigi (Bo Krogvig)). yvelaze 

saimedod regionSi amerikuli teqnologiebis danergva miiCneva. 

 

diagrama #8 (wyaro: Plasser & Plasser, 2002, Global Political Campaigning. United States of America.    p. 34 ) 

     adgilobrivi konsultantebi dasavleT evropeli da amerikeli 

politikuri konsultantebis daxmarebiT Camoyalibdnen da ganviTarebis 

sakuTari veqtori airCies. Tuki 1990-iani wlebis dasawyisSi samxreT afrikaSi 

dasavleT evropeli da amerikeli konsultantebi ikavebdnen wamyvan 

poziciebs, 1990-iani wlebis meore naxevarSi adgilobrivi konsultantebi 

marTavdnen situacias mowveuli konsultantebis mcire daxmarebiT. regionSi 

araerTi gavleniani politikuri konultanti saqmianobda (stenli grinbergi 

(Stanley Greenberg), frank griri (Frank Geer), jeims karvile (James Carville)). 

ucxoeli eqspertebisTvis adgilobriv konsultantebTan TanamSromlobisas 

Sesabamisi kompetenciis arqona umTavres problemas warmoadgens. 

     samxreT afrikaSi politikuri konsultirebis ZiriTadi maxasiaTebelia 

politikuri kvlevis teqnologiebsa da efeqturi strategiis SemuSavebaze 

koncentrireba. Aafrikis kontinentze (samxreT afrikis garda) saarCevno 

kampaniaSi medias (televizias) ar SeiZleba mivakuTvnoT gansakuTrebuli 

roli. Ees Tavis mxriv aisaxeba permanentuli saarCevno kampaniis warmoebazec.  
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avstralia 

 

     Aavstralia miiCneva erT-erT yvelaze sensitiur regionad adgilobriv 

politikur procesSi ucxoelebis Carevis kuTxiT. miuxedavad amisa 

avstraliis saarCevno kampaniis modeli, rac gulisxmobs mediatizaciis, 

politikuri reklamebisa da saarCevno gzavnilebis gansakuTrebul rols, 

axlos aris amerikul modelTan. saarCevno kampaniis mediatizaciis tendencia 

aSS-dan pirvelad swored avstraliaSi gavrcelda da mxolod amis Semdeg - 

dasavleT da aRmosavleT evropasa da laTinur amerikaSi. sainteresoa, rom 

1969 wlidan avstraliaSi moqmed or mTavar partias (liberaluri partia da 

avstraliis leiboristuli partia) aqvT naxevrad formaluri kavSirebi aSS-

is partiebTan, rac TanamSromlebis gacvlis praqtikiTac gamoixateba. 

avstralieli konsultantebi ZiriTadad saqmianoben did britaneTSi, 

kanadaSi, iaponiaSi, axal zelandiaSi, axal gvineasa da wynari okeanis auzis 

zogierT qveyanaSi. 

    1972 wels avstraliaSi leiboristuli partiis mier warmoebuli 

saarCevno kampania moicavda politikuri marketingis garkveul niSnebs, Tumca 

mxolod bolo aTi wlis manZilze Catarebuli kampaniebi miiCneva 

politikuri marketingis gamovlinebad. qveyanaSi saarCevno kampaniis 

warmoebisas aqtiurad iyeneben egred wodebul ,,gamyof sakiTxebs,” rac 

gulisxmobs populaciis miznobriv dayofas da amis sakuTari partiis 

sasargeblod gamoyenebas (am taqtikas aqtiurad iyenebda lindon krosbi 

(Lyndon Crosby)). 

 

 

A3.6 axlo aRmosavleTi 

 

 A axlo aRmosavleTi (afrikisa da aziis regionTan erTad) amerikeli 

politikuri konsultantebis saqmianobis mixedviT meoTxe adgilzea (maTgan 

gansakuTrebul yuradRebas ipyrobs – toni marSi (Tony Marsh). 1990-iani wlebi 

regionSi saarCevno kampaniis amerikanizaciis mixedviT efeqturi aRmoCnda, 
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rasac adgilobrivma cvlilebebma mniSvnelovnad Seuwyo xeli. regionis 

mniSvnelovani damaxasiaTebeli niSania is, rom muslimuri partiebi uars 

acxadeben ucxoel politikur konsultantebTan TanamSromlobaze da maTTan 

mxolod liberaluri partiebi TanamSromloben. aRsaniSnavia, rom egvipte da 

irani amerikeli politikuri konsultantebisTvis ar aris aqtiuri samoqmedo 

areali, rasac ver vityviT erayze, sadac amerikis jarebis gasvlis Semdegac 

aqtiurad saqmianoben amerikeli konsultantebi. gamoikveTa saintereso 

tendencia, politikuri konsultirebis firmebi cdiloben miizidon arabuli 

enis mcodne kosultantebi da amgvarad SeaRwion regionSi (jon filipsi 

(John Phillips) – Aristotle). Aaxlo aRmosavleTSi politikuri konsultirebis 

ganviTarebis kuTxiT gamoiyofa TurqeTi da israeli. 

   ,,arabuli gazafxulis” qveynebSi ganviTarebuli movlenebi ganpirobebuli 

iyo mediatizaciis mzradi roliT moqalaqeebis mobilizebis saqmeSi. 

regionSi politikuri transformacia socialurma qselebma (Google, Facebook, 

Twitter) ganapiroba, rac amerikuli teqnologiebis gavlenad aris Sefasebuli. 

am kuTxiT poziciebi orad iyofa. erTi nawili miiCnevs, rom ,,arabuli 

gazafxuli” amerikuli politikuri teqnologiebis Sedegia, nawili ki Tvlis, 

rom dasavleTma mxolod ubiZga axlo aRmosavleTSi procesebis wamowyebas, 

Tumca movlenebi damoukideblad ganviTarda. Aamis erT-erT maxasiaTeblad 

,,arabuli gazafxulis” qveynebSi ganviTarebul movlenebSi gamokveTili 

liderebis aryofna saxeldeba. (feradi revoluciebi, rac dasavlur 

politteqnologiad fasdeba swored liderze fokusirebas gulisxmobs). 

feradi revoluciebisgan gansxvavebiT ,,arabuli gazafxulis” erT-erT 

maxasiaTeblad ,,ukukavSiris meqanizmi” miiCneva, rac feradi revoluciebis 

samoqmedo gegmis realur droSi, konkretuli sociokulturuli garemos 

pirobebSi modificirebas (Маноило, 2013, ст. 34)  niSnavs. eqspertebi, agreTve 

,,marTvadi qaosis” Sesaxebac saubroben, rac saSualebas qmnis ara marto 

erTi qveyana, aramed mTeli regioni marTo Sesabamisi politikuri 

teqnologiebis gamoyenebiT.  
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israeli 

 

    israelisa da aSS-is gansakuTrebulma urTierTdamokidebulebam 

mniSvnelovnad ganapiroba israelSi politikuri konsultirebis arsebuli 

modelis ganviTareba. israelSi saarCevno kampaniis amerikanizaciis procesze 

saubrisas kaspi (Caspi, 1996) axali demokratiebisTvis damaxasiaTebel 

winasaarCevno teqnologiebis importze amaxvilebs yuradRebas. aRniSnuli 

procesi erTis mxriv zogavs drosa da Tanxebs, Tumca, meores mxriv, Seicavs 

adgilobrivi Rirebulebebisa da gamocdilebis ignorirebis safrTxes. 

    israelSi ganxorcielebulma saarCevno reformam  (1996 w.) da 

adgilobrivi mediis ganviTarebam mniSvnelovnad ganapiroba politikuri 

konsultirebis modelis ,,amerikanizacia” (Gilboa, Katz, 1999). aRsaniSnavia, rom 

israels xSirad ganixilaven saarCevno kampaniis personalizaciis 

gamovlinebis saukeTeso magaliTad (Norris, 2000, p. 4). 

    amerikeli politikuri konsultantebi israelSi pirvelad 1990-iani 

wlebis Sua xanebSi gamoCndnen (mark melmani (Mark Mellman), artur 

finkelStaini (Artur Finkelstein), jeims karvile (James Carville), bob Srami (Bob 

Shrum), gerStaini (Gerstein), aisenbaumi (Eicnenbaum)). Mmiuxedavad israelis 

saarCevno kampaniis ,,amerikanizaciisa” arsebobs garkveuli ganmasxvavebeli 

niSnebi, rac pirvel rigSi arCevnebis periodSi israelisTvis 

damaxasiaTebeli finansebis sakanonmdeblo SezRudvasa da politikuri 

reklamis saxelmwifo dafinansebas ukavSirdeba.  

 

 

TurqeTi 

 

     saarCevno kampaniis profesionalizaciis pirveli niSnebi TurqeTSi 

mravalpartiuli demokratiuli gardaqmnebis pirobebSi gamoikveTa. 

politikur marketings pirvelad mimarTes 1950 wels gamarTul arCevnebze  

,,demokratiuli partiis” (DP) sareklamo posteris damzadebisas (Alniacik, 2009. 

p. 6). amis Semdeg TurqeTSi politikurma partiebma daiwyes politikuri 

ავტორის სტილი დაცულია



81 
 

konsultirebis profesionalur doneze gamoyeneba. 1960-iani wlebis 

dasawyisSi sakanonmdeblo cvlilebebma, rac televiziisa da radios 

saarCevno kampaniis periodSi gamoyenebis uflebas gulisxmobda, xeli Seuwyo 

TurqeTSi politikuri konsultirebis ganviTarebas.  

     1970-ian wlebSi TurqeTi saarCevno kampaniis warmoebis kuTxiT 

mniSvnelovnad dawinaurda, rac ganpirobebuli iyo masobrivi komunikaciis 

saSualebebis farTod gavrcelebiT, Tumca unda iTqvas, rom politikuri 

marketingi televiziis gamoyenebas sruli datvirTviT mxolod 1990-iani 

wlebidan iwyebs, rodesac gaCnda kerZo televiziebi. 1980-iani wlebi 

nayofieri aRmoCnda politikuri konsultirebis ganviTarebis kuTxiT, 

TurqeTSi arsebulma partiebma aqtiurad daiwyes politikuri konsultirebis 

gamoyeneba, gaCnda adgilobrivi sakonsultacio firmebi da konsultantebi 

(kenajasi (Cenajans), manakansi (Manakans), an ajansi (An Ajans), aJans ada (Ajans Ada, 

iorum ajansi (Yorum Ajans)). Aam periodSi TurqeTSi moqmed partia 

,,samSoblos” konsultirebas uwevda Jak segela, ris gamoc adgilobrivi 

konsultantebi akritikebdnen partias, radgan miaCndaT, rom ucxoel 

konsultants SesaZloa kargad ver gaeanalizebina adgilobrivi viTareba.  

     2002 wlis arCevnebma TurqeTSi aCvena, rom is politikuri partiebi da 

liderebi, vinc saTanado yuradRebas ar aqcevdnen amomrCevlis (consumers’) 

saWiroebebs, moTxovnebs, survilebsa da molodins warmatebuli ver 

iqnebodnen (Alniacik, 2009. p. 11). amave wels pirvelad gaimarTa politikur 

liderebs Soris winasaarCevno satelevizio debatebi. TurqeTSi politikuri 

konsultirebis amerikanizacia aqtiurad ganxorcielda, rac politikis 

mediatizaciiT, media menejmentiTa da partiebis konsiumerizaciiT gamoixata. 

aRsaniSnavia, rom qveyanaSi SedarebiT aqtiurad germaniis da didi 

britaneTis warmomadgeneli politikuri konsultantebi saqmianoben. 
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 III Tavis daskvna: 

 

  P  politikuri konsultirebis ganviTareba damokidebulia qveyanaSi 

partiuli sistemis institucionalizaciasa da saarCevno kampaniis warmoebis 

kuTxiT arsebul gamocdilebaze. Aanalizis Sedegad gamoikveTa erTi 

saintereso tendencia - samxreT da aRmosavleT evropa umeteswilad 

midrekilia amerikuli saarCevno teqnologiebis upirobo gaziarebiT, Tumca 

igives ver vityviT CrdiloeT da dasavleT evropis qveynebze. samxreT 

evropis avtoritaruli reJimebis da aRmosavleT evropis komunisturi 

reJimis pirobebSi arsebulma mankierma saarCevno praqtikam demokratiuli 

tranzaciis Semdeg saarCevno kampaniis warmoebis TvalsazrisiT maT Soris 

msgavseba ganapiroba. 

     CrdiloeT da dasavleT evropis qveynebidan saarCevno kampaniis 

amerikanizacia / standartizaciis gamonaklis SemTxvevebs warmoadgens fineTi 

da islandia, Tumca am TvalsazrisiT fineTi ufro gamokveTili SemTxvevaa. 

samxreT da aRmosavleT evropis qveynebidan italia lideria saarCevno 

kampaniis amerikanizacia / standartizaciis kuTxiT. italiis SemTxvevis 

gansakuTrebulobas isic gansazRvravs, rom swored italiaSi gaCnda egred 

wodebuli ,,berluskonizaciis” tendencia, rac politikis gansakuTrebul 

mediatizacias aRniSnavs. amerikanizaciis maxasiaTebeli, saarCevno kampaniaSi 

mediamenejmentis gamorCeuli roli italiaSi mankierma praqtikam, kerZod, 

politikuri liderebis mier mediasaSualebis monopolizaciam Canacvla. 

regionSi balkaneTis qveynebidan bulgareTi da ungreTi gamorCeuli 

aqtiurobiT axdenen amerikuli saarCevno teqnologiebis imports. aRmosavleT 

evropis qveynebidan amerikanizacia / standartizaciis kuTxiT gamokveTili 

lideria poloneTi, Tumca CexeTi da slovakeTi ganviTarebis gansxvavebul 

kurss daadgnen. Bbaltiis qveynebs Soris latviaSi intensiurad moxda 

saarCevno kampaniis amerikanizacia / standartizacia.  

     sainteresoa, rom ruseTSi gansakuTrebuli warmateba moipova amerikulma 

teqnologiebma. kvlevam aCvena, rom qveynebi, romlebic ar gamoirCevian 

partiuli sistemis myari institucionalizaciiT, Tumca sxvadasxva 

meqanizmebiT zRudaven dasavluri teqnologiebis imports am qveynebSi 
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amerikanizacia, miuxedavad gansakuTrebuli mcdelobisa, ver ganxorcielda. 

amgvar qveynebs miekuTvneba belorusia da aziis qveynebis garveuli nawili.       

     saqarTveloSi saarCevno kampaniis profesionalizacia ZiriTadad 

samxreT da aRmosavleT evropis qveynebis gamocdilebas iziarebs (Plasser, 

Plasser, 2002,  p. 34 ). saqarTvelos gamocdilebisTvis ar aris ucxo saarCevno 

kampaniis warmoebisas zrunva ara warsadgeni politikuri produqtis 

Seqmnaze, aramed mis garegnul gaformebasa da falsifikaciaze (rac rusuli 

praqtikis maxasiaTebelia da realuri konstruirebis principis saxeliT aris 

cnobili). liderze orientireba da partiuli sistemis susti 

institucionalizaciis masmediiT kompensireba saqarTvelos da aRmosavleT 

evropis rig saxelmwifoebs erTnairi intensivobiT axasiaTebs. sainteresoa, 

rom konsultirebis ganviTarebis periodizacia da mTeli rigi Tanmdevi 

tendenciebi poloneTsa da saqarTvelos msgavsi aqvT (ix. gv. 61). italiisTvis 

damaxasiaTebeli saarCevno kampaniis mediatizacia saqarTveloSic 

gansakuTrebiT aqtualuria.  

    warmatebuli saarCevno kampaniis sawarmoeblad saqarTvelosa da dsT-s 

qveynebSi yvelaze mniSvnelovan sakiTxad miiCneva finansuri resursi. Semdeg 

adgilzea kandidatis imiji da partiuli organizacia. Ggare politikuri 

konsultantebis CarTuloba winasaarCevno kampaniaSi gacilebiT ufro 

mniSvnelovania saqarTveloSi, vidre aRmosavleT centraluri  evropis sxva 

qveynebSi. mediamenejments, kandidatis pozicionireba / konkurencias da 

samizne eleqtoratis SerCevas Tanabari yuradReba eqceva. dsT-s qveynebsa da 

saqarTveloSi winasaarCevno kampaniaSi yvelaze umniSvnelo yuradReba 

winasaarCevno Tematikis SerCevas eTmoba. 

       aRmosavleT centraluri evropis qveynebsa da saqarTveloSi saarCevno 

kampaniis procesSi yvelaze mniSvnelovan problemad winasaarCevno kampaniis 

sawarmoeblad saWiro finansebis arqona ganixileba. mas mosdevs gunduri 

muSaobisa da Sesabamisi kompetenciis naklebobis problema. regionSi wlebis 

manZilze erT-erT problemas warmoadgens politikur konsultantebTan 

zedapiruli TanamSromloba da politikur partiebTan TviTidentifikaciis 

unari.   
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 cxrili # 4 mediatizacia yovlismomcveli 
politika 

sazogadoebrivi 
azris kvleva 

,,profesionalizacia” personifikacia 

aSS intensiuri intensiuri intensiuri intensiuri intensiuri 

kanada intensiuri intensiuri intensiuri   susti intensiuri 

laTinuri amerika intensiuri intensiuri intensiuri intensiuri intensiuri 

SvedeTi susti intensiuri intensiuri susti intensiuri 

fineTi intensiuri intensiuri intensiuri intensiuri   intensiuri 

norvegia intensiuri susti intensiuri susti intensiuri 

safrangeTi susti susti intensiuri susti susti 

didi britaneti intensiuri susti susti susti susti 

germania susti susti intensiuri susti susti 

italia intensiuri intensiuri intensiuri intensiuri intensiuri 

espaneTi intensiuri intensiuri intensiuri susti intensiuri 

saberZneTi susti susti intensiuri intensiuri susti 

ungreTi intensiuri intensiuri intensiuri intensiuri      intensiuri 

rumineTi intensiuri susti susti susti susti 

bulgareTi intensiuri intensiuri intensiuri intensiuri intensiuri 

poloneTi intensiuri intensiuri intensiuri susti intensiuri 

CexeTi intensiuri susti susti susti susti 

slovakeTi susti intensiuri susti susti intensiuri 

ruseTi intensiuri intensiuri intensiuri intensiuri intensiuri 

ukraina intensiuri intensiuri susti intensiuri intensiri 

belorusia susti susti susti susti   susti 

estoneTi intensiuri susti intensiuri susti susti 

latvia intensiuri intensiuri intensiuri susti intensiuri 

litva intensiuri intensiuri susti susti intensiuri 

indoeTi intensiuri susti susti susti intensiuri 

indonezia intensiuri intensiuri intensiuri intensiuri intensiuri 

samxreT afrika susti susti intensiuri susti susti 

avstralia intensiuri susti intensiuri susti susti 

israeli intensiuri intensiuri intensiuri intensiuri intensiuri 

TurqeTi intensiuri intensiuri intensiuri intensiuri intensiuri 
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IV Tavi: saqarTvelos partiuli sistemis institucionalizacia 

      

    partiuli sistemis institucionalizaciis Sesaxeb literatura 

deduqciuri strategiiT davamuSave. kerZod, literaturis Seswavla daviwye 

partiuli sistemis institucionalizaciis kuTxiT arsebuli naSromebiT 

(Huntington, 1968; Janda, 1980; Kuenzi & Lambright, 2001; Panebianco, 1998, Randall & Svasand, 

2002; Sartori, 1976) da Semdeg gavaanalize TiToeuli is ganzomileba (Bendel, 

1993; Mainwaring and Scully, 1995; Mainwaring & Torcal, 2006, pp. 204-27), romelsac 

viyeneb saqarTvlos partiuli sistemis institucionalizaciis analizisas.  

     aRsaniSnavia, rom rigi avtorebis (Huntington, 1968; Janda, 1980; Kuenzi & 

Lambright, 2001) analizi partiuli sistemis institucionalizaciis Sesaxeb iyo 

zogadi xasiaTis, rac maTi naSromebis praqtikul gamoyenebas mniSvnelovnad 

aferxebs. meore ukiduresoba raodenobriv monacemebze gansakuTrebuli 

fokusirebaa, rac akninebs naSromis Teoriul Rirebulebas. amis magaliTia 

iandas naSromi (Janda, 1980). partiuli sistemis institucionalizaciis Sesaxeb 

erT-erTi yvelaze gavrcelebuli midgoma SemogvTavazes randolma da 

Svasandma (Randall and Svasand, 2002), romlebic, iseve, rogorc panebianko 

(Panebianco, 1988, pp. 55-57) partiuli sistemis institucionalizaciis 

avtonomiur ganviTarebasa da sxva organizaciebisgan damoukideblobas 

usvamen xazs. aRniSnul avtorebze dayrdnobiT SegviZlia davaskvnaT, rom 

partiebi politikur arenaze damoukidebeli moTamaSeebi arian da politikur 

aminds qmnian. kvlevis procesSi Sevecade ar Semovfargluliyavi mxolod 

empiriuli monacemebiT an Teoriuli safuZvlebiT. partiuli sistemis 

institucionalizaciis donis analizisas aucilebeli iyo memoqmeda 

konkretul Teoriul CarCoSi, romelic analizis procesSi damexmareboda. 

saqarTveloSi partiuli sistemis institucionalizaciis analizi qveTavebis 

saxiT warmovadgine, romlic pasuxobs zemoT dasaxelebuli fundamenturi 

naSromebidan aRebul indikatorebs. 
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4.1 saarCevno aramdgradoba 

 

    ganviTarebadi demokratiebi xasiaTdebian maRali saarCevno 

aramdgradobiT (Electoral Volatility) (Mainwaring, Torcal, 2005, p. 3). saarCevno 

aramdgradoba gansazRvravs partiuli sistemis stabilurobas (Dalton, 

Wattenberg, 2000) da institucionalizacias (Mainwaring, Zoco, 2007, pp. 155-178). 

sistemebSi, romlebic xasiaTdebian maRali saarCevno aramdgradobiT 

partiebs susti programuli maxasiaTeblebi aqvT da moqalaqeebs uWirT maTi 

identificireba (Mainwaring, Torcal, 2006, in Katz and Crotty, pp. 204). am pirobebSi 

bundovani xdeba arCevnebis SedegebSi garkveva da safrTxe eqmneba 

demokratias (Mainwaring, Zoco, 2007,  p. 157). maRali saarCevno aramdgradoba 

ganapirobebs imas, rom politikuri elita wyvets strategiuli gegmiT 

moqmedebas, xolo amomrCeveli ki – strategiul gaTvlebs (Moser, 1999, pp. 359-

84; Moser, 2001, in Grofman and Liphart,. pp. 43-68). 

     postsabWoTa da yofili socialisturi qveynebi saarCevno 

aramdgradobis saSualo maCveneblis mixedviT sxva regionebTan SedarebiT 

amgvarad gamoiyureba. 

 

diagrama # 9 (wyaro: Jones, 2012, Electoral Volatility in Old and New Democracies: Comparing Causes of Party 

System Institutionalisation. p. 28) 

   P pedersenis indeqsi (Pedersen, 1983), romelic zomavs saarCevno 

aramdgradobas, moicavs ori saxis aramdgradobas: (A) partiebis aRmoceneba 
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da gaqroba politikuri sistemidan; (B) amomrCevlis mier partiebis gamocvla, 

rac warmomadgenlobiTi demokratiis erT-erTi indikatoria da gviCvenebs 

politikur aqtorebs Soris Zalauflebis gadanawilebas; pirveli maTgani (A) 

mWidrod aris dakavSirebuli qveynis partiuli sistemis stabilurobasTan; 

postkomunistur qveynebSi saarCevno aramdgradoba ZirTadad partiuli (A) 

aramdgradobiT aris ganpirobebuli, xolo ganviTarebul demokratiebSi ki 

amomrCevlis (B) aramdgradobiT.  

 

diagrama # 10 (wyaro: Nef Powel & Tucker, 2009, New Approaches to Electoral Volatility: Evidence from 

Postcommunist Countries). 

    maRal saarCevno aramdgradobas ganapirobebs Semdegi faqtorebi: a) 

drois faqtori, rac gulisxmobs, rom partiebis mxardaWera da partiebis 

stabiluroba ganisazRvreba imis mixedviT, Tu ramdenad xangrZlivi periodi 

gavida demokratiuli tranzaciis dawyebidan (Converse, 1969, pp.139-71) da 

demokratiulobis rogori tendencia ikveTeba. b) partiuli sistemis 

fragmentacia mravali partiis arsebobis pirobebSi, rodesac maT Soris 

ideologiur / programuli gansxvaveba ar aris naTeli, saxezea maRali 

saarCevno aramdgradoba (Bartolini,  Mair, 1990, pp. 130-45; Roberts, Wibbels, 1999, pp. 575-

90; Tavits, 2005, pp. 283-98).  

     saqarTvelom, arastabiluri da politikuri kataklizmebiT aRsavse 

garemoSi, demokratiuli tranzaciis ocdaxuTwliani gza gaira, rac 

partiuli sistemis institucionalizaciis kuTxiT ar aRmoCnda sakmarisi. 

susti saxelmwifo institutebi da naxevrad-avtoritaruli reJimi qveynis 

demokratizaciis mTavari xelisSemSleli faqtori gaxldaT (Nodia and Pinto 

Scholtbach, 2006, p. 5). ufro metic, qveyanas urTulesi socialur-ekonomikuri da 
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SeiaraRebuli konfliqtebis pirobebSi (Bader, 2010, p. 63) mouxda sabWoTa 

warsulidan gamosvla. saqarTvelo miekuTvneba hibriduli qveynebis ricxvs, 

romlis mTavar gamowvevas politikuri xelisuflebisTvis samarTliani 

konkurencia da xelisuflebis arakonstituciuri cvla warmoadgenda. Freedom 

House-is mier SemuSavebuli demokratiuli progresis skalis mixedviT (sadac 

1 qula progresis umaRlesi, xolo 7 qula ki progresis yvelaze dabali 

maCvenebelia) saqarTvelos demokratiuli tranzacia arasaxarbielod 

gamoiyureba.  

 

diagrama # 11 (wyaro: a) Nations in Transit, Georgia, 2008, Freedom House, p. 231; b) Nations in Transit, Georgia, 

2012, Freedom House). 

      partiuli sistemis fragmentaciis gamoTvla xdeba laaksosa da 

tageperas efeqturi partiebis raodenobis (ENP)
2
 mixedviT (Laakso, Taagepera, 

1979, pp. 3-27). efeqturi partiebis maRali maCvenebeli niSnavs, rom 

politikuri sistema difuziuria da xelisufleba gadanawilebulia mravali 

partiis mier, xolo patara maCvenebeli ki miuTiTebs, rom xelisufleba sul 

ramdenime partiis xelSia koncentrirebuli. efeqturi partiebis raodenobis 

                         
2 ENP=1/Σ(Si)² 

Si – aris TiToeuli partiis mier parlamentSi mopovebuli adgilebis (partiebis mier 

miRebuli xmebis raodenoba) proporcia, Si² - TiToeuli partiis mier parlamentSi 

mopovebuli adgilebis (partiebis mier miRebuli xmebis raodenoba) proporciis kvadrati, 

xolo Σ –aris TiToeuli partiis mier parlamentSi mopovebuli adgilebis (partiebis mier 

miRebuli xmebis raodenoba) proporciis kvadratis jami;  

 

 

ავტორის სტილი დაცულია



89 
 

saSualo maCvenebeli im aTi qveynisTvis, romlebic saarCevno aramdgradobis 

maRali maCvenebliT gamoirCevian aris 6,30, xolo yvelaze dabali maCveneblis 

mqone aT qveyanaSi ki – 3,14 (Jones, 2012, p. 37). 1990-iani wlebis dasawyisSi 

saqarTveloSi  partiuli sistemis fragmentacia ufro maRali iyo, vidre 

braziliaSi, romelic am TvalsazrisiT mowinave adgilzea msoflioSi (Budge, 

2013, p. 228).  1995 wlis Semdeg saqarTveloSi partiuli sistemis 

fragmentaciis TvalsazrisiT Semdegi tendencia gamoikveTa: partiebis 

aramdgradoba, arastabiluri saarCevno koaliciebis simravle, saparlamento 

fraqciebisa da politikuri partiebis SeuTavsebloba da dominanturi 

mmarTveli partia fragmentuli, gaTiSuli opoziciis pirispir (Bader, 2008, p. 

4). 

 

diagrama # 12 (wyaro: a) Dawisha & Deets, 2006, Intended and Unintended Consequences of Elections in Russia 

and PostcommunistStates. p. 17. b) Gallagher, 2014, Election Indices, p. 14).  

   saqarTveloSi 1995 wlis Semdeg efeqturi partiebis raodenoba ar aris 

maRali, Tumca aramdgradoba (fragmentacia) kvlav maRalia, rac 

ganpirobebulia Semdegi mizezebiT: miuxedavad imisa, rom qveyanaSi partiebis 

raodenoba 220-s aRwevs maTi umravlesoba ar Rebulobs aqtiur politikur 

procesSi monawileobas, rac fragmentaciis donis gansazRvrisas maRal 

cdomilebas iwvevs, radgan ,,fragmentaciis maCvenebeli naklebad mniSvnelovan 

Tundac registrirebul da wevrTa garkveuli raodenobis mqone partiebs ar 

moicavs” (partiuli sistema saqarTveloSi; gzamkvlevi politikuri 

partiebisTvis, 2007), araerTi patara partiis arsebobis gamo ifanteba 

identuri interesebis mqone socialuri jgufebis xmebi da sustdeba 

partiebi, rac iwvevs partiuli sistemis fragmentacias. saqarTvelos 

politikuri sistema xasiaTdeba (mmarTveli partiis) xmebis maRali 
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koncentraciiT da opoziciuri partiebis dabali mxardaWeriT, romelic 

gamoirCeva fragmentaciis maRali doniT (Nodia, Scoltbach, 2006, p. 108). 

   saqarTveloSi opoziciuri partiebis aramdgradoba ukiduresad maRalia 

da saarCevno aramdgradobis kuTxiT gadamwyvet faqtorad gvevlineba. 1992 

wlis saparlamento arCevnebSi parlamentSi gasuli 24 partiidan mxolod 

erTi maTgani monawileobda Semdgom arCevnebze ucvleli formiT. 2004 wlis 

saparlamento arCevnebSi monawile oci partiidan / blokidan momdevno 

arCevnebSi mxolod oTxma miiRo ucvleli formiT monawileoba (Nodia and Pinto 

Scholtbach, 2006, pp. 103-104).  

   Cems mier Seswavlili periodis manZilze 1990-2012 wlebSi, saqarTveloSi 

xelisuflebis cvlilebis Semdeg, yofili mmarTveli partia saerTod 

qreboda politikuri asparezidan.  

   ,,saqarTveloSi partiuli sistema xasiaTdeba arastabilurobiT da es 

imaSi gamoixateba, rom Tu ar CavTvliT nacionalur moZraobas, yvela 

yofili saxelisuflebo partia daSlilia” [interviu ,,erovnul-

demokratiuli partiis” warmomadgenelTan zurab RonRaZesTan]. 

D   damoukideblobis mopovebis Semdeg politikuri asparezidan gaqra 

komunisturi partia, igive bedi gaiziara SevardnaZis mmarTvelobis periodSi 

blokma ,,mrgvalma magida - Tavisufalma saqarTvelom,” romelic manamde 

dominati politikuri Zalis rols asrulebda.  ,,moqalaqeTa kavSiri” da 

,,aRorZineba” romelTac sakmaod didi gavlena da mxardaWera hqondaT 

vardebis revoluciis Semdeg gaqra (Nodia, Scoltbach, 2006, p. 105). Aam 

TvalsazrisiT erTaderT gamonakliss warmoadgens ,,erTiani nacionaluri 

moZraoba,” romelic 2012 wlis saparlamento arCevnebis Semdeg gadavida 

opoziciaSi da agrZelebs politikur saqmianobas.  

     partiebis arastabilurobis erT-erTi mTavari mizezi aris is, rom 

qveyanaSi partia karieraze-orientirebuli konformistebisTvis mimzidveli 

tramplinia. aTwleulebis manZilze, partiis stabiluroba damokidebuli iyo 

xelisuflebis SenarCunebaze. rogorc ki xelisuflebas kargavda, partia 

wyvetda arsebobas (Bertelsmann Transformation Index (BTI), 2014, p. 15). 
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     saqarTveloSi partiebis formireba, socialur faqtorebze metad, 

politikuri da ekonomikuri elitis interesebs emsaxureba.  

    ,,im partiebs, romelTac garantirebuli aqvT raRac, aRar ainteresebT 

xalxi, Tavisi miiRes, xolo im partiebs, CvenisTanas, romelsac ainteresebs, 

saSualeba ara aqvs” [interviu ,,respublikuri partiis” liderTan levan 

berZeniSvilTan].     

    partiul sistemaSi arsebobda rigi satelituri partiebisa, romlebic 

opoziciuri partiis saxels atarebdnen (Bader, 2010, p. 90), Tumca arsebuli 

reJimis mimarT loialurad iyvnen ganwyobilni da blokavdnen mmarTveli 

gundisTvis arasasurveli  metoqis gamoCenas. winasaarCevno periodSi 

sateliti partiebi orientirebuli arian opoziciis dasustebaze, maTTvis 

xmebis warTmevis gziT (Bader, 2010, p. 98). amgvari strategia xels uwyobs 

arCevnebis Sedegebis winaswar gansazRvras da mmarTvel gunds uxangrZlivebs 

xelisuflebaSi yofnis periods (Bader, 2010, p. 85). aRniSnuli viTareba mTels 

postsabWoTa sivrceSi moixsenieba ,,virtualuri politikis” (Wilson, 2005) 

saxeliT.  

       Cems mier gamokiTxuli partiebi Tanxmdebian, rom saqarTveloSi saarCevno 

aramdgradoba mniSvnelovan problemas warmoadgens, Tumca met-naklebad 

gansxvavebulia maTi Sefasebebi: 

       ,,gansakuTrebiT gvaferxebs arastabilurobis gancda. arCevnebidan 

arCevnebamde ra moxdeba aravin icis. Ees xels gviSlis vifiqroT 

grZelvadian miznebze” [interviu ,,mrewvelebis” liderTan zurab 

tyemalaZesTan].  

       igive pozicias iziarebs ,,erovnul-demokratiuli partiis” 

warmomadgeneli: 

    ,,Cven gvinaxavs ara marto eleqtorati, aramed deputatebi, romlebic 

gadadiodnen erTi partiidan meoreSi. Sesabamisad, xdeba eleqtoratis 

portirebac erTi partiidan meoreSi” [interviu ,,erovnul-demokratiuli 

partiis” warmomadgenelTan zurab RonRaZesTan]. 

    problemis Sefasebisas naklebad radikaluri iyo ,,erTiani nacionaluri 

moZrabis,” ,,qarTuli ocnebisa” da ,,leiboristuli partiis” pozicia: 

ავტორის სტილი დაცულია



92 
 

    ,,politikaSi arasodes ar aris 100%-iani araferi. erTgvari e.w. 51%-is 

wesi moqmedebs, yvelas Tavisi simpataizeri yavdaT, mxardamWeri. partiis 

birTvi met-naklebad rCeba ucvleli” [interviu ,,erTiani nacionaluri 

moZraobis liderTan daviT darCiaSvilTan]. 

    problemis arsebobas adasturebs, Tumca dadebiT tendenciebze mianiSnebs 

,,Tavisufali demokratebis” warmomadgeneli: 

      ,,Zaan martivad SeiZleba partia Seiqmnas da daiSalos am qveyanaSi. 

stabiluri eleqtorati saqarTveloSi naklebad aris Tumca nelnela es 

yalibdeba. wlebis ganmavlobaSi  leiboristul partias Salva naTelaSvils 

yavda Tavisi eleqtorati. aseTive mkveTrad gamokveTili eleqtorati hyavs 

nacionalur moZraobas” [interviu Tamar koberiZesTan]. 

  P problemas gansakuTrebiT mwvaved afasebs respublikuri partia:  

    ,,stabiluri amomrCeveli ar yavs axla iseT partiebsac ki, rogoric aris 

nacionaluri moZraoba, Tumca ki maT egonaT es mudmivad SerCebodaT. 

stabiluri amomrCeveli aris Zalian maRali politikuri kulturis 

maCvenebeli, rac naklebadaa mosalodneli saqarTveloSi, sadac ar aris 

ideologiuri motivi” [interviu levan berZeniSvilTan]. 

      gamokiTxuli amomrCevlebi miuTiTeben, rom ar arian partiis 

stabiluri amomrCevlebi.  

    ,,arasodes ar vyofilvar romelime partiis amomrCeveli, radgan 

perspeqtivas ver vxedavdi veravisTan” [giorgi, 42 wlis, teleoperatori, 

vazisubani]. 

    ,,stabiluri amomrCeveli arasodes vyofilvar da xmas vaZlev imis 

mixedviT, Tu romeli partia imsaxurebs met-naklebad simpatias” [Tamriko, 51 

wlis, filologi, doliZis quCa]. 

    ,,ar var romelime partiis stabiluri amomrCeveli. mqonia imedi, magram 

amas mosdevda sruli imedgacrueba” [naTela, 74 wlis, nucubiZis IV m/r, 

inglisuri enis specialisti]. 

    ,,ar var arcerTi partiis stabiluri amomrCeveli, radgan partiebi 

xSirad icvlian ideologias da amis gamo erT partias stabiluri 

amomrCeveli arc eyoleba [giorgi, 42 wlis, inJineri, kandelakis quCa]. 
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   ,,me romelime partiis stabiluri amomrCeveli ar var. partiebis garkveuli 

nawili sul ramdenime welia, rac Seiqmna, arian axlebi” N[nunu, 67 wlis, 

saqonelmcodne, saburTalo]. 

   respodentebi mxolod iSviaT SemTxvevaSi ganixilaven Tavs romelime 

partiis stabilur amomrCelad da aseT SemTxvevaSic am erTgulebas lideris 

mimarT damokidebulebas miaweren da ara partiul ideologias: 

     ,,var erT-erTi partiis stabiluri amomrCeveli. CemTvis mniSvnelovania, 

rogorc lideri, agreTve ideologia, magram vTvli, rom ufro metad lideri 

gansazRvravs ideologias” [ilona, 45 wlis, svaneTisubani]. 

      parlamentaris statusis mopoveba politikosebis mTavari mizania, 

xolo partia ki am miznis miRwevis umTavresi berketi. partiuli disciplinis 

nakleboba da partiebis xSiri cvla partiebis aramdgradobis kidev erTi 

mizezia. is deputatebi, romlebic airCies partiuli siis mixedviT xSirad 

icvlidnen partias (Bader, 2007, p. 11). qveyanaSi wlebis manZilze mkveTrad 

dapirispirebuli partiebi (romelTa wyalgamyofic umTavresad ara 

ideologiuri, aramed proceduruli sakiTxebi iyo),  susti politikuri 

aqtorebi, dominanti mmarTveli partia da meryevi (arastabiluri) 

amomrCeveli qmnida saarCevno aramdgradobis mTlian suraTs (Bielsiak, 2005, p. 

353). amgvar pirobebSi politikur Zalebs ar aqvT stabilurobis gancda da 

orientirebuli arian moklevadian (mimdinare winasaarCevno) warmatebaze.   

 

 

 

4.2 programul / ideologiuri kavSiri amomrCevelsa da partiebs Soris 

 

     saqarTveloSi demokratiuli konsolidaciis Seferxeba upirvelesad 

ganpirobebulia susti partiuli sistemiT. postsabWoTa qveynebSi da maT 

Soris saqarTveloSi aRiniSneba susti, Canasaxovani samoqalaqo sazogadoeba 

(Howard, 2003), xolo arsebuli politikuri kultura ki ver qmnis 

SesaZleblobas ganviTardes partiul programaze dafuZnebuli konkurencia 

(Kitschelt, 2001, pp. 299-326). qveyanaSi partiebis Camoyalibeba ufro metad 
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politikuri elitis interesebs emsaxureba, vidre sazogadoebis moTxovnas 

(Bader, 2008, p. 85).  

       susti partiuli sistemis erT-erTi maxasiaTebelia sazogadoebasTan 

susti kavSiri (Bertelsmann Transformation Index (BTI), 2008, p. 10). saqarTveloSi 

partiuli sistema gamoirCeva mmarTveli partiis dominirebiT, romelsac ar 

aqvs unari warmoadginos sazogadoebrivi interesebi. sazogadoebrivi 

interesebis artikulacia-agregaciis TvalsazrisiT uunaro aRmoCndnen 

opoziciuri partiebic. partiulma sistemam ver SeZlo eTamaSa mediatoris 

roli sazogadoebasa da saxelmwifos Soris.  

      saqarTveloSi arsebuli erTpartiuli dominanturi politika 

ganpirobebulia im istoriul-poltikuri foniT, rac qveyanaSi ukanaskneli 

ori aTwleulis manZilze arsebobda. saqarTvelo revoluciuri talRis qveS 

araerTxel aRmoCnda (Tatum, 2009, pp. 156-171). amgvar viTarebaSi mmarTvel 

jgufs eZleva saSualeba mTlianad aiRos xelSi Zalaufleba, xolo 

konkurentuli garemo ki xSirad mxolod imitirebulia demokratiuli fonis 

Sesaqmnelad. ,,moqalaqeTa kavSiri” da ,,erTiani nacionaluri moZraoba” 

warmoadgenda ,,saxelisuflebo partias,” romlis mizanic iyo qveynis 

partiul politikaSi dominireba” (Burnell, Gerrits, p. 26). Aam kuTxiT 

saqarTvelos miakuTvnebdnen konkurentuli avtoritarizmis (Levitsky, Way, 2010, 

pp. 51-65)  reJims, sadac pluralizmi mxolod zedapiruli xasiaTisaa, 

politikuri konkurencia ki ignorirebulia da imarTeba mmarTveli partiis 

mxridan (Lazarus, 2010,  p. 3). 

    stabilurobis zedapiruli STabeWdilebis miuxedavad, partiuli sistema 

moklebulia reprezentatulobas da konkurentunarianobas. ,,partiebis mier 

sazogadoebriv interesebze damyarebuli programis warmoCena mxolod 

fardaa, romelsac imisTvis iyeneben, rom sakuTari mosaxleoba daarwmunon, 

TiTqos partia marTla zrunavs maTze” (Wheatley, 2005, p. 158). ideologiuri 

sisuste, Tavis mxriv, ganapirobebs partiuli sistemis midrekilebas 

partiebis daSlisa da gaqrobisken, rac uaxloes momavalSi ucvlelad 

SenarCundeba (Stiftung, 2007, p. 10). saqarTvelos miakuTvneben im iSviaT 

gamonaklis qveynebs, sadac politikoss SesaZloa hqondes eleqtoratis ¾3/4 -
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is mxardaWera, mcire xnis Semdeg ki iZulebiT gadaayenon Tanamdebobidan 

(Jawad, 2006, p. 35).  

    saqarTvelos partiuli sistema ideologiis TvalsazrisiT dabali 

polarizaciiT xasiaTdeba (Nodia, Scoltbach, 2006, p. 85). aRsaniSnavia, rom 

amomrCevels uWirs partiebs Soris arsebuli ideologiuri gansxvavebebis 

aRqma. ,,saerTaSoriso respublikurma institutma” 2004 wlis ivnisSi 

ganaxorciela kvleva, romlis mizanic iyo respodentebis aRqmis gamovlena 

partiebis memarjvene-memarcxened dayofasTan dakavSirebiT. gamokiTxulTa 

39%-isTvis rTuli aRmoCnda pasuxis gacema. respodentTa 12% ki ,,axal 

memarjveneebsa” da ,,mrewvelebs” memarcxene partiebad miiCnevda, romlebic 

saqarTveloSi, rogorc yvelaze memarjvene orientaciis mqone politikur 

Zalebad iTvlebodnen  (International Republican Institute, June 11-21, 2004, p. 29). 

saqarTveloSi damoukideblobis mopovebis Semdeg partiebis umravlesoba 

erideba daikavos mkveTrad gamoxatuli memarcxene an memarjvene pozicia, rac 

ganpirobebulia sazogadoebasTan susti kavSiriT da  ideologiuri simyifiT.  

     saqarTveloSi partiebs Soris konkurencia mimdinareobs ara 

ideologiuri Sejibris WrilSi, aramed emsgavseba dapirispirebas TamaSis 

wesebTan dakavSirebiT (Bader, 2008, p. 4). partiebisa da amomrCevlis ganxilvis 

Tema umeteswilad saarCevno procedurebTan dakavSirebuli sakiTxebia da ara 

ideologiuri sxvadasxvaoba. amomrCevelsa da partiebs Soris sust 

programul-ideologiur kavSirs partiebis gansakuTrebiT didi raodenobac 

ganapirobebs. araerTi patara partiis arsebobis gamo ifanteba identuri 

interesebis mqone socialuri jgufebis xmebi da ver xdeba Sesabamisi 

socialuri fenis interesebis warmodgena. 

     2008 wlis saparlamento arCevnebze, konkurentebisagan gansxvavebiT 

respublikurma partiam waradgina mkafiod gawerili saarCevno programa, 

Tumca umwifarma partiulma sistemam partias imedebi gaucrua (Parsons, 2008) 

da respublikelebma yvelaze naklebi xma miiRes. amave wlis riggareSe 

saprezidento arCevnebze meore adgili daikava levan gaCeCilaZem, romlis 

saarCevno programa respublikelebis programasTan SedarebiT 
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mokrZalebulad gamoiyureboda, Tumca igi aqcents qarizmatulobasa da 

energiulobaze akeTebda (Civil Georgia, 2008). 

    ,,lideris qarizma, metyvelebis tipi, simaRle, sqesi, biografia da sxva, 

Zalian seriozul gavlenas axdens arCevnebze, imdenad seriozuls, rom 

saqarTvelos istoriaSi komikuramde midis xolme partiis dasaxelebebi. 

magaliTad, saakaSvili - nacionaluri moZraoba, ivaniSvili - qarTuli ocneba 

da sxva.” [interviu ,,respublikuri partiis” liderTan levan berZeniSvilTan]. 

 

  diagrama # 13 (wyaro: saqarTvelo - arCevnebis istoria 1990-2010) 

    pedersenis indeqsis (Pedersen’s, 1983) mixedviT, romelic asaxavs 

eleqtoratis damokidebulebis cvalebadobas, saqarTveloSi cvalebadobis 

procentuli maCvenebeli 1992-1995 wlebSi 75%-s aRwevda, xolo 1995-1999 

wlebSi ki – 46%-mde daeca (Wheatley, 2005, p. 158). aRniSnuli maCvenebeli, 

aRmosavleT evropis sxva saxelmwifoebTan SedarebiT, sakmaod maRalia da 

saqarTvelos partiuli sistemis institucionalizaciis kuTxiT arsebul 

problemebze miuTiTebs.  

      ,,samwuxarod, bolo 25 weli ideologiam gadaiwia mesame planze, 

SevardnaZe rom Camovida xalxma, romelmac zviad gamsaxurdias 98%-iT xma 

misca, sul raRac erT weliwadSi marTalia daSinebiT an sxva raRaciT, 

magram SevardnaZesac misca xma da ras misca xma, ideologias? ara” [interviu 

,,qarTuli ocnebis” warmomadgenelTan mixeil zurabiSvilTan]. 

      saqarTveloSi partiebis legitimaciis done dabalia. mTel rig 

SemTxvevebSi politikosebi partiul kuTvnilebas xelisSemSlel faqtorad 

miiCneven da ar miekuTvnebian arcerT partias. 2001 wels ,,gorbis” mier 

Catarebuli kvlevis Tanaxmad, gamokiTxulTa 4,4% acxadebda, rom isini 

konkretuli politikuri partiis wevrebi iyvnen. aRsaniSnavia, rom maTi 
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naxevari amtkicebda, rom ,,saqarTvelos moqalaqeTa kavSiris” wevrebi iyvnen, 

partiisa, romelic ori wlis Semdeg saerTod gaqra (Nodia, 2003, p. 30), Tumca 

2004 wlis ivnisSi ,,saerTaSoriso respublikuri institutis” mier 

Catarebuli kvlevis Sedegebis Tanaxmad mosaxleobis politikuri 

partiisadmi mikuTvnebulobis maCvenebeli 2,6%-mde daeca (Nodia, Pinto Scoltbach, 

2006, p. 105). 

 

    diagrama #14 (wyaro: International Republican Institute, A) Georgian National Study, October 20 to November, 

3,  2004, p. 52;  B) Georgian National Study,October 18 – 30, 2005, p. 75; C) Georgian National Study, April 8 – April 

19, 2006, p. 75;  D) Georgian National Study,August 31 – September 10, 2007, p. 67; E) Georgian National Study, 

September 23 – October 1, 2008, p. 44;  F) Georgian National Study, June 16 – 25, 2009, p. 46; G) Georgian National 

Study, April 26 – May 4 2011, p. 54; H) Georgian National Study, June 26 – Jule 4, 2012, p. 29). 

    sxva postsabWoTa qveynebis msgavsad, saqarTveloSic aRiniSneba partiuli 

sistemis ideologiuri sisuste qarizmatuli liderebis fonze. Ppartiis 

liderebi saarCevno kampaniis mTavari Semoqmedni arian, partias sakuTari 

politikuri miznebisTvis iyeneben (Jawad, 2006), es ukanasknelni ki politikuri 

lideris instruments warmoadgenen da naklebad arian orientirebuli 

mxardamWerTa interesebis gamoxatvaze (Broers, 2005, p. 336).  

       ,,dRevandel saqarTveloSi, arCevnebis beds wyvets swored liderisadmi 

damokidebuleba, ideologia-lideri, ai, aseTi Sefardeba rom iyos, 

jerjerobiT ideologia seriozulad agebs liderTan mimarTebaSi” [interviu 

,,respublikuri partiis” liderTan levan berZeniSvilTan]. 
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     qveyanaSi yvelaze gavleniani partiebis amocanaa maTi liderebis 

mxardaWera (Freedom House, 2008, p. 238) da yuradRebis miRma rCeba mkafio 

ideologiis, Rirebulebebisa da xedvis Camoyalibeba (Tarkhan – Mouravi, 2006, p. 

243). eleqtorati mTel rig SemTxvevebSi partias mxars uWerda ara imis gamo, 

rom misi amomrCeveli iyo, aramed imitom, rom arsebuli mmarTveli gundiT 

iyo ukmayofilo (Kandelaki, 2008, p. 275). 

    saqarTvelos partiuli sistema kidev erTi Taviseburebis matarebelia. 

qarTuli partiebi dasavleTSi arsebuli partiebis ganviTarebis modelis 

mimdevrebi arian. amis erT-erTi gamoxatulebaa transnacionaluri partiuli 

organizaciebis wevroba (respublikuri partia aris evropuli liberal 

demokratebis wevri, saqarTvelos qristian-demokratiuli gaerTianeba, 

erovnul demokratiuli partia da saxalxo partia arian saerTaSoriso 

centristuli demokratebis wevrebi; erTiani nacionaluri moZraoba aris 

evropis saxalxo partiis wevri). unda aRiniSnos, rom amgvari tendencia 

adgilobrivi politikuri Zalebis mxridan umeteswilad, prestiJis sakiTxad 

aRiqmeba (Bader, 2010, p. 71). 

      Cems mier gamokiTxuli partiebi Tanxmdebian, rom ideologia partiuli 

politikis sayrdens warmoadgens, Tumca am kuTxiT eleqtoratSi arsebul 

problemebze miuTiTeben: 

   ,,Cveni realobidan gamomdinare, yvelaze naklebi mniSvneloba swored 

platformas da ideologias eniWeboda. eleqtorati imazea orientirebuli, 

ramdenad sando da saimedoa politikuri jgufi da gadawyvetilebasac 

Sesabamisad Rebulobs da ara programebis mixedviT” [interviu ,,erovnuli 

forumis” warmomadgenelTan Sorena xorbalaZesTan]. 

    ,,dRes ar aris samwuxarod ideologia. Cveni memarjvene partiaa, magram 

Cven programaSi gvaqvs memarcxene elementebic da mainc gviwevs socialuri 

komponentis gaTvaliswineba” [interviu ,,Tavisufali demokratebis” 

warmomadgenelTan Tamar koberiZesTan]. 

      politikuri konsultantebis gamokiTxvis Sedegad dadginda, rom 

saqarTveloSi saarCevno kampaniis procesSi ideologias umniSvnelo roli 

aqvs: 
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    ,,CvenTan ideologiiis kuTxiT rTuli viTarebaa. erTis mxriv amomrCevlis 

ZiriTadi masa ver erkveva ideologiur propoziciebSi. politikur 

preferenciebs ganapirobebs socialuri statusi, ganaTleba, gemovneba. am 

TvalsazrisiT xdeba met-naklebad identificireba garkveul politikur 

organizaciebTan” [interviu valerian gorgilaZesTan]. 

   imave pozicias iziarebs, Tumca bolo periodSi arsebul dadebiT 

tendenciebze miuTiTebs soso galumaSvili: 

   ,,wesiT ideologia saarCevno procesSi unda iyos mniSvnelovani, magram 

realurad rasac vxedavT Cven, magaliTad vis aqvs gamokveTili ideologia? 

aseTi vTqvaT, aviRoT ,,respublikuri partiaa.” miuxedavad imisa, rom es aris 

Camoyalibebuli, kargad organizebuli Zala eleqtoratis mxridan maTi 

mxardaWera yovelTvis aris raRac minimaluri. magram axla gadarCeba 

mxolod is partiebi, romelsac garkveuli ideologia aqvs” [interviu soso 

galumaSvilTan]. 

    erT-erTi SexedulebiT ideologiis rolis daknineba ara amomrCevlis 

mxridan ideologiis mimarT nihilisturi damokidebulebiT, aramed partiebis 

mier ideologiis arasaTanado interpretaciiT aixsneba: 

    ,,ideologia ki ar aris problema, ideologiis gaSuqebaa problema. Sen 

Tu aCveneb ideologiidan gamosul praqtikul Sedegebs, rom es  ideologia 

Sen sikeTes mogitans, Sen TviTon ratom gjera am ideologiis? Sen Tu es 

SeZeli da kargad aCvene sazogadoebas is dagijerebs” [interviu zurab 

bigvavasTan]. 

       eleqtoratis kvlevis dros gamoikveTa saintereso tendencia, 

gamokiTxulTa didi nawili ambobs, rom xmis micemis dros iTvaliswinebs 

partiis ideologias, Tumca iqve miuTiTebs, rom partiis warmatebas ufro 

lideri ganapirobebs, vidre ideologia:  

     ,,arCevnebSi warmatebis mosapoveblad lideri mniSvnelovania, radgan is 

xalxis saxea” [elene, 58 wlis, pedagogi, sololaki]. 

     ,,partiisTvis gavleniani lideri aucilebelia, romlis imedic eqneba 

xalxs [lela, 46 wlis, mzareuli, mazniaSvilis quCa]. 

     ,,xmis micemis dros viTvaliswineb partiebis ideologias da vTvli, rom 

es asec unda iyos, magram sazogadoeba ufro metad liderebze amaxvilebs 
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yuradRebas. saqarTveloSi gavleniani lideris gareSe partias ar aqvs 

aranairi perspeqtiva” [Tamari, 40 wlis, filologi, rusTavi]. 

     ,,xmis micemis dros me yuradRebas partiis ideologias vaqcev, radgan 

adamianebi icvlebian, me ideologias, im mimarTulebas vaZlev xmas, Tu 

rogor minda vicxovro. magram unda vTqva, rom CvenTan pirovnul faqtors 

endoba xalxi da es wyvets arCevnebSi partiis warmatebas” [romani, 55 wlis, 

avtozeinkali, muxiani]. 

   DsaqarTveloSi mkveTrad gamoxatuli ideologiuri poziciis dakaveba 

partiebSi didi riskis Semcvel nabijad fasdeba. partiebis mier 

deklarirebuli platforma da saarCevno programa mxolod imitaciaa da 

partiebis ideologia dabali polarizaciiT xasiaTdeba. Ddanawevrebuli 

mravalpartiuli sistema xels uwyobs amomrCevelsa da partiebs Soris 

kavSiris Sesustebas, xolo partiuli konkurencia ki liderebisa da 

proceduruli sakiTxebis doneze gadis. saqarTvelo eleqtoratis mxridan 

partiisadmi mikuTvnebulobis maCveneblis cvalebadobis TvalsazrisiT erT-

erT mowinave pozicias ikavebs. zemoTqmuli viTarebis fonze, daskvnis saxiT 

unda iTqvas, rom saqarTvelos partiuli sistema ganicdis kriziss  

sazogadoebrivi interesebis artikulacia-agregaciis da amomrCevelsa da 

partiebs Soris programul / ideologiuri kavSiris TvalsazrisiT.  

 

 

     4.3 politikis personalizacia 

 

      politika ufro metad personificirebuli gaxda bolo naxevari 

saukunis manZilze (McAllister, 2007, pp. 571-88). Ppolitikis personifikaciis 

umTavres mizezad partiebis, rogorc sazogadoebis interesebis 

warmomadgenlis sisuste saxeldeba (Blondel, Thiebalt, 2009; Russel, McAllister and 

Wattenberg, 2002). politikis personalizacia ganpirobebulia ara mxolod 

mediis mzardi gavleniT, aramed aRmasrulebeli xelisuflebis da maTTan 

daaxloebuli pirebis gaZlierebiT (Webb and Poguntke, 2005, pp. 336-56). es niSani 

gansakuTrebiT postsabWoTa qveynebs axasiaTebs. (Olson and Iionszki, 2012,  p. 3). 
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P  politikis personalizaciis sami tipi gamoiyofa: instituciuri 

personalizacia – gulisxmobs, rom individualurad politikoss ufro meti 

yuradReba eTmoba, vidre politikur jgufebsa da partiebs; media 

personalizacia – rodesac mediis mxridan politikosze ufro metad xdeba 

koncentrireba, vidre organizaciebsa da partiebze. politikuri qcevis 

personalizacia – aerTianebs a) politikosebis qcevis personalizacias, rac 

niSnavs, rom politikosi moqmedebs, rogorc individi da ara partiis 

warmomadgeneli da b) amomrCevlis qcevis personalizacias, rac gulisxmobs, 

rom amomrCeveli eleqtoraluri gadawyvetilebis dros yuradRebas 

amaxvilebs individualur politikosze da ara im partiaze, romelsac 

warmoadgens (Rahat, Sheafer, 2007). 

     saqarTveloSi partiuli sistema araerTxel gaxda kritikis obieqti 

liderTa pirovnul maxasiaTeblebze gansakuTrebuli damokidebulebis gamo 

(Tarkhan Mouravi, 2006, p. 243). Eelitaruli da liderze orientirebuli qarTuli 

partiebi aRniSnuli maxasiaTeblebiT mniSvnelovnad gansxvavdebian 

dasavleTis partiebisgan (Wheatley,  2005, p. 218).  

       ,,is partia, romelsac yavs mravali lideri, romelic aris evropuli 

yaidis partia, romelsac gamocvlili hyavs xuTi Tavmjdomare da meeqvses, 

meSvides da mervesac gamoicvlis, saqarTveloSi, imis gamo, rom win aris 

wasuli partiuli mSeneblobis TvalsazrisiT, jerjerobiT ukan aris xalxis 

azriT” [interviu ,,respublikuri partiis” liderTan levan berZeniSvilTan]. 

      politikuri partiebi asocirdeba ufro metad liderTan, vidre 

winasaarCevno programasa da ideologiasTan. politikosebs, romlebic 

mdidari politikuri warsuliT gamoirCevian ar surT partiaSi meore an 

mesame adgilis dakaveba (Bader, 2007, p. 7) da qmnian sakuTar partiebs, romlebic 

mTlianad maT emyarebian. saqarTveloSi iseve, rogorc postsabWoTa qveynebis 

umravlesobaSi, politikuri partiebi gamoirCevian qarizmatuli liderebis 

dominirebiT da politikosebis piradi miznebis miRwevis saSualebad 

ganixilebian (Jaward, 2012,  pp. 139-166). qveyanaSi yvelaze gavleniani partiebis 

amocana maTi liderebis mxardaWeraa (Freedom House, 2008,  p. 238) da yuradRebis 
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miRma rCeba mkafio ideologiis, Rirebulebebisa da xedvis Camoyalibeba 

(Tarkhan-Mouravi, 2006, p. 243). 

      erT-erTi roli, rac masmediam postkomunistur media sistemebSi 

Seasrula politikis personalizaciis funqciaa (Darchiashvili, 2008,  p. 42). 

saqarTveloSi masmedia politikur partias ZiriTadad warmoadgens maTi 

lideris egred wodebuli ,,cnobadi saxeebis” meSveobiT (Nodia, Scoltbach, 2006, 

p.184). aRsaniSnavia saarCevno kampaniis warmoebisas mediaSi lideris, rogorc 

,,lokomotivis” fenomenis dominanturi roli (kapanaZe, 2004). saarCevno 

kampaniis procesSi qarizmatuli lideri prioritetulia ara mxolod 

saqarTvelos, aramed mTliani postsabWoTa sivrcisTvis (kutubiZe, 2009, gv. 

141). media - personalizaciis Sefaseba xdeba egred wodebuli ,,freimis” 

Teoriis meSveobiT. ,,freimi” diskursuli saSualebaa, romelic profesional 

komunikatorebs SesaZleblobas aZlevs moaxdinos movlenis an sakiTxis 

mniSvnelobis konstruireba da auditoria misTvis sasurveli aRqmisaken 

mimarTos (Nelson, Oxley and Clawson, 1997a, p. 222). gamoiyofa ori saxis freimi: 

procesis (strategiis) freimi, romelic orientirebulia politikur 

taqtikaze, intrigebsa da personalur kritikaze da sakiTxis (kontentis) 

freimi, romelic fokusirdeba politikuri gadawyvetilebis Sedegebze da 

problemis gadaWris Sesaxeb diskusiaze. (Kovach and Rosenstiel 2001). 

saqarTveloSi mediis personalizaciis analizisTvis gamoviyene ,,mSvidobis, 

demokratiis da ganviTarebis kavkasiuri institutis” angariSi (,,2008 wlis 21 

maisis saqarTvelos saparlamento arCevnebis gaSuqeba profesiuli da 

eTikuri standartebis kuTxiT”). 

 

diagrama # 15 (wyaro: danelia, 2008, mSvidobis, demokratiis da ganviTarebis kavkasiuri 

institutis angariSi ,,2008 wlis 21 miasis saqaTvelos arCevnebis gaSuqeba profesiuli da 

eTikuri standartebis kuTxiT”). 
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     procesze dafuZnebuli gaSuqebis maRali maCvenebeli miuTiTebs, rom 

saqarTveloSi media - personalizacia mowinaaRmdegeze personaluri SeteviT, 

politikosebis radikaluri gancxadebebiTa da partiul platformaze 

naklebi fokusirebiT gamoirCeva (danelia, 2008).  

   ,,media yovelTvis orientirebulia cnobad saxeebze, pirvel pirebze da am 

dros, xSirad ukan rCeba partiis sxva liderebi, sxva wevrebi da 

personificireba xdeba” [interviu ,,leiboristuli partiis” 

warmomadgenelTan nino metrevelTan].  

   Mmediis personificikaciis ganxilvisas miniSnebebi gakeTda konkretul 

mediasaSualebasa da politikur Zalaze: 

    ,,konkretul erT partias aqvs Tavis televizia, romelic absoluturad 

bunebrivia, iyenebs media teqnologiebs ise, rogorc unda da amaSi ver 

gaamtyuneb. personificirebuli, gamokveTili portfolio aqvs rusTavi 2-s. 

samwuxarod, ai am televiziis dasabalanseblad, sxva televizia ver Seiqmna, 

rom dabalansdes” [interviu ,,Tavisufali demokratebis” warmomadgenelTan 

Tamar koberiZesTan]. 

 

diagrama # 16 (wyaro: danelia, 2008, ,,mSvidobis, demokratiis da ganviTarebis kavkasiuri 

institutis” angariSi, ,,2008 wlis 21 miasis saqaTvelos arCevnebis gaSuqeba profesiuli da 

eTikuri standartebis kuTxiT”).  

     gamokiTxuli amomrCevlebi miuTiTeben, rom masmediaSi saarCevno kampania 

metad personificirebul xasiaTs atarebs:  

     ,,mediaSi saarCevno kampaniis dros liderebzea yuradReba gamaxvilebuli, 

araTu partiis winasaarCevno programas, maT saqmianobasac naklebad aSuqeben” 

[lali, 45 wlis, ekonomisti, zemo foniWala].  

     ,,media winasaarCevno programaze zedapirulad saubrobs, ufro metad 

liderze da mis garemocvazea laparaki, zogi aqebs, zogi kompromatebs 

uZebnis” [romani, 55 wlis, avtozeinkali, muxiani]. 
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     ,,media jer liderze saubrobs da mxolod amis Semdeg mis programaze” 

[ilona, 45 wlis, svaneTisubani]. 

     ,,medias winasaarCevnod aranairi mimarTuleba ar aqvs partiis 

programaze, ra Tqma unda, yurdRebas uTmoben liderebs” [zaza, 49 wlis, 

inJineri, svaneTisubani]. 

     ,,saqarTveloSi masmedia winasaarCevno periodSi ufro metad yuradRebas 

amaxvilebs liderebze” [daviTi, 51 wlis, eqimi-stomatologi, didube]. 

    ,,masmedia partiis winasaarCevno programas meore rigSi ayenebs, xolo 

liderebs ki gansakuTrebul yuradRebas uTmobs” N[nunu, 67 wlis, 

saqonelmcodne, saburTalo]. 

    Ppolitikis personalizacia ukavSirdeba politikosebis, rogorc 

damoukidebeli aqtorebis moqmedebas (Karvonen,  2010; Rahat and Sheafer, 2007,  pp. 65-

89). susti partiuli sistemis pirobebSi, amomrCeveli arCevans akeTebs 

liderze fokusirebiT, partiebi sakomunikacio strategias ageben liderze 

dayrdnobiT, media ki politikas warmoadgens individualuri dapirispirebis 

doneze da ara partiuli Sejibris WrilSi. amgvar situaciaSi politikosi 

iqceva, rogorc individualuri aqtori da ara rogorc konkretuli partiis 

wevri (Von Alest, Sheafer, Sheafer and Stanyer, 2012, p. 204). 

     saqarTveloSi partiebis warmomadgenlebi aRiareben, rom partiisTvis 

umniSvnelovanesi resursia lideris personaluri maxasiaTeblebi. es 

adasturebs lideris mniSvnelobas erovnul da adgilobriv doneze. liders 

unda axasiaTebdes: saxelis cnobadoba, finansuri resursebi, kavSirebi 

gavlenian jgufebTan da organizaciebTan (Nodia, Scoltbach, 2006, p. 193). A 

     ,,zogadad Cveni qveynis realobaSi, albaT ufro liderzea 

orientirebuli yvelaferi. lideri unda iyos qarizmatuli, xalxisTvis 

misaRebi, aqtiuri, mudmivi kontaqti unda hqondes xalxTan. xalxs es ufro 

moswons, Tumca piradad me mimaCnia, rom liderze agebuli partia yovelTvis 

damRupvelia’’ [interviu ,,erovnuli forumis” warmomadgenelTan Sorena 

xorbalaZesTan]. 

    am pirobebSi politikur liders saSualeba eZleva imoqmedos, rogorc 

damoukidebelma politikurma moTamaSem da ara partiis warmomadgenelma. 
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maRali rangis politikosebi Tavs aridebdnen asocirdebodnen romelime 

politikur partiasTan. Tumca aqve aRsaniSnavia, rom es ar iyo mxolod 

saqarTvelosTvis damaxasiaTebeli da, zogadad, saprezidento reJimebi 

midrekili arian partiebis personalizaciis da partiebSi ,,gavleniani 

adamianebis” dominirebisken (Bader, 2010, p. 92).  

 

diagrama # 17 (wyaro: International Republican Institute, A) Georgian National Study, October 20 to November, 

3,  2004, p.20; B) Georgian National Study,October 18 – 30, 2005, p. 37; C) Georgian National Study, April 8 – April 19, 

2006, p. 37; D) Georgian National Study,August 31 – September 10, 2007, p. 28; E) Georgian National Study, June 16 – 

25, 2009, p. 18; F) Georgian National Study, April 26 – May 4 2011, p. 22). 

     liderTa partiebi (Wolinetz, 2002, pp. 1-384) eleqtorats izidaven sakuTari 

qarizmatuli liderebis meSveobiT, Tumca maTi arseboba droSi SezRudulia 

da amgvari partiebi politikuri scenidan lideris mier partiis datovebis 

Semdeg qrebian.  

    ,,lideri unda iyos profesionali marTvis sferoebSi, unda iyos kargi 

menejeri da mas unda SeeZlos raRac garkveuli adamianTa jgufis marTva. 

Tavkombala partia xSirad Zalian cudad amTavrebs, radgan realurad, 

lideri rom qreba, Semdeg qreba yvelaferi” [interviu ,,erovnul 

demokratiuli partiis” warmomadgenelTan zurab RonRaZesTan]. 

   postsabWoTa saqarTveloSi arsebuli oTxive saxelisuflebo partia 

lideris partia iyo. 1990-1991 wlebSi mmarTveli koalicia ,,mrgvali magida” 

ZiriTadad dakavSirebuli iyo prezident zviad gamsaxurdiasTan. lideris 
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gansakuTrebul mniSvnelobas im droisaTvis gaCenili termini ,,zviadistebic” 

mowmobs. miuxedavad imisa, rom SevardnaZis mmarTvelobis periodSi ,,imelis” 

parlamenti pluralizmis maRali xarisxiT gamoirCeoda mmarTveli 

,,moqalaqeTa kavSiri” mTlianad liderebis Zalauflebas eyrdnoboda. 

vardebis revoluciis Semdeg xelisuflebaSi mosul ,,nacionalur 

moZraobaSi” mravlad iyvnen warmodgenili gamocdili politikosebi, Tumca 

aRniSnuli partia ZiriTadad mainc lideris partiad moiazreboda 

(Markozashvili, 2014,  p. 188). Llideris garSemo Seiqmna 2012 wlis saparlamento 

arCevnebSi gamarjvebuli ,,qarTuli ocneba.” 

     Cems mier gamokiTxuli partiebi erTxmad miuTiTeben qarTul partiul 

sistemaSi aTwleulebis manZilze arsebuli politikis personalizaciis 

maRal doneze.  

    ,,saqarTveloSi Zalian didi iyo yovelTvis liderebis roli. Tu 

gadavxedavT partiebis istorias, swored  ideologiuri gansxvaveba, xSirad 

ukan ixevda xolme da Canda Zlieri pirovnebebi, iqneboda es gia Wanturia, Tu 

SevardnaZe, Tu vinc ar unda yofiliyo, amas yovelTvis Zalian didi 

mniSvneloba hqonda” [,,erTiani nacionaluri moZraobis” warmomadgeneli 

daviT darCiaSvili]. 

     saqarTveloSi saarCevno kampaniis procesSi lideris gadamwyvet 

faqtorze miuTiTeben politikuri konsultantebi: 

    ,,lideris faqtori mTavaria saqarTveloSi. saarCevno programa aris 

Zalian formaluri moTxovna. programas ar ecnoba amomrCevelTa 80%. 

mosaxleoba, ra Tqma unda, aRiqvams im Setyobinebebs, romlis 

translirebasac axdens politikuri lideri, magram misTvis ufro 

mniSvnelovania politikuri lideris raoba” [interviu valerian 

gorgilaZesTan]. 

    ,,CvenTan lideris roli saarCevno kampaniis dros Zalian mniSvnelovania” 

[interviu zurab bigvavasTan]. 

     gamokiTxuli amomrCeveli lideris gansakuTrebul mniSvnelobaze 

amaxvilebs yuradRebas: 
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     ,,CvenTan saarCevno kampaniis warmoebisas personebi ufro cdiloben 

yuradRebis mipyrobas da saarCevno programa CrdilSi gvrCeba. xalxi 

qarizmas eZebs liderSi. xmis micemis drosac ufro konkretul personebze 

akeTeben aqcents” [natalia, 46 wlis, pedagogi, vake]. 

     saqarTveloSi politikis personalizacia partiuli sistemis erT-erTi 

mTavari maxasiaTebelia. is faqti, rom qveyanaSi politikuri partiebi 

asocirdeba ufro metad liderTan, vidre winasaarCevno programasa da 

ideologiasTan, ganpirobebulia qveynis politikuri sistemis TaviseburebiTa 

da istoriuli gamocdilebiT. lideri, romelic gamoirCeva sakuTari 

individualuri qarizmatuli maxasiaTeblebiT qarTvel amomrCevelSi 

tradiciulad meti simpatiiT sargeblobs, vidre racionaluri, pragmatulad 

moazrovne poltikosi. Ppolitikis personalizacias mniSvnelovnad 

gansazRvravs politikosebis piradi ambiciebi da partiebis gamoyeneba maT 

dasakmayofileblad. masmedia wlebis manZilze iyo da kvlav rCeba efeqtur 

iaraRad politikuri gundis sasurveli an negatiuri kuTxiT warmosaCenad da 

am mizniT gansakuTrebiT xelsayrelia konkretul politikosebze 

aqcentireba, politikis personalizacia.  

 

 

4.4 eleqtoratis interesebis reprezentatuloba 

 

     amomrCevlis mier sakuTari warmomadgenlis arCeva warmomadgenlobiTi 

demokratiis safuZvelia (Manin, 1997; Manin, Przesorski, And Stokes, 1999; Pitkin, 1967). 

partiuli sistemis susti institucionalizaciis pirobebSi amomrCeveli ver 

axerxebs partiebis angariSvaldebulebas Tvali adevnos maTi xelisuflebaSi 

saqmianobis periodSi (Birch, 2001; Mainwaring and Zoco, 2007, pp. 155-178; Thame, 2007, 

pp. 456-77). 

      demokratiul sistemebSi politikuri partiebis mxridan amomrCevlebis 

mimarT angariSvaldebuleba ganixileba damqiraveblisa (Principal - 

(eleqtorati) da daqiravebulis (Agent - (arCeuli partiis) urTierTobis 

WrilSi. am kuTxiT gamoiyofa Semdegi saxis urTierTkavSiri: programuli, 
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personaluri da klientelisturi (Kitschelt and Willkinson, 2007). Pprogramuli 

angariSvaldebuleba ganviTarebul demokratiebs axasiaTebs, rodesac 

amomrCevels sakuTari prioritetebis mixedviT aqvs mkveTrad Camoyalibebuli 

xedva politikuri Zalebis mimarT da saarCevno angariSvaldebulebac  

saarCevno programas efuZneba. amomrCevlis gadawyvetilebis gasamartiveblad 

xSirad xdeba winasaarCevno platformebis dayofa memarjveneebad da 

memarcxeneebad (Aldrich, 1995; Converse, 1962; Zaller, 1992).Ppersonaluri 

urTierTkavSiri veberis qarizmatuli Zalauflebis Teoriidan 

gamomdinareobs (Weber, 1978), emyareba kandidats (individualur politikoss) 

da naklebi yuradReba eqceva partiis ideologias. Aam viTarebaSi partiis 

platforma da saarCevno angariSvaldebuleba Canacvlebulia piradi 

simpatiiTa da ndobiT politikosis mimarT. klientelisturi kavSiri (Kitschelt, 

2000, pp. 845-879; Wantchekon, 2003, pp. 399-422; Van de Walle, 2003, pp. 297-321) 

gulisxmobs amomrCevlis mosyidvas, xmis micemas patronaJis sanacvlod da 

nepotizms (Kitschelt, McGann, 1995;  Stokes, 2005, pp. 315-325; Tomsa, 2012; Hamayotsu, 2012, 

p. 120). 

     saarCevno dapirebebis normatiuli (Schelder, 1998, p. 191-214) da mandatis 

(Detry and Collette,  2008,  p. 5) Teoriebi winasaarCevnod gacemuli dapirebebis 

Sesrulebas moralur pasuxismgeblobasa da partiuli platformiT 

gamowveul aucileblobas ukavSirebs.Aamgvari midgoma gamarTlebulia 

ganviTarebuli demokratiisa da partiuli sistemis myari 

institucionalizaciis SemTxvevaSi, Tumca Cveni interesis sagania 

gardamavali demokratiis qveynebis gamocdileba. 

      gardamavali demokratiis pirobebSi, axladSeqmnili partiebi 

moklebuli arian sazogadoebriv fesvebs, partiul mxardaWeras da dganan 

daSlis safrTxis winaSe. aRniSnuli mizezebi amomrCevels da arCeuls Soris 

warmomadgenlobiT kavSirs amcirebs. ,,xmis micemis retrospeqtuli” Teoria 

(Fiorina, 1981) miuTiTebs, rom ar xdeba amomrCevlis interesebis reprezentacia 

da angariSvaldebulebis uzrunvelyofa, radgan arCeuli warmomadgeneli 

iviwyebs sakuTar dapirebas. saarCevno angariSvaldebulebas uzrunvelyofs 

Semdegi faqtorebi: saprezidento Zalauflebis dabalanseba;  alternatiuli 
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politikuri Zalis arseboba; informirebuli gadawyvetilebis misaRebad 

saWiro informaciis arseboba; mmarTveli Zalis gadarCevis realuri 

SesaZlebloba (Linz, 1994;  Roberts, 1995; Philip, 1998; Weyland, 2001; Samuels and Shugart, 

2003);  

       Zlieri saprezidento Zalaufleba upirispirdeba ,,angariSvaldebul” 

partiul sistemas (Linz, 1994,  In: Kitschelt, 1999,  p. 56), radgan ambiciuri 

prezidenti, rogorc politikosi cdilobs Zalaufleba maqsimalurad 

dauqvemdebaros prezidentis figuras, am mizniT ki iqmneba ,,partiaze maRla 

mdgomi” politikosis imiji (Ames, 1994, pp. 95-111). 1991 wlis aprilSi 

saqarTvelo Camoyalibda saprezidento respublikad. 1995 wlis konstitucia 

gamoxatavda SevardnaZis survils moexdina efeqturi kontroli. saqarTvelo 

ganviTarda, rogorc amerikuli stilis Zlieri saprezidento respublika, 

radgan naxevrad-saprezidento respublika 1990-ian wlebSi ar miiCneoda 

Sesaferis wyobad. 2004 wlis 6 Tebervlis sakonstitucio cvlilebiT 

prezidentma saakaSvilma kidev ufro gaaZliera prezidentis Zalaufleba  

(Matsaberidze, 2014, p. 156). garda Zlieri saprezidento mmarTvelobis 

gamocdilebisa ,,saqarTvelos hqonda mesiasTan dakavSirebuli problema” (de 

Waal, 2011), rac gulisxmobs, rom prezidentobis kandidatis mimarT 

eleqtorats aqvs gansakuTrebuli (gadaWarbebuli) pirovnuli ndoba. Zlieri 

saprezidento mmarTvelobis pirobebSi, rCeuli prezidentis partia 

dominantur poziciaSia, xolo opoziciuri partiebi ki fragmentuli 

(Schofield, 2011,  p. 332) da susti. 2010 wlis noemberSi miRebul iqna 

sakonstitucio cvlilebebis paketi da dasrulda Zlieri saprezidento 

mmarTvelobis etapi, Tumca aRniSnuli cvlileba 2013 wlidan Sevida ZalaSi 

da kvlevis periods ar exeba. 

       erTpartiul dominantur saprezidento sistemebSi, axal moTamaSeebs 

ar eZlevaT saSualeba moaxdinon amomrCevelTa mobilizeba (Roberts, 1995, p. 82; 

Philip, 1998, p. 81-97; Weyland, 2001, p. 1-220) da gamoirCevian alternatiuli 

politikuri Zalis ararsebobiT. saqarTveloSi gamsaxurdias mmarTvelobis 

periodSi alternatiuli politikuri Zalebis metoqeoba saarCevno 

konkurenciis farglebs gascda da yofili Tanagundelebi erTmaneTs iaraRiT 
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daupirispirdnen (Kuzio, 2014, p. 168). 1992 wlis saparlamento arCevnebis Sedegad 

ocdaoTxi gamarjvebuli partia gamovlinda, Tumca saarCevno 

angariSvaldebulebis uzrunvelyofa ver moxerxda da momdevno arCevnebze 

maTi umravlesoba arCevnebSic ki aRar monawileobda. SevardnaZis 

mmarTvelobis periodSi opozicia iyo susti da danawevrebuli (Wooden, 2009, 

p. 115).Mmiuxedavad imisa, rom ,,moqalaqeTa kavSirs” oponirebas araerTi 

partia uwevda, amomrCevels realuri alternativa isev yofili mmarTveli 

partiis wiaRidan gamosulma Zalam, - ,,nacionalurma moZraobam” Seuqmna 

(Wheatley, 2005). vardebis revoluciis Semdeg mosuli xelisuflebis pirobebSi, 

susti da marginaluri opozicia akritikebda xelisuflebas, Tumca 

amomrCevels ar sTavazobda efeqtur alternativas (Nodia, Scoltbach, 2006, p. 30). 

saqarTveloSi eleqtoratis interesebis reprezentatulobas aferxebs 

saarCevno periodSi arCevnebSi gamarjvebis mizniT Seqmnili efemeruli 

(aramyari, xanmokle) politikuri blokebi (Bader, 2007, p. 8) da mimdinare 

politikur procesebze mxolod mmarTveli partiisTvis pasuxismgeblobis 

dakisreba (Nodia, Scoltbach, 2006, p. 111). 

     

diagrama # 18 (wyaro: International Republican Institute;   A) Georgian National Study,October 18 – 30, 2005, 

p. 37; B) Georgian National Study, September 23 – October 1, 2008,p. 48; C) Georgian National Study, April 26 – May 

4 2011, p. 76).  

           xelisuflebis mier eleqtronuli mediis kontroli wlebis manZilze 

aqtualur problemas warmoadgenda (Mitchell, 2012, p. 160), televizia ki qveyanaSi 

politikuri informaciis mTavari wyaroa. miuxedavad imisa, rom nacionaluri 

televiziebis mier gavrcelebuli informacia ar iTvleba sarwmunod, 

politikuri informaciis SezRuduli raodenobis pirobebSi, amomrCeveli 

informacias mainc maTi meSveobiT Rebulobs, radgan  ,,roca, raRac xdeba 

isini iq arian pirvelebi” (Caucasus Research Resource Center, 2009, p. 4). 
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    media sivrcis polarizacia qarTuli mediis kidev erTi mniSvnelovani 

problemaa, radgan ar arsebobs neitraluri media – telearxebi emsaxurebian 

an mTavrobis, an opoziciis interesebs (Caucasus Research Resource Center, 2009, p. 

10). saqarTvelo miekuTvneba nawilobriv Tavisufali mediis mqone qveynebis 

ricxvs, sadac mediaze mniSvnelovani politikuri gavlena aRiniSneba.   

 

diagrama #19 (wyaro: Freedom House;Georgia / Freedom of the Press (2002-2012)).  

SeniSvna: rac ufro maRali qula aqvs miniWebuli konkretuli gavlenis faqtoris, miT ufro 

metia misi gavlena mediis Tavisuflebaze; 

     saqarTveloSi interesi televiziebis mimarT Semcirda, sxvadasxva 

televiziebisgan alternatiuli informaciis miReba ver xerxdeba. 

sazogadoebrivi undoblobis erT-erT mTavar mizezad (mflobelis biznes 

interesebis dasacavad) konkretuli politikuri Zalis (Caucasus Research 

Resource Center, 2009)) xazis gatareba da sazogadoebrivi mauwyeblis mxridan 

sazogadoebriv interesebze orientirebis nakleboba dasaxelda 

(zurabiSvili, 2008).  

      aRniSnulis miuxedavad, Cems mier gamokiTxuli amomrCevlebi calsaxad 

miuTieben, rom televizia winasaarCevno periodSi informaciis erT-erTi 

mTavari wyaroa, Semdgom mas mosdevs interneti da presa: 
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     ,,informacias ufro metad vRebulob televiziiTa da internetiT. 

televizias didi gavlena aqvs politikur procesebze” [zaza, 49 wlis, 

inJineri, svaneTisubani]. 

     ,,ufro metad Tvals vadevneb televiziis sainformacio gadacemebs” 

[irina, 48 wlis, iuristi]. 

     ,,ra Tqma unda, televiziiT vRebulob informacias. televizia aris 

pirveli. [vaJa, 55 wlis, musikosi, aRmaSeneblis gamziri]. 

     ,,politikaSi mimdinare procesebis Sesaxeb ZiriTadad televiziiT 

vRebuloob informacias, Tumca, aseve internetiTac da gazeTebiTac” [maia, 46 

wlis, buRalteri, vaJa-fSavelas gamziri].  

       amomrCevels sainformacio saSualebebis farTo arCevanze xeli ar 

miuwvdeba, yvelaze xelmisawvdomi saSualebis (televiziis) mimarT interesi 

daekarga da mowodebul informacias naklebad endoba. zemoTqmulis 

gaTvaliswinebiT saqarTveloSi amomrCevels ar aqvs informirebuli 

politikuri arCevanis gasakeTeblad sakmarisi informacia (zurabiSvili, 

2008). 

 

 

diagrama #20 (wyaro: Caucasus Research Resource Center; Georgia Comprehensive Media Research: 

Summary Findings – August-November, 2009; p. 6). 

       postsabWoTa hibriduli reJimebi sakmaod Sors arian liberaluri 

demokratiisagan (McFaul, 2002, pp. 212-244; Carothers, 2002, pp. 5-21). aRniSnul 

qveynebSi Tanamedrove saxelmwifoebisa da eri-saxelmwifos formireba ver 

dasrulda, racionalur-biurokratiuli transformacia ki warumateblad 

warimarTa da amis sapasuxod sazogadoebasa da mmarTvelobaSi 

neopatrimonialuri tendenciebi gaCnda. Nneopatrimonializmi 
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patrimonializmisa (xelisuflebis miTviseba mmarTveli politikuri Zalis 

mier (Weber, 1978,  pp. 226-241)) da Tanamedrove racionalur-biurokratiuli 

mmarTvelobis erTgvari simbiozia. neopatrimonialur reJims safuZvels 

uqmnis patron-klientelisturi kavSirebi (Eisenstaft, 1981). Tuki politikosi 

orientirebulia xelisuflebis SenarCunebaze, maSin angariSvaldebulebis 

uzrunvelyofa SeuZlebelia (Samuels and Shugart, 2003,  p. 3). postsabWoTa reJimebi 

xasiaTdebian Zalauflebis erTi adamianis (adamianTa jgufis) xelSi 

koncentrirebiT, romelic Zalauflebis ganawilebas axdens ,,jildos-

maZiebelTaTvis.” Sida-elituri konsolidacia qmnis kartelur garigebebs, 

romelic zRudavs Tavisufal konkurencias da gamoricxavs ,,gareSe pirebis” 

mier sazogadoebrivi resursebis gamoyenebas. PpostsabWoTa sivrceSi 

saqarTvelo wlebis manZilze miekuTvneboda biurokratiul 

neopatrimonializms3 (Fisun, 2012,  p. 93). 

       saqarTveloSi oci wlis manZilze xelisuflebis Zaladobrivi gziT 

Secvlis da Zalauflebis nebayoflobiT gadabarebis praqtikaze uaris Tqmis 

mavne tendencia Camoyalibda. demokratiuli saxelmwifos pirobebSi 

arsebuli xelisuflebiT ukmayofilebis SemTxvevaSi, amomrCevels saSualeba 

aqvs Seqmnas alternatiuli politikuri partia da arCevnebSi daupirispirdes 

mmarTvel Zalas. saqarTveloSi mmarTveli partia umravles SemTxvevaSi ar 

Tmobda pozicias da rCeboda xelisuflebaSi (Bader, 2009, pp 100-120). 

gamsaxurdias politikuri figuris gansakuTrebulma personalizaciam 

(Kaufman, 2001,  p. 114), yofil momxreebTan (ioseliani, kitovani, sigua) 

dapirispirebam (Wheatley, 2005) da arsebulma radikalizmma xelisuflebis 

Zaladobrivi cvlileba ganapiroba. SevardnaZis mmarTvelobis periodSi 

saxelmwifoSi Camoyalibda patronalistur-klientelisturi (patron-client) 

kavSirebi (King, 2001, pp.93-104; Jawad, 2006). ,,vardebis revoluciis” Semdeg 

xelisuflebaSi mosuli saakaSvili gansakuTrebuli personalizaciiTa da 

                         
3 biurokratiuli neopatrimonializmi super-saprezidento mmarTvelobis pirobebSi efuZneba 

saxelmwifo-biurokratiis monopolizacias da naxevrad-iZulebiT centralizacias, rasac 

zurgs umagrebs Zalovani / finansuri struqturebi; xdeba populizmisa da patriotuli 

mobilizaciis gamoyeneba.  

ავტორის სტილი დაცულია



114 
 

prezidentis institutis gaZlierebiT gamoirCeoda, Tumca klientelisturi 

kavSirebi kvlav SenarCunda (Timm, 2010). postsabWoTa saqarTveloSi 2012 wels 

xelisuflebis arCevnebis gziT gadabarebam dadebiTi precedenti Seqna, Tumca 

es mxolod calkeuli SemTxvevaa.  

       Cems mier gamokiTxuli amomrCevlebi aRniSnaven, rom saqarTveloSi 

winasaarCevno kampania SeteviT xasiaTs atarebs: 

     ,,CvenTan partiebi sul raRacas abraleben erTmaneTs da amitom ar 

momwons partiebi” [giorgi, 42 wlis, vazisubani, telememontaJe]. 

      ,,saqarTveloSi saarCevno kampania aris Zalian SeteviTi da zedmetad 

agresiulic ki” [ilona, 45 wlis, svaneTisubani]. 

      ,,saqarTveloSi mSvidi xasiaTis saarCevno kampania arasodes yofila” 

[Temuri, 65 wlis, pedagogi, fanaskertelis quCa]. 

      ,,saqarTveloSi saarCevno kampania aris SeteviTi da es aris mankieri 

praqtika” [Tamari, 40 wlis, filologi, rusTavi]. 

        tranzaciis periodSi postsabWoTa sazogadoebebSi arCeuli 

politikuri Zalis mxridan amomrCevlis mimarT angariSvaldebulebis 

simciris gamo ndoba politikuri partiebis mimarT daingra (Sapsford and Abbott, 

2006, pp. 59-71; Stzompka, 1999). saqarTveloSi partiuli kavSirisa da 

ideologiuri sisustis pirobebSi, politikosebs umcirdebaT dapirebebis 

Sesrulebis valdebuleba, radgan partiuli da ideologiuri niSa ar aris 

gamokveTili. winasaarCevno dapireba umeteswilad amomrCevelTa mozidvazea 

orientirebuli da ar aris angariSvaldebulebiT SezRuduli.  igi iSviaTad 

gamoiyeneba, rogorc kavSiris efeqturi instrumenti amomrCevelsa da arCeul 

politikur Zalas Soris (Ma, p. 726).  

        winasaarCevno dapireba umeteswilad mowyvetilia realobas: ,,mTeli 25 

wlis manZilze partiebma miaCvies amomrCeveli, Tavisi siRaribidan 

gamomdinare, rom dagpirdebi bevrs, Tan iseTebs, rom SeuZlebelia imis 

gakeTeba. amomrCevlis TvalsazrisiT ki partia, rom bevr raRacas pirdeba ki 

fiqrobs, rom winaaRmdegobrivia, magram iqneba rame gaakeTos” [interviu koba 

TurmaniZesTan].    
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    Cems mier gamokiTxuli partiebis warmomadgenlebis umravlesoba 

aRniSnavs, rom amomrCevelTan aqvs intensiuri kavSiri, Tumca miuTiTebs 

problemebzec:  

    ,,arCevnebis periodSi xdeba adgilobrivi xelisuflebis mier konkretuli 

partiis gamorCeva da sxvebisTvis xelis SeSlis mcdeloba, rom ariqa eseni 

ar Camovidnen da xalxi ar wagvarTvan. aseve administraciuli resursis 

gamoyeneba sakmaod xSiria, garkveulwilad aseTi Semaferxebeli momentebi 

arsebobs, ra Tqma unda, kidev erTxel sasurveli iqneboda, rom Cven 

teleeTeriTac ufro xSiri komunikacia gvqonoda amomrCevelTan” [interviu 

,,erovnul demokratiuli partiis” warmomadgenelTan zurab RonRaZesTan]. 

       ,,saarCevno weli aris yvelaze metad aqtiuri, roca amomrCeveli da 

konkretulad partiebi urTierToben erTmaneTTan. danarCeni periodi ufro 

pasiuri reJimia. partias mudmivi kontaqti unda hqondes da unda 

urTierTobdes amomrCevelTan” [interviu ,,erovnuli forumis” 

warmomadgenelTan Sorena xorbalaZesTan]. 

    ,,amomrCevelTan urTierToba aris Zalian rTuli xelovneba, romelic 

moiTxovs daaxloebiT ocjer met rezervs, vidre ama Tu im partias aqvs. ver 

axerxeben partiebi amomrCevelTan srulmasStabian urTierTobas mTeli wlis 

ganmavlobaSi, amitom ase vTqvaT, ZiriTadad faci-fuci iwyeba saarCevno 

periodSi [interviu ,,respublikuri partiis” liderTan levan 

berZeniSvilTan]. 

P  saqarTveloSi politikur partiebsa da eleqtorats Soris 

klientelisturi kavSiri da politikis personifikacia ganapirobebs 

partiebis programuli angariSvaldebulebis Canacvlebas personalur-

klientelisturi interaqciiT. dominanti mmarTveli partia, arasakmarisad 

informirebuli amomrCeveli da politikaSi arsebuli patronalistur 

klientelisturi kavSirebi iwvevs eleqtoratis interesebis 

reprezentatulobis Sesustebas. 
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IV Tavis daskvna: 

 

    saqarTveloSi partiebis Camoyalibeba politikuri da ekonomikuri 

elitis interesebs emsaxureba. partiul sistemaSi wlebis ganmavlobaSi 

arsebobda rigi satelituri partiebisa, romlebic orientirebuli iyvnen 

opoziciis dasustebaze. qveyanaSi partia politikuri miznebis miRwevis 

saSualebad ganixileba. proceduruli sakiTxebis irgvliv mkveTrad 

dapirispirebuli partiebi, susti politikuri aqtorebi, dominanti mmarTveli 

partia da meryevi amomrCeveli qmnis saarCevno aramdgradobis mTlian 

suraTs. partiuli disciplinis nakleboba da partiebis xSiri cvla 

partiebis aramdgradobis kidev erTi mTavari mizezia. amgvar pirobebSi 

politikur Zalebs ar aqvT stabilurobis gancda da orientirebuli arian 

moklevadian warmatebaze.  

    partiulma sistemam ver Seasrula mediatoris roli sazogadoebasa da 

saxelmwifos Soris. qveynis erTpartiuli dominanturi politika 

ganpirobebulia istoriul-politikuri foniT, politikuri konkurencia 

ignorirebulia da ganicdis mmarTveli partiis mxridan manipulacias. 

partiuli sistema moklebulia reprezentatulobas da konkurentunarianobas 

da ideologiis TvalsazrisiT dabali polarizaciiT xasiaTdeba. qveyanaSi 

yvelaze gavleniani partiebis amocanas warmoadgens maTi liderebis 

mxardaWera.Ddanawevrebuli mravalpartiuli sistema xels uwyobs 

amomrCevelsa da partiebs Soris kavSiris Sesustebas.  

      saqarTveloSi politikuri partiebi asocirdeba ufro metad liderTan, 

vidre winasaarCevno programasa da ideologiasTan. partiebi gamoirCevian 

qarizmatuli liderebis dominirebiT. aRsaniSnavia saarCevno kampaniis 

warmoebisas mediaSi lideris, rogorc ,,lokomotivis” fenomenis dominanturi 

roli. saqarTveloSi media - personalizacia mowinaaRmdegis mimarT 

personaluri SeteviT, politikosebis radikaluri gancxadebebiTa da 

partiul platformaze naklebi fokusirebiT gamoirCeva. qveyanaSi 

saxelisuflebo partia yovelTvis iyo lideris partia. saqarTveloSi 

politikis personalizacia partiuli sistemis erT-erTi mTavari 

maxasiaTebelia.  
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   saqarTveloSi Zlieri saprezidento Zalauflebis gamocdileba da 

alternatiuli efeqturi politikuri Zalis ararseboba eleqtoratis 

interesebis reprezentatulobas  da partiebis angariSvaldebulebas 

mniSvnelovnad aferxebda. arasaTanadod informirebuli amomrCeveli 

angariSvaldebulebis uzrunvelyofisas kidev erTi Semaferxebeli faqtoria. 

personalur-klientelisuri kavSiri partiebsa da eleqtorats Soris 

gadaulaxav dabrkolebas qmnis amomrCevlis interesebis reprezentatulobis 

kuTxiT. 

      aRniSnuli Tavis Sejamebis Sedegad SegviZlia vTqvaT, rom 

saqarTveloSi politikur Zalebs ar aqvT stabilurobis gancda da 

orientirebuli arian moklevadian warmatebaze.  partiuli sistema ganicdis 

kriziss  sazogadoebrivi interesebis artikulacia-agregaciisa da 

amomrCevelsa da partiebs Soris programul / ideologiuri kavSiris 

TvalsazrisiT. politikis personalizacia, liderze gansakuTrebuli 

damokidebuleba da patronalistur-klientelisturi kavSirebi saqarTvelos 

partiuli sistemis erT-erTi mTavari maxasiaTebelia. aRniSnuli mizezebi 

Zirs uTxris partiuli sistemis stabilur ganviTarebas da ganapirobebs 

partiuli sistemis institucionalizaciis sisustes saqarTveloSi. 
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V Tavi: saarCevno kampaniis amerikanizacia / standartizacia   

 

   saqarTveloSi politikuri konsultirebis modelis identificirebis 

mizniT Tavdapirvelad gavecani saarCevno kampaniis modelebis Sesaxeb 

arsebul fundamentur naSromebs (Kavanagh, 1995; Meyer, 2005; Scammel, 1998; 

Swanson & Mancini, 1996; Plasser & Plasser, 2002). aRniSnuli literaturis analizi 

damexmara ganmesazRvra saarCevno kampaniis modelebi, maTi maxasiaTeblebi da 

safuZvlebi. mas Semdeg, rac movaxdine saarCevno kampaniis amerikanizacia / 

standartizaciis maxasiaTeblebis identificireba, TiToeuli maxasiaTebeli 

gavaanalize konkretul naSromebze dayrdnobiT (Blumler, 1990; Blumler and 

Kavanagh, 1999; Farrell, 1996; Gibson and Rommele, 2001;  Kirchheimer, 1966; Krowel, 2011; 

Mancini, 1999; MnMahon, 2001; O’Cass, 1996; Spangenberg, 2002; Schlesinger and Tumber, 1994; 

Watts, 1997). amgvari strategia damexmara ganmesazRvra, Tu ras gulisxmobs 

saarCevno kampaniis amerikanizacia / standartizacia, gamomekveTa misi 

maxasiaTeblebi da Semdgom etapze damedgina Tavad am maxasiaTeblebis 

gasazomad saWiro indikatorebi. swored aRniSnuli indikatorebis meSveobiT 

maqvs gaanalizebuli saqarTveloSi politikuri konsultirebis 

amerikanizacia / standartizacia, rac TiToeuli qveTavis saxiT aris 

warmodgenili.  

 

 

Y5.1 yovlismomcveli politika 

 

     Ypartiebis Tanamedrove tipologia (Duverger, 1963) efuZneba niumanis 

naSroms (Neumann, 1956), romlis Tanaxmad Tanamedrove partiebis gavlena da 

funqciebi gansakuTrebiT gaizarda (Neumann, 1956, p. 404). diuverJes 

ganmartebiT, sakadro da masobriv partiebs Soris gansxvavebas warmoadgens 

elitaze (sakadro partiebis SemTxvevaSi) an masobriv wevrebze (masobrivi 

partiebis SemTxvevaSi) orientireba (Ware, 1987 a). niumanisa da diuverJes 

mosazrebas Soris arsobrivi gansxvaveba mdgomareobs imaSi, rom diuverJe 

koncentrirebas axdens partiis organizaciul struqturaze, xolo niumani 

ავტორის სტილი დაცულია



119 
 

partiis funqciebze akeTebs aqcents. swored niumanis tipologiis sakuTari 

transformacia SemogvTavaza YkirCaimerma, romlis mosazrebiT 

yovlismomcvel partiebad (Catch-All Parties) gardaqmnis potenciali aqvs 

masobriv partiebs (da ara sakadro da ideologiur partiebs)  Kirchheimer, 

1966)). 

     yovlismomcveli partiebis cneba (Krowel, 2011, p. 26), moicavs Semdeg 

maxasiaTeblebs: a) partiis ideologiuri bazisis mkveTri gaufasureba; Bb) 

xelisuflebis maRali eSelonebis warmomadgenlebis gaZliereba; g) partiis 

rigiTi wevrebis rolis Semcireba; d) amomrCevelTa mobilizebis 

klientelisturi midgoma, rac gulisxmobs wyalgamyofi xazebis ignorirebas; 

e) sxvadasxva interesTa jgufebTan kavSirs finansuri da eleqtoraluri 

miznebis uzrunvelsayofad (Kirchheimer, 1966,  p. 190). 

     yovlismomcveli partiebi, kirCaimeris mosazrebis Tanaxmad, ukiduresad 

oportunistuli amomrCevlis maZiebeli partiebia, liderze centrirebuli, 

interes-jgufebTan dakavSirebuli an yvela zemoT dasaxelebuli 

maxasiaTeblis matarebeli. yovlismomcveli partiebi dRevandeli partiebis 

zogadi saxelia (Wolinetz, 2002, pp. 136-165 ). kirCaimeri miuTiTebs, rom 

yovlismomcvel partiebs arCevnebSi gamarjvebis yvelaze meti Sansi aqvT, 

vinaidan gacilebiT efeqturad muSaoben politikuri komunikaciis kuTxiT, 

ukeTesad qmnian partiis imijs da ukeTesad reagireben mimdinare 

cvlilebebze (Kirchheimer, 1966, pp. 177-200).  

     adreuli periodis saarCevno kampaniebSi politikuri partiebi 

dominirebdnen. Tanamedrove pirobebSi ki gaCndnen axali aqtorebi. Bbolo 

periodSi gavrcelebuli mosazrebiT, axalma demokratiebma ufro advilad 

moaxerxes Tanamedrove saarCevno kampaniis maxasiaTeblebis aTviseba, vidre 

ganviTarebulma demokratiebma, radgan axalma demokratiebma daCqarebuli 

tempiT, zereled gaiares ganviTarebis procesi (Gunther, Diamandouros and Puhle, 

1995).  

    yovlismomcveli partiebi umTavresad warmodgenilia im pirobebSi, 

rodesac gamarjvebuli partia dominantia (Roper, 1995, p. 521). yovlismomcveli 

partiebis Camoyalibebas ganapirobebs ori gamokveTili piroba: partia 
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wevrebis misaRebad aris Ria (da ara SezRuduli) da partiebs Soris 

konkurencia mimdinareobs erovnul doneze (da ara regionul doneze 

(Duverger, 1962)). yovlismomcveli partia ar izRudeba wevrebis miRebisas raime 

principuli kriteriumiT da cdilobs mowinaaRmdegeebs wevrebis 

mravalricxovnobiT gauwios konkurencia. saqarTvelos partiuli sistema 

swored wevrebis mizidvazea orientirebuli da am mxriv SezRudvebs ar 

cnobs. parsonsi gvTavazobs (Parsons, 1964, pp. 339-357) dapirispirebisa da 

TanamSromlobis Teorias, romelze dayrdnobiTac Seiqmna ,,teritoriul-

funqciuri” ganzomileba (Lipset, Rokkan, 1967). swored aRniSnuli ganzomileba 

ganixileba yovlismomcveli partiebis Camoyalibebis momdevno winapirobad. 

am pirobis Tanaxmad, masobrivi partiebi (mag: French Socialist Party; German Social 

Democratic Party), romlebic warmatebiT gardaiqmnebian yovlismomcvel 

partiebad, saarCevno kampanias awarmoeben erovnul doneze da wevrebs iZenen 

qveynis masStabiT. amis sawinaaRmdegod sakadro partiebi (mag: Bulgaria’s 

Movement for Rights and Freedoms) warmatebulad saqmianoben qveynis mxolod erT 

konkretul regionSi. saqarTveloSi politikuri partiebi saarCevno kampanias 

erovnul doneze awarmoeben. ,,aRorZinebis” bloki aWaris regionSi 

avtokratiul da represiul instruments warmoadgenda aslan abaSiZis 

mmarTvelobis pirobebSi (Bader, 2010, p. 125). miuxedavad imisa, rom igi iyo 

regionuli politikuri bloki da mmarTveli Zala aWaraSi, saarCevno 

kampanias awarmoebda erovnul doneze da moiazreboda, rogorc mmarTveli 

partiis ,,moqalaqeTa kavSiris” mTavari konkurenti.  

      ,,yovlismomcveli partiebis” ori saxesxvaoba gamoiyofa, - karteluri 

da klientelisturi partiebi. orive maTgani ,,yovlismomcveli partiebis” 

arastandartuli mutaciis Sedegia. Kklientelisturi partiebi Semdeg 

pirobebSi Camoyalibda: - formireba 1989 wlidan; - demokratizaciis 

procesTan Tanaarseboba; - masobrivi privatizacia; - naklebad ganviTarebuli 

samoqalaqo sazogadoeba; - axladSeqmnili partiebis simravle; da gamoirCeva 

Semdegi maxasiaTeblebiT: - klientelizmisa da korufciis maRali doniT; - 

partiebsa da bizness Soris klientelisturi kavSiriT; - mniSvnelovnad 

Sesustebuli ideologiuri bazisiT; - partiis liderebis gansakuTrebuli 
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roliT; - partiis rigiTi wevrebis rolis SesustebiT; - partiul interesebze 

naklebi fokusirebiT; amgvari partia orientirebulia sxvadasxva interesTa 

jgufis moTxovnebis dakmayofilebaze (Klima, 2013). 

            sabWoTa kavSiris daSlis Semdgom procesebi daCqarebuli tempiT 

warimarTa da aSkara gaxda, rom naklebi yuradReba eqceoda demokratiis 

mSeneblobas, rogorc moqalaqeTa monapovars (Kratsev, 2014, p. 46). Aam 

periodidan saqarTveloSi iseve, rogorc aRmosavleT evropis sxva 

saxelmwifoebSi formireba iwyo klientelisturma partiebma (Nodia, Scoltbach, 

2006, p. 100). nacvlad sazogadoebis konkretul segmentze orientirebuli 

moqmedebisa, partiebma iwyes mravlismomcveli eleqtoratis mobilizebaze 

zrunva (Kopecky, 1995, pp. 515-534), sazogadoeba klientelisturma kavSirebma 

moicva (Babayan, 2015, p. 126). 1990-iani wlebis dasawyisSi saqarTveloSi 

partiebis umTavres amocanas ara sazogadoebis konkretuli jgufis 

interesebis warmodgena, aramed quCis saprotesto aqciebisTvis mxardamWerTa 

farTo masis mobilizeba warmoadgenda (Nodia, Scoltbach, 2006, p. 99). 

klientelisturi partiis kargi magaliTi iyo  ,,saqarTvelos moqalaqeTa 

kavSiri” (Nodia, Scoltbach, 2006, p. 100) da mogvianebiT ,,erTiani nacionaluri 

moZraoba.” 

        saqarTveloSi axali politikuri institutebi gaCnda 1980-iani wlebis 

bolos. am periodSi Camoyalibda pirveli politikuri partiebi, 

damoukidebeli media da realuri sazogadoebrivi asociaciebi (Nodia, Scoltbach, 

2006, p. 7). saqarTveloSi dRes arsebul politikur partiebs ar aqvT 

xangrZlivi istoria, amis dasturia, Tundac is faqti, rom saqarTvelo 

aTwleulebis manZilze sabWoTa erTpartiuli qveyana iyo, sadac pirveli 

mravalpartiuli arCevnebi 1990 wels gaimarTa. 

        saqarTveloSi Seferxebulma demokratizaciam, romlis erT-erT 

umTavres dabrkolebas saarCevno procesi warmoadgenda, xelsayreli niadagi 

Seqmna yovlismomcveli partiebis formirebisTvis. qveyanam avtokratiuli 

reJimis demontaJis dawyebidan wlebis Semdegac ver moaxerxa gamxdariyo 

liberaluri demokratia (Burnell and Gerrits, 2011).  
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diagrama #21 (wyaro: 5th
 edition of the Economist Intelligence Unit’s Democracy Index; 2013. Georgia 

http://www.eiu.com/default.aspx) SeniSvna: a) sruli demokratia – 8-10; b) gaumarTavi 

demokratia – 6 -7.9; g) hibriduli reJimi – 4-5,9; d) avtoritaruli reJimi – 4-s qvemoT. 

        demokratiul tranzacias konkurentuli arCevnebi da yvela monawile 

mxaris mier arCevnebis Sedegebis aRiarebis piroba udevs safuZvlad (Burnell, 

and Gerrits, 2011, p. 31). arCevnebis Sedegebis mimarT ndoba saqarTveloSi 

mniSvnelovan problemas warmoadgenda aTwleulebis manZilze. sazogadoeba 

arCevnebs xelisuflebis cvlilebis efeqtur meqanizmad ar ganixilavs (Nodia, 

2012, p. 12). saarCevno procesi (korufciasTan erTad) ,,Freedom House”-is 

angariSebis mixedviT saqarTvelos demokratizaciis analizisas gamokveTili 

susti indikatoria (rexviaSvili, 2012, gv. 6).  

 
diagrama #22 (wyaro: a) Freedom House, 2004, Nations in Transit: Democratization in East Central Europe and 

Eurasia, Georgia, Election Process, p. 238; b) Freedom House, 2012, Nations in Transit, Georgia, Election Process). 

SeniSvna: 1 qula saarCevno procesis progresis umaRlesi, xolo 7 qula ki progresis 

yvelaze dabali maCvenebelia. 

 P   PpostsabWoTa saqarTvelSi dawyebulma privatizaciis procesma xeli 

Seuwyo, rom saxelmwifos ZiriTadi qoneba mieTvisebinaT kriminalur 

jgufebsa da maT mokaSireebs saxelmwifo institutebSi. amgvari movlena 

saerTo maxasiaTebeli iyo yvela yofili sabWoTa saxelmwifosTvis (Shelly, 

2007). saqarTveloSi patronalisturi da klientelisturi kavSirebi swrafad 

ganviTarda elitur doneze. klientelisturi kavSiri xelisuflebis 
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warmomadgenlebisa da privilegirebuli moqalaqeebis stabilurobas 

uzrunvelyofda. Ggarda amisa, xelisufleba dainteresebuli iyo korufciis 

mxardaWeriT, raTa ekonomikur resursebze hqonoda wvdoma (Stefes, 2005). 

,,moqalaqeTa kavSiris” mmarTvelobis periodSi yovlismomcveli 

klientelisturi partiis finansuri resursebis ZiriTadi nawili swored 

amgvar jgufebs eyrdnoboda: ,,qselSi CarTul yvela wevrs araformaluri 

valdebuleba hqonda arsebuli klientelizmisa da korufciis pirobebSi” 

(Berglund, 2013, p. 781). mogvianebiT saakaSvilis mmarTvelobisas ,,erTiani 

nacionaluri moZraobis” klientelisturi wris miRma myofi biznesi da 

opozicioneri politikosebi kanonis sruli simkacriT isjebodnen, maSin, 

roca xelisuflebasTan daaxloebul biznesis warmomadgenlebs mfarvelobas 

uSualod mTavroba uwevda (Berglund, 2014,  pp. 445-470).  

       yovlismomcveli partiebi partiuli organizaciis finansuri 

uzrunvelyofisTvis umeteswilad eyrdnobian interesTa jgufebs da ara 

individualur wevrebs (Paenebianco, 1988, In: Krouwel, 2012, p. 45). saqarTveloSi 

sazogadoebrivi interesTa jgufebi sustad aris ganviTarebuli (Nodia, 

Scoltbach, 2006, p. 105). partiebi interesTa jgufebTan ZiriTadad finansuri 

uzrunvelyofis gamo TanamSromloben, es ki ,,politikur partiasa da bizness 

Soris ukanono garigebis - ,,tenderSi gamarjvebis sanacvlod 

Semowirulobis” da ,,Semowirulobis sanacvlod tenderSi gamarjvebis” – 

risks warmoSobs.” (saerTaSoriso gamWvirvaloba – saqarTvelo, 2011, gv. 65). 

 

diagrama #23 (wyaro: saerTaSoriso gamWvirvaloba – saqarTvelo, 2011, politikuri partiebis 

dafinansebis kvleva, gv. 29). 

       saqarTveloSi samoqalaqo sazogadoeba ganviTarda ,,enjeoizaciis 

gziT.” mesame seqtori damokidebuli aRmoCnda dasavlur fondebze, rac 
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gulisxmobs grZelvadian finansur uzrunvelyofas da gadauWrel 

struqturul problemas (Nodia, 2005, p. 14). samoqalaqo sazogadoeba 

saqarTveloSi xasiaTdeba susti ganviTarebis tendenciiT. susti 

ganviTarebadi samoqalaqo sazogadoebis pirobebSi ki politikuri partiebi 

TviTdinebazea miSvebuli da ver xerxdeba maTi efeqturi kontroli.  

 

diagrama #24 (wyaro: 2013 CSO SUSTAINABILITY INDEX FOR CENTRAL AND EASTERN AND EURASIA 

17
th

 EDITION – JUNE 2014, United States Agency for International Development Bureau for Europe and Eurasdia, 

Office of Democracy, Gevernance and Social Transition, p. 80). SeniSvna: 1-3 qula – Camoyalibebuli; 3-5 

qula – ganviTarebadi; 5-7 qula – Seferxebuli samoqalaqo sazogadoeba. 

      Eeleqtoratis kvlevis Sedegad kidev erTxel gamoikveTa saqarTveloSi 

moqmedi partiebis yovlismomcveli xasiaTi: 

     ,,saqarTveloSi moqmedi partiebi Zalian hgavs erTmaneTs, romlebic 

saarCevno periodSi aqtiurdebian xolme, iZlevian faqtiurad Seusrulebel 

dapirebebs. Semdeg es dapirebebi, ra Tqma unda, ar sruldeba. amis mizezi 

aris is, rom ician partiebma eleqtoratis mdgomareoba, done, Tu rogor 

unda moimxron isini da Sesabamisad iqcevian” [Temuri, 65 wlis, fizikosi, 

fanaskertelis quCa].  

       ,,partiebs ase Sevafasebdi, es aris verbalur doneze da ar aris saqme” 

[naTela, 74 wlis, inglisuris enis specialisti, nucubiZis 4 m/r]. 

     ,,saqarTveloSi Zalian bevri partiaa, magram laparakis meti araferi ar 

aris. maT Soris Zalian dabali donis konkurenciaa” [romani, 55 wlis, 

avtozeinkali, muxiani]. 

       ,,imis gamo, rom bevrs laparakoben da arafers akeTeben maqvs uimedoba 

TiToeuli partiis mimarT” [leila, 68 wlis, zemo foniWala].  
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       Cems mier gamokiTxuli partiebi miuTiTeben yovlismomcveli 

winasaarCevno gzavnilebis aucileblobaze:  

     ,,partias, romelsac mogebis pretenzia aqvs, sxva gza ar rCeba, Tu ara, 

maqsimalurad miwvdes sxvadasxva tipis amomrCvels da esec iTxovs, rom es 

Seni ideologia yovelTvis bolo detalamde Tavze ar moaxvio” [interviu 

,,erTiani nacionaluri moZraobis” warmomadgenelTan daviT darCiaSvilTan]. 

     ,,dRes ar aris amis fufuneba da magaliTad, liberaluri partiac ki ver 

auvlis gverds socialur politikas” [interviu ,,Tavisufali demokratebis” 

warmomadgenelTan Tamar koberiZesTan]. 

        ,,saqarTveloSi Zalian xSirad ideologia da partia ar dadis erTad. 

vinc aris am mxriv disciplinirebuli, magaliTad, respublikuri partia, is 

amis gamo eleqtoralur danakargs ganicdis xolme, imitom rom, ideologiis 

gamo SeiZleba dakargo eleqtoratis nawili” [interviu ,,respublikuri 

partiis” liderTan levan berZeniSvilTan]. 

      mniSvnelovania am kuTxiT Catarebuli uaxlesi kvlevis Sedegebi: ,,Cemi 

azriT, Cven didi xania yovlismomcveli partiebisken vixrebiT, sul axlaxans 

Cven CavatareT eqsperimentuli kvleva. kvlevis Sedegad dadginda, rom didi 

Sansia adamianma mxari dauWiros partias, romelic konkretuls arafers ar 

pirdeba anda atyuebs, anu iseT raRaceebs hpirdeba, romelsac ver gaakeTebs” 

[interviu koba TurmaniZesTan]. 

       qveyanaSi 1980-iani wlebis bolos Seqmnili klientelisturi partiuli 

sistema mcire gamocdilebiT gamoirCeva, romelsac xelisuflebis maRali 

eSelonebis warmomadgenlebis gaZlierebisa da Seferxebuli 

demokratizaciis pirobebSi mouxda arseboba. susti samoqalaqo sazogadoeba 

partiebis efeqturi makontroleblis funqcias ver asrulebs. saqarTveloSi 

mmarTveli partia, rogorc wesi, biznesTan klientelistur kavSirSi iyo, rac 

mis dominantur pozicias mniSvnelovnad gansazRvravda. im fonze, rodesac 

partiebis ideologiuri safuZveli gaufasurebulia, partiebis rigiTi 

wevrebis roli dakninda. dasaxelebuli mizezebi xels uwyobs qveyanaSi 

yovlismomcveli politikis formirebas da partiebs ubiZgebs swored am 

mimarTulebaze iyvnen orientirebuli.  
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     5.2 mediacentrireba 

 

G     politikuri komunikaciis ganviTarebis sami etapi gamoiyofa: pirveli 

etapi – moicavda meore msoflio omis Semdgom periods, romelic cnobilia, 

,,partiebis oqros xanis saxeliT” (Janda and Colman, 1998, pp. 611-632). aRniSnuli 

etapisTvis damaxasiaTebeli iyo politikosebis mxridan im faqtorebze 

aqcentireba, rac ganasxvavebs maT oponentebisagan. Kkomunikacia iyo 

partiuli xasiaTis da amomrCevelic amgvarad Rebulobda 

gadawyvetilebebs.…meore etapi – daiwyo 1960-iani wlebidan, rodesac 

SezRuduli satelevizio mauwyebloba Camoyalibda politikuri komunikaciis 

sayrden Zalad.Aam periodSi partiuli propagandis gavlena Semcirda. 

samarTlianoba, miukerZoebloba da neitraluroba politikuri komunikaciis 

safuZvels warmoadgenda. televiziam gaafarTova politikuri komunikaciis 

auditoria da mniSvnelovani adgili dauTmo moklevadian gzavnilebs, 

rogoricaa mimdinare axali ambebi, xelisuflebis warmatebebi, marcxi da 

oponentebis mxridan kritika. man mzardi gavlena moipova, romelic 

gansazRvravda dRis wesrigs da fokusirebas politikis personalizaciaze 

akeTebda. mesame etapisTvis - damaxasiaTebelia komunikaciis Tanamedrove, 

ZiriTadi maxasiaTeblebis ganviTareba, mediis rolis da gavlenis zrda, 

operatiuloba da siswrafe. aRniSnul etapze moxda politikuri mxardaWeris 

profesionalizaciis intensifikacia, rac gamoixata politikosebis 

damokidebulebiT profesional damxmareebze, gaizarda konkurencia da win 

wamoiwia anti-elitisturi popularizacia da populizmi. MmeoTxe  etapze - 

politikurma komunikaciam ganicada centridanuli (centridan periferiisaken 

mimarTuli) diversifikacia. moxda komunikaciis saSualebebis diversifikacia 

da gaixsna wina periodSi daxSuli sakomunikacio arxebi (Blumler and  Kavanagh, 

1999, p. 222). 

        qveynebi, romlebmac tranzacia 1990-ian wlebSi gaiares, swrafad 

gadavidnen politikuri komunikaciis mesame etapze da komunisturi reJimis 

gamo gamotoves wina ori bazisuri etapi (Blumler and Kavanagh, 1999,  p. 73).  

postsabWoTa qveynebSi partiuli xasiaTis komunikacia mxolod erTpartiuli 
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reJimis pirobebSi arsebuli gamocdilebiT Semoifargleboda, xolo mediis 

samarTlianobas da neitralurobas mkacri cenzura anacvlebda. aRsaniSnavia, 

rom mediam komunisturi reJimis rRvevis procesSi centraluri roli 

iTamaSa (McNair, 1991), momdevno periodSi ki postsabWoTa liderebisTvis 

gasagebi gaxda, rom media da gansakuTrebiT televizia uzomod gavleniani 

politikuri instrumenti iyo (Sarah, 2012). saqarTveloSi politikuri 

komunikaciis profesionalizacias ar aqvs xangrZlivi istoria da mas 

naxevrsaukunovani dagvianebiT mouxda ganviTareba. gviandelma ganviTarebam 

Tavisi kvali datova politikuri komunikaciis profesionalizaciisa da 

intensifikaciis kuTxiT. umokles droSi moxda komunikaciis teqnologiebis 

aTviseba  da adaptireba. mediam, romelic aTwleulebis manZilze cenzuras 

eqvemdebareboda, mzardi ndoba da gavlena moipova.  

 

diagrama #25 (wyaro: International Republican Institute, A) Georgian National Study, October 20 to November, 

3,  2004, p. 52; B) Georgian National Study,October 18 – 30, 2005, p. 75; C) Georgian National Study, April 8 – April 19, 

2006, p. 75;  D) Georgian National Study, August 31 – September 10, 2007, p. 67;  E) Georgian National Study, April 26 

– May 4 2011, p. 54; F) Georgian National Study, June 26 – Jule 4, 2012, p. 29). 

      saqarTveloSi iseve, rogorc postsabWoTa qveynebis umetes nawilSi 

politikuri komunikacia meoTxe etaps SeferxebiT gadis, kerZod miuxedavad 

internetis momxmarebelTa raodenobis zrdisa, qveynis masStabiT televizia 

kvlav inarCunebs informaciis dominanti saSualebis funqcias. am pirobebSi 

ver ganxorcielda politikuri komunikaciis centridanuli diversifikacia 

da efeqturad ver moqmedebs informaciis ukukavSiris meqanizmi. informacia, 

romelic amomrCevlamde aRwevs, umetes SemTxvevaSi, mxolod erT wyaros 

eyrdnoba da reagirebisTvis ukan aRar ubrundeba komunikators.  
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diagrama #26 (wyaro: evraziis TanamSromlobis fondi, 2012, saqarTvelos media: mosaxleobis 

Sefaseba da ganviTarebis perspeqtivebi, gv. 11). 

       gamsaxurdias mmarTvelobis periodSi televizia mkacri kontrolis 

qveS imyofeboda da mxolod ori damoukidebeli gamocema funqcionirebda 

(Nodia, Scoltbach, 2006, p. 9). saprezidento arCevnebis periodSi (1991 wlis maisi) 

gamsaxurdiam gamoiyena kontroli mediaze, rac misi arCevnebSi gamarjvebis 

erT-erTi mTavari mizezi iyo. gamsaxurdia cdilobda SeezRuda mediaze 

wvdoma, rac mniSvnelovan dabrkolebas qmnida oponentebisaTvis (Abuladze, 

Sakharov, 1997, p. 127).  

       ,,gamsaxurdias mosvla xelisuflebaSi iyo ufro metad televiziis da 

beWduri mediis damsaxureba, romelic maSin ufro metad ikiTxeboda. Semdeg 

pirvelma arxma gaakeTa yvelaferi imisTvis, rom momxdariyo saxelmwifo 

gadatrialeba” [interviu vaka gorgilaZesTan]. 

       ,,televiziis roli Zalian didi iyo erovnuli moZraobis dros, 

mniSvnelovani roli Seasrula saxelmwifo gadatrialebis dros da 

mniSvnelovani roli Seasrula 2000 wels, rodesac veqtori gavWeriT 

dasavleTisken” [interviu soso galumaSvilTan]. 

      Ggamsaxurdias mmarTvelobis periodSi mediatizaciam pirveli faza 

mxolod nawilobriv gaiara, media xelisuflebis xelSi iyo informaciis 

mniSvnelovani wyaro, Tumca ara dominanti komunikaciis saSualeba, radgan im 

periodSi mitingebi aranakleb gavlenian sakomunikacio arxs warmoadgenda. 

miuxedavad imisa, rom aRniSnul periodSi mmarTveli Zalis gavlena didi 

iyo, media logikis analizisTvis ar arsebobda Sesabamisi gamocdileba da 

politikuri speqtri cdilobda dominanturi poziciis SenarCunebas 
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mediasTan mimarTebaSi. SevardnaZis mmarTvelobis pirvel periodSi media 

gamoxatavda politikuri Sexedulebebis farTo speqtrs da moqmedebda 

damoukideblad, radgan saxelmwifo iyo susti gavlena moexdina mediaze, 

mediis ignorireba ki mxolod Zlier saxelmwifos SeuZlia (Broers, 2005, pp. 333-

350). Uufro metic, aRniSnul periodSi politikuri elita mxolod 

umniSvnelod cdilobda informaciis Tavisuflebis SezRudvas (Wheatley, 2005, 

p. 143). Tavisufali media SevardnaZes gamocdili da demokrati politikosis 

imijs uqmnida. 

 

diagrama #27 (wyaro: a) Freedom House, 2002, Nations in Transit, Georgia, Independent Media; b) Freedom House, 

2012, Nations in Transit, Georgia, Independent Media). SeniSvna: 1 qula mediis Tavisuflebis kuTxiT 

arsebuli progresis umaRlesi, xolo 7 qula ki progresis yvelaze dabali maCvenebelia. 

         mas Semdeg, rac SevardnaZem 1995 wlidan moaxerxa naxevrad-

funqcionirebadi saxelmwifos formireba (Wheatley, 2005, pp. 84-85), 

mediasaSualebebis didi nawili arCevnebis periodSi da arsebuli drois 

SualedebSic atarebda mkveTr saxelisuflebo kurss  (Fuller, 1996; Jones, 1996), 

2001 wlidan, rogorc ki SevardnaZis mmarTveloba Seirya, xelisufleba 

gavleniani mediasaSualebis (,,rusTavi 2”-is) gaTiSviT dainteresda (Kandelaki 

and Meladze, 2007, pp. 101-126). SevardnaZis mmarTvelobis pirobebSi mediatizaciam 

meore da mesame faza gaiara. gaCnda gavleniani mediasaSualeba (,,rusTavi 2”), 

romelic aramxolod politikuri institutebisgan damoukideblad 

moqmedebda, aramed politikuri dRis wesrigsac ki xSirad gansazRvravda. Aam 

periodSi gavlenianma opoziciurma Zalam ,,nacionalurma moZraobam,” 

romelic mzardi popularobiT sargeblobda qveynis SigniT da Sesabamisi 

kavSirebi hqonda sazRvrebs gareTac, media logika momarTa Tavis 

sasargeblod da mWidro kavSiri aago mediasTan.  
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        ,,rusTavi 2”–is asocireba antisamTavrobo grZnobebTan gansakuTrebiT 

aSkara gaxda mas Semdeg, rac 2001 wlis ivlisSi mokles 25 wlis 

popularuli Jurnalisti giorgi sanaia (Welt, 2006). 2001 wlis 30 oqtombers 

telekompaniaSi finansuri Semowmebis mizniT uSiSroebis samsaxuri Sevida, 

rasac saprotesto aqciebi da mTavrobis gadadgoma mohyva. mogvianebiT 

,,rusTavi 2” saprotesto aqciebis katalizatori kidev erTxel 2003 wlis 

saparlamento arCevnebis periodSic gaxda, rodesac mis mier gamoqveynebuli 

eqsit-polis Sedegebi oficialur Sedegebs ar daemTxva, xalxi quCaSi 

gamovida da ,,vardebis revoluciis” Sedegad SevardnaZe gadadga. 

        ,,televiziam mniSvnelovani roli Seasrula vardebis revoluciis win. 

saqarTveloSi xalxi erT da or raRacaze uceb ar reagirebs, raRaceebs 

agrovebs da mere axdens reagirebas. vardebis revoluciis drosac ese moxda” 

[interviu koba TurmaniZesTan]. 

         qveyanaSi arsebuli mZime politikuri da ekonomikuri viTarebis 

pirobebSi Cndeba ,,informaciuli SimSilis gancda... sazogadoeba mTlianad 

damokidebuli xdeba ara mxolod mediis mier miwodebul informaciaze, 

aramed, am informaciis interpretaciazec” (iakobiSvili, firaliSvili, 2007, 

gv. 172). ,,rusTavi 2”-is mesveurebi flobdnen sainformacio omis strategiaTa 

codnas (kutubiZe, 2009, gv. 27), agresiuli toniT, niSanTa sistemis 

profesiulad gamoyenebiT, JurnalistikisaTvis aucilebeli avantiurizmiT 

maT TandaTan miaRwies sazogadoebrivi azris ukonkurento kreatorTa 

mdgomareobas (iakobiSvili, firaliSvili, 2007, gv. 174-175). 

gasaTvaliswinebelia, rom im pirobebSi, rodesac ,,rusTavi 2”-is mauwyebloba 

ver faravda mTel saqarTvelos, igi mayureblebSi reitingis mixedviT 

(imdroindeli) saxelmwifo televiziis ,,pirveli arxis” Semdeg meore 

adgilze iyo (Nations in Transit, Georgia, 2003, Freedom House). am garemoebam ki 

mniSvnelovani roli iTamaSa samomavlod procesebis ganviTarebaSi. 
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diagrama #28 (wyaro: Nations in Transit, Georgia, 2003, Freedom House). 

    vardebis revoluciis periodSi ,,rusTavi 2” saprotesto aqciebs 

gadascemda uwyvet reJimSi da procesebs calmxrivad aSuqebda (Welt, 2006, p. 

27). igi adgenda movlenaTa im Tanmimdevrobas, romelsac Semdeg ara mxolod 

beWdviTi saSualebebi, aramed eleqtronuli mediis sxva aqtorebic 

imeorebdnen (iakobiSvili, firaliSvili, 2007, gv. 174). am periodSi 

,,teleimedi” inarCunebda neitralur pozicias, xolo telekompania ,,mze” ki 

iziarebda xelisuflebis kritikis ritorikas. revoluciis dReebSi erT-erTi 

gadamwyveti faqtori aRmoCnda saxelmwifo televiziis xelmZRvanelis 

gadadgoma da TanamSromelTa protesti. 

       ,,2003 wels faqtobrivad gadamwyveti roli iTamaSa televiziam. 

sazogadoeba da politikuri liderebi ar iyvnen mzad imisTvis, rac moxda. 

swored televiziam iTamaSa mniSvnelovani roli sazogadoebis 

mobilizaciaSi da politikur liderebze zewolis kuTxiTac” [interviu soso 

galumaSvilTan]. 

       ,,vardebis revolucia umeteswilad agebuli iyo vizualur efeqtebze. 

qarTvelebi axlos varT xatovan azrovnebasTan” [interviu zurab 

bigvavasTan]. 

       telekompania ,,rusTavi 2”-ma (axalgazrdul moZraoba ,,kmarasTan” da 

,,nacionalur moZraobasTan”N erTad) gadamwyveti roli Seasrula vardebis 

revoluciis procesSi (Welt, 2006, p. 35). saparlamento arCevnebis Semdeg 

televizias daekisra pasuxismgebloba moexdina sazogadoebaSi temperaturis 

zrda da emociuri energiis generireba (Hash-Gonzalez, 2012, p. 72). ,,vardebis 

revoluciis” erT-erTi wamyvani figura saakaSvili aRniSnavs: ,,rusTavi 2 iyo 

ukiduresad mniSvnelovani. is iyo namdvilad gadamwyveti mniSvnelobis” 

(Karumidze and Wertsch, 2005, p. 75).  

ავტორის სტილი დაცულია



132 
 

         ,,vardebis revoluciis” Semdeg ,,gamarjvebuli xalxis televiziam” 

(,,rusTavi 2”-ma) Cveuli aqtiuroba Seanela, ramac mis saqmianobasTan 

dakavSirebiT kiTxvebi gaaCina (mSvidobis, demokratiisa da ganviTarebis 

kavkasiuri instituti, 2004, gv. 36).  ,,rusTavi 2 fokusirebuli aRmoCnda 

sazogadoebis garTobaze da amas kargadac akeTebda” (Daniels and Nanuashvili, p. 

41), unda iTqvas, rom televiziis mravalferovnebis propagandistuli Tviseba 

imaSic vlindeba, rom man gasarTobi da SemecnebiTi gadacemebiT 

uzrunvelyos auditoriis yuradRebis gadatana (SoSitaSvili, 2010, gv. 87). 

2005 wlis ivlisSi saqarTveloSi momuSave 67-ma Jurnalistma  xelisufleba 

profesiul saqmianobaSi CarevaSi daadanaSaula (Anable, 2006, pp. 7-43). 

aRniSnuli faqti erTgvari wyalgamyofi etapi gaxda qarTul mediaSi, rasac 

momdevno wels ,,gamarjvebuli xalxis televiziidan” wamyvani Jurnalistebis 

wasvla mohyva. xelisuflebam ZiriTadi mediasaSualebebis monopolizacia 

moaxdina (Mitchell, 2006, pp. 669-676). mogvianebiT viTareba kidev ufro gauaresda, 

,,rusTavi 2”, ,,imedi,” ,,real-tv” da nawilobriv ,,sazogadoebrivi mauwyebeli” 

iseve emsaxureboda ,,mmarTvel elitas, rogorc sxva saxelmwifo organoebi 

(SoSitaSvili, 2010, gv. 147). opoziciis mxares aRmoCnda telekompania 

,,maestro” da ,,kavkasia,” rac satelevizio sivrcis radikalur polarizacias 

ganapirobebda (kavkasiis kvleviTi resursebis centri, 2009, gv. 12).  

         2007 weli saqarTveloSi politikis mediatizaciis kuTxiT 

mniSvnelovani etapi iyo. Oopoziciam gadawyvita oTxi wlis win momxdari 

revoluciis ,,gameoreba,” maT sakuTari mxardamWeri mediasaSualebac hqondaT 

telekompania ,,imedis” saxiT, Tumca xelisuflebam ,,imedis” mauwyebloba, 

politikurad safrTxis Semcvel periodSi, sazogadoebisaTvis saSiSi 

informaciis gavrcelebis braldebiT SeaCera (Macharashvili, 2012, p. 12). 

,,vardebis revoluciis” Sedegad mosuli xelisufleba, romelmac icoda 

mediis Zala, daafrTxo politikaSi mediis gaaqtiurebam da misma SesaZlo 

Sedegebma.  

        ,,nacionaluri moZraoba darwmunebuli iyo mediis ZalaSi da imitom, 

rom ,,imedis“ saSualebiT ismoda mowodebebi, SeeSindaT, radgan im 
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saSualebiT, riTic TviTon movidnen xelisuflebaSi, SesaZloa, TviTon 

SemobrunebodaT” [interviu koba TurmaniZesTan]. 

        gasaTvaliswinebelia, rom 2009 wlis saprotesto aqciebis dros Ria 

politikuri pozicia daikava Tbilisis telearxma ,,maestrom,” romelic Tavis 

mayurebels mTavrobis winaaRmdeg gamarTul demonstraciebze ixmobda 

(kavkasiis kvleviTi resursebis centri, 2009, gv. 3).  

        saakaSvilis mmarTvelobis periodSi mediatizacia ,,permanentuli 

kampaniis” reJimSi gadavida. igi eweoda aqtiur prosamTavrobo propagandas 

(Stewart, 2013,  p. 53). pirdapir eTerSi gadaicemoda yvela is siaxle, rasac 

SeiZleba, Tundac umniSvnelo gavlena hqonoda sazogadoebriv azrze, 

korufciaSi braldebuli pirebis dakaveba, axali biznes obieqtis gaxsna, 

gaumjobesebuli servisi moqalaqeebisTvis, vizitebi turistul regionebSi da 

sakuTri mosaxleobis gverdiT mdgari mTavrobis meTauri da misi gundi. 

qveynis masStabiT yvelaze reitinguli televizia gamudmebuli saarCevno 

reJimis pirobebSi zrunavda mmarTveli gundis warmatebuli imijis 

formirebaze. xelisuflebam sazogadoebrivi azris manipulirebisTvis 2010 

wlis martSi  gamoiyena modelirebuli qronika, romelic 2008 wlis agvistos 

omidan weliwadnaxevris Semdeg ruseTis armiis saqarTveloSi SemoWris 

modelirebas warmoadgenda. 

 

diagrama #29 (wyaro: evraziis TanamSromlobis fondi, 2012, saqarTvelos media: mosaxleobis 

Sefaseba da ganviTarebis perspeqtivebi, gv. 6). 

       aRniSnul periodSi mediasa da politikas Soris mWidro kavSirze 

miuTiTebs Tundac is faqti, rom yofili Jurnalistebi aqtiurad CaerTvnen 

politikaSi an politikosebi mogvevlinen media menejerebis rangSi. 

magaliTad, ,,rusTavi 2”-is Jurnalisti da prodiuseri irma nadiraSvili jer 
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telekompaniis direqtori gaxda, Semdeg erT-erTi saministros sazogadoebasa 

da mediasTan urTierTobis departments xelmZRvanelobda da mogvianebiT 

,,nacionaluri moZraobis” aqtiuri saxe gaxda. 2007 wlis Semdeg telekompania 

,,imedis” ukanono gasxvisebasa da misi, rogorc xelisuflebis interesebis 

gamtarebeli mediasaSualebis Sesaxeb gaCnda kiTxvebi (Khutsishvili, T. (2009). 

swored am periodSi saakaSvilis administraciis yofili xelmZRvaneli 

giorgi arvelaZe aRniSnuli telekompaniis mmarTveli gaxda (Transparency 

International Georgia, 2009, p. 13). aRsaniSnavia, rom yofili JurnalistebiT 

(TargamaZe, grigolia, vefxvaZe, anikaSvili) iyo dakompleqtebuli im 

droisaTavis ,,qristian-demokratiuli moZraoba.”  

      gamsaxurdias mmarTvelobisas xelisuflebis xelSi media iyo 

informaciis mniSvnelovani wyaro, SevardnaZis xelisuflebis pirobebSi 

masmediam gansakuTrebuli gavlena moipova. saqarTveloSi politikis 

mediatizaciam piks ,,vardebis revoluciis” dros miaRwia, rodesac igi qmnida 

politikur dRis wesrigs. postrevoluciur qveyanaSi mmarTvelma gundma, 

romlis xelisuflebaSi mosvlis procesSi mediam gadamwyveti roli iTamaSa 

komunikaciisTvis airCia permanentuli kampaniis strategia da amisTvis kvlav 

aqtiurad iyenebda mediasaSualebas.  

 

 

5.3 televiziis politikuri instrumentalizacia 

 

        kaspi saarCevno kampaniis amerikanizaciis procesSi mediis 

,,karnavalizaciis“ funqciaze miuTiTebs, rodesac konkretuli 

mediasaSualeba gansakuTrebul Zalauflebas flobs da gavlenas axdens 

politikaze (Caspi, 1996, p. 182). eleqtoratis gamokiTxvis Sedegad gamoikveTa 

is sakvanZo etapi, rodesac mediam, kerZod ki televiziam gadamwyveti gavlena 

iqonia politikur procesebze. gamokiTxulTa umravlesoba am kuTxiT 

gamoyofs 2003 wels da vardebis revolucias, mas mosdevs 2012 wlis 

saparlamento arCevnebis wina periodi: 
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      ,,yvela, vinc im periods moeswro dameTanxmeba, rom es iyo vardebis 

revoluciis wina periodi, rodesac sanaxevrod faqtiurad televiziam 

moaxdina revolucia. gvaxsovs is kadrebi, romelsac ,,rusTavi 2“ gadascemda, 

dasavleTidan momavali farebanTebuli manqanebi. eseTi gavlena mediis 

mxridan politikur procesze arasodes yofila” [Temuri, 65 wlis, fizikosi, 

fanaskertelis quCa]. 

      ,,vardebis revoluciis dros ,,rusTavi 2“-ma Zalian iaqtiura da 

mandedan daiwyo SevardnaZis mmarTvelobis dasasruli” [giorgi, 42 wlis, 

telememontaJe, vazisubani]. 

      ,,yvelaze didi gavlena televiziam 2003 wels moaxdina, kerZod 

,,rusTavi 2“-ma, es iyo SevardnaZis gadayeneba” [nodari, 47 wlis, msaxiobi, 

sanzona]. 

     Tumca iyo erTeuli SemTxvevebi, rodesac respodentebi ,,vardebis 

revoluciis“ da 2012 wlis saparlamento arCevnebis nacvlad televiziis 

gansakuTrebul rols sxva politikur procesebSi xedavdnen: 

     ,,televiziis roli gansakuTrebiT didi iyo cxra aprilis 

dapirispirebis da 7 noembris televiziis darbevis dros” [lamzira, 52 wlis, 

pedagogi, gldani]. 

           Cems mier gamokiTxuli partiis warmomadgenlebi aRniSnaven, rom 

medias gadamwyveti roli akisria saarCevno kampaniis warmoebisas: 

     ,,media, ubralod realobis amsaxveli ki ar aris, realobis Semqmnelia 

da amis teqnologiebi sakmaod aris ganviTarebuli. medias vin marTavs, mediis 

ukan vin dgas, visi interesi dgas, esec politikaa da erTgvari Sekruli wre 

gamodis” [interviu ,,erTiani nacionaluri moZraobis” warmomadgenelTan 

daviT darCiaSvilTan]. 

          ,,medias udidesi roli ukavia amomrCevelTan urTierTobisas. nebismieri 

politikosi, romelic cdilobs movides xelisuflebaSi cdilobs zegavlena 

moaxdinos masmediaze” [interviu ,,erovnul-demokratiuli partiis” 

warmomadgenelTan zurab RonRaZesTan]. 
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     ,,mediis gareSe politikosi warmoudgenelia. ofisSi Tavdayirac rom 

dadge, mediam Tu ar gagaSuqa azri ar aqvs” [interviu ,,leiboristuli 

partiis” warmomadgenelTan nino metrevelTan]. 

         ,,beWdvurma mediam dakarga politikaze kontroli. eleqtronul medias 

aqvs gavlena politikur procesze. saqarTveloSi ar aris arcerTi 

obieqturi mediasaSualeba. yvelaze kargi, romelic aris profesiuli 

TvalsazrisiT, emsaxureba nacionalur moZraobas” [interviu levan 

berZeniSvilTan]. 

        saarCevno kampaniaze masmediis gansakuTrebuli gavlenis Sesaxeb 

miuTiTeben sociologebi da konsultantebi: 

      ,,gamokiTxvebiTac Cans da isedac cxadia, rom televizias aqvs Zalian 

didi gavlena saqarTveloSi. zogierTma partiam Tavisi saarCevno kampania 

internet sivrceSi mimarTa, magram jerjerobiT televizias aranairi 

konkurenti ar hyavs. televiziis, rogorc Suamavlis roli aris 

warmoudgenlad didi saqarTveloSi. televiziebi, rogorc fuTaven movlenebs 

xSirad sazogadoeba ise iwyebs fiqrs da es Zalian mniSvnelovani raRacaa 

arCevnebisTvis” [interviu koba TurmaniZesTan]. 

      ,,saqarTveloSi saarCevno kampaniis dros mediis roli erT-erTi 

yvelaze mniSvnelovania. politikis formireba didwilad xdeba mediis 

meSveobiT. politika xSirad gvevlineba, rogorc instrumenti mediis xelSi. 

am mxriv gansakuTrebiT unda gamovyoT televizia. yvela sakvanZo etapi 

saqarTveloSi ukavSirdeba televizias, ,,gamarjvebuli xalxis televizia” – 

,,rusTavi 2” da ,,vardebis revolucia,“ Semdeg gamoCnda ,,mecxre arxi,“ 

romelmac cnobili kadrebis meSveobiT moaxdina sazogadoebrivi azris 

transformacia” [interviu vaka gorgilaZesTan]. 

      ,,saqarTveloSi saarCevno kampaniis procesSi gansakuTrebuli gavlena 

aqvs televizias. sazogadoebaSi arsebobs politikurad aqtiuri jgufi, 

romelic aqtiurad ecnoba axal ambebs da SeuZlia Tavisi mosazrebis 

gavrceleba sazogadoebaSi” [interviu zurab bigvavasTan]. 
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M5.4 sazogadoebrivi azris kvleva 

 

       kotleri da levi (Kotler and Levy, 1969, pp. 10-15) pirvelebi iyvnen, vinc 

marketinguli midgoma gamoiyenes arakomerciul organizaciebTan 

dakavSirebiT da mas Semdeg mTeli rigi avtorebi marketings iyeneben 

Tanamedrove politikis analizisas (O’Shaugnessy,1990; Newman, 1994; Scammell, 

1999, pp. 718-739; Wring, 2005; Hennerberg and O’Shaugnessy, 2007, pp. 5-32; Hennerberg, 2008, 

pp. 151-82; Hennerberg and O’Shaugnessy, 2009, pp. 5-29). ,,marketinguli koncefciis” 

Tanaxmad, produqtis momxmarebeli moiazreba produqciis moxmarebis ciklis 

sawyis etapze da ara bolos (Baker, 1991), aRniSnuli midgoma gamoiyeneba 

politikaSic, rodesac arCevnebis dros ,,momxmareblad” ganixileba 

amomrCeveli, xolo ,,produqtSi” moiazreba partiisa da lideris imiji da 

saarCevno dapirebebi (Farrell and Wortmann, 1987). politikuri marketingis 

saintereso ganmartebas gvTavazobs uiringi, romlis Tanaxmadac politikuri 

marketingi aris partiis an kandidatis mier sazogadoebrivi azris kvleva, 

raTa uzrunvelyos konkurentunariani SeTavazeba amomrCevlisTvis, es ki 

daexmareba sisruleSi moiyvanos organizaciuli miznebi da daakmayofilos 

amomrCeveli, romelic sanacvlod maT miscems xmas (Wring, 1996, pp. 100-111).     

 O    okasis mosazrebiT politikuri marketingis umTavresi mizania 

politikuri partiebi miiyvanos yvelaze sasurvel gadawyvetilebamde (O’Cass, 

1996, pp. 45-61). saarCevno kampaniis marketizaciis Sesaxeb arsebobs ori 

midgoma. politikuri komunikaciis eqspertebi miuTiTebdnen, rom 

sazogadoebrivi azris kvlevaze fokusireba modernizaciis Sedegia, romelic 

,,yovlismomcvel” partiebsa da medias ganixilavs mTavar politikur 

aqtorebad. skamelis mosazrebiT ki politikuri marketingi aRar moiazreba, 

rogorc politikuri komunikaciis qvemimarTuleba, aramed komunikaciaa 

marketingis qvemimarTuleba. igi termin ,,marketizaciaSi” sazogadoebrivi 

azris kvlevas moiazrebs, radgan misi ganmartebiT saarCevno kampaniis mTavar 

mamoZravebels politikuri bazris strategiuli analizi warmoadgens 

(Scammell, 1999, pp. 718-739). ufro metic, sandersi bazris moTxovnebis zust 

analizs warmatebis umTavres pirobad ganixilavs, rac win uswrebs saarCevno 
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kampaniis amerikanizacia / modernizaciasa da mediis gavlenas (Sanders, 2006, p. 

60). zemoTqmulis gaTvaliswinebiT, rodesac saarCevno kampaniis 

marketizaciaze gvaqvs saubari, vgulisxmobT produqtis (partiis) morgebas 

bazarze arsebul moTxovnebze, rac sazogadoebrivi azris kvlevas da 

eleqtoratis moTxovnebis analizs gulisxmobs.  

         saintereso faqtia, rom sabWoTa kavSirSi 1960-iani wlebidan daiwyo 

sazogadoebrivi azris kvleva, Tumca es ar exeboda politikurad sensitiur 

sakiTxebs da sazogadoebis undobloba kvlevis mimarT iyo maRali. 

adamianebs SiSis gamo ar hqondaT survili politikurad aqtualur 

sakiTxebze gaecaT gulwrfeli pasuxi. ,,perestroikis” Semdeg sazogadoebrivi 

azris kvlevam SeiZina sazogadoebrivi mxardaWeris realuri barometris 

funqcia (Dimitrov, 2014,  pp. 329-353).  

         politikuri miznebisTvis profesiuli sazogadoebrivi azris kvleva 

gamoiyeneba im qveynebSi, romlebic Semdeg or moTxovnas akmayofilebs: 

pirveli - qveyanaSi unda iyos realuri politikuri da samoqalaqo 

Tavisufleba (Spangenberg, 2002), fsevdo-demokratiis pirobebSi 

(avtoritarizmisa da totalitarizmis Sesaxeb, rom aRaraferi vTqvaT) 

akrZalulia an, ukeTes SemTxvevaSi, ar xdeba misi Sedegebis gamoqveyneba. 

,,sazogadoebrivi azris kvleva mxolod demokratiuli sazogadoebis 

pirobebSia efeqturi, Tumca, ra Tqma unda, samwuxarod,  mas sazogadoebrivi 

azris manipulirebisTvisac iyeneben” [interviu iago kaWkaWiSvilTan]. erT-

erTi gavrcelebuli mosazrebiT, sazogadoebrivi azris kvleva xSirad Tan 

axlavs erTpartiuli an avtokratiuli sistemebis liberalizacias (Camp, 

1996). gardamavali demokratiis pirobebSi miukerZoebeli sazogadoebrivi 

azris kvlevis Sedegebi damajereblobas matebs da ndobiT ganawyobs 

amomrCevels. ganviTarebuli demokratiis pirobebSi ki igi arCevnebis 

monitoringis, partiuli platformisa da imijis formirebis strategiuli 

instrumentia. Bmeore sakiTxia, Tu  ramdenad xelmisawvdomia sazogadoebrivi 

azris kvleva, rac gulisxmobs kvlevis Sesabamis meTodologias, 

profesionalebis arsebobas, respodentebis saTanado raodenobas (Crespi, 1989) 

da agreTve finansur resurss, rac bevr ganviTarebad qveyanaSi mwvave 
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problemas warmoadgens. Aam qveynebSi partiebs mniSvnelovan daxmarebas uwevs 

saerTaSoriso donori organizaciebi (MnMahon, 2001), rogoricaa NDI, IRI da 

USAID. maTi mxardaWera gansakuTrebiT mniSvnelovania demokratiuli 

tranzaciis dawyebidan pirveli ori arCevnebis periodSi. 

        saqarTveloSi sazogadoebrivi azris kvlevas ar aqvs iseTi 

xangrZlivi istoria, rogorc dasavleT evropis demokratiebis umetes 

nawilSi. postsabWoTa saqarTveloSi erTpartiuli mmarTvelobis 

mravalwlianma mankierma gamocdilebam sazogadoebrivi azris kvlevis 

TvalsazrisiT mniSvnelovani dabrkoleba Seqmna. ,,1990-iani wlebis dasawyisSi 

iyo SemTxvevebi, roca am mimarTulebiT, vinc muSaobda Tavad cdilobda 

raRac meTodebiT kvlevis Catarebas. imis gamo, rom ar hqondaT codna vurCie 

mieRoT Sesabamisi ganaTleba” [interviu zurab bigvavasTan]. postsabWoTa 

saqarTveloSi winasaarCevno periodSi sazogadoebrivi azris kvleva 1992 

wlis 11 oqtombris saparlamento arCevnebs ukavSirdeba, rodesac Seiqmna 

sakvlev-sakonsultacio centri ,,fsiqo-proeqti.” 

organizacia dafuZnda 

,,fsiqo proeqti” 1992 w. 

IPM - sazogadoebrivi azris kvlevisa da marketingis 

instituti 

1995 w.  

ISSA - socialuri kvlevisa da analizis instituti 2000 w.  

GEPRA - jepra 2002 w.  

sarke kvleva (sarke jgufis SemadgenlobaSi) 2006 w.  

Terra Media 2007 w.  

IPR - sazogadoebrivi azris kvlevis instituti 2008 w.  

saarCevno da politikuri teqnologiebis kvleviTi centri 2008 w. 

cxrili #5  

        politikuri da samoqalaqo Tavisuflebis kuTxiT sazogadoebrivi 

azris kvlevas saqarTveloSi ar hqonda saxarbielo safuZveli. postsabWoTa 

saqarTvelo stabilurad miekuTvneba ,,nawilobriv Tavisufali” qveynebis 

ricxvs, Tumca situacia mniSvnelovnad gaumjobesda 2006-2007 wlebSi, 2010 

wlidan ki qveyana kvlav 1990-iani wlebis periodSi arsebul mdgomareobas 

daubrunda (rexviaSvili, 2012, gv. 4). qveyanaSi, romelmac sami wlis manZilze 

sagangebo mdgomareoba, ruseTTan omi, vadamdeli saprezidento da 
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saparlamento arCevnebi da mwvave politikuri krizisi gamoiara, ganviTarebis 

tendenciis daRmavlobiT Canacvleba bunebriv process warmoadgenda.  

 

diagrama #30 (wyaro: Freedom House; ,,Tavisufleba msoflioSi;” saqarTvelos Tavisuflebis 

indeqsi 1992-2012 ww; ix. http://www.freedomhouse.org/report/freedom-world/freedom-world-2012) SeniSvna: 

,,Tavisufali” (qula 1-2,5), ,,nawilobriv Tavisufali” (qula 3-5) da ,,ara Tavisufali” (qula 

5,5- 7).  

       amgvar pirobebSi sazogadoebrivi azris kvleva veRar asrulebs 

politikuri procesis monitoringis funqcias da aseT dros: ,,iqmneba 

saSiSroeba, rom azri dakargos sociologiurma kvlevam” [interviu iago 

kaWkaWiSvilTan]. sazogadoebrivi azris kvlevis dadebiTi Sedegebi aZlierebs 

partiis momxreTa mxardaWeras an ,,SesaZloa mimarTuli iyos 

politikosebisken, mediisken, maTi mxardamWerebisken an oponentebisken 

(demoralizebis mizniT (Nancarrow & Evans, 2004, pp. 639-655)).  

        saqarTveloSi is kompaniebi, romlebic atarebdnen sazogadoebrivi 

azris kvlevas, naklebad cdilobdnen sazogadoeba gaerkviaT maTi kvlevis 

mizanSi. garkveuli mimarTulebiT SesaZloa iyo kvlevis damkveTTa gavlenac, 

xolo respodentebisTvis kiTxvebi rCeboda gaugebari. mediis mier 

sazogadoebrivi azris kvelevis Sedegebis gaSuqeba da politikosebis mier 

maTi araswori interpretacia kidev erTi problemaa. magaliTad, xSirad 

xdeba konkretuli Sedegis ganzogadeba mTliani kvlevis Sedegze, kvlevis 

Sesaxeb informaciis gaTvaliswinebis gareSe (Frankovich, Miroslawa Grabowska, 

Riviere and Traugott, 2013, p. 9). ,,socialuri da politikuri mimarTulebiT 

saqarTveloSi amomrCeveli ar flobs fundamentur codnas da ar aqvs 

saTanado gamocdileba. samwuxarod igives Tqma SemiZlia bevr politikoszec” 

[interviu iago kaWkaWiSvilTan]. 
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         saqarTveloSi sazogadoebrivi azris kvlevisas interesis obieqtia 

aramxolod konkretuli kandidatis reitingi, aramed sazogadoebrivi 

ganwyoba da qveyanaSi mimdinare procesebi. partiebis adgilobrivi 

organizaciebisTvis sazogadoebrivi azris kvlevis TvalsazrisiT 

mniSvnelovan sirTules qmnis finansuri resursis arqona (Nodia, Scoltnach, 2006, 

p. 188).Aam TvalsazrisiT maT mniSvnelovan daxmarebas uwevs sxvadasxva 

saerTaSoriso donori organizaciebi, romelTa saqmianobac aseve moeqca Cemi 

kvlevis farglebSi. 

        ,,erTiani nacionaluri moZraoba” sazogadoebrivi azris kvlevis 

TvalsazrisiT udavod upirates poziciaSi imyofeboda. swored aRniSnul 

politikur gundTan TanamSromlobda msoflios erT-erTi yvelaze 

gavleniani sazogadoebrivi azris kvlevis organizacia ,,Greenberg Quinlan 

Rosner”-i.4 kvlevis Sedegad dadginda, rom ,,nacionaluri moZraoba” iyo 

erTaderTi partia, romelic adgilobriv bazarze arsebuli konkretuli 

sazogadoebrivi azris kvleviT organizaciasTan TanamSromlobda: ,,Cveni 

kvlevebis damkveTi politikuri partiebidan aris mxolod nacionaluri 

moZraoba” [interviu IPR-is warmomadgenelTan].R - sazogadoebrivi azris kv 

       saqarTveloSi NDI (erovnul demokratiuli instituti) da IRI 

(saerTaSoriso respublikuri instituti) SegviZlia davasaxeloT, rogorc 

dominanti organizaciebi sazogadoebrivi azris kvlevis TvalsazrisiT. 

,,aRniSnuli saerTaSoriso organizaciebi, romlebic TanamSromloben 

partiebTan xSirad dominantur poziciaSi arian, radgan Tavad arian kvlevis 

iniciatorebi. magaliTad, IRI-s dafinansebiT Cvenc vTanamSromlobdiT 

partiebTan” [interviu valerian gorgilaZesTan]. aRniSnul organizaciebTan 

dakavSirebiT erTi saintereso tendencia gamoikveTa, Tuki partia donori 

organizaciebis mier organizabuli kvlevis Sedegebs CaTvlida misTvis, 

politikurad momgebianad, axdenda Sedegebis tiraJirebas mediis gamoyenebiT, 

winaaRmdeg SemTxvevaSi ki organizaciebi xdebodnen partiebis kritikis 

obieqti (Frankovich, Miroslawa Grabowska, Riviere and Traugott, 2013, p. 9).  

 

                         
4ix. http://www.gqrr.com/clients/ 
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saerTaSoriso organizacia NDI IRI 

romeli wlidan saqmianobT 

saqarTveloSi? 

1994 wlidan 1998 wlidan 

daasaxeleT mizezi, romelic 

yvelaze metad abrkolebs partiebis 

mier sazogadoebrivi azris kvlevas? 

 

 

gamokveTili 

Semaferxebeli 

mizezi  ar Cans, 

partiebi met-

naklebad, Tumca 

mimarTaven 

sazogadoebrivi 

azris kvlevas 

politikuri partiebis 

dabali finansuri 

SesaZleblobebi 

 

daasaxeleT mizezi, romelic 

yvelaze metad aferxebs partiebis 

mier sazogadoebrivi azris kvlevis 

Sedegebis efeqtur gamoyenebas 

saarCevno strategiebis 

formirebisas? 

politikurma 

partiebma 

etapobrivad 

moaxdines 

saarCevno kampaniis 

marketizacia 

arastabilurobis gancda 

politikur partiebSi da 

moklevadian miznebze 

orientireba 

cxrili #6  

        kvlevis dros davinteresdi, Tu ra suraTi ikveTeboda partiebisa 

da sazogadoebrivi azris kvlevis organizaciebis TanamSromlobis 

TvalsazrisiT. dadginda, rom kvleviTi centri ,,fsiqo-proeqti” 

moiazreboda, rogorc zurab Jvanias politikuri gundis mokavSire. maTi 

TanamSromloba daiwyo ,,mwvaneTa partiidan” (1992w) da gagrZelda 

,,moqalaqeTa kavSiris” (1995w) periodSi. zogadad, sazogadoebrivi azris 

kvlevis organizaciebi partiebTan TanamSromlobisas avlenen 

midrekilebas daikavon erTgvari niSa. magaliTad, ,,socialuri kvlevisa da 

analizis instituti” (ISSA) TanamSromlobda ,,respublikelebTan,” ,,axal 

memarjveneebTan” da alasanias gundTan. saqarTveloSi moqmedi 

sazogadoebrivi azris kvlevis iseTi organizaciebi, rogoricaa ,,gorbi,” 

,,gelapi” da  ,,kavkasiis kvleviTi resursebis centri” - CRRC, moiazrebian 

saerTaSoriso donori organizaciebis kontraqtor organizaciebad.  
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 diagrama #31 

          

       Mmiuxedavad imisa, rom sazogadoebrivi azris kvlevisas IRI da NDI 

dominanti donori organizaciebi arian, kvlevis Sedegad dadginda, rom maT 

mier organizebuli kvlevebi partiebis nawilisTvis ar iyo damajerebeli 

(,,leiboristuli partia”), aseve zogierTi partia (,,nacionaluri moZraoba”) 

orientirebuli iyo misi uSualo dakveTiT Sesrulebuli kerZo kompaniebis 

mier Catarebuli kvlevis Sedegebze. 

        kvlevis dros gamoikveTa erTi saintereso tendencia, politikuri 

partiebis umravlesoba finansebis arqonas efeqturi winasaarCevno 

strategiis SemuSavebis mTavar xelisSemSlel faqtorad ganixilavs.   

sazogadoebrivi azris kvlevis organizaciebi ki moklevadian politikur 

miznebs ganixilaven im mTavar mizezad, rac xels uSlis kvlevis Sedegebis 

efeqtur gamoyenebas.  

       Cems mier gamokiTxuli partiebi miuTiTeben sazogadoebrivi azris 

kvlevis mniSvnelobaze: 

       ,,roca iyo amis SesaZlebloba, ra Tqma unda, Cvenc vakeTebdiT da 

yvela partia akeTebs, ubralod es fuli Rirs. raRaca zRapruli Tanxebi 

ara, magram ramdenime aTeuli aTasi dolari unda, rom kvleva davukveToT da 

bunebrivia, rom kvlevas gayalbebisTvis ar ukveTav, gvinda realuri suraTi. 

gayalbeba bevrad iafi dajdeba, ityvi ubralod, rom ai, me aseTi reitingi 

maqvs da morCa!” [interviu ,,erTiani nacionaluri moZraobis” liderTan daviT 

darCiaSvilTan]. 

 ,,yovel etapze aucilebelia sazogadoebrivi azris gamokiTxva, 

aucileblad unda gaiTvaliswino, rom winasaarCevnod mas gadamwyveti 

mniSvneloba gaaCnia. is gadamowmebis kargi saSualebaa. samwuxarod Cvenze 
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pirdapir unda giTxraT, rom mivmarTavT mxolod arCevnebis periodSi. 

amasTan, es damaxasiaTebelia TiTqmis yvela partiisaTvis” [interviu 

,,erovnul-demokratiuli partiis” warmomadgenelTan zurab RonRaZesTan]. 

,,kvlevebs TviTon SigniTac atareban partiebi, imitom rom ver 

warmomidgenia saqarTveloSi romelime partias ewarmoebina saarCevno kampania 

da Tavisi kvleva ar Caetarebina. ise verafers gaakeTebs realurad, Tundac 

es ar iyos maRali donis kvleva. es, Zalian mniSvnelovania miuxedavad imisa, 

rom ndoba Zalian dabalia kvlevebis mimarT” [interviu ,,erovnuli forumis” 

warmomadgenelTan Sorena xorbalaZesTan].  

       ,,kvleva Zalian ZviradRirebuli ram aris. politikuri partiisTvis 

kvleva Zalian mniSvnelovania, Tu Wkviania politikuri partia simarTle 

ainteresebs da is ki ar ainteresebs, vinme moeferos, unda simarTle icodes, 

rac met negatiurs poulobs mere Sesabamis strategias debs, rom reagireba 

gaakeTos” [interviu ,,Tavisufali demokratebis” warmomadgenelTan Tamar 

koberiZesTan]. 

        ,,visac fuli aqvs ukveTavs, Cven fuli ar gvaqvs, Cven Tavad vatarebT. 

Cven ver vwvdebiT imas, rom Tanxa gadavixadoT da profesinalebs 

gavakeTebinoT sazogadoebrivi kvlevebi, magram regionebis masStabiT, Cveni 

xalxi gadis did qalaqebSi da vamowmebT. es, ra Tqma unda, erTi-erTSi ar 

Cajdeba imaze, rasac sociologiuri kvleva gaakeTebs, magram, quCaSi 

gamokiTxvebs vatarebT da daaxloebiTi tendeciebi ikveTeba” [interviu 

,,leiboristuli partiis” warmomadgenelTan nino metrevelTan].  

        sociologebi sazogadoebrivi azris kvlevis mniSvnelobis zrdis 

tendenciaze miuTiTeben: 

        ,,me am sferoSi var aTi welia da aris sakmaod didi cvlilebebi. 

dRes politikosebi da amomrCevlebi zogjer swori da zogjer araswori 

interpretaciiT cdiloben moiSvelion raRac faqtebi, roca saqme exeba 

politikas da arCevnebs. Tundac, is faqti, rom roca vaqveynebT gamokiTxvis 

Sedegebs da mas lanZRaven erTi kviris manZilze, roca ministri monaxavs 

imis dros, rom is gaakritikos es metyvelebs imaze, rom es kvleva imdenad 
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mniSvnelovania, rom Rirs masze dro daxarjos” [interviu koba 

TurmaniZesTan]. 

        saqarTveloSi politikuri partiebis mier sazogadoebrivi azris 

kvleva mcire gamocdilebiTa da saerTaSoriso donori organizaciebis (NDI, 

IRI) gansakuTrebuli gavleniT xasiaTdeba. Ppolitikuri partiebis nawili 

sazogadoebrivi azris kvlevas sakuTari Tavis reklamirebis saSualebad 

miiCnevs da ar ganixilvas saarCevno kampaniis strategiis SemuSavebis 

instrumentad. Tumca, amas ver vityviT yvela gamokiTxul partiaze, romlebic 

etapobrivad gadian marketizaciis process. saqarTveloSi iyo SemTxvevebi, 

rodesac sazogadoebrivi azris kvlevis Sedegebi gamoiyeneboda eleqtoratis 

manipulirebis saSualebad.  

       ,,partiebis mixedviT gansxvavdeba damokidebuleba sazogadoebrivi 

azris kvlevebisadmi. amis Sesaxeb sakmaod didi informacia maqvs, Tu rogor 

uyureben partiebi kvlevas. arian Zalian skeptikurad ganwyobili partiebi, 

arian partiebi, romlebsac saerTod ar esmiT da kvlevas uyureben, rogorc 

propagandis saSualebas. aris iseTi partiebic, romlebic amas uyureben 

Zalian seriozulad. magaliTad, ,,girCi” cdilobs dainaxos kvlevis 

saWiroeba da kvlevidan gamoitanos TavisTvis sasargeblo Sedegebi. 

,,nacionaluri moZraoba” yovelTvis Zalian seriozulad ekideboda kvlevas. 

,,ocnebis” gamoqveynebuli kvleva jer aravis unaxavs. maT sajarodac 

gacxadebuli aqvT, rom magaliTad, umuSevroba, rom mniSvnelovani problemaa 

magas ra kvleva unda?!” [interviu koba TurmaniZesTan]. 

       Ppartiebis marketizaciis procesSi saerTaSoriso donori 

organizaciebis gansakuTrebul rolze miuTiTeben politikuri partiebi: 

       ,,NDI-sa  da  IRI-sTan gvqonia kavSiri. dafuZnebisTanave Cven daviwyeT 

aqtiurad TanamSromloba. sxvaTaSoris, aRsaniSnavi iyo, rom orive 

organizaciis warmomadgeneli qarTulad saubrobda, isini pirvelad CvenTan 

movidnen, maSin gia [Wanturia] cocxali iyo, gansakuTrebulad aqtiuri iyo 

TanamSromloba parlamentSi yofnis dros. orive am organizaciasTan 

fantastiuri urTierToba gvaqvs, faqtiurad Zalian mWirdo urTierToba 

gvqonda yovelTvis. mniSvnelovani iyo isic, rom parlamentSi yofnis 

ავტორის სტილი დაცულია



146 
 

periodSi aqtiurad viyaviT CarTulebi trening programebSi, romelsac es 

organizaciebi awyobdnen. SeiZleba iTqvas, rom Sinauri organizaciebia. 

dResac ar gvaqvs kavSiri Sewyvetili. Cven ar varT saparlamento partia da 

NDI-sTan naklebi Sexeba gvaqvs” [interviu ,,erovnul-demokratiuli partiis” 

warmomadgenelTan zurab RonRaZesTan]. 

       ,,IRI gvexmareba fokus jgufebis CamoyalibebaSi da konkretuli 

kvlevis CatarebaSi. NDI am kuTxiT ar gvexmareba ubralod NDI-s da IRI-s  

TviTon kvlevebs viyenebT xolme. IRI gvexmareba Cven TviTon, rom 

ganvaxorcieloT kvleva amaSi” [interviu ,,erovnuli forumis” 

warmomadgenelTan Sorena xorbalaZesTan]. 

           ,,NDI da  IRI rogorc wesi, TviTon gamodian kontaqtze. isini 

TanamSromloben yvela politikur partiasTan, romlebic aris da bunebrivia 

Cvenc gvaqvs eseTi TanamSromlobiTi urTierToba” [interviu ,,Tavisufali 

demokratebis” warmomadgenelTan Tamar koberiZesTan]. 

       ,,Cven yovelTvis vsargeblobT seriozuli daxmarebiT, es aris IRI, es 

aris NDI, magaliTad, IRI-isTan erTad Cven vatarebT erovnul komitetebs. 

isini afinanseben, xolo NDI-sTan erTad Cven uamravi kvleva gagvivlia erTad 

anu Cveni xalxis Sesaxeb da, ra Tqma unda, amiT vsargebloT. garda amisa, 

Cven vsargeblobT momijnave politikuri fondebiT. magaliTad, holandiis 

,,federaluri partia” ase vTqvaT gvexmareba. yvela jgufTan vTanamSromlobT, 

maT Soris daumanTan, romelic aris Cveni profilis, anu marto Cvenze 

muSaobs, Cvenze anu liberalur partiebze, gvaxarjavs amaze fuls, energias 

da a.S.  ase, rom diax, Cven vsargeblobT am sikeTiT da vapirebT momavalSic 

amiT sargeblobas. magram kidev erTxel getyviT, garda am yvelafrisa, kidev 

Cven varT saerTaSoriso organizaciebis wevrebi, sadac iqiT vixdiT fuls, 

iqiT varT donorebi.” [interviu ,,respublikuri partiis” liderTan levan 

berZeniSvilTan].  

        saqarTveloSi sazogadoebrivi azris kvleva ori mimarTulebiT 

ganviTarda: realuri Sedegi, rac mxolod Sidapartiuli moxmarebisTvis iyo 
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gamiznuli da gacxadebuli, romelic sakuTari politikuri Zalis 

reklamirebisTvis gamoiyeneboda. 

         ,,samwuxarod, saqarTveloSi sociologiuri kvleva xSirad fiaris 

nawilia da misi obieqturoba xSirad kiTxvebsac badebs” [interviu 

,,mrewvelebis” lider zurab tyemalaZesTan].  

        sazogadoebrivi azris kvlevis Sedegebi, kerZod ki ,,Exit-Poll”-is da 

xmis paraleluri daTvlis Sedegebi gaxda ,,vardebis revoluciis” erT-erTi 

mTavari katalizatori, rodesac opoziciam ceeskosa da sazogadoebrivi 

azris kvleviTi organizaciebis mier Catarebuli kvlevis Sedegebis 

Sedarebis Semdeg, gamarTa ocdaoTxsaaTiani saprotesto aqcia. Sekrebilebi 

moiTxovdnen, rom SevardnaZes gauqmebulad gamoecxadebina ceeskos 

monacemebi. im periodSi sazogadoebrivi azris kvlevis gavlena procesebze 

marTlac didi iyo. ufro metic, sazogadoebrivi azris kvlevis SedegebiT 

,,manipulireba” ganixileboda, rogorc daxmareba SevardnaZis gadayenebis 

saqmeSi.Ddasavlur gavlenain presaSi ,,vardebis revoluciis” Sesaxeb 

iwereboda, rom aSS-sa da arasamTavrobo organizaciebis dakveTiT 

Catarebuli eqsit-polis Sedegebi gadaicemoda ,,rusTavi 2”-is saSualebiT, 

imis saCveneblad, rom proSevardnaZistuli Zalebi cdilobdnen arCevnebis 

gayalbebas (Sussman, Krader, 2008, pp. 91-112). 

 

diagrama #32 (wyaro: Gabritchidze, 2011, Georgian Rose Revolution: The Challenges and Peculiarities of 

Democratization in Post-Soviet Countries, p. 21; SeniSvna: arasamTavrobo organizacia ,,samarTliani 

arCevnebisTvis da demokratiisTvis” - ISFED (International Society for Fair Elections and Democracy) 

moiazreboda ,,nacionaluri moZraobis” mokavSired; ,,Global Strategy Group”-i kvlevas atarebda 

,,rusTavi 2”-is dakveTiT)  
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       sociologebi partiebis mier moklevadian politikur miznebze 

orientirebas ganixilaven sazogadoebrivi azris kvlevis mTavar 

xelisSemSlel mizezad, xolo partiebis umravlesoba mcire finansur 

resursze akeTebs aqcents. ,,erTiani nacionaluri moZraoba” SegviZlia 

davasaxeloT sazogadoebrivi azris kvlevis kuTxiT erT-erT yvelaze 

warmatebul partiad, romelic aqtiurad iyenebda sazogadoebrivi azris 

kvlevis teqnologiebs. igi erTaderTi politikuri Zalaa kavkasiis regionSi, 

romelic msoflios sazogadoebrivi azris kvlevis lideri organizaciis 

(,,Greenberg Quinlan Rosner”-is) damkveTTa siaSia.  

 

 

5.5 profesionalizacia  

B    bolo periodSi termini ,,profesionalizacia” gaxda yovlismomcveli 

(Rakens, 2007). politikis profesionalizaciis Sesaxeb saubrobda habermasi, 

rodesac statistikis, eqspertebisa da teqnologiebis gamoyenebis 

aucileblobaze miuTiTebda (Habermas, 1978). Svansoni da manCini aRniSnaven, 

rom mniSvnelovnad gaZlierda eqspertebis roli saarCevno kampaniaSi, 

aRniSnuli erTis mxriv dakavSirebulia im meTodebTan da teqnologiebTan, 

rac aucilebelia efeqturi saarCevno kampaniis warmoebisTvis da meores 

mxriv saarCevno kampaniis procesSi partiebis rolis SemcirebasTan (Swanson  

and Mancini, 1996, p. 15). bunebrivia, rom politikis profesionalizaciis procesi 

sxvadasxva qveyanaSi sxvadasxva doneze ganviTarda.  

K    kvlevis procesSi gavecani politikis profesionalizaciis kuTxiT 

arsebul araerT naSroms (Mancini, 1999, pp. 231-45; Blumler, 1990; Gibson and Rommele, 

2001, pp. 31-43; Schlesinger and Tumber, 1994; Watts, 1997).Ksakmaod bundovania 

Sexeduleba, rom profesionalizacia aris im resuresebisa da unarebis 

gamoyeneba, rac dagvexmareba sasurveli Sedegis miRwevaSi (Negrine, Mancini, 

Holtz-Bacha  and Papathanassopoulos, 2007). saarCevno kampaniis profesionalizacia 

xSirad ganmartebulia, rogorc mravlismomcveli fenomeni, romelic 

ავტორის სტილი დაცულია



149 
 

gulisxmobs saarCevno kampaniis warmoebis maneras, romlis drosac 

xorcieldeba specializebuli amocanebi (Green and Smith, 2003, pp. 321-39).  

          me vikvlev profesionalizaciis process saarCevno kampaniis 

amerikanizaciis WrilSi. rig SemTxvevebSi saarCevno kampaniis 

profesionalizacia ganixileba, rogorc amerikanizaciis sinonimi (Negrine and 

Papathanassopoulos, 1996; pp.45-62; Schoenbach, 1996, pp. 91-104). aRniSnuli garemoeba 

moiTxovs gamovyoT is faqtorebi, rac damaxasiaTebelia amerikanizaciisaTvis. 

blumleri da kavanahi aRniSnaven: ,,Camoyalibda inglisur-amerikuli 

politikis axali elita, rac ganapiroba mediaze orientirebulma 

politikurma stilma da gulisxmobs profesionalur midgomas marTo media 

da gamoiyeno Sens sasargeblod” (Blumler and Kavanagh, p. 213). gamoikveTa Semdegi 

aspeqtebi: - mediam saarCevno kampaniis procesSi SeiZina gansakuTrebuli 

roli, romelic amuSavebs sazogadoebriv azrs, gavlenas axdens politikur 

procesze da Tavad xelisuflebaze; - saarCevno kampaniis procesi 

gaxangrZlivda da damkvidrda ,,permanentuli saarCevno kampaniis” cneba; - 

kampaniis efeqturobas ganapirobebs centralizebuli midgoma. - saarCevno 

kampaniam miiRo SeteviTi xasiaTi; - saarCevno kampania gaxda mravlismomcveli. 

igi aRar Semoifargleba politikosebisa da aqtivobebis mcire CamonaTvaliT.   

       kampaniis profesionalizaciis partiaze centrirebuli modeli 

gibsonma da romelem SemogvTavazes (Gibson, and Rommele, 2001, pp. 31-43), romelic 

saSualebas gvaZlevs partiebi SevadaroT erTmaneTs saarCevno kampaniis 

profesionalizaciis mixedviT, Tumca aRniSnuli modelis gamoyeneba mainc 

SezRudulia. igi partiebis rols ganixilavs mTavar faqtorad saarCevno 

kampaniis profesionalizaciis procesSi. warmodgenili Teoria fokusirebas 

axdens partiuli donis cvladebisa da aqtivobebis analizze, erTmaneTs 

adarebs partiebs profesionalizaciis mixedviT da naklebad amaxvilebs 

yuradRebas im sistemur cvladebze, rac profesionalizaciis mTlian 

konteqsts qmnis. aRniSnuli Teoria ver dagvexmareba gavigoT saarCevno 

kampaniis ganviTarebis dinamika. mogvianebiT Tavad avtorebma aRniSnes, rom 

maT mier SemuSavebul TeoriaSi rigi ganzomilebebi SesaZloa mkvlevris 
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individualur Sexedulebas daeqvemdebaros (Gibson and Rommele, 2009, p. 265). 

aRniSnuli modelis operacionalizacia gaxda strombakis mier 

SemoTavazebuli midgomis safuZveli. misi azriT, saarCevno kampaniis 

profesionalizacias axasiaTebs: permanentuli saarCevno kampania, saarCevno 

Stabis centraluri ofisis unari marTos kampania, kvlevisa da analizisTvis 

ki eqspertebis daxmareba. aqtualuria axali ambebis menejmentis 

mimarTulebiT  eqspertebTan TanamSromloba (Stromback, 2007,  pp. 49-67). 

lilekerisa da negrinis (Lilleker and Negrine, 2002, pp. 98-103) koncefcia gamoyofs 

saarCevno kampaniis profesionalizaciis sam aspeqts: - profesionalizaciis 

ra maxasiaTeblebi gamovlinda; - ra periodidan daiwyo profesionalizacia; - 

ra mizezebma ganapiroba profesionalizacia. saarCevno kampaniis 

profesionalizaciis dinamikis analizisas, gamoviyene lilekerisa da 

negrinis (Lilleker and Negrine, 2002) koncefcia da strombakis (Stromback, 2007) 

kriteriumebi. 

      saarCevno kampaniis profesionalizaciis analizis mizniT Seviswavle 

kvlevaSi CarTuli partiebis warmomadgenelTa damokidebuleba: 

       ,,me mgoni, es raRacnairad, sul iyo raRac, ase vTqvaT, raRaca 

elementebi am teqnologiebis Seswavlis da mere gamoyenebis. nu rac 

maxsendeba, gansakuTrebul profesionalizacias mainc ,,nacionalurma 

moZraobam” miaRwia. Tavis saarCevno kampaniebSi rogor gegmavda, ra 

simboloebi hqonda da es mniSvnelovanwilad eyrdnoboda dasavlur 

gamocdilebas da mere ukve opoziciam 2012-Si bevri rame gadaiRo da igive 

stiliT warmarTa. raSic Cans, ase vTqvaT, es dasavluri gamocdileba. da 

kidev erTi minda vTqva, es Cemi azri iqneba, rom Cven winaaRmdeg opozicia 

seriozulad iyenebda, ase vTqvaT, me vityodi rusul teqnologiebsac. es 

vTqvaT, kompromatebis stili, saarCevno kampaniis dros, vfiqrob, 

mniSvnelovnad aris rusuli teqnologiebi. iqneboda es cixis kadrebi Tu 

sxva da sxva” [interviu ,,erTiani nacionaluri moZraobis” warmomadgenelTan 

daviT darCiaSvilTan]. 
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         ,,ra Tqma unda, saarCevno kampania unda iyos Catarebuli 

profesionalurad, imitom, rom Zalian didi xania damTavrda 

araprofesionalebis mier marTvis periodi. iseve rogorc biznesSia 

marketingi saWiro, asevea Cvens profesiaSi profesionalizacia saWiro. 

magaliTad IRI-s hqonda proeqti, romlis farglebSic SeviswavleT meTodebi, 

saarCevno kampaniis procesi, mediasTan urTierToba, finansuri gawera da sxva 

mravali, imitom, rom yvela mimarTlebiT aucilebelia profesionalizmi. 

SeuZlebelia, rom partiis Tavmjdomare iyos saarCevno Stabis ufrosi, is 

yovelTvis Secdomas dauSvebs. mediasTan mimarTebaSi aucilebelia, rom 

profesionalma waiyvanos muSaoba. profesionalizacia umniSvnelovanesia, 

Cven ki amis resursebi ar gvaqvs, magram vici ramdenime partia, romelsac 

specialurad ucxoeTidan CamohyavT konsultantebi, profesionalebi 

sakuTari saqmisa. yvela qiraobs visac fuli aqvs, maT Soris Cveni 

dRevandeli da warsuli xelisufleba” [interviu ,,erovnul-demokratiuli 

partiis” warmomadgenelTan zurab RonRaZesTan].  

         ,,saarCevno kampania dakavSirebulia Zalian did finansebTan, 

codnasTan da gamocdilebasTan.  am kuTxiT profesionalurad rom Catardes, 

Sesabamisi kvalifikacia da gamocdileba aris saWiro da vfiqrob, rom nel-

nela Cveni politikuri sazogadoeba mwifdeba ise, rom Sesabamisi saarCevno 

kampania Caataros” [interviu ,,erovnuli forumis” warmomadgenelTan Sorena 

xorbalaZesTan].  

        ,,Zalian kargia Tu gaqvs saSualeba piar jgufi daiqiravo da iman 

imuSavos Sens magivrad, samwuxarod Cven amis fufuneba ara gvaqvs da 

sloganidan dawyebuli suraTiT damTavrebuli, da lozugebic, yvelaferi es  

erToblivi mofiqrebiTaa, davuSvaT ese CamovwerT xolme furcelze da yvela 

Cven Cven slogans movifiqrebT da mere iqidan avarCevT raRacas, SevaerTebT 

da ese gamodis” [inteviu leiboristuli partiis warmomadgenelTan nino 

metrevelTan]. 

         1990-2011 wlebSi saqarTveloSi 22 arCevnebi Catarda. aqedan 5 

saprezidento (1991, 1995, 2000, 2004, 2008), 7 saparlamento (1990, 1992, 1995, 1999, 

2003, 2004, 2008) da 4 adgilobrivi TviTmmarTvelobis (1998, 2002, 2006, 2010). 
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amave periodSi gaimarTa 2 referendumi (1991, 2003) da 2 plebisciti (2008, 

2008). saarCevno inJineriisa da gamoyenebuli politikuri teqnologiebis 

mixedviT aRniSnuli arCevnebi SegviZlia davyoT sam etapad:   

1. sawyisi etapi - 1990-1994 wlebi – qveyanaSi pirveli nabijebi 

idgmeboda saxelmwifoebriobis gzaze. damoukideblobiT mopovebuli eiforia 

Sida dapirispirebam da saomarma moqmedebebma Caanacvla. Tumca, postsabWoTa 

saqarTveloSi mravalpartiulma, konkurentulma arCevnebma Seqmna 

SesaZlebloba politikur partiebs gamoeyenebinaT dasavleTis qveynebis 

gamocdileba da miemarTaT profesionalebis daxmarebisTvis. politikur 

arenaze gamoCnda mmarTveli partia ,,saqarTvelos moqalaqeTa kavSiri,” xolo 

momdevno wlebSi Zlieri regionuli politikuri bloki ,,aRorZineba.” Aam 

periodSi Seiqmna pirveli adgilobrivi sakonsultacio centri da qveyanaSi 

Semovida politikuri marketingis profilis mqone saerTaSoriso donori 

organizacia. sawyis etapze politikuri konsultantebis roli saarCevno 

kampaniaSi umniSvnelo iyo.  

2. ganviTarebis etapi – 1995-2003 wlebi – aRniSnul periodSi 

miRebul iqna konstitucia, saxelmwifo institutebis mSenebloba daiwyo da 

mimoqcevaSi Semovida erovnuli valuta. Camoyalibda sazogadoebriv azrze 

Zlieri gavlenis mqone telekompania ,,rusTavi 2.” aRniSnul periodSi Seiqmna 

araerTi adgilobrivi sakonsultacio centri da gaZlierda kavSiri ucxo 

qveynis profesionalebTan. winasaarCevno kampaniam profesionalizaciis 

momdevno safexurze gadainacvla da aqtiur fazaSi gadavida.   

3. permanentuli saarCevno kampania – 2004-2012 wlebi – 

saqarTveloSi ,,vardebis revoluciis” Sedegad moxda xelisuflebis 

cvlileba. revoluciis periodsa da postrevoluciur saqarTveloSi 

gansakuTrebiT gaizarda mediis (televiziis) roli politikur procesSi. 

winasaarCevno kampaniis warmoebisas aqtiurad daiwyo politikuri 

komunikaciis Tanamedrove teqnologiebis gamoyeneba. am periodSi kargad iqna 

gacnobierebuli da gamoyenebuli saarCevno kampaniis modernizaciis 

moTxovnebi, rac komercializacias, globalizacias da vizualuri efeqtis 

gavlenas gulisxmobs (sadac – masmedias, gansakuTrebiT ki televizias aqvs 
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mniSvnelovani roli). saarCevno teqnologiebis gamoyenebis TvalsazrisiT 

gansakuTrebiT dawinaurda mmarTveli partia ,,erTiani nacionaluri 

moZraoba.”  

 

 

 

 

Gsawyisi etapi 

 

      aRniSnul etapze politikuri konsultantebis roli saarCevno 

kampaniis procesSi iyo minimaluri, rac ganpirobebuli iyo ,,axalbeda” 

demokratiis maxasiaTeblebiTa da politikuri marketingis kuTxiT arsebuli 

gamoucdelobiT. garda imisa, rom qveynis SigniT ar arsebobdnen dargis 

profesionalebi, arc sxva qveynis konsultantebi TanamSromlobdnen 

politikur partiebTan. ,,erovnuli moZraobis gariJraJze politikur 

teqnologiebze saubari ar iyo. am teqnologiebs anacvlebda erovnuli muxti, 

romelic politikuri procesebis ZiriTadi generatori iyo. roca daiwyo 

racionalizaciis procesi, maSin gaCndnen adamianebi, visac Wkuas 

ekiTxebodnen. profesiuli konsultirebis aucilebloba pirvelma 

gaacnobiera zurab Jvaniam” [interviu vaka gorgilaZesTan].  

          kvlevis dros Seviswavle 1991-1992 wlis arCevnebze saarCevno 

lozungisa da partiuli nomris gamoyenebis kuTxiT arsebuli mdgomareoba. 

Sedegma gviCvena, rom 1991 wlis saprezidento arCevnebze arcerT kandidats 

ar hqonda lozungi da saarCevno nomeri, xolo 1992 wels saqarTveloSi 

saarCevno lozungi pirvelad ,,tradicionalistTa kavSirma” da ,,erovnul 

demokratiulma partiam” Semoitanes. 
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diagrama #33 

            1992 wels saqarTveloSi Seiqmna pirveli sakvlev-sakonsultacio 

centri ,,fsiqoproeqti,” romelic daafuZna profesorma zurab bigvavam. 

saqarTveloSi pirvelad ,,mwvaneTa partiam” mimarTa daxmarebisTvis 

sakonsultacio centr ,,fsiqoproeqts” 1992 wlis saparlamento arCevnebze. 

aRniSnuli sakonsultacio centri momdevno wlebSi aqtiurad 

TanamSromlobda ,,saqarTvelos moqalaqeTa kavSirTan,” xolo zurab bigvava 

ki wlebis manZilze qveynis gavleniani politikosebis, - eduard SevardnaZis, 

zurab Jvaniasa da nino burjanaZis konsultanti iyo. ,,politikuri 

teqnologiebi da konsultireba zura Jvaniasgan daiwyo. Mmas esmoda amis 

mniSvneloba. ,,mwvaneTa partia” simpatiuri partia iyo da misi TxovniT 

CaverTe am procesSi. erT-erTi Txovna iyo momexdina maTi beWduri organos 

ideuri gamarTva. Semdeg mwvaneebi Sevidnen parlamentSi, Semdeg iyo 

,,moqalaqeTa kavSiris” formireba. Semdeg vTanamSromlobdi burjanaZesTan” 

[interviu zurab bigvavasTan]. 

         1994 wlidan saqarTveloSi saqmianoba daiwyo ,,erovnul 

demokratiulma institutma” - NDI-m, romelic IRI-sTan erTad momdevno 

wlebSi Camoyalibda erT-erT gavlenian donor organizaciad politikuri 

konsultirebisa da marketingis kuTxiT. aRniSnuli etapi gamorCeuli iyo im 

TvalsazrisiTac, rom 1994 wels Seiqmna telekompania ,,rusTavi 2,” romelmac 

momdevno wlebSi gadamwyveti roli Seasrula saarCevno kampaniis warmoebisa 

da politikuri procesis ganviTarebis TvalsazrisiT. miuxedavad imisa, rom 

aRniSnul etapze safuZveli Caeyara saarCevno kampaniis profesionalizacias, 
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politikur konsultantebsa da dargis specialistebze moTxovna 

faqtobrivad ar iyo. 

sakvlev-sakonsultacio centri ,,fsiqoproeqti” – konsultanti zurab bigvava 

damkveTi periodi 

mwvaneTa partia 1992 w. saparlamento arCevnebi 

saqarTvelos moqalaqeTa kavSiri 1995 w. saparlamento arCevnebi 

eduard SevardnaZe 1999 w. saprezidento arCevnebi 

saqarTvelos moqalaqeTa kavSiri 1999 w. saparlamento arCevnebi 

cxrili #7  

 

 

ganviTarebis etapi 

 

     saarCevno kampaniis profesionalizaciis TvalsazrisiT gardamtexi iyo 

ganviTarebis etapi. qveyanaSi Seiqmna garemo, romelic mniSvnelovnad uwyobda 

xels saarCevno kampaniis profesionalizacias. saarCevno kampania SeteviTi 

xasiaTis gaxda. aRniSnul periodSi mediis Tavisuflebis kuTxiT saqarTvelo 

regionSi mowinave poziciaze iyo, rac saarCevno kampaniis warmoebis 

TvlasazrisiT momdevno wlebSi gadamwyveti mniSvnelobis aRmoCnda. Uunda 

iTqvas, rom aRniSnuli periodi gamorCeuli iyo saarCevno kampaniis 

profesionalizaciisa da intensifikaciis kuTxiTac.  

         1995 wels Seiqmna ,,sazogadoebrivi azris kvlevisa da marketingis 

instituti” – IPM, 2000 wels ,,socialuri kvlevisa da analizis instituti” - 

ISSA, 2002 wels – sakonsultacio jgufi ,,jepra.” 1995 wels pirvelad 

Semovida saqarTveloSi ucxo qveynis sakonsultacio centri, rusuli 

kompania ,,imijkontaqti,” romelic saparlamento arCevnebis dros 

konsultirebas uwevda ,,saqarTvelos moqalaqeTa kavSirs,” 2000 wlis 

saprezidento arCevnebze aRniSnuli centri konsultirebas uwevda eduard 

SevardnaZes. aseve rusuli kompania ,,nikolo emi” aqtiurad TanamSromlobda 

,,moqalaqeTa kavSirTan.” U2001 wels Seiqmna ,,nikolo emis”-s saqarTvelos 
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warmomadgenloba, romelsac saTaveSi Tavdapirvelad giorgi RambaSiZe 

(romelic moskovSi saqmianobs) Semdeg ki valerian gorgilaZe Caudga. unda 

aRiniSnos, rom saqarTveloSi politikuri marketingisa da konsultirebis 

mimarTulebiT mmarTveli partia yovelTvis upirates poziciaSi iyo. 2003 

wlis saparlamento arCevnebamde ramdenime TviT adre ,,axalma memarjveneebma” 

wamoiwyes amerikul sakonsultacio organizaciaA,,anderson merfi pitsTan” 

(,,Anderson Murphy Pitss”) TanamSromloba. es faqti iyo pirveli precedenti 

opoziciuri partiis sxva qveynis politikur konsultantebTan 

TanamSromlobis TvalsazrisiT. aRniSnuli TanamSromloba ganpirobebuli 

iyo ,,axali memarjveneebisa” da ,,anderson merfi pitsis” amerikuli damkveTi 

partiis, ,,respublikuri partiis” ideuri kavSiriT. 1998 wlidan saqarTveloSi 

saqmianobas iwyebs ,,saerTaSoriso respublikuri instituti” (International 

Republican Institute) – IRI. aRniSnul etapze saarCevno kampaniis 

profesionalizacia gardamtex fazaSi gadavida, gaZlierda politikuri 

konkurencia da masmediam gansakuTrebuli gavlena moipova.  

sakonsultacio centrebi ,,ganviTarebis etapze” – 1995-2003 ww 

centri sazogadoebrivi azris kvlevisa da analizis instituti - IPM 

damkveTi erovnul-demokratiuli partia; erTiani nacionaluri moZraoba; 

respublikuri partia; qristian-demokratiuli moZraoba;  

centri socialuri kvlevisa da analizis instituti - ISSA 

damkveTi axali memarjveneebi; Tavisufali demokratebi (momdevno wlebSi); 

respublikuri partia 

centri jepra 

damkveTi saxalxo demokratebi (momdevno wlebSi); 

 cxrili #8 

         Aam periodSi saarCevno kampaniis profesionalizaciis kuTxiT 

gansakuTrebiT dawinaurda masmedia. telekompania ,,rusTavi 2”-s mWidro 

kavSiri hqonda samoqalaqo seqtoris warmomadgenlebTan da dasavluri 

orientaciis mqone axalgazrda inteleqtualebTan. Aamis TvalsaCino 

magaliTs warmoadgenda Tundac is faqti, rom 1996 wels ,,rusTavi 2”-is orma 

yofilma TanamSromelma giga bokeriam da levan ramiSvilma daafuZnes, 
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adamianis uflebebis damcveli organizacia ,,Tavisuflebis instituti.” 

aRniSnuli organizacia da misi wevrebi mogvianebiT ,,vardebis revoluciis” 

erT-erTi mTavari aqtorebi gaxdnen. sazogadoebrivi azris formirebis 

TvalsazrisiT ,,rusTavi 2” gavlenian politikas awarmoebda mis mier 

SeTavazebuli programebis meSveobiT. amis saukeTeso magaliTs warmoadgenda 

gadacema ,,60 wuTi.” ,,telekompania Tavad iyo dainteresebuli gamoeyenebina 

yvela SesaZlebloba profesiuli zrdis TvalsazrisiT” (Anable, 2006, p. 7). 

,,rusTavi 2”-ma nabij-nabij moaxdina sazogadoebriv azrze gavlena, Seqmna 

politikuri dRis wesrigi da gadamwyveti roli iTamaSa xelisuflebis 

cvlilebis kuTxiT: ,,danamdvilebiT SeiZleba iTqvas, rom mediis gareSe 

revolucia ver moxdeboda” (Nodia, 2004, p. 120). amerikuli teqnologiebisa da 

resursebis aqtiuri gamoyeneba warmatebuli gamodga: ,,amerikis xelisuflebis 

mier gacemuli mTeli rigi grantebi ,,Freedom House”-is, ,,IREX” (International 

Research and Exchanges Board)-is, ,,interniusis” da sxvadasxva amerikuli jgufis 

gavliT xvdeboda qveyanaSi (Mitchell, 2006, pp. 669-676). mediis rolis 

gansakuTrebulma zrdam saarCevno inJineriis kuTxiT axali realoba Seqmna: 

,,swored masmediis ganviTareba da gaZliereba iyo mizezi, rom saqarTveloSi 

politikur konsultantebze gaCnda moTxovna” [interviu vaka gorgilaZesTan].  

 

 

permanentuli kampaniis etapi 
 

        ,,vardebis revoluciis” Sedegad mosulma xelisuflebam warmatebiT 

ganagrZo politikuri komunikaciis Tanamedrove teqnologiebis gamoyeneba. 

aRniSnul etapze Seiqmna politikuri marketingis da konsultirebis 

adgilobrivi centrebi da gaRrmavda TanamSromloba  sazRvargareTidan 

(gansakuTrebiT aSS-dan) mowveul konsultantebTan. 2006 wels ,,nikolo emi”-s 

saqarTvelos warmomadgenlobis rebrendingis Sedegad Camoyalibda 

sakonsultacio centri ,,sarke jgufi,” romlis erT-erTi damkveTi 2008 wlis 

saprezidento arCevnebis periodSi iyo ,,erTiani nacionaluri moZraoba.” 

winasaarCevno sareklamo klipi ,,saqarTvelo siRaribis gareSe” swored 
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aRniSnuli gundis momzadebulia. 2007 wels Seiqmna marketinguli centri 

,,tera media” (,,Terra Media”), 2008 wels - ,,sazogadoebrivi azris kvlevis 

instituti” – IPR-i. 2008 wlis saprezidento da 2010 wlis TviTmmarTvelobis 

arCevnebis periodSi ,,erTiani nacionaluri moZraoba” iyo gavleniani 

amerikuli marketinguli organizacia ,,grinbergis” (,,Greenberg Quilian Rosner”) 

damkveTi. 

 

 

 

 

 

           

  cxrili #9  

           

       permanentuli saarCevno kampania gulisxmobs kampaniis warmoebas 

ganuwyvetliv. konsultantebi muSaoben SeuCereblad ukve arCeuli 

politikosebisTvis, raTa SeimuSaon politikuri gzavnilebi da sakiTxebi, 

rac gamiznulia momaval arCevnebSi gamarjvebisTvis (Ornstein and Mann, 2000, p. 

220). am dros ,,saarCevno kampaniis processa da mmarTvelobis process Soris 

zRvari dakargulia” (Blumenthal, 1982), 2010 wlis adgilobrivi arCevnebis 

Sesaxeb euTos daskvnis Tanaxmad, saqarTveloSi zRvari mmarTvel partiasa 

da xelisuflebas Soris xSirad bundovani iyo (Organization for Security and Co-

operation in Europe, 2010), rac xels uwyobda mmarTvel gunds efeqturad 

gamoeyenebina permanentuli saarCevno kampaniis strategia. nidhemi gamoyofs 

permanentuli saarCevno kampaniis mTavar maxasiaTebels, - media eqspertebi da 

sazogadoebrivi azris mkvlevrebi gansakuTrebul rols asruleben arCeuli 

liderisa da xelisuflebis politikis formirebisas (Needham, 2005, pp. 343-64).  

,,erTiani nacionaluri moZraobis” mmarTvelobis periodSi mmarTveli partia 

,,masmediis saSualebiT arwmunebda sazogadoebas xelisuflebis mier 

gadadgmuli nabijebis sisworeSi, rasac, ra Tqma unda, garkveuli Sedegebi 

hqonda” [interviu zurab bigvavasTan]. mmarTveli gundi solidur Tanxas 

sakonsultacio centri ,,sarke jgufi” da misi Svilobili kompaniebi 

,,sarke konsaltingi” 

 

,,sarke PR” 

,,sarke kvleva” 
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xarjavda sareklamo kampaniaze, rac mas gansakuTrebul upiratesobas 

aniWebda opoziciur partiebTan SedarebiT. 

 

satelevizio politikuri relama 2008 wlis saparlamento arCevnebis periodSi: 
qronometraJi da xarjebi 

 
      moZraoba       TofaZe                           partia 
                      mrewvelebi  

diagrama #34 (wyaro: gogiberiZe, 2008, ,,mediis xelmisawvdomoba politikuri jgufebisa da 

kandidatebisaTvis;” ,,mSvidobis, demokratiis da ganviTarebis kavkasiuri institutis 

angariSi.”) 

        sazogadoebrivi azris mkvlevrebze dayrdnobiT  ,,2008-2009 wlis 

politikuri krizisis dros sazogadoebrivi azris gaTvaliswinebiT 

saakaSvils konsultantebma urCies moTminebis politikis gatareba” [interviu 

iago kaWkaWiSvilTan]. permanentuli saarCevno kampaniis periodSi arCeuli 

xelisufleba cdilobs ganimtkicos eleqtoratis mxardaWera. ,,erTianma 

nacionalurma moZraobam” swored amgvari strategiis pirobebSi eleqtoratis 

mobilizaciisTvis gamoiyena sxvadasxva meTodebi, maT Soris musikaluri 

klipebic: ,,gamarjoba afxazeTo Seni!” da ,,miSa magaria!” ,,es klipi gadaviReT 

im pirobebSi, rodesac saakaSvilis reitingi yvelaze dabali iyo. Zalian 

saSiSi situacia iyo Cveni qveynisTvis da CvenTvisac. am saSiSroebas 

vgrZnobdiT da, gulwrfelad vambob, gvqonda SegrZneba, rom raRacas 

vakeTebdiT qveynisTvis” (tabula, 2011). permanentuli kampaniis nawilad 

SegviZlia ganvixiloT socialuri reklama ,,me miyvars Tbilisi,” romelic 

socialuri reklamis safarvel qveS axdenda ,,nacionaluri moZraobis” 

saqmianobis reklamirebas. 

 

 

113235 73211 73009 69400 

618954 

63924 67945 61282 
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nacionaluri 

memarjvene 
aliansi - 

gaerTianebuli 
opozicia 

saqarTvelos 
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xangrZlivoba (wamebSi) investicia 
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politikuri konsultantebis tipologia saqarTveloSi 

 

        kvlevis procesSi farelis, kolodnisa da medvicis mier 

SemoTavazebuli kriteriumebis mixedviT (Farrell, Kolodny & Medvic, 2001; ix. cx. #10) 

gamovyavi saqarTveloSi politikuri konsultantebis tipebi. kvlevis Sedegad 

dadginda, rom politikuri konsultirebis ganviTareba dakavSirebuli iyo 

sociologebis saqmianobasTan, rasac mohyva politikuri konsultirebis 

profilis mqone centris Camoyalibeba. sawyis etapze konsultantebis 

kompetencia ar iyo mkveTrad gamijnuli, Tumca momdevno etapebze aRniSnuli 

problema mogvarda. sazRvargareTidan mowveuli konsultantebi, Tuki 

ganviTarebis etapze ZiriTadad rusuli sakonsultancio centrebis saxiT 

iyo warmodgenili, permanentuli kampaniis etapze orientireba dasavlur 

kompaniebze gakeTda. Sidapartiuli mrCevlis roli saarCevno kampaniis 

procesSi erT-erTi mTavari maxasiaTebelia, rac samive etapis manZilze 

gansakuTrebiT opoziciur partiebs axasiaTebda. partiebi am faqts xsnian 

finansuri resursis naklebobiT, radgan gare konsultantis mowveva 

damatebiT saxsrebTanaa dakavSirebuli. sxva qveynis profesionalebTan 

TanamSromlobis gamocdileba qveyanaSi yovelTvis mmarTvel partias ufro 

meti hqonda. saqarTveloSi strategiis kuTxiT momuSave konsultantebis 

simcire gamokveTili problemaa. aRniSnuls partiebis warmomadgenlebi 

arastabilur politikur garemos ukavSireben.  

konsultantebis  

tipebi 

saarCevno kampaniis periodi 

sawyisi 
etapi (1990-
1994 ww) 

ganviTarebis etapi (1995-
2003 ww) 

permanentuli 
kampaniis etapi 
(2004-2012 ww) 

sociologebi iSviaTad xSirad xSirad 

mowveuli konsultantebi iSviaTad ufro xSirad, vidre 
iSviaTad 

xSirad 

Politicos - mrCeveli iSviaTad iSviaTad xSirad 

strategi arcerTxel arcerTxel iSviaTad 

 cxrili #10 
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  Kkonsultantebi erT ,,saxifaTo” tendenciaze mianiSneben, kerZod, isini 

saubroben, rom politikur partiasTan, Tundac xanmokle TanamSromloba 

SesaZloa samomavlod maTi am partiis mokavSired ganxilvis mizezi gaxdes.     

Cemi interesis sagani ar yofila konsultantebis tipologizacia mxolod 

maTi kompetenciis mixedviT. unda damedgina konsultantebi muSaobdnen 

individualur doneze, Tu warmoadgendnen kompanias, agreTve unda gamomeyo 

konsultantebis saqmianobis is mimarTulebebi, razec partiebSi 

gansakuTrebuli moTxovna iyo. Aam mizniT gamoviyene dobek-ostrovskas 

(Dobek-Ostrowska, 2006, In: Biskup, 2011, pp; 227-240 ix. cx. #11) mier SemoTavazebuli 

kriteriumebi. sawyis etapze saarCevno kampaniis warmoebis procesSi ar 

yofila CarTuli, arc teqnikuri da arc menejerebis gundi. Tavdapirvelad 

politikuri partiebi orientirebuli iyvnen profesionalebTan mxolod 

sakonsultacio xasiaTis TanamSromlobaze. partiebTan ufro xSirad 

sakonsultacio centri TanamSromlobs, vidre individualuri konsultanti. 

kvlevis Sedegad aRniSnuli garemoebis ori mizezi gamoikveTa, pirveli – 

donori organizaciebi (NDI, IRI) ara individualur konsultantebs, aramed 

sakonsultacio centrebs afinanseben, meore – individualuri TanamSromloba 

,,mokavSiris” iarliyis gaCenis sababi SesaZloa gaxdes da xSirad 

konsultantebi Tavs arideben, Tuki mosazrebaTa mWidro Tanxvedra ar 

ikveTeba:  

      [konsultants] ,,Tuki politikur partiasTan ar aqvs 

msoflmxedvelobrivi Tanxvedra, TanamSromloba ver iqneba warmatebuli da 

azric ekargeba” [interviu soso galumaSvilTan]. konsultantebi xazgasmiT 

miuTiTeben lideris faqtoris mniSvnelobaze:  

    ,,yovelTvis gasaTvaliswinebelia konsultantisTvis partiis lideris 

faqtori. faqtobrivad, yvela politikuri partia agebulia erTi pirovnebis 

garSemo. gasaTvaliswinebelia lideris fsiqologiuri Taviseburebebi. xSiria 

lideris gazviadebuli warmodgena sakuTar SesaZleblobebTan dakavSirebiT. 

meore faqtori aris is birTvi, romlis tyveobaSic xSirad aris lideri” 

[interviu vaka gorgilaZesTan].  
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      kvlevis dros  Cavatare erTi eqsperimenti, Tavdapirvelad moviZie 

yvela is kompania, romelic damkveTs politikuri konsultirebisa da 

marketingis mimarTulebiT momsaxurebas sTavazobda da Semdeg maTTan 

dakavSireba gadavwyvite. aRmoCnda, rom araerTi kompania amgvar serviss 

sTavazobs damkveTs, Tumca wlebis manZilze am mimarTulebiT arcerTi 

dakveTa ar hqonda an amgvari kompaniebi mxolod formalurad arsebobs da 

realurad aRar funqcionirebs.  

      Cems mier gamokiTxuli partiebis warmomadgenlebi saubroben ucxouri 

politikuri teqnologiebis mniSvnelobaze, Tumca iqve miuTiTeben 

adgilobrivi konsultantebis gamocdilebis aucileblobaze: 

       ,,qarTvelebs, bunebrivia, ukeT esmiT qarTuli specifika da garkveuli 

eqspertiza TviTon partiebSic aris gamocdilebidan dagrovili. ucxoelebs 

esmiT saerTaSoriso gamocdileba, teqnologiebi, vTqvaT, amerikuli modeli, 

iq ra muSaobs, vTqvaT, klintoni rogor aRwevda warmatebas, ramdenjer unda 

gaimeoro sakvanZo sityva da ukve, mere Seni gadasawyvetia. is mrCeveli 

verafers ver gibrZanebs, is ubralod raRacas girCevs” [interviu ,,erTiani 

nacionaluri moZraobis” warmomadgenelTan daviT darCiaSvilTan]. 

       ,,ucxoels upiratesoba imiT aqvs, rom mas aqvs gamocdileba da didi 

xnis istoria am saqmianobisa, maSin roca Cven mxolod 25 weli ganvleT 

damoukideblobis aRdgenis Semdeg. ucxoelebis kompetencia kargia im mxriv, 

rom maT aqvT garkveulwilad gamocdileba, im sferoSi raSic Cven mxolod 

viwyebT. bunebrivia axla, sad amerikeli piar-menejeri da sad qarTveli, 

qarTvelma icis adgilobrivi specifika da am mxriv aqvs upiratesoba. Tu 

iseTi qarTveli aRmoCnda, romelmac es yvelaferi Zalian kargad icis da 

plus amas qarTul specifikaSi erkveva, ra Tqma unda qarTveli mirCevnia” 

[interviu ,,erovnul-demokratiuli partiis” warmomadgnelTan zurab 

RonRaZesTan]. 

       ,,adgilobrivi eqspertebi ufro metad gaTviTcnobierebuli arian im 

politikur klimatSi rac Cvens qveyanaSia. ucxoeli eqspertebi miuxedavad 

maTi gamocdilebisa da codnisa, ufro naklebad arian informirebuli Cvens 

qveynaSi arsebuli situaciiT, amitom maTi rCevebi Zalian mniSvnelovania da 
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viyenebT kidec, magram sanam gaerkvevian situaciaSi, Tu CvenTan rogori 

saarCevno sistemaa, ra politikuri situaciaa manam Zalian rTulia, rom 

maTgan konkretuli rCevebi miviRoT, vinaidan ar arian garkveuli im 

situaciaSi, rac realurad Cvens qveyanaSi aris, gansxvavebiT Cvens qveyanaSi 

arsebuli eqspertebisagan. Tumca, Cvens qveyanaSi, Cveni qveynis moqalaqe 

eqspertebTan problema is aris, rom ufro metad mikerZoebulebi arian. ara 

maqvs saubari, ra Tqma unda, mTel eqspertTa speqtrze, magram aris tendencia, 

rom ufro naklebi sandooba aris mainc vidre vTqvaT igive ucxoeli 

eqspertebis” [interviu ,,erovnuli forumis” warmomadgenelTan Sorena 

xorbalaZesTan]. 

K  
konsultantebis 
tipebi 

saarCevno kampaniis periodi 

sawyisi 
etapi (1990-
1994 ww) 

ganviTarebis 
etapi (1995-
2003 ww) 

permanentuli 
kampaniis 

etapi (2004-
2012 ww) 

indvidualuri: 
menejerebi 

arcerTxel xSirad xSirad 

individualuri: 
konsultantebi 

iSviaTad xSirad xSirad 

individualuri: 
teqnikuri 

arcerTxel iSviaTad xSirad 

kompaniebi: 
globaluri 

arcerTxel iSviaTad iSviaTad 

kompaniebi: 
lokaluri 

iSviaTad xSirad xSirad 

     cxrili #11 

       partiebis garkveuli nawili eWvqveS ayenebs adgilobrivi 

konsultantebis profesionalizms: ,,maT Soris Zalian seriozuli 

gansxvavebaa, adgilobrivebi Zalian kargad icnoben adgilobriv specifikas 

da uban-uban gansxvavebas, magram ar icnoben saarCevno teqnologias saerTod, 

saqarTveloSi ar aris arc erTi specialisti, visac me magaliTad movusmendi 

arCevnebTan dakavSirebiT. laparaks rom iwyebs meore wuTSi mecineba, imitom 
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rom saerTod azrze ar arian. samagierod, ucxoeli specialistebi, 

romelTac viwvevT xolme Zalian kargad floben saerTod arCevnebis 

teqnikas, ubralod amis misadageba adgilobrivze aris Zalian rTuli. amitom 

idealuri varianti aris, ucxoeli konsultanti da adgilobrivi partiuli 

aqtivi, eseni erTad Tu gadawyveten. rac Seexeba adgilobriv kadrebs, me ar 

vici rodis gaizrdebian isini, ise rogorc saWiroa” [interviu 

,,respublikuri partiis” liderTan levan berZeniSvilTan]. 

         kvlevis dros davinteresdi konsultantebis saqmianobaSi ramdenad 

intensiuri saxe hqonda modernizebuli politikuri teqnologiebis danergvas 

da amomrCevelTan interaqciisTvis sakomunikacio strategiis SemuSavebas. 

mniSvnelovani iyo damedgina individualur politikosebTan TanamSromlobis 

sixSirec. analizisTvis mivmarTe biskapis (Biskup, 2011, pp. 227-240; ix. cx. #12) 

mier SemoTavazebul kriteriumebs. umeteswilad partiebisa da 

konsultantebis TanamSromloba fragmentuli xasiaTisaa: ,,Cven viciT, rom 

magaliTad TeTr saxlSi arian demokratebis strategebi, romlebic 20-25 

weli muSaoben erTsa da imave partiasTan, magram CvenTan saarCevno process 

sul 25 wliani gamocdileba aqvs. is partiebi, romlebic arsebobdnen Tavidan 

dRes aRar arseboben. aqedan gamomdinare, Zalian pirobiTia es vada 

konsultantisa da partiis TanamSromlobis. Cemis azriT, es tradicia, albaT 

ufro axla yalibdeba” [interviu soso galumaSvilTan].  saqarTveloSi 

gansakuTrebiT didi moTxovnaa sakomunikacio mimarTulebaze, Tumca igi 

umeteswilad winasaarCevno politikuri reklamis momzadebiT Semoifargleba. 

egred wodebuli ,,Know-how” politikuri teqnologiebis importi 

mniSvnelovanwilad gaaqtiurda ganviTarebis etapze, rodesac dasavluri 

fondebi da organizaciebi intensiurad TanamSromlobdnen adgilobriv 

partiebTan da masmediasTan. ,,CvenTan politikosisa da konsultantis 

TanamSromloba piradi SeTanxmebis safuZvelze xdeba da ar formdeba 

aranairi xelSekruleba, rac samomavlod SesaZloa gaugebrobis mizezic ki 

gaxdes” [interviu valerian gorgilaZesTan]. saqarTveloSi politikosTan 

individualuri TanamSromloba miT ufro ,,sariskod” iTvleba, rac ufro 

gavleniani igi. 

ავტორის სტილი დაცულია



165 
 

K  
konsultantebis 
tipebi 

saarCevno kampaniis periodi 

sawyisi 
etapi (1990-
1994 ww) 

ganviTarebis 
etapi (1995-
2003 ww) 

permanentuli 
kampaniis 

etapi (2004-
2012 ww) 

,,Know-how” iSviaTad Zalian 
xSirad 

Zalian 
xSirad 

komunikacia xSirad Zalian 
xSirad 

Zalian 
xSirad 

individualuri iSviaTad iSviaTad iSviaTad 

 cxrili #12  

 

 

Sejameba 

        Tuki sawyis etapze partiebi mxolod gamonaklis SemTxvevebSi 

sargeblobdnen adgilobrivi konsultantebis daxmarebiT, ori aTeuli wlis 

Semdeg (permanentuli kampaniis etapze) saqarTvelo erTaderTi qveyanaa 

regionSi, romlis saarCevno kampaniebSic msoflios erT-erTi yvelaze 

gavleniani sakonsultacio kompania iyo CarTuli. qveyanaSi saarCevno 

kampaniis profesionalizaciam intensiuri saxe miiRo mediis gaZlierebis 

pirobebSi. aRniSnuli garemoeba xazs usvams im faqts, rom saqarTveloSi 

saarCevno kampania amerikanizacia / standartizaciis gziT ganviTarda, radgan 

mediatizacia da personifikacia swored aRniSnuli modelis mTavari 

maxasiaTeblebia. aRsaniSnavia, rom saarCevno kampaniis warmoeba 

saqarTveloSi centralizebulad xdeba da masSi aqtiurad arian CarTuli 

partiis liderebi. 
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V Tavis daskvna: 

        farelis, kolodnis da medvicis (Farrel, Kolodny & Medvic, 2001) mier 

warmodgenili saarCevno kampaniis modelebidan saqarTvelo miekuTvneba 

axali demokratiebis models, radgan gamoirCeva partiuli sistemis susti 

institucionalizaciiT, xolo saarCevno kampaniis profesionalizaciis 

procesi mxolod bolo oci wlis manZilze warimarTa met-naklebi 

warmatebiT. politikis mediatizacia da politikuri marketingis profilis 

mqone saerTaSoriso donori organizaciebis gansakuTrebuli roli 

profesionalizaciis procesSi gadamwyvet faqtorebad gvevlineba. aRniSnuli 

maxasiaTeblebi SegviZlia ganvixiloT, rogorc argumenti, rom saqarTveloSi 

saarCevno kampaniis warmoebis axali demokratiebis modelia warmodgenili. 

         saqarTveloSi saarCevno kampaniis modeli gavaanalize kavanahis 

(Kabanagh, 1995), Svansonis, manCinis (Swanson and Mancini, 1995)  da skamelis 

(Scammel, 1998) mier warmodgenili kriteriumebis mixedviT da davadgine, rom 

qveyanaSi etapobrivad moxda saarCevno kampaniis amerikanizacia / 

standartizacia, rac Semdegi maxasiaTeblebiT gamoixata: 

        saqarTveloSi partiuli sistema mcire gamocdilebiT gamoirCeva, 

romelsac xelisuflebis gavleniani warmomadgenlebisa da Seferxebuli 

demokratizaciis pirobebSi mouxda arseboba. susti samoqalaqo sazogadoeba 

partiebis efeqturi makontroleblis funqcias ver asrulebs. saqarTveloSi 

dominanti mmarTveli partia, rogorc wesi, biznesTan klientelistur 

kavSirSia. qveyanaSi politikuri partiebis ideologiuri safuZveli 

gaufasurebulia, xolo partiebis rigiTi wevrebis roli dakninebuli. 

aRniSnuli mizezebi xels uwyobs yovlismomcveli politikis formirebas da 

partiebs ubiZgebs am mimarTulebaze iyvnen orientirebuli. saqarTveloSi 

yovlismocveli (Catch-all) politikis gavlena partiebis winasaarCevno 

kampaniaSi gamokveTili niSania, rac xazs usvams saarCevno kampaniis 

amerikanizacia / standartizacias. 

         gamsaxurdias mmarTvelobisas masmedia xelisuflebis xelSi iyo 

informaciis mniSvnelovani wyaro, SevardnaZis xelisuflebis pirobebSi 

mediam gansakuTrebuli gavlena moipova. saqarTveloSi politikis 
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mediatizaciam piks ,,vardebis revoluciis” dros miaRwia, rodesac igi qmnida 

politikuri dRis wesrigs. postrevoluciur qveyanaSi mmarTvelma gundma, 

romlis xelisuflebaSi mosvlis procesSi mediam gadamwyveti roli iTamaSa, 

komunikaciisTvis airCia permanentuli kampaniis strategia da amisTvis kvlav 

aqtiurad iyenebda mediasaSualebas. saarCevno kampaniis amerikanizacia / 

standartizacia gansakuTrebiT intensiurad ganxorcielda 

mediacentrirebuli qveynebis SemTxvevaSi da maT Sorisaa saqarTveloc. 

          saqarTveloSi politikuri partiebis mier sazogadoebrivi azris 

kvleva mcire gamocdilebiTa da saerTaSoriso donori organizaciebis (NDI, 

IRI) gansakuTrebuli gavleniT xasiaTdeba. politikuri partiebis mcire 

nawili sazogadoebrivi azris kvlevas ar ganixilavs saarCevno kampaniis 

strategiis SemuSavebis instrumentad. Tumca, am azrs ar iziarebs 

gamokiTxuli partiebis umravlesoba, romlebic etapobrivad gadian 

marketizaciis process. saqarTveloSi iyo SemTxvevebi, rodesac 

sazogadoebrivi azris kvlevis Sedegebi gamoiyeneboda eleqtoratis 

manipulirebis saSualebad. sociologebi partiebis mier moklevadian 

politikur miznebze orientirebas ganixilaven marketizaciis mTavar 

xelisSemSlel mizezad, xolo partiebis umravlesoba mcire finansur 

resursze akeTebs aqcents. ,,erTiani nacionaluri moZraoba” SegviZlia 

davasaxeloT marketizaciis kuTxiT erT-erT yvelaze warmatebul partiad, 

romelic aqtiurad iyenebda sazogadoebrivi azris kvlevis teqnologiebs. igi 

erTaderTi politikuri Zalaa kavkasiis regionSi, romelic msoflios 

sazogadoebrivi azris kvlevis lideri organizaciis (,,Greenberg Quinlan Rosner”-

is) damkveTTa siaSia. sazogadoebrivi azris kvlevis kuTxiT donori 

organizaciebis gansakuTrebuli gavlena saqarTvelos saarCevno kampaniis 

amerikanizacia / standartizaciis kidev erTi indikatoria.  

        qveyanaSi  warmoebuli saarCevno kampania centralizebuli marTviTa 

da partiis liderebis gansakuTrebuli roliT xasiaTdeba. saarCevno 

kampaniis amerikanizacia / standartizacia gansakuTrebiT gaaqtiurda 

,,nacionaluri moZraobis” mmarTvelobis pirobebSi. aRniSnuli partia iyo 

politikuri Zala, romelic xSirad upirispirdeboda dominantur 
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Sexedulebebs da hqonda pretenzia Camoeyalibebina axali identoba. 

,,nacionalurma moZraobam” warmatebiT gamoiyena yofili mmarTveli gundis 

mimarT arsebuli sazogadoebrivi ukmayofileba, raSic dasavluri fondebi 

da Tanamedrove sakomunikacio teqnologiebi daexmara. aRniSnulis 

gaTvaliswinebiT unda iTqvas, rom saqarTveloSi marketinguli partia 

,,nacionaluri moZraobis” saxiT iyo warmodgenili. aRniSnuli tipis partiebi 

ki yvelaze warmatebulebi arian amerikuli saarCevno teqnologiebis 

efeqturi  gamoyenebis TvalsazrisiT. saarCevno kampaniis 

profesionalizaciis sawyisi etapidan oci wlis Semdeg (permanentuli 

kampaniis etapze) saqarTvelo erTaderTi qveyana iyo regionSi, romlis 

saarCevno kampaniebSic msoflios erT-erTi yvelaze gavleniani 

sakonsultacio kompania iyo CarTuli. saarCevno kampaniis 

profesionalizaciam intensiuri saxe miiRo mediis gaZlierebis pirobebSi. 

aRniSnuli garemoeba adasturebs mosazrebas, rom saqarTveloSi saarCevno 

kampania amerikanizacia / standartizaciis gziT ganviTarda, radgan 

mediatizacia da personifikacia aRniSnuli modelis mTavar maxasiaTeblebad 

ganixileba.  

     

 

ZiriTadi daskvnebi: 

        saarCevno kampaniis profesionalizacias safuZveli amerikulma 

gamocdilebam Seuqmna, romelic viTardeba hibridizaciis an standartizaciis  

mimarTulebiT.    

        ra ganapirobebs saarCevno kampaniis amerikanizacia / hibridizacias? 

imisaTvis, rom ganviTardes saarCevno kampaniis amerikanizacia / 

hibridazaciis modeli, qveyana unda gamoirCeodes partiuli sistemis myari 

institucionalizaciiT, myar ideologiur bazisze dafuZnebuli, 

individualuri  kandidatis roli unda iyos partiuli amocanebis 

uzrunvelyofa da ara misi gamoyeneba sakuTari politikuri miznebisTvis. 

saarCevno kampaniis warmoebisas gadamwyveti mniSvnelobis unda iyos 

partiuli Zalebi da ara daqiravebuli specialistebi. Mmowveuli 
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specialisti unda daeqvemdebaros partiul struqturas da ara piriqiT. 

winasaarCevno kampaniis dros mediis gamoyeneba unda iyos aqtualuri, Tumca 

kampania ar unda iyos mediacentrirebuli. komunikacias ar unda hqondes 

SeteviTi xasiaTi.  

         ra uqmnis safuZvels saqarTveloSi saarCevno kampaniis 

amerikanizacia / standartizacias? 

 

1.1 upirveles yovlisa unda aRiniSnos, rom saqarTvelo miekuTvneba samxreT 

da aRmosavleT evropis qveynebis im areals, romelic ufro metad aris 

midrekili saarCevno kampaniis amerikanizacia / standartizaciisken.  

 

1.2 saqarTveloSi partiebis Camoyalibeba ufro metad politikuri elitis 

interesebs emsaxureba, vidre sazogadoebis moTxovnas. partiuli sistema 

gamoirCeva mmarTveli partiis dominirebiT. politikuri konkurencia 

ignorirebulia da ganicdis mmarTveli partiis mxridan manipulacias. 

amomrCevels uWirs partiebs Soris arsebuli ideologiuri gansxvavebulobis 

aRqma. ideologiuri sisuste ganapirobebs partiuli sistemis midrekilebas 

partiebis daSlisa da gaqrobisken. maTi umravlesoba erideba daikavos 

mkveTrad gamoxatuli ideologiuri niSa. partiebis gansakuTrebiT didi 

raodenoba da mravali patara partiis arseboba aferxebs sazogadoebrivi 

interesebis artikulirebas. saqarTveloSi partiebis mimarT eleqtoratis 

damokidebulebis cvalebadoba aRmosavleT evropis sxva saxelmwifoebTan 

SedarebiT sakmaod maRalia. yvelaze gavleniani partiebis amocana maTi 

liderebis mxardaWeraa. qveyanaSi aRiniSneba qarizmatuli liderebis fonze 

partiuli sistemis ideologiuri sisuste. 

 

1.3 pedersenis indeqsis (Pedersen, 1983)  gamoyenebiT davadgine, rom saarCevno 

kampaniis profesionalizaciis sawyis etapze amomrCevlis aramdgradoba 

umniSvnelo, xolo partiebis aramdgradoba ki kritikul niSnuls aRwevda. 

ganviTarebis etapze partiebisa da amomrCevlis aramdgradoba Tanabrad iyo 

warmodgenili, xolo permanentuli kampaniis etapze kvlav gaizarda 
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partiebis aramdgradoba da Semcirda amomrCevlis aramdgradoba. 

aramdgradobis mTliani maCvenebeli sawyisi etapidan permanentuli kampaniis 

etapamde faqtobrivad ganaxevrda, Tumca mainc maRal niSnuls aRwevs. 

laaksosa da tageperas (Laakso, Taagepera, 1979; ENP=1/Σ(Si)²) formulis 

gamoyenebiT gamovTvale efeqturi partiebis raodenoba saqarTveloSi da 

davadgine, rom efeqturi partiebis raodenobiT gamorCeuli iyo saarCevno 

kampaniis profesionalizaciis sawyisi etapi, Tumca ganviTarebis etapze 

daaxloebiT eqvsjer Semcirda, momdevno wlebSi raodenobam umniSvnelod 

iklo da 2012 wlisaTvis 2,15 –s Seadgenda. sawyis etapze efeqturi partiebis 

maRali maCvenebeli partiuli sistemis maRali fragmentaciis maCvenebelia. 

aRniSnul etapze da momdevno wlebSic araerTi patara partiis arsebobis 

gamo daifanta identuri interesebis mqone socialuri jgufebis xmebi, ramac 

gamoiwvia partiuli sistemis fragmentacia. saqarTvelos partiuli sistema 

xasiaTdeba (mmarTveli partiis) xmebis maRali koncentraciiT da opoziciuri 

partiebis dabali mxardaWeriT, romelic fragmentaciis maRali doniT 

gamoirCeva. opoziciuri partiebis aramdgradoba ukiduresad maRalia da 

saarCevno aramdgradobis kuTxiT gadamwyvet faqtorad gvevlineba. 

proceduruli sakiTxebis irgvliv mkveTrad dapirispirebuli partiebi, susti 

politikuri aqtorebi, dominanti mmarTveli partia da meryevi amomrCeveli 

qmnis saarCevno aramdgradobis safuZvels. amgvar pirobebSi politikur 

Zalebs ar aqvT stabilurobis gancda da orientirebuli arian moklevadian 

(winasaarCevno) warmatebaze.  

 

1.4 saqarTveloSi partiuli sistema xasiaTdeba partiis liderebis pirovnul 

maxasiaTeblebze gansakuTrebuli damokidebulebiT. partiebi asocirdeba 

ufro metad liderTan, vidre winasaarCevno programasa da ideologiasTan. 

gamoikveTa saarCevno kampaniis warmoebisas mediaSi lideris dominanturi 

roli. masmedia politikur partias ZiriTadad warmoadgens maTi lideris 

meSveobiT. Ffreimis Teoriaze dayrdnobiT dadginda, rom saqarTveloSi media 

personalizacia mowinaaRmdegis mimarT personaluri SeteviT, politikosebis 

radikaluri gancxadebebiTa da partiul platformaze naklebi fokusirebiT 
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gamoirCeva. politikosebi xSirad moqmedeben, rogorc individualuri 

aqtorebi da ara rogorc konkretuli partiis wevrebi. partiuli 

aqtivistebisTvis umniSvnelovanesi resursia lideris personaluri 

maxasiaTeblebi. saarCevno kampaniis profesionalizaciis samive etapze 

mmarTveli partiebi miekuTvneboda liderTa partiis tips, rac adasturebs 

personalizaciis maRal dones. 

1.5 sakvlevi periodis samive etapze saqarTvelom SeiZina Zlieri 

saprezidento mmarTvelobis gamocdileba da  eleqtoratSi gaCnda ,,mesiasTan 

dakavSirebuli problema,” rac gulisxmobs, amomrCevlis gansakuTrebul 

pirovnul ndobas konkretuli politikosisadmi. Aamgvar pirobebSi maRali 

pirovnuli ndobis mqone lideris partia dominantur poziciaSia, xolo 

opoziciuri partiebi ki fragmentuli da susti. axal moTamaSeebs ar 

eZlevaT saSualeba moaxdinon amomrCevelTa mobilizeba. saqarTveloSi 

eleqtoratis interesebis reprezentatulobas aferxebs winasaarCevno 

periodSi arCevnebSi gamarjvebis mizniT Seqmnili efemeruli politikuri 

blokebi. partiuli kavSirisa da ideologiuri sisustis pirobebSi 

winasaarCevno dapireba umeteswilad amomrCevelTa mozidvazea 

orientirebuli da ar aris angariSvaldebulebiT SezRuduli. programuli 

angariSvaldebulebisa da amomrCevlis interesebis reprezentatulobis 

sisustis gamo gaZlierda  personalur-klientelisturi interaqcia.  

    aRniSnuli daskvnebi adasturebs Sefasebas, rom saqarTveloSi partiuli 

sistema susti institucionalizaciiT xasiaTdeba.Aamgvar pirobebSi saarCevno 

kampaniis amerikanizacia / standartizaciisTvis iqmneba myari safuZveli, rac 

gamoixateba Semdegi maxasiaTeblebiT: 

 

2.1 yovlismomcveli (Catch-all) politika saqarTveloSi Cems mier Seswavlili 

samive etapis manZilze aqtualur problemas warmoadgenda. Seferxebulma 

demokratizaciam xelsayreli niadagi Seqmna yovlismomcveli partiebis 

formirebisTvis. damoukidebeli saqarTvelos pirvel wlebSi partiebis 

amocana quCis saprotesto aqciebisTvis mxardamWerTa farTo masis 
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mobilizeba iyo. ,,saqarTvelos moqalaqeTa kavSiri” da mogvianebiT ,,erTiani 

nacionaluri moZraoba” klientelisturi partiis mkafio magaliTs 

warmoadgenda. saqarTveloSi sazogadoebriv interesTa jgufebi sustad aris 

ganviTarebuli. susti samoqalaqo sazogadoeba partiebis efeqturi 

makontroleblis funqcias ver asrulebs. partiebis ideologiuri safuZveli 

aramyaria, xolo rigiTi wevrebis roli ki dakninebuli. amgvar viTarebaSi 

saarCevno kampaniis procesSi dominirebs yovlismomcveli politika. 

 

2.2 saqarTveloSi saarCevno kampaniis mediacentrireba etapobrivad moxda da 

gansakuTrebiT intensiuri saxe permanentuli kampaniis etapze miiRo. 

ganviTarebis etapze mediam sazogadoebriv azrze mniSvnelovani gavlena  

moipova da daiwyo politikis mediatizaciis procesi. Mmediateqnologiebis 

roli gadamwyveti aRmoCnda ,,vardebis revoluciis” dros. saakaSvilis 

mmarTvelobis periodSi mediatizacia ,,permanentuli kampaniis” reJimSi 

gadavida. igi eweoda aqtiur pro-samTavrobo propagandas. 

profesionalizaciis sawyis etapze masmedia xelisuflebis xelSi iyo 

informaciis mniSvnelovani wyaro, ganviTarebis etapze winasaarCevno 

procesSi mediam gansakuTrebuli gavlena moipova. saqarTveloSi politikis 

mediatizaciam piks ,,vardebis revoluciis” dros miaRwia. postrevoluciur 

qveyanaSi mmarTvelma gundma komunikaciisTvis airCia permanentuli kampaniis 

strategia.  

 

2.3 saqarTveloSi sazogadoebrivi azris kvleva dagvianebiT da rigi  

xarvezebis pirobebSi daiwyo. profesionalizaciis sawyis etapze marketingis   

kuTxiT Sesabamisi gamocdileba ar arsebobda da partiebi winasaarCevno  

periodSi sazogadoebriv azrs mxolod gamonaklis SemTxvevebSi ikvlevdnen. 

momdevno etapze sazogadoebrivi azris kvlevam intensiuri xasiaTi miiRo, 

Tumca gaCnda gamokveTili tendencia, sazogadoebrivi azris kvlevis 

TvalsazrisiT, dominantur  poziciaSi aRmoCnda saerTaSoriso donori 

organizaciebi, rac mniSvnelovnad gansazRvravda saarCevno kampaniis 

amerikanizacia / standartizacias. politikuri partiebis nawili 
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sazogadoebrivi azris kvlevas sakuTari Tavis reklamirebis saSualebad 

miiCnevda da ar ganixilvda saarCevno kampaniis strategiis SemuSavebis 

instrumentad. xSiri iyo SemTxvevebi, rodesac sazogadoebrivi azris kvlevis 

Sedegebi gamoiyeneboda eleqtoratze manipulirebis saSualebad. 

sociologebi partiebis mier moklevadian politikur miznebze orientirebas 

ganixilaven sazogadoebrivi azris kvlevis mTavar xelisSemSlel mizezad, 

xolo partiebis umravlesoba mcire finansur resursze akeTebs aqcents. 

 

2.4 profesionalizaciis sawyis etapze gaCnda SesaZlebloba saarCevno 

kampaniis procesSi politikur partiebs gamoeyenebinaT profesionalebis 

daxmareba. Seiqmna pirveli adgilobrivi sakonsultacio centri da qveyanaSi 

Semovida politikuri marketingis profilis mqone saerTaSoriso donori 

organizacia. sawyis etapze politikuri konsultantebis roli saarCevno 

kampaniaSi iyo umniSvnelo. ganviTarebis etapze gaZlierda mediatizaciiis 

roli da profesionalizaciis kuTxiT procesebma miiRo intensiuri xasiaTi. 

permanentuli kampaniis etapi warimarTa mkveTri mediatizaciisa da SeteviTi 

kampaniis pirobebSi. personifikacia da liderebis gansakuTrebuli roli 

saarCevno kampaniis procesSi profesionalizaciis samive etapze gamokveTili 

maxasiaTebeli iyo, rac adasturebs Cems hipoTezas, rom saqarTveloSi 

saarCevno kampania amerikanizacia / standartizaciis gziT warimarTa. 

 

 

daskvna 

     saarCevno kampaniis amerikanizaciis kvlevis mimarT interesi gaCnda mas 

Semdeg, rac CemTvis cnobili  gaxda, rom sxvadasxva qveynebSi saarCevno 

kampaniis identurma maxasiaTeblebma iCina Tavi da isini aSS-dan 

vrceldeboda. sakiTxma kidev ufro damainteresa, radgan aRmoCnda, rom am 

kuTxiT saqarTvelos gamocdilebis Sesaxeb ar arsebobda fundamenturi 

kvlevebi. Cemi mizani iyo damedgina, saqarTveloSi partiuli sistemis susti 

institucionalizaciis pirobebSi, saarCevno kampaniis amerikanizacias 
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safuZvels uqmnida, Tu ara teqnologiebsa da masmediaSi  mimdinare 

modernizaciuli  gardaqmnebi. 

         kvlevam aCvena, rom amerikanizaciis maxasiaTeblebi mkafiod 

gamovlinda saqarTveloSi saarCevno kampaniis procesSi.  amomrCevlis 

gansakuTrebuli pirovnuli ndoba politikosisadmi, partiebis ideologiuri 

sisuste da meryevi eleqtorati  partiuli sistemis sust 

institucionalizaciaze miuTiTebs, Tumca saarCevno kampaniis 

amerikanizaciisTvis xelsayrel niadags qmnis. amgvar pirobebSi, saarCevno 

kampania arc ideologiuri wyalgamyofebiT aris gamijnuli da meryevi 

eleqtoratic advilad eqceva vizualur-teqnologiuri efeqtis gavlenis 

qveS. saarCevno kampaniis msvlelobisas, politikis mkveTri mediatizaciis 

pirobebSi, sazogadoebrivi azris kvlevis Sedegebze fokusireba da 

konsultantebTan aqtiuri TanamSromloba  amerikanizaciis gamokveTili 

niSnebia. amgvarad, Cven SegviZlia vTqvaT, rom saqarTveloSi gamovlinda 

amerikanizaciis gamomwvevi modernizaciuli faqtorebi.  

          kvlevis Sedegebis Tanaxmad, saarCevno kampaniis amerikanizacia 

daiwyo sazogadoebis makro-doneze mimdinare gardaqmnebiT (partiuli 

sistema, masmedia da teqnologiebi) da gagrZelda mikro-donis 

cvlilebebamde (partia, televizia). amis saukeTeso magaliTs saqarTvelos 

SemTxvevaSi warmoadgenda komerciuli mediasaSualeba (,,rusTavi 2“), 

romelmac partiuli sistemis susti institucionalizaciis pirobebSi, 

gardamtexi roli Seasrula saarCevno kampaniis amerikanizaciis kuTxiT. 

Teoriuli safuZvlebisa da empiriuli monacemebis Sejerebis Sedegad, 

saqarTveloSi dadasturda Svansonisa da manCinis saarCevno kampaniis 

amerikanizacia / modernizaciis Teoria, romlis Tanaxmadac gardaqmnebi 

makro-donidan moemarTeba da mikro-donis cvlilebebiT grZeldeba. aqve 

gamoikveTa, rom amerikanizaciis procesi warimarTa standartizaciis (da ara 

hibridizaciis mimarTulebiT). kerZod, saqarTveloSi partiuli sistema 

(makro-donis erTi elementi) gamoirCeva susti institucionalizaciiT, ramac 

ganapiroba saarCevno teqnologiebis (makro-donis meore elementi) intensiuri 

importi da adaptireba mikro-doneze (partia, mediasaSualeba). 
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cxrili #13 

 

 

 

  

cvladi kriteriumi sawyisi 
etapi 
(1990-1994 
ww) 

ganviTarebi
s etapi 
(1995-2003 
ww) 

permanentuli kampaniis 
etapi (2004-2012 ww) 

damoukidebeli: 

partiuli  sistemis 
institucionalizacia 

programul/ideologiuri 
kavSiri 

Zalian 
susti 

susti susti 

eleqtoratis  interesebis 
reprezentatuloba  

Zalian 
susti 

susti susti 

saarCevno aramdgradoba Zlieri SedarebiT 
susti 

susti 

personalizacia Zlieri SedarebiT 
susti 

Zlieri 

damokidebuli: 

saarCevno kampaniis 
amerikanizacia/ 
standartizacia 

yovlimomcveli politika Zalian 
xSirad 

Zalian 
xSirad 

Zalian xSirad 

mediacentrireba iSviaTad xSirad Zalian xSirad 

sazogadoebrivi azris kvleva iSviaTad xSirad xSirad 

profesionalizacia iSviaTad xSirad xSirad 
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danarTi 
 

      kvlevis procesSi naxevradstruqturirebuli siRmiseuli interviuebi 

Cavatare eqspertebTan, konsultantebTan da sociologebTan:  

 valerian (vaka) gorgilaZe – sakonsultacio centr ,,nikolo emi”-s 

saqarTvelos warmomadgenlobis xelmZRvaneli, mogvianebiT saqmianobda 

,,sarke jgufis” SemadgenlobaSi, xolo 2007 wels ki daafuZna marketinguli 

centri ,,Terra Media.” sxvadasxva dros iyo sxvadasxva politikosisa da partiis 

konsultanti da Catarebuli aqvs araerTi saarCevno kampania, rogorc 

saqarTveloSi, agreTve ruseTSi. 

 zurab bigvava – saqarTveloSi pirveli sakvlev – sakonsultacio centris 

,,fsiqo-proeqtis” damfuZnebeli (1992 w). sxvadasxva dros iyo ,,mwvaneTa 

partiis,” ,,moqalaqeTa  kavSiris,” zurab Jvanias, eduard SevardnaZisa da nino 

burjanaZis konsultanti. aris fsiqologiis mecnierebaTa  doqtori da 

wlebis manZilze eweoda samecniero saqmianobas fsiqologiis institutSi, 

agreTve – pedagogiur saqmianobas ivane javaxiSvilis saxelobis Tbilisis 

saxelmwifo universitetSi.  

 iago kaWkaWiSvili – ,,socialuri kvlevisa da analizis institutis” –  

ISSA- s xelmZRvaneli 2000 wlidan. aris sociologiis doqtori, ivane 

javaxiSvilis saxelobis Tbilisis saxelmwifo universitetis profesori, 

sociologiisa da socialuri samuSaos mimarTulebis xelmZRvaneli.  

 koba TurmaniZe - ,,kavkasiis kvleviTi resursebis centri“ (saqarTvelo) – 

CRRC-is prezidenti 2013 wlidan. 2006-2007 wlebSi iyo saerTaSoriso 

gamWvirvaloba – saqarTvelos ufrosi analitikosi, xolo 2005-2012 wlebSi 

Tbilisis saxelmwifo universitetis asistent profesori.  

 soso galumaSvili – 2002 wlidan aris sakonsultacio centr ,,jepras” 

mmarTveli partniori da ufrosi konsultanti. 1999-2010 wlebSi 

konsultirebas uwevda maJoritar kandidatebs saparlamento da adgilobrivi 

TviTmmarTvelobis arCevnebze. aqvs politikuri partiebTan TanamSromlobis 

gamocdileba. 
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    interviuebi: 

 ,,sazogadoebrivi azris kvlevisa da marketingis institutis“ (IPM) 

warmomadgenelTan – aRniSnuli instituti dafuZnda 1995 wels da aqtiurad 

saqmianobda, rogorc saqarTveloSi, agreTve mezobel somxeTsa da 

azerbaijanSi. 

 ,,sazogadoebrivi azris kvlevis institutis“ (IPR) warmomadgenelTan – 

organizacia dafuZnda 2008 wels da TanamSromlobda sxvadsaxva saxelmwifo 

uwyebebTan, atarebda satelevizio arxebis monitorings, xolo politikuri 

partiebidan mxolod ,,erTiani nacionaluri moZraoba“ iyo maTi damkveTi.  

 

      siRrmiseuli interviuebi Cavatare saerTaSoriso arasamTavrobo donor 

organizaciebTan, romlebic muSaoben msoflios sxvadasxva regionebSi. maT 

erT-erT samuSao mimarTulebas partiuli sistemebis gaZliereba da saarCevno 

kampaniis profsionalizacia warmoadgens: 

 ,,saerTaSoriso respublikuri instituti“ (International Republican Institute – IRI) 

Seiqmna 1982 wels amerikaSi. civi omis dasrulebis Semdeg gafarTovda misi 

samoqmedo areali da amJamad msoflios 100-ze met qveyanas moicavs. IRI 

saqarTveloSi saqmianobs 1998 wlidan. 

 ,,erovnul-demokratiuli instituti“ (National Democratic Institute – NDI) Seiqmna 1983 

wels da amJamad msoflios 125 qveyanaSi saqmianobs. NDI saqarTveloSi 

Semovida 1994 wels. maTi saqmianoba partiuli treningebis kuTxiT 

gansakuTrebiT gaaqtiurda 2003 wlidan.  

 ,,niderlandebis (holandiis) instituti mravalpartiuli demokratiisaTvis“ 

(The Netherlands Institute for Multiparty Democracy - NIMD). aRniSnuli organizacia 

msoflios 21 qveynaSi 150 politikur partiasTan TanamSromlobs. maT Soris 

aris saqarTvelo, sadac instituti 2005 wlidan saqmianobs.  
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     siRrmiseuli interviuebi Catarda Semdegi politikuri partiebis 

warmomadgenlebTan: 

 

  ,,axali memarjveneebi“ (respodenti: manana naWyebia) – Seiqmna 2001 wels. Ees 

iyo erT-erTi pirveli opoziciuri partia, romelic sargeblobda amerikeli 

politikuri   konsultantebis daxmarebiT. aRniSnuli partia ar Rebulobda  

monawileobas ,,vardebis revoluciaSi,“ ramac momdevno wlebSi partiis 

wevrebisa da amomrCevlebis Semcireba ganapiroba.   

   ,,erTiani nacionaluri moZraoba“ (respodenti: daviT darCiaSvili) – 

dafuZnda 2001 wels (Tumca aRniSnuli saxeli 2002 wels ewoda). aris 

memarjvene-centristuli mimarTulebis mqone partia. aRniSnuli partia iyo 

vardebis revoluciis  mTavari Semoqmedi da mmarTveli politikuri Zala 

2004-2012 wlebSi. Ddasavluri politikuri teqnologiebis importi 

umeteswilad swored aRniSnuli partiis saxels ukavSirdeba. 

 ,,erovnul-demokratiuli partia“ (respodenti: zurab RonRaZe) – partias 

saukuneze meti xnis istoria aqvs. misi aRdgena ukavSirdeba giorgi 

Wanturias saxels. partia aqtiurad iyo CarTuli erovnul 

ganmaTavisuflebel moZraobaSi. 2003 wlis   saparlamento arCevnebis 

periodSi mmarTvel ,,moqalaqeTa kavSirTan“ erTad partia gawevrianda 

aliansSi ,,axali saqarTvelosaTvis.“ 

  ,,erovnuli forumi“ (respodenti: Sorena xorbalaZe) – Seiqmna 2006 wels. 

Aaris konservatiuli nacionalizmis mimdevari. 2008 wlis saparlamento 

arCevnebis dros   ,,erovnulma forumma“ (sxva TanamoazreebTan erTad) uari 

Tqva miRebul  saparlamento    mandatebze.  

  ,,Tavisufali demokratebi“ (respodenti: Tamar koberiZe) - daarsda 2009 wels. 

partia dakompleqtda saakaSvilis xelisuflebaSi myofi yofili 

Tanamdebobis pirebisgan, romelTac postebi 2008 wlis agvistos omis Semdeg 

datoves. partia xazgasmiT miuTiTebs sakuTar evroatlantikur 

mimarTulebaze. 
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  ,,leiboristuli partia“ (respodenti: nino metreveli) - dafuZnda 1995 wels 

da erT-erTi stabilurobiT gamorCeuli memarcxene-centristuli partiaa 

saqarTveloSi. eqspertebis nawili [interviu iago kaWkaWiSvilTan] xazgasmiT 

aRniSnavs, rom  ,,leiboristuli partia“ gamorCeulia sakuTari myari 

eleqtoratiT. 

  ,,mrweveloba gadaarCens saqarTvelos“ (respodenti: zurab tyemalaZe) – 

daarsda 1999 wels da aris memarjvene-centristuli partia. Mmisi 

damfuZneblebi iyvnen biznesis warmomadgenlebi.  partias ar miuRia 

monawileoba ,,vardebis revoluciaSi,“ Tumca rogorc 2003 wlis 2 noembris, 

aseve 2004 wlis 28 martis saparlamento arCevnebze moipova mandatebi 

parlamentSi. 

 ,,respublikuri partia“ (respodenti: levan berZeniSvili) - partias aqvs 

saqmianobis ormocwliani gamocdileba. aRniSnuli politikuri gundi 

aqtiurad monawileobda ,,vardebis   revoluciaSi,“ Tumca 2004 wlidan 

daupirispirda imJamindel mmarTvel politikur Zalas. 

  ,,qarTuli ocneba – demokratiuli saqarTvelo“ (respodenti: mixeil 

zurabiSvili) – dafuZnda 2012 wlis 21 aprils. aris memarcxene-centristuli 

mimarTulebis mqone partia. ,,qarTulma ocnebam“ sxva politikur partiebTan 

erTad 2012 wlis saparlamento arCevnebSi Seqmna koalicia ,,qarTuli ocneba“ 

da gaimarjva saparlamento arCevnebSi. 

 

 

 

    interviuebis Catarebis dros daxmareba gamiwies politikis mecnierebis 

mimarTulebis magistraturis studentebma. 
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sadiskusio gegma #1 (siRrmiseuli, eqspertuli interviu politikur 

konsultantebTan da sociologebTan) 

seqcia I: gacnobiTi xasiaTis kiTxvebi 

1. SegiZliaT mogviyveT Tqvens Sesaxeb? (ganaTleba, saqmianoba) 

2. ra gaxda imis mizezi, rom gadawyviteT politikuri konsultanti   

  gamxdariyaviT? 

3. rodis moxda es? 

seqcia II: profesiuli saqmianobis Sesaxeb 

1. SegiZliaT gaixsenoT pirvelad rodis dainteresdiT politikuri  

  konsultantis profesiiT? 

2. ra movlenam / ram ganapiroba es daintereseba? 

3. rodesac ideqiT gadawyvetilebis miRebis winaSe xeli mogekidebinaT  

  politikuri konsultantis saqmianobisTvis, ra argumentebi da   

  kontrargumentebi ganixileT? 

4. gTxovT, gaixsenoT saqmianobis pirveli etapi? 

5. SegiZliaT gagviziarT Tqveni pirveli STabeWdilebebi politikuri   

  konsultantis ampluaSi? 

6. iqneb gagvandoT, Tu visTan TanamSromlobdiT profesiuli    

   saqmianobis manZilze?  

7. arsebobs, Tu ara raime winapiroba, raTa Sedges konsultantisa da   

   partiis TanamSromloba? Tu ki, ra aris es? 

9. SegiZliaT Tqveni profesiuli saqmianoba dayoT sakvanZo etapebad? 

10. gTxovT, gaixsenoT Tqveni saqmianobis manZilze yvelaze    

   saintereso /  rTuli etapi? 

11. iqneb gvesubroT mis Sesaxeb. 

seqcia III: politikuri konsultantis profesia saqarTveloSi 

1. saqarTvelos garda gimuSaviaT, Tu ara sxva qveyanaSi? 

   Tu ki, sad? 

2. gTxovT, daaxasiaTeT politikuri konsultirebis profesia qarTul    

  sinamdvileSi (Tuki gimuSaviaT sxva qveyanaSi gTxovT, SeadaroT  

  sxva qveynebis gamocdilebas). 
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    3. ra xelSemwyobi faqtorebi ikveTeba qveyanaSi Tqveni profesiis     

       kuTxiT? 

4. ra xelisSemSleli faqtorebi ikveTeba qveyanaSi Tqveni profesiis  

  kuTxiT? 

5. gTxovT, gvesaubroT saerTaSoriso donori organizaciebi (IRI, NDI,   

            NIMD) ra rols asruleben saarCevno kampaniis profesionalizaciis  

            kuTxiT? 

6. ra piroba arsebobs, raTa Sedges konsultantisa da partiis   

  TanamSromloba? 

7. Tu SegiZliaT dagvisaxeloT sxva politikuri konsultantebi da  

  sakonsultacio centrebi, romlebic saqmianoben saqarTveloSi? 

saarCevno kampaniis modelis identificireba 

seqcia IV: yovlismomcveli politika 

1. gTxovT, daaxasiaTeT saqarTvelos partiuli sistema. 

2. rogor SeafasebdiT partiebis ideologiuri bazisis rols    

   saarCevno kampaniis procesSi? 

3. saarCevno kampaniis warmoebisas ra roli akisria partiis liders? 

4. saarCevno kampaniis warmoebisas ra roli aqvs partiis rigiT wevrs? 

seqcia V: mediacentrireba 

1. rogor SeafasebdiT mediis rols saarCevno kampaniis procesSi? 

2. gTxovT, gvesaubroT mediis da politikis urTierTdamokidebulebaze   

  saqarTveloSi. 

3. gTxovT, gagviziaroT Tqveni mosazreba uSualod televiziis rolis    

  Sesaxeb saarCevno kampaniis warmoebisas. 

4. gTxovT, gamoyaviT sakvanZo etapebi, rodesac mediam gansakuTrebuli   

  gavlena moaxdina politikur procesze? 

5. Tu SegiZliaT, gviTxariT riTi iyo es faqti ganpirobebuli. 

seqcia VII: profesionalizacia 

1. aris, Tu ara aqtualuri saarCevno kampaniis warmoebisas politikuri   

  konsultantis daxmareba? 
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2. ramdenad did dros uTmoben saarCevno kampaniis warmoebas partiebi?  

3. gTxovT, gviTxraT saarCevno kampania saqarTveloSi aris ufro  

  SeteviTi, Tu ufro mSvidi xasiaTis? 

4. saarCevno kampaniis warmoeba aris, Tu ara centralizebuli? 

seqcia VIII: personalizacia 

1. ramdenad aris saarCevno kampaniis warmoebisas yuradReba   

  gadatanili personebze? 

2. rom ara gavleniani lideri, ramdenad warmatebuli iqneba partia   

  arCevnebSi? 

3. masmedia ufro metad aSuqebs partiis winasaarCevno programas, Tu    

  yuradRebis fokusirebas axdens liderze? 

4. ramdenad xSirad moqmedeben politikosebi, rogorc damoukidebeli   

  aqtorebi da ara partiis warmomadgenlebi? 

5. rogor fiqrobT amomrCeveli gadawyvetilebis miRebisas ramdenad    

  iTvaliswinebs konkretul personebs? 

seqcia VIII: periodizacia da tipologizacia 

1. gTxovT, gamoyaviT politikuri konsultirebis ganviTarebis etapebi. 

2. ra periodidan gaaqtiurda konsultantebze moTxovna? 

3. gTxovT, daasaxeloT amis mizezi. 

4. ufro xSiria moTxovna sakonsultacio cenrebze, Tu individualur   

  konsultantebze? 

5. gTxovT, gangvimarteT amis mizezi. 

5. ra tipis daxmarebas iTxoven partiebi ufro xSirad? 

6. ramdenad xangrZlivia konkretul partiasTan/kandidatTan  

  TanamSromloba? 

daskvniTi seqcia 

1. daskvnis saxiT iqneb gvesaubroT saqarTveloSi politikuri  

  konsultirebis kuTxiT arsebul tendenciebsa da perspeqtivebze. 
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sadiskusio gegma #2 (siRrmiseuli interviu saerTaSoriso donor 

organizaciebTan IRI, NDI, NIMD (holandiis instituti mravalpartiuli 

demokratiisaTvis)  

seqcia I: gacnobiTi xasiaTis kiTxvebi 

1. gTxovT, mogviyeviT Tqveni organizaciis Sesaxeb?  

2. ra periodidan saqmianobT saqarTveloSi? 

3. ra mimarTulebiT muSaobs Tqveni organizacia? 

seqcia II: profesiuli saqmianobis Sesaxeb 

1. ram gamoiwvia Tqveni organizaciis interesi saqarTvelos mimarT?  

2. SegiZliaT gvesaubroT Tqveni organizaciis partiebTan   

   TanamSromlobis specifikis Sesaxeb?  

3. saqarTveloSi arsebul ra maxasiaTeblebze SegiZliaT migviTiToT   

   partiebTan TanamSomlobisas?  

4. gTxovT, dagvisaxeloT partia, romelmac uari Tqva TqvenTan,   

  rogorc donor organizaciasTan TanamSromlobaze? 

5. SegiZliaT gviTxraT amis mizezi? 

6. gTxovT, Tqveni organizaciis saqmianoba dayaviT sakvanZo etapebad? 

seqcia III: politikuri konsultantis profesia saqarTveloSi 

1. gTxovT, daaxasiaTeT politikuri konsultirebis profesia  

  qarTul sinamdvileSi. 

2. ra xelSemwyobi faqtorebi ikveTeba qveyanaSi aRniSnuli profesiis  

  kuTxiT? 

3. ra xelisSemSleli faqtorebi ikveTeba qveyanaSi aRniSnuli    

       profesiis kuTxiT? 

4. arsebobs, Tu ara raime winapiroba, raTa Sedges konsultantisa da   

  partiis TanamSromloba? 

5. Tu ki, ra aris es? 

6. Tu SegiZliaT dagvisaxeloT is politikuri konsultantebi da  

  sakonsultacio centrebi, romlebTanac TanamSromlobT   

  saqarTveloSi? 

7. da ra saxis TanamSromlobas gulisxmobs es? 
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seqcia IV: saarCevno kampaniis modeli 

1. gTxovT, daaxasiaTeT saqarTvelos partiuli sistema. 

2. rogor SeafasebdiT partiebis ideologiuri bazisis rols  

  saarCevno kampaniis procesSi? 

3. rogor SeafasebdiT mediis rols saarCevno kampaniis procesSi? 

4. gTxovT, gvesaubroT mediis da politikis  

   urTierTdamokidebulebaze  saqarTveloSi. 

5. rogor SeafasebdiT saarCevno kampaniis profesionalizacias?  

6. ramdenad xSirad sargebloben partiebi profesionalebis   

  daxmarebiT? 

seqcia V: periodizacia da tipologizacia 

1. gTxovT, gamoyaviT politikuri konsultirebis ganviTarebis etapebi. 

2. ra periodidan gaaqtiurda konsultantebze moTxovna? 

3. gTxovT, daasaxeloT amis mizezi. 

4. rogor fiqrobT ra saxis daxmareba sWirdebaT partiebs yvelaze  

  metad? 

5. kompetenciis TvalsazrisiT ra tipis konsultantebi arian   

  warmodgenili saqarTveloSi? 

daskvniTi seqcia 

1. daskvnis saxiT iqneb gvesaubroT saqarTveloSi politikuri  

  konsultirebis kuTxiT arsebul tendenciebsa da perspeqtivebze. 
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sadiskusio gegma #3 (siRrmiseuli interviu politikuri partiebis 

warmomadgenlebTan)  

seqcia I: gacnobiTi xasiaTis SekiTxva. 

1. gTxovT, mogviyeviT Tqveni partiis Sesaxeb.  

partiuli sistemis institucionalizacia 

seqcia I: saarCevno aramdgradoba 

1. ramdenad stabiluri eleqtoratiT xasiaTdeba saqarTvelos 

partiuli sistema?  

2. gTxovT, gvesaubroT amomrCevlis partiebisadmi damokidebulebis   

  Taviseburebebze. 

3. rogor SeafasebdiT Tavad partiebis stabilurobas? 

4. gTxovT, gvesaubroT partiebis formirebisas arsebul  

  Taviseburebebze. 

seqcia II: programul / ideologiuri kavSiri 

1. rogor SeafasebdiT saarCevno kampaniis procesSi politikuri  

  platformisa da ideologiis rols? 

2. rogor fiqrobT Tavad eleqtorati ramdenad iTvaliswinebs partiis  

  politikur ideologias da winasaarCevno programas gadawyvetilebis    

  miRebis procesSi?  

3. gTxovT, gvesaubroT am kuTxiT arsebul Taviseburebebze.  

seqcia III: personalizacia 

1. gTxovT, gvesaubroT lideris rolis Sesaxeb partiaSi. 

2. ras gvetyviT lideris rolze saarCevno kampaniis warmoebis   

  procesSi?  

3. rogor fiqrobT, ramdenad personificirebulia masmedia? 

4. am kuTxiT ra Taviseburebebs xedavT. 

5. rogor fiqrobT, amomrCeveli ramdenad iTvaliswinebs lideris   

  faqtors gadawyvetilebis miRebis dros? 

6. gTxovT, gvesaubroT am kuTxiT arsebul tendenciebze. 
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seqcia IV: eleqtoratis interesebis reprezentatuloba  

1. ramdenad intensiuri kavSiri gaqvT Tqvens eleqtoratTan. 

2. ra saxis aris es kavSiri? 

3. arsebobs, Tu ara amomrCevelsa da partias Soris urTierTkavSiris   

  Semaferxebeli faqtorebi? 

4. Tuki arsebobs, gTxovT gvesaubroT maT Sesaxeb. 

saarCevno kampaniis modelis identificireba 

seqcia VI: yovlismomcveli politika 

1. ramdenad mkacrad aris daculi partiebSi ideologiuri    

  safuZvlebi? 

2. gTxovT, gvesaubroT partiaSi wevrebis miRebis Sesaxeb. 

3. arsebobs, Tu ara raime winapiroba? 

4. Tu ki, gvesaubreT maT Sesaxeb? 

5. Tu ara, gviTxariT riTia es ganpirobebuli? 

6. winasaarCevno programis momzadebisas ramdenad cdilobT imoqmedoT  

  mxolod ideologiur CarCoebSi?  

7. winasaaarCevno kampaniis dros ramdenad orientirebuli xarT  

  mravalricxovani eleqtoratis mobilizebaze? 

8. Tu ki, ra zomebs mimarTavT amisTvis? 

seqcia VII: mediacentrireba 

1.  ras gvetyviT mediisa da politikis urTierTdamokidebulebis  

  Sesaxeb? 

2. gTxovT, SeafasoT masmediis roli saarCevno kampaniis procesSi. 

3. iqneb gamoyoT is mediasaSualeba, romelic yvelaze efeqturad    

   moqmedebs saarCevno kampaniis dros? 

4. ra mizezebiT SegiZliaT axsnaT misi efeqturoba? 

5. iqneb gamoyoT is sakvanZo etapebi, rodesac mediam gansakuTrebuli  

  roli iTamaSa politikur procesebSi. 
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seqcia VIII: sazogadoebrivi azris kvleva 

1. gTxovT, gvesaubreT sazogadoebrivi azris kvlevis mniSvnelobaze    

  saarCevno kampaniis warmoebis procesSi? 

2.  rogor fiqrobT saqarTveloSi ramdenad aqtiurad mimarTaven   

   partiebi sociologiur kvlevebs? 

3. Tqven rodis mimarTavT maT? 

4. da ra mizniT iyenebT? 

5. SegiZliaT dagvisaxeloT visTan TanamSromlobdiT? 

6. sargeblobT, Tu ara saerTaSoriso donori organizaciebis (NDI, IRI)  

  daxmarebiT? 

7. gTxovT, gvesaubroT am kuTxiT arsebul tendenciebze. 

seqcia IX: konsultantebTan TanamSromloba 

1. ras gvetyviT saarCevno kampaniis profesionalizaciis Sesaxeb. 

2. rogor fiqrobT ramdenad profesionalizebulia saarCevno kampaniis  

  procesi? 

3. iqneb gvesaubroT partiaSi garedan mowveuli specialistebis    

  (konsultantebis) Sesaxeb. 

4. ramdenad aqtiuria maTze moTxovna? 

5. ra periodidan gaaqtiurda? 

6. xom ver gvetyviT ras ukavSirdeba es? 

7. Tqveni partia sargeblobs, Tu ara konsultantebis momsaxurebiT. 

8. Tu ki, visTanN TanamSromlobdiT? 

9. ra saxis daxmarebas RebulobdiT maTgan? 

10. ra mimarTulebiT aris yvelaze intensiuri TanamSromloba? 

11. ras gvetyviT sazRvargareTidan mowveuli konsultantebis Sesaxeb? 

12. Tqven Tu gisargebliaT maTi daxmarebiT? 

13. Tu SegiZliaT SeadareT adgilobrivi da ucxoeli konsultanti  

   profesiuli saqmianobis TvalsazrisiT. 

14. SegiZliaT gviTxraT rogor xdeba konsultantebTan dakavSireba. 
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15. Tuki ar TanamSromlobT konsultantebTan iqneb gvesaubroT   

   mizezebze. 

16. gisargebliaT, Tu ara saerTaSoriso donori organizaciebis (IRI,   

      NDI) daxmarebiT (marketingisa da konsultirebis kuTxiT)? 

 

daskvniTi seqcia 

1. daskvnis saxiT iqneb gvesaubroT saqarTveloSi politikuri  

  konsultirebis kuTxiT arsebul tendenciebsa da perspeqtivebze. 
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sadiskusio gegma #4 (siRrmiseuli interviu amomrCevelTan)  

 

1.  momiyeviT Tqvens Sesaxeb (Tqveni saxeli (gvaris miTiTeba ar aris   

aucilebeli), asaki, profesia, sacxovrebeli qalaqi, ubani / quCa). 

2. ukanaskneli ocdaxuTi wlis manZilze uwyvetad cxovrobT, Tu ara   

   saqarTveloSi? 

3. rogor SeafasebT saqarTveloSi moqmed partiebs? 

4. xarT, Tu ara romelime politikuri partiis stabiluri   

   amomrCeveli? 

5. xmis micemis dros ras ufro metad iTvaliswinebT partiis   

   ideologias, Tu im adamianebis mimarT damokidebulebas, vinc am    

   partiis liderebi arian? 

6. politikaSi mimdinare procesebis Sesaxeb romeli mediasaSualebiT  

       iRebT informacias ufro xSirad? (televizia, radio, interneti    

       gazeTebi) 

7. gTxovT, gaixseneT rodis moaxdina televiziam gansakuTrebuli   

gavlena politikur procesebze? 

8. Tqveni azriT, saqarTveloSi saarCevno kampania aris ufro SeteviTi,   

  Tu ufro mSvidi xasiaTis? 

9. rogor fiqrobT, saqarTveloSi saarCevno kampaniis warmoebisas  

   yuradReba ramdenad aris gadatanili personebze? 

10. rom ara gavleniani lideri, ramdenad warmatebuli iqneba partia   

   arCevnebSi? 

11. masmedia ufro metad aSuqebs partiis winasaarCevno programas, Tu   

   yuradRebas amaxvilebs liderze? 

12. Tqvens garSemo amomrCevlebi gadawyvetilebis miRebisas ramdenad   

   iTvaliswineben konkretul personebs? 

13. saqarTveloSi partiebis ganviTarebis TvalsazrisiT Tqven ra   

   perspeqtivebs xedavT? 
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