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Sesavali 
 

 

problemis aqtualuroba. gasuli saukunis meore naxevarSi aRiniSna 

saerTaSoriso vaWrobis swrafi zrda, ramac marketingis mecnierebis 

sferoSi axali kvlevebis Catarebis aucilebloba ganapiroba. marketingSi 

kvlevis erT-erTi umniSvnelovanesi sferoa `produqtis warmoSobis qveynis” 

(pwq) Seswavla, romelic ganviTarebuli da ganviTarebadi qveynebis 

momxmareblis mier produqtis aRqmasa da Sefasebas efuZneba. r. Suleridan 

(Schooler R.) dawyebuli, mravali samecniero naSromi adasturebs pwq-s Sesaxeb 

informaciis efeqts produqtis SefasebaSi (10; 101; 120; 125; 168; 188; 231). c. 

tanisa da j. farleis (Tan, C.T., Farley, J.U.) mtkicebiT, pwq-s efeqti 

warmoadgens momxmarebelTa qcevaSi yvelaze metad Seswavlil marketingul 

problemas (210). adgilobrivi saqonlisa da warmoebisadmi amgvarma midgomam 

moZRvrebebs pwq-s Sesaxeb momxmareblis eTnocentrizmis fenomeni Semata. 

momxmareblis mier pwq-dan Semotanili produqtis aRqmisadmi 

miZRvnilia mravali mecnieruli naSromi, Tumca, unda aRiniSnos is faqtic, 

rom aRmosavleT evropasa da yofil sabWoTa qveynebSi msgavsi kvlevebi 

TiTqmis ar Catarebula. es imiT aixsneba, rom aseT saxelmwifoebSi 

mkvlevarebi, ZiriTadad, emyarebian dasavlur, ganviTarebul qveynebSi 

arsebul monacemebs momxmareblebis eTnocentruli qmedebebis Sesaxeb. aqve 

unda aRiniSnos is faqtic, rom saqarTveloSi aseTi empiriuli kvlevebis 

Catarebis mcdelobac ki ar yofila. 

bolo ocwleulis ganmavlobaSi saerTaSoriso vaWrobaSi mimdinare  

swrafma cvlilebebma biznesis ganviTarebisaTvis uzarmazari sabazro 

SesaZleblobebi Seqmna mTel msoflioSi. o. zainisa da n. iasinis (Zain O.M. 

and Yasin N.M.) mtkicebiT, yvelaze cnobil movlenad SeiZleba CaiTavlos is 

faqti, rom `komunisturi reJimis damxobis Sedegad yofili sabWoTaA 

kavSiris qveynebSi, aRmosavleT evropasa da damoukidebeli saxelmwifoebis 

Tanamegobrobis qveynebSi, Tavisufali samewarmeo sistemis SeqmnisaTvis 

brZola gaCaRda~. e. qainaqisa da t. karas (Kaynak E. and Kara T.S.) yvelaze 

warmatebul movlenad miaCniaT Semdegi: `yofil sabWoTa kavSiris regionSi 
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komunizmis nangrevebze warmoiqmna axali saxelmwifoebi, romlebic 

SeTanxmebulad cdiloben adgilobrivi ekonomikis ganviTarebas, agreTve 

TavianTi moqalaqeebisaTvis cxovrebis xarisxisa da standartebis 

gaumjobesebas” (97; 231). 

centralizebuli gegmiuri sistemidan Tavisufal sabazro ekonomikaze 

gadasvlasTan dakavSirebulma bolodroindelma gardaqmnebma am regionSi 

myofi xalxis mravalricxovani, mravalferovani da daukmayofilebeli 

moTxovnilebebi warmoiSva (177). am droisaTvis momxmarebels sul ufro 

metad gauCnda ucxouri produqtis SeZenis SesaZlebloba da survili. 

amgvari moTxovnis formirebis Sedegad, sxvadasxva regionSi aRmocenda 

dasavleT da aRmosavleT aziis mravali sawarmo, romelTa mizani 

iniciatoris upiratesobis xelSi Cagdeba da jer kidev auTvisebeli 

sabazro SesaZleblobebiT sargebloba iyo. adgilobriv mosaxleobas kargi 

warmodgena Seeqmna sazRvargareT warmoebul produqtze. sabazro 

ekonomikaze gardamaval qveynebSi momxmareblebis mier ucxour 

produqtebze pirveli STabeWdilebis gansazRvrisa da firmebSi jansaRi 

marketinguli gadawyvetilebebis miRebisaTvis, menejerebs imis gagebac 

sWirdebaT, Tu rogor afaseben momxmareblebi ara mxolod sakuTar, aramed 

konkurentebis mier warmoebul produqts.  

sabWoTa kavSirisa da aRmosavleT evropis qveynebSi, 70-wliani 

centralizebuli gegmiani mbrZanebluri ekonomikis periodSi, SezRuduli 

iyo momxmareblis qcevasa da upiratesobis miniWebasTan dakavSirebuli 

informacia. miwodebaze orientirebuli ekonomika yuradRebas ar 

amaxvilebda momxmareblis qcevas da momxmareblis saWiroebebsa da 

survilebsac naklebad iTvaliswinebda. marketingi gaxldaT ucnobi 

koncefcia, romelic universitetebis saswavlo programebSi mxolod 1990-

ian wlebSi, komunisturi sistemis daSlis Semdeg Sevida.  

 eTnocentrizmiT daavadebuli komunisturi xelisufleba icavda da 

mxars uWerda ra adgilobriv warmoebas, mikerZoebulad ekideboda ucxour 

produqts. ucxouri produqtis importi kontrsavaWro saSualebebiT 

warmoebda, xolo savaWro partniorebi, ZiriTadad, isev komunisturi 

qveynebi iyvnen. isini krZalavdnen pirdapir ucxour investiciebs, xolo 
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sazRvargareT warmoebuli saqoneli am qveynis momxmareblisTvis  mudmivad 

xelmisawvdomi ar iyo. aqedan gamomdinare, maT sagrZnoblad dabali 

warmodgena hqondaT ama Tu im qveynis produqtis xarisxisa da ucxouri 

savaWro niSnis Sesaxeb. aseT saxelmwifoebSi informacia pwq-s Sesaxeb, 

ZiriTadad, gardamaval periodSi yalibdeba, rodesac mTavrobebis mier 

wamowyebuli privatizaciisa da liberaliziciis procesis fonze am 

qveynebSi Semosvlas iwyebs  sazRvargareTuli produqti da pirdapiri 

investiciebi. komunikaciis ganviTarebam, satelituri televiziis 

warmoSobam da sazRvargareT xSirma mogzaurobebma mocemuli regionis 

momxmareblebs saSualeba misca, danarCeni samyaros produqtsa da 

momsaxurebas gascnobodnen. zemoaRniSnulidan SeiZleba davaskvnaT, rom 

pwq-s imijs dinamiuri xasiaTi aqvs da igi regionis Taviseburebebidan 

gamomdinare yalibdeba.    

ukanaskneli oTxi aTwleulis manZilze Catarebulma mravalricxovanma 

mecnierulma kvlevam daadastura, rom momxmareblebi pwq-s iyeneben, rogorc 

produqtis xarisxis Sesafasebel erT-erT maxasiaTebels. pwq, romelic 

gamoixateba produqtze arsebuli miTiTebiT _ `damzadebulia ....Si~, 

gavlenas axdens iseT maxasiaTeblebze, rogoricaa fasi, xarisxi da 

garantia. `pwq efeqti~ funqcionirebs rogorc `stereotipi~, qveynis 

produqtis saerTo Tviseba  da ara marto adgilobrivi, aramed ucxouri 

produqtis xarisxis gansasazRvravadac gamoiyeneba (181). momxmarebelis mier  

produqtis Sefasebis procesSi pwq SeiZleba warmoadgendes, rogorc 

produqtis Sefasebis erT-erT kriteriums, aseve saboloo gadawyvetilebis 

miRebis mizezs (52; 69; 93). 

mkvlevarebi, rogorc wesi, Tanxmdebian, rom momxmarebeli 

sxvadasxvanairad afasebs sxvadasxva saxelmwifos mier warmoebul 

produqts, misdami damokidebulebisa da SeZenis miznidan gamomdinare (69). 

pwq-s analizi eyrdnoba myidvelTa Tvalsazriss sxvadasxva qveyanaSi 

warmoebuli saqonlisa da momsaxurebis msgavsi Tvisebebis Sefasebis 

Sesaxeb (163). germanuli manqanebis, iaponuri eleqtronikisa da franguli 

Rvinis aRqma da Sefaseba gansxvavdeba braziliuri manqanebis, taivanis 

eleqtronikisa da berZnuli Rvinis aRqma-Sefasebisagan. sxvadasxva qveyanaSi 
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momxmarebeli sxvadasxva produqts aniWebs upiratesobas. magaliTad, p. 

katini (Cattin P. et al) amtkicebs, rom amerikelebi, frangulTan SedarebiT, 

dasavleT germaniis produqts aniWeben upiratesobas, xolo j. baumgartneri 

da joliberti (Baumgartner G. and Jolbert) amboben, rom frangi momxmareblebi 

germanul saqonels amjobineben franguls (35; 22). msgavsi magaliTebi 

uamravia marketingul literaturaSi (9; 26; 88; 96; 120; 125; 168; 214). 

mocemul sferoSi Catarebulia mravali kvleva. kerZod, p. verleim, j. 

stinqempma (Verlegh, P., and J. Steenkamp, 1999), aminma da sxvebma (Amine et al 2005) 

daasabuTes, rom pwq-s efeqti jer kidev ar aris kargad gaazrebuli (10; 214). 

yovelive zemomoyvanilis safuZvelze SeiZleba iTqvas, rom pwq da 

eTnocentrizmis kvleva axalia saqarTveloSi _ aRmosavleT evropis erT-

erT saxelmwifoSi, romelic integracias axdens msoflios dasavleT 

nawilTan. vfiqrobT, rom aseTi kvlevebi xels Seuwyobs yofili sabWoTa 

qveynebis momxmarebelTa cnobierebis amaRlebasac. 

ucxoeTSi Catarebulma gamokvlevebma aseve aCvenes, rom `erovnul-

patriotulma da eTnocentrulma~ tendenciebma, SesaZlebelia, gavlena 

iqonion adgilobrivi da importuli produqtis xarisxis Sefasebasa da 

maTTvis upiratesobis miniWebaze. momxmareblis eTnocentrizmis fenomeni 

pwq-s Sesaxeb arsebul literaturaSi aRmocenda 1980-iani wlebis 

dasawyisSi. igi mouwodebs momxmarebels, ufro  metad daafason samamulo 

produqti, vidre ucxouri (84; 93; 97; 116; 196). 

sabWoTa kavSiris daSlis Semdeg axalma damoukidebelma qveynebma 

msoflios danarCen qveynebTan integrirebis saadaptacio procesi gaiares. 

imisaTvis, rom mzardi globaluri ekonomikis pirobebSi upiratesobisTvis 

mieRwiaT da samuSao adgilebis gazrdiT potenciuri sargebeli mieRoT, am  

qveynebis mTavrobebma, sagadasaxado SemosavlebiTa da ekonomikis 

ganviTarebiT, garkveul RonisZiebebs mimarTes. kerZod, maT srulyves 

kanonmdebloba, xelSekrulebebi dades saerTaSoriso organizaciebTan da 

monawileoba miiRes regionul ekonomikur SeTanxmebebSi. aRsaniSnavia is 

faqti, rom saqarTvelo xels uwyobs ucxour investiciebs, Tumca, arsebobs 

ramdenime strategiulad mniSvnelovani seqtori,  romelic upiratesobiT 
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sargeblobs. saqarTvelos mTavrobam ganaxorciela STambeWdavi 

saprivatizacio programa, maT Soris, miwis privatizaciac. 

saqarTveloSi cxovrobs 4,6 milioni adamiani, mosaxleobis procentuli 

zrda Seadgens 0,08 procents, xolo simWidrove – 78 a/km2-s. qalaqis 

mosaxleoba 56 procentia. xalxis umetesoba qalaqSi cxovrobs. 2006 wels 

saqarTvelos mTliani Sida produqti (mSp) 13.789 milion lars (rac, 

daaxloebiT, 9.1926 milioni aSS dolaris tolia) da mSp erT sul mosaxleze 

3.133 lars Seadgenda (2.088 aSS dolari). gasuli wlis realuri zrda wina 

wlis Sesabamis periodTan SedarebiT 9.4 procents Seadgenda.  mrewvelobam, 

mSeneblobam, vaWrobam, telekomunikaciam  da finansurma saqmianobebma sakmaod 

maRali zrdis maCvenebeli aCvenes.Eekonomikis ganviTarebisa da siRaribis 

daZlevis programis (EDPRP) mixedviT, 2010 wlisaTvis minimaluri mSp 15.5 

miliard lars gautoldeba, rac TiTo mosaxleze 3,316 lari iqneba, da Tu 

mxedvelobaSi miviRebT im faqts, rom ekonomikuri ganviTarebis indeqsi am 

tempiT ganagrZobs zrdas, maSin mSp gacilebiT maRali maCvenebeli iqneba.  

dolarTan mimarTebaSi laris damaxasiaTebeli stabilurobis pirobebSi, 

wliurma inflaciis donem, 2006 wlis dekemberSi, moxmarebelTa safaso 

indeqsis mixedviT, Seadgina 9.2. 2008 wlis martSi saqarTveloSi valutis 

kursi vardnas ganagrZobs: 1 aSS dolari daaxloebiT udris 1,50 qarTul 

lars. bolo aTwleulSi sagrZnoblad gafarTovda saqarTvelos savaWro 

urTierTobebi, kerZod, 1994 wlidan 1999 wlamde savaWro partniorTa ricxvi 

gaizarda 54-dan 110-ze metiT. igive periodSi, qveynis sagareo vaWrobis brunva 

196%-iT gaizarda. pirvel da meore cxrilebSi mocemulia saqarTvelos 

importis monacemebi.  

cxrili 1. QsaqarTvelos importi (milioni $) 
          
 
 
 
 

         

*2007 monacemebi moicavs periods ianvridan noembramde 

wyaro: saqarTvelos saxelmwifo statistikis departamenti 

wlebi  2000 2001 2002 2003 2004 2005 2006 2007* 

         

importi 709,2 752,0 793,8 1141,2 1847,7 2490 3681 4511,3 
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cxrili 2. saqarTvelos mier ZiriTadi savaWro partniorebidan 

ganxorcielebuli importi (milioni $, 2004,2005,2006, 2007*) 

 
2004 2005 2006 2007* 

TurqeTi 202.7 283 522.9 623.3 

ruseTi 257.8 384.3 561.7 524.2 

ukraina 142.8 219.3 320.1 471.2 

germania 151.1 206.7 351.2 344.1 

azerbaijani 157.8 233.4 318.4 324.7 

CineTi 28.9 46.7 103.3 184.1 

aSS 110.9 146.8 129.6 179.3 

bulgareTi 38.9 72.3 115.5 144.8 

italia 61.8 64.4 102.1 126.7 

TurqmeneTi 32 95.1 101.1 129.4 

gaerTianebuli 

samefo 171.4 70.2 63 66.8 

somxeTi 25.6 39.2 40.3 53.4 

poloneTi 8.4 13.6 20.6 53.1 

mTliani 

importi 1847 2490 3681 5216.7 

*2007 monacemebi moicavs periods ianvridan noembramde  

wyaro: saqarTvelos saxelmwifo statistikis departamenti 

saSemosavlo maCveneblebis Tanaxmad, saqarTveloSi dabali 

Semosavlis mqone momxmareblebi umravlesobas Seadgenen, maRali 

Semosavlis mqone momxmareblebi ki - umciresobas, xolo saSualo 

Semosavlis mosaxleoba qveynis umniSvnelo nawilia. mdidari da saSualo 

fena Tavmoyrilia qalaqebSi. Cveni dakvirvebis Tanaxmad, saSualo fena 

realurad ufro mravalricxovania da, savaraudod, iyofa dabal, saSualo 

da maRal saSualo fenebad. am mosazrebas gvisabuTebs saqarTveloSi 
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manqanebisa da manqanaTa modelebis raodenoba, aseve mobilurebis farTo 

gamoyeneba. 

qarTveli momxmareblebis dabali msyidvelobiTi unari aris mTavari 

negatiuri faqtori, romelic gansazRvravs mTlian sasaqonlo politikas 

rogorc importuli, aseve adgilobrivi warmoebis produqtis mimarT. erTi 

mxriv, dabali Semosavlebi, meore mxriv ki qarTuli mentaliteti 

gansazRvravs produqtis fasebis mimarT qarTveli momxmareblebis 

specifiur damokidebulebas. qarTveli momxmareblis gadawyvetileba 

ganpirobebulia, pirvel rigSi, fasiT da Semdeg xarisxiT (160). amitom 

qarTvel momxmarebels urCevnia produqti iyidos iafad. Tumca, ara 

yovelTvis da, Sesabamisad, garkveul SemTxvevaSi maRalfasiani da 

maRalxarisxiani produqti mainc gasavlianobiT xasiaTdeba (magaliTad, 

gansakuTrebuli saqoneli bavSvebisa da qalebisaTvis, wveris saparsi 

mamakacebisaTvis, sigaretebi, manqanis aqsesuarebi da sxva). miuxedavad imisa, 

rom savaWro qselSi SedarebiT dabalfasiani saqoneli unda batonobdes, 

maRalfasiani produqti da fufunebis sagnebi mainc pouloben klientebs 

dabali Semosavlis mqone momxmarebelTa segmentidan.  

ucnauria, magram igive dabalSemosavliani jgufebi ixdian maRal 

Tanxebs prestiJul nivTebSi, rac maT sxvebisagan gamoarCevT. magaliTad, 

momxmarebeli SeiZens ZviradRirebul axali modelis mobilurs, miuxedavad 

imisa, rom icis, es modeli Zalian Cqara farTod gavrceldeba da misi 

fasic, Sesabamisad, daecema. amgvarad, kompaniebma, romlebic saqarTvelos 

bazris aTvisebiT arian dainteresebulni, umjobesia, TavianTi produqti 

ufro prestiJuli da gansxvavebuli gaxadon. es niSnavs imas, rom produqti 

SeiZleba ufro Zvirad gaiyidos. xolo Tuki produqts ar eqneba amgvari 

imiji, masze moTxovnac, Sesabamisad, elastikuri gaxdeba.  

2003 wels qarTuli ojaxi, saSualod, Tviurad xarjavda 209 lars 

sakvebze, sasmelsa da sigaretze, 12.2 lars - tansacmelsa da fexsacmelze, 

13.8 lars - saojaxo wvrilmanebze. mas Semdeg, rac saqarTvelom SeiTvisa 

dasavluri materialuri kultura, momxmareblebi miesalmebian ucxour 

nawarms, Tuki is qarTul gemovnebasa da mdgomareobas ar ewinaaRmdegeba 

(160). 
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kvlevis mniSvneloba. msoflios mraval qveyanaSi, maT Soris 

ganviTarebul da zogierT ganviTarebad qveyanaSic ki, produqtis 

asortimentis umravlesobas gaaCnia alternativa adgilobrivi warmoebis 

saqonlis saxiT. qarTveli momxmreblisTvis, romelic avtomobils an 

televizors yidulobs, uCveulo ar aris ucxouri warmoebis produqtis 

alternativis saxiT arseboba. cxadia, aseT situaciebSi “pwq efeqtis~ 

mniSvneloba sruliad ucnobia, miuxedavad imisa, rom marketingis 

praqtikosebi am efeqts seriozul faqtorad miiCneven. saqarTvelos bazarze 

mravali saxis produqts ar gaaCnia alternativa adgilobrivi nawarmis saxiT, 

umetesad, misi damzadebis ararsebobis an dabali xarisxis gamo. aRniSnulis 

gaTvaliswinebiT, winamdebare kvleva saWiroa pwq-s Sesaxeb informaciis 

mniSvnelobisa da momxmareblis eTnocentrizmis donis gansazRvrisaTvis iseT 

pirobebSi, rodesac ar arsebobs alternativa adgilobrivi nawarmis saxiT. 

momxmarebelTa qcevis Sesaxeb kvleva umetesad emyareba ganviTarebuli, 

vidre ganviTarebadi qveynebisa da yofili socialisturi blokis 

momxmareblebis Seswavlas. saqarTvelo gardamaval periodSi myofi qveyanaa, 

romelic sabWoTa kavSiris daSlis Semdeg xelaxla ayalibebs Tavis 

meurneobas. amitom winamdebare kvlevis daniSnulebaa, Seiswavlos, Tu romel 

produqts aniWebs upiratesobas qarTveli momxmarebeli saqarTvelos bazarze 

– adgilobrivs Tu ucxours, agreTve daadginos SeZenis mizani.  

meore, mniSvnelovan, gamorCeul Taviseburebas warmoadgens is, rom 

momxmareblebi afaseben da iReben gadawyvetilebebs produqtisa Tu 

momsaxurebis Sesaxeb iseT biznes-garemoSi, romelic, saqarTvelos msgavsad, 

gardamaval periodSi myof bevr qveyanaSi Zalian cvalebadia. aqedan 

gamomdinare, Sesaswavl qveyanaSi arsebuli biznes-garemos mdgomareobis 

gacnobiereba mkvlevars daexmareba, ukeT gaigos, Tu rogor aRiqvams da 

afasebs momxmarebeli produqts, vinaidan, momxmareblebi da firmebi 

arsebuli biznes-garemos farglebSi iReben gadawyvetilebebs.   

kvlevis mizani da amocanebi.  winamdebare kvlevis mizania Seavsos pwq-s 

Sesaxeb arsebul literaturaSi ganuxilveli sakiTxebi. kerZod, igi 

gulisxmobs pwq-s Sesaxeb informaciaSi qarTveli momxmareblis mniSvnelobis 

gansazRvras, garemos gavlenis Seswavlas momxmarebelze, momxmareblis 
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eTnocentrizms, informaciuli wyaroebiT sargeblobasa da konkretul 

qveyanaSi damzadebuli ucxouri produqtis Sesaxeb qarTveli momxmareblis 

Tvalsazrisis analizs. kerZod, mocemuli kvlevis mizania upasuxos Semdeg 

kiTxvebs: 

1. informaciis romel wyaroebs iyenebs qarTveli momxmarebeli 

ucxoeTSi warmoebuli produqtis Sefasebisas da ramdenad gansxvavdeba es 

wyaroebi momxmareblis demografiuli ganawilebis mixedviT? 

2. ramdenad mniSvnelovania misTvis pwq-s Sesaxeb arsebuli informacia  

yidvasTan dakavSirebul sxvadasxva situaciaSi? 

3. rogor moqmedebs biznes-garemo momxmareblis Sexedulebebze 

sxvadasxva biznes sakiTxis gadawyvetisas, rogoricaa, magaliTad, reklama, 

garantia, usafrTxoeba, momxmareblis dakmayofileba? 

4. rogoria qarTveli momxmareblis eTnocentruli qceva da is, Tu 

ramdenad gansxvavdeba eTnocentruli da araeTnocentruli momxmarebeli pwq-

s Sesaxeb informaciis aRqmisas? gansxvavdeba Tu ara maTi Sefaseba produqtis 

asortimentisa da warmoSobis mixedviT? 

5. gansxvavdeba Tu ara produqtisadmi qarTveli momxmareblis zogadi 

damokidebuleba warmoSobis qveynis mixedviT, da Tu es asea, romelia es 

qveynebi da saqonlis maxasiaTeblebi? rogoria qarTveli momxmareblis 

damokidebuleba amerikuli, iaponuri, Turquli, germanuli, rusuli da 

adgilobrivi produqtisadmi? 

6. damokidebulia Tu ara pwq-ze qarTveli momxmareblis mier 

produqtebis kategoriebis aRqma? rogor afasebs qarTveli momxmarebeli 

sxvadasxva asortimentis saqonels da ramdenad icvleba es Sefaseba 

calkeuli qveynis mixedviT? 

7. ra rols TamaSobs qarTveli momxmareblis socialur-demografiuli 

Taviseburebani pwq-s Sesaxeb informaciis mniSvnelobis xarisxis 

diferenciaciaSi da rogoria misi warmodgena sxvadasxva qveynis produqtze? 

kvlevis siaxleebi: 
1. samecniero siaxle, TavisTavad, aris momxmarebelTa kvlevis Seswavla. 

pirvelad saqarTveloSi momxmarebelTa damokidebuleba ucxouri 
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produqtis mimarT Seswavlilia mecnierebis doneze. es naSromi avsebs 

saqarTveloSi momxmareblamde produqtis Sesaxeb informaciis 

miwodebasTan dakavSirebiT arsebul naprals. kvlevaSi sityvierad 

miRebuli, Sefasebuli da Semowmebuli skalebi da sazomi erTeulebi 

gamoyenebulia  ucxouri produqtis mimarT saqarTvelos bazarze 

momxmarebelTa damokidebulebebis, aRqmis, arCevisa da qcevis 

SeswavlisaTvis. kvlevis monacemebi gaanalizebulia cnobili statistikuri 

programiT (SPSS). faqtor analizis varimaqs-rotaciis (Varimax Rotation), T-

testis, ANOVA testis, uoler-dunkanis (Waller-Duncan) testis,  man-uitnis 

(Mann-Whitney) testis da qronbaxis alfis (Cronbach Alpha) saimedoobis 

analizis gamoyenebiT.  

2. gansazRvrulia momxmarebelTa mier ucxouri produqtis Sesaxeb 

arsebuli informaciis gamoyenebis Cveva. dadgenilia, rom qarTveli 

momxmarebeli ucxouri produqtis gacnobis mizniT informacias Rebulobs 

televizoris, gazeTisa da megobarTa rCevis saSualebiT. Cveuli 

gansxvavebebi sxvadasxva demografiul segmentebs Soris gansazRvrulia T-

testis gamoyenebiT.  

3. qarTveli momxmareblis aRqma namdvili biznes praqtikis Sesaxeb 

gansazRvrulia qainaqis (Kaynak et al) mier SemuSavebuli koncefciis 

saSualebiT. Sedgenilia menejeruli qvetestebi, romlebic afasebdnen  

mcdari biznes praqtikisa da momxmarebelTa molodinidan gamomdinare 

Sedegebs.  gamoyenebulia faqtor analizi, rom gamogvekveTa mniSvnelovani 

faqtori, romelic xazs usvams biznes praqtikis aRqmas. aseve, ANOVA 

testis gamoyenebiT ganisazRvra aRqmaTa sxvadasxvaoba gansxvavebul 

demografiul segmentze. 

4. laskusa da babis  (Lascu and Babb’s) skalis gamoyenebiT ganvsazRvrulia 

produqtis warmoSobis qveynis (pwq) informaciis, produqtis Sesyidvis 

gadawyvetilebebisa da aRqmis Sesaxeb saqarTvelos momxmarebelTa 

damokidebuleba. faqtor analizis varimaqs-rotaciis (Varimax Rotation) 

saSualebiT gamoaSkaravebulia mniSvnelovani faqtori, romelic gavlenas 

axdens pwq-s informaciis mniSvnelobaze. aseve, ANOVA testi gamoyenebulia 

demografiul gansxvavebaTa SefasebisaTvis. 



 86

5. likertis (Likert) xuTquliani skalis saSualebiT Sefasebulia 

momxmarebelTa aRqmis xarisxi 10 produqtis Sesaxeb 9 gansxvavebuli 

qveynidan, romlebic qarTveli momxmareblisTvis SedarebiT kargad 

nacnobia. uoler-dunkanis (Waller-Duncan) testis gamoyenebiT daxarisxebulia 

qveynis TiToeuli produqtis klasi. dawyvilebuli T-testis meSveobiT 

Sedarebulia produqtis aRqmuli xarisxi TiTeul wyvil qveyanasTan 

mimarTebiT. man-uitnis (Mann-Whitney) testis gamoyenebiT Seswavlilia 

warmoSobis qveynis produqtis aRqmis demografiuli sxvadasxvaobebi. 

6. semantikuri (semantic differential) diferencirebuli skala gamoyenebulia, 

ucxouri qveynis mimarT momxmarebelTa damokidebulebis gansazRvrisaTvis. 

15-ganzomilebiani produqtis Tvisebebi da atributebi gansazRvrulia 5 

mniSvnelovani produqtis momwodebeli qveynis mimarT. aseve, uoler-

dunkanis (Waller-Duncan) testis gamoyenebiT Sefasebulia qveyanaTa reitingi 

TiToeuli produqtis Tvisebebidan gamomdinare. 

7. momxmarebelTa eTnocentrizmis skala - CETSCALE (Consumer Ethnocentrism 

Scale) gamoyenebulia qarTveli momxmareblis eTnocentruli tendenciebis 

donis gansazRvrisaTvis. dadgenilia eTnocentruli da araeTnocentruli 

doneebis momxmarebelTa saSualo mniSvnelobebi da gansxvavebuli 

demografiuli segmentebi, rac gamoyenebulia kvlevis sxvadasxva 

analizisaTvis.  

kvlevis praqtikuli mniSvneloba. kvlevis Sedegebi mniSvnelovania 

marketingul da biznes gegmis SesamuSaveblad im firmebisaTvis, romlebic 

TavianTi produqtisTvis qarTul bazars eZeben, an mezobeli yofili ssrk-s 

gardamavali qveynebis bazrebis, romlebic saqarTvelos msgavsia socialur-

ekonomikuri, teqnologiuri da bazris ganviTarebis doneebiT.  

mocemuli kvleva xels Seuwyobs momxmareblisTvis moTxovnis 

maxasiaTeblebis ukeT Secnobas da daexmareba bazarze dasaqmebulebs iseTi 

marketinguli kompleqsis strategiis CamoyalibebaSi, romelic 

uzrunvelyofs maT miznis miRwevasa da potenciuri momxmareblis mozidvas. 

agreTve maTi saqonlis pozicionirebas saqarTvelos bazarze. aucilebelia 

Seiqmnas Sesabamisi stimulirebis kompleqsi efeqturi Sedegebis misaRwevad. 

garda amisa, imis gaTvaliswinebiT, Tu romeli qveyana sargeblobs 
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momxmarebelTa Soris upiratesobiTa da dadebiTi imijiT, im qveynis 

kompaniebs SeeZlebaT maTTvis sasurveli imiji Seiqmnan, raTa 

konkurenciul brZolaSi moipovon upiratesoba. vinaidan, pwq potenciuri 

Zlieri saimijo cvladia, mis Sesaxeb informaciis gamoyenebac SeiZleba 

saerTaSoriso marketingSi konkurentebis dasamarcxeblad. aqedan 

gamomdinare, qarTveli importiorebi SeZleben dagegmon produqtis 

Semotana sazRvargareTidan yvela im faqtoris gaTvliTa da 

gaTvaliswinebiT, ramac SeiZleba mocemul produqtze moTxovnis done 

aamaRlos. 

kvlevasTan dakavSirebuli ZiriTadi gamocemebi. kvlevaSi 

warmodgenili ori Tavi dabeWdilia or JurnalSi. disertaciasTan 

dakavSirebuli sami statia, aseve, sam sxvadasxva akademiur JurnalSia 

dabeWdili. disertaciis oficialuri aprobacia Catarda 2006 wlis 8 ivniss, 

Tbilisis saxelmwifo universitetSi, marketingis kaTedraze.  

naSromis struqtura da Sinaarsi. disertacia Sedgeba Sesavlis, sami 

Tavis, daskvnebis, danarTebisa da literaturis siisagan. masSi aris 40 

cxrili da 5 sqema. disertacia kompiuterze nabeWdi 210 gverdia.  

Sesavlis Semdeg TavSi mocemulia pwq-sTan dakavSirebuli 

literatura da momxmarebelTa eTnocentrizmi, pwq-s efeqtis Teoriuli 

aRnagoba, pwq-s Sesaxeb arsebul kvlevaTa zogadi analizi da pwq-s 

efeqtisa da moxmarebelTa eTnocentrizmis ganmartebebi. literaturuli 

mimoxilvis Semdeg modis kvlevis konceptualuri ganviTareba da 

hipoTezebis warmodgena. Semdgom, naSromSi warmodgenilia kvlevis 

gamoyenebuli meTodologia monacemTa bazebiT, respondentebiT, anketebiTa 

da kvlevis SedegebiT. mesame Tavi kvlevis Sedegebs eTmoba. masSi 

gaanalizebuli da ganxilulia warmodgenili kvlevis Sedegebi Svidi 

kiTxvisa da ganviTarebuli hipoTezebis WrilSi, aseve mocemulia 

adrindeli kvlevebisa da winamdebare kvlevis Sedegebis Sedarebis 

mcdeloba. dasasruls, bolo nawilSi Camoyalibebulia rogorc daskvnebi, 

aseve, winadadebebi da rekomendaciebi menejerebisaTvis, rac uzrunvelyofs 

TavianTi saqmianobis ukeT ganxorcielebas saqaTvelos bazarze. 
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Tavi 1. literaturuli mimoxilva 

mocemul TavSi ganxilulia arsebuli literatura, romelic exeba 

momxmareblis mier saqonlis  Sefasebisa da eTnocentruli qcevisas 

produqtis warmoSobis qveynis (pwq) efeqts. gaanalizebulia, agreTve, 

mravali uaxlesi naSromi pwq-sa da eTnocentrizmis Sesaxeb. mimoxilva 

iwyeba produqtis warmoSobis qveynis efeqtis ramdenime gansazRvrebiT. 

winamdebare mimoxilva warmodgenilia sami qveTavis saxiT. pirvelia 

produqtis warmoSobis qveynis Sesaxeb arsebuli kvlevebis analizi, 

romelic ganixilavs pwq-s literaturis istorias da kvleviT safuZvels. 

meorea produqtis warmoSobis qveynis roli saqonlis SefasebaSi, romelic 

mimoixilavs produqtis Sefasebisa da stereotipebis Sesaxeb pwq-s 

informaciis SemecnebiTi damuSavebis process. mesamea momxmareblis 

eTnocentrizmi da misi gavlena momxmarebelTa qcevaze, romelic 

mimoixilavs momxmareblis eTnocentruli qcevis struqturas da masTan 

dakavSirebul parametrebs. samwuxarod, Cven SezRuduli saxiT 

warmovadgenT savaWro niSnebisa da pwq-s kulturuli saxesxvaobebis, aseve 

hibriduli produqtis Sesaxeb kvlevebze arsebul literaturas.  

 

gansazRvreba.  literaturaSi arsebobs ,,produqtis warmoSobis qveynis 

efeqtis” sxvadasxva ganmarteba. a. nagaSima (Nagashima A.) iyo erT-erTi 

pirveli mkvlevari, romelmac produqtis warmoSobis qveynis imiji 

gansazRvra (145). misi mtkicebiT, imiji momxmarebelSi mocemuli produqtis 

warmoSobis qveynis asociacias iwvevs.  esaa ,,suraTi, reputacia, 

stereotipi, romelsac biznesmeni da momxmarebeli konkretuli qveynis 

saqonels ukavSireben. mocemuli imiji iqmneba iseTi cvladebiT, rogoricaa 

qveynisTvis damaxasiaTebeli produqti, erovnuli Tvisebebi, ekonomikuri da 

politikuri foni, istoria da tradiciebi.” 

c. vangisa da c. lambis (Wang C. and Lamb C.W.) mixedviT, produqtis 

warmoSobis qveynis (pwq) efeqti axal bazarze SeRwevis SeumCneveli 

barieria, romelic importuli produqtis mimarT momxmareblis negatiuri 

damokidebulebis saxiT vlindeba (220). 
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    z. gurhan-qanlis da d. mahesvaranis (Gurhan-Canli Z. and Maheswaran D.) 

Tanaxmad, ,,produqtis warmoSobis qveynis efeqtSi” nagulisxmebia is, Tu ra 

masStabiT axdens gavlenas produqtis damzadebis adgili am saqonlis 

Sefasebaze (67). 

    amerikis marketinguli asociacia pwq-s efeqts ase gansazRvravs: ,,esaa 

efeqti, romelsac axdens produqtis warmoSobis qveyana myidvelis mier 

saqonlis xarisxis aRqmaze”.  

produqtis warmoSobis qveyanaSi igulisxmeba saqonlis warmoebis 

mmarTvelobiTi centri an warmoebis saboloo rgoli.  

 

 

 

1.1  produqtis warmoSobis qveynis Sesaxeb arsebuli kvlevebis 

analizi 

 

adrindeli empiriuli da konceptualuri kvlevebi. produqtis 

warmoSobis qveynis (pwq) efeqtis kvlevasTan dakavSirebul pirvel 

seriozul publikacias warmoadgens r. Suleris (Schooler R.) statia, 

romelic gamoqveynebulia aSS-is marketinguli kvlevis JurnalSi 

saxelwodebiT ,,subieqturi damokidebuleba produqtis mimarT centraluri 

amerikis saerTo bazarze” (188). pwq-s Sesaxeb adreuli kvlevebi aRwerdnen 

pwq-s efeqtis arsebobas sxvadasxva qveyanaSi, saqonlis sxvadasxva 

kategoriis mimarT. mkvlevarebi xazs usvamdnen ,,warmoSobis efeqtisa” da 

,,stereotipis” arsebobasa da momxmareblebis mier produqtis aRqmasa da 

Sefasebaze maT gavlenas. unda aRiniSnos, es iyo erTkriteriumiani 

kvlevebi, romlebic askvnidnen _ produqtis mwarmoebel qveyanas SeuZlia 

iqonios gavlena produqtis mimarT Camoyalibebul momxmareblis azrze. 

aseTi Sexedulebebi Semdgom gaakritikes produqtis warmoSobis qveynis 

kriteriumebis cvlilebebis gamo. u. bilqim da e. nesma (Bilkey W. and Nes E.) 

gamoaqveynes statia, romelic im droisTvis (1982 wlisaTvis), produqtis 
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warmoSobis mniSvnelobasTan dakavSirebuli literaturis mimoxilvas 

warmoadgenda (26). maT Seafases pwq-s Sesaxeb arsebuli ocdaxuTi kvlevis 

Sedegi, daasaxeles ramdenime meTodologiuri naklovaneba, romliTac 

xasiaTdeboda adreuli kvlevebis umetesoba. asset naklovanebas 

warmoadgenda: erTi kriteriumis gamoyeneba, SeumCneveli produqtis aRwera 

da gaurkveveli usafrTxoebisa da xangamZleobis skalebi. daskvnis saxiT 

maT moiyvanes winadadebebi produqtis warmoSobis qveynis momavali 

kvlevebis gaumjobesebis Sesaxeb da mouwodes mkvlevarebs 

mravalkriteriumiani  kvlevebisTvis miemarTaT. 

   a. ozsomerma da s. kavuzgilma (Ozsomer A. and Cavusgil S.T.) Seafases bilqisa 

da nesis naSromebis progresuli mniSvneloba (159). maT daadgines, rom 

kvlevis Sedegebi naklebad Tanmimdevruli iyo. bilqisa da nesamde (Bilkey W. 

and Nes E.) Catarebul kvlevebSi miCneuli iyo, rom momxmareblis mier 

produqtis Sefasebisas arsebobs uaryofiTi damokidebuleba produqtis 

warmoSobis qveynis kriteriumebis gamoyenebasa da saqonlis Sesaxeb codnas 

Soris. bilqisa da nesis (Bilkey W. and Nes E.) Semdgomma kvlevebma ki dadebiTi 

damokidebuleba aCvenes. adrindeli kvlevebis Tanaxmad, produqtis 

Sefasebaze erovnuli damokidebuleba pozitiurad aisaxa, Tumca, 

mogvianebiT Catarebulma kvlevebma uaryofiTi asociaciebi gamoavlina. 

adrindeli kvlevebiT dadginda pirdapiri kavSiri produqtis warmoSobis 

qveynis Sesaxeb arsebuli informaciis gamoyenebasa da produqtis Sesaxeb 

sxva informaciis uqonlobas Soris. Semdgomma  kvlevebma ki daadastura 

arapirdapiri damokidebuleba. a. ozsomerma da s. kavuzgilma (Ozsomer A. and 

Cavusgil S.T.) aRniSnes, rom gansxvavebul literaturaze dayrdnobiT, 

SeuZlebeli iyo produqtis warmoSobis qveynis efeqtis ganzogadeba (159; 

84). 

    dadginda, rom produqtis warmoSobis qveynis efeqti vlindeba 

zogadad produqciasTan mimarTebaSi (83; 46), produqciis gansazRvruli 

kategoriebisa (42; 182) da konkretuli brendisTvis (71; 39; 213). produqtis 

warmoSobis qveynis Sesaxeb safuZvlianma kvlevebma gamoavlina 

momxmareblis tendencia, upiratesoba mianiWos sakuTari qveynis produqcias 

(68; 80; 161).  mravali mkvlevari ,,eTnocentrizms” ganmartavs, rogorc 
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gavlenas momxmareblis arCevanze, erTi mxriv,  produqtis Tvisebebis 

Sefasebis meSveobiT da, meore mxriv, yidvis Sesaxeb pirdapiri emociuri 

faqtorebis zemoqmedebiT (82; 124; 230). aRsaniSnavia, rom produqtis 

warmoSobis qveynis Sesaxeb kvlevebis umetesoba emyareba samomxmareblo 

produqts da ara momsaxurebis produqts. kvlevebi momsaxurebis Sesaxeb 

mwiria, xolo isini, romlebic literaturaSi arsebobs, ZiriTadad, 

eTocentrizmTanaa dakavSirebuli. magaliTad, k. al-sulaitma, m. beikerma 

(Al-Sulaiti, K.I., Baker, M.J.) da e. bruningma (Bruning, E.R.) aRmoaCines, rom 

produqtis warmoSobis qveyana gavlenas axdens momxmareblis mier sahaero 

transportis arCevanze, kerZod, adgilobrivi da ucxouri aviaxazebis 

gamoyenebis TvalsazrisiT (9, 31). e. qainaqma sxva mkvlevarebTan erTad 

(Kaynak, E. et al)  aRmoaCina msgavsi tendenciebi im respondentebSi, romlebic 

adgilobriv aviaxazebs iyeneben (102).   

aseve, dadgenilia, rom qveynis ,,uaryofiTi” imiji SeiZleba 

gamoswordes reklamirebiT an eqsportis stimulirebiT. a. nagaSimas 

(Nagashima, A.) kvlevebiT dadasturda, rom xarisxis aRqma-gageba rig 

qveyanaSi sagrZnoblad gamosworda (145; 146). amis erT-erTi magaliTia is, 

rom kvlevebis saSualebiT SesaZlebelia rogorc savaWro niSnis, aseve 

sakuTari imijis efeqtis donis Semowmeba (186). produqtis warmoSobis  

qveynis Sesaxeb kvlevebis umetesoba exeba iseT maRali moTxovnilebis 

produqts, rogoricaa avtomanqanebi da sxva (52; 168). 

 

r. petersonma da a. jolibertma (Peterson, Robert A., Jolibert, Alain J.P.) 

metaanalizis meSveobiT gamoikvlies produqtis warmoSobis qveynis Sesaxeb 

1965-dan 1994 wlamde gamoqveynebuli 200-mde naSromi da 52 maTgani 

raodenobrivi analizis gamoyenebiT Seafases (168). avtorebma daaskvnes, rom 

produqtis warmoSobis qveynis efeqtis ganzogadeba mxolod garkveul 

farglebSia SesaZlebeli. konkretulad, maT aRmoaCines, rom produqtis 

sityvieri aRweriloba ufro did pwq efeqts axdens, vidre TviT produqti 

aseve erTkriteriumiani kvlevis Sedegad miRebulia ufro didi pwq efeqti, 

vidre mravalkriteriumiani kvlevebis Sedegad, xolo produqtis xarisxze 

damokidebuli cvladi ufro did gavlenas axdens, vidre SeZenis 

ganzraxvaze damokidebuli cvladi. am ukanaskneli aRmoCeniT, romlis 



 92

mixedviTac myidvelisaTvis produqtis warmoSobis qveyana ufro 

mniSvnelovan faqtors warmoadgens, vidre misi SeZenis mizani, xarisxis 

aRqma da SeZenis mizani gancalkevebulad unda iqnes ganxiluli (84). am 

aRmoCenebis garda, maT agreTve  daaskvnes, rom ufro didi nimuSebisaTvis 

dizainis roli izrdeba, rac met efeqturobas iZleva. 

  

pwq-s Sesaxeb kvlevis koncefcialuri ganviTareba. erTkriteriumian 

kvlevebs mohyva mravalkriteriumiani kvlevebi, romlebmac aCvenes, rom 

momxmareblis codna mravalganzomilebiani komponentia. SemdgomSi, pwq-s 

kvlevebSi gamoyenebul iqna kompleqsuri analizi, romelic ucxouri 

saqonlis Sefasebaze adgilobrivi produqciis efeqts iTvaliswinebda. 

ukanasknel xanebSi aRmocenda meoTxe midgoma, romelic momxmareblis mier 

produqtis aRqmasa da Sefasebas garemo faqtorebis efeqts ukavSirebs.  

 

erTkriteriumiani kvlevebi pwq-s Sesaxeb. pwq-s erTkriteriumiani 

kvlevis dros momxmarebeli produqtis Sesafaseblad iyenebs rogorc Sida 

(magaliTad, gemovneba, dizaini), aseve gare (magaliTad, savaWro niSnis 

saxelwodeba, garantia) kriteriumebs. garkveuli produqtis, magaliTad, 

Rvinis, xeliT nakeTi xaliCis, sigarebis, xizilalis Sesafaseblad pwq 

gamoiyeneba, rogorc yvelaze metad gavleniani faqtori. am SemTxvevaSi 

momxmareblebi ayalibeben qveynis stereotips da mas mocemuli qveynidan 

Semosuli produqtis Sesafaseblad iyeneben (96). 

 

mravalkriteriumiani kvlevebi pwq-s Sesaxeb. mravalkriteriumiani 

kvlevebi Semdegnairadaa wamodgenili: pwq erT-erTi faqtoria, romelic 

gavlenas axdens myidvelis gadawyvetilebaze produqtis SeZenis dros. 

produqtis klasis codna da alternatiuli saqonlis Sefaseba mravali 

kriteriumis gamoyenebas uwyobs xels (91). aRniSnuli kvlevis mixedviT, pwq 

erT faqtors warmoadgens, romelic Sefasebis ramdenime sxva kriteriumTan 

erTad miiReba mxedvelobaSi ucxouri warmoebis produqtis SeZenis an 

Sefasebis dros da gavlenas axdens produqtis miRebasa Tu uaryofaze. 

mocemuli mravalmxrivi faqtorebi ganixileba, rogorc momxmareblis mier 
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produqtis Sefasebisas gamoyenebuli mniSvnelovani cvladebi, kerZod, 

maSin, rodesac myidveli alterantiuli brendis arCevanis pirispir dgas. 

 

kompleqsuri analizi. kompleqsuri analizi moicavs fsiqologiuri 

gansjis iseTi ganzomilebebis Sefasebas, rogoricaa upiratesobis miniWeba 

ama Tu im produqtisaTvis, anu saqonlis arCeva ucxouri da adgilobrivi 

nawarmis urTierT SedarebiT. esaa produqtis im mravali Tvisebis 

erToblivi efeqtis Seswavla, romlebic gavlenas axdenen momxmareblis 

mxridan produqtisadmi damokidebulebaze. miiCneva, rom momxmarebeli 

gansxvavebulad afasebs adgilobrivi da ucxouri produqtis rig Sinagan 

da garegan Tvisebebs da irCevs misTvis optimalur da yvelaze metad 

mimzidvel maxasiaTeblebs (101). 

 

garemo faqtorebis gavlenis Seswavla. garemo faqtorebis gavlena, 

ZiriTadad, ganixileba momwodebeli qveynis socialur-ekonomikuri da 

teqnologiuri mdgomareobis gaTvaliswinebiT (95). rodesac vaanalizebT 

produqtis warmoSobis qveynis efeqtis gavlenas momxmareblis 

gadawyvetilebaze, davinaxeT, rom naklebad ganviTarebuli qveynebis 

produqtTan SedarebiT, myidveli ufro dadebiTad afasebs da upiratesobas 

aniWebs ganviTarebuli qveynebis saqonels. maSasadame, cxadia, Tu ramdenad 

gansxvavebulad moqmedeben garemo faqtorebi momxmareblis mier 

adgilobrivi da ucxouri produqtis/savaWro niSnis aRqmaze. momxmareblis 

Segnebasa da qcevaze biznes-garemos gavlena yvelaze metad gavrcelebulia 

momwodebelze orientirebul naklebad ganviTarebul qveynebSi, sadac 

biznes-garemo mniSvnelovnad moqmedebs myidvelis gadawyvetilebebze (101). 
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1.2 produqtis warmoSobis qveynis roli saqonlis SefasebaSi 

 

momxmareblis mier pwq-s kriteriumebis gamoyeneba. Catarebuli 

kvlevebis analizi cxadyofs, rom momxmarebeli pwq-s axali produqtis 

Sefasebis kriteriumad iyenebs. d. mahesvaranma (Maheswaran, D.) daaskvna, rom 

momxmareblebi saqonlis Sefasebisas ufro metad produqtis warmoSobis 

qveyanas iTvaliswineben, xolo mis Tvisebebs nakleb yuradRebas aqceven 

(136). mkvlevarebis umetesoba eTanxmeba im azrs, rom “produqtis warmoSobis 

qveynis imiji” did gavlenas axdens momxmareblebis mier produqtis 

xarisxis aRqmasa da maT survilze, SeiZinon Tu ara igi (26; 71; 136). 

“produqtis warmoSobis qveynis efeqtis” Sesaxeb literaturis 

metaanalizis dros r. petersonma da a. jolibertma (Peterson, Robert A., Jolibert, 

Alain J.P.) aCvenes, Tu raoden Zlieri gavlena aqvs saqonlis Sefasebaze 

produqtis warmoSobis qveyanas (168). e. qainaqma da t. kavusgilma (Kaynak, E, 

Cavusgil, T.S) aRniSnes, rom produqtis mwarmoebeli qveyana SeiZleba 

Semcvleli cvladis rolSi gamovides, romlis gavlena miT ufro Zlieria, 

rac ufro naklebi icis momxmarebelma produqtis Sesaxeb (96). Tumca, bevri 

kvlevis mixedviT eWvqveS dadga produqtis warmoSobis qveynis mniSvneloba 

momxmareblebis mier gadawyvetilebis miRebis mraval SemTxvevaSi (51; 188). 

bolodroindelma kvlevebma kidev erTxel aCvenes, rom produqtis 

warmoSobis qveyana mniSvnelovan gavlenas axdens saqonlisadmi 

damokidebulebasa da am produqtebis SeZenis albaTobaze. igi xSirad 

iseTive, an ufro Zliermoqmedia, vidre savaWro niSani, fasi da xarisxi (5; 

118; 153).   

literaturuli masalebis analizis safuZvelze SegviZlia davaskvnaT, 

rom produqtis warmoSobis qveyanam momxmareblis qcevaze SeiZleba gavlena 

iqonios oTxi gamokveTili gziT: 

pirveli, momxmarebeli iyenebs pwq-s, rogorc produqtis Sesafasebeli 

mravali niSnidan erT-erT maxasiaTebels (80;93). 
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meore, produqtis warmoSobis qveyanam SeiZleba Seqmnas “Halo efeqti”, 

romelic momxmareblis mier saqonlis sxva Tvisebebis Sefasebaze axdens  

gavlenas  (52; 69);  

mesame, momxmarebelma produqtis warmoSobis qveyana SeiZleba 

gamoiyenos saqonlis saboloo SefasebisTvis; 

meoTxe, momxmarebelma produqtis warmoSobis qveynis faqtori 

SeiZleba gamoiyenos, rogorc Semcvleli sainformacio kriteriumi iseT 

produqtze, romlis Sesaxebac TiTqmis ar smenia, rac, Tavis mxriv, 

produqtis Sefasebas stereotipul  xasiaTs sZens (26; 80; 125; 233). 

 

produqtis nacnobobis done da pwq; HHalo-sa da saboloo Sefasebis 

modelebi.  c. hanma (Han, C.M.) scada aexsna pwq-s efeqti Halo-sa da saboloo 

Sefasebis modelebis saSualebiT (69). es im rolis msgavsia, romelsac fasi 

saqonlis SefasebaSi TamaSobs. sxva Sesabamisi informaciis ar-arsebobisas 

igi exmareba momxmarebels saqonlis xarisxis gansazRvraSi (86). 

momxmareblis mier produqtis Sefaseba misTvis mocemuli saqonlis 

nacnobobis donezea damokidebuli. produqtis nacnoboba maRalia bazarze 

ukve damkvidrebuli savaWro niSnebis SemTxvevaSi, rac gamocdilebisa da 

marketinguli komunikaciebis gamoyenebis Sedegia. produqtis maRali 

cnobadoba amcirebs gavlenas, romelic produqtis warmoSobis qveyanas 

SeuZlia moaxdinos saqonlis Sefasebaze. rodesac momxmareblebi naklebad 

icnoben produqts, maSin qveynis imiji moqmedebs rogorc Halo, rac 

mocemuli saqonlis Sesaxeb momxmareblis Tvalsazrisze pirdapir 

zemoqmedebs da arapirdapir gavlenas axdens am TvalsazrisiT gamowveul 

mis zogad warmodgenebze (7; 52; 93; 69; 231). xdeba piriqiTac. roca 

momxmarebeli icnobs produqts, maSin pwq moqmedebs, rogorc saboloo 

Sefasebis model-funqcia _ qveynis imiji im informaciidan gamomdinare 

aRiqmeba, romelsac myidveli flobs saqonlis Sesaxeb, rac Semdeg 

arapirdapir moqmedebs markisadmi damokidebulebaze (69). sabolood qveynis 

imiji arapirdapir gavlenas axdens saqonlis Tvisebebsa da savaWro 
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niSnisadmi damokidebulebaze (7; 231). c. okeCukum (Okechuku, C.) yvela is 

damakavSirebeli faqtori Seajama, romelic momxmareblis qcevaze pwq-s 

efeqtis mniSvnelovan gavlenas iwvevs (153). esenia: 

• saqonlis teqnikuri sirTule ( 96; 219);  

• adgilobrivi Tu ucxouri produqtis SedarebiTi xelmisawvdomobis, 

nacnobobisa da aRqmuli eqspluatirebis done (70); 

• momxmareblis ndoba ucxouri produqtis SeZenis marTebulobisadmi 

anu “momxmareblis eTnocentrizmis done” (70; 196); 

• Tvalsazrisi warmoSobis qveynis ekonomikuri ganviTarebis donis 

Sesaxeb (187; 220); 

•  ucxo qveynis ekonomikuri, kulturuli da politikuri sistemebis 

msgavseba mSobliur qveyanasTan (220). 

 

produqtis warmoSobis qveynis roli momxmareblis mier saqonlis 

SefasebaSi. pwq, rogorc gare kriteriumi. momxmarebeli produqtis xarisxis 

Sesaxeb gadawyvetilebebs iRebs misi yidvis, Sefasebisa da sxvadasxva 

aRweriTi, logikuri Tu informaciuli maxasiaTeblebis integraciis 

safuZvelze. kriteriumi _ esaa produqtis moxmarebamde myidvelze moqmedi 

yvela xelmisawvdomi informaciuli stimuli. igi SeiZleba iyos Sida an 

gare (142; 42; 26). Sida kriteriumebs warmoadgens iseTi fizikuri 

maxasiaTeblebi, rogoricaa, dizaini, feri, gemo da warmodgena, xolo gare 

kriteriumebi ukavSirdeba produqtis arasagnobriv Semadgenels, esenia _ 

pwq, fasi da gamsaReblis reputacia (179). sxva gare kriteriumebs TviTon 

firma akontrolebs. esenia: garantia, iarliyi, SefuTva, savaWro niSnis 

saxelwodeba, stimulirebis informacia, aseve iseTi mesame Zalis mier 

kontrolirebadi saSualebebi, rogoricaa produqtis xarisxis Sefasebis 

samsaxurebi da saxelmwifo standartebis Semqmneli saagentoebi (123; 86; 110; 

42). rogorc wesi, produqtis warmoSobis qveyana produqtis gare kriteriums 

warmoadgens (26; 42; 52; 69; 80; 81; 211; 231). mkvlevarebis umetesoba eTanxmeba 

azrs, rom pwq-s kriteriumi moqmedebdes iseve, rogorc nebismieri sxva gare 
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kriteriumi, magaliTad, savaWro niSani da fasi – da warmoadgens 

“miniSnebas” produqtis xarisxis Sesaxeb (125; 203). 

rodesac Sida kriteriumebi ar moipoveba an gaZnelebulia maTi 

Sefaseba, momxmareblebi cdiloben, gare kriteriumebs daeyrdnon (123). 

Sesabamisad, momxmareblebi pwq kriteriums iyeneben maTTvis ucnobi ucxouri 

saqonlis SeZenisas (153). ase xSirad xdeba danergvis etapze myofi 

produqtis SemTxvevaSi, rodesac Sida kriteriumebis ZiebaSi gaweuli 

danaxarjebi miRebul mogebas sagrZnoblad aRemateba (7; 232). 

keunisa da qesis (Keown and Casey, 1995) Tanaxmad, pwq mniSvnelovan 

gavlenas axdens iseTi produqtis yidvisas, rogoricaa Rvino, aRmosavleTis 

fardagebi da xizilala. amis sawinaaRmdegod agravalma da kamakuram 

(Agrawal and  Kamakura, 1999) daaskvnes, rom mas ufro meti gavlena aqvs soflis 

meurneobis,  , vidre samrewvelo produqtis yidvisas. es daskvna gviCvenebs im 

sirTules, romelic dakavSirebulia pwq-ze warmodgenis SefasebasTan 

mravalganzomilebian konteqstSi (23). produqtis codna da cnobadoba 

amcirebs pwq-is sainformacio mniSvnelobas (136; 42). 

kinras (Kinra, 2006) kvleva, eyrdnoba ra indoeTis sazogadoebis Seswavlas, 

askvnis, rom pwq-ze warmodgena gavlenas axdens myidvelis gadawyvetilebaze 

“fufunebis sagnebis” SeZenisas, rogoricaa manqana, magram ara “pirveladi 

moTxovnilebis sagnebis” SeZenisas, rogoricaa kbilis pasta. 

 

pwq-efeqti: SemecnebiTi, emociuri da normatiuli Sefasebebi. uamravma 

kvlevam daadastura, rom pwq mxolod SemecnebiTi kriteriumi araa. r. vairma 

da misma kolegebma (Wyer, Jr., R. S) daasabuTes, rom xarisxis Sesaxeb 

mosazrebebi pwq-efeqtis asaxsnelad sakmarisi ar aris (80; 81). 

racionalurobis garda, xarisxs momxmareblisaTvis simboluri da emociuri 

datvirTvac aqvs (214). pwq-s SeuZlia produqtis asocirebis moxdena 

statusTan, utyuarobasa da egzotikurobasTan (130; 21). ufro metic, igi 

saqonels ukavSirebs mdidari mwarmoebeli qveynis imijs grZnobiTi, 
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emociuri da ritualuri TanxlebiT (13). s. fornierma (Fournier, S.) aRmoaCina, 

rom pwq produqts erovnul identurobasTan akavSirebs, ramac SeiZleba 

zogierTi savaWro niSnisa da saqonlisadmi Zlieri swrafva gamoiwvios (56; 

214).   

k. obermilerma da e. spangenbergma (Obermiller, Carl & Eric R. Spangenberg) 

ganaviTares gansxvavebuli Teoriebi, romliTac pwq gavlenas axdens 

momxmareblis mier produqtis Sefasebaze. maT erTmaneTisagan ganasxvaves 

pwq-s kriteriumis damuSavebis SemecnebiTi, emociuri da normatiuli 

procesebi (152). 

stereotipireba da saqonlis Sefaseba. pwq-s Teoriis idea mdgomareobs 

imaSi, rom momxmareblebi TavianT stereotipebs romelime sxva adamianebsa 

da qveynebs ukavSireben (52; 26; 136; 146). stereotipireba niSnavs imas, rom 

momxmarebeli produqtis Tvisebebidan, pwq-s kriteriumis garda, ar 

iTvaliswinebs sxva informacias (27). c. reiersonma (Reierson, C.) Caatara 

kvleva imis Taobaze, momxmareblis winaswari warmodgenebi produqtze iyo 

Tu ara erovnuli stereotipebi da obieqturi azrebi konkretuli saqonlis 

Sesaxeb (181). Sedegi aSkarad stereotipuli aRmoCnda. d. mahesvarani 

(Maheswaran, D) produqtis Sefasebisas gvTavazobs pwq-s, rogorc 

stereotipirebis procesis gamoyenebas, romelic momxmarebels saSualebas 

aZlevs, winaswar ganWvritos konkretul qveyanaSi warmoebuli saqonlis 

savaraudo maxasiaTeblebi (136). rogorc wesi, momxmarebeli produqts 

dadebiTad afasebs sasurveli pwq-s mixedviT. es stereotipuli procesi 

momxmareblis mier saqonlis Sefasebaze gavlenas axdens sami gziT (7): 

pirveli, pwq moqmedebs rogorc signali. momxmareblebs konkretuli 

qveynis saqonlis xarisxze gaaCniaT winaswari warmodgenebi. isini 

xelmZRvaneloben am warmodgenebiT produqtis sxva maxasiaTeblebis (mag., 

rogoricaa xarisxi, usafrTxoeba) gansazRvrisa da, agreTve, saqonlis 

sruli SefasebisaTvis.  

meore, pwq SeiZleba warmoadgendes damoukidebel kriteriums, romelic 

produqtis Sefasebisas sxva kriteriumTan erTad gamoiyeneba (80). 
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mesame, pwq SeiZleba gamoviyenoT produqtis evristikuli Sefasebis 

procesis gasamartiveblad, Tumca, amisaTvis ufro xelsayrelia produqtis 

sxva kriteriumebi (80; 131). es SesaZlebelia maSin, rodesac produqtze 

uamravi informacia arsebobs, an roca saqoneli momxmareblisTvis ucnobia. 

produqtis warmoSobis qveynis (pwq) informaciis mniSvnelobis 

maregulirebeli faqtorebi (romlebic gavlenas axdenen produqtis 

warmoSobis qveynis informaciis mniSvnelobaze). produqtis warmoSobis 

qveynis mniSvneloba damokidebulia sxvadasxva maregulirebel faqtorze. 

srulyofilma Seswavlam aCvena, rom produqtisa da brendis cnobadoba, 

fasi, riskis aRqma da zemoqmedebis xarisxi gavlenas axdens produqtis 

warmoSobis qveynis mniSvnelobaze. Orogorc ozsumerma da kavusgilma 

(Ozsomer and Cavusgil, 1991) aCvenes, miuxedavad imisa, rom es varaudebi 

gaerTianebulia samecniero kvlevebSi, Sedegebi SeuTavsebadia (ara-

Tanmimdevrulia). bilkisa da nesisimde (Bilkey and Ness, 1982) kvlevebze adre 

Catarebuli kvlevebiT  daadgines, rom produqtis warmoSobis qveynis 

mniSvneloba da produqtis cnobadoba momxmareblis mier produqtis 

aRqmisas uaryofiTia, maSin, rodesac bilkisa da nesis (Bilkey and Ness, 1982) 

Semdeg Catarebulma kvlevebma dadebiTi damokidebuleba aCvenes. 

farma (Pharr, 2005) gamoaqveyna literaturis amomwuravi mimoxilva, 

romelic moicavs periods 1995-2005 wlis oqtombramde. is askvnis, rom 

produqtis warmoSobis qveynis faqtoris zemoqmedeba damokidebulia 

ramdenime kulturul faqtorze, romlebzec gavlenas axdens  produqtisa 

da individualur momxmarebelze  dafuZnebuli faqtorebi. produqtis 

warmoSobis qveynis fizikuri da kulturuli kavSirebis siaxlove is erT-

erTi faqtoria, romelic gavlenas axdens momxmareblis aRqmaze. rac ufro 

metia es siaxlove, miT ufro dadebiT gavlenas axdens is am qveynis 

produqtis aRqmaze (26; 199). produqtis cnobadoba da qveynis imiji dinamiuri 

faqtorebia. droTa ganmavlobaSi momxmarebels uviTardeba molodini 

produqtis pirdapiri da arapirdapiri gacnobiT, sityvieri an informaciis 

sxva wyaroebiT (91). zogadad,  ama Tu im qveyanaSi  damzadebuli produqtis 

codna mexsierebaSi rCeba sqemis an kategoriis saxiT, romelic yvela 

Sesabamis informacias moicavs qveynis produqtis Sesaxeb (125).  SeiZleba 
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vinme elodeba, rom produqtis Sesaxeb gazrdili codna Seamcirebs qveynis 

ndobis faqtors, magram Seswavlam sapirispiro tendencia cxadyo (69; 93). 

mahesvaranisa da Caikenis (Maheswaran, D and Chaiken, S) kvlevam aCvena 

motivaciis intensiurobis efeqti damuSavebisa da Sefasebis procesebze (137). 

motivaciis sixSire (motivaciis damuSaveba, informaciis mizani da tipi) 

gavlenas axdens pwq-ze dafuZnebul Sefasebaze (65; 66), romelic gonebrivad 

swrafi gadawyvetilebis miRebis nawilia. is gvaZlevs zogad warmodgenas 

produqtis maxasiaTeblebze (91) da gamoiyeneba xarisxis Sefasebisas (69; 93). 

cxdia, rom naklebad motivirebul situaciebSi gavrcelebuli informaciiT 

Camoyalibebuli imiji gavlenas axdens pwq-isadmi momxmarebelTa 

damokidebulebaze. maRali motivaciis situaciaSi naklebad savaraudoa pwq-

is faqtoris gamoyeneba produqtis Sefasebisas. momxmarebelma SeiZleba 

Tavdapirvelad aCvenos maRali mgrZnobeloba warmoSobis qveynis mimarT, 

magram is mcirdeba, rodesac gaicnobs produqtsa da brends, miiRebs axal 

informacias, romelic mis azrs Seesabameba (122). produqtis warmoSobis 

qveynis efeqti ufro metia im   produqtisaTvis, romlis SeZenaze 

gadawyvetilebis miReba myidvelisaTvis rTulia, vidre im  produqtisaTvis, 

romlis SeZenaze gadawyvetilebas myidveli iolad iRebs (108). is naklebad 

gamokveTilia iq, sadac produqti erTgvarovani da standartizebulia da 

ufro metadaa gamoCenili, rodesac produqti Zlier diferencirebulia (138; 

41).  

gurhan-qanlim da mahesvaranma (Gurhan-Canli and Maheswaran, 2000b) ganavrces 

motivaciis intensiurubis efeqti da daadgines, rom motivaciis 

intensiurobis garda, motivaciis mimarTuleba SeiZleba iyos winapiroba 

informaciis tipis efeqtis gansazRvrisas produqtis warmoSobis  qveynis 

faqtoris Sesafaseblad. maT gamoikvlies is faqtorebi da fsiqologiuri 

procesebi, romlebic gavlenas axdens da xazs usvams produqtis warmoSobis 

qveynebis Sefasebebs. dakvirvebis Sedegad maT daaskvnes _ rodesac 

momxmareblebi iyeneben produqtis warmoSobis qveyanas, rogorc ganxilvis 

safuZvels dabali motivaciisas, an roca mizani pwq-is Sefasebaa, isini 

eyrdnobian produqtis warmoSobis qveyanis informacias. aseT pirobebSi, 

Sesabamisi samxili produqtis warmoSobis qveynis Sesaxeb, warmodgenili 
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gabneuli informaciis saxiT, savaraudod, gavlenas moaxdens pwq-is 

Sefasebaze. amis sapirispirod, Tu momxmarebeli ar aris koncentrirebuli 

pwq-ze, magaliTad, maRali motivaciis dros, an Tu mis mizans ar 

warmoadgens yuradRebis gamaxvileba pwq-is informaciaze, nebismieri 

safuZveli produqtis warmoSobis qveyanaze naklebad gamoiyeneba saqonlis 

Sefasebisas (66). abulnasri (Aboulnassr, 2006)  mxars uWers maT aRmoCenas, 

romelic askvnis, rom produqtis warmoSobis qveynis Sefasebisas 

informaciis efeqti ufro metia im produqtisaTvis, romlis SeZenaze 

gadawyvetilebis miReba myidvelisaTvis rTulia, vidre im  produqtisaTvis, 

romlis SeZenaze gadawyvetilebas myidveli iolad iRebs.  

gamokvlevebis umravlesoba cxadyofs, rom momxmareblebSi aris 

tendencia, Tavisi qveynis produqti Seafason ufro kargad, vidre sxva 

qveynis momxmareblebi Seafaseben imave produqts (17; 16; 51; 68; 161; 183). 

Mmomxmareblebi, maRali eTnocentruli tendeciebiT, afaseben produqts 

imis mixedviT, Tu moralurad ramdenad misaRebia maTTvis importuli 

produqtis yidva. maSasadame, maSin, rodesac produqtis warmoSobis qveyana 

TamaSobs MmniSvnelovan rols produqtis yidvis Sesaxeb gadawyvetilebis 

miRebisas eTnocentrul momxmareblebSi, es ufro socialuri 

xelsayrelobaa, vidre pwq-is faqtori (84). araeTnocentruli 

momxmareblebisaTvis ucxouri produqti unda Sefasdes misi xarisxisa da 

im sargeblis mixedviT, romelsac is sTavazobs momxmareblebs da ara imis 

mixedviT, Tu sad aris is warmoebuli (97). semiem (Samie, 1994) “produqtis 

warmoSobis qveynis efeqtSi” CarTo momxmareblis eTnocentruli 

tendeciebi, rogorc pwq-is faqtoris erT-erTi winapiroba, ramdenime sxva 

iseT winapirobasTan erTad, rogoricaa qveynis ekonomikuri ganviTarebis 

done da produqtis klasis niSnebi. 

brodovskim (Brodowsky, 1998) saimedo informaciaze dayrdnobiT 

daamtkica, rom momxmareblis eTnocentruli tendenciebi pwq-is 

efeqturobis winapirobaa. avtorma daadgina, rom dabali eTnocentruli 

Tvisebebis mqone momxmareblebi pwq-is faqtors iyenebdnen produqtis 

damaxasiaTebeli Tvisebebis obieqturi SefasebisTvis (29). 



 102

SankarmaheSi (Shankarmahesh, 2006) gaerTianebul literaturul 

mimoxilvaSi askvnis, rom momxmareblis eTnocentrulma tendeciebma, 

romlebic, ZiriTadad, efeqturi da normatiuli Semadgenelebia, SeiZleba, 

Tavis mxriv, migviyvanon pwq-is Sefasebamde, romelic arsebiTi SemecnebiTi 

Semadgeneli gaxlavT. 

 

 

1.3 momxmareblis eTnocentrizmi da misi gavlena   

                       momxmarebelTa qcevaze 

 

eTnocentrizmi universaluri fenomenia da Sidajgufuri 

urTierTobebis mraval sferoSi Rrmadaa gamjdari. momxmareblis 

eTnocentrizmi ganimarteba, rogorc momxmareblis mier adgilobrivi 

produqciisadmi upiratesobis miniWebisa an importuli saqonlis mimarT 

negatiuri damokidebulebis fenomeni  (128). t. Simpma da s. Sarmma (Shimp, T., 

Sharma, S.) igi ganmartes, rogorc momxmareblis Sexedulebebi adgilobrivi 

saqonlis nacvlad ucxouri produqtis SeZenis marTebulobisa da 

moralurobis Sesaxeb (196).  

kvlevebis umetesobam aCvena, rom ganviTarebuli saxelmwifoebis 

momxmareblebi sakuTari qveynis produqts ufro dadebiTad afaseben, vidre 

ucxours (16;17;80). mwarmoebeli qveynis kulturuli Tu fizikuri 

maxasiaTeblebis siaxlove saimporto qveyanasTan, mocemuli qveynis 

produqtisadmi dadebiTi Sefasebebis mastimulirebelia (26;217;221). amasTan 

erTad, c. okeCukum (Okechuku, C.), c. vangma da c. lambma (Wang, C., & Lamb, C.W.) 

aCvenes, rom ganviTarebuli qveynis momxmarebeli, pirvel rigSi, 

upiratesobas adgilobriv produqts aniWebs, Semdeg sxva ganviTarebuli 

qveynis produqts, da bolos, ganviTarebadi qveynebisas (153; 221). 

araeTnocentriki momxmarebeli yuradRebas ufro metad aqcevs ucxouri 

produqtis xarisxsa da sargeblianobas, vidre imas, Tu sadaa damzadebuli 

an awyobili esa Tu is saqoneli (97). 
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t. Simpma da s. Sarmma (Shimp, T., Sharma, S.) aSS-Si Caatares 

vargisianobis testirebis seria (169). Sedegebma aCvena, rom eTnocentrizmi 

momxmareblis Sexedulebebis, produqtisadmi damokidebulebis, SeZenis 

ganzraxvisa da yidvis sixSiris winaswarmetyvelebis saSualebas iZleva. 

maT agreTve aCvenes, rom momxmareblis eTnocentruli tendenciebi 

sagrZnoblad uaryofiT korelacias warmoSobs ucxouri produqtisadmi 

damokidebulebasa da yidvis intensivobas Soris. momxmareblis patriotizmi 

da eTnocentrizmi gulisxmobs, rom erovnuli grZnobebi gavlenas axdenen 

ucxouri produqtis SeZenaze. kerZod, momxmareblis naconalizmis done 

moqmedebs saqonlis cnobier Sefasebaze da, Semdgom, misi SeZenis 

ganzraxvaze. es ki amtkicebs imas, rom nacionalisti individebi 

adgilobriv produqts ufro maRalxarisxovnad miiCneven, vidre ucxours 

(69). 

pwq-s efeqti da momxmareblis eTnocentrizmi. pwq-s Sesaxeb kvleva 

gansxvavdeba momxmareblis eTnocentrizmis Sesaxeb kvlevisagan, vinaidan 

gadawyvetilebis miRebis procesi pwq-s ganixilavs, rogorc saqonlis 

maxasiaTebels da ara imis maCvenebels, Tu raoden miRebulia igi 

socialurad. pwq-s kvleva gulisxmobs, rom produqtis Sefasebisas 

momxmarebeli xarisxis indikatorad iyenebs iseT Sida kriteriumebs, 

rogoricaa, stili da masala, agreTve, iseT gare kriteriumebs, rogoricaa, 

fasi da savaWro niSani. pwq aris erTi gare kriteriumi, romelsac 

momxmarebeli gadawyvetilebis miRebis procesSi iyenebs da damokidebulia 

momxmareblis eTnocentrizmis doneze. momxmarebeli, romelic maRali 

eTnocentrulobiT xasiaTdeba, ucxouri produqtis yidvisas fiqrobs, Tu 

moralurad ramdenadaa gamarTlebuli mis mier importuli produqtis 

SeZena. maSasadame, Tumca, pwq-s garkveuli roli ukavia gadawyvetilebis 

miRebis procesSi eTnocentruli momxmareblebisaTvis, gadawyvetilebas 

saqonlis SeZenis Sesaxeb socialuri marTebuloba gansazRvravs (84).  

zogadad, pwq-kriteriumi moqmedebs sxva cvladebTan erTad _  aseTia 

magaliTad, codna produqtis klasis Sesaxeb, agreTve momxmareblisa da 

qveynis maxasiaTeblebi iseT mniSvnelovan cvladebTan erTad, rogoricaa, 

erovnuloba, patriotizmi da internacionalizmi (17). es cvladebi 
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ganapirobeben saqonlis brendisadmi damokidebulebas (markis fasis aRqma) 

da momxmareblis qcevas (SeZenis ganzraxva da brendis SerCeva). am procesSi 

urTierTobas aregulirebs momxmareblis eTnocentrizmi (97).  

eTnocentrizmi da momsaxureba. eTnocentrizmsa da momsaxurebis 

produqts Soris damokidebulebis kvlevebi SedarebiT mwiria. magaliTad, k. 

al-sulaiTma,  m. bakerma (Al-Sulaiti, K.I., Baker, M.J.) da e. bruningma (Bruning, E.R) 

daadgines, rom pwq gavlenas axdens adamianebis mier adgilobrivi da 

ucxouri aviaxazebiT sargeblobis arCevanze (9; 31). e. qainaqmac (Kaynak, E.) 

gamoavlina msgavsi tendencia. kerZod, man aCvena, rom respondentebisTvis  

adgilobrivi aviaxazebiT sargebloba ufro misaRebi da sasurvelia, vidre 

ucxouriT (102). l. harison-valkerma (Harrison-Walker, L.J.) nacionaluri 

stereotipis efeqti gamoikvlia momxmareblebis mier momsaxurebis 

provaideris SerCevaze (73). man aRmoaCina, rom amerikelebi upiratesobas 

amerikel provaiderebs aniWeben maSin, roca sareklamo informacia 

miuwvdomelia. momxmareblebi, romlebic xasiaTdebodnen maRali 

eTnocentrizmiT, ufro did upiratesobas adgilobrivi momsaxurebis 

SemTavazeblebs aniWebdnen. m. vetzelsma (Wetzels, M.) aseve aRmoaCina, rom 

momsaxurebis sferoSi myidvelTa eTnocentrizmi ar aris damokidebuli 

kulturul gaxsnilobaze da, piriqiT, damokidebulia _ patriotizmze, 

konservatizmze, koleqtivizmsa da asakze (227).  

eTnocentrizmi da kulturuli orientacia.  momxmareblis 

eTnocentrizmis done da intensivoba meryeobs qveynidan/kulturidan 

qveyanamde/kulturamde, da regionidan regionamdec ki. maRali konteqstis 

qveynis (iaponia, CineTi) momxmareblebi xasiaTdebian ufro meti 

eTnocentrizmiT, vidre dabali konteqstisa (aSS da dasavleT evropis 

qveynebi). Tumca, or kulturul dajgufebas Soris SeiZleba msgavsebac 

iyos sxvadasxva qvejgufis mixedviT, (rogoricaa, magaliaTad, mozardebis 

bazari, maRalSemosavlian momxmarebelTa bazari da sxva) (97).  

qveynebis msgavsebasa da pwq-s efeqts Soris kavSiri farTodaa  

gamokvleuli. s. Sarma (Sharma, S. et al.) ambobs, rom qveynebs Soris 

kulturuli msgavseba erT-erTi faqtoria, romelic gavlenas axdens 

ucxouri produqtis mimarT momxmareblis eTnocentrul tendenciebze (191). 
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g. lancma da s. loebma (Lantz, G, Loeb, S.) gamoikvlies is faseuloba, razec 

kanadeli da amerikeli momxmarebeli yuradRebas amaxvilebs samamulo Tu 

ucxouri produqtis (magaliTad, kompiuteris “Tagvis”) SeZenisas (118). maT 

daadgines, rom ufro metad eTnocentruli myidveli, dabali 

eTnocentrizmis mqone momxmarebelTan SedarebiT, upiratesobas msgavsi 

kulturis matarebeli qveynis produqts aniWebs. j. uotsonma da k. raitma 

(Watson, J.J., Wright, K.) aRmoaCines, rom qveynis kulturuli msgavseba 

mniSvnelovan faqtors warmoadgens maRali eTnocentruli 

momxmareblisaTvis (224). 

l. gudma da p. hadlestonma (Good, L.K., Huddleston, P.) Seiswavles 

poloneli da rusi momxmareblebis eTnocentruli tendenciebi da maTi 

cvlileba qveynis, demografiuli maxasiaTeblebisa da maRaziis tipis 

(saxelmwifo Tu kerZo) mixedviT (62). maT Seamowmes, axdenda Tu ara 

gavlenas eTnocentrizmi gadawyvetilebis miRebaze. polonelebi aSkarad 

ufro eTnocentrulebi arian, vidre rusebi. eTnocentrul polonelebs 

Soris ufro asakovnebi Warboben, maT Soris qalebi, isini SedarebiT 

dabali ganaTlebiTa da SemosavlebiT xasiaTdebian, vidre naklebad 

eTnocentruli momxmareblebi. ruseTSi eTnocentriki momxmareblebi 

naklebad ganaTlebulebi arian. eTnocentrizmis done polonelebisaTvis ar 

ukavSirdeba SeZenis ganzraxvas, rusebisTvis ki _ piriqiT. amasTan, 

saxelmwifo seqtoris momxmarebeli, rogorc wesi, ufro eTnocentrulia, 

vidre kerZo seqtoris. samwuxarod, dReisaTvis araa gamovlenili kavSiri 

sxvadasxva qveyanaSi tansacmlis SeZenis ganzraxvasa da eTnocentrul 

tendenciebs Soris. 

eTnocentruli da araeTnocentruli momxmarebeli. SeiniSneba, rom 

eTnocentruli momxmareblisgan gansxvavebiT, araeTnocentruli 

momxmarebeli nakleb mniSvnelobas aniWebs produqtis warmoSobas da 

ucxour produqts afasebs misi maxasiaTeblebidan gamomdinare. amitom 

araeTnocentrulma momxmarebelma SeiZleba ufro dadebiTad Seafasos 

ucxouri produqti, vinaidan igi adgilobrivad damzadebuli ar aris (206; 

224).  
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o. qukuqemiroRlum (Kucukemiroglu, O.), samomxmareblo bazris 

segmentirebis mizniT, Seiswavla 532 Turqi momxmarebeli cxovrebis 

stilisa da eTnocentrizmis mixedviT (116). dakvirvebis Sedegebma aCvena, rom 

Turq momxmarebelSi SeiniSneba cxovrebis stilis ramdenime kategoria, 

romlebic gavlenas axdenen maT eTnocentrulobaze. aRmoCnda, rom 

dasavleTis qveynebis momxmareblebisaTvis damaxasiaTebeli oTxi mTavari 

kategoria _ moda, lideroba, sazogadoebrivi niSnebi da janmrTeloba _ 

asevea damaxasiaTebeli Turqi momxmareblisTvis. Turqi momxmareblis 

cxovrebis stilsa da eTnocentrizms Soris SeiniSneba mniSvnelovani 

korelacia. cnobiereba modis Sesaxeb da liderobis unari statistikurad 

uaryofiT damokidebulebaSia eTnocentrizmTan. sxvanairad rom vTqvaT, 

naklebad eTnocentruli Turqi momxmarebeli ufro mgrZnobiarea modis 

mimarT da orientirebulia liderobaze da piriqiT (116). 

poloneli momxmareblebis Seswavlisas m. saphelenma da t. 

ritenburgma (Supphellen, M., Rittenburg, T.) aRmoaCines, rom maRaleTnocentruli 

momxmareblebi ucxouri brendebis Sesaxeb informacias “zemodan qvemoT” 

midgomiT aRiqvamen, xolo dabali eTnocentrizmis mqoneebi – piriqiT, 

“qvemodan zemoT” (206). maRali eTnocentrizmis momxmareblebi adgilobriv 

brendebs akritikeben da upiratesobas upirobod aniWeben importul 

brendebsa da saqonels. aseTi winaswari ganwyobis gamo maRali 

eTnocentrizmis momxmareblebi ar arian motivirebulni, raTa detalurad 

CauRrmavdnen ucxouri produqtis reklamebs. naklebad eTnocentruli 

momxmarebeli ki informacias amuSavebs “qvemodan zemoT” midgomiT. maT 

surT, rac SeiZleba meti Seityon ucxouri brendebis Sesaxeb da amitom, 

sakmarisi droisa da SesaZleblobis pirobebSi, yuradRebas ucxouri 

markebis reklamebis ganxilvas uTmoben. dabali eTnocentrizmis mqone 

momxmareblebi ucxouri produqtis Seswavlis ufro did survils 

amJRavneben, vidre maRali eTnocentrizmis myidvelebi (207). 

eTnocentruli tendenciebi adgilobrivi alternativis ararsebobis 

SemTxvevaSi. rodesac adgilobrivad warmoebuli saqoneli 

xelmiuwvdomelia, eTnocentrul momxmarebels ucxouri produqtis yidvis 
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garda sxva gza ar rCeba. magaliTad, iseT qveyanaSi, rogoric axali 

zelandiaa, adgilobrivi produqtisadmi loialoba yvela kategoriis 

saqonlisadmi ar vlindeba, vinaidan es qveyana yvela saxis produqts ar 

awarmoebs (75; 109). b. munma (Moon, B.) aRniSna, rom TviT maRali 

eTnocentrizmis momxmareblebic ki amJRavneben dadebiT damokidebulebas 

ucxouri kulturis mimarT, magram mTavari is aris, Tu romel qveyanaze 

SeaCerebs Tavis arCevans eTnocentruli momxmarebeli ucxouri saqonlis 

SeZenisas, rodesac adgilobrivi warmoeba ar arsebobs (143). qveynebi, sadac 

mravali jgufis saqonelze adgilobrivi produqcia ar arsebobs an misi 

xarisxi dabalia, eTnocentruli tendenciebis dabali doniT xasiaTdebian. 

asea, magaliTad, saqarTveloSi, sadac yovelnair ucxour nawarms 

miesalmebian, Tuki igi qarTul gemovnebasa da tradiciebs ar 

ewinaaRmdegeba (160). 

prestiJuli produqtis moxmareba. prestiJuli produqtis moxmareba 

(ppm) _ es aris momxmareblis survili - SeiZinos iseTi produqti, romelic 

TvalsaCinos xdis Pfufunebis sagnebis SeZenis unars (176). Ees moqmedeba 

motivirebulia maTi surviliT _ STabeWdileba moaxdinon sxvebze maTi 

unariT, gadaixadon gansakuTrebiT maRali fasebi prestiJuli produqtis 

SesaZenad. prestiJuli saqonlis momxmareblis qceva SeiZleba nakarnaxevi 

(inspirirebuli) iyos ufro metad saqonlis socialuri, vidre ekonomikuri 

an fsiqologiuri sargebliT (140). prestiJuli saqonlis moxmareba ar aris 

SemosazRvruli mxolod maRali klasis mier saqonlis moxmarebiT, is 

gamoiyeneba sxvadasxva Semosavlebis mqone, sxvadasxva socialur jgufebSi, 

rogorc mdidrebSi, ise RaribebSi. reklamas ukeTebs ra Tavis simdidres, 

prestiJuli saqonlis momxmarebeli am gziT Rebulobs ufro maRal  

socialur statuss (140). amasTan, ganviTarebad qveynebSi, sadac importul 

saqonels maRali modisa da maRali socialuri statusis simboluri 

datvirTva aqvs, prestiJuli saqonlis moxmareba upirispirdeba Sida 

erovnuli (samamulo) produqtis moxmarebis eTnocentristul gavlenas. 

prestiJuli saqonlis momxmareblebi importuli saqonlis SeZeniT sakuTari 

simdidris gamoaSkaravebas cdiloben (61) anu momxmareblis tendencias - 

SeiZinos adgilobrivi produqti nacvlad importulisa, amcirebs is faqti, 
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rom es ukanaskneli maRali socialuri statusis simboloa (223). 

Pproduqtis warmoSobis faqtors ufro meti efeqti fufunebis sagnebis 

SeZenisas aqvs.Aam dros ukan iwevs prestiJuli produqtis moxmareba (176). 
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Tavi 2.  konceptualuri midgomebi, kvlevis hipoTezebi 

da meTodologia 

 

wina TavSi ganvixileT literatura produqtis warmoSobis qveynisa 

(pwq) da momxmareblis eTnocentrizmis (m.e.) Sesaxeb, romlis daniSnuleba 

iyo momxmareblis mier ucxouri produqtis aRqmisa da misi eTnocentruli 

qcevis aRwera da axsna. konceptualuri midgoma grafikuladac da 

teqstobrivadac xsnis mTavar Sesaswavl obieqtebs – ZiriTad faqtorebs, 

meTodologiur safuZvlebsa Tu cvladebs – da maT Soris savaraudo 

kavSirs. am TavSi Cven vecdebiT CamovayaliboT is konceptualuri 

midgomebi, romlebic dRevandel kvlevebSi imis garkvevaSi dagvexmareba, Tu 

ra sainformacio wyaroebs iyenebs qarTveli momxmarebeli, rogor gavlenas 

axdens masze biznes-garemo, ramdenad did mniSvnelobas aniWebs is pwq 

informacias, rogor aRiqvams qarTveli myidveli ucxour da adgilobriv 

produqts. 

 

 

 

2.1 sainformacio wyaroebisa da biznes-garemos gavlena 

momxmarebelTa qcevaze 

 

istoriuli warsuli. saqarTvelos bazarze ukanaskneli 15 wlis 

manZilze sagrZnoblad gaizarda ucxouri produqti da sareklamo da 

stimulirebis Zalisxmevis meTodebi. aseTi RonisZiebebi momxmareblisaTvis 

sainformacio wyaroebis axali saSuleba aRmoCnda. adamianebi dadgnen 

sabWoTa periodSi TiTqmis ignorirebuli seqtoris – reklamis pirispir. 

socialisturi wyobilebis pirobebSi stimulireba sakmarisad 

ganviTarebuli ar iyo. umetesad, igi sistemis miRwevebis propagandistul 

instrumentad da sazogadoebrivi moxmarebis sasurveli mimarTulebiT 

warmarTvisaTvis gamoiyeneboda (156; 184). mTavrobis mier masmediis kontrolma 

arasasurveli sazogadoebrivi gamocdileba da usafrTxoebis gancdis 
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Semcireba gamoiwvia. j. quelCi sxva mkvlevarebTan erTad (Quelch, J.A. at al) 

aRniSnavs, rom sabWoTa qveyanaSi sakomunikacio media-saSualebebis 

TiTqosda uxvad warmodgenis miuxedavad, maT iSviaTad iyenebdnen 

konkretuli sawarmosa da mis mier SemoTavazebuli produqtis Sesaxeb 

momxmarebelTa informirebisaTvis, rac savaWro niSnebis arCevanis 

simciriT, fiqsirebuli faswarmoqmnis sistemisa da arasando 

sadistribucio qselis arsebobiT iyo gamowveuli (178). TiTqmis igive 

xdeboda promouSenis sxva saSualebebis – gasaRebis stimulirebis, 

sazogadoebasTan urTierTobisa da personaluri gayidvebis SemTxvevaSic, 

romlebic socialisturi sistemis pirobebSi praqtikulad ar arsebobda. 

miuxedavad amisa, bolo aTwleulis ganmavlobaSi mimdinare 

sakomunikacio Zvrebma, qonebisa da mogzaurobebis zrdam, satelituri 

televiziis ganviTarebam, Tavisufali sabazro ekonomikis principebis 

SemoRwevam, privatizaciis Zalisxmevam da liberalizaciam am qveynebSi 

sruliad gansxvavebuli samomxmareblo bazris segmentis Seqmna gamoiwvia 

(97). 

momxmareblis Cvevebze moqmed klasikur informacias saqonlis Sesaxeb 

warmoadgenda _ warsuli gamocdileba, megobrebis azri, maRaziis vitrinebi, 

gamsaReblebis kompetencia da informacia SefuTvaze. axlad ganviTarebadma 

sareklamo seqtorma da sxva mastimulirebelma RonisZiebebma 

momxmareblebis mier saqonelTan dakavSirebuli informaciis moZiebisa da 

gamoyenebis  Cvevebis modifikacia SeZles. bunebrivia, ibadeba kiTxvebi: 

rogori gavlena iqonia aman momxmareblis mier informaciis gamoyenebaze? 

gauZlo Tu ara yofilma sabWoTa midgomam mas-mediis Semotevebs? ra 

adgili ukavia komerciuli informaciis arxebs momxmareblis mier 

gadawyvetilebis miRebis procesSi? gansxvavdeba Tu ara informaciiis 

miRebis wyaroebi sxvadasxva demografiuli segmentisaTvis? es oTxi kiTxva 

iyo impulsi CvenTvis, raTa gamogverkvia, Tu ra gzebiT moipovebs 

informacias qarTveli myidveli. vimedovnebT, rom es kvleva daexmareba 

rogorc adgilobriv, aseve ucxouri kompaniebis menejerebs TavianTi 

sareklamo RonisZiebebis dagegmvaSi. 
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literaturuli warsuli da hipoTezebi. reklamis informaciulobis 

Seswavla sxvadasxva media-saSualebis Sedarebazea dafuZnebuli (107; 119; 

155; 165). sazogadod, gazeTebs, sxva media-saSualebebTan SedarebiT, ufro 

didi roli eniWebaT, gansakuTrebiT maSin, roca adgilobrivi Tu ucxouri 

produqtis reklamireba xdeba. televizias ufro maRla ayeneben maSin, 

rodesac saqme exeba reklamas saxelmwifo doneze da axali produqtis 

Sesaxeb informaciis gavrcelebas (107; 119; 158).  

l. soleim da l. reidma (Soley, L. and L. Reid.) aRmoaCines, rom 

JurnalebSi ganTavsebuli reklama, rogorc sabazro informaciis wyaro,  

momxmarebelSi ufro maRali reitingiT sargeblobs, vidre satelevizio 

(200). Tumca, kvlevam aCvena, rom “respondentebi srulad ar iyvnen 

dakmayofilebuli romelime media-saSualebiT reklamirebuli informaciis 

xarisxiT” (200). 

j. oskamma da j. hadsonma (Oskam J.B., Hudson J.C.) daadgines, rom 

momxmarebli informaciis wyarod pirvel rigSi gazeTebs iyenebs, Semdeg mas 

mosdevs televizia, radio da bolos, Jurnalebi. axalgazrdebi sareklamo 

informaciis miRebisas ufro eyrdnobian gazeTebs, xolo asakovnebi – 

televizias (158). 

O i. ozsoim da a. apilma (Ozsoy, I, Apil, A. R.) daadgines, rom saqarveloSi 

yvelaze popularuli da efeqturi sareklamo arxebia televizia da 

gazeTebi, xolo vaWrobis stimulirebis miznebidan gamomdinare, 

mniSvnelovania gamofenebi da marketingi, agreTve TbilisSi, baTumSi, 

quTaissa da sxva qalaqebSi ganTavsebuli specialuri universaluri 

maRaziebi. bolo wlebSi dafiqsirda, rom did qalaqebSi, eleqtroenergiis 

simciris gamo, popularuli iyo reklamis iseTi saSualeba, rogoricaa 

bilbordi. qarTuli kompaniebis mier gamoyenebul mastimulirebel 

saSualebebs Sorisaa latarea, gaTamaSebebi da radio/video-Souebis 

sponsoroba. es ukanaskneli stimulirebis yvelaze farTod gavrcelebuli 

saSualebaa. mocemuli meTodiT, ZiriTadad, ucxouri kompaniebi 

sargebloben, Tumca, arseboben qarTuli kompaniebic, romlebic iyeneben am 

saSualebas interaqtiuli radiogadacemebis dros (160). 
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l. leonidum (L. Leonidou et al) gamokiTxa 135 bulgareli momxmarebeli, 

raTa daedgina maTi damokidebuleba aziuri wynari zRvis auzis 5 qveynis 

produqtisadmi. am produqtebis Sesafaseblad ZiriTad sainformacio 

wyaros warmoadgenda gamokiTxulebis sakuTari codna-gamocdileba da 

megobrebis mosazrebebi. aziuri saqonlis Sesafaseblad respondentebi 

ufro eyrdnobodnen satelevizio informacias, romelsac iRebdnen 

reklamidan da sxva komerciuli programebidan, agreTve SefuTvaze 

moTavsebul informacias,  vidre radiosa da Jurnal-gazeTebis 

informaciebs (125).  

m. sohailma (M. Sohail) gamoikvlia 240 malaizieli momxmareblis 

damokidebuleba germaniaSi damzadebuli produqtisadmi. Sedegebma aCvena, 

rom produqtis Sesaxeb informaciis miRebis wyaroebidan yvelaze maRal 

Sefasebas momxmarebeli aniWebs gazeTebsa da Jurnalebs, Semdeg ki – 

televiziasa da radios. SefuTvaze arsebuli informacia da megobrebis 

Tvalsazrisi naklebad gamoiyeneboda. codna-gamocdileba da gamyidvelebi 

ki bolo adgilebs ikaveben (199). 

reklamasa da media-saSualebebTan dakavSirebuli literatura 

garkveul demografiul informacias iZleva sainformacio wyaroebis 

gamoyenebis Taobaze. j. burneti da p. poli (Burnett J.J., Paul, P.) daakvirdnen  

aSS-Si 298 invalidsa da 371 janmrTel momxmarebels. maT daadgines, rom 

axali produqtis/servisis Sesaxeb informaciis miRebisaTvis momxmarebeli, 

pirvel rigSi, iyenebda katalogebs, xolo Semdgom – televiziasa da 

gazeTebs (32). l. Sifmanma (Shiffman, Leon G.) Seiswavla xanSi Sesuli 

adamianebis mier gamoyenebuli sainformacio wyaroebi da aRmoaCina, rom 

asakovnebi umniSvnelovanes wyarod periodul presas miiCneven, maSin, roca 

axalgazrda Taoba upiratesobas televizias aniWebs (194). l. filipsma da b. 

Sterntalma (Phillips, Lynn N. and Brian Sternhal) Seiswavles sainformacio 

procesSi asakobrivi gansxvavebebi da daaskvnes, rom xanSesuli 

momxmareblebi mas-mediis saSualebebs ufro met Tavisufal dros uTmoben, 

vidre axalgazrdebi. Tumca, axalgazrdebi upiratesobas gasarTob medias 

aniWeben (174). 
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sxvadasxva literaturis mimoxilvisa da Cveni dakvirvebis safuZvelze 

SeiZleba CamovayaliboT hipoTezebi (H), romlebic axasiaTeben qarTveli 

momxmareblis Taviseburebebs: 

H1a: qarTveli momxmarebeli, ZiriTadad, eyrdnoba sakuTar gamocdilebas 

da, aseve, endoba da xSirad mimarTavs megobrebis mosazrebebs; 

H1b: qarTveli momxmarebeli komerciuli informaciis wyarod, ZiriTadad, 

iyenebs televizias. 

H1c: asaki, sqesi da ganaTleba TamaSobs SesamCnev rols sainformacio 

wyaros gamoyenebisas. 

biznes-garemos gavlena momxmarebelze. bolo wlebSi, sabazro 

ekonomikis ganviTarebasTan erTad, saqarTveloSi biznes-garemoc 

umjobesdeba. gardamavali periodis gamo vaWroba, ZiriTadad, xorcieldeba 

bazrebsa da maRaziebSi, xolo savaWro centrebi da vaWrobis sxva 

civiluri formebi jerjerobiT ganviTarebis procesSia. ucxo produqtis 

importiorebi da distributorebi jerjerobiT ver axerxeben momxmareblis 

molodinis gamarTlebasa da moTxovnilebebis dakmayofilebas. biznesisadmi 

ndoba da rwmena sasurvel doneze araa ganviTarebuli da, Sesabamisad, 

biznesmenebi ufro mogebaze arian orientirebulni, vidre momxmareblebze. 

garemo arakontrolirebadi gare faqtoria, romelic kompaniis 

marketingul sistemaze moqmedebs. xSir SemTxvevaSi, garemos gavlenas 

ganixilaven, rogorc momwodebeli qveynis socialur-kulturul da 

teqnologiur pirobas (95). rodesac vsaubrobdiT pwq efeqtis Sesaxeb 

momxmareblis Sefasebaze, davinaxeT, rom ganviTarebuli qveynebis saqoneli 

upiratesobiT sargeblobda ganviTarebadi qveynebis produqtTan SedarebiT. 

amitom unda davadginoT, Tu rogor zemoqmedebs garemo faqtorebi 

momxmareblis mier adgilobrivi da ucxouri savaWro niSnis/produqtis 

aRqmaze. qveynis efeqts mxars uWeren TiTqmis yvela SemTxvevaSi (42). aseve 

aRsaniSnavia, rom Secnobas, qcevasa da garemos Soris urTierTkavSiri 

ormxrivia, xolo maT Soris arsebobs mizez-Sedegobrivi da dinamiuri 

urTierToba (167). momxmareblis gacnobierebasa da qcevaze biznes-garemos 
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gavlena, ZiriTadad, fiqsirdeba mowodebaze orientirebul iseT 

ganviTarebad qveynebSi, romlebSic biznes-garemo did gavlenas axdens 

myidvelis gadawyvetilebebze (101).  

gamosakvlev qveyanaSi arsebuli biznes-garemos Taviseburebebis 

gacnobiereba xels uwyobs momxmareblis mier produqtis aRqmisa da 

Sefasebis gagebas, radganac biznes-garemo qmnis saerTo CarCos, romlis 

farglebSic rogorc momxmarebeli, aseve biznes-firmebi iReben 

gadawyvetilebas. axlad ganviTarebadma sareklamo seqtorma da 

stimulirebis sxva RonisZiebebma Secvales marketingisa da biznes 

saqmianobisadmi momxmareblis midgoma. ismeba kiTxvebi: rogor zemoqmedebs 

mocemuli tendencia reklamis, garantiis, momxmareblis saCivrebsa da 

mogebaze orientirebuli biznesebisadmi momxmareblis midgomaze? icvleba 

Tu ara marketingisa da biznes-garemos aRqma demografiuli segmentebis 

mixedviT? es kiTxvebi warmoadgenda winamdebare kvlevis impulss. 

vimedovnebT, rom aseTi kvlevebi daexmareba adgilobrivi da ucxouri 

kompaniebis menejerebs TavianTi marketinguli RonisZiebebis dagegmvaSi.  

Tanamedrove marketingul literaturaSi arsebobs produqtis 

Sefasebaze pwq-s gavlenis Sesaxeb kvlevis sami midgoma. esenia, e.w. 

“erTkriteriumiani” kvleva, “mravalkriteriumiani” kvleva da kompleqsuri 

analizi. ukanasknel wlebSi aRmocenda meoTxe, kerZod, garemos analizuri 

midgoma, romelic momxmareblis mier produqtis aRqmasa da/an zemoqmedebis 

Sefasebas ukavSirebs rigi SerCeuli garemo faqtorebis zemoqmedebas da/an 

gavlenas. garemos analizi gulisxmobs momxmarebelze da/an firmis 

mmarTvel pirebze sxvadasxva garemos faqtorebis zemoqmedebis Seswavlas. 

pwq-s kompleqsuri kvleva ufro orientirebulia momxmareblis qcevaze, 

xolo garemos analizi ufro momxmareblis gadawyvetilebebze garemos 

zemoqmedebas ukavSirdeba. 

e. qainaqma da sxvebma (Kaynak, E. at al) gamoikvlies bangladeSis 

momxmareblis gadawyvetilebis miRebis garemo, raTa daedginaT, Tu rogor 

zemoqmedebs biznes-pirobebi adgilobrivi Tu ucxouri produqtis aRqmaze. 

maT gaaanalizes 33 SemTxveva da gansazRvres 6 gamokveTili faqtori (87). es 
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faqtorebia: biznesisadmi momxmareblis ndoba, biznesze mTavrobis 

meTvalyureobis saWiroeba, daukmayofilebloba saqonlis mosalodneli 

xarisxis gamo, informaciis miRebis saWiroeba reklamis meSveobiT, 

momxmarebelze orientirebuli biznesis saWiroeba da mogebaze 

orientirebuli biznes-miznebi. maT daaskvnes: imisaTvis, rom importuli 

produqti ufro misaRebi gaxdes bangladeSeli momxmareblisaTvis, 

kompaniebma unda Seqmnan sando biznesi da iyvnen mTavrobis 

zedamxedvelobis qveS, raTa ukeTesad daakmayofilon momxmarebelTa 

moTxovnilebebi.  

mocemul naSromSi naCvenebia, agreTve, rom dabalSemosavliani 

naklebganaTlebuli momxmarebeli umTavresad produqtis fizikuri 

TvisebebiT (rogorc Sida, aseve _ gare) xelmZRvanelobs, maSin, rodesac 

maRali Semosavlis mqone ganaTlebuli momxmarebeli ufro met 

mniSvnelobas produqtis arasagnobriv mxares aniWebs. am ukanaskneli 

jgufisTvis metad mniSvnelovania Tanmxlebi momsaxureba da SefuTvis 

komponentebi. aRniSnul kvlevaSi yuradReba maxvildeba kvlevis obieqtis 

pirvel da bolo jgufebze, aseve, maT Soris gansxvavebebze. 

 

momxmarebelTa damokidebuleba marketingisa da reklamis mimarT. 

barksdali da dardeni (Barksdale and Darden, 1972) iyvnen pionerebi amerikaSi, 

romlebmac gamoikvlies marketingis mimarT momxmareblis damokidebuleba 

(20). mogvianebiT gaskim da eTzelma (Gaski and Etzel, 1986) aRmoaCines, rom 

miuxedavadD amerikeli momxmareblis uaryofiTi damokidebulebisa 

marketingis mimarT, marketologebis reputacia droTa ganmavlobaSi 

umjobesdeboda. maTi gamokvlevis Sedegebi agreTve cxadyofda, rom 

qalebisTvis marketingi ufro metad iyo misaRebi, vidre mamakacebisaTvis 

(59). meore kvlevaSi vebsterma (Webster, 1991) aRmoaCina mniSvnelovani sxvaoba 

momxmareblis damokidebulebaSi iseTi marketinguli elementebis mimarT, 

rogorebicaa produqtis warmoeba, fasebis dadgena, reklama da gayidva (225). 

   kidev erT analogiur SedarebiT kvlevaSi Cenma da sxvebma (Chan et al, 1990) 

aRmoaCines, rom avstraliel momxmareblebs uaryofiTi damokidebuleba 
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aqvT marketingis mimarT, xolo honkongis momxmareblebi ki piriqiT, 

marketingis mimarT dadebiTi damokidebulebiT gamoirCevian (226). 

momxmareblebi koleqtiur sazogadoebaSi, rogoricaa honkongi, xazs usvamen 

harmonias da dadebiT urTierTobebs da naklebad kritikulebi arian 

marketingis mimarT (38). 

  gardamavali ekonomikis QqveynebSi, aTwleulebis ganmavlobaSi 

deficituri mowodebis Semdeg, momxmareblebi gaecnen bevr axal 

marketingul elements, rogoricaa satelevizio reklama da promouSeni 

(235). miuxedavad imisa, rom sabazro ekonomikisken svla, ZiriTdad, 

warmatebuli iyo, axal ekonomikur sistemaze gadasvlis process 

winaRmdegobebis gareSe ar Cauvlia. xSirad ismeboda kiTxvebi marketinguli 

praqtikis mimarT da sakmaod xSiri iyo momxmarebelTa dakmayofilebis 

SemTxvevebic (79). momxmareblebma igive procesebi Ggaiares saqarTveloSic 

gardamaval epoqaSi. maSasadame, marketingis mimarT ukmayofilebis 

konkretuli SemTxvevebis arseboba gardamavali periodisaTvis 

damaxasiaTebeli bunebrivi movlenaa. 

   Canma da suim (Chan da Cui, 2004) Seiswavles momxmarebelTa 

damokidebuleba marketingis mimarT da Sedegebi wina periodis 

gamokvlevebis Sedegebs Seadares. kvlevam cxadyo, rom momxmareblebi 

CineTSi ufro nakleb kritikulebi arian, vidre ganviTarebuli ekonomikis 

mqone qveynebSi. amasTan, momxmareblis damokidebulebas mniSvnelovani 

gavlenis moxdena SeuZlia momxmarebelTa dakmayofilebaze (38). 

endriusma sxvebTan erTad (Andrews et. al, 1994) Seiswavla reklamis 

mimarT damokidebuleba ruseTSi da Seadares is analogiur 

damokidebulebas amerikis SeerTebul StatebSi. kvlevam aCvena, rom rusi 

momxmareblis damokidebuleba reklamis mimarT Zlier gansxvavdeboda 

amerikeli momxmareblebis damokidebulebisgan (12). 

  vondornma da akimovam (VonDorn da Akimova, 1998) Seiswavles reklamis 

mimarT ukraineli da rusi momxmareblebis damokidebuleba da aRmoaCines 

maTi msgavseba, romelic gamowveuli iyo erTmaneTis msgavsi kulturuli 

garemoTi, reklamis mastimulirebeli efeqtiTa da istoriuli 

ganviTarebiT. maSin, roca momxmarebelTa mxridan reklamis aRqma gaizarda, 

amas Tan sdevda skepticismi da ukmayofileba bazarze reklamis swraf 
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SemodinebasTan dakavSirebiT (215). petroviCma da marinovam (Petrovici & 

Marinova)  momxmarebelTa qcevaze dakvirvebis safuZvelze daaskvnes, rom 

bulgareTsa da rumineTSi momxmareblebi ufro keTilganwyobilni arian 

reklamis institutis mimarT, vidre im instrumenebis mimarT, romlebic 

gamoiyeneba reklamis promouSenisTvis (169). petroviCma sxvebTan erTad 

(Petrovici et al, 2007) aRmoaCina mniSvnelovani sxvaoba ruminel da bulgarel 

respondentebs Soris reklamis mimarT damokidebulebis kuTxiT. ruminelebi 

ufro keTilganwyobilni arian reklamis institutis mimarT, vidre 

reklamis instrumentebis mimarT. maTTvis gasagebia reklamis roli 

Tavisufali sabazro ekonomikis pirobebSi, magram naklebad endobian 

sareklamo teqnikas, xolo bulgareli respondentebi ufro skeptikurebi 

arian zogadad reklamis mimarT da naklebad enTuziazmiT ekidebian 

reklamis institutis rolis miRebas (170). 

  vagnerma (Wagner, 2005) daaskvna, rom Tanamedrove rusuli 

marketinguli praqtika moicavs sxva qveyneSi arsebuli marketinguli 

praqtikis mxolod viwro speqtrs da marketinguli saqmianobis intensivoba 

ufro dabalia saerTaSoriso maCvenebelTan SedarebiT. saerTod, unda 

aRiniSnos, rom ruseTSi tradiciuli marketinguli praqtika gzas uTmobs 

Tanamedrove marketingul praqtikas. kerZod, IT, anu sainformacio 

teqnologiebze dafuZnebulma marketingma warmoSva axali SesaZleblobebi, 

romlebic jer auTvisebeli aqvT rusul bazarze dafuZnebul gamyidvelebs 

(216). 

lisonkim sxvebTan erTad (Lysonski et al. 2004) daaskvna, rom axali 

zelandiis momxmareblebi naklebad negatiurad arian ganwyobili 

marketingis mimarT 1986 wlidan. momxmareblebma aseve gaiTavises, rom 

kompaniebi CarTuli arian biznesSi mogebis misaRebad. amiT SeiZleba 

aixsnas, Tu ratom hqondaT momxmareblebs 2001 wels iseTive uaryofiTi 

damokidebuleba reklamis mimarT, rogorc 1986 wels. Tumca, am uaryofiTi 

gavlenis done dRes mniSvnelovnad Semcirebulia. magaliTad, 

respondentebis azriT, mwarmoebelTa reklama ar asaxavs saimedo 

informacias xarisxis Sesaxeb da ar xatavs realur suraTs produqtis 

Sesaxeb (135).  
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sabazro orientacia. kohlim da javorskim (Kohli and Jaworski, 1990) 

sabazro orientacia gansazRvres, rogorc narverma da slaterma (Narver and 

Slater. 1994). maTi azriT, sabazro orientacia Sedgeba momxmarebelTa 

orientaciisagan, konkurentebze orientaciisa da koordinaciuli 

moqmedebebisagan. maT erTianobas mivyavarT kompaniis resursebis 

utilizaciisaken, raTa SevqmnaT produqti, romelic daakmayofilebs 

miznobriv momxmarebels. sabazro orientacia miiRweva momxmarebelTa 

moTxovnilebebis Rrma analiziT, sabazro garemos Tvisebebis da 

konkurentebis Zlieri da susti mxareebis SeswavliT (114; 148). 

     sakmaod bevri literatura mieZRvna marketingis siRrmiseul aTvisebasa 

da kompaniis Sedegebs (miRwevebs) Soris korelaciuri kavSiris dadgenas. 

(magaliTad, luCi da lakzniaki 1987, brueqsbenki 1991 (Lusch and Laczniak, 1987; 

Brooksbank, 1991). maT kvlevaSi kompaniis Sedegebi ganisazRvra kompaniis 

ZiriTadi konkurentebis mimarT da mxedvelobaSi iqna miRebuli rogorc 

finansuri, ise marketinguli Sedegebi. naCvenebi iyo, rom kompaniisTvis 

grZelvadian periodSi warmatebis misaRwevad da SesanarCuneblad 

kompaniebs sWirdebodaT sabazro orientaciis maRali xarisxi (30; 134). 

akimovam (Akimova, 2000) Caatara kvleva ukrainuli firmebis sabazro 

orientaciasa da konkurentunarianobaze. kvleva gviCvenebs, rom gardamavali 

ekonomikis mqone qveynebSi mudmivad cvlad garemoSi firmebis 

konkurentunarianobis done dakavSirebulia sabazro orientaciis 

ganviTarebis donesTan (8). kvlevis Sedegebi gvaZlevs agreTve damatebiT 

empiriul damamtkicebel sabuTs kohlisa da javorskis (Kohli and Jaworski, 1990) 

mier gamoTqmuli Teoriuli mosazrebis Sesaxeb, rom susti ekonomikis 

pirobebSi arsebobs Zlieri kavSiri sabazro orientaciasa da kompaniis 

Sedegebs Soris (114). 

     kvlevis Sedegebma cxadyo, rom ganviTarebuli sabazro orientacia 

dakavSirebulia konkurentunarianobis umaRles donesTan, rac moicavs 

konkurentul upiratesobas, Seguebis unarsa da Sesrulebis maRal dones. 

amasTan, ganviTarebad qveynebSi sabazro orientacia dakavSirebulia 

konkurentunarianobis yvelaze dabal donesTan. es gviCvenebs, rom 

gardamavali ekonomikis mqone qveynebSi mudmivad cvlad garemoSic ki, 
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kompaniebs sWirdebaT sabazro orientaciis ganviTareba imisaTvis, rom 

gauZlon konkurencias da gaxdnen konkurentunarianebi (8).  

 

konkurentunarianoba. konkurentunarianoba es aris rTuli sakiTxi, 

romelic gaanalizebulia bevri mkvlevaris naSromebSi sxvadasxva 

konceptualuri midgomis gamoyenebiT. imisaTvis, rom SeinarCunos biznesi, 

kompanias sWirdeba cvlad biznes garemosTan adaptacia, Sesabamisi 

maCveneblebis gamoyenebiT. adaptaciis unari gansakuTrebiT mniSvnelovania, 

Tu garemo ise swrafad icvleba, rogorc es gardamavali ekonomikis mqone 

qveynebSia da sistematuri cvlilebebi viTardeba ekonomikis dacemis fonze. 

empiriuli damamtkicebeli sabuTebi gviCvenebs, rom gardamavali ekonomikis 

mqone qveynebSi garemo cvlilebebi iwvevs sawarmoebis swraf 

diferenciacias sicocxlisunarian da sicocxlis uunaro sawarmoebad. 

maSasadame, garemo pirobebTan Seguebis unari kompaniis 

konkurentunarianobis mniSvnelovani maxasiaTebelia (8). 

 

biznesi da marketingis eTika. korporaciuli eTika umniSvnelovanesi 

faqtoria globalur biznesSi, Tumca globalizacia arTulebs eTikur 

sakiTxebs, radgan individis kultura gavlenas axdens mis mier eTikuri 

gadawyvetilebis miRebaze. marketologis mier momxmareblis    kulturul-

eTikuri Rirebulebebis gauTvaliswinebloba xels uSlis Zalisxmevas _ 

gaafarToos maStabebi saerTaSoriso bazarze. 

 

svenson da vudma (Svensson and  Wood, 2003) Seadara malaiziisa da 

amerikis SeerTebuli Statebis momxmareblebi marketinguli eTikis 

situaciebis aRqmis, biznesisa da gamyidvelebisadmi damokidebulebisa da 

maTi personaluri moraluri filosofiis kuTxiT. kvlevis Sedegebis 

Tanaxmad, malaizieli momxmareblebi, amerikel momxmareblebTan SedarebiT, 

naklebad aRiqvamen marketinguli eTikis moralur aspeqtebs (magaliTad, 

isini aRiqvamen potenciur zians da politikur zewolas). Sedegebi aseve 

miuTiTebs, rom malaizieli momxmarebeli naklebad idealuria moraluri 

filosofiis kuTxiT, vidre amerikeli momxmarebeli. eTikur aRqmasa da 

ideologiaze dayrdnobiT, maT daaskvnes, rom malaizieli momxmarebeli 
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naklebad mgrZnobiare iqneboda araeTikuri marketinguli moqmedebis mimarT, 

vidre amerikeli momxmarebeli (208). 

 zogadad, biznes eTika miRebulia rogorc kulturis funqcia, kerZod, 

biznes eTika SiZleba ganvixiloT rogorc adamianebs Soris, organizaciebs 

Soris da Sida organizaciuli kulturuli funqcia.Bbiznes eTika SeiZleba 

aseve ganvixiloT rogorc drois funqcia, radgan garemos droiTi 

ganzomileba gavlenas axdens imaze, Tu bazarsa da sazogadoebaSi ra aris 

misaRebi an miuRebeli biznes saqmianobasa da menejmentis principebSi. 

literaturaSi dro, rogorc biznes eTikis mTavari funqcia, ar aris 

kargad damuSavebuli (208). 

 

simsma (Sims, 2006) Caatara kvleva, romelSic eqvsi erovnebis 

TanamSromelTa damokidebuleba Seadara. Sedegebma cxadyo, rom miuxedavad 

sxvadasxva qveyanaSi biznes eTikis zogierTi elementisadmi saerTo 

Sexedulebebisa, mniSvnelovani sxvaobaa iamaikasa da kvlevaSi CarTul sam 

sxva qveyanas Soris. Mmiuxedavad sxvadasxva erebs Soris arsebuli 

zogierTi saerTo eTikuri damokidebulebebisa, im qveynebSi ki, romlebsac 

msgavsi erovnuli kultura aqvT, SeiZleba urTierTsapirispiro eTikuri 

damokidebulebebi aRmovaCinoT. ar aris swori imis daSvebac, rom 

pirovnebis EeTikuri Sexedulebebi yvela faqtorze maRla dgas. es 

Sexeduleba eTnocentrizmis erT-erTi forma, Cveulebrivi, adamianuri 

Tvisebaa (197). 

sxvadasxva literaturis mimoxilvisa da yovelive zemoxsenebulis 

safuZvelze qarTveli momxmarebeli xasiaTdeba Semdegi TaviseburebebiT: 

H2a: qarTveli momxmarebeli bizness aRiqvams rogorc ufro mogebaze, 

vidre momxmarebelze orientirebuls. 

H2b: qarTvel momxmarebeli saWiroebs informacias produqtis Sesaxeb da 

aRiarebs reklamis, rogorc sainformacio wyaros, Rirebulebas. 

H2c: asaki, sqesi da ganaTleba TamaSobs SesamCnev rols saqarTveloSi 

biznes- garemos Sefasebis sakiTxSi. 
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2.2 produqtis warmoSobis qveynis efeqtis gavlena 

momxmarebelTa qcevaze 

 

respondentebis mier produqtis warmoSobis qveynis Sesaxeb 

informaciis gamoyeneba. j. iohansoni (Johansson J. K.) Tavis statias iwyebs 

sityvebiT: “jer kidev gadauWreli problema produqtis warmoSobis qveynis 

efeqtis SeswavlaSi aris is, rom aqamde gaurkvevelia, realuri SeZenis 

procesSi ramdenad did yuradRebas aqcevs momxmarebeli niSans 

“damzadebulia ...Si”” (91). mravalma kvlevam daadastura, Tu ramdenad 

mniSvnelovania momxmareblisTvis informacia produqtis warmoSobis qveynis 

Sesaxeb. mravali seriozuli kvleva amtkicebs, rom niSani “damzadebulia 

....Si” did gavlenas axdens momxmareblis mier produqtis Sefasebaze (26; 57; 

91; 121; 231). zogierTi gamoqveynebuli empiriuli Sedegebidan SeiZleba 

davaskvnaT, rom maSin, roca momxmarebelTa nawils produqtis warmoSobis 

qveyana ainteresebs, sxvebi am informacias ar floben (181). agreTve 

arsebobs empiriuli aRmoCenebi, romelTa mixedviTac importi garkveuli 

produqtisTvis ufro mniSvnelovania (57; 132; 121; 231). Tumca, produqtis 

warmoSobis qveynis efeqtis mkacri ganzogadeba sakmaod rTulia (91).  

pwq-s mniSvneloba sxvadasxva faqtorze SeiZleba iyos damokidebuli. 

Catarebulma kvlevebma aCvenes, rom produqtisa da markis cnobadoba, fasi, 

aRqmuli riski da CarTulobis done pwq-s informaciis mniSvnelobas 

gansazRvravs. a. ozsomerma da s. kavusgilma (Ozsomer, A., Cavusgil, S.T.) 

aRmoaCines, rom im dros, rodesac winadadebebi CarTes kvleviT 

samuSaoebSi, Sedegebi naklebad Seesabamebodnen maT (159). bilkeisa da 

nasamde Catarebulma gamokvlevebma aCvenes uaryofiTi damokidebuleba pwq-s 

kriteriumebsa da saqonlis cnobadobas Soris, xolo bilkeisa da nasis 

kvlevebma ki, piriqiT, dadebiTi damokidebuleba aCvenes.  damkvidrebul 

brendebs momxmarebeli kargad icnobs. roca myidveli kargad icnobs 
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saqonels, pwq-s Sesaxeb informaciam SeiZleba naklebad imoqmedos misi 

Sefasebis procesze (42; 52; 80; 231).   

maSin, roca mosalodnelia, rom SeZenis dros saqonlis Sefasebisas 

safaso faqtorebze warmodgenil risksa da pwq-s Sesaxeb informacias 

Soris damokidebuleba dadebiTi unda iyos, saqonlis SeZenis aucilebloba 

pwq-sTan mimarTebaSi SeiZleba uaryofiTi aRmoCndes (44). adamianebs, 

romlebic nakleb yuradRebas aqceven pwq-s, xSirad ganzraxuli aqvT 

dabali Sefasebis mqone saqonlis SeZena. aseTi adamianebi naklebad 

erTvebian Sesaswavli produqtis tipis ZiebaSi (91).  

yidvis qcevaze pwq-s realuri zemoqmedebis Sefaseba mniSvnelovani 

sakiTxia. aseve aucilebelia imis gageba, Tu rogor iyenebs momxmarebeli 

p.w.q-informacias sxvadasxva situaciaSi. d. laskum da h. babma (Lascu, D-N., 

Babb, H.W.) SeimuSaves skala, raTa daedginaT, Tu rogor afasebs poloneli 

momxmarebeli produqtis warmoSobis qveyanas sxvadasxva situaciaSi (121). 

maT aRmoaCines _ rac ufro Zviriani da  riskiania saqoneli, miT metad 

izrdeba pwq-informaciis gamoyenebac. meore mxriv, poloneli momxmarebeli 

produqtis warmoSobis qveyanas nakleb mniSvnelobas aniWebs maSin, rodesac 

igi axal saqonels an iseT produqts yidulobs, romelsac aRiareben 

ojaxis wevrebi an megobrebi. o. zainma da n. iasinma (Zain, O. M.,  and Yasin, N. 

M.) igive skala gamoiyenes uzbekeTSi (231). maTi Sedegebi gamosadegia 

zogierT situaciaSi, magaliTad, maRali fasisa da uaris maRali riskis 

SemTxvevaSi, Tumca, sawinaaRmdego Sedegebic arsebobs. uzbekebi niSans 

“damzadebulia ....Si” mniSvnelobas aniWeben tansacmlis SeZenisas. saqonlis 

SerCevisa da gadawyvetilebis miRebis procesSi isini ufro metad pwq-s 

Sesaxeb informacias eyrdnobian, aseve maSin, roca raime ZviradRirebul an 

axali brendis produqts yiduloben. kvlevaSi agreTve naCvenebia, rom 

uzbeki momxmareblebi, ganaTlebis donis, sqesisa Tu ojaxuri mdgomareobis 

miuxedavad, SeZenis gadawyvetilebis miRebisas mniSvnelovan informaciad 

“damzadebulia ....Si” iarliys miiCneven (231). 

saqarTveloSi, pwq-s Sesaxeb informaciis donis gansazRvra sxvadasxva 

situaciaSi, kidev ufro gaamdidrebs am sakiTxTan dakavSirebul 



 123

literaturas. imave skalis gamoyeneba pwq-s efeqtis mniSvnelobis 

ganzogadebaSi daexmareba gardamavali periodis iseT qveynebs, rogoricaa 

poloneTi, uzbekeTi da saqarTvelo. maT gaaCniaT centralizebuli gegmiani 

ekonomikis saerTo istoriuli warsuli. 

literaturul mimoxilvaSi arsebuli msjelobebisa da aRmoCenebis 

safuZvelze, qarTveli momxmareblebis mimarT SeiZleba CamovayaliboT 

Semdegi hipoTezebi: 

H3a: sxvadasxva Semamcirebel faqtors SeiZleba gansxvavebuli gavlena 

hqondes pwq-s Sesaxeb informaciis gamoyenebaze. qarTveli momxmarebeli, 

garkveul situaciebSi, met yuradRebas aqcevs informacias pwq-s Sesaxeb, 

magaliTad, rodesac produqti ufro Zviri da sariskoa moxmarebis 

TvalsazrisiT. 

H3b: qarTveli momxmarebeli pwq-s Sesaxeb informacias iyenebs saqonlis 

SeZenis gansxvavebul situaciaSi. 

H3c: rogorc yofili sabWoTa qveyana, saqarTvelos momxmareblis mier pwq-s 

Sesaxeb informaciis gamoyeneba uzbekeTisas ufro hgavs, vidre 

poloneTisas. 

H3d: asaki, sqesi da ganaTleba qarTveli momxmareblis mier pwq-s Sesaxeb 

informaciis gamoyenebaSi gansxvavebul rols TamaSobs. 

 

warmodgenebi produqtis warmoSobis qveynis Sesaxeb. produqtis 

warmoSobis qveynis analizi, ZiriTadad, adamianis mier sxvadasxva qveyanaSi 

warmoebuli erTnairi produqtebis xarisxis gansxvavebul aRqmas exeba  (162). 

bolo ormocwleulis manZilze aTeulobiT statia daiwera imis Sesaxeb, 

rom momxmarebeli sxvadasxva qveyanaSi warmoebul erTnair produqts 

gansxvavebulad aRiqvams. zogierTma maTganma aRmoaCina, rom momxmarebeli 

mxolod zog qveyanaSi warmoebul produqts aniWebs upiratesobas (35; 163). 

germanuli manqana, iaponuri teqnika da franguli Rvino aRiqmeba 

braziliuri manqanis, taivanuri eleqtronikisa da berZnuli Rvinisagan 

gansxvavebulad. SesaZlebelia, rom sxvadasxva qveynis momxmareblis 
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gemovneba gansxvavdebodes produqtis warmoSobis qveynis mixedviT. 

magaliTad, p. katini (Cattin, P.) amtkicebda, rom amerikelebi  frangul 

produqts dasavleT germanuls amjobineben, g. baumgartneri da joliberti 

(Baumgartner, G. and Jolibert) ki im azrze iyvnen, rom frang momxmarebels 

franguli produqti urCevnia germanuls (35; 22). amasTan erTad, j. 

darlingma da f. kraftma (Darling, J.R. and Kraft, F.B.) aRmoaCines, rom finel 

momxmareblebs urCevniaT dasavleT germaniis saqoneli da ara inglisuri, 

xolo ukanasknelze ufro didi moTxovnilebaa, vidre frangul produqtze 

(45). am sakiTxTan dakavSirebiT marketingul literaturaSi uricxvi 

magaliTi arsebobs. 

mokled rom vTqvaT, uamravi faqti adasturebs produqtis warmoSobis 

qveyanis did gavlenas momxmareblis mier produqtis aRqmaze. miuxedavad 

imisa, rom zogierTi kvleva amtkicebs, TiTqos pwq-s efeqti mxolod 

ramdenime saxeobis produqtis SemTxvevaSi moqmedebs, es ase ar aris. 

Catarebuli kvlevebi aCvenebs, rom pwq-efeqti gansxvavebulad moqmedebs 

sxvadasxva cvladebis mixedviT. aseTi cvlilebebi CamoTvlilia qveviT.  

 

warmodgenebi produqtis warmoSobis qveynis Sesaxeb sasaqonlo 

jgufis mixedviT. mravalma kvlevam cxadyo, rom warmodgenebi produqtis 

mwarmoebeli qveynis Sesaxeb gansxvavebul saqonelze gansxvavebulad 

moqmedebs. u. bilqeim da e. nesma (Bilkey, W.J., Nes, E.) daadgines, rom 

calkeuli qveynis produqtis mimarT damokidebuleba produqciis mixedviT 

gansxvavebulia (26). ase, magaliTad, italiis eleqtronuli saqoneli 

SeiZleba aRiqmodes cudad, magram italiur fexsacmels momxmarebeli 

dadebiTad afasebs. e. qainaqma da t. kavusgilma (Kaynak, E, Cavusgil, T.S) 

Seiswavles kanadeli momxmareblebi da daaskvnes, rom pwq-s efeqti 

produqtis saxeobis cvlilebasTan erTad icvleba iseT produqtebze, 

rogoricaa eleqtronika, sursaTi, tansacmeli da sayofacxovrebo teqnika 

(96). garda imisa, rom produqtis xarisxis aRqma gansxvavdeba pwq-s mixedviT, 

warmodgenebi xarisxis Sesaxeb SeiZleba poduqt-specifikuric iyos. qveynis 

erTi jgufis produqtma SeiZleba miiRos maRali Sefaseba, xolo meore 

jgufma – dabali. magaliTad, iaponuri eleqtronuli saqoneli maRali 
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reitingiT sargeblobs, sakvebi produqtebi ki – dabaliT. safrangeTi 

pirvelia tansacmlis warmoebaSi, magram bolo _ sxva rameSi. j. iohansonma 

da n. papandopulosma (Johannson, J., Papadopoulos, N.) daadgines, rom zogierT 

SemTxvevaSi qveynis imiji produqtis kategoriis Semadgeneli mxolod erTi 

tipis mixedviT iqmneba, zogjer ki – mTeli kategoriis an kategoriaTa 

simravlis mixedviT (90). ase, magaliTad, aSS-Si gabatonebulia inglisis, 

rogorc feSenebeluri manqanebis mwarmoeblis, imiji “rols roisisa” da 

“bentlis” gamo. msgavsad, Zlieria iaponiis, rogorc saSualo donis 

manqanebis mwarmoeblis, imiji da sustia misi imiji maRalxarisxovani 

manqanebis warmoebis mimarT. meore mxriv, iaponias, rogorc fotoaparatebis 

mwarmoebels, gaaCnia Zlieri imiji am saqonlis yvela saxeobis mixedviT 

(117). 

leonidum sxva mkvlevarebTan erTad (Leonidou, L. C. at al) gamoikvlia 

aRmosavleT aziis produqtebisadmi bulgareli momxmareblis midgoma (125). 

iaponuri produqti dasaxelebul iqna, rogorc saukeTeso eleqtronuli 

saqonlisa da eleqtrodanadgarebis warmoebis mixedviT. magram, Tu 

ganvixilavT calkeuli qveynis produqts, davinaxavT, rom iaponiam 

umaRlesi Sefaseba miiRo eleqtronikasa da eleqtronul mowyobilobebSi 

da yvelaze dabali _ piradi moxmarebis saqonelSi. TiTqmis msgavsi 

Sedegebi iyo honkongSi da singapurSi damzadebuli produqtis SemTxvevaSi. 

yvelaze warmatebul indoneziur produqtad bulgarelma momxmarebelma 

daasaxela sakvebi, tansacmeli da aveji. indoeTi ki piradi moxmarebis 

sagnebiT, tansacmliTa da kvebis produqtebiT gamoarCies (125). 

s. Svaigerma sxva mkvlevarebTan erTad (Schweiger, S. at al) gamoikvlia 

iarliyi “damzadebulia evropaSi” da Seadares igi sxvadasxva saqonlis 

xarisxze arsebul momxmareblebis Sexedulebebs im produqtis xarisxTan, 

romelTac aqvT iarliyi “damzadebulia aSS-Si” da “damzadebulia 

iaponiaSi”. Sedegebma aCvenes, rom “damzadebulia evropaSi” miniSnebis mqone 

produqtebi ufro dabalxarisxovnad aRiqmeboda iaponiasa da aSS-Si 

damzadebul produqtebTan SedarebiT (189). 

qarTveli momxmarebeli sxvadasxva qveynis produqts xarisxis 

mixedviT sxvadasxvanairad aRiqvams. magaliTad, igi miiCnevs, rom germania 
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maRali xarisxis teqnologiis warmoSobis qveyanaa, magram italiur da 

frangul tansacmels amjobinebs. zemo Tqmulze dayrdnobiT gTavazobT 

Semdgom hipoTezas: 

H4a: qarTveli momxmarebeli saqonlis xarisxs, ZiriTadad, produqtis 

warmoSobis qveyanaze dayrdnobiT aRiqvams.  

 

produqtis kultura da kulturulad msgavsi qveynebi. aSkaraa isic, 

rom sxvadasxva qveyanaSi sxvadasxva saxelmwifos imiji gansxvavebulad 

aRiqmeba. p. katini sxva mkvlevarebTan erTad (Cattin, P. at al) ityobineba, rom 

amerikelebi germanul da iaponur markas ufro xelsayrelad aRiqvamen, 

vidre frangebi (35). zogierTi avtoris Tanaxmad, aseTi saxis gansxvavebebi 

SeiZleba mieweros TiToeuli qveynis ekonomikur garemos, nawarmis 

maxasiaTeblebsa da multierovnuli marketinguli RonisZiebebis 

intesivobas, romlebsac mimarTaven eqsportiori qveynis kompaniebi. ufro 

Zlieri pwq gacilebiT Zlierad zemoqmedebs Sexedulebebze gansxvavebuli 

ndobis sistemisa da socialur-kulturuli garemos mqone qveynebis mier 

warmoebuli produqtis Sesaxeb (233). qarTveli momxmarebeli afasebs 

germanuli produqtis kulturas. germania yvelaze maRalxarisxiani 

produqtis samSoblod iTvleba dasavleT evropis teqnologiuri 

ganviTarebis mTeli periodis ganmavlobaSi.  

literaturis mimoxilvasa da saqarTvelos momxmareblis Sesaxeb Cveni 

mosazrebis safuZvelze dayrdnobiT kidev erT hipoTezas gTavazobT: 

H4b: qarTvelebi germanul produqts, sxva mwarmoebel qveynebTan SedarebiT, 

umaRlesi xarisxis mqoned miiCneven. 

saqarTveloSi, rogorc wesi, miesalmebian dasavlur produqts, 

radgan am qveyanam dasavluri materialuri kultura Seisisxlxorca. 

sufris kultura dasavlurs waagavs, Tumca,  qarTul samzareulos 

mcireodeni gansxvavebebi axasiaTebs. tradiciuli qarTuli sakvebi 

aucileblad Seicavs Rvinosa da purs (160). qarTvelebi, aseve, amayoben 

TavianTi yveliT. yveli da Rvino aris kulturulad saWiro produqtebi da 

qarTvelebs Rvinisa da yvelis moxmarebis myari tradiciebi gaaCniaT. 
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yovelive zemoxsenebulze dayrdnobiT gTavazobT hipoTezas: 

 H4c: qarTveli momxmarebeli umaRles Sefasebas aZlevs qarTul 

alkoholur sasmelebsa da yvels. 

ekonomikuri ganviTareba da produqtisaTvis upiratesobis miniWeba. 

ganviTarebuli qveynis momxmarebeli amjobinebs ganviTarebuli qveynis 

produqts, vidre ganviTarebadis (87; 221). anu, igi pirvel rigSi 

upiratesobas aniWebs sakuTari qveynis produqts, Semdeg ki sxva 

ganviTarebuli qveynisas da bolos, ganviTarebadi qveynebis saqonels (153; 

221). gamokvlevebma cxadyo, rom amerikelebi upiratesobas amerikul 

produqts aniWeben. c. okeCukum (Okechuku, C.) aRmoaCina, rom amerikeli, 

kanadeli, germaneli da holandieli respondentebi upiratesobas, pirvel 

rigSi, sakuTar qveyanaSi warmoebul televizorebsa da manqanis radioebs 

aniWeben, Semdeg sxva ganviTarebul qveynebSi warmoebuls da bolos, iseTi 

ganviTarebadi qveynebis saqonels, rogoricaa samxreT korea da meqsika (153).  

ganviTarebadi qveynebis momxmarebeli ganviTarebuli qveynebis 

produqtebs ufro xelsayrelad miiCnevs, vidre sakuTari qveynisas. c. 

okeCukum da v. oniemam (Okechuku, C., Onyemah, V.) nigerieli momxmareblis 

kontingentis SeswavliT daadgines, rom nigerieli momxmareblebis azriT, 

iarliyi “damzadebulia nigeriaSi”, importul produqtebTan SedarebiT, 

produqtis ufro dabal xarisxze metyvelebs (154). maTi kvlevis Sedegebi 

msgavsia im informaciisa, romelsac gvawvdian e. jafe da c. martinesi (Jaffe, 

E.D., Martinez, C.R.) meqsikis SemTxvevaSi da r. etensoni (Ettenson, R.) da d. 

klenosti (Klenosky, D.B et al.) aRmosavleT evropis yofili socialisturi 

qveynebis SemTxvevaSi (87; 54; 112). 

rogorc gamokvlevebma cxadyo, maRalganviTarebuli qveynebi (aSS, 

inglisi da germania) saqonelsa da brends dadebiTad aRiqvamen produqtis 

warmoSobis qveynis SemTxvevaSi, xolo naklebad ganviTarebuli qveynebi, 

rogoricaa, magaliTad, bangladeSi - uaryofiTad (115). o. zainisa da n. 

iasinis (Zain, O. M.,  and Yasin, N. M.) mier Catarebuli uzbeki momxmareblis 

kontingentis Seswavlis Sedegic imis msgavsia (231). isini ganviTarebuli 

qveynebis (aSS da iaponia) produqts miiCneven maRalxarisxovnad, xolo 
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ganviTarebadi qveynebisas (indoeTi, uzbekeTi da CineTi) – 

dabalxarisxovnad. mocemuli literaturis mimoxilvis Sedegad gamoikveTa 

Semdegi hipoTeza: 

H4d: qarTveli momxmarebeli ganviTarebuli qveynebis produqts ufro 

maRalxarisxovnad aRiqvams, vidre ganviTarebadi qveynebisas.  

 

demografiuli gansxvavebebi da produqtis warmoSobis qveyana. 

respondentebis warmomavlobis sxvadasxvaobiT gamowveuli gansxvavebebis 

garda, kvlevebma aCvenes, rom momxmareblis demografiuli faqtorebic 

moqmedebs pwq-s efeqtis zust xasiaTze. magaliTad, ufro asakovan da qal 

momxmarebels uciloblad urCevnia ucxouri produqti (93; 187). ufro 

metic, kolejis ganaTlebis mqone respondentebi, naklebad ganaTlebul 

respondentebTan SedarebiT, ufro dadebiTad afaseben ucxour produqts 

(11; 125).  Tumca, l. heslopma da n. papandopulosma (Heslop, L.A, Papadopoulos, N,) 

migviniSnes imaze, rom momxmareblis demografiuli cvladebis saTanado 

kvleva jer kidev ar Catarebula (77). ganxiluli literaturis safuZvelze 

vayalibebT hipoTezas: 

H4e: produqtis warmoSobis qveynis efeqti mniSvnelovnadaa damokidebuli 

demografiul cvladebze. 

 

momxmareblis aRqma sxvadasxva qveynis produqtis mimarT. ucxouri 

produqtis mimarT momxmareblis damokidebuleba erT-erTi yvelaze farTod 

Seswavlili Temaa literaturaSi produqtis warmoSobis qveynis Sesaxeb (21; 

14; 24; 71; 187; 213). mkvlevarebi, rogorc wesi, Tanxmdebian, rom momxmarebeli 

sxvadasxva qveynis saqonels sxvadasxvagvarad afasebs, rac misdami 

damokidebulebasa da yidvis Sesaxeb gadawyvetilebaSi gamoixateba (69; 71; 93; 

96). magaliTad, c. hanisa da v. terpstras (Han, C.M., Terpstra, V.) gamokvleviT, 

germanuli saqoneli miCneulia, rogorc prestiJuli, magram 

dabalekonomiuri (71). igive kvlevaSi koreul nawarms garda 

ekonomiurobisa, yvela danarCeni parametris mixedviT dabali Sefaseba 

mieca (71). d. Stratonma (Strutton, D. et al) 1995 wels Seiswavla rusi 
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momxmareblis damokidebuleba adgilobrivi, germanuli, iaponuri da 

amerikuli nawarmis mimarT (205). rusi myidvelis Tvalsazrisi pwq-s 

maxasiaTeblebis Sesaxeb, sagrZnoblad gansxvavdeboda aRqmis 13 parametris 

mixedviT. 

l. leindoum sxva mkvlevarebTan erTad (Leonidou, L. C.) Seiswavla 

bulgareli momxmareblebi. aRmoCnda, rom iaponurma produqtma umaRlesi, 

xolo indurma yvelaze uaryofiTi Sefaseba miiRo (125). iaponur produqts 

mieca maRali Sefaseba yvela parametris mixedviT, erTaderT gamonakliss 

warmoadgenda fasi.  

e. qainaqma da o. qukuqemiroRlum (Kaynak, E., Kucukemiroglu, O.) Seiswavles 

honkongis momxmareblebi. maTi gamokvlevebiT, honkongis momxmareblisTvis 

Cinuri produqtis fasi ufro misaRebia (99). germanul produqts umaRlesi 

teqnikuri xarisxi mieniWa. germanuli da amerikuli produqti yvelaze 

inovaciuradaa miCneuli. iaponurma produqtma aseve dadebiTi Sefaseba 

miiRo dizainis kategoriaSi. Ddizainis mxriv britaneTis produqtma 

myidvelis dabali Sefaseba miiRo (100).  

bardim da sxvebma (Badri, M.A. et al.) Seiswavles momxmareblebi zRvispira 

saxelmwifoebSi (14). Sedegebma aCvena, rom amerikuli da iaponuri nawarmi 

asocirdeba teqnikurad mowinave, maRali usafrTxoebisa da gamomgoneblur 

produqtTan. maSin, roca germanuli saqoneli dakavSirebulia prestiJTan, 

warmoCenasa da usafrTxoobasTan, franguli produqti fufunebasa da 

siamayesTan asocirdeba. meore mxriv, inglisuri nawarmi Sefasebulia, 

rogorc maRalfasiani da CamorCeba germanul produqts ostatobis, 

usafrTxoebis, gamomgoneblobisa da Sromisunarianobis maxasiaTeblebiT. 

italiur da taivanur nawarms mocemul aspeqtebSi mieca dabali Sefaseba 

(14).  

s. bhuainma (Bhuian, S.N.) Seiswavla ucxouri produqtis mimarT 

momxmareblebis damokidebuleba saudis arabeTSi (24). xelobis, xarisxisa 

da kompetenturobis TvalsazrisiT iaponuri nawarmi Sefasda, rogorc 

saukeTeso, mas mohyveba amerikuli da germanuli produqti. italiis, didi 

britaneTisa da safrangeTis saqonels igive Sefaseba mieca, rac 

adgilobriv, saudis arabeTis produqts da meoTxe adgilze aRmoCnda. 
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amgvarad, iaponurma produqtma saudis arabebisagan miiRo umaRlesi, xolo 

frangulma yvelaze dabali Sefaseba. aq germanuli nawarmi yvelaze 

usafrTxodaa aRqmuli (24). 

momxmareblis mier Sefasebis interesis zrda sakmaod mniSvnelovania, 

radgan miiCneven, rom ucxouri produqtisadmi myidvelis damokidebuleba 

Sesyidvis procesze mniSvnelovan gavlenas axdens (24). aseTi xedva 

aucilebelia menejerebisTvis saqarTvelos an yofili sabWoTa qveynebis 

bazrebze warmatebuli marketinguli strategiis gansaxorcieleblad. 

mosalodnelia, rom qarTveli momxmarebeli ufro meti ndobiT iqneba 

ganmsWvaluli ganviTarebuli qveynebis produqciis teqnologiisadmi, vidre 

ganviTarebadi qveynebis saqonlisadmi. qarTveli momxmareblebisaTvis 

SesaZlo macdunebels ganviTarebadi qveynebis produqtis dabali fasi 

warmoadgens. 

ganxilul literaturaSi arsebuli aRmoCenebisa da Cveni mimoxilvis 

safuZvelze gamoikveTa Semdegi hipoTezebi: 

H5a: qarTvel momxmarebels gaaCnia meti ndoba ganviTarebuli qveynebis 

produqciis teqnologiisa da xelobisadmi, vidre ganviTarebadi qveynebis 

mimarT. 

H5b: qarTveli momxmareblisTvis misaRebia ganviTarebad qveynebSi 

warmoebuli saqonlis dabali fasi.   

H5c: momxmarebelTa demografia gavlenas axdens produqtis maxasiaTeblebis 

mimarT  aRqmis Taviseburebebze.             

 

momxmareblis eTnocentrizmi saqarTveloSi. momxmareblis 

eTnocentrizmis kvleva.  bolo drois gamokvlevebma cxadyo produqtis 

warmoSobis qveynis efeqtis kavSiri momxmareblis eTnocentrizmis 

xarisxTan. momxmareblis eTnocentrizmi ucxouri nawarmis SeZenisas 

yuradRebis centrSi ayenebs pasuxismgeblobasa da morals, aseve 

momxmareblis loialurobas mSobliuri saqonlis mimarT (196). s. Sarma sxva 

mkvlevarebTan erTad (Sharma, S. et al.) aRniSna, rom momxmareblis 

eTnocentrizmma SesaZloa gamoiwvios adgilobrivi produqtis saerTo 
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niSnebisa da xarisxis gadametebuli Sefaseba da ucxouri qveynis 

produqtis xarisxis daufasebloba (191). momxmareblis eTnocentrizmis 

gaTvla SesaZlebeli gaxda t. Simpisa da s. Sarmas (Shimp, T., Sharma, S.) mier 

momxmareblis eTnocentruli tendenciebis sqemis (CETSCALE) SemuSavebis 

Semdeg. CETSCALE Seicavs 17 punqts, romelic afasebs momxmareblis 

tendencias, adekvaturad imoqmedos ucxouri da adgilobrivi saqonlis 

mimarT (196). amgvari tendenciebi SeiZleba ganviTardes produqtisadmi 

damokidebulebis Camoyalibebamde. 

CETSCALE warmatebulad gamoiyenes momxmareblis eTnocentruli 

tendenciebis gansazRvris mizniT iseT qveynebSi, rogoricaa aSS, 

safrangeTi, iaponia, dasavleT germania  (149), kanada da aSS (118), ruseTi (50), 

korea (191), poloneTi  da ruseTi (62), espaneTi (133), malta (33), TurqeTi (116), 

azerbaijani da yirgizeTis respublika (98), singapuri (151), axali zelandia 

(224) da CineTi (223). farTod testirebuli da miRebuli CETSCALE SeiZleba 

gamoviyenoT saqarTveloSi momxmareblis eTnocentrizmis saukeTeso sazom 

erTeulad.  

amgvarad, sxvadasxva literaturuli wyaroebis mimoxilvaze 

dayrdnobiT SeiZleba CamovayaliboT Semdegi hipoTezebi: 

H6a: CETSCALE iTvaliswinebs yvela momxmareblis universalur 

monacemebs  qarTveli momxmareblis WrilSi.  

H6b: CETSCALE-s 17 punqtidan TiToeuls SeuZlia ganasxvaos 

maRalquliani da dabalquliani qarTveli momxmarebeli. 

rac Seexeba demografiuli gansxvavebebs asakisa da ganaTlebis donis 

mixedviT, isini ufro adre aRmoaCines (196); amgvarad, eTnocentrizmis 

doneebis Camoyalibeba subieqtur xasiaTs atarebs. zogierTma kvlevam 

aCvena, rom sqessa da eTnocentrul tendencias Soris raime mniSvnelovani 

kavSiri araa (141), Tumca, arsebobs negatiuri kavSiri ganaTlebis donesa 

da eTnocentrul tendencias Soris (141), xolo asaksa da eTnocentrizms 

Soris damokidebuleba  dadebiTi xasiaTisaa (141; 196). mosalodnelia, rom 

qarTuli sazogadoebis sxvadasxva demografiul jgufebs SeuZliaT 
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eTnocentrizmis sxvadasxva doneebi aCvenon, maSasadame, vayalibebT Semdeg 

hipoTezas: 

H6c: qarTveli momxmareblis eTnocentrizmi icvleba demografiuli 

cvalebadobis Sesabamisad. 

 

adgilobrivi produqtis upiratesoba. ucxoeTSi Catarebuli kvlevebis 

safuZvelze SeiZleba davaskvnaT, rom momxmarebeli ufro xelsayrelad 

sakuTari qveynis saqonels miiCnevs (52). iseTi  qveynis momxmarebeli, 

romelic gamoirCeva maRali patriotizmiT, nacionaluri siamayiTa da 

momxmareblis  maRali eTnocentrizmiT, upiratesobas adgilobriv 

produqts aniWebs (77). ganviTarebul qveynebSi upiratesobas adgilobriv 

produqts aniWeben maSin, rodesac ganviTarebad qveynebSi adgilobriv 

produqtze naklebi moTxovnilebaa (26). i. levini (Levin, I.) ityobineba, rom 

meqsikelebs Zalian moswonT amerikuli produqti (127). e. iafem da c. 

martinesma (Jaffe, E.D., Martinez, C.R.) daadgines, rom meqsikelebi amerikul da 

iaponur teqnikas ufro metad afasebdnen, vidre sakuTars (87). indoel 

momxmareblebSi maRalia dasavlur produqtze moTxovna. aRmosavleT da 

centraluri evropis postsocialisturi qveynebis momxmareblebi 

adgilobrivs amjobineben dasavlur produqts (26; 42). r. etensonma (Ettenson, 

R.) ki Tavisi kvlevebiT daaskvna, rom amerikul, germanul da iaponur 

televizorebs momxmareblebi ufro aniWeben upiratesobas, vidre  

adgilobrivs (54). d. klenoskim, s. benetma da p. Cadrabam (Klenosky, D.B, Benet, 

S.B, Chatraba, P.) aRmoaCines, rom Cex momxmarebels germanuli manqanebi da 

televizorebi urCevnia mSobliurs, magram polonur saqonels nakleb 

upiratesobas aniWebs (112). 

t. Simpma da s. Sarmam (Shimp, T., Sharma, S.) aSS-s momxmareblebis qcevis 

Seswavlisas aRmoaCines, rom metad eTnocentruli momxmarebeli importul 

saqonels afasebs samamulo ekonomikaze efeqtis TvalsazrisiT, xolo 

naklebad eTnocentruli momxmarebeli importul produqts afasebs 

produqtis Tvisebebis mixedviT da ara pwq-s maCveneblis mixedviT (196). 

importis mimarT damokidebuleba negatiur korelaciaSia eTnocentrul 

tendenciebTan da, Sesabamisad, individebi, romelTa cxovrebis dones 
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importis safrTxe emuqreba, Zlier eTnocentrul tendenciebs amJRavneben.     

eTnocentrizmsa da myidvelobiT qcevas Soris kavSiri Seiswavla mravalma 

mecnierma. j. herCma (Herche, J.) aRmoaCina, rom manqanebisa da personaluri 

kompiuterebis amerikeli mflobelebis SemTxvevaSi CETSCALE importuli 

saqonlisadmi samomxmareblo qcevis ukeTes ganmsazRvrels warmoadgens, 

vidre demografiuli cvladebi (188). s. maklaini da b. sternquisti (McLain, 

S., Sternquist, B.) TavianT gamokiTxvaSi, romelic produqtis SeZenis Semdeg 

Catarda, adgenen, rom amerikeli momxmarebeli, romelic maRali 

eTnocentrulobiT xasiaTdeba, ufro ar amJRavnebs midrekilebas samamulo 

produqtis SeZenisadmi, vidre araeTnocentruli momxmarebeli (141). rusi da 

poloneli momxmarebelis Sesaxeb bolodroindel gamokvlevebSi naCvenebia, 

rom raime mniSvnelovan kavSirs eTnocentrul tendenciebsa da SeZenis 

miznebs Soris sxvadasxva qveynidan Semotanili tansacmlis mimarT adgili 

ar hqonia (62).   

H6d: qarTveli momxmareblis mier sxvadasxva qveynidan Semosuli produqtis 

xarisxis aRqma sagrZnoblad gansxvavdeba momxmareblis eTnocentrizmis 

donis mixedviT. 

sabWoTa kavSiris daSlis Semdeg saqarTvelo xelaxla ayalibebs 

Tavisi qveynis industrias. erovnuli meurneobis umetesi dargebis 

produqtebis xarisxi importulisas ver Seedreba. amitomaa, rom 

momxmarebeli adgilobriv saqonels importulTan SedarebiT naklebad 

pozitiurad afasebs.  

rogorc wina paragrafSi ganvmarteT, saqarTvelos gaaCnia Rvinisa da 

yvelis damzadebis tradiciuli kultura da qarTvelebi am produqtebiT 

amayoben. kulturulad mniSvnelovani iseTi produqtebis SemTxvevaSi, 

rogoricaa yveli da Rvino, eTnocentruli qarTveli momxmarebeli ufro 

adgilobriv nawarms aniWebs upiratesobas. literaturul mimoxilvisa da 

zemo moyvanil faqtebze dayrdnobiT, vayalibebT Semdeg hipoTezas: 

 
H6e: maRal-eTnocentruli qarTveli momxmarebeli adgilobriv nawarmTan 

SedarebiT upiratesobas aniWebs maRalxarisxovan importul saqonels. 

gamonaklisia mxolod qarTuli alkoholuri sasmeli da yveli.  
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msgavsi kulturis qveynebi.  g. lancma da s. loebma (Lantz, G, Loeb, S) 

TavianT kvlevaSi, romelSic Seswavlilia momxmareblis eTnocentrizmsa da 

ucxouri nawarmis Sefasebas Soris kavSiri, aRmoaCines, rom maRali 

eTnocentrizmiT gamorCeuli momxmarebeli xelsayrelad miiCnevs 

kulturulad msgavsi qveynebis nawarms (118). 

g. lancisa da s. loebis (Lantz, G, Loeb, S) mtkicebiT, aRniSnuli kvlevis 

mizania, gaafarToos kavSiri eTnocentrizmsa da kulturulad msgavsi 

qveynebis produqtis warmoCenas Soris, amave dros, Seamowmos momxmareblis 

damokidebuleba ucxoeTSi damzadebuli produqtis mimarT saqonlis 

ualternativo jgufebisaTvis (118). j. uotsonma da k. raitma (Watson, J.J., 

Wright, K.) Caatares kvleva axal zelandiaSi, raTa dakvirvebodnen 

momxmareblis damokidebulebas kulturulad msgavs da aramsgavs qveynebSi 

damzadebuli produqtis mimarT. aRmoCnda, rom respondentebma yvela 

SemTxvevaSi kulturulad aramsgavsi qveynebis (singapuruli da italiuri 

macivrebi) saqonels kulturulad msgavsi qveynebis produqti arCies 

(germaniis da aSS-s macivrebi) (224). 

H6f: maRaleTnocentruli individebi ufro pozitiur damokidebulebas 

amJRavneben kulturulad msgavsi qveynebidan importuli nawarmis mimarT, 

kulturulad gansxvavebuli qveynebis produqtTan SedarebiT. 

                                        

cxrili 2.1 hipoTezebis Sejameba 

H1a: qarTveli momxmarebeli, ZiriTadad, eyrdnoba sakuTar gamocdilebas 

da, aseve, endoba megobrebis azrebs. 

H1b: qarTveli momxmarebeli komerciuli informaciis wyarod, ZiriTadad, 

iyenebs televizias. 

H1c: asaki, sqesi da ganaTleba TamaSobs SesamCnev rols sainformacio 

wyaros gamoyenebisas. 

H2a: qarTveli momxmarebeli bizness aRiqvams rogorc ufro mogebaze, 

vidre momxmarebelze orientirebuls. 

H2b: qarTvel momxmarebels sWirdeba informacia produqtis Sesaxeb da igi 

aRiarebs reklamis, rogorc informaciis wyaros, Rirebulebas. 
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2.1 cxrilis gagrZeleba 

H2c: asaki, sqesi da ganaTleba TamaSobs SesamCnev rols saqarTveloSi 

biznes- garemos Sefasebis sakiTxSi. 

H3a: sxvadasxva Semamcirebel faqtors SeiZleba gansxvavebuli gavlena 

hqondes pwq-s Sesaxeb informaciis gamoyenebaze. qarTveli momxmarebeli, 

garkveul situaciebSi, met yuradRebas aqcevs informacias pwq-s Sesaxeb, 

magaliTad, rodesac produqti ufro Zviri da sariskoa moxmarebis 

TvalsazrisiT. 

H3b: qarTveli momxmarebeli pwq-s Sesaxeb informacias iyenebs saqonlis 

SeZenis gansxvavebul situaciaSi. 

H3c: rogorc yofili sabWoTa qveyana, saqarTvelos momxmareblis mier pwq-

s Sesaxeb informaciis gamoyeneba uzbekeTisas ufro hgavs, vidre 

poloneTisas. 

H3d: asaki, sqesi da ganaTleba qarTveli momxmareblis mier pwq-s Sesaxeb 

informaciis gamoyenebaSi gansxvavebul rols TamaSobs. 

H4a: qarTveli momxmarebeli saqonlis xarisxs, ZiriTadad, produqtis 

warmoSobis qveyanaze dayrdnobiT aRiqvams. 

H4b: qarTvelebi germanul produqts, sxva mwarmoebel qveynebTan, 

SedarebiT umaRlesi xarisxis mqoned miiCneven. 

H4c: qarTveli momxmarebeli umaRles Sefasebas aZlevs qarTul 

alkoholur sasmelebsa da yvels. 

H4d: qarTveli momxmarebeli ganviTarebuli qveynebis produqts ufro 

maRalxarisxovnad aRiqvams, vidre ganviTarebadi qveynebisas. 

H4e: produqtis warmoSobis qveynis efeqti mniSvnelovnadaa damokidebuli 

demografiul cvladebze. 

H5a: qarTvel momxmarebels gaaCnia meti ndoba ganviTarebuli qveynebis 

produqciis teqnologiisa da xelobisadmi, vidre ganviTarebadi qveynebis 

mimarT. 

H5b: qarTveli momxmareblisTvis misaRebia ganviTarebad qveynebSi 

warmoebuli saqonlis dabali fasi.   

H5c: momxmarebelTa demografia gavlenas axdens produqtis 

maxasiaTeblebis mimarT aRqmis Taviseburebebze. 
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2.1 cxrilis gagrZeleba 

H6a: CETSCALE iTvaliswinebs yvela momxmareblis universalur monacemebs 

qarTveli momxmareblis WrilSi. 

H6b: CETSCALE-s 17 punqtidan TiToeuls SeuZlia ganasxvaos maRalquliani 

da dabalquliani qarTveli momxmarebeli. 

H6c: qarTveli momxmareblis eTnocentrizmi icvleba demografiuli 

cvalebadobis Sesabamisad. 

H6d: qarTveli momxmareblis mier sxvadasxva qveynidan Semosuli 

produqtis xarisxis aRqma sagrZnoblad gansxvavdeba momxmareblis 

eTnocentrizmis donis mixedviT. 

H6e: maRal-eTnocentruli qarTveli momxmarebeli adgilobriv nawarmTan 

SedarebiT upiratesobas aniWebs maRalxarisxovan importul saqonels. 

gamonaklisia mxolod qarTuli alkoholuri sasmeli da yveli. 

H6f: maRaleTnocentruli individebi ufro pozitiur damokidebulebas 

amJRavneben kulturulad msgavsi qveynebidan importuli nawarmis mimarT, 

kulturulad gansxvavebuli qveynebis produqtTan SedarebiT. 

 

 

 

2.3  momxmarebelTa qcevis kvlevis meTodologia 

 

monacemTa baza da respondentebi. kvleva Catarda 2005 wlis maissa da 

ivnisSi, gamoikiTxa 313 momxmarebeli, romelTa umetesoba iyo q. Tbilisidan 

da baTumidan, xolo ramdenime quTaisidan da rusTavidan. respondentebi 

SeirCa miznis mixedviT. darigda 665 anketa, romelTagan dabrunda 315, xolo 

pasuxTa koeficientma 47% Seadgina. aRniSnuli Sedegi misaRebia, radgan 

saerTo `tipiur~ pasuxTa reitingi miCneulia 50%-is farglebSi, xolo 

`karg~ SemTxvevaSi igi aRwevs 60-70%-s. aRniSnulidan gamomdinare, mocemuli 

kvlevis miznisTvis `Cabareba~ Tu `gamorTmeva~ dakvirvebis meTodebis 

gamoyeneba gaxda xelsayreli, rac ganxorcielda. dakvirvebamde anketebis 

winaswari testireba Cautarda respondentTa mcire jgufs. Sedegi iyo 

damakmayofilebeli. 
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dakvirveba Caatares studentebma, romelTa mSobliuri ena qarTulia. 

sxvadasxva universitetis (Savi zRvis saerTaSoriso universiteti, 

Tbilisis saxelmwifo universiteti, evropis biznesskola, kavkasiis 

biznesis skola, baTumis saxelmwifo universitetis biznesisa da ekonomikis 

fakulteti) studentebma monawileoba miiRes dakvirvebaSi da Seavses 

anketebi. 

Segrovili monacemebis redaqtireba xdeboda yoveldRiurad, raTa 

Semowmebuliyo respondentebis mier gacemuli pasuxebis sisrule da 

Tanmimdevruloba. kvleva moicavda 122 (40%) mamakacs da 182 (60%) qals. 

asakis mixedviT respondentebi daiyvnen 2 mTavar jgufad, 35 welze naklebi 

(223 respondenti), aseve 36 wlis da zeviT (85 respondenti). Semdgom, im 

mizniT, rom asakis efeqti ukeT warmoCeniliyo, 35 wlis qveviT 

respondentebi or qvejgufad daiyo: 24 welze naklebi (172 respondenti) da 

24-dan 35 wlamde (51 respondenti), respondentebis 37% (112) iyo 

daojaxebuli, xolo 63% (194) - ara. Semosavlis mixedviT respondentebi 

daiyo oTx jgufad, rac emyareboda maT mier mowodebul informacias 

wliur Semosavalze. aRniSnuli aseTnairad warmodga: dabali Semosavali (I: 

81 gamokiTxuli), saSualoze dabali Semosavali (II: 53), saSualo Semosavali 

(III: 137), saSualoze maRali da maRali Semosavali (IV: 34). kvlevaSi 

monawileTa 43%-ma aRniSna, rom maT hqondaT dabali da ufro naklebi 

Semosavali (I, II), 49%-ma – rom maT hqondaT saSualo Semosavali da 8%-ma - 

rom maT hqondaT saSualoze maRali da maRali Semosavali. gamokiTxulebi 

maTi oficialuri ganaTlebis gaTvaliswinebiT daiyo or jgufad: pirveli 

kategoria Sedgeboda respondentebisagan saSualo ganaTlebiT (143), xolo 

meore kategoria umaRlesdamTavrebul pirebs moicavda da es iyo 158-ze 

meti adamiani. 

momxmarebelTa eTnocentrizmis donis gansazRvrisaTvis gamoyenebul 

iqna t. Simpisa da s. Sarmas (Shimp, T., Sharma, S.) CETSCALE, romelic yvelaze 

cnobili sqemaa eTnocentrizmis gasazomad (196). upirveles yovlisa, 

respondentebi daiyo  or nawilad maTi eTnocentrizmis saSualo donis 

mixedviT. respondentebis 46% (143) SedarebiT naklebad eTnocentruli iyo, 

xolo 54% (165) _ ufro maRaleTnocentruli. Semdgom respondentebi 4 
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(oTx)-kacian jgufebad dakompleqtda, raTa dakvirvebodnen eTnocentruli 

da araeTnocentruli respondentebis aRqmis gansxvavebas. pirvel or 

jgufSi gamoikiTxa 66, xolo 65 – meore or jgufSi.  

aRmoCnda, rom 315 anketidan 17 dausrulebeli an naxevrad 

gamousadegari iyo srulyofili dakvirvebisaTvis. 2 anketa sruliad 

gauqmda. 8 anketaSi nawili E gauqmda,  vinaidan respondentebma ver gaiges 

SekiTxva an subieqturi pasuxi gasces. 4 respondentma ar Seavso E, F, G, H 

nawilebi, erTma gamotova C, D, E, F, da H, xolo erTma gamotova D, E, F, G, da H. 

anketa. monacemebi Segrovda TviTadministrebuli anketis saSualebiT. 

gamokiTxva grZeldeboda daaxloebiT 20 wuTi. anketa Sedga inglisurad da 

Semdeg iTargmna qarTulad. gamokvlevebi efuZneboda anketas, romelic 7 

nawilisgan Sedgeboda: pirvelSi dasmuli iyo ramdenime kiTxva, romlebic 

exeboda qarTveli momxmareblisaTvis damaxasiaTebel garkveul qveynebSi 

damzadebuli  produqtis aRqmas; meore Seicavda ramdenime zogad SekiTxvas 

momxmareblis mier produqtis warmoSobis qveynis aRqmis Sesaxeb; Semdegi 

nawilebi eZRvneboda garemos gavlenas, eTnocentrul tendeciebs, agreTve 

saerTo damokidebulebas da ucxouri nawarmis Sefasebas; bolo nawili 

ikvlevda sainformacio wyaroebs, romelsac momxmarebeli yvelaze metad 

iyenebs produqtis SeswavlisTvis da momxmareblis demografiul profils 

_ myidvelis sqesis, asakisa da Semosavlis TvalsazirisiT. 

gansakuTrebulad vcdilobdiT, rom anketa, rac SeiZleba, martivi 

yofiliyo, iqneboda es struqtura, teqsti Tu Sefasebis skala, radgan 

qarTveli momxmarebeli jer kidev ar aris SeCveuli kerZo kvlevebis 

gamokiTxvebs. anketis magaliTi (qarTuli da inglisuri varianti) 

mocemulia danarTebSi 1 da 2. 

kvlevis sagani yuradRebas amaxvilebs Semdeg sferoebze: 

• informaciis wyaro ucxouri produqtis Sesafaseblad;  

• biznes-garemos gavlena myidvelze; 

• produqtis warmoSobis qveynis Sesaxeb informaciis mniSvneloba; 

• momxmareblis eTnocentruli qcevis gansazRvra;  
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• myidvelis mier produqtis sxvadasxva parametris  Sefaseba; 

• qarTveli myidvelis mier produqtze upiratesobis miniWeba;  

• momxmareblis demografiuli profili. 

anketis A nawili iZiebda respondentTa Sefasebas garkveuli qveynebis 

mier warmoebuli produqtis xarisxze. TbilisSi 2004 wels Catarda 

dakvirveba 79 myidvelze, riTic Sesabamisi gamocdileba da monacemebi 

miviReT. qarTul bazarze arsebuli 10 produqti kvlevisaTvis 

identificirda Semdegnairad: manqanebi, saojaxo xelsawyoebi, eleqtronika, 

tansacmeli, avtomobilebi, modasTan dakavSirebuli saqoneli, alkoholuri 

sasmelebi, samedicino produqti, yveli, fexsacmeli da saojaxo saremonto 

saSualebebi. aseve SeirCa cxra qveyana: CineTi, saqarTvelo, germania, 

italia, iaponia, poloneTi, ruseTi, TurqeTi da aSS. aRniSnuli qveynebi 

miCneulia, rogorc importis gansakuTrebuli wyaro saqarTveloSi. 

gamoyenebul iqna likertis (Likert) xuTquliani skala momxmareblebis mier 

Sesabamisi qveynebis TiToeuli produqtis xarisxis aRqmis Sesafaseblad 

(5=maRali xarisxi, 1=dabali xarisxi). 

anketis B nawilSi respondentebs evalebodaT, daexarisxebinaT 13 

winadadeba produqtis warmoSobis qveynis informaciis Sesaxeb 

mniSvnelobis mixedviT. aseTi winadadebebi Tavis droze miiRes d. lasqum 

da h. babma (Lascu, D-N., Babb, H.W.) poloneTSi Catarebuli kvlevis Sedegad 

(121). mogvianebiT aRniSnuli winadadebebi gamoiyenes o. zainma da n. iasinma 

(Zain, O. M.,  and Yasin, N. M.) uzbekeTSi (231). orive qveyana warmoadgens yofil 

socialistur respublikebs da am monacemebze dayrdnobiT maT ukanaskneli 

kvleva TavianT kvlevebTan sainteresod Seadares. anketis am nawilis mizani 

iyo imis dadgena, Tu ramdenad mniSvnelovania qarTveli momxmareblisaTvis 

informacia produqtis warmoSobis qveynis Sesaxeb da is, Tu rogor, sad da 

rodis iyeneben isini mas. qulaTa gansazRvrisaTvis gamoviyeneT likertis 

(Likert) xuTquliani skala TiToeuli mdgomareobisaTvis, sadac 1-

kategoriuli uaryofaa, xolo 5-Tanxmoba.  

skalis sakiTxebs warmoadgenda: 
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1. Tu me meqneba produqtis moxmarebis mcire gamocdileba, moviZieb 

adgilobrivi warmoSobis qveynis Sesaxeb informacias am produqtze, 

rom damexmaros gadawyvetilebis miRebaSi; 

2. roca vyidulob axal produqts, warmoSobis qveyana aris informaciis 

pirveli wyaro, romelsac me viTvaliswineb; 

3. rom viyido produqti, romelic misaRebia Cemi megobrebisa da 

ojaxisaTvis, me viTvaliswineb am produqtis warmoSobis qveyanas; 

4. pirovnebam unda gaiTvaliswinos informacia produqtis warmoSobis 

qveynis Sesaxeb, rodesac yidulobs produqts, romelsac aqvs wunis 

dabali riski, mag., fexsacmlis SeZena; 

5. me vuyureb “damzadebulia ...Si” etikets tansacmelze; 

6. pirovnebam yovelTvis unda miaqcios yuradReba mwarmoebeli qveynis 

Sesaxeb informacias, roca yidulobs produqts, romelsac aqvs wunis 

maRali riski. mag., majis saaTis yidvis dros; 

7. me vTvli, rom mwarmoebeli qveynis Sesaxeb informaciis 

gaTvaliswineba Zalze mniSvnelovania; 

8. me mimaCnia, rom warmoSobis qveyana gansazRvravs produqtis xarisxs; 

9. me vakvirdebi warmoSobis qveynis informacias, rom avarCio saukeTeso 

produqti misaRebi produqtis klasSi; 

10. mwarmoebeli qveynis Sesaxeb informaciis Zieba naklebad  

mniSvnelovania iafi saqonlisTvis, vidre Zviri saqonlisTvis; 

11. rom davrwmunde, vyidulob Tu ara umaRlesi xarisxis produqts an 

markas, me vuyureb, Tu sadaa igi damzadebuli; 

12. roca vyidulob Zvir saqonels, rogoric aris manqana, televizori, 

macivari, me yovelTvis vcdilob, davadgino, Tu romel qveyanaSia igi 

damzadebuli; 

13. roca vyidulob iaf saqonels, rogoric maisuria, naklebad 

mniSvnelovania, romel qveyanaSia igi damzadebuli. 

C nawilis mizani iyo, gamogvekvlia momxmareblis gadawyvetilebis 

miRebis garemo saqarTveloSi. gamokiTxulebs evalebodaT SeefasebinaT 13 

winadadeba, raTa ganesazRvraT TvalsaCino faqtorebi, romlebic qarTveli 
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momxmareblebis mier biznes-pirobebisa da arsebuli garemo faqtorebis 

aRqmis safuZvels warmoadgenen. aRniSnuli monacemebi amoRebul iqna 

qainaqis gamokvlevebidan (Kaynak et al 2000), romelic cdilobda gaerkvia, Tu 

rogor gavlenas axdens sxvadasxva garemo faqtori momxmareblis mier 

adgilobrivi da ucxouri markebisa Tu produqtebis aRqmaze. TiToeuli 

monacemisaTvis Sesabamisi qulis gansasazRvravad gamoviyeneT likertis 

xuTbaliani skala, sadac 1-kategoriuli uaryofaa; 5-Tanxmoba (101). 

skalis sakiTxebs warmoadgenda: 

1. umetes SemTxvevaSi, firmebi iReben pasuxismgeblobas TavianT 

produqtsa da garantiebze;   

2. firmebis umravlesobisaTvis saCivrebis ganyofilebebi axerxeben 

TavianTi produqtis mxardaWeras da momxmareblebTan Seqmnili 

problemebis efeqtianad mogvarebas; 

3. reklamasTan dakavSirebiT saCivrebi umetesad simarTles Seefereba; 

4. rodesac momxmarebels eqmneba problema SeZenil saqonelTan 

dakavSirebiT, umetes SemTxvevaSi aseTi problemebi advilad 

gadasawyvetia;   

5. mwarmoebelTa umravlesobas ufro metad ainteresebs mogeba, vidre 

momxmareblisTvis daxmarebis gaweva; 

6. sazogadod, dResdReobiT ukmayofilo var warmoebuli produqtis 

umetesobis xarisxiT; 

7. imis gamo, rom produqti, reklamaSi Cadebuli gzavnili da fasebi 

Zalze macduria, momxmarebels ar Seswevs gonivruli gadawyvetilebis 

miRebis unari;  

8. sazogadod, mwarmoeblis mier SemoTavazebuli SekeTebisa da 

profilaqtikis momsaxurebis xarisxi uaresdeba; 

9. produqtis umravlesoba usafrTxoa, Tu maT daniSnulebisamebr 

(sworad) viyenebT; 

10. reklama sasargebloa momxmareblis informirebisaTvis; 

11. produqtis farTo asortimenti momxmarebels arCevanis gakeTebis 

saSualebas aZlevs;  

12. Tu reklamis raodenoba mniSvnelovnad Semcirdeba, es 

momxmareblisTvis ukeTesi iqneba; 
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13. kompaniebma aiZules momxmarebeli, iyidon imaze meti, rac 

momxmarebels realurad sWirdeba. 

D nawilis mizani iyo qarTveli momxmareblis eTnocentruli 

tendenciebis gansazRvra. TiToeuli monawilis eTnocentrizmis donis 

gansazRvrisaTvis gamoviyeneT CETSCALE (196).  es skala Tavis droze 

gamoiyenes da sandod da vargisad miiCnies aSS-Si, safrangeTSi, iaponiaSi, 

dasavleT germaniaSi, ruseTSi, koreasa da poloneTSi (149; 50; 191; 62). 

CETSCALE warmoadgens 7-balian skalas (7-savsebiT Tanxmobaa, da 1-

kategoriuli winaaRmdegoba). bolo sami monacemi aCvenebs midgomas 

adgilobrivi produqciisa da produqtis xarisxisadmi, romelic naCvenebia 

m. volsisa da l. helsofis (Wall, M, Heslop, L.A) mier kanadaSi Catarebul 

kvlevaSi (217). 

CETSCALE–s sqemis 20 sakiTxi CvenTan mimarTebaSi gamoiyureba 

Semdegnairad: 

1. qarTvelma xalxma umjobesia SeiZinos qarTuli nawarmi, vidre 

importuli; 

2. mxolod is produqti unda iyos importuli, romelic ar aris 

xelmisawvdomi saqarTveloSi; 

3. SeiZine qarTuli nawarmi, SeunarCune qarTvels  samuSao; 

4. qarTuli produqti aris pirveli, ukanaskneli, wamyvani; 

5. ucxouri produqtis yidva antiqarTuli qmedebaa; 

6. ar aris misaRebi ucxouri produqtis yidva imitom, rom qarTvelebi 

samuSaos gareSe rCebian; 

7. namdvilma qarTvelma unda SeiZinos qarTuli produqti; 

8. umjobesia SeiZino qarTuli produqti, vidre sxva qveynebs Sens 

xarjze gamdidrebis saSualeba misce; 

9. yovelTvis umjobesia SeiZino qarTuli produqti; 

10. ucxouri qveynis saqonliT vaWroba da misi SeZena Zalian mwiri 

moculobiT unda xorcieldebodes, Tuki ar arsebobs amisi saWiroeba; 

11. umjobesia qarTvelebma ar SeiZinon ucxouri produqti imitom, rom is 

zians ayenebs qarTul bizness da iwvevs umuSevrobas (auaresebs 

umuSevrobis situacias); 
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12. SezRudvebi unda dawesdes yvela saxis importze; 

13. marTalia, Zviria qarTuli produqti, magram vamjobineb, davexmaro 

qarTul bizness; 

14. ucxoelebs ar unda hqondeT SesaZlebloba, gamoitanon TavianTi 

produqti qarTul bazarze; 

15. ucxouri produqti maqsimalurad unda iyos dabegrili, rom 

SevamciroT aseTi produqtis saqarTveloSi Semosvla;  

16. Cven unda SeviZinoT ucxouri qveynebisgan mxolod is produqti, 

romelic ar SegviZlia vawarmooT; 

17. qarTveli momxmarebeli, romelic yidulobs ucxour produqts, 

pasuxismgebelia Tavis Tanamemamule qarTvelebis samuSaos gareSe 

darCenis saSiSroebaze; 

18. Tu ucxouri da qarTuli produqti erTnairi xarisxisaa, mirCevnia 

qarTuli produqti SeviZino, Tundac es ufro Zviri damijdes; 

19. bolo 5 wlis manZilze qarTuli produqtis xarisxi sagrZnoblad 

gaumjobesda, momavali 5 wlis ganmavlobaSi ki ufro gaumjobesdeba; 

20. qarTuli produqtis xarisxi ar Camouvardeba (Tu ukeTesi araa) 

importul saqonels. 

anketis E nawilSi, gamoviyeneT 15 diferencirebuli semantikuri skala, 

raTa gangvesazRvra sawyisi. respondentebs vTxoveT, daexarisxebinaT 15 

obieqtidan TiToeuli 5-baliani skalis mixedviT 1-dan 5-mde intervalis 

farglebSi. SedarebiT maRali qulebi mianiSneben dadebiT 

damokidebulebasa da ndobaze. am kvlevaSi gamoyenebul iqna unipolaruli 

skalebi, sadac Sua wertili aris  safexuri “misaRebi fasidan”  

“aramisaRebi fasisaken”. am kvlevaSi respondenti irCevs bolo wertils 

mxolod maSin, rodesac msazRvreli miaxloebulad aRwers am obieqts. 

gamokiTxvaSi dasmuli SekiTxvebi 2.2 cxrilSia mocemuli. respondentebma 

daaxarisxes gamokiTxvis am nawilSi Sesuli yoveli qveynis (saqarTvelo, 

germania, ruseTi, TurqeTi da amerika) produqtebis maxasiaTeblebi.  

F nawilSi anketa miznad isaxavda gamogvekvlia, Tu romeli qveynis an 

qveynebis produqti aris pirvel an bolo adgilze yidvis maCveneblebiT. 

mogvianebiT, im mosazrebiT, rom A da E nawilebi uzrunvelyofs sakmaris 
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informacias yvelaze mowonebuli qveynis Sesaxeb, aRniSnuli nawili ar iyo 

Sefasebuli.  

cxrili 2.2 qarTveli momxmareblis midgoma da Tvalsazrisi ucxouri 

produqtis mimarT 

 maCvenebeli arCevani 

1 teqnikuri 

upiratesoba  
teqnikurad dabali donis 1 

teqnikurad maRali 

donis  5 

2 sandooba arasando 1 sando da gamZle 5 

3 xeloba  Ddabali xarisxis xeloba 1 Kkargi xeloba   5 

4 inovaciuroba imitacia 1 originaluri (axleburi) 5 

5 materialuri 

xarisxi 

Ddabali xarisxis 

masalisgan damzadebuli 
1 

Kkargi masalisgan 

damzadebuli   5 

6 ramdenad cnobilia 

savaWro niSani 

(marka) 

Uucnobi savaWro niSani 1 
Nnacnobi (popularuli) 

savaWro niSani  5 

7 arCevanis 

mravalferovaneba 

Mmodelisa da zomis 

SezRuduli arCevani 
1 

Mmodelisa da zomis 

farTo arCevani 5 

8 mimzidveloba Aaramimzidveli dizaini 1 Mmimzidveli dizaini 5 

9 
prestiJi 

aseTi saqonlis qona ar 

aris prestiJuli 
1 

aseTi saqonlis qona 

prestiJulia 5 

10 fasi miuRebeli fasi 1 misaRebi fasi 5 

11 
reklama Mmcire reklamireba  1 

Ddidi raodenobiT 

reklamireba 5 

12 
sareklamo xarisxi 

Ddabali xarisxis 

reklama 
1 Kkargi xarisxis reklama 5 

13 myidvelobiTi 

procentuli 

maCvenebeli 

Cveulebisamebr amerikuli 

warmoebis produqts 

naklebad viZen 

1 

Cveulebisamebr 

amerikuli warmoebis 

produqts xSirad viZen 

5 
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2.1 cxrilis gagrZeleba 

14 Sesatyvisoba 

qarTul 

upiratesobebTan 

Ees produqti ar 

Seefereba qarTul 

gemovnebas 

1 
Ees produqti Seefereba 

qarTul gemovnebas 5 

15 
rekomendacia 

ar vuwev rekomendacias 

sxvebs am produqtis 

SeZenaze 

1 

vuwev rekomendacias 

sxvebs am produqtis 

SeZenaze 

5 

G nawilSi respondentebi gamoikiTxnen ucxouri nawarmis Sefasebis 

sainformacio wyarosa da informaciis gamoyenebis upiratesobis, agreTve 

qarTveli momxmareblis ndobis Sesaxeb. aRniSnulis mizans warmoadgenda 

kvlevis sagnis Sesaxeb zogadi codnis miReba srulmasStabiani kvlevis 

dawyebamde.  

qarTvelma momxmarebelma warmoadgina ucxouri produqtis Sefasebis 

cxra sainformacio wyaro sxvadasxva qveynidan. esenia: eqsperimentuli 

codna, megobrebis azri, maRaziis vitrinebi, televizia, informacia 

SefuTvis Sesaxeb, radio, gazeTebi da Jurnalebi, gamyidvelebi da 

bilbordebi. respondentebs evalebodaT epasuxaT, Tu ramdenad xSirad 

iyeneben TiToeul sainformacio wyaros. respondentebma TavianTi Sefaseba 

moaxdines xuTbaliani skalis gamoyenebiT, sadac 1-Cveulebrivs, 5-saerTod 

gamouyenebels. 

H nawili, anketis bolo ganyofileba, Seicavda demografiul 

informacias respondentebis Sesaxeb: sqesis, ojaxuri mdgomareobis, asakis, 

ganaTlebis, saSemosavlo donisa da specialobis Sesaxeb. 

 

monacemTa analizi. monacemTa analizi Semdegi formebiT 

ganxorcielda: monacemebi momzadda “maikrosoft eqselis” cxrilSi da 

maTi klasificireba moxda moTxovnebze dayrdnobiT. monacemTa 

Sesafaseblad gamoyenebul iqna “maikrosoft eqseli” da statistikuri 

programa SPSS. 

demografiuli TvalsazrisiT momxmareblis analizi ganxorcielda 

asakis, sqesis, Semosavlisa da eTnocentrizmis mixedviT. demografiuli 
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gansxvavebebi ganisazRvra momxmareblebis mier informaciis gamoyenebis e.w. 

damoukidebeli nimuSebis T-testis safuZvelze (T-testi gansazRvravs 

mniSvnelovan gansxvavebebs jgufebs Soris cvladi saSualoebis 

gamoyenebiT, ANOVA iyenebs variaciebs jgufebs Soris arsebuli 

mniSvnelovani gansxvavebebis asaxsnelad). ANOVA gamoyenebul iqna 

momxmareblis mier zogadi biznes pirobebisa da garemo faqtorebis 

Sefasebis gansasazRvravad. rogorc damoukidebeli nimuSebis T-testi, ise 

ANOVA  gamoyenebul iqna, raTa xazi gasmoda produqtis warmoSobis qveynis 

efeqtis parametrebisa da momxmareblis eTnocentrizmis mniSvnelobas. man-

uitnis (Mann-Whitney) testi gamoyenebul iqna, raTa gansazRvruliyo 

sxvadasxva qveynis produqtebisa da produqtebis maxasiaTeblebis Sesaxeb 

momxmareblebis warmodgenebi demografiuli gansxavebebis mixedviT. 

imisaTvis, rom gansazRvruliyo qarTveli momxmareblis Tvalsazrisi 

produqtis warmoSobis qveynis efeqtis mniSvnelobis Sesaxeb, momxmareblis 

Tvalsazrisi biznesis zogadi pirobebisa da zogadi garemo faqtorebis 

Sesaxeb, agreTve momxmareblebis eTnocentruli tendenciebi da qarTveli 

momxmareblis eTnocentruloba, Catarda faqtoruli analizi “varimaqs-

rotaciis” (varimax rotation) gamoyenebiT.  

skalisa da meTodologiuri safuZvlebis sandooba Semowmda 

kronbaxis alfis mixedviT. imisaTvis, rom Segvemowmebina modelis zomis 

efeqturoba, Catarda multivariaciuli analizi sxvadasxva qveynis 

produqtis mimarT momxmareblis gemovnebis Sesaxeb.  

momxmareblis mier sxvadasxva qveynis produqtisa da maTi 

atributebis aRqmis Sesafaseblad gamoTvlil iqna da cxrilebis saxiT 

mocemul iqna saSualo da standartuli gadaxra. Sedegebis 

TvalsaCinoebisaTvis gamoyenebul iqna grafikebi. uoler-dunkanis testma 

gvaCvena monacemebis qulebis mixedviT ganawileba. damoukidebeli nimuSebis 

T-testebi Catarda maRali da dabali eTnocentrizmis mqone momxmareblis 

mier SeZenili produqtis xarisxis urTierTSedarebis mizniT produqtis 

warmoSobis qveynis mixedviT. 

meore mecnieruli kvleva Catarda 2006 wlis gazafxulze. gamoikiTxa 44 

Turqi indmewarme, romlebmac biznes saqmianoba wamoiwyes saqarTveloSi. 
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indmewarmeTa umravlesoba dasaxlebulia TbilisSi, saqarTvelos 

dedaqalaqSi, zogi ki baTumSic, romelic saqarTveloSi mniSvnelovani da 

ganviTarebuli qalaqia. rogorc vlaCouTsikosi da lavrenci (Vlachoutsicos 

and Lawrence,), stevardi da sxvebi (Steward et al.) migviTiTeben, regionebSi 

monacemTa Segroveba samecniero kvleviTi muSaobis warmoebisaTvis 

Tavaziani midgomebis gamoyenebiT, magaliTad, meil_kiTxvarebiT, Zalian 

rTulia da xSir SemTxvevaSi ar muSaobs. am faqtma mkvlevarebs misca biZgi, 

dainteresebuliyvnen monacemTa Segrovebis im meTodebiT, romlebic pirad-

individualur intervius an Cabareba-gamorTmeva meTods gulisxmoben. Cven 

aRmovaCineT, rom ukanaskneli meTodi ufro Seesabameba monacemTa 

Segrovebis pirobebs. aqedan gamomdinare, TviTmarTvadi anketebi 

grZeldeboda daaxloebiT 20 wuTs, romelic monacemTa Segrovebis 

SesaZleblobas iZleoda. anketebi Tavdapirvelad Sedgenili iyo inglisur 

enaze, Semdeg ki avtorma igi Turqul enaze Targmna (ix. danarTi 4). 

originali anketebi Sedgeboda 25 mtkicebulebisagan, romlebic miznad 

isaxavdnen Turqi biznesmenebis  damokidebulebisa da aRqmis Sefasebas 

marketinguli garemos mimarT, amave dros, Turquli produqtisa da biznes 

praqtikis TviTSefasebas. am kvlevisaTvis 18 mtkicebuleba mimarTuli iyo 

biznes garemos Sesafaseblad. mniSvnelovani Zalisxmeva dagvWirda imisTvis, 

rom Segveqmna, rac SeiZleba, martivi da ubralo mtkicebuleba struqturis, 

leqsikisa da masStabis mixedviT, vinaidan Turqi biznesmenebi kvleviT 

instruqciebs ar arian miCveulebi. manam, sanam realuri kvleva sisruleSi 

iyo moyvanili, anketis pre-testi (wina gamocda) iyo gamoyenebuli 

respondentTa patara jgufis mimarT. Sedegebi iyo damakmayofilebeli. 

Semdeg gamoviyeneT faqtoruli analizi cvladi brunviT monacemTa 

analizisaTvis. Tavdapirvelad, ori samecniero naSromi cal-calke iyo 

Sefasebuli da Semdeg ki erTad, gaerTianebulad, rom ufro realuri 

suraTi warmogveCina saqarTvelos biznes garemos Sesaxeb (ix. danarTebi 3 

da 4). 
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Tavi 3. kvlevis Sedegebi, hipoTezebis gadasinjva, Sefaseba 

da ganxilva 

 

winamdebare Tavi eZRvneba Sedegebsa da SemoTavazebul hipoTezebs. 

TiToeuli nawili iwyeba Sefasebis aRweriT, Semdeg ubrundeba hipoTezas, 

da bolos warmodgenilia hipoTezis  Sedegebi, romlebic uaxloes 

ganxilvaSia mocemuli. Tavs asrulebs Sejameba. 

 

3.1. ucxouri produqtis informaciis wyaros aRqma saqarTveloSi  

Cveni mimoxilvis pirvel nawilSi, respondentebma aCvenes ucxouri 

produqtis mimarT sxvadasxva sainformacio wyaros gamoyenebis saSualeba.  

cxrili 3.1. informaciis wyaroebi importul produqtze 
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saSualo  1.824 2.44 3.417 2.907 3.031 4.075 3.588 3.901 3.682 

SD  0.955 0.9 1.036 1.16 1.155 1.065 1.17 1.083 1.24 

rangi  1 2 5 3 4 9 6 8 7 

N 121 37 12 32 24 4 13 8 18 
Cveulebriv  

% 45.3 13.5 4.67 11.9 9.27 1.59 5.12 3.19 7.59 

N 95 117 37 70 68 24 40 18 24 
xSirad N 

% 35.6 42.5 14.4 26 26.3 9.56 15.7 7.17 10.1 

N 30 87 74 86 72 38 50 59 52 
xandaxan N  

% 11.2 31.6 28.8 32 27.8 15.1 19.7 23.5 21.9 

N 16 30 101 52 65 68 87 73 64 
iSviaTad N 

% 5.99 10.9 39.3 19.3 25.1 27.1 34.3 29.1 27 

N 5 4 33 29 30 117 64 93 79 
arasdros N 

% 1.87 1.45 12.8 10.8 11.6 46.6 25.2 37.1 33.3 

SeniSvna: mTavari qulebi emyareba xuTbalian skalas: 1- Cveulebriv, 2- xSirad, 3-xandaxan, 4- 

iSviaTad, 5- arasdros (saerTod ar gamoiyeneba). 
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am kvlevaSi momxmarebels gamoyenebuli aqvs ucxour produqtze 

informaciis mopovebis sxvadasxva gza. hioTezebi H1a, H1b and H1c 

Semowmebulia aRniSnul nawilSi. cxrili 3.1 gviCvenebs, Tu romel wyaroebs 

endoba qarTveli momxmarebeli da, saerTod, romel wyaroebs iyenebs. rigi 

`N~ moicavs xmebis raodenobas TiToeul informaciis wyaroze. 

standartuli gadaxra (SD - Standard Deviations) gamoviangariSeT TiToeuli 

informaciis wyaroze, raTa warmoCeniliyo dispersia saSualoebis garSemo 

(ix. cxrili 3.1). 

qarTveli momxmareblis mier gamoyenebuli informaciis cxra wyaro, 

romelic gamoiyeneba sxvadasxva qveynidan importuli produqtis 

Sefasebisas, aris: gamocdileba, megobarTa azri, maRaziis vitrinebi, 

televizia, informacia SefuTvaze, radio, Jurnal-gazeTebi, gamyidvelebi, 

bilbordebi (ix. sqema 3.1). 

sqema 3.1. qarTveli momxmareblis mier informaciis wyaroebis gamoyenebis 

done  
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SeniSvna: mTavari qulebi gamovlinda sqemidan 1-dan 5-mde, 5-dan 1-mde warmoCenilia efeqtis 
done (formula: gamoyenebis skala=5). 
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zemomoyvanili wyaroebidan yvelaze xSirad gamoiyeneboda  

momxmarebelTa piradi gamocdileba (1.829). mas mosdevs megobarTa azri (2.44). 

momdevno wyaro gaxldaT televiziiT miRebuli informacia, ZiriTadad, 

reklamis saSualebiT (2.907). informacia SefuTvaze SedarebiT naklebad iyo 

gamoyenebuli ucxouri produqtis Sefasebisas (3.03). maRaziis vitrinebi, 

Jurnal-gazeTebi, bilbordebi _ kidev ufro naklebad (3.41, 3.58 an 3.68 

Sesabamisad) da bolos, radiosa da gamyidvelebs yvelaze naklebi gavlena 

aRmoaCndaT momxmareblis mier ucxouri produqtis Sefasebisas (3.901 da 

4.075 Sesabamisad)  gamoyenebul iqna Sefasebis xuTbaliani sistema. 

Cveni pirveli ori hipoTeza informaciis wyarosTan dakavSirebiT iyo; 

H1a: qarTveli momxmarebeli, ZiriTadad, eyrdnoba sakuTar gamocdilebas 

da, aseve, endoba megobrebis azrebs. 

H1b: qarTveli momxmarebeli komerciuli informaciis saSualebad, 

ZiriTadad, iyenebs televizias. 

 

demografiuli cvalebadobisa da momxmareblis eTnocentrizmis testi. 

demografiuli faqtoris kvlevisas gamoirkva, rom asaki mniSvnelovan 

rols TamaSobs (ix. cxrili 3.2). T-testebis damoukidebeli nimuSebi 

gamoyenebulia, rom gangvesazRvra demografiuli gansxvavebebi. ufro 

konkretulad, ufrosi asakis momxmarebeli ufro eyrdnoba gamocdilebas, 

SefuTvaze informacias, Jurnal-gazeTebs, gamyidvelebs, axalgazrdebi ki _ 

radiosa da bilbordebs. informaciis am 4-ma wyarom didi variacia aCvena 35 

wels da qvemoT asakis momxmarebelTa Soris. esenia: megobarTa azri (t = -

2.305, p < 0.05), radio (t = 1.918, p < 0.10), bilbordebi (t = 3.937, p < 0.01)  da 

gamyidvelebi (t = 2.166, p < 0.05). 

asakobriv jgufebs Soris gansxvavebis sapovnelad Catarda testi. 

jgufebi warmodgenili iyo 24 wlamde asakis da 35 wlamde. Sedegebma 

sagrZnobi gansxvavebebi aCvena informaciis Semdeg 5 wyaroze, esenia: 

megobarTa azri (t = 2.932, p< 0.01), informacia SefuTvaze (t = 1.774, p < 0.10), 

radio (t = -1.853, p < 0.10), bilbordebi (t = 4.040, p < 0.01)  da gamyidvelebi  
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(t = 2.586, p < 0.01). ganaTlebis donemac mniSvnelovani roli iTamaSa 

moxmarebelTa mier informaciuli wyaroebis gamoyenebaSi.  

cxrili 3.2. T-testebis damoukidebeli nimuSebi testebisa: importuli 

produqtis sainformacio wyaros ganStoebebi 
in
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b
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saSualo 1.824 2.44 3.417 2.907 3.031 4.075 3.588 3.901 3.682 

sqesis mixedviT 

mamrobiTi 1.84 2.56 3.59 2.92 3.09 4.00 3.66 3.99 3.83 

mdedrobiTi 1.81 2.36 3.32 2.90 3.00 4.12 3.53 3.85 3.58 

T-Rirebul. .294 1.769* 
2.049*

* 
.138 .609 -.856 .849 .976 1.521 

ganaTlebis mixedviT        

universteti 1.72 2.47 3.44 3.02 2.99 4.13 3.66 3.79 3.82 

saSualo 1.96 2.40 3.38 2.79 3.09 4.03 3.50 4.01 3.54 

T-Rirebul. -2.038** .703 .481 1.612* -.727 .699 1.070 -1.571 1.773* 

Aasakis mixedviT        

>35 1.61 2.47 3.44 2.93 2.85 4.29 3.49 3.45 3.98 

<35 1.91 2.43 3.41 2.90 3.09 4.00 3.63 4.05 3.58 

T-Rirebul. -2.305** .368 .224 .211 -1.487 1.918* -.847 -3.937*** 2.166** 

<23 1.99 2.39 3.37 2.87 3.14 4.00 3.61 4.09 3.49 

>35 1.61 2.47 3.44 2.93 2.85 4.29 3.49 3.45 3.98 

T-Rirebul. 2.932*** -.647 -.499 -.401 1.774* -1.853* .740 4.040*** -2.586*** 

Semosavlis mixedviT         

III/IV 1.76 2.48 3.37 3.02 3.01 4.09 3.60 3.84 3.64 

I /II 1.91 2.39 3.47 2.78 3.07 4.06 3.58 3.96 3.76 

T-Rirebul. -1.216 .791 -.812 1.674* -.424 .171 .138 -.868 -.784 



 152

3.2 cxrilis gagrZeleba 

ojaxis mdgomareobis mixedviT 

daojaxebeli 1.70 2.52 3.46 2.96 2.87 4.26 3.57 3.55 3.89 

dauojaxebeli 1.89 2.40 3.39 2.88 3.12 3.98 3.60 4.08 3.57 

T-Rirebul. -1.621 1.027 .509 .530 
-

1.672* 
2.060** -.217 -3.813*** 1.917* 

momxmarebelTa eTnocentrizmis mixedviT  

maRali  CE 1.96 2.54 3.34 2.93 2.94 4.02 3.50 3.84 3.92 

dabali CE 1.71 2.35 3.48 2.89 3.11 4.12 3.66 3.95 3.49 

T-Rirebul. 2.133** 1.771* 
-1.109 0.256 -1.147 -0.787 

-1.055 -.769 2.691*** 

SeniSvna: mTavari qulebi xuTbalian sqemas emyareba: 1=Cveulebrivi, 5=saerTod ar 

gamoiyeneba. 

veyrdnobiT ra organStoebian damoukidebel nimuSebs, vzomavT Tanasworobis saSualos (miCneulia 

Tanabari variaciebi); sadac *, ** da ***  warmoadgens statistikur mniSvnelobas 0.1, 0.05 da 0.01-ze. 

 

momxmarebeli, romelsac ar aqvs umaRlesi ganaTleba, ufro metad  

eyrdnoba megobarTa azrs, maRaziis vitrinebs, televizias, radios, 

gazeTebsa da bilbordebs, vidre umaRlesi ganaTlebis mqone momxmarebeli. 

es ukanaskneli ufro metad eyrdnoba sakuTar gamocdilebas, SefuTvaze 

mocemul informacias da gamyidvelebis mier mowodebul informacias. am 

sami sainformacio wyaroTagan umaRlesi ganaTlebis mqone momxmarebeli da 

umaRlesi ganaTlebis armqone  momxmarebeli iyenebs: gamocdilebas (t = -

2.038, p < 0.05), televizias (t = 1.612, p < 0.10) da bilbordebs (t = 1.773, p < 

0.10). 

momxmarebelTa mier informaciis gamoyenebaze sqesis gavlenis 

kvlevisas aRmoCnda, rom qalbatonebi, mamakacebTan SedarebiT, ufro xSirad 

iyeneben informaciis yvela wyaros. erTaderTi gamonaklisia radio, Tumca, 

statistikurad, SedarebiT didi sxvaoba iqna SemCneuli mxolod 

megobrebisgan (t = 1.769, p < 0.10) da maRaziis vitrinebidan (t = 2.049, p < 0.05) 

miRebul informaciaze. ojaxurma mdgomareobam sagrZnobi gansxvavebebi 

aCvena informaciis iseT wyaroebze, rogoricaa _ informacia SefuTvaze (t = 
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1.672, p < 0.10), radio (t = 2.060, p < 0.05), bilbordebi (t = 1.914, p < 0.10) da 

gamyidvelebi (t = 3.813, p < 0.01). gamyidvelebis mier da SefuTvaze mocemul 

informacias ufro xSirad daojaxebulebi gamoiyeneben, xolo radiosa da 

bilbordebs ki _ dauojaxebeli momxmareblebi. momxmareblis 

eTnocentrizmi mniSvnelovan gansxvavebebze migvaniSnebs sam sainformacio 

wyaroze. esenia: gamocdileba (t = 2.133, p < 0.05),  megobrebis azri (t = 1.771, p < 

0.10) da bilbordebi (t = 2.691, p < 0.01). aRniSnul wyaroebs ufro metad iyenebs 

naklebad eTnocentruli momxmarebeli. bolos, Semosavalma aCvena yvelaze 

ganmasxvavebeli monacemi erTaderT informaciul wyaroze _ televiziaze (t 

= 1.674, p < 0.10), romelsac ufro xSirad dabalSemosavliani momxmarebeli 

iyenebs. 

informaciis wyaros gamoyenebasTan dakavSirebuli Cveni mesame 

hipoTeza  iyo: 

H1c: asaki, sqesi da ganaTleba TamaSobs SesamCnev rols sainformacio 

wyaros gamoyenebisas. 

         zemomoyvanili Sedegebi aSkarad emTxveva am hipoTezebs, sxvadasxva 

demografiuli elementebi, gansakuTrebiT _ asaki, sqesi da ganaTleba 

gansxvavebulad zemoqmedebs informaciis wyaros gamoyenebaze.  

msjeloba: upiratesi informacia. qarTveli momxmarebeli, pirvel 

rigSi, warsul gamocdilebebs eyrdnoba da, ZiriTadad, megobrebis azrebs 

endoba. es mosazreba bulgareTSi l. leonidis (Leonidou, L. C.) kvlevebis 

Sedegebis msgavsia (125). m. sohailis kvlevebma (Sohail, M.S.) gviCvena, rom 

malaizieli momxmarebeli yvelaze naklebad eyrdnoboda codnasa da 

gamocdilebas, Tumca, amave gamokvlevebma aCvena, rom es faqti 

gansxvavebulia asakis mixedviT (199). kerZod, 36-45 wlamde momxmarebeli 

ufro codnasa da gamocdilebas eyrdnoboda, xolo 46-55 wlamde 

momxmarebeli _ megobrebis azrsa da warmodgenebs. 

qveynis miuxedavad, Jurnal-gazeTebi yvelaze efeqtur sainformacio 

arxad dasaxelda (194; 199; 200). l. leonidis (Leonidou, L. C.) kvlevis Sedegebi 

mxars uWers am hipoTezas (125). sabWoTa kavSiris daSlis Semdeg televiziam 
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beWviT medias gadauswro. is mediis ZiriTadi mmarTavi gaxda. amave dros, 

beWdviT medias gauCnda dabrkolebebi, ramac, Tavis mxriv, Seanela 

distribucia, beWdviTi saSualebebis xarisxisa da momxmareblis 

myidvelobiTi unari.  

l. leonidis (Leonidou, L. C.) mixedviT, bulgarel momxmarebelSi 

ganmapirobebel rols asaki TamaSobda (125). magaliTad, produqtis Sesaxeb 

yvelanairi informaciiT, SefuTvaze arsebuli informaciis garda, 

interesdeba 35 welze zeviT momxmarebeli. Tumca, mxolod sami 

sainformacio wyaroa, romlebic gansxvavebulia asakobrivi jgufebis 

mixedviT: megobrebis azri, televizia da gamsaReblebi. m. sohailis (Sohail, 

M.S.) mixedviT, 36-45 wlamde malaizieli momxmarebeli, ZiriTadad, codna-

gamocdilebas eyrdnoba (199). 46-55 wlamde asakobrivi jgufi megobrebis 

azrebs iTvaliswinebs. xolo 55-is zeviT _ ZiriTadad SefuTviT 

interesdeba. 18-25 wlamde adamianebi gamsaReblebisa da Jurnal-gazeTebis 

mier mowodebul informacias amjobinebdnen. 

Cven mier Catarebulma kvlevebma aCvena, rom 35 welze zeviT 

momxmarebeli upiratesobas aniWebs gamocdilebas da SefuTvaze arsebul, 

Jurnal-gazeTebidan da gamsaReblebidan miRebul informacias. SesamCnevi 

cvlileba aRiniSna asakobriv jgufebSi. informaciis wyaroebi iyo: 

gamocdileba, informacia SefuTvaze, radio, bilbordebi da gamsaReblebi.  

sami gamokvlevis Sedegebma erTdroulad aCvena, rom asaki 

diskriminaciul, gadamwyvet rols TamaSobs. magram mainc arsebobs 

gansxvavebebi informaciis wyaroebis mimarT. sxvadasxva qveyanaSi sxvadasxva 

cvlileba fiqsirdeba. imisaTvis, rom asakisa da informaciuli qcevis 

ufro konkretuli ganzogadeba movaxdinoT, ufro zusti da Rrma kvlevis 

Catarebaa saWiro.  

informaciis gamoyenebaze sqesis efeqtis gazomvisas, dadginda, rom 

mamakacisagan gansxvavebiT, bulgareli qali momxmarebeli yvelanair 

informaciul saSualebas iyenebs. 

saqarTveloSi ki qali momxmarebeli yvelanair sainformacio 

saSualebas iyenebs, garda radiosi. malaizieli moxmarebeli mamakacebi 
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upiratesobas aniWeben informacias SefuTvaze, qalebi ki _ televiziasa da 

radios amjobineben.  

saqarTvelosa da bulgareTSi genderul gansxvavebebTan dakavSirebuli 

Sedegebi Zalian hgavs erTmaneTs. bulgarul nimuSSi gansxvaveba mxolod 

Jurnal-gazeTebia. gamoikvlies ra mizezi imisa, Tu ratom aniWeben radios 

ufro metad kacebi upiratesobas orive qveyanaSi da Jurnal-gazeTebs _ 

bulgareTSi, informaciis gamoyenebis efeqtis Sesaxeb konkretuli daskvna 

gakeTda. saqarTveloSi respondentebi umaRlesi ganaTlebiT, ZiriTadad, 

codna-gamocdilebas eyrdnobian, xolo saSualo ganaTlebis momxmarebeli, 

ZiriTadad, bilbordebsa da televizias eyrdnoba. garda amisa, dabali 

ganaTlebis momxmarebeli, ufro metad iTvaliswinebs informacias 

maRaziebis vitrinebze, radiosa da Jurnal-gazeTebSi, vidre momxmarebeli 

umaRlesi ganaTlebiT. m. sohailma (Sohail, M.S.) ki, malaiziaSi kvlevebisas 

sruliad sapirispiro ram daadgina: codna-gamocdilebas, ZiriTadad, 

saSualo ganaTlebis momxmarebeli eyrdnoba (199). 

saqarTvelosa da malaiziaSi urTierTsapirispiro, da TiTqmis msgavsi 

Sedegebi bulgareTSi, imis saSualebas ar gvaZlevs, rom informaciis 

miRebisas ganaTlebis mniSvnelobis ganzogadeba movaxdinoT. efeqti ufro 

qveyanazea orientirebuli. 

 
momxmarebelze biznes-garemos zemoqmedeba.  disertaciis meore Tavis 

es nawili Seiqmna imis dasadgenad, Tu rogoria momxmareblis mier 

gadawyvetilebis miRebaSi garemos roli. amisaTvis respondentebs daevalaT 

SeefasebinaT 13 ganacxadi, raTa ganesazRvraT aSkara faqtorebi imisa, Tu 

rogor afasebs momxmarebli garemo pirobebs. am nawilSi vaxdenT H2a, H2b 

da HH2c hipoTezebis gadasinjvas. imisaTvis, raTa dagvedgina win wamoweuli 

faqtorebi, romlebic qarTveli momxmareblis mier zogadi biznes pirobebis 

aRqmasa da arsebul garemo viTarebas usvams xazs, gamoviyeneT faqtoruli 

analizebi varimaqs rotaciasTan erTad. garemo faqtorebis aRqmis 

demografiuli gansxvavevebi gansazRvrulia ANOVA-s meTodiT.  

e. qainaqis (Kaynak, E.) mier mocemuli 33 formulirebidan mxolod 13 

gamoviyeneT, raTa SegvenarCunebina anketis mcire zoma da mopasuxeTa 
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loialoba (97). momxmareblis mier produqtis Sefasebaze saerTo gavlenas 

axdens biznes mdgomareoba. 

cxrili 3.3. ZiriTadi qulebi garemos gavlenis Sesaxeb mtkicebulebebze 

faqtorebi 
saSualo 

qula 

produqtis farTo asortimenti saSualebas aZlevs 

momxmarebels, airCios misTvis saWiro produqti  

4.09 

mwarmoebelTa umetesobas ufro ainteresebs mogeba, vidre 

momxmarebelTa dakmayofileba 

3.81 

reklama sasargebloa momxmarebelTa informirebisaTvis 3.63 

reklamaSi moyvanili informaciis umravlesoba dasajerebelia 3.5 

imis gamo, rom reklamiT SemoTavazebuli produqti da 

Sesabamisi mesiji xSirad macduria, momxmarebeli ver akeTebs 

swor daskvnebs  

3.45 

produqtis umravlesoba usafrTxoa, Tu sworadaa gamoyenebuli 3.39 

sazogadod, firmebi iReben pasuxismgeblobas sakuTar 

produqtze da iZlevian garantiebs  

3.31 

sazogadod, me ukmayofilo var produqtis xarisxiT 3.29 

mwarmoebelTa mier mowodebuli SekeTebis momsaxureba 

uaresdeba 

3.1 

firmebis umravlesobisaTvis saCivrebis ganyofilebebi 

axerxeben TavianTi produqtis mxardaWeras da momxmareblebTan 

Seqmnili problemebis efeqtianad mogvarebas 

3.09 

Tu reklamis raodenoba Semcirdeba, momxmarebeli ukeTes 

mdgomareobaSi iqneba 

2.94 

kompaniebi ufro mets ayidineben momxmarebels, vidre es maT 

sWirdebaT 

2.77 

rodesac momxmarebels uCndeba problema SeZenil produqtTan 

dakavSirebiT, advilia am problemebis gadaWra  

2.42 

saerTo saSualo 3.29 

saSualo qula dafuZnebulia 5-balian Sefasebis kriteriumze: 1 = kategoriulad ar 

veTanxmebi; 2 = ar veTanxmebi;  3 = arc vuarvyof, arc veTanxmebi; 4 = veTanxmebi; da 5 = 

dabejiTebiT veTanxmebi 
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3.3 cxrili aRwers garemos gavlenis Sesaxeb winamdebare naSromSi 

warmodgenil yoveli mtkicebulebis ZiriTad qulebs. mtkicebulebebi 3.3 

cxrilSi dalagda mTavari qulebis sidideebis mixedviT. yvelaze maRali 

Sefaseba miiRo mtkicebulebam: Pproduqtis farTo asortimenti saSualebas 

aZlevs momxmarebels, airCios misTvis saWiro produqti (4.09). danarCen 

mtkicebulebaTa Sefaseba Semdegnairia: mwarmoebelTa umetesoba mogebiT 

ufroa dainteresebuli, vidre momxmareblis dakmayofilebiT (3.81). reklama 

sasargebloa momxmarebelTa informirebisaTvis (3.63). reklamaSi moyvanili 

informaciis umravlesoba dasajerebelia (3.5). kompaniebi ufro mets 

ayidineben momxmarebels, vidre es maT sWirdebaT (2.77). rodesac 

momxmarebels uCndeba problema SeZenil produqtTan dakavSirebiT, maTi 

gadaWra advilia (2.42). 

gavixsenoT, rom Cveni pirveli hipoTeza biznes-garemos Sesaxeb iyo 
aseTi: 

H2a: qarTveli momxmarebeli bizness aRiqvams rogorc ufro mogebaze, 

vidre momxmarebelze orientirebuls. 

rogorc Cans, kvlevis Sedegebi emTxveva ganxilul hipoTezebs. 

mtkicebulebebma _ “mwarmoebelTa umetesobas ufro ainteresebs mogeba, 

vidre momxmareblis dakmayofileba (3.81)” da “imis gamo, rom reklamiT 

SemoTavazebuli produqti da Sesabamisi mesiji xSirad macduria, 

momxmarebeli ver akeTebs swor daskvnebs (3.45)” _ SedarebiT maRali qulebi 

miiRes.Eam mtkicebulebebidan gamomdinare, qarTveli momxmareblebi 

miiCneven, rom kompaniebi mogebaze orientirebulni arian da ara 

momxmarebelTa dakmayofilebaze. SedarebiT dabali qulebi miiRes 

mtkicebulebebma: “kompaniaTa umravlesoba warmatebulad Wris 

momxmarebelTa problemebs (3.09)” da “rodesac momxmarebels uCndeba 

problemebi SeZenil produqtTan dakavSirebiT, maTi gadaWra advilia (2.42)”. 

dabali qulebi miuTiTebs imaze, rom saqarTvelos bazarze arsebulma 

kompaniebma ufro momxmarebelze unda aiRon orientacia da moipovon 

momxmareblis ndoba. es iqneba maTi xangrZlivi warmatebisa da bazarze 

Tavis gadarCenis saSualeba. 

biznes-garemosTan dakavSirebuli Cveni meore hipoTeza iyo:  



 158

H2b: qarTvel momxmarebels sWirdeba informacia produqtis Sesaxeb da igi 

aRiarebs reklamis, rogorc informaciis wyaros, Rirebulebas.  

SedarebiT maRali qulebi aqvT mtkicebulebebs: “reklama sasargebloa 

momxmarebelTa informirebisaTvis (3.63)”, “reklamaSi moyvanili informaciis 

umravlesoba dasajerebelia (3.5)” da “imis gamo, rom reklamiT 

SemoTavazebuli produqti da Sesabamisi mesiji xSirad macduria, 

momxmarebeli ver akeTebs swor daskvnebs (3.45)”. xolo mtkicebulebam _ “Tu 

reklamis raodenoba Semcirdeba, momxmarebeli ukeTes mdgomareobaSi 

aRmoCndeba (2.94)” _ dabali qulebi miiRo. qarTvel momxmarebelTa dadebiTi 

damokidebuleba reklamisadmi migviTiTebs, rom miuxedavad reklamaSi 

gamoyenebuli macduri mesijebisa, momxmarebeli mainc endoba mas. Cven 

SegvviZlia davaskvnaT, rom Sedegebi ganxilul hipoTezebs emTxveva. 

18 mtkicebuleba iyo dasmuli indmewarmeebis mimarT, saqarTvelos 

bazris marketinguli garemos Sesaxeb. kiTxvebi SemuSavebuli iyo 

marketinguli situaciis gaTvaliswinebiT. 3.4 cxrilSi naCvenebia TiToeuli 

mtkicebulebis Sedegi saSualo quliT. mtkicebulebebi isea SerCeuli, rom 

aSkarad gamovxatoT saSualo qulaTa mniSnvelobebi.  

 

cxrili 3.4.    indmewarmeTa mier saqarTvelos biznes garemos aRqmis Sefaseba 

faqtorebi 
saSualo 

qula * 

1.  reklamis efeqti gayidvebis mimarT mniSvnelovania 4.29 

2.  produqtis farTo asortimenti aris mniSvnelovani imisaTvis, 

rom iyo konkurentunariani da miizido momxmareblebi 
4.2 

3. Tu reklamebis raodenoba mniSvnelovnad gaizrdeba, maSin 

gayidvebi gacilebiT meti iqneba 
4.05 

4. imisaTvis, rom bazarze Seni wili gazardo, yovelTvis unda 

cdilobde, warmoebis xazs axali produqti daamato 
4.05 

5. roca momxmarebels aqvs raime problema nayid produqtTan 

dakavSirebiT, misi gadawyveta advilia 
3.95 

6. originaluri sareklamo kampaniis Targmani qarTul enaze 

momxmareblisTvis ufro misaRebia 
3.93 
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3.4 cxrilis gagrZeleba 
7. kompaniebi yuradRebas aqceven momxmarebelTa Civilebs da 

efeqturadac agvareben 
3.88 

8. qarTvel momxmareblebs uyvarT gayidvebis dawinaureba, da 

amitom kompaniebma maqsimalurad unda daawinauron gayidvebi 
3.83 

9. miuxedavad imisa, rom momxmarebelTa umravlesobas dabali 

Semosavali aqvs, ZviradRirebuli saqoneli mainc kargad iyideba 
3.78 

10. moTxovnaTa umetesoba sareklamo kampaniaSi realuria 3.71 

11. qarTul kulturas Seguebuli da qarTul enaze etiketebuli 

produqti iyideba ufro xSirad, vidre standartuli produqti 
3.56 

12. saerTo jamSi, firmebi gascemen garantias da iReben 

pasuxismgeblobas produqtze 
3.44 

13. emociuri sareklamo kampanias ufro afasebs da iRebs qarTveli 

momxmarebeli, vidre logikurs 
3.44 

14. dabali fasis strategia warmatebis erT-erTi faqtoria 

saqarTvelos bazarze 
2.78 

15. imitacia produqtis cnobadi brendisa SeiZleba warmatebuli 

strategia iyos saqarTvelos bazarze 
2.61 

16. miznobrivi bazris SerCeva da Sefaseba ar aris mniSvnelovani, 

produqtis xelmisawvdomoba sakmarisia, rom darwmunde gayidvebSi 
2.59 

17. marketinguli kvleva ar aris saWiro; Tu gaesaubrebi gamocdil 

pirovnebas, miznobrivi bazris suraTs naTlad dainaxav 
2.51 

18. reklama ar aris aucilebeli, momxmarebelTa miTiTeba da rCeva 

sakmarisia gayidvebiTvis stimulis misacemad 
2.29 

mTliani saSualo 3.49 

saSualo qula dafuZnebulia 5-balian Sefasebis kriteriumze: 1 = kategoriulad ar 

veTanxmebi; 2 = ar veTanxmebi;  3 = arc vuarvyof, arc veTanxmebi; 4 = veTanxmebi; da 5 = 

dabejiTebiT veTanxmebi 

 

saSualo qulis mokle konspeqti miuTiTebs imaze, rom udidesi 

mniSvnelobis saSualo qula (4.29) aris dakavSirebuli mtkicebulebasTan: 

“reklamis efeqti gayidvebis mimarT mniSvnelovania”. mtkicebulebas, 

“reklama ar aris aucilebeli, momxmarebelTa miTiTeba da rCeva sakmarisia, 

rom stimuli mieces gayidvebs”, mieniWa yvelaze dabali saSualo qula 
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(2.29). es qulebi miuTiTeben imaze, rom indmewarmeebi sareklamo kampanias 

miiCneven mniSvnelovan elementad TavianT praqtikaSi. sxva maRali Sefasebis 

mqone mtkicebulebebia: “produqtis farTo asortimenti aris mniSvnelovani 

imisaTvis, rom iyo konkurentunariani da miizido momxmareblebi” (4.2), “Tu 

reklamebis raodenoba mniSvnelovnad gaizrdeba, maSin gayidvebi gacilebiT 

meti iqneba” (4.05), “imisaTvis, rom bazarze Seni wili gazardo, yovelTvis 

unda cdilobde, warmoebis xazs axali produqti daamato” (4.05), “roca 

momxmarebels aqvs raime problema nayid produqtTan dakavSirebiT, misi 

gadawyveta advilia” (3.95), “originaluri sareklamo kampaniis Targmani 

qarTul enaze momxmareblisTvis ufro misaRebia” (3.93), “kompaniebi 

yuradRebas aqceven momxmarebelTa Civilebs da efeqturadac agvareben” 

(3.88).  

zogi ZiriTadi, wamyvani miTiTeba, romlebic aucilebelia 

warmatebisaTvis, aris _ produqtis farTo asortimenti da misi xazi, 

momxmarebelTa Civilebis efeqturad mogvareba da gadawyveta, kargad 

SemuSavebuli dawinaureba da a.S. warmatebis garanti niSnavs imas, rom 

bazarze grZelvadiani gadarCena SesaZlebelia marketinguli orientaciis 

safuZvelze, mimarTuli klientis ndobisa da erTgulebis SesaZenad da 

SesanarCuneblad.  

    vinaidan saqarTvelo dabali Semosavlis donis mqone qveyanaa, 

mosalodnelia, rom dabali fasis strategiis SemuSavebam gaamarTlos da 

imoqmedos. mtkicebulebas _ “dabali fasis strategia warmatebis erT-erTi 

faqtoria saqarTvelos bazarze” (2.78) _ aqvs Sesabamisad friad dabali 

reitingi. meore mxriv, mtkicebulebas _ “miuxedavad imisa, rom 

momxmarebelTa umravlesobas dabali Semosavali aqvs, ZviradRirebuli 

saqoneli mainc kargad iyideba” (3.78) _ mieniWa Sesabamisad maRali reitingi, 

romelic migviTiTebs imaze, rom saqarTvelos bazarze gaCnda moTxovna 

ZviradRirebul produqtebze. miuxedavad amisa, indmewarmeTa aRqma, romelic 

gamoxatulia mtkicebulebiT _ “dabali fasis strategia aris erT-erTi 

warmatebis faqtori saqarTvelos bazarze” (2.78) _ ar adasturebs amas, 

radganac dabali Sefaseba aqvs. 

    mtkicebulebebi, yvelaze dabali SefasebiT, aris Semdegi: “imitacia 

produqtis cnobadi brendisa SeiZleba warmatebuli strategia iyos 



 161

saqarTvelos bazarze” (2.61), “miznobribi bazris SerCeva da Sefaseba ara 

aris mniSvnelovani, produqtis xelmisawvdomoba sakmarisia, rom darwmunde 

gayidvebSi” (2.59), “marketinguli kvleva ar aris saWiro; Tu gaesaubrebi 

gamocdil pirovnebas, miznobrivi bazris suraTs naTlad dainaxav” (2.51), 

“reklama ar aris aucilebeli, momxmarebelTa miTiTeba da rCeva sakmarisia 

gayidvebisTvis stimulis misacemad” (2.29). es dabali reitingis mqone 

Sefasebebi migvaniSneben, rom produqts unda gaukeTdes marketinguli 

RonisZiebebi marketinguli principebisa da kanonebis mixedviT, 

momxmarebelTa saWiroebisa da moTxovnis gaTvaliswinebiT. meore mxriv 

mtkicebulebam _ “qarTul kulturas Seguebuli da qarTul enaze 

etiketebuli produqti iyideba ufro xSirad, vidre standartuli 

produqti” (3.56) _ miiRo SedarebiT maRali Sefaseba. es adaptacia SeiZleba 

gamarTldes; gamocdili marketinguli kvleviTi qmedebebi eWvs 

gamoricxaven da adaptaciis process daamtkiceben. 

 

ori kvlevis saerTo Sedegi. am ori kvlevis SerwymiT Cven 

davakvirdiT, rom mTavari efeqti damyarebulia sareklamo kampaniis aRqmaze. 

Tumca, momxmareblebi fiqroben, rom reklama xels uwyobs maT informaciis 

miwodebaSi da sareklamo kampaniebis dapirebaTa umetesoba damajerebelia. 

indmewarmeebi daakvirdnen, rom qarTveli momxmareblebi saWiroebdnen met 

informacias produqtis Sesaxeb da xedavdnen reklamas, rogorc efeqtur 

sainformacio da komunikaciis wyaros. am mizeziT, indmewarmeebma xazi 

gausves da yuradReba gaamaxviles imaze, rom reklama ignorirebuli ar 

unda iyos. 

    am ori kvlevis Sedegebi raRac momentSi SeuTavsebeli xdeba. TumcaRa, 

momxmareblebi fiqroben, rom maT siZneleebi xvdebaT nayid produqtTan 

dakavSirebuli problemebis mogvarebisas. Turqi indmewarmeebi amtkiceben, 

rom problemisa da usiamovnebis mogvareba iolia. CavTvaloT, rom nimuSi 

warmoadgens patara segments da maTi biznes kultura da foni ki _ 

gamocdilebas SedarebiT ufro ganviTarebul bazarze. es SeiZleba 

ganpirobebuli iyos TviTorientirebuli praqtikiT axlaxan ganviTarebuli 

gardamavali periodis biznesiT. Cans, rom adgili aqvs komunikaciis 

Cavardnas, naprals klientsa da marketologs Soris. biznesma unda 
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gaaumjobesos Tavisi komunikaciis praqtika da orientacia momxmarebelze 

aiRos. 

faqtoruli analizi. gamokiTxvis Semdeg gavaanalizeT momxmarebelTa 

pasuxebi, raTa gagverkvia, Tu ra uZRvis win momxmareblis mier biznes 

pirobebisa da garemos aRqmas. faqtoruli analizi qmnis hipoTetikur 

konstruqciebs, faqtorebs, romlebic cvladebs warmoadgenen (72).  

faqtorul analizSi ZiriTad komponentad gamoviyeneT “varimaqs-rotaciis” 

(varimax rotation) meTodi da punqtebi 0.40-s zeviT faqtor datvirTviT. 

punqtebs, datvirTviT 0.40 da zeviT, fsiqologiuri mniSvneloba aqvT, maSin, 

roca ufro dabali datvirTvis punqtebs SeiZleba statistikuri 

mniSvnelobac ki mieniWoT. j. kimisa da c. miuleris (Kim J-O. and Mueller, C.W) 

rekomendaciis gaTvaliswinebiT, komponentebi airCies iseTi SemTxvevebidan, 

sadac TviTregulirebis done aRemateboda 1-s (105). zemo moyvanili 

kriteriumebis gamoyenebiT faqtorulma analizma Seqmna oTxi faqtori 

axsnadi gadaxriT _ 48.2 procenti (ix. cxrili 3.5 da 3.6).  

cxrili 3.5. momxmareblis garemos faqtoruli analizi. 

faqtorTa wili Ffaqtorebi 
  1 2 3 4 

Ffaqtori 1: produqtis Sesaxeb informaciis 

saWiroeba da reklama 
    

reklamireba sasargebloa momxmareblis 

informirebisTvis 
.729 .133 

-
.078 

-
.055 

sazogadod, firmebi iReben pasuxismgeblobas 

sakuTar produqtze da iZlevian garantiebs 
.467 .454 .120 -.112

Tu reklamis raodenoba Semcirdeba, 

momxmarebeli ukeTes mdgomareobaSi aRmoCndeba 
-.462 .416 .296 .268 

Ffaqtori 2: momxmarebelTa interesebze zrunva     

rodesac momxmarebels uCndeba problema SeZenil 

produqtTan dakavSirebiT, advilia am 

problemebis gadaWra 
.162 .686 -.169 .088 

kompaniebi ufro mets ayidineben momxmarebels, 

vidre es maT sWirdebaT -.162 .615 .091 .221 
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         3.5 cxrilis gagrZeleba 

Ffaqtori 3: momxmarebelze dayrdnoba biznesSi     

reklamaSi moyvanili informaciis umravlesoba 

dasajerebelia 
.023 

-
.191 

.737 .163 

firmebis umravlesobisaTvis saCivrebis 

ganyofilebebi axerxeben TavianTi produqtis 

mxardaWeras da momxmareblebTan Seqmnili 

problemebis efeqtianad mogvarebas 

-.032 .339 .616 -.140

mwarmoebelTa umetesoba ufro mogebazea 

orientirebuli, vidre momxmarebelze 
.099 .023 .586 .131 

Ffaqtori 4: marketinguli RonisZiebebiT 

daukmayofilebloba 
    

me ukmayofilo var produqtis umravlesobis 

xarisxiT 
.035 

-
.013 

.027 .778 

mwarmoebelTa mier mowodebuli SekeTebis 

momsaxureba uaresdeba 
-.135 .115 

-
.025 

.604 

imis gamo, rom reklamiT SemoTavazebuli produqti

da Sesabamisi mesiji xSirad macduria, 

momxmarebeli ver akeTebs swor daskvnebs 

.008 .073 .272 .567 

3.5 cxrilSi pirvel faqtors warmoadgens: “reklamireba sasargebloa 

momxmareblis informirebisTvis (0.7290)”, “sazogadod firmebi iReben 

pasuxismgeblobas sakuTar produqtze da iZlevian garantiebs (0.467)” da 

“Tu reklamis raodenoba Semcirdeba, momxmarebeli ukeTes mdgomareobaSi 

aRmoCndeba (-0.462)”. es faqtori mTliani gadaxris 13.4%-s Seadgens da 

SesaZloa  produqtis Sesaxeb informaciis saWiroebasa da reklamirebis 

kategorias mivakuTvnoT.meore faqtori Seadgens 10.2%-s: “rodesac 

momxmarebels uCndeba problema SeZenil produqtTan dakavSirebiT, maTi 

gadaWra advilia (0.686)” da “kompaniebi ufro mets ayidineben momxmarebels, 

vidre es maT sWirdebaT (0.615)”. am faqtors SesaZloa vuwodoT 

momxmarebelTa interesebze zrunva. cxrilis mesame faqtoria _ “reklamaSi 

moyvanili informaciis umravlesoba dasajerebelia (0.737)”, “firmebis 
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umravlesobisaTvis saCivrebis ganyofilebebi axerxeben TavianTi produqtis 

mxardaWeras da momxmareblebTan Seqmnili problemebis efeqtianad 

mogvarebas (0.616)”, “firmaTa umravlesoba ufro metad dainteresebulia 

mogebiT, vidre momxmarebelze zrunviT (0.586)”. faqtori Seadgens mTliani 

gadaxris 11.99%-s. am faqtors SesaZloa vuwodoT momxmarebelze dayrdnoba 

biznesSi. meoTxe faqtori: “me ukmayofilo var produqtis xarisxiT (0.778)”, 

“mwarmoebelTa mier mowodebuli SekeTebis servisis xarisxi ecema (0.604)”, 

“reklamis macdurobis gamo momxmarebels ara aqvs swori daskvnis 

gakeTebis saSualeba (0.567)”. es faqtori moicavs mTliani gadaxris 11.82%-s 

da SegviZlia mivakuTvnoT marketingiT ukmayofilobis kategorias (cxrili 

3.6).  

cxrili 3.6. momxmareblis garemos faqtoruli analizis Sedegebi  

Ffaqtorebi wili

variaciis 

%  

zrdis 

variacia%

Ffaqtori 1: produqtis Sesaxeb informaciis 

saWiroeba da reklama 
1.721 13.240 13.240 

Ffaqtori 2: momxmarebelTa interesebze zrunva 1.560 11.997 25.237 

Ffaqtori 3: momxmarebelze dayrdnoba biznesSi 1.542 11.862 37.099 

Ffaqtori 3: momxmarebelze dayrdnoba biznesSi 1.537 11.820 48.919 

faqtoruli analizis Sedegebi warmoebuli erT faqtorze (faqtori 1)  

emTxveva hipoTeza H2a-s  da sami faqtori (faqtorebi 2, 3, 4) emTxveva H2b-s. 

44 indmewarmisgan miRebuli pasuxebi gaanalizda, rom gamogvekveTa, 

aSkara gagvexada indmewarmeebis saerTo biznes da marketinguli aRqmis 

Tvisebebi. ZiriTadi komponentis faqtoruli analizis meTodi gamoyenebuli 

iyo “varimaqs-rotaciis” (varimax rotation) matriciT. Sedegad miRebuli 

faqtoruli analizis matrica naCvenebia 3.7 da 3.8 cxrilebSi.  

analizis Sedegad gamovlinda 5 faqtori, romelic jamSi Seadgenda 

saerTo cvladis 61.2 procents. es faqtorebia: (1) “reklamisa da bazris 

adaptaciis efeqtianoba”, (2) “momxmarebelze orientaciis efeqtianoba”, (3) 

“adgilobrivi kulturis codnis efeqtianoba”, (4) “efeqturi marketinguli 

praqtika, gamocdileba”, (5) “fsiqo-socialuri garemos efeqti”. mxolod is 
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faqtorebi iyo SenarCunebuli, romlebsac aqvT saSualo Sefaseba 1.0-ze  

meti da mxolod is faqtorebi iqna gamoyenebuli interpretaciisaTvis, 

romlebsac aqvT 0.4-ze meti Sefaseba. 

cxrili 3.7   indmewarmeebis mier bazris aRqmis “varimaqs-rotaciis” (varimax 

rotation) faqtoruli analizi 

faqtoris 

mniSvneloba 
saSualo

faqtorebi 

1 2 3 4 5 qula 

1. reklamisa da bazris adaptaciis efeqtianoba       

reklamis efeqti gayidvebis mimarT 

mniSvnelovania 
,831 ,266 ,011 ,118 ,010 4.29 

reklama ar aris aucilebeli, momxmarebelTa 

miTiTeba da rCeva sakmarisia gayidvebiTvis 

stimulis misacemad 

,707 ,054 ,216 ,300 ,212 2.29 

Tu reklamebis raodenoba mniSvnelovnad 

gaizrdeba, maSin gayidvebi gacilebiT meti 

iqneba 

,699 ,411 ,142 ,097 ,011 4.05 

qarTul kulturas Seguebuli produqti da 

etiketebuli qarTul enaze, iyideba ufro 

xSirad, vidre standartuli produqti 

,440 

 
,231 ,062 ,249 ,425 3.56 

2. momxmarebelze orientaciis efeqtianoba       

produqtis farTo asortimenti aris 

mniSvnelovani imisaTvis, rom iyo 

konkurentunariani da miizido momxmareblebi 

,115 ,793 ,068 ,147 ,055 4.2 

moTxovnaTa umetesoba sareklamo kampaniaSi 

realuria 
,090 ,750 ,014 ,133 ,058 3.71 

roca momxmarebels aqvs raime problema nayid 

produqtTan dakavSirebiT, misi gadawyveta 

advilia 

,196 ,596 ,035 ,298 ,389 3.95 

imitacia produqtis cnobadi brendisa SeiZleba 

warmatebuli strategia iyos saqarTvelos 

bazarze 
,057 ,435 ,101 ,389 ,364 2.61 
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 3.7 cxrilis gagrZeleba 

faqtorebi 
faqtoris mniSvneloba 

saSualo 
qula  

3. adgilobrivi kulturis codnis efeqtianoba 1 2 3 4 5  

dabali fasis strategia warmatebis erT-erTi 

faqtoria saqarTvelos bazarze 
,095 ,172 ,759 ,311 ,234 2.78 

marketinguli kvleva ar aris saWiro; Tu 

gaesaubrebi gamocdil pirovnebas, miznobrivi 

bazris suraTs naTlad dainaxav 

,180 ,020 ,750 ,067 ,099 2.51 

qarTvel momxmareblebs uyvarT gayidvebis 

dawinaureba, amitom kompaniebma maqsimalurad 

unda daawinauron gayidvebi 

,377 ,051 ,593 ,164 ,066 3.83 

imisaTvis, rom bazarze Seni wili gazardo, 

yovelTvis unda cdilobde, warmoebis xazs 

axali produqti daamato 

,049 ,430 ,574 ,031 ,241 4.05 

4. efeqturi marketinguli praqtika, 

gamocdileba 
      

saerTo jamSi, firmebi gascemen garantias da 

iReben pasuxismgeblobas produqtze 
,065 ,054 ,019 ,913 ,005 3.44 

kompaniebi yuradRebas aqceven momxmarebelTa 

Civilebs da efeqturadac agvareben 
,265 ,195 ,251 ,629 ,026 3.88 

originaluri sareklamo kampaniis Targmani 

qarTul enaze momxmareblisTvis ufro misaRebia 
,382 ,037 ,379 ,479 ,159 3.93 

5. fsiqo-socialuri garemos efeqti       

emociuri sareklamo kampania ufro dafasebuli 

da miRebulia qarTveli momxmareblis mier, 

vidre logikuri 

,106 ,041 ,071 ,091 ,741 3.44 

miuxedavad imisa, rom momxmarebelTa 

umravlesobas dabali Semosavali aqvs, 

ZviradRirebuli saqoneli mainc kargad iyideba 

,131 ,040 ,082 ,062 ,640 3.78 

miznobrivi bazris SerCeva da Sefaseba ar aris 

mniSvnelovani, produqtis xelmisawvdomoba 

sakmarisia, rom darwmunde gayidvebSi 

,275 ,061 ,349 ,312 ,497 2.59 

SeniSvna: gamoyenebuli meTodi: ZiriTadi komponentis analizi. “varimaqs-rotaciis” (varimax rotation) meTodi: 

varimaqsi kaizeri (Kaiser) normalizaciiT. 
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 cxrili 3.8. momxmareblis garemos faqtoruli analizis Sedegebi 

Ffaqtorebi wili 

variaciis 

%  

zrdis 

variacia

% 

faqtori 1:  reklamisa da bazris adaptaciis 

efeqtianoba 
2,445 13,585 13,585

faqtori 2: momxmarebelze orientaciis 

efeqtianoba 
2,299 12,773 26,358

faqtori 3: adgilobrivi kulturis codnis 

efeqtianoba 
2,250 12,498 38,856

faqtori 4: efeqturi marketinguli praqtika, 

gamocdileba 
2,151 11,951 50,807

faqtori 5: fsiqo-socialuri garemos efeqti 1,873 10,408 61,216

 pirveli faqtori _ “reklamisa da bazris adaptaciis efeqtianoba” _ 

Sedgeba mtkicebulebiT: (I) _ “reklamis efeqti gayidvebis mimarT 

mniSvnelovania” (.831), (II) “reklama ar aris aucilebeli, momxmarebelTa 

miTiTeba da rCeva sakmarisia gayidvebiTvis stimulis misacemad” (.707), (III) 

“Tu reklamebis raodenoba mniSvnelovnad gaizrdeba, maSin gayidvebi 

gacilebiT meti iqneba” (.699), da (IV) “qarTul kulturas Seguebuli 

produqti da etiketebuli qarTul enaze, iyideba ufro xSirad, vidre 

standartuli produqti” (.440).  es faqtorebi Seadgens mTliani variaciis 

13.6 procents. xolo meore faqtori _ “momxmarebelze orientaciis 

efeqtianoba” _ Seadgens 12.8 procents da moicavs mtkicebulebebs: (I) 

“produqtis farTo asortimenti aris mniSvnelovani imisaTvis, rom iyo 

konkurentunariani da miizido momxmareblebi” (.793), (II) “moTxovnaTa 

umetesoba sareklamo kampaniaSi realuria” (.750), (III) “roca momxmarebels 

aqvs raime problema nayid produqtTan dakavSirebiT, misi gadawyveta 

advilia” (.596), da (IV) “imitacia produqtis cnobadi brendisa SeiZleba 

warmatebuli strategia iyos saqarTvelos bazarze” (.435). rigiT mesame 

faqtori _ “adgilobrivi kulturis codnis efeqtianoba” _ Seadgens 

mTliani variaciis 12.5 procents, romelic Sedgeba Semdegi 

mtkicebulebebiT: (I) “dabali fasis strategia warmatebis erT-erTi 
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faqtoria saqarTvelos bazarze” (.759), (II) “marketinguli kvleva ar aris 

saWiro; Tu gaesaubrebi gamocdil pirovnebas, miznobrivi bazris suraTs 

naTlad dainaxav” (.750), (III) “qarTvel momxmareblebs uyvarT gayidvebis 

dawinaureba, amitom kompaniebma maqsimalurad unda daawinauron gayidvebi” 

(.593), (IV) “imisaTvis, rom bazarze Seni wili gazardo, yovelTvis unda 

cdilobde, warmoebis xazs axali produqti daamato” (.574). meoTxe faqtori 

aris “efeqturi marketinguli praqtika, gamocdileba”, romelic xsnis 

mTliani variaciis 12.0 procents. mas ekuTvnis mtkicebulebebi: (I) “saerTo 

jamSi, firmebi gascemen garantias da iReben pasuxismgeblobas produqtze” 

(.913), (II) “kompaniebi yuradRebas aqceven momxmarebelTa Civilebs da 

efeqturadac agvareben” (.629), (III) “originaluri sareklamo kampaniis 

Targmani qarTul enaze momxmareblisTvis ufro misaRebia” (.479). bolo 

faqtori, romelsac 10.4 procenti mieniWa, aris  “fsiqo-socialuri garemos 

efeqti”. mtkicebulebebia: (I) “emociuri sareklamo kampania ufro 

dafasebuli da miRebulia qarTveli momxmareblis mier, vidre logikuri” 

(.741), (II) “miuxedavad imisa, rom momxmarebelTa umravlesobas dabali 

Semosavali aqvs, ZviradRirebuli saqoneli mainc kargad iyideba” (.640), (III) 

“miznobrivi bazris SerCeva da Sefaseba ar aris mniSvnelovani, produqtis 

xelmisawvdomoba sakmarisia, rom darwmunde gayidvebSi” (.497). 

 

demografiuli cvalebadobisa da momxmareblis eTnocentrizmis 

testi. sainteresoa, gavarCioT gansxvaveba ganaTlebul da gaunaTlebel 

momxmarebels Soris. amis Sesamowmeblad, informirebuloba davyaviT or 

kategoriad, pirvel kategorias mivakuTneT momxmareblebi saSualo 

ganaTlebiT, meore kategorias ki _ umaRlesi ganaTlebiT. ANOVA-s meTodis 

gamoyenebam gviCvena, rom am kategoriebs Soris raime radikaluri sxvaoba 

ar aRiniSneba; kvlevam aCvena, rom momxmareblis ganaTleba produqtis 

arCevisas aranair gavlenas ar axdens (ix. cxrili 3.9). 

biznes-garemos gavlenasTan dakavSirebuli Cveni mesame hipoTeza iyo: 

H2c: asaki, sqesi da ganaTleba SesamCnev rols TamaSobs saqarTveloSi 

biznes- garemos Sefasebis sakiTxSi. 
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rogorc Cans, Cven mier Catarebuli kvlevis Sedegebi emTxveva 

hipoTezebs mxolod sqesis Sesaxeb.  

cxrili 3.9 ANOVA demografiul da garemo faqtorebs Soris 

Ggaremo faqtorebi 

demografiul

i cvladebi 

F 
Rirebuleba 

da 

mniSvnelobi

s done 

produqtis 

Sesaxeb 

informacii

s 

saWiroeba 

da 

reklamireb

a 

momxmarebelT

a interesebze 

zrunva 

momxmarebelz

e dayrdnoba 

biznesSi 

marketingiT 

ukmayofileb

a 
jami  

F 2.35 0.004 0.008 0.347 4.703 asaki 

mniSv. 0.126 0.949 0.931 0.556 0.031 

F 5.428 0.374 1.178 0.809 0.573 ojaxuri 

mdgomareoba 
mniSv. 0.02 0.541 0.279 0.369 0.45 

F 0.303 0.65 0.737 2.01 0.655 ganaTleba 

mniSv. 0.583 0.421 0.391 0.157 0.419 

F 0.337 0.651 4.074 5.868 2.768 sqesi 

mniSv. 0.562 0.42 0.044 0.016 0.097 

F 0.917 0.01 0.285 0.01 0.039 
Semosavali 

mniSv. 0.339 0.921 0.594 0.921 0.843 

F 0.003 6.476 0.077 6.628 

18.76

1 momxmaremelTa 

eTnocentrizmi 
mniSv. 0.959 0.011 0.782 0.011 0 

 

ANOVA-s meTodiT kvleva Catarda Semdegi faqtorebis gaTvaliswinebiT: 

asaki, ojaxuri mdgomareoba, ganaTleba, sqesi, Semosavali, momxmarebelTa 

eTnocentrizmi. Sedegebma sakmao gansxvaveba gvaCvena garemosa da sqess 

Soris gadaxraze (F = 4.074, p < 0.05), marketingiT ukmayofilebaze (F = 5.868, p < 

0.02) da jamSi (F = 2.768, p < 0.10). momxmaremelTa eTnocentrizmma aCvena 

gansxvaveba garemo efeqtebsa da momxmarebelze zrunvas Soris (F = 6.476, p < 
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0.02), marketingiT ukmayofilebaze (F = 6.628, p < 0.02), da jamSi (F = 18.761, p < 

0.01). ojaxuri mdgomareobis faqtorze sxvaoba aCvena mxolod produqtze 

informaciam da reklamirebam (F = 5.428, p < 0.02), da aseve jamSi (F = 4.703, p < 

0.05). Sedegebma dagvanaxa, rom arc erT garemo faqtors Soris sagrZnobi 

gansxvavebebi araa. 3.9 cxrilSi mocemuli Sedegebi aCvenebs, rom Semosavals 

ar gaaCnia mniSvnelovani ganmasxvavebeli efeqti garemo gavlenis 

ganStoebebze. 

msjeloba: garemos gavlena momxmarebelze. am ori naSromis SerwymiT 

CvenTvis TvalsaCino gaxda erTi ZiriTadi faqtori, romelzedac yuradReba 

gavamaxvileT _ “reklamis aRqma, rogorc informaciisa da komunikaciis 

efeqtuli wyarosi”. naSromebis “varimaqs-rotaciis” (varimax rotation) 

faqtorul analizma, momxmareblis mxridan saqarTvelos biznes garemos 

aRqmam, xolo indmewarmeTa mxridan bazris aRqmam, Sedegad igive faqtori 

mogvca, rac gamoxatulia reklamaSi, rogorc informaciis efeqtur 

wyaroSi, romelsac qarTveli momxmareblebi iyeneben. aseve reklama 

saqarTvelos bazarze SeiZleba gamoyenebul iqnas efeqturi dawinaurebis 

instrumentad. ori faqtori: momxmarebelTa interesebis dacva da 

“momxmarebelze orientaciis efeqtianoba”, aseve yuradsaRebi da 

gasaTvaliswinebelia. momxmarebelTa biznes praqtikis aRqma, marketinguli 

gamocdilebis daukmayofilebloba da “efeqturi marketinguli praqtikis, 

gamocdilebis” Seswavla indmewarmeTa mxridan xazs usvams produqtTan 

dakavSirebuli politikis mniSvnelobas, rogoricaa garantia, momsaxureba 

da sxvadasxva saxis marketinguli praqtikis Cavardnebis gamoricxva. 

“adgilobrivi kulturis codnis efeqtianoba” da “fsiqo-socialuri 

garemos efeqti” aris ori faqtori, romlebic aZliereben arguments _ unda 

iyo bazarze orientirebuli da SeimuSavo iseTi marketinguli  praqtika da 

strategia, romelic Sesaferisi iqneba adgilobrivi, miznobrivi 

bazrisaTvis.  

qarTveli momxmarebeli biznesebs, romlebic mogebaze arian 

orientirebulni, aRiqvams, rogorc ara-momxmarebelze orientirebuls. igi 

endoba reklamas, saeWvo mimarTvebis miuxedavad, da mas ZiriTad 

sakomunikacio elementad aRiqvams. momxmareblis mier biznes-garemos 
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aRqmaze zemomqmedi aSkara faqtorebia: produqtis informaciuli 

saWiroebebi da reklama, zrunva momxmareblis interesebze, momxmareblis 

biznesisadmi ndoba da daukmayofilebloba araswori marketingiT. 

e. qainaqma (Kaynak, E.) bangladeSeli momxmarebeli gamokiTxa da 

aRmoaCina Semdegi faqtorebi: momxmareblis ndoba biznesisadmi, saWiroeba 

samTavrobo regulaciisa,  moulodneli xarisxis gamo gamowveuli 

daukmayofilebloba, reklamis saSualebiT informaciis miReba, saWiroeba 

momxmarebelze orientirebuli biznesisa da mogebaze orientirebuli 

biznesebis miznebi (101). 

am ori kvlevis aRmoCenebi SegviZlia SevajamoT ramdenime Temad; 

biznesi unda iyos ufro momxmarebelze orientirebuli, vidre mogebaze da 

unda uzrunvelyos sxvadasxva sainformacio wyaroebiT mowodebuli 

informacia. 

saqarTvelos momxmareblebi naklebad akritikeben marketings, vidre 

mowinave ekonomikas. wina kvlevebTan SedarebiT, romlebic swavlobdnen 

aSS-s (gaski da eTzeli - Gaski and Etzel, 1986), avstraliis (Cani da da sxvebi - 

Chan et al., 1990), CineTis (Cani da cui - Chan and Cui, 2004) da malaiziis 

(svensonand vudi - Svenssonand  Wood, 2003) momxmareblebs (37; 38; 59; 208), 

Sedegebma gvaCvenes, rom malaizieli, Cineli da qarTveli momxmareblebi 

arian nakleb mgZnobiare araeTikuri marketinguli gamocdilebis mimarT da 

marketings naklebad akritikeben, vidre avstralieli da amerikeli 

momxmareblebi. aqedan gamomdinare, Cven SegviZlia vTqvaT, rom mocemulma 

kvlevam mogvca Sedegebi, romlebic emxrobian Canisa da cuis (Chan and Cui, 

2004) kvleevis Sedegebs. albaT, marTalia, rom CineTsa da saqarTveloSi 

momxmareblis interesebis gaTvaliswineba migviTiTebs mowinave ekonomikis 

ukan Camotovebasa da axal safexurze gadasvlas. 

   Canma da cuim (Chan and Cui, 2004) kvlevis Sedegad daamtkices, rom CineTSi 

gardamaval periodSi, indmewarmeTa garkveul nawilze kanonsawinaaRmdego 

qmedebebi dawesda, isic momxmareblis xarjze, romelic iTvaliswinebda 

mcdar sareklamo kampanias, safirmo niSnis darRveviT gamoyenebas da sxva 

araeTikur biznes praqtikas (38). rogorc hu da sini (Ho and Sin, 1988)  
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ambobdnen, am gardamaval periods davisa da paeqrobis gareSe ar Cauvlia, 

da eWvqveS myofi SemTxvevebi da momxmareblis ukmayofileba ufro da ufro 

xSiri gaxda (79). gasaTvaliswinebelia is faqtic, rom  saqarTvelos 

momxmareblebmac ganvles gardamavali periodisTvis damaxasiaTebeli 

msgavsi procesebi. maSasadame, daukmayofileba gardamavali procesis 

bunebrivi Sedegia. sxva mxriv, momxmareblebi ar arian kmayofilebi, Tu 

rogor epyrobian da agvareben wamoWril Civilebs, problemebs, Rebuloben 

gamasworebel RonisZiebebsa da iReben produqtisa da garantiis 

pasuxismgeblobas TavianT Tavze. 

   ramdenime wina kvlevis SeTavsebiT (169; 170), qarTveli momxmareblebi 

arian keTilganwyobilni reklamis mimarT. rogorc, zao da Seni (Zhao and 

Shen, 1995) amboben, saqarTveloSi mimdinare gardamavali ekonomikis 

pirobebSi, roca Sesyidvebis bazari miwodebas eqvemdebareba, 

momxmareblebma daiwyes marketinguli praqtikis SeTavseba, romelic 

maTTvis siaxles warmoadgenda, rogoricaa satelevizio reklama da 

gayidvebis dawinaureba. maSasadame, reklama dawinaurebis erT-erTi saimedo 

da efeqtuli meTodia (235). 

akimovas (Akimova,  2000)  ukrainaSi gamoqveynebuli naSromis mixedviT, 

kvlevam aCvena, rom firmebis konkurentunarianobis done turbulentur 

garemoSi, sadac gardamavali ekonomikaa, dakavSirebulia sabazro 

orientaciis ganviTarebis donesTan (8). kvlevis Sedegebma, aseve, mogvca 

kohli da javorskisK(Kohli, A.K, Jaworski, B.J, 1990) mier wamoyenebuli 

Teoriuli winadadebebis damatebiTi cdiseuli samxilebi, rom sust 

ekonomikur viTarebaSi arsebobs Zlieri kavSiri sabazro orientaciasa da 

Sesrulebas Soris (114). 

    qarTvel xalxs sjera da endoba reklamis Sinaarss, miuxedavad misadmi 

gaCenili eJWvebisa da macduri mesijebisa, Setyobinebisa, da aRiqvamen mas, 

rogorc aucilebel elements momxmarebelTan komunikaciis dasamyareblad. 

produqtis dawinaureba da brendis Seqmna reklamis saSualebiT ufro 

advilad da martivad miiRweva, vidre mosalodnelia megobruli da ndobis 

gamomxatveli sareklamo kampaniiT.  
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    xSirad qarTveli importiorebi, romlebic produqtis warmoebas sxva 

qveynebSi gegmaven, produqtis moTxovnilebaze gavlenis momxdeni 

faqtorebis Segrovebisas marcxs ganicdian. imisaTvis, rom importuli 

produqti ufro misaRebi gavxadoT qarTveli momxmareblebisTvis, ramdenime 

nabijia gadasadgmeli distributorebisa da importiorebis mxridan. 

upirveles yovlisa, gasarkvevia, rogor gegmaven kompaniebi bazarze 

momxmareblis ndobas Seqmnas? meore, rogor SeuZlia kompanias miiRos 

mTavrobis zedamxedveloba ise, rom saukeTesod emsaxuros momxmarebelTa 

saWiroebebs? mesame, ra SeuZliaT qarTul kompaniebs gaakeTon imisaTvis, 

rom produqtis xarisxi daemTxves momxmarebelTa molodins, miawodos 

ufro sando informacia da Seqmnas momxmarebelze orientirebuli sawarmo? 

aseve, momxmarebeli adgilobrivad warmoebul produqts unda endos. 

bolos, aRqmis variaciebi biznessa da marketingul praqtikaSi sqesisa da 

asakis mixedviTac unda iyos Seswavlili. am saerTo daskvnidan 

gamomdinare, viRaca SeiZleba SegvekamaTos, saqarTvelos msgavs qveynebSi, 

sadac dabali eTikuri standartebia, saerTaSoriso marketologebs 

SeRwevis meti SesaZlebloba aqvT, vidre iseT qveyanaSi, rogoricaa aSS. 

avtors sjera, rom, biznesis globalizaciis procesSi, msgavs midgomas 

SeuZlia konkurentulad araxelsayreloba gamoiwvios. garda amisa, 

SesaZloa saerTaSoriso marketologis saqmianoba ufro nayofieri iyos  

saqarTvelos msgavs qveynebSi, gamoiyenon maTi eTikuri praqtikebi ise, rom 

diferencirebuli TvisebebiT  SedarebiTi upiratesoba moipovon. Cveni 

rekomendacia, agreTve, gamarTlebulia kvlevis im Sedegebis mixedviT, 

qarTveli momxmareblebi naklebad zrunaven  Seiqmnan xelsayreli Tvisebebi 

biznesis mimarT. es aZlevs Zalze did SesaZleblobas saerTaSoriso 

marketologebs, rom gamoiyenon “eTika”, rogorc damatebiTi 

diferencirebuli instrumenti iseT qveyanaSi, rogoricaa saqarTvelo. 
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3. 2. respondentebis mier pwq-s Sesaxeb informaciis gamoyeneba 

 

gamokvlevis es nawili mieZRvna qarTveli momxmareblis mier sxvadasxva 

myidvelobiT situaciebSi pwq informaciis gamoyenebas. am TavSi movaxdenT 

hipoTezebis _ H3a, H3b, H3c da H3d gadasinjvas. faqtoruli analizi 

Catarda varimaqsis rotaciis saSualebiT imisaTvis, rom dagvenaxa is 

TvalSisacemi faqtorebi, rac xazs usvams qarTveli xalxis mier pwq-s 

informaciis gamoyenebis saWiroebas. demografiuli cvladebis gavlena ki 

Semowmda T-testiTa da ANOVA-s meTodiT. d. laskus da h. babis (Lascu, D-N., 

Babb, H.W.), o. zainisa da n. iasinis (Zain, O. M.,  and Yasin, N. M.) msgavsad, 

saSualo qulebis daTvla moxda skalaze dayrdnobiT, romelic meryeobs 1-

dan 5-mde (121; 231). 3.10 cxrili aCvenebs d. laskusa da h. babis mier 

poloneTSi, xolo o. zainisa da n. iasinis mier uzbekeTSi Catarebuli 

kvlevebis Sedegebis saSualo qulebis Sedarebebs (121; 231).  

cxrili 3.10.  respondentebis mier pwq-s informaciis gamoyeneba. 
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roca vyidulob Zvir saqonels, rogoric aris manqana, 

televizori, macivari, me yovelTvis vcdilob 

davadgino, sad aris igi damzadebuli 

4.48 4.35 4.16 

2 
rom davrwmunde produqtis maRal xarisxSi, me 

vuyureb, Tu sadaa igi damzadebuli 
3.93 4.00 3.55 

3 

pirovnebam yovelTvis unda miaqcios yuradReba 

warmoSobis qveynis informacias, roca yidulobs 

produqts, romelsac aqvs wunis maRali riski. mag. 

majis saaTis yidva 

3.91 3.88 3.98 

4 
me vTvli, rom warmoSobis qveynis Sesaxeb informaciis 

gaTvaliswineba Zalze mniSvnelovania 
3.91 3.95 3.36 
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3.10 cxrilis gagrZeleba 

5 

pirovnebam unda gaiTvaliswinos informacia produqtis 

warmoSobis qveyanaze, roca yidulobs produqts, 

romelsac aqvs wunis dabali riski, mag. fexsacmlis 

SeZena 

3.88 3.54 3.95 

6 

rom viyido produqti, romelic misaRebia Cemi 

ojaxisaTvis, me viTvaliswineb am produqtis 

warmoSobis qveyanas 

3.85 3.69 2.98 

7 

roca vyidulob axal produqts, warmoSobis qveyana 

aris informaciis pirveli wyaro, romelsac me 

viTvaliswineb 

3.8 3.74 2.95 

8 
me mimaCnia, rom warmoSobis qveyana gansazRvravs 

produqtis xarisxs 
3.78 3.77 3.22 

9 me vuyureb “damzadebulia ...Si” etikets tansacmelze 3.57 3.94 3.39 

10 

me vakvirdebi warmoSobis qveynis informacias, rom 

avarCio saukeTeso produqti misaRebi produqtis 

klasSi 

3.55 3.86 3.15 

11 

Tu me meqneba mcire gamocdileba produqtis Sesaxeb, me 

moviZieb adgilobrivi warmoSobis qveynis Sesaxeb 

informacias am produqtze, rom damexmaros 

gadawyvetilebis miRebaSi 

3.53 3.65 3.38 

12 

roca vyidulob iaf saqonels, rogoric aris maisuri, 

naklebad mniSvnelovania, romel qveyanaSia igi 

damzadebuli 

3.38 3.08 3.60 

13 

warmoSobis qveynis Sesaxeb informaciis Segroveba 

naklebad  mniSvnelovania iafi saqonlisTvis, vidre 

Zviri saqonlisTvis 

3.36 3.91 3.61 

 saerTo saSualo 3.76 3.8 3.48 

SeniSvna: saSualo qula dafuZnebulia 5-balian Sefasebis kriteriumze: 1 = kategoriulad ar 

veTanxmebi; 2 = ar veTanxmebi;  3 = arc vuarvyof, arc veTanxmebi; 4 = veTanxmebi; da 5 = 

dabejiTebiT veTanxmebi 

3.10 cxrilis mixedviT, yvelaze maRali saSualo (4.48) maCvenebeli aqvs 

iseTi Zviriani saqonlis yidvas, rogoricaa manqana, televizori da 

macivari. es niSnavs imas, rom qarTveli momxmareblebi Zviriani produqtis 
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yidvisas afaseben informacias pwq-s Sesaxeb da piriqiT, iaffasiani 

produqtis SeZenisas isini nakleb mniSvnelobas aniWeben pwq-s.  es naCvenebia 

saSualo maCveneblebiT _ 3.38 da 3.36 (ix. me-12 da me-13 debulebebi 3.10 

cxrilSi). pwq informacia aseve saWiroa, roca yiduloben umaRlesi 

xarisxisa da brendis produqts, risi saSualo maCvenebelicaa 3.93. 

qarTvelebi aseve eZieben pwq-s Sesaxeb informacias, rodesac saqme exeba 

maRalriskian saqonels (saSualo qula 3.91). qarTveli momxmareblis azriT, 

pwq-s Sesaxeb informaciis Zieba aucilebelia (3.91) maSinac ki, rodesac 

isini yiduloben iseT dabalriskian saqonels, rogoricaa fexsacmeli (3.88). 

imisaTvis, rom iyidon iseTi produqti, romelic misaRebi da mosawonia maTi 

megobrebisa da ojaxis wevrebisaTvis, qarTveli momxmarebeli eZiebs 

informacias pwq-s Sesaxeb (3.85). igive SeiZleba iTqvas axali produqtis 

yidvisas (3.80). Tumca pwq-s Sesaxeb informacia naklebad saWirod miaCniaT 

qarTvel momxmareblebs, roca saqme exeba iseTi produqtis SeZenas, 

rogoricaa fexsacmeli (3.57) an rodesac arCeven produqtis klass (3.55). 

amrigad, SegviZlia davaskvnaT, rom qarTveli momxmareblisaTvis pwq-s 

Sesaxeb informacia aucilebeli ramaa xSir, magram ara yvela SemTxvevaSi, 

romlis mTliani saSualoc aris 3.76. 

Cveni pirveli hipoTeza pwq-s Sesaxeb informaciis gamoyenebis Taobaze 

iyo aseTi: 

 H3a: sxvadasxva Semamcirebel faqtors SeiZleba gansxvavebuli gavlena 

hqondes pwq-s Sesaxeb informaciis gamoyenebaze. qarTveli momxmarebeli, 

garkveul situaciebSi, met yuradRebas aqcevs informacias pwq-s Sesaxeb, 

magaliTad, rodesac produqti ufro Zviri da sariskoa moxmarebis 

TvalsazrisiT. 

ucxoeTSi Catarebul kvlevebSi  dafiqsirebulia, rom produqtisa da 

brendis cnobadoba, fasi, aRqmuli riski da CarTulobis done CarCoSi 

aqcevs pwq-s Sesaxeb informaciis gamoyenebas. d. laskus da h. babis (Lascu, D-

N., Babb, H.W.), agreTve o. zainisa da n. iasinis (Zain, O. M.,  and Yasin, N. M.)  

kvlevebi gviCvenebs, rom poloneli, uzbeki da qarTveli momxmareblisaTvis 

pwq-s Sesaxeb informaciis miReba gansakuTrebiT saWiroa maSin, rodesac 

saqme exeba maRalfasian, xarisxian da riskian produqts (121; 231). 
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rodesac saqme exeba maRalriskian produqts, saSualo maCveneblebi 

Semdegnairia: saqarTvelo _ 3.91, poloneTi _ 3.98 da uzbekeTi _ 3.88, xolo 

Zviriani produqtis SemTxvevaSi _ saqarTvelo _ 3.91, poloneTi _ 3.98 da 

uzbekeTi _ 3.88. qarTvelebisa da polonelebisagan gansxvavebiT, uzbeki 

momxmarebeli mniSvnelobas ar aniWebs informacias pwq-s Sesaxeb roca saqme 

exeba iseT dabalriskian produqts, rogoricaa, magaliTad, fexsacmeli. 

saSualo maCveneblebi am SemTxvevisTvis Semdegnairia: saqaTvelo _ 3.88; 

poloneTi _ 3.95; uzbekeTi _ 3.54. qarTvelebi da uzbekebi, polonelebisagan 

gansxvavebiT, naklebad Zviriani produqtis yidvisas naklebad iyeneben pwq-s 

Sesaxeb informacias (saSualoebi: saqarTvelo _ 3.38, poloneTi _ 3.60 da 

uzbekeTi _ 3.08). aseve, polonelebisa da qarTvelebisagan gansxvavebiT, 

uzbeki momxmarebeli mniSvnelobas aniWebs niSans “damzadebulia ...Si”. amis 

saSualo maCveneblebia: saqarTvelo _ 3.57, poloneTi _ 3.39 da uzbekeTi _ 

3.94. Tu SevajamebT, qarTveli, poloneli da uzbeki respondentebis pasuxebi 

msgavsia.  

maRali xarisxis, axali da Zviriani produqtis yidvis situaciebSi 

dafiqsirebuli TiTqmis msgavsi maCveneblebi Cveni hipoTezebis 

marTebulobaze miuTiTebs. 

cxrili 3.11. pwq-s Sesaxeb informaciis skalis saSualo qulebs Soris 
korelaciis koeficientebis mniSvnelobebi  

 mTavari 
maCveneblebi 
axali kvleva 
(qarTveli 
momxmarebeli) 

zaini da iasini 
 (Zain And Yasin) 
(uzbeki 
momxmarebeli) 

lasku da babi 
 (Lascu and Babb) 
(poloneli 
momxmarebeli) 

mTavari 
maCveneblebi 
axali kvleva 
(qarTveli 
momxmarebeli) 

1 0.62 0.41 

zaini da iasini 
 (Zain And Yasin) 
(uzbeki 
momxmarebeli) 

0.62 1 0.22 

lasku da babi 
 (Lascu and Babb) 
(poloneli 
momxmarebeli) 

0.41 0.22 1 
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qarTveli da uzbeki momxmareblebis pasuxebi TiTqmis erTmaneTis 

msgavsia. maT saSualo qulebs Soris arsebuli korelaciis koeficientia 

0.62. korelaciis koeficienti qarTveli da poloneli momxmareblis 

saSualo qulebs Soris _ 0.41-ia, uzbeki da poloneli momxmareblis 

saSualoebs Soris _ 0.22 (ix. cxrili 3.11). yovelive zemoxsenebuli 

SeiZleba aixsnas maTTvis saerTo sabWoTa kavSiris istoriiT. 

Cveni meore hipoTeza pwq-s Sesaxeb informaciis gamoyenebis Taobaze 

iyo:  

H3b: qarTveli momxmarebeli pwq-s Sesaxeb informacias iyenebs 

saqonlis SeZenis gansxvavebul situaciaSi. 

3.10 cxrili gvaZlevs monacemebs momxmareblis mier sxvadasxva 

situaciaSi pwq-s Sesaxeb informaciis gamoyenebis Taobaze. aRricxva 

TiToeuli cxrilisaTvis icvleba 4.48-dan 3.36-mde. aqedan SegviZlia 

davaskvnaT, rom hipoTezebi SesabamisobaSi modis zemomoyvanil kvlevebTan. 

Cveni mesame hipoTeza pwq-s Sesaxeb informaciis gamoyenebis Taobaze 
iyo aseTi: 

H3c: rogorc yofili sabWoTa qveyana, saqarTvelos momxmareblis mier 

pwq-s Sesaxeb informaciis gamoyeneba uzbekeTisas ufro hgavs, vidre 

poloneTisas. 

rogorc 3.10 cxrilSia mocemuli, am kvlevis saSualo qulebi (3.76) da 

n. iasinisa da o. zainis mier Catarebuli kvlevis saSualo maCvenebeli (3.80)  

aris ufro maRali, vidre d. laskusa da h. babis (Lascu, D-N., Babb, H.W.) (3.48). 

es saSualebas gvaZlevs, davaskvnaT: qarTveli da uzbeki momxmarebeli pwq-s 

Sesaxeb informacias did mniSvnelobas aniWebs sxvadasxva situaciaSi. 

kvlevis Sedegebi adasturebs Cven mier SemoTavazebul hipoTezas.  

d. laskusa da h. babis (Lascu, D-N., Babb, H.W.) kvlevebis sawinaaRmdegod, 

Cvenma da o. zainisa da n. iasinis (Zain, O. M.,  and Yasin, N. M.)  gamokvlevebma 

aCvenes, rom qarTveli da uzbeki momxmarebeli aqtiurad iyenebs pwq-s 

Sesaxeb informacias, roca yidulobs axal an iseT produqts, romelic 

misaRebia misi megobrebisa da ojaxis wevrebisaTvis. qarTvelebi 

gansakuTrebiT did mniSvnelobas aniWeben megobrebisa da ojaxis wevrebis 
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ideebsa da azrebs. es naCvenebia me-6 da me-7 debulebebis  saSualo 

qulebiT, romlebic o. zainisa da n. iasinis (Zain, O. M.,  and Yasin, N. M.)  

mixedviT aris 3.74 da 3.69, Cveni kvlevebis mixedviT _ 3.8 da 3.85, xolo d. 

laskusa da h. babis (Lascu, D-N., Babb, H.W.) mixedviT _ 2.95 da 2.98. (121; 231). 

mocemuli debulebebis dabali saSulo maCveneblebi miuTiTebs imas, rom 

poloneli momxmarebeli sagrZnoblad didi doziT iyenebs informacias pwq-

s Sesaxeb rodesac saqme exeba raime msxvil nayidobas. 

 

faqtoruli analizi. faqtoruli analizi Catarda imisaTvis, rom 

gamogvekveTa pwq-s informaciis gamoyenebis aucileblobis TvalSisacemi 

punqtebi. faqtoruli analizi qmnis hipoteTikur konstruqciebs, anu 

faqtorebs, romlebic warmoadgenen cvladebs (72).  

faqtoruli analizis ZiriTad komponentad gamoyenebul iqna “varimaqs-

rotaciis” (varimax rotation) meTodi da punqtebi 0.40-s zeviT faqtor 

datvirTviT. punqtebs datvirTviT 0.40 da zeviT aqvT fsiqologiuri 

mniSvneloba maSin, roca ufro dabali datvirTvis punqtebs SeiZleba 

statistikuri mniSvnelobac mieniWoT. j. kimisa da c. miuleris (Kim J-O. and 

Mueller, C.W.) rekomendaciis gaTvliswinebiT, komponentebi airCeva iseTi 

SemTxvevebidan, sadac TviTregulirebis done 1-s aRemateba (105). 

zemomoyvanili kriteriumebis gamoyenebiT, faqtorulma analizma Seqmna 

oTxi faqtori, axsnadi gadaxriT 54,63 procenti (ix. cxrilebi 3.12 da 3.13).  

cxrili 3.12. pwq-s Sesaxeb informaciis faqtoruli analizi 

faqtorebis wili 
faqtorebi 

1 2 3 4 

faqtori 1: riskis minimizacia     

pirovnebam yovelTvis unda miaqcios yuradReba 

warmoSobis qveynis Sesaxeb informacias, roca 

yidulobs produqts, romelsac aqvs wunis maRali 

riski. mag. majis saaTis yidva 

.689 .062 -.002 .063 

me vuyureb “damzadebulia ...Si” etikets 

tansacmelze 
.679 .194 -.027 -.177 
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3.12 cxrilis gagrZeleba 

faqtorebis wili 
faqtorebi 

1 2 3 4 

roca vyidulob Zvir saqonels, rogoric aris 

manqana, televizori, macivari, me yovelTvis 

vcdilob davadgino, sad aris damzadebuli 

.662 -.030 .133 .035 

rom davrwmunde produqtis maRal xarisxSi, me 

vuyureb, Tu sadaa igi damzadebuli 
.556 .240 .293 .178 

me vTvli, rom warmoSobis qveynis Sesaxeb 

informaciis gaTvaliswineba Zalze mniSvnelovania 
.548 .320 .257 .054 

faqtori 2: socialuri gavlena     

rom viyido produqti, romelic misaRebia Cemi 

ojaxisaTvis, me viTvaliswineb am produqtis 

warmoSobis qveyanas 

.129 .755 -.056 -.044 

me vakvirdebi warmoSobis qveynis informacias, rom 

avarCio saukeTeso produqti misaRebi produqtis 

klasSi 

.184 .703 .084 .088 

roca vyidulob axal produqts, warmoSobis 

qveyana aris informaciis pirveli wyaro, romelsac 

me viTvaliswineb 

.005 .640 .463 -.086 

Tu me meqneba mcire gamocdileba produqtis 

Sesaxeb, me moviZieb adgilobrivi warmoSobis 

qveynis Sesaxeb informacias am produqtze, rom 

damexmaros gadawyvetilebis miRebaSi 

.339 .447 -.398 .327 

Ffaqtori 3: xarisxis aRqma     

me mimaCnia, rom warmoSobis qveyana gansazRvravs 

produqtis xarisxs 
.217 .032 .815 .122 

pirovnebam unda gaiTvaliswinos informacia

produqtis warmoSobis qveyanaze, roca yidulobs 

produqts, romelsac aqvs wunis dabali riski. mag. 

fexsacmlis SeZena 

.392 .143 .418 -.118 
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3.12 cxrilis gagrZeleba 

faqtori 4: fasze mgrZnobeloba     

roca vyidulob iaf saqonels, rogoric aris 

maisuri, naklebad mniSvnelovania, romel qveyanaSia 

igi damzadebuli 

.057 -.079 -.117 .767 

warmoSobis qveynis Sesaxeb informaciis Segroveba 

naklebad  mniSvnelovania iafi saqonlisTvis, 

vidre Zviri saqonlisTvis. 

-.055 .103 .160 .766 

SeniSvnebi: gamoyenebuli meTodi: ZiriTadi komponentis analizi. “varimaqs-rotaciis” 

(varimax rotation) meTodi: varimaqsi kaizeri (Kaiser) normalizaciiT. 

3.12 cxrilSi pirvel faqtors warmoadgens: “pirovnebam yovelTvis unda 

miaqcios yuradReba warmoSobis qveynis Sesaxeb informacias, roca 

yidulobs produqts, romelsac aqvs wunis maRali riski. mag. majis saaTis 

yidva. (0.689)”, “me vuyureb “damzadebulia ...Si” etikets tansacmelze (0.679)”, 

“roca vyidulob Zvir saqonels, rogoric aris manqana, televizori, 

macivari, me yovelTvis vcdilob davadgino, sad aris damzadebuli (0.662)”, 

“rom davrwmunde produqtis maRal xarisxSi, me vuyureb, Tu sadaa igi 

damzadebuli (0.556)”, da “me vTvli, rom warmoSobis qveynis Sesaxeb 

informaciis gaTvaliswineba Zalze mniSvnelovania (0.548)”.  es faqtori 

mTliani gadaxris 18.13 procents moicavs da SeiZleba ewodos riskis 

minimizacia. meore faqtori mTliani variaciis 14.72 procentia da 

warmoadgens: “rom viyido produqti, romelic misaRebia Cemi ojaxisaTvis, 

me viTvaliswineb am produqtis warmoSobis qveyanas (0.755)”, “me vakvirdebi 

warmoSobis qveynis informacias, rom avarCio saukeTeso produqti misaRebi 

produqtis klasSi (0.703)”, “roca vyidulob axal produqts, warmoSobis 

qveyana aris informaciis pirveli wyaro, romelsac me viTvaliswineb 

(0.640)”,  da “Tu me meqneba mcire gamocdileba produqtis Sesaxeb, me 

moviZieb adgilobrivi warmoSobis qveynis Sesaxeb informacias am 

produqtze, rom damexmaros gadawyvetilebis miRebaSi (0.447)”. is SeiZleba 

SevafasoT, rogorc socialuri gavlena. mesame faqtori Seadgens 11.01 

procents, rac xarisxis aRqmadaa wodebuli. es faqtori warmoadgens: “me 

mimaCnia, rom warmoSobis qveyana gansazRvravs produqtis xarisxs (0.815)”, da 

“pirovnebam unda gaiTvaliswinos informacia produqtis warmoSobis 
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qveyanaze, roca yidulobs produqts, romelsac aqvs wunis dabali riski. 

mag. fexsacmlis SeZena. (0.418)”.   bolo faqtori mTliani variaciis 10.76 

procentia da SegviZlia davarqvaT fasis mimarT mgrZnobiareni. es faqtori 

warmoadgens: “roca vyidulob iaf saqonels, rogoric aris maisuri, 

naklebad mniSvnelovania, romel qveyanaSia igi damzadebuli. (0.815)”, da 

“warmoSobis qveynis Sesaxeb informaciis Segroveba naklebad  

mniSvnelovania iafi saqonlisTvis, vidre Zviri saqonlisTvis (0.418)”.   

cxrili 3.13.  pwq-s Sesaxeb informaciis faqtoruli analizis Sedegi 

faqtorebi  
wili variaciis% 

zrdis 
variacia%

faqtori 1:  riskis minimizacia  2.357 18.132 18.132 

faqtori 2: socialuri gavlena  1.914 14.722 32.854 

faqtori 3: xarisxis aRqma  1.431 11.011 43.865 

faqtori 4: fasze mgrZnobeloba  1.399 10.764 54.63 

SeniSvna: rotacia ajamebs mTliani variaciis datvirTvas. 

yvela faqtori mxars uWers H2b hipoTezas, igi oTx gansxvavebul 

ZiriTad tendencias afasebs, romlebic dominirebs qarTveli momxmareblis 

mier pwq-s Sesaxeb informaciis gamoyenebaSi. 

 

sandoobis analizi.   

cxrili 3.14 sandoobis statistika  

 

kronbaxis alfa

(Cronbach`s Alfa) faqtorTa nomeri

yvela .730 13 

faqtori 1 .701 5 

faqtori 2 .588 4 

faqtori 3 .460 2 

faqtori 4 .436 2 
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kronbaxis alfa (Cronbach`s Alfa) 0.730 koeficienti SeiZleba CaiTvalos 

sakmaod maRal sandoobis koeficientad. Amasze dayrdnobiT, SeiZleba 

miviCnioT, rom cametive gamoyenebuli punqti zomavs erTsa da imave 

konstruqcias pwq-s Sesaxeb, amasTanave, Semajamebeli sazomi SeiZleba 

gamoviyenoT imisaTvis, rom pwq-s Sesaxeb informaciis saWiroebam 

warmoadginos respondentebis qulebi. pirveli faqtori Seicavs 5 punqts 

sandoobiT 0.701; me-2 faqtori  Seicavs oTx faqtors sandoobiT 0.588; me-3 

faqtori Sedgeba ori punqtisagan sandoobiT 0.460 da me-4 faqtori ori 

punqtisaganaa Semdgari, romlis sandoobacaa 0.436. me-3 da me-4 faqtorebis 

sandooba sagrZnoblad dabalia (ix. cxrili 3.14). 

demografiuli cvladebis testi.  momxmareblis demografiam SesaZloa 

gavlena iqonios pwq-s efeqtis xasiaTze. sxvadasxva demografiul segmentSi 

sxvadasxva saxis pwq-s efeqti SeiZleba davafiqsiroT. imis gasagebad, 

TamaSobs Tu ara ganmasxvavebel rols sqesi, ojaxuri mdgomareoba, asaki, 

ganaTleba da saSemosavlo done pwq-s Sefasebaze, T-testi iqna 

warmodgenili. respondentebi daiyvnen or asakobriv jgufad: 35 wlamde 

axalgazrda da 35 welze didi. Semdeg, axalgazrda jgufi gaiyo or 

nawilad: 24 welze axalgazrda da 24-dan 35 wlamde. kidev erT saintereso 

sakiTxs warmoadgens, aris Tu ara gansxvaveba umaRlesi ganaTlebis mqone 

momxmarebelsa da naklebad ganaTlebul momxmarebels Soris pwq-s efeqtis 

sakiTxTan dakavSirebiT. aRniSnulis gasarkvevad, ganaTlebuli kategoria 

or calkeul kategoriad daiyo _ pirveli Seicavda respondentebs saSualo 

ganaTlebiT, meore ki _ umaRlesi ganaTlebiT, aRniSnuli gulisxmobs 

universitets da ufro maRal dones (ix. cxrili 3.15). 

cxrili 3.15. T-testi demografiul cvladebsa da pwq-s Sesaxeb informaciis 
saWiroebas Soris 

pwq-s Sesaxeb informaciis aucileblobis ganzomilebebi 
demografiuli 

cvladebi 
riskis 

minimizacia 

socialuri 

gavlena 

xarisxis 

aRqma 

fasze 

mgrZnobeloba jamSi 

sqesis mixedviT 

mamrobiTi 3.33 3.70 3.70 3.29 3.66 

mdedrobiTi 3.74 3.95 3.82 3.43 3.83 

T-Rirebuleba -3.142*** -2.211** -.530* -1.106 -3.11*** 
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3.15 cxrilis gagrZeleba 

pwq-s Sesaxeb informaciis aucileblobis ganzomilebebi 
demografiuli 

cvladebi 
riskis 

minimizacia 

socialuri 

gavlena 

xarisxis 

aRqma 

fasze 

mgrZnobeloba jamSi

ganaTlebis mixedviT 

umaRlesi 3.58 3.98 3.74 3.45 3.85 

saSualo 3.56 3.78 3.77 3.34 3.72 

T-Rirebuleba .175 1.549 -.234 .834 2.06** 
Semosavlis mixedviT  

III/IV 3.53 3.74 3.96 3.28 3.78 

I /II 3.61 3.95 3.62 3.45 3.76 

T-Rirebuleba -.576 -1.883* 2.894*** -1.464 0.32 

Aasakis mixedviT 

>35 3.55 3.69 3.74 3.37 3.70 

<35 3.58 3.98 3.74 3.45 3.85 

T-Rirebuleba 
-.211 -2.172** -.022 

-.627 

-

2.36** 

<23 3.54 4.06 3.76 3.42 3.82 

>35 3.62 3.58 3.75 3.31 3.71 

T-Rirebuleba -.568 4.450*** .049 .909 2.07** 

Oojaxuri mdgomareobis mixedviT 

daojaxebeli 3.58 4.02 3.80 3.40 3.84 

dauojaxebeli 3.57 3.74 3.73 3.36 3.71 

T-Rirebuleba .090 2.450**  .552 .327 2.35** 

momxmarebelTa eTnocentrizmis mixedviT  

maRali CE 3.59 3.92 3.89 3.32 3.78 

dabali CE 3.55 3.79 3.68 3.43 3.76 

T-Rirebuleba 0.28 1.20 1.75* -0.94 0.317 
SeniSvna: saSualo qulebi eyrdnoba 5-balian skalas 1 _ (ar veTanxmebi)-dan 5 _ (veTanxmebi)-mde. 

veyrdnobiT ra organStoebian damoukidebel nimuSebs, vzomavT Tanasworobis saSualos (miCneulia 

Tanabari gadaxrebi); sadac *,**   da    ***  warmoadgens statistikur mniSvnelobas 0.1, 0.05 da 0.01-ze. 

a mTliani warmoadgens TiToeuli respondentis saSualo qulas, romelic afasebs skalis yvela 

punqts. 
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pwq-s Sesaxeb informaciis saWiroebaze demografiuli parametrebis 

gavlenis gamoTvlisas gamoarkvies, rom genderi seriozul gadamwyvet 

rols TamaSobs. qali momxmarebeli ufro did mniSvnelobas  aniWebs pwq-s 

Sesaxeb informacias, vidre mamakaci. es SeiZleba CamovayaliboT sam 

debulebaSi: esenia: riskis minimizacia (t =-3.142, p<0.01), socialuri gavlena 

(t =-2.211, p<0.05), xarisxis aRqma (t =-0.530, p<0.10) da mTlianoba (t =-3.11, p<0.01). 

rodesac vamowmebT asakis gavlenas pwq-s Sesaxeb informaciaze, vxedavT, 

rom, ZiriTadad, 35 wlis momxmarebels adareben momxmarebels 35 wlis 

zeviT (t =2.06, p<0.05) da momxmarebels 24 wlis qveviT adareben momxmarebels 

35 wlis zeviT (t =-2.36, p<0.05). aseve, es aris aRsaniSnavi socialuri 

gavlenis faqtorisas (t = -2.172, p< 0.05), rac meryeobs 24-dan 35 wlamde. 

Aasakovani momxmarebeli did mniSvnelobas aniWebs pwq-s Sesaxeb 

informacias. 

ganaTlebam gamoavlina gansxvavebuli efeqti socialuri gavlenis 

faqtoris (t = 4.45, p< 0.01) da mTlianobis (t = 2.07, p< 0.05) mixedviT. umaRlesi 

ganaTlebis momxmarebeli socialuri gavlenisas iyenebs pwq-s Sesaxeb 

informacias. n. deleneris (Delener, N.) kvlevebis Sedegebma gvaCvenes 

ganaTlebis gansxvavebuli damaxasiaTebeli niSnebi (47). Semosavali 

amJRavnebs gansxvavebul efeqts socialuri gavlenisa (t = 1.883, p < 0.10)   da 

xarisxis aRqmis faqtorebze ( t = 2.894, p < 0.01) . maSin, roca maRali 

Semosavlis momxmarebeli socialuri gavlenis faqtoris dros farTod 

gamoiyenebs informacias pwq-s Sesaxeb, dabali Semosavlis momxmarebeli 

informacias pwq-sPSesaxeb gamoiyenebs xarisxis aRqmis SemTxvevaSi. ojaxuri 

mdgomareoba pwq-s Sesaxeb informaciis gamoyenebaSi did rols TamaSobs 

maSin, roca saqme exeba socialuri gavlenis faqtors (t = 2.45, p < 0.05)  da 

mTlianobas (t = 2.35, p < 0.05). daqorwinebuli momxmarebeli ufro metad 

iyenebs informacias pwq-s Sesaxeb, vidre dauqorwinebeli. bolos, 

momxmareblis eTnocentrizms gavlena aqvs xarisxis aRqmis faqtorze (t = 

1.75, p < 0.10). ufro eTnocentruli momxmarebeli met yuradRebas uTmobs 

informacias pwq-s Sesaxeb (ix. cxrili 3.15). T-testze damatebiT  ANOVA  

Catarda demografiul cvladebze. ANOVA-s Sedegebma daamtkica, rom 

sxvadasxva demografiuli segmenti sxvadasxvanairad iyenebs pwq-s Sesaxeb 
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informacias (ix. cxrili 3.16). asaki did gavlenas axdens mTlian pwq-s 

Sesaxeb informaciaze (F= 4.246, p < 0.05). ganaTleba da ojaxuri mdgomareoba 

gavlenas axdens socialur faqtorsa da mTlianobaze; es misaRebia 

socialuri statusis (F= 19.8, p < 0.01), (F= 6.05, p < 0.05),  da mTlianobis 

SemTxvevaSi (F= 4.294, p < 0.05), (F= 5.556, p < 0.05). AANOVA testis Sedegebis 

drosac genderi did rols TamaSobs. es aRsaniSnavia mTlianobaSi da sam 

faqtorze, esenia: riskis minimizacia (F = 9.869, p < 0.01), socialuri gavlena 

(F = 3.544, p < 0.10) da xarisxis aRqma (F = 8.378, p < 0.01). bolos, momxmareblis 

eTnocentrizmi amJRavnebs sakmaod gansxvavebul rols xarisxis aRqmis 

faqtoris SemTxvevaSi (F = 3.053, p < 0.10). 

cxrili 3.16. ANOVA demografiul cvladebsa da pwq-s Sesaxeb informaciis 
saWiroebas Soris 

pwq-s Sesaxeb informaciis saWiroebis 
ganzomilebebi   

demografiuli 
cvladebi 

F 
faseuloba 
da 
mniSvnelov-
nebis done 

riskis 
minimizacia

socialuri 
gavlena 

xarisxis 
aRqma 

fasze 
mgrZno-
beloba jami

F 0.031 2.4 0.055 0.695 4.246 asaki 

mniSvn. 0.861 0.122 0.815 0.405 0.04 

F 0.009 6.005 0.305 0.107 5.556 ojaxuri 

mdgomareoba mniSvn. 0.927 0.015 0.581 0.744 0.019 

F 0.322 19.8 0.002 0.825 4.294 ganaTleba 

mniSvn. 0.571 0 0.961 0.364 0.039 

F 9.869 4.887 0.968 1.228 9.64 sqesi 

mniSvn. 0.002 0.028 0.326 0.269 0.002 

F 0.331 3.544 8.378 2.144 0.102 
Semosavali 

mniSvn. 0.565 .061 0.004 0.144 0.750 

F 0.078 1.430 3.053 0.882 1.008 momxmaremelTa 

eTnocentrizmi mniSvn. 0.781 0.233 0.082 0.349 .316 

SeniSvna: 
a mTliani warmoadgens TiToeuli respondentis saSualo qulas, romelic afasebs skalis 

yvela punqts. 

Cveni meoTxe hipoTeza pwq-s Sesaxeb informaciis gamoyenebis Taobaze 

iyo aseTi: 

H3d: asaki, sqesi da ganaTleba qarTveli momxmareblis mier pwq-s Sesaxeb 

informaciis gamoyenebaSi gansxvavebul rols TamaSobs. 
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yovelive zemoxsenebulidan SegviZlia davaskvnaT Semdegi: T_testica 

da ANOVA-c amtkiceben, rom genderi mxardaWeras uqmnis H3d-s da 

ganaTleba da asaki qmnian SezRudul mxardaWeras socialuri gavlenis 

faqtoris SemTxvevaSi. 

msjelobis Sejameba; pwq-s Sesaxeb informaciis aucilebloba. 

qarTvelebi myidvelobiTi gadawyvetilebis miRebisas pwq-s Sesaxeb 

informacias miiCneven erT-erT saWiro determinantad. es naTelia im 

debulebebidanac, romlebic maRali fasis, maRali xarisxisa da brendis, 

aseve maRali riskis mqone produqtebs ukavSirdeba. SeiZino iseTi 

produqti, romelic misaRebia megobrebisa da ojaxis wevrebisaTvis, sxva 

Temaa. 

Sejamebisas SegviZlia davafiqsiroT saqarTvelosTan msgavsi tendencia 

uzbekeTsa da poloneTSi. qarTvelebi da uzbekebi, gansxvavebiT 

polonelebisagan, naklebad eZieben pwq-s Sesaxeb informacias, rodesac 

yiduloben naklebad Zvirian produqts. d. laskusa da h. babisagan (Lascu, D-

N., Babb, H.W.) gansxvavebiT, Cven mier Catarebulma da n. zainisa da o. iasinis 

(Zain, O. M.,  and Yasin, N. M.) gamokvlevebma aCvenes, rom qarTveli da uzbeki 

momxmareblebi mniSnelobas aniWeben pwq-s Sesaxeb informacias, roca 

yiduloben axal produqts an iseT saqonels, romelic misaRebia 

megobrebisa da ojaxis wevrebisaTvis (121; 231). marTalia, polonel 

momxmareblebs esaWiroebaT pwq-s Sesaxeb informacia myidvelobiTi 

gadawyvetilebis miRebisas, magram isini minimalur informaciasac ar 

eZieben, roca saqme exeba axal an megobrebisa da ojaxis wevrebisaTvis 

kargad nacnob da misaReb produqts. qarTvel da uzbek momxmarebelTa 

pasuxebi erTmaneTis msgavsia. es SeiZleba aixsnas maTi saerTo sabWouri 

istoriiT. 

eTanxmeba ra zogierT kvlevas, Cven mier Catarebuli kvleva amtkicebs, 

rom niSans “damzadebulia ...Si” didi mniSvneloba aqvs produqtis 

Sefasebisas (15; 91; 145; 146; 121; 231). Cveni kvleva amtkicebs, rom adamianebi 

met yuradRebas uTmoben informacias warmoSobis Sesaxeb, roca saqme exeba 

iseTi produqtis yidvas, rogoricaa, manqana, televizori da macivari, 

xolo fexsacmelebis da tansacmlis SeZenisas _ naklebs. es Sedegebi 



 188

aCvenebs rom pwq-s Sesaxeb informacias mniSvneloba aqvs mxolod zogierT 

SemTxvevaSi  G(121; 132; 231). 

kvleva aCvenebs, rom pwq-s Sesaxeb informaciis gamoyeneba icvleba 

sxvadasxva situaciaSi. 

Kkvleva aseve gviCvenebs, rom produqtis da brendis fasi da aRqmuli 

riski CarCoSi aqcevs pwq-s Sesaxeb informaciis gamoyenebas (42; 52; 69; 4; 231). 

Tumca, rogorc j. iohansonma (Johansson, J.K.) daaskvna, Znelia ganazogado pwq-

s efeqti (91). 

amrigad, gamoikveTa oTxi gansxvavebuli tendencia, romelic 

dominirebs myidvelobiT situaciebSi. esenia: riskis minimizaciis aRqma, 

socialuri gavlena, xarisxis aRqma da fasis deduqcia. n. zainma da o. 

iasinma (Zain, O. M.,  and Yasin, N.) aRmoaCines sami TvalSisacemi faqtori, rac 

gavlenas axdens pwq-s Sesaxeb informaciaze (231). esenia: sazogado 

damrwmunebelni, usafrTxoebis maZiebelni da fasis Semmowmebelni. 

SegviZlia davaskvnaT, rom orive qveynisaTvis arsebobs msgavsi tendenciebi. 

ganzogadebisaTvis igive an ufro ganviTarebuli konstruqciis gadasinjvaa 

saWiro zogierT aRmosavleT qveyanaSi. 

Saferisa (Schaefer, A.), agreTve o. zainisa da n. iasinis (Zain, O. M.,  and 

Yasin, N.) kvlevebi gviCveneben sqesis rols pwq-s Sesaxeb  informaciis 

aRqmaze (160; 198). pwq-s Sesaxeb informacias ufro metad iyeneben qalebi. 

asakic Taviseburad moqmedebs pwq-s Sesaxeb  informaciis gamoyenebaze. 

Saferis (Schaefer, A.)  mixedviT, asakiani momxmarebeli ufro met 

upiratesobas aniWebs informacias pwq-s Sesaxeb. Semosavalma da ojaxurma 

mdgomareobam iTamaSes mniSvnelovani roli socialuri gavlenis 

situaciaSi. n. deleneris (Delener, N.) mixedviT, ganaTlebasac aqvs raRac 

ganmasxvavebeli efeqti, rac ewinaaRmdegeba o. zainisa da n. iasinis (Zain, O. 

M.,  and Yasin, N.). maSin, roca socialuri gavlenis faqtorma yvelaze 

gansxvavebuli roli iTamaSa, fasis aRqmis faqtors gadamwyveti roli ar 

hqonia. demografiul cvladebs Soris sqesi yvelaze metad 

madiskriminebeli faqtoria, maSin, roca asaki da momxmareblis 

eTnocentruloba aRmoCnda yvelaze naklebad mniSvnelovani. ganaTlebam, 

ojaxurma mdgomareobam da Semosavalma aCvena zomieri roli pwq-s Sesaxeb 

informaciis gamoyenebis saWiroebaSi.    
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3.3 qveynis warmomavlobaze damyarebuli produqtis xarisxis 

aRqma  

pwq-s  analizi eyrdnoba myidvelis azrs, romelic ukavSirdeba 

sxvadasxva qveyanaSi saqonlis xarisxsa da momsaxurebas (162). naSromis am 

nawilSi Cven gamovikvlevT, Tu rogor aRiqvams momxmarebeli sxadasxva 

qveyanaTa nawarms. am nawilSi gamoyenebulia hipoTezebi _ H4a, H4b, H4c, H4d 

da H4e. produqtis gansxvavebuli standartebi da saSualo mdgomareoba 

aRwerilia cxrilsa da grafikSi. dunkanis testebis (Dunkan Test) umetesoba 

gansazRvravs rig SekveTebs qveynebisa sxvadasxva produqtis kategoriaSi. 

sandooba testirebul iqna kronbaxis alfaTi (Cronbach’s Alfa) da efeqtis 

siZliere Semowmda mravalmxriv gansxvavebuli testebiT, xolo 

demografiuli gavlena da momxmareblis eTnocentrizmi _ man vitnis (Mann 

Whitney) testebiT.  

3.17 cxrili gviCvenebs respondentebis mier xarisxis aRqmis saSualo 

qulebs yvela im produqtze, romelsac gvawodebs rva ucxo qveyana da 

saqarTvelo. sareitingo Sefaseba xdeboda 1-dan (= `dabali xarisxi~) 5-mde 

(= `maRali xarisxi~). qarTveli momxmareblis aRqmisa da SefasebisaTvis 

SeirCa TiToeuli qveynis Semdegi produqti: saxlis mowyobiloba, 

eleqtronika, tansacmeli, Tanamedrove saqoneli, avtomobili, samedicino 

nawarmi, alkoholuri sasmeli, fexsacmeli da yveli. SeirCa mxolod is 

qveynebi, saidanac saqarTvelo iRebs saWiro saqonlis umetesobas. qveynebi 

daiyo produqtis klasis mixedviT (ix. cxrili 3.17). respondentebs 

daevalaT, xma miecaT im qveynis produqtisTvis, romelic maTTvis nacnobi 

iyo. ase, rom respondentebma ar misces xma yvela produqtis kategorias 

aRniSnuli qveynebidan. rigi `N~ moicavs xmebis raodenobas aRniSnuli 

qveynebis TiToeuli produqtis klasze. standartuli gadaxra (SD - Standard 

Deviations) gamoviangariSeT TiToeuli produqtis klasze mocemuli 

qveynebidan, raTa warmoCeniliyo dispersia saSualoebis garSemo (ix. 

cxrili 3.18). produqtis xarisxis aRqma qarTveli momxmareblisTvis 

aRniSnuli qveynebidan mocemulia sqemebSi 3.2a da 3.2b. sqema 3.2a gviCvenebs 

produqtis klass, damyarebuls qveynis mdgomareobaze, xolo sqema 3.2b 

gviCvenebs qveyanas, damyarebuls produqtis xarisxze. 
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cxrili 3.17. momxmareblis xarisxis aRqma sxvadasxva qveynis produqtze  
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g
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o
ne
l
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warmoSobis 
qveynis  
saSualo 
maCvenebeli 

saSualo 2.455 2.905 2.536 * 2.397 * 3.15 * 2.19 2.58 2.603 
N 176 189 196  126  107  141 107  

Ci
ne
T

i SD 1.25 1.293 1.165  1.059  1.386  1.11 1.18  
saSualo 3.62 3.417 4.629 4.02 4.688 3.949 3.738 4.06 4.85 4.3 4.127 
N 184 151 275 193 253 157 103 151 281 169  

it
al

ia
 

SD 0.979 0.975 0.72 
0.92
1 0.625 0.959 0.907 1.066 0.47 0.89  

saSualo 3.994 4.031 4.221 4.35 4.422 3.757 4.295 * 4.09 4.18 4.149 
N 165 191 217 238 211 136 176  155 130  

aS
S
 

SD 0.914 0.9 0.768 
0.76
3 0.741 1.058 0.871  

1.01
5 0.95  

saSualo 1.705 1.752 2.396 * 2.507 4.472 2.891 4.618 2.67 2.5 2.834 
N 146 117 182  136 265 147 267 168 118  

s
aq
ar

T
- v
el

o
 

SD 0.97 0.937 1.018  1.135 0.921 1.171 0.733 1.07 1.14  

saSualo 2.578 * 3.15 * 2.871 * 3.223 * 
3.24
3 * 3.013 

N 109  140  116  121  111   

po
l
o
- 

n e
T
i 

SD 1.074  0.889  0.965  1.221  1.02   

saSualo 2.737 2.657 2.883 * 2.759 * 2.433 * 
2.54
5 3.23 2.75 

N 224 181 223  166  104  167 209  

T
u
r
qe
T
i 

SD 1.049 1.024 1.072  1.068  1.012  1.13 1.16  

saSualo 4.559 4.442 4.177 4.83 4.19 3.933 4.629 3.669 
4.24
5 4.6 4.327 

N 281 260 226 289 200 163 232 121 196 221  

g
er

ma
ni

a SD 0.685 0.709 0.83 0.44 0.746 0.904 0.665 1.172 0.76 0.7  

saSualo 3.426 3.378 3.214 3.17 3.248 3.798 3.887 3.244 
3.30
5 3.75 3.442 

N 216 188 182 203 157 203 203 123 141 195  

r
u
s
eT

i 

SD 0.947 1.024 1.021 1.03 0.952 1.059 0.961 1.176 
0.98
5 0.94  

saSualo 4.725 4.851 3.273 4.48 3.545 * 4.047 * * 3.99 4.131 
N 255 281 110 252 121  106   105  

ia
po

n-
ia
 

SD 

0.66 0.492 1.1 0.81 1.176  1.008   1.06  
SeniSvnebi:* asze naklebi xma produqtze ar miiReba saangariSod. aseTi produqti iSviaTad an 

saerTod ar arsebobs qarTul bazarze. sareitingo Sefaseba 5-balian kriteriumze: 1 = dabali 

xarisxi, 2 = SedarebiT dabali xarisxi; 3 = arc maRali da arc dabali xarisxi; 4 = SedarebiT 

maRali xarisxi; 5 = maRali xarisxi. 
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sqema 3.2a. qarTveli momxmareblis mier produqtis xarisxis aRqma qveynebis 
mixedviT 

0 1 2 3 4 5 6

sayofacxovrebo

nivTebi

eleqtronika

tansacmeli

avtomanqanebi

moduri saqoneli

CineTi italia aSS saqarTvelo poloneTi

TurqeTi germania ruseTi iaponia
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3.2.a. sqemis gagrZeleba 

0 1 2 3 4 5 6

alkoholuri

sasmelebi

samedicino

saqoneli

yveli

fexsacmeli

saxlis saremonto

samuSaoebisTvis

gankuTvnili

saqoneli 

CineTi italia aSS saqarTvelo poloneTi

TurqeTi germania ruseTi iaponia
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sqema 3.2b. qarTveli momxmareblis mier qveynis aRqma produqtis xarisxis 
mixedviT  

0 1 2 3 4 5 6

CineTi

italia

aSS

saqarTvelo

poloneTi

TurqeTi

germania

ruseTi 

iaponia

sayofacxovrebo nivTebi eleqtronika tansacmeli

avtomanqanebi moduri saqoneli
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3.2.b. sqemis gagrZeleba 

0 1 2 3 4 5 6

CineTi

italia

aSS

saqarTvelo

poloneTi

TurqeTi

germania

ruseTi 

iaponia

saxlis saremonto samuSaoebisTvis gankuTvnili saqoneli 

fexsacmeli

yveli

samedicino saqoneli

alkoholuri sasmelebi
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cxrili 3.18. dunkanis testebis Sejameba kategoriaTa Sedarebebze 

 r a n J i r e b a  

produqtebi  1 2 3 4 5 6 7 

GER 4.56 USA 4.00  IT 3.62  RU 3.43  PO 2.58 CH 2.45 
GEO 

1.73 
sayofacxovrebo 

nivTebi (macivari, 

gazqura da a.S.) JP 4.73        TR 2.74 
 GEO 

2.58 
  

JP 4.85 GER 4.44 USA 4.04 RU 3.38 CH 2.90  TR 2.66 
GEO 

1.79 
eleqtronika 

 
      IT 3.42       

IT 4.63  GER 4.18 PO 3.15 TR 2.88  GEO 2.44   

  USA 4.22 RU 3.21   CH 2.54   tansacmeli 

    JP 3.27      

GER 4.83 USA 4.36 IT 4.02  RU 3.17     avtomanqanebi 
   JP  4.48        

IT 4.69  USA 4.43  GER 4.19 JP 3.55  RU 3.25  TR 2.76 
CH 

2.40 moduri saqoneli 

 
          PO 2.87 

GEO 

2.53 

GEO 4.46 USA 3.77      

  RU 3.80      

  GER 3.93      

alkoholuri 

sasmelebi 

  IT 3.95      

GER 4.63 USA 4.29  RU 3.89 IT 3.74 CH 3.15 GEO 2.91 
TR 

2.43 
samedicino 

saqoneli 
    JP 4.05 RU 3.89 PO 3.22    

yveli GEO 4.62  IT 4.06  GER 3.67 RU 3.24    

IT 4.85 USA 4.08 PO 3.24 TR 2.54 CH 2.20   fexsacmeli 

   GER 4.24 RU 3.30 GEO 2.69     

GER 4.60 USA 4.19 JP 3.99 RU 3.75  TR 3.23   
GEO 

2.53 
saxlis 

saremonto 

samuSaoebisTvis 

gankuTvnili 

saqoneli 

  IT 4.30 USA 4.19     
CH 

2.58 

SeniSvnebi:  erTgvarovani qvejgufebi aris mocemuli. qvejgufi alfasTvis aris 0,5. 
 as xmaze naklebi produqtze ar iqneba warmodgenili. 
 rodesac saSualo Sefaseba ar aris statistikurad aRsaniSnavi, Semdeg msgavs kategorias 
iRebs orive. 
CineTi, italia, aSS, saqarTvelo, poloneTi, TurqeTi, germania, ruseTi, iaponia. 
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momxmareblis mier pwq-s aRqmasTan dakavSirebuli Cveni pirveli 

hipoTeza iyo aseTi: 

H4a: qarTveli momxmarebeli saqonlis xarisxs, ZiriTadad, produqtis 

warmoSobis qveyanaze dayrdnobiT aRiqvams.  

rogorc Cans, qveynis mier aRqmis saSualo gaTvlaze dayrdnobiT, 

germania miCneulia qveynad, romelic maRali xarisxis produqts awarmoebs, 

aSS-s ukavia meore, xolo iaponiasa da italias umniSvnelo adgilebi. 

CineTi, romelsac didi xnis istoria da gamocdileba gaaCnia, , saerTo 

jamSi, yvelaze dabal adgilzea. respondentTa gadawyvetilebiT, sakuTari 

qveynis  anu saqarTvelos mier warmoebul produqtis xarisxs mesame 

adgili uWiravs. Cven SegviZlia davaskvnaT, rom Sedegebi emTxveva 

hipoTezebs. 

ufro metic, post hoc Sedarebebma, romlebic dunkanis testSia 

gamoyenebuli, aCvena, rom yvela produqtis kategoriaSi germanuli 

saqoneli inarCunebs mniSvnelovnad ukeTes imijs, vidre danarCeni qveynis 

nawarmi. qarTveli momxmarebeli germanul produqts yvelaze misaRebad 

miiCnevs (ix. cxrili 3.18). agreTve, produqti aSS-dan, italiidan da 

iaponiidan sargeblobs maRali kategoriiT. sami saxeobis italiuri nawarmi 

(tansacmeli, Tanamedrove produqti da fexsacmeli) umaRles kategorias 

ganekuTvneba, xolo ori saxeobisa _ meore adgilzea. ori saxeobis 

iaponuri nawarmi umaRles rigSia da produqtis klasiT _ meoreze. aSS-s 

arc erT produqts ar mieca umaRlesi Sefaseba, is meore adgilzea 

produqtis sam saxeobaSi, xolo mesame adgilzea produqtis xuT saxeobaSi. 

Tumca, aRsaniSnavia is faqti, rom aSS-s qveynis warmoSobis efeqtis done 

maRalia, vidre italiisa da iaponiis. 

ruseTi ar iyo dasaxelebuli germaniaze, aSS-ze, iaponiasa da italiaze 

maRla, Tumca, mas ar mieca TurqeTze, poloneTsa da CineTze dabali 

Sefaseba. qarTveli momxmarebeli, zogadad, produqts TurqeTidan da 

poloneTidan miiCnevs ufro dabalxarisxovnad, vidre rusuls.  
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qarTveli momxmarebeli, rogorc zogadad, aseve yvela produqtis 

saxeobaSi, Cinur produqts naklebad xelsayrelad miiCnevs. marTalia, 

qarTveli momxmarebeli adgilobriv alkoholur sasmelsa da yvels 

umaRlesad miiCnevs, miuxedavad amisa, sxva adgilobrivi produqciis 

saxeobebs aRiqvams, rogorc dabali xarisxis nawarms. 

Cveni meore da mesame hipoTezebi momxmareblis mier pwq-s efeqtTan 

dakavSirebiT iyo aseTi:  

H4b: qarTvelebi germanul produqts, sxva mwarmoebel qveynebTan SedarebiT, 

umaRlesi xarisxis mqoned miiCneven. 

H4c: qarTveli momxmarebeli umaRles Sefasebas aZlevs qarTul alkoholur 

sasmelebsa da yvels. 

qarTveli momxmarebeli saojaxo danadgarebs, eleqtronul produqts 

da avtomobilebs iaponiidan, germaniidan da aSS-dan yvelaze xelsayrelad 

miiCnevs. italia da ruseTi miCneulia, rogorc meorexarisxovani wyaro 

dasaxelebuli produqtis saxeobaSi. CamoTvlili qveynebis tansacmeli, 

Tanamedrove produqti da fexsacmeli aRqmulia, rogorc maRali xarisxis 

mqone. qarTvelebi amayoben TavianTi alkoholuri sasmeliTa da yveliT. 

aqedan gamomdinare, isini aRniSnul adgilobriv produqcias afaseben 

saukeTesod. yovelive es metyvelebs kulturuli sazRvrebis arsebobaze. 

samedicino produqti germaniidan da aSS-dan yvelaze maRalxarisxovnadaa 

aRiarebuli. saojaxo danadgarebs, romlebic warmoebulia germaniasa da 

italiaSi, umaRlesi Sefaseba mieca. Sedegebi Seesabameba H4b da H4c 

hipoTezebs. 

dawyvilebuli T-testi. kvlevis Sedegad, saerTo jamSi, produqti 

warmoebuli ganviTarebul qveyanaSi, rogoricaa germania da italia, maRali 

xarisxis mqonedaa aRqmuli. meore mxriv, produqti ganviTarebuli qveynidan, 

rogoricaa poloneTi da CineTi, aRqmulia dabalxarisxovnad. 

dawyvilebuli T-testis nimuSi gamoyenebuli iyo imisaTvis, rom 

Segvedarebina ganviTarebuli da ganviTarebadi qveynebis momxmarebelTa 

aRqma (ix. cxrili 3.19a).  
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cxrili 3.19a. dawyvilebuli T-testi; produqtis xarisxis aRqma qveynebis 
Sedarebebze 

 

sayofacxovrebo 

nivTebi tansacmeli
moduri 
saqoneli

samedicino 
saqoneli fexsacmeli

italia 3.67 4.55 4.75 3.81 4.82

poloneTi 2.61 3.15 2.86 2.97 3.23

T-Rirebul. 9.908 13.910 18.355 5.525 14.263

mniSv. 0.000 0.000 0.000 0.000 0.000

poloneTi 2.63 3.15 2.82 3.13 3.16

germania 4.49 4.16 4.19 4.63 4.23

T-Rirebul. -15.097 -10.538 -14.065 -11.406 -9.334

mniSv. 0.000 0.000 0.000 0.000 0.000

CineTi 2.49 2.50 2.38 3.03 2.18

italia 3.50 4.59 4.63 3.70 4.82

T-Rirebul. -7.272 -20.717 -18.485 -3.947 -23.327

mniSv. 0.000 0.000 0.000 0.000 0.000

CineTi 2.44 2.42 2.42 3.13 2.13

germania 4.50 4.19 4.23 4.53 4.24

T-Rirebul. -18.256 -17.359 -15.470 -8.882 -19.163

mniSv. 0.000 0.000 0.000 0.000 0.000

CineTi 2.43 2.38 2.30 2.97 2.15

poloneTi 2.59 3.17 2.81 3.11 3.20

T-Rirebul. -0.924 -7.839 -3.872 -0.735 -7.229

mniSv. 0.358 0.000 0.000 0.465 0.000

italia 3.61 4.53 4.72 3.76 4.82

ruseTi 3.41 3.23 3.24 3.79 3.30

T-Rirebul. 1.827 12.576 16.751 -0.253 15.022

mniSv. 0.070 0.000 0.000 0.801 0.000

poloneTi 2.60 3.19 2.84 3.15 3.20

ruseTi 3.46 3.29 3.19 3.83 3.25

T-Rirebul. -5.839 -0.821 -3.012 -4.523 -0.383

mniSv. 0.000 0.413 0.003 0.000 0.703
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SedarebisaTvis SeirCa 5 saxis produqti (sayofacxovrebo teqnika, 

tansacmeli, moduri produqti, samedicino produqti da fexsacmeli), raTa 

warmoCeniliyo gansxvavebuliAaRqma SerCeul qveynebSi warmoebuli 

produqtis mimarT. yvela Sedarebam aCvena mniSvnelovnad gansxvavebuli 

Sedegi, romelic miuTiTebs,  rom qarTveli momxmareblebi ganviTarebul 

qveyanaSi warmoebul produqts maRali xarisxis mqoned aRiqvamen. am 

daskvnam xazi gausva wina kvlevis Sedegebs (26), rom arsebobs dadebiTi 

urTierToba produqtis Sefasebasa da ekonomikurad ganviTarebuli 

momwodebeli qveynis xarisxis dones Soris. 

  roca Cven vuyurebdiT dawyvilebul Semadarebel Sedegebs, italiur 

produqts, romelic gamoirCeva mniSvnelovani maCveneblebiT modurobiTa da 

TanamedroveobiT, mniSvnelovnad maRali xarisxis reitingi hqonda. 

poloneTis produqtTan SedarebiT. germanuli produqti, romelic 

gansakuTrebiT mniSvnelovani maCveneblebiT Zlieria sayofacxovrebo 

teqnikaSi, aRqmuli iyo rogorc maRali xarisxis matarebeli, vidre 

polonuri, germanuli, italiuri da polonuri produqti, gansakuTrebiT 

mniSvnelovani maCveneblebiT fexsacmeli, gamoirCeoda SedarebiT maRali 

xarisxiT, vidre Cinuri produqti. italiur produqts, garda samedicino 

produqtebisa aqvs rusulze gacilebiT maRali xarisxi. polonur 

produqts, romelsac mniSvnelovani maCveneblebi aRmoaCnda sayofacxovrebo 

teqnikaze, ruseTTan SedarebiT dabali xarisxi aRmoaCnda (ix. cxrili 3.19b). 

    SedarebiTi dawyvilebisaTvis SerCeuli iyo 5 saxis produqti 

(sayofacxovrebo teqnika, tansacmeli, moduri produqti, samedicino 

produqti da fexsacmeli) iyo SerCeuli, rom warmoeCina gansxvavebuli 

aRqma ganviTarebad qveynebSi warmoebuli produqtis mimarT. germanulma 

produqtma miaRwia maRal xarisxs italiurTan SedarebiT, garda 

tansacmlisa. italiuri produqti aRqmuli iyi maRal xarisxovnad rusul 

produqtTan SedarebiT, gansakuTrebiT mniSvnelovani maCveneblebiT 

tansacmlebis klasSi. Tumca, italiurma sayofacxovrebo teqnikam, 

eleqtroxelsawyoebma da avtomanqanebma miiRes iaponur produqtze dabali 

xarisxi, xolo tansacmelsa da sayofacxovrebo teqnikas maRali reitingi 

mieniWa. germanulma tansacmelma, avtomanqanam da sayofacxovrebo teqnikam 
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miiRo maRali reitingi, vidre iaponurma, magram sayofacxovrebo 

xelsawyoebma miiRes iaponur produqtze dabali Sefaseba. 

cxrili 3.19b. dawyvilebuli T-testi; produqtis xarisxis aRqma qveynebis 

Sesadareblad 
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italia 
3.60 4.61 3.41 4.03 4.27

germania 
4.55 4.16 4.50 4.84 4.59

T-Rirebul. 
-11.346 5.954 -12.297 -10.904 -3.680

mniSv. 
0.000 0.000 0.000 0.000 0.000

italia 
3.61 4.53 3.44 4.03 4.29

ruseTi 
3.41 3.23 3.31 3.21 3.80

T-Rirebul. 
1.827 12.576 0.962 7.480 4.818

mniSv. 
0.070 0.000 0.338 0.000 0.000

italia 
3.51 4.56 3.42 4.01 4.18

iaponia 
4.69 3.27 4.83 4.45 3.93

T-Rirebul. 
-12.415 8.903 -15.787 -4.947 1.695

mniSv. 
0.000 0.000 0.000 0.000 0.094

germania 
4.53 4.21 4.45

4.83 4.43

iaponia 
4.72 3.25 4.85

4.49 3.93

T-Rirebul. 
-3.4 8.49 -7.9

6.27 4.077

mniSv. 
0.001 0.000 0.000 0.000 0.000

    dawyvilebuli T-testis nimuSi iyo gamoyenebuli imisaTvis, rom 

Segvedarebina Turqi da ganviTarebuli da ganviTarebadi qveynebis 

momxmarebelTa aRqma (ix. cxrili 3.19g). SedarebisaTvis SeirCa 8 saxis 

produqti (sayofacxovrebo teqnika, eleqtromowyobilobebi, tansacmeli, 

moduri produqti, samedicino produqti, fexsacmeli da sayofacxovrebo 

xelsawyoebi) da 6 qveyana (italia, germania, ruseTi, poloneTi, CineTi da 

saqarTvelo), rom gamokveTiliyo sxvadasxva qveynis produqciis mimarT 
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diferencirebuli aRqma. Sedarebam gamoamJRavna mniSvnelovnad 

gansxvavebuli Sedegebi, rac metyvelebs imaze, rom qarTveli momxmareblebi 

ganviTarebuli qveynebis produqts maRali xarisxis mqoned aRiqvamdnen.  

cxrili 3.19g. dawyvilebuli T-testi; produqtis xarisxis aRqma qveynebis 

Sesadareblad 
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italia 3,64 3,50 4,58 3,95 4,66 3,83 4,84 4,30

TurqeTi 2,72 2,73 2,88 2,20 2,77 2,43 2,56 3,12

T-Rirebul. 8,433 6,179 18,276 12,229 18,038 9,691 22,943 10,606

mniSv. 0,000 0,000 0,000 0,000 0,000 0,000 0,000 0,000

TurqeTi 2,74 2,64 2,90 2,24 2,78 2,47 2,56 3,12

germania 4,57 4,51 4,25 4,88 4,28 4,60 4,25 4,60

T-Rirebul. -21,279 -21,921 -14,003 -22,797 -14,566 -18,370 -15,100 -15,647

mniSv. 0,000 0,000 0,000 0,000 0,000 0,000 0,000 0,000

TurqeTi 2,75 2,57 2,95 2,27 2,76 2,40 2,63 3,15

ruseTi 3,45 3,53 3,25 3,38 3,27 3,79 3,41 3,84

T-Rirebul. -7,230 -8,497 -3,029 -8,799 -4,358 -11,150 -6,794 -7,110

mniSv. 0,000 0,000 0,003 0,000 0,000 0,000 0,000 0,000

poloneTi 2,63 2,53 3,18 2,24 2,87 2,97 3,13 2,90

TurqeTi 2,84 2,78 2,91 2,22 2,78 2,44 2,54 3,14

T-Rirebul. -1,436 -2,083 2,562 0,136 0,754 3,647 3,976 -1,605

mniSv. 0,154 0,040 0,012 0,892 0,453 0,000 0,000 0,113

CineTi 2,45 2,86 2,53 2,03 2,43 3,04 2,21 2,63

TurqeTi 2,77 2,69 2,96 2,09 2,84 2,51 2,69 3,15

T-Rirebul. -2,490 1,419 -3,527 -0,410 -3,230 2,848 -3,686 -3,354

mniSv. 0,014 0,158 0,001 0,683 0,002 0,006 0,000 0,001

saqarTvelo 1,70 1,77 2,40 1,38 2,44 2,48 2,65 2,44

TurqeTi 2,77 2,60 2,92 2,12 2,76 2,54 2,58 3,24

T-Rirebul. -9,242 -5,990 -4,849 -5,544 -2,275 -0,456 0,601 -5,662

mniSv. 0,000 0,000 0,000 0,000 0,025 0,650 0,549 0,000
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    Sedegebma gaamyara adre Catarebuli kvlevis Sedegebi (26) imaze, rom 

arsebobs dadebiTi kavSiri produqtis Sefasebasa da ekonomikurad 

ganviTarebuli momwodebeli qveynis xarisxis dones Soris. roca Cven 

vuyurebdiT dawyvilebul Semadarebel Sedegebs, italiur produqts 

gaaCnda maRali xarisxi Turqul produqtTan SedarebiT, gansakuTrebiT 

mniSvnelovani maCveneblebiT tansacmlis, moduri produqtis, fexsacmlis 

da SedarebiT naklebi _ sayofacxovrebo teqnikis, 

eleqtromowyobilobebisa da samedicino produqtis klasSi. 

    germanuli produqti aRqmuli iyo rogorc maRali xarisxis mqone 

TurqulTan mimarTebaSi, gansakuTrebiT mniSvnelovani maCveneblebiT 

avtomanqanebis, sayofacxovrebo teqnikisa da eleqtromowyobilobebis 

klasSi. rusul produqts, TurqulTan SedarebiT, aseve maRali xarisxi 

aRmoaCnda, avtomanqanebis, eleqtromowyobilobebis mniSvnelovani 

maCveneblebiT da naklebad mniSvnelovani maCveneblebiT tansacmlisa da 

moduri produqtis klasSi. Turqul produqts, polonurTan SedarebiT, 

maRali xarisxi hqonda sayofacxovrebo teqnikis, eleqtromowyobilobebis 

da sayofacxovrebo xelsawyoebis klasSi, magram aRmoaCnda dabali xarisxi 

tansacmlis, avtomanqanebis, moduri produqtis, samedicino produqtisa da 

fexsacmelis klasSi. Turquli da polonuri eleqtromowyobilobebis, 

tansacmlis, samedicino produqtisa da fexsacmelis diferenciacia iyo 

aRsaniSnavi, magram sayofacxovrebo teqnikis, avtomanqanebis, moduri 

produqtisa da sayofacxovrebo xelsawyoebis mxriv _ naklebmniSvnelovani. 

Tumca Turquli warmoSobis eleqtromowyobilobebi da samedicino 

produqti gamoirCeoda dabali xarisxis SefasebiT, vidre CineTisa, 

sayofacxovrebo teqnikis, tansacmlis, avtomanqanebis, moduri produqtis, 

fexsacmelisa da sayofacxovrebo xelsawyoebis klasSi mainc aRmoaCnda 

maRali Sefasebebi. Turquli da Cinuri eleqtromowyobilobebisa da 

avtomanqanebis diferenciacia ar aris aRsaniSnavi. Turquli warmoSobis 

produqtebma, qarTulTan SedarebiT, maRali xarisxis Sefaseba daimsaxures, 

garda fexsacmelisa, mniSvnelovani maCvenenlebi hqonda sayofacxovrebo 

teqnikaSi. Turquli da qarTuli samedicino produqtisa da fexsacmelis 

diferenciacia ar iyo mniSvnelovani. aseve unda SevniSnoT, rom 

dawyvilebuli T-testis SedarebisaTvis, alkoholuri sasmelebi da yveli 
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ar iyo SerCeuli kvlevis ganxilvis sagnad. qarTvelebi amayoben TavianTi 

alkoholuri sasmelebiT da yveliT da aniWeben gacilebiT maRal reitings 

kvlevaSi ganxiluli qveynebis alkoholuri sasmelebisa da yvelis 

produqtebTan SedarebiT. 

Cveni meoTxe hipoTeza momxmareblis mier pwq-s aRqmas ukavSirdeba: 

H4d: qarTveli momxmarebeli ganviTarebuli qveynebis produqts ufro 

maRalxarisxovnad aRiqvams, vidre ganviTarebadi qveynebisas.  

zogadad, kvleva varaudobs, rom produqti iseTi ganviTarebuli 

qveynebidan, rogoricaa germania, iaponia da aSS, aRqmulia rogorc 

umaRlesi xarisxis. meore mxriv, iseTi naklebad ganviTarebuli qveynebis 

nawarmi, rogoricaa TurqeTi, poloneTi, saqarTvelo da CineTi, aRqmulia, 

rogorc dabali xarisxis. aRniSnuli xazs usvams mtkicebulebebs, rom 

produqtis Sefasebasa da momwodebeli qveynebis ekonomikuri ganviTarebis 

dones Soris arsebobs dadebiTi kavSiri.  SegviZlia davaskvnaT, rom 

Sedegebi emTxveva H4d-s.  

modelis efeqturi zoma. am xuTi qveynis produqtebis sxvadasxva 

saxeobis Sefaseba xdeba Tanmimdevrulad, manovas testze (MANOVA) 

dayrdnobiT, romelic pwq-s iyenebs, rogorc erTaderT damoukidebel 

cvlads. filais nimuSi (Pillai's Trace) aris dadebiTad Sefasebuli statistika. 

statistikis rolis zrda iwvevs am modelis efeqtianobis zrdas. vilkis e.w 

lambda (Wilks' Lambda) dadebiTad Sefasebadi statistikaa, romelic meryeobs 

0-dan 1-mde. statistikis mniSvnelobis Secvla iwvevs modelis metad 

daxvewas. hotelingis nimuSi (Hotelling's Trace) yovelTvis ufro didia, vidre 

filisa (Pillai's Trace), magram testuri matricis mixedviT mcirdeba. es ori 

nimuSi erTmaneTs TiTqmis utoldeba. rois yvelze didi amocanaa testuri 

matricis yvelaze didi Rirebuleba.  aqedan gamomdinare, dadebiTad 

Sefasebadi statistikis testi dadebiT efeqts axdens modelze. rois (Roy's 

Largest Root) yvelaze didi amocana hotelingis amocanis Tanabaria an masze 

pataraa. gadavxedoT amis Secnobis yvelaze mokle gzas. is saubrobs yvela 

situaciis “praqtikul” mniSvnelobaze, emyareba ra im variaciis 

proporcias, romelsac iTvaliswinebs variaciis efeqti. ufro did Sedegad 

iRebs ufro did  modelur efeqtebs, romelic maqsimums 1-s aRwevs. manovas 
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testis (MANOVA) Sedegebi gvaCvenebs mniSvnelovan gansxvavebas im 10 

produqtisa, romelic warmoebul iqna 9 sxvadasxva qveyanaSi (ix. cxrili 

3.20). 

cxrili 3.20. mravalcvalebadi testi momxmareblis mier sxvadasxva qveynis 

produqtis aRqmis Taobaze 

efeqti faseuloba mniSvneloba Eta Squared wili 

pilais maCv. (Pillai's Trace) 1.778 .000 .222 

vilkis lambda (Wilks' Lambda) .072 .000 .281 

hotelingis maCv. (Hotelling's Trace) 4.497 .000 .360 

rois udidesi maCv.(Roy's Largest 
Root) 

2.814 .000 .738 

 

cxrili 3.21.  momxmareblis mier produqtis aRqmis ANOVA testi da masTan 

dakavSirebuli procedurebi 

ANOVA  
asociaciis 
xarisxi  

produqtebi F-damok. 
Eta  
Squared 

gansxvavebaTa 
erTgvarovnebis 
gamocda 
 
Levene 
 Statistic 

levenis 
testis 
SecdomaTa 
gansxvavebebi 
 
F 

sayofacxovrebo nivTebi 

(macivari, gazqura, a.S.) 

230.985*** .514 26.015*** 5.935*** 

eleqtronika 212.162*** .508 40.864*** 8.174*** 

tansacmeli 149.219*** .407 16.674*** 4.632*** 

avtomanqanebi 286.470*** .603 32.178*** 11.324*** 

moduri saqoneli 155.767*** .458 23.505*** 9.292*** 

alkoholuri sasmelebi 73.748*** .322 3.368*** .645 

samedicino saqoneli 74.337*** .316 16.612*** 6.391*** 

yveli 80.549*** .393 10.313*** 1.785* 

fexsacmeli 166.494*** .483 39.787*** 10.506*** 

saxlis saremonto 

samuSaoebisTvis 

gankuTvnili saqoneli 

84.163*** .337 12.293*** 4.593*** 

SeniSvna:saSualo qulebi efuZneba 5-balian skalas, romelic iwyeba 1-dan (1 = “dabali 

xarisxi”) da adis 5-mde (5 = “maRali xarisxi”). *,**,***  aCvenebs statistikis mniSvnelobas, 

ZiriTadad, Semdeg doneebze: 0.10, 0.05, 0.01. 
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pirovnuli gansxvavebebis ufro kargad aRsaqmelad ramdenime ANOVA 

procedura Catarda. is gamoiyeneba imis dasadgenad, Tu ramdenad 

gansxvavebulad afasebs momxmarebeli produqtis dizains. yvelaze didi 

moculobis  F testi ANOVA  cxrilSi aris 0.001. anu, am faqtiT SegviZlia 

uarvyoT hipoTeza imis Sesaxeb, rom sxvadasxva qveyanaSi produqtis aRqmis 

saSualo erTmaneTis tolia. ANOVA testis Sedegebma aCvenes, rom pwq-s 

efeqti yvelaze metad moqmedebs iseT produqtebze, rogoricaa manqanebi, 

saxlis mowyobiloba da teqnika (Z2 = 0.603, Z2 = 0.514 da Z2 = 0.508), maSin, roca 

misi efeqti fexsacmelebsa da  tansacmelze zomieri (Z2 = 0.483, Z2 = 0.407, da 

Z2 = 0.458) iyo, xolo alkoholur sasmelebze, medikamentebsa da sxva ojaxur 

nivTebze _ Zalian dabali (Z2 ranJirdeba 0.316-dan 0.337-mde). levinis (Levene) 

testi ki amtkicebs, rom jgufuri variaciebi gansxvavebulia (ix. cxr. 3.21). 

  

sandoobis analizi. msgavs kvlevebSi mecnierebma gamoiyenes qronbaxis 

alfa (Cronbach`s Alfa) koeficienti, raTa dadgindes sandoobis zomebi. Nj. 

nunali  (Nunnally, J.C.) varaudobs, rom sandoobis koeficientia 0.60 an ufro 

didi, rogorc bazisi zomebis miRebisa (150).  

cxrili 3.22. sandoobis statistika 

qveyana 
qronbaxis alfa
(Cronbach`s Alfa) rigis nomeri

yvela 0.926 90 

CineTi 0.906 10 

italia 0.894 10 

amerika 0.859 10 

saqarTvelo 0.857 10 

poloneTi 0.852 10 

TurqeTi 0.844 10 

germania 0.736 10 

ruseTi  0.708 10 

iaponia 0.639 10 

qronbaxis alfa koeficienti 1  skalis srul moculobas aCvenebs. 

rodesac qronbaxis alfa gamovTvaleT sqemis aTive punqtiT, cxra 

qveynisTvis aRmoCnda 0.926. es warmoaCenda SesaZleblobas, rom sruli sqema 
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ar danawevrebuliyo.Qqronbaxis alfa koeficienti 0.926 SeiZleba CaiTvalos 

sagrZnoblad maRal sando koeficientad. aRniSnulidan gamomdinare, 

SeiZleba davaskvnaT, rom produqtis 10 saxeoba SerCeuli qveynebidan 

zomaven qarTveli momxmareblis damokidebulebas am qveynebis produqciis 

mimarT (ix. cxrili 3.22).  

umaRlesi sandoobiT gamoirCeva momxmareblis mier xarisxis aRqma 

polonur nawarmze (0.906). yvelaze dabali sandooba miiRo momxmareblis 

xarisxis aRqmam iaponur nawarmze (0.639), rac, Nj. nunalis (Nunnally, J.C.)  mier 

dawesebul limits ar Seesabameba misaReb sazomad (150). 

 

    demografiuli gavlena da momxmareblis eTnocentrizmi qveynis 

produqtis imijze.  

Cveni bolo hipoTeza momxmareblis mier pwq-s aRqmas ukavSirdeba: 

H4e: produqtis warmoSobis qveynis efeqti mniSvnelovnadaa damokidebuli 

demografiul cvladebze. 

cxrili 3.23a da 3.23b ajamebs Sedegebs sqesis, Semosavlis, ganaTlebis, 

ojaxuri mdgomareobisa da Semosavlis gavlenis Sesaxeb. kategoriis 

sxvadasxvaoba da detalebi mocemulia uilkoqson _ man uitnis (Mann Whitney 

U, Wilcoxon W, Z) Sefasebis meTodiT.  

sqesi. respondentebis 40 procenti iyo mamakacebi (122), xolo 60 

procents mdedrobiTi sqesi Seadgenda. sqesma iTamaSa ZiriTadi efeqti 

aRqmis doneze, yvela qveynis 7 saxeobis produqtze, garda ruseTisa. Ees 

iyo Cinuri da amerikuli produqti, iaponuri da polonuri tansacmeli, 

germanuli da Turquli avtomobili, Turquli alkoholuri sasmeli, 

italiuri da qarTuli yveli, Cinuri, italiuri da polonuri fexsacmeli, 

italiuri da qarTuli ojaxuri nivTebi .mamakacma respondentebma SedarebiT 

maRali Sefaseba misces Cinur eleqtronikas da fexsacmels, amerikul 

eleqtronikas, germanul avtomobils da iaponur tansacmels. mdedrobiTma 

sqesma dadebiTi Sefaseba misca italiur yvels, fexsacmelsa da ojaxur 

nivTebs, qarTul yvelsa da ojaxur nivTebs, polonur tansacmelsa da 

fexsacmels, Turqul avtomobilsa da alkoholur sasmels. 
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cxrili 3.23a. man-uitnis (Mann-Whitney) testi demografiul cvlilebebsa da 

warmomavlobis efeqts Soris   
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sqesi                     
CineTi    M**             M***   
italia               F * F** F** 
amerika   M***                 
saqarTvelo               F**   F** 
poloneTi     F***          F**   
TurqeTi       F*   F*         
germania       M**             
ruseTi                      
iaponia     M*               
ganaTleba                   
CineTi   S**       S**         
italia           U**         
amerika                     
saqarTvelo     S*           S** S** 
poloneTi     S*               
TurqeTi                     
germania                     
ruseTi              S*       
iaponia                     
Semosavali (I/IV)                   
CineTi       H*          
italia       L***          
amerika       L* L* L**      
saqarTvelo         H***        
poloneTi                  
TurqeTi     H** H**   H*      
germania L***                
ruseTi      H** H** H**        
iaponia     H*            

*,**,***  aCvenebs statistikis mniSvnelobas Sesabamisad Semdeg doneebze: 0.10, 0.05, 0.01.  

F: qali; M: kaci; H: maRalSemosavliani; L: dabalSemosavliani; S: saSualo skolis 

ganaTlebiT; U: umaRlesi ganaTlebiT. 
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cxrili 3.23b. man-uitnis (Mann-Whitney) testi demografiul cvlilebebs, 

momxmareblis eTnocentrizmsa da pwq-s efeqts Soris 
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asaki (<35/>35)a                 
CineTi 

Y** 
Y**(***
)         

Y**(***
)       

italia O*** O**               O* 
amerika O*   O*                
saqarTvelo O* O*         Y*(**) Y*   Y** 
poloneTi 

O*** O* O***   O***       O*(**) 
O*(**
) 

TurqeTi 
O*** O**   O*       

O*
* 

O**(***
)   

germania                 O*(**)   
ruseTi  O** O*(**) O** O*     Y**       
iaponia 

    
O*(**
)         O* O**   

momxmareblis eTnocentrizmi b              
CineTi           N*         
italia N*(**

)   N**         N* N*(**)  N(*) 

amerika           N(**
)      N(*)   

saqarTvelo   E*(***) E(**) E(**) E*(**
) E(*)      

poloneTi N*    N(*)             N** 
TurqeTi        E(**

) E*           

germania         N*   N*(**)       
ruseTi   E(*) E(**)  E*** E***           E* 
iaponia                     
ojaxuri 
mdgomareoba                

  

CineTi B** B**       B** B***       
italia R***   B**             R** 
amerika R*                   
saqarTvelo R*           B**       
poloneTi R**   R**   R***       R*   
TurqeTi R*** R** R** R**         R** R** 
germania                     
ruseTi  R*     R***             
iaponia                 R**   

a. aCvenebs gansxvavevebs asakobriv jgufebs Soris 24 welze patara da 35 wels zeviT 
momxmarebelze. 
b. gviCvenebs gansxvavebas yvelaze dabal da yvelaze maRal eTnocentrul midgomebs Soris. 
 *,**,***  aCvenebs statistikis mniSvnelobas, ZiriTadad, Semdeg doneebze: 0.10, 0.05, 0.01. 
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R: daojaxebuli; B: dasaojaxebeli; O: ufrosi; Y: axalgazrda; E: eTnocentruli; N: 
araeTnocentruli. 

ganaTleba. ganaTlebis donis mixedviT respondentebi or nawilad 

gaiyo – pirveli kategoria moicavda respondentebs saSualo ganaTlebiT 

(143 respondenti), meore jgufi ki _ umaRlesi ganaTlebiT, aRniSnuli 

gulisxmobs universitets da ufro maRal dones (158 respondenti). sxva 

faqtorebTan SedarebiT, ganaTlebis sakiTxma naklebad mniSvnelovani 

efeqti moaxdina. saSualo ganaTlebis mqone respondentebma maRali 

Sefaseba misces Cinur eleqtronikas da alkoholur sasmels, qarTul 

tansacmels, fexsacmels da saojaxo nivTebs, polonur tansacmels da 

rusul samedicino nawarms. umaRlesi ganaTlebis mqone respondentebma 

maRali Sefaseba mianiWes mxolod italiur alkoholur sasmels. ganaTleba 

mniSvnelovnad ar axdens efeqtis diferenciacias saojaxo nivTebze, 

avtomobilebze, Tanamedrove nawarmze, yvelze an sxva romelime produqtze 

aSS-dan, TurqeTidan, germaniidan da iaponiidan.  

Semosavali. respondentebi oTx jgufad daiyo maT mier warmodgenili 

wliuri saSemosavlo angariSis mixedviT. eseni arian: I. 

dabalSemosavlianebi _ 81 respondenti, II _ saSualoze dabali _ 53, III _ 

saSualoSemosavlianebi _ 137 da IV _ saSualoze maRali da 

maRalSemosavlianebi _ 34. Semdgom, im mizniT, raTa ukeT gvenaxa 

Semosavlis efeqti, erTmaneTs SevadareT respondentebi dabali SemosavliT 

(I) da saSualoze dabali SemosavliT (II). Semosavalma sakmao, mniSvnelovani 

ganmasxvavebeli efeqti moaxdina saojaxo nivTebze germaniidan, 

tansacmelze TurqeTidan, ruseTidan da iaponiidan, avtomobilebze 

italiidan, aSS-dan, TurqeTidan da ruseTidan, Tanamedrove saqonelze aSS-

dan, saqarTvelodan da ruseTidan, alkoholuri sasmelebze aSS-dan da 

TurqeTidan. maRali Semosavlis mqone respondentebma maRali Sefaseba 

misces Turqul, rusul da iaponur tansacmels, Cinur, Turqul da rusul 

avtomobilebs, qarTul da rusul Tanamedrove saqonels da Turqul 

alkoholur sasmels. dabalSemosavlianma respondentebma airCies 
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germanuli sayofacxovrebo nivTebi, italiuri da amerikuli avtomobilebi, 

Tanamedrove produqti da alkoholuri sasmelebi.          

ojaxuri mdgomareoba. respondentebis 37 procenti (112 respondenti) 

iyo daqorwinebuli, 63 procenti (149 respondenti) ki _ martoxela. 

ojaxurma mdgomareobam didi roli iTamaSa xarisxis aRqmis efeqtze 

germaniis garda yvela qveynis aTidan cxra saxeobis produqtze. martoxela 

respondentebma maRali Sefaseba misces Cinur sayofacxovrebo nivTebs, 

eleqtronikas, alkoholur sasmelebs, da samedicino nawarms, italiur 

tansacmels da qarTul samedicino produqts. daojaxebulma 

respondentebma maRali Sefaseba misces italiur, amerikul, qarTul, 

polonur, Turqul, da rusul saojaxo nivTebs, italiur saojaxo nivTebs, 

polonur tansacmels, Tanamedrove produqts, da polonur fexsacmels, 

yvela Turqul produqts da rusul avtomobilebs.  

asaki. respondentebi gaiyo 2 ZiriTad nawilad, 35 welze umcrosi (223 

respondenti) da ufrosi (85 respondenti). asakis efeqtis ukeT gasacnobad, 

respondentebi 35 welze naklebi respondentebi or qvejgufad daiyo: 24 

welze umcrosi (172 respondenti), 24-dan 35 wlamde (51 respondenti). 

aRniSnuli asakis respondentebi SevadareT erTmaneTs. asakma sagrZnoblad 

imoqmeda yvela qveynis xarisxis aRqmis efeqtze alkoholuri sasmelis 

produqtis saxeobis garda.  

axalgazrda respondentebma maRali Sefaseba misces Cinur saojaxo 

moywobilobas da eleqtronikas, qarTul yvels da saojaxo nivTebs, Cinur, 

qarTul da rusul samedicino nawarms. asakianma respondentebma dadebiTad 

miiCnies italiuri saojaxo mowyobiloba, eleqtronika da saojaxo nivTebi, 

sayofacxovrebo nivTebi da tansacmeli amerikidan, saqarTvelos saojaxo 

mowyobiloba da eleqtronika, poloneTis yvela produqti, germaniis 

fexsacmeli, saojaxo mowyobiloba, eleqtronika, avtomobili, yveli, 

Turquli fexsacmeli, saojaxo mowyobiloba, eleqtronika, avtomobili da 

tansacmeli ruseTis tansacmeli, yveli da iaponiis fexsacmeli. 

momxmareblis eTnocentrizmi. t. Simpma da s. Sarmam (Shimp, T., Sharma, S.) 

gamoiyenes CETSCALE, raTa ganesazRvraT momxmareblis eTnocentrizmis 

done (196). pirvel rigSi, respodenetebi davyaviT orad maTi 
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eTnocentrulobis donis mixedviT, rac saSualo qulas emyareboda. 

respondentTa 46 procenti (143 respondenti) dabali eTnocentruli donis 

matarebeli iyo, xolo 54 procenti (165 respondenti) _  maRali 

eTnocentruli donis. Semdeg respondentebi davyaviT 4 jgufad im mizniT, 

rom gamogvekvlia aRqmis gansxvavebebi eTnocentrul da araeTnocentrul 

respondentebs Soris. 66 respondenti iyo maRali jgufis da 65 respondenti 

ki _ dabali jgufis warmomadgeneli. momxmareblis eTnocentrizmma 

mniSvnelovani gavlena iqonia xarisxis aRqmaze  yvela qveynis (iaponiis 

garda) produqtis saxeobaze. eTnocentrulma respondentebma mniSvnelovnad 

Seafases qarTuli eleqtronika, tansacmeli, avtomobili, Tanamedrove 

nawarmi da alkoholuri sasmeli, Turquli avtomobili da Tanamedrove 

nawarmi, rusuli sayofacxovrebo nawarmi, avtomobili, eleqtronika, 

tansacmeli. araeTnocentrulma respondentebma mniSvnelovani Sefaseba 

misces Cinur alkoholur sasmels, italiur saojaxo nivTebs, tansacmels, 

fexsacmels, yvels da saojaxo nivTebs, amerikul alkoholur sasmels da 

fexsacmels, polonur saojaxo nivTebs, tansacmels da saojaxo nivTebs, 

germanul Tanamedrove da samedicino produqts. sxvadasxva demografiuli 

cvlilebebi, asaki, ojaxuri mdgomareoba da eTnocentrizmis done 

gansakuTrebiT mniSvnelovani mizezia specifikuri qveynis warmoSobasTan 

dakavSirebuli uTanxmoebis gansazRvraSi, maSin, roca sqess, ganaTlebas da 

saSemosavlo dones SemTxveviTi da zRvruli mniSvneloba akisria. SeiZleba 

davaskvnaT, rom asaki da ojaxuri mdgomareoba aris H4e-s sayrdeni, xolo 

ganaTleba, Semosavali da sqesi axorcielebs limitirebul daxmarebas. 

Sedegebi amtkicebs imas, rac aCvenes Catarebulma kvlevebma 

diferencirebuli efeqtis Sesaxeb demografiuli sxvadasxvaobis 

warmoSobis aRqmaze (93; 125; 187).   

msjeloba: pwq-s aRqma. bolo oTxi aTwleulis manZilze dagrovilma 

kvlevebma daadgines, rom momxmarebeli zogierTi qveynis produqts 

amjobinebs  danarCeni qveynebisas. amis magaliTebs SegviZlia SevxvdeT 

marketingis literaturaSi (9; 22; 26; 96; 125; 168). Cvens kvlevaSi germanuli 

produqti aRmoCnda ufro dafasebuli, vidre sxva qveynisa. Cinur produqts 
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yvelaze naklebad afaseben saqarTveloSi. es kvleva amtkicebs imas, rom 

pwq-s efeqti  arsebobs saqarTveloSi. 

u. bilkeim da e. nesma (Bilkey, W.J., Nes, E.) kvlevebisas aRmoaCines, rom 

sxvadasxva qveynis produqtisadmi midgoma TviTon produqts efuZneba. 

magaliTad, italiuri teqnika sargeblobs SedarebiT dabali upiratesobiT 

maSin, roca italiuri fexsacmeli miCneulia maRalxarisxovnad (26). e. 

qainaqma da t. kavusgilma (Kaynak, E, Cavusgil, T.S) gamoikvlies kanadeli 

momxmareblebi da aRmoaCines, rom maT mier pwq-s Sesaxeb informaciis aRqma 

gansxvavdeba produqtis klasTan erTad (96). bevrma kvlevam gamoiRo Sedegi, 

romelic zurgs umagrebs maT aRmoCenebs. j. iohansonma da n. papadopulosma 

(Johannson, J., Papadopoulos, N.) daadgines, rom  pwq-s aRqma damokidebulia 

produqtis kategoriaze an saerTod calkeul produqtze (90). magaliTad, 

iaponelebi ganTqmulebi arian saSualo da ara maRali donis manqanebis 

warmoebaSi (117). l. leonidom (Leonidou, L. C.) aRmoaCina, rom iaponur 

produqts afasebdnen ufro da ufro  dadebiTad, roca icvleboda 

produqtis kategoria (125). reitingis TavSi moeqca iaponuri eleqtronika, 

xolo boloSi iaponuri piradi higienis sagnebi. saukeTeso indur 

produqtebad dasaxelda piradi higienis sagnebi, tansacmeli da sakvebi. 

zemoaRniSnuli gamokvlevebis mixedviT, sami kategoriis produqtis 

SemTxvevaSi, italia dasaxelda pirvel adgilze, xolo produqtis ori 

kategoriis SemTxvevaSi _ meoreze. iaponia ori kategoriis produqtis 

SemTxvevaSi aRmoCnda pirvel adgilze, xolo erTi produqtisas _ meoreze. 

aseve, qarTveli momxmarebeli miiCnevs, rom  qarTuli alkoholuri sasmeli 

da yveli aris saukeTeso, sxva kategoriis adgilobriv produqtis isini 

aRiqvamen, rogorc dabalxarisxovans. am kvlevis Sedegebi zemoxsenebuli 

kvlevebis SesabamisobaSia.  

Catarebuli kvleva gviCvenebs, rom iseTi ganviTarebuli qveynebis 

produqtebi, rogoricaa germania, iaponia da amerika, aRiqmeba ufro 

maRalxarisxovnad, vidre produqtebi naklebad ganviTarebuli qveynebidan 

(TurqeTi, poloneTi, saqarTvelo da CineTi). es xazs usvams warsuli 

kvlevebis Sedegebs, rom produqtis Sefasebasa da warmoSobis qveynis 

ekonomikur ganviTarebas Soris kavSiri dadebiTia (26; 154; 231). Sedegebi 
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amtkicebs, rom pwq-s Sesaxeb  informaciis gamoyenebaze gavlenas axdens 

demografiuli cvladebi (93; 125; 233). Tumca, rogorc n. papadopulosi da l. 

heslopi (Papadopoulos, N., Heslop, L.) migviTiTeben, am sakiTxze jer kidev ar 

arsebobs amomwuravi pasuxi (163). 

Tu davakvirdebiT Cinuri produqtis aRqmas, davinaxavT, rom asakiani 

momxmarebeli amjobinebs zogierTi qveynis produqts danarCenisas, vidre 

axalgazrda momxmarebeli. amas ambobdnen r. Suleri (Schooler, R.D.) da j. 

iohansoni (Johansson, J.K.) (91; 187). ganaTlebac arcTu ise did gavlenas axdens 

momxmareblis mier importuli produqtis aRqmaze (11; 49; 186; 231; 233). 

  

momxmareblis mier sxvadasxva qveynis produqtis aRqma 
 

mkvlevarebi zogadad aRweven konsesuss momxmareblis mier sxvadasxva 

qveynis produqciis Sefasebis damokidebulebasa da savaWro miznebze (52; 69; 

93; 96). naSromebis am nawilSi Cven gamovikvlevT, Tu rogor afasebs 

momxmarebeli sxvadasxva qveynis produqcias. Seswavlili iqna produqtis 15 

saxeoba xuTi SerCeuli saxelmwifodan. hipoTezebi H5a, H5b da H5c 

gamoyenebulia am nawilSi. momxmareblis aRqma ganisazRvra xuTi qveynis 

produqciis atributze saSualod da mocemulia 3.24 cxrilSi.  

xuTi qveynidan produqtis saxeobis Sefasebis pasuxTa saSualo ricxvi 

aRniSnulia sqemebSi 3.3a da 3.3b vizualuri interpretaciisTvis. 

standartuli gadaxra gaviangariSeT TiToeuli produqtis saxeobaze 

mocemuli qveynebidan, raTa warmoCinebuliyo qaosi saSualebis garSemo (ix. 

cxrili 3.24). ufro zustad, monacemebi mocemulia 3.24 cxrilSi TiToeuli 

atributisTvis da naCvenebia 3.25cxrilSi. Sefaseba emyareba uoler-dunkanis 

(Waller-Duncan) jgufs. aRniSnulidan gamomdinare gavakeTeT ramdenime daskvna 

da marketinguli mosazreba. 

cxrili 3.24. momxmareblis mier sxvadasxva qveynis produqtis aRqma 

atributebi a aS
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s
aS

. 

SD
 

s
aS

. 

SD
 

s
aS

. 

SD
 

s
aS

. 

SD
 

s
aS

. 

SD 

teqnikurad 
dabali donis  

teqnikurad 
maRali donis  

4.269 0.782 2.634 0.923 3.37 0.936 4.612 0.667 2.438 0.945 

arasando 
sando da 

gamZle 
4.039 0.903 2.532 0.99 3.5 0.93 4.55 0.8 2.665 0.99 

Ddabali 
xarisxis 
xeloba  

Kkargi xeloba  3.968 0.831 2.656 1.003 3.452 0.933 4.401 0.77 3.021 1.077 

asli originaluri 3.996 0.922 2.667 1.048 3.277 1.016 4.277 0.903 2.674 1.04 

3.24 cxrilis gagrZeleba 

Ddabali 

xarisxis 

masalisgan 

damzadebuli 

Kkargi 

masalisgan 

damzadebuli  

3.901 0.949 2.631 1.03 3.529 0.95 4.48 0.767 2.843 0.979 

Uucnobi 

savaWro niSani 

Nnacnobi 

(popularuli) 

savaWro niSani 

3.953 0.977 2.658 1.176 3.476 1.009 4.085 0.951 2.882 1.191 

Mmodelisa da 

zomis 

SezRuduli 

arCevani 

Mmodelisa da 

zomis farTo 

arCevani 

4.178 0.893 3.435 1.13 3.627 0.945 4.159 0.857 2.803 1.028 

Aaramimzidveli 

dizaini 
Mmimzidveli 

dizaini 
4.14 0.941 3.175 1.102 3.353 1.1 4.309 0.811 2.97 1.004 

aseTi saqonlis 

qona ar aris 

prestiJuli 

aseTi 

saqonlis qona 

prestiJulia 

4.156 0.841 2.591 1.09 3.312 0.977 4.336 0.87 2.793 1.015 

miuRebeli fasi misaRebi fasi 3.069 1.021 3.702 1.074 3.508 0.988 3.442 1.04 3.605 1.008 

Mmcire 

reklamireba  

Ddidi 

raodenobiT 

reklamireba 

3.968 1.026 3.278 1.177 3.399 1.079 3.746 0.977 3.074 1.154 

Ddabali 

xarisxis 

reklama 

Kkargi 

xarisxis 

reklama 

4.033 1.123 2.835 1.13 3.398 1.088 4.018 0.943 2.825 1.026 

Cveulebisamebr 

amerikuli 

warmoebis 

produqts 

naklebad viZen 

Cveulebisamebr 

amerikuli 

warmoebis 

produqts 

xSirad viZen 

2.866 1.099 2.927 1.202 3.483 1.021 3.509 1.022 3.359 1.125 

es produqti 

ar Seefereba es produqti 3.252 1.004 2.88 1.097 3.507 1.019 3.919 0.928 3.541 1.141 
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qarTul 

gemovnebas 

Seefereba 

qarTul 

gemovnebas 

ar vuwev 

rekomendacias 

sxvebs am 

produqtis 

SeZenaze 

vuwev 

rekomendacias 

sxvebs am 

produqtis 

SeZenaze 

3.486 1.061 2.48 1.159 3.3 1.061 4.055 1.017 3.178 1.132 

saSualo Rirebuleba mocemulia 1-5 sqemaze, sadac 1 = dabali xarisxi, 2 = SedarebiT 

dabali xarisxi; 3 = arc maRali da arc dabali xarisxi; 4 = SedarebiT maRali 

xarisxi; 5 = maRali xarisxi.  

sqema 3.3a. momxmareblis mier sxvadasxva qveynis produqtis aRqma (atributis 
baza)  
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3.3.a. sqemis gagrZeleba 
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sqema 3.3b. momxmareblis mier sxvadasxva qveynis produqtis aRqma (qveynis 
baza) 
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3.3.b. sqemis gagrZeleba 
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cxrili 3.25. warmomavlobis produqtis saxeobebis aRqmis Sefaseba 

(negatiuri da pozitiuri atributebi) 

 aRqmuli Tanmimdevrobaa  

negatiuri 

atributebi b 5 4 3 2 1 

pozitiuri 

atributebi b 

teqnikurad dabali donis  GEO 2.438 TUR 2.63 RUS 3.37 USA 4.27 GER 4.61 teqnikurad maRali donis  

arasando  
GEO 2.67 
TUR 2.53 

RUS 3.5 USA 4.04 GER 4.55 sando da gamZle 

Ddabali xarisxis xeloba  TUR 2.66 GEO 3.02 RUS 3.45 USA 3.97 GER 4.40 Kkargi xeloba   

asli  
GEO 2.67 
TUR 2.67 

 RUS 3.28 USA 4.0 GER 4.28 originaluri (axleburi) 

Ddabali xarisxis masalisgan 

damzadebuli 
TUR 2.63  GEO 2.84 RUS 3.53 USA 3.90 GER 4.48 

Kkargi masalisgan 

damzadebuli   

Uucnobi savaWro niSani  TUR 2.66 GEO 2.88 RUS 3.48 
GER 4.08 
USA 3.95 

Nnacnobi (popularuli) 

savaWro niSani  

Mmodelisa da zomis 

SezRuduli arCevani 
 GEO 2.80 TUR 3.44 RUS 3.63 

USA 4.18 
GER 4.16 

Mmodelisa da zomis farTo 

arCevani 

Aaramimzidveli dizaini GEO 2.97 TUR 3.18 RUS 3.35 USA 4.14 GER 4.35 Mmimzidveli dizaini 

aseTi saqonlis qona ar aris 

prestiJuli 
TUR 2.59 GEO 2.79 RUS 3.31 USA 4.16 GER 4.34 

aseTi saqonlis qona 

prestiJulia 

miuRebeli fasi  USA 3.07 
RUS 3.51 
GER 3.44 

GEO 3.61 
RUS 3.51 

TUR 3.70 
GEO 3.61 

misaRebi fasi 

Mmcire reklamireba   GEO 3.07 
RUS 3.40 
TUR 3.28 

GER 3.75 USA 3.94 
Ddidi raodenobiT 

reklamireba 

Ddabali xarisxis reklama   
TUR 2.84 
GEO 2.82 

RUS 3.40 
USA 4.02 
GER 4.03 

Kkargi xarisxis reklama 

Cveulebisamebr amerikuli 

warmoebis produqts 

naklebad viZen 

   
TUR 2.93 
USA 2.87 

GER 3.51 
RUS 3.48 
GEO 3.36 

Cveulebisamebr amerikuli 

warmoebis produqts xSirad 

viZen 

Ees produqti ar Seefereba 

qarTul gemovnebas 
 TUR 2.89 USA 3.25 

GEO 3.54 
RUS 3.51 

GER 3.92 
Ees produqti Seefereba 

qarTul gemovnebas 

ar vuwev rekomendacias sxvebs 

am produqtis SeZenaze 
 TUR 2.49 

RUS 3.30 
GEO 3.18 

USA 3.49 GER 4.06 
vuwev rekomendacias sxvebs am 

produqtis SeZenaze 

a. Sefaseba efuZneba uoler-dunkanis  (Waller-Duncan) jgufs. 

b. saSualo Rirebuleba mocemulia 1-5 skaliT, sadac 1 = dabali xarisxi, 2 = SedarebiT 

dabali xarisxi; 3 = arc maRali da arc dabali xarisxi; 4 = SedarebiT maRali xarisxi; 5 

= maRali xarisxi. 
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dasaxelebuli qveynebidan germania flobs upiratesobas produqtis 

damaxasiaTebli niSnebis umravlesobaSi. germania iyo pirveli teqnikuri 

upiratesobiT, sandoobiT, ostatobiT, novaciebis mxriv, materialuri 

xarisxiT, farTo arCevaniT da modeliT, dizainis mimzidvelobiT, 

prestiJiT, sareklamo xarisxiT, SeguebulobiT qarTul warmoCenasTan da 

rekomendebul produqtTan. germania meorea aSS-s Semdeg, romelsac gaaCnia 

meti reklamebi. fasebis mxriv germania dasaxelda mesame adgilze aSS-s 

Semdeg, romelic inawilebs pirvel adgils germaniasTan erTad produqtis 

atributis gaTvaliswinebiT, aseve farTo arCevaniT da modeliT, sareklamo 

xarisxiT. respondentebma amerikul da germanul produqts TiTqmis 

Tanabari Sefaseba misces. aSS-m daikava meore adgili produqtis 

damaxasiaTebeli niSnebis umravlesobaSi. esenia: teqnikuri upiratesoba, 

sandooba, ostatoba, novaciebi, materialuri xarisxi, dizainis 

mimzidveloba, prestiJi, yvelaze metad savaWro da rekomendebuli 

produqti.AqarTul warmoebasTan SeguebiT aSS iyo mesame adgilze. 

adgilobrivma produqciam sagrZnoblad maRali Sefaseba miiRo produqtis 

ramdenime saxeobaSi. 

   saqarTvelo aRmoCnda pirvel adgilze produqtis atributis mxriv, aseve 

misaRebi fasebis da yvelaze metad savaWro produqtis mxriv, xolo meore 

adgilze qarTul warmoebasTan SeguebulobiT. saqarTvelo dasaxelda 

mesame adgilze produqtis brendis cnobadobiT, sareklamo xarisxiT da 

rekomendebuli produqtiT. 

istoriuli fesvebidan gamomdinare, ruseTi pirvel adgilzea yvelaze 

metad savaWro produqtis mxriv. ruseTi dasaxelda meore adgilze 

produqtis saxeobebis mxriv, agreTve, misaRebi fasebis, brendis cnobadobis, 

reklamebis xarisxisa da qarTul nawarmTan SeguebulobiT. ruseTis 

produqciam aiRo mesame adgili teqnikuri upiratesobiT, sandoobiT, 

ostatobiT, novaciebis mxriv, materialuri xarisxiT, dizainis 

mimzidvelobiT, prestiJiT da rekomendebuli produqtiT. TurqeTi pirvel 

adgilze aRmoCnda misaRebi fasis mxriv da meore adgilze yvelaze metad 

savaWro produqtis gaTvaliswinebiT. importul produqts Soris qarTvelma 

momxmarebelma dabali Sefaseba misca Turqul nawarms. TurqeTi mesame 

adgilzea produqtis damaxasiaTebli niSnebiT, farTo arCevaniT da 
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modeliT, sareklamo xarisxiT, meti reklamebis qonis sakiTxiT. aRniSnuli 

informacia Sejamebulia cxrilSi 3.26a. 

Cveni pirveli ori hipoTeza sxvadasxva qveynis produqciis saxeobebze 

aseTia: 

H5a: qarTvel momxmarebels gaaCnia meti ndoba ganviTarebuli qveynebis 

produqciis teqnologiisa da xelobisadmi, vidre ganviTarebadi qveynebis 

mimarT. 

H5b: qarTveli momxmareblisTvis misaRebia ganviTarebad qveynebSi 

warmoebuli saqonlis dabali fasi. 

    germania flobs upiratesobas produqtis damaxasiaTebli niSnebis 

umravlesobaSi. germaniis produqtma amerikuli produqtis Semdeg umaRlesi 

Sefaseba miiRo.  esenia: teqnikuri upiratesoba, sandooba, ostatoba, 

novaciebi, materialuri xarisxi, farTo arCevani da modeli, dizainis 

mimzidveloba, prestiJi, brendis cnobadoba da popularoba, sareklamo 

xarisxi da qarTveli momxmareblisTvis rekomendebuli produqti. misaRebi 

fasis mxriv Turquli, qarTuli da rusuli produqti yvelaze metad 

xelsayrelia germanul da amerikul fasebTan SedarebiT.  

 

cxrili 3.26a. mwarmoebeli qveynebis reitingi mocemuli produqtis 

saxeobebis sakiTxebSi (Sefasebis pirveli, meore da mesame sistema) 

momwod. 

qveyana 
pirveli rangi meore rangi mesame rangi 

aSS 
Nnacnobi (popularuli)  

savaWro niSani teqnikurad maRali donis Ees produqti Seefereba  

qarTul gemovnebas 

 
Mmodelisa da zomis  

farTo arCevani sando da gamZle  

 
Ddidi raodenobiT 

reklamireba Kkargi xeloba    

 Kkargi xarisxis reklama originaluri (axleburi)  
  kargi masalisgan damzadebuli   
  Mmimzidveli dizaini  

  
aseTi saqonlis qona 

prestiJulia  

  
Cveulebisamebr amerikuli 

warmoebis  

produqts xSirad viZen 
 

  vuwev rekomendacias sxvebs  am produqtis SeZenaze 
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3.29 cxrilis gagrZeleba 

saqarTve-
lo 

misaRebi fasi 
Ees produqti Seefereba  

qarTul gemovnebas 
nacnobi (popularuli)  

savaWro niSani 
 Cveulebisamebr qarTuli warmoebis produqts xSirad viZen Kkargi xarisxis reklama 

   
vuwev rekomendacias sxvebs  

am produqtis SeZenaze 

ruseTi 

Cveulebisamebr rusuli 

warmoebis produqts 

xSirad viZen 

nacnobi (popularuli)  

savaWro niSani 
teqnikurad maRali donis 

  
Mmodelisa da zomis  

farTo arCevani 
sando da gamZle 

  misaRebi fasi Kkargi xeloba   

  Kkargi xarisxis reklama originaluri (axleburi) 

  
Ees produqti Seefereba 

qarTul gemovnebas 
Kkargi masalisgan damzadebuli   

   Mmimzidveli dizaini 

   aseTi saqonlis  qona prestiJulia 

   Ddidi raodenobiT reklamireba 

   
vuwev rekomendacias sxvebs am 

produqtis SeZenaze 

TurqeTi misaRebi fasi 

Cveulebisamebr Turquli 

warmoebis produqts 

xSirad viZen 

modelisa da zomis  

farTo arCevani 

   Ddidi raodenobiT reklamireba 

   Kkargi xarisxis reklama 

germania teqnikurad maRali donis  Ddidi raodenobiT reklamireba misaRebi fasi 
 sando da gamZle   
 Kkargi xeloba     
 originaluri (axleburi)   

 
Kkargi masalisgan 

damzadebuli   
  

 
Nnacnobi (popularuli)  

savaWro niSani  
  

 Mmodelisa da zomis farTo arCevani  
 Mmimzidveli dizaini   
 aseTi saqonlis qona prestiJulia  
 Kkargi xarisxis reklama   
 Cveulebisamebr germanuli warmoebis produqts xSirad viZen  
 Ees produqti Seefereba qarTul gemovnebas  
 vuwev rekomendacias sxvebs am produqtis SeZenaze  

 aRniSnuli sakiTxi Sejamebulia 3.26b cxrilSi. produqtis saxeobebis 

Sedegebis _ teqnikuri upiratesobisa da ostatobis mixedviT – germania da 

aSS emTxveva H5a, xolo produqtis saxeobebis Sedegebi  _ misaRebi fasi _ 

emTxveva H5b-s. 
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 cxrili 3.26b. mwarmoebeli qveynebis reitingi mocemuli produqtis 

saxeobebis sakiTxebSi  

 miRebuli Sedegebi 

 saqarTvelo germania ruseTi TurqeTi aSS 

teqnikurad maRali donis  mexuTe pirveli mesame meoTxe meore 

sando da gamZle meoTxe pirveli mesame mexuTe meore 

Kkargi xeloba   meoTxe pirveli mesame meoTxe meore 

originaluri (axleburi) meoTxe pirveli mesame meoTxe meore 

Kkargi masalisgan 

damzadebuli   
meoTxe pirveli mesame mexuTe meore 

Nnacnobi (popularuli) 

savaWro niSani  
mesame pirveli meore meoTxe pirveli 

Mmodelisa da zomis farTo 

arCevani 
meoTxe pirveli meore mesame pirveli 

Mmimzidveli dizaini mexuTe pirveli mesame meoTxe meore 

aseTi saqonlis qona 

prestiJulia 
meoTxe pirveli mesame mexuTe meore 

misaRebi fasi pirveli mesame meore pirveli meoTxe 

Ddidi raodenobiT reklamireba meoTxe meore mesame mesame pirveli 

Kkargi xarisxis reklama mesame pirveli meore mesame pirveli 

Cveulebisamebr amerikuli 

warmoebis produqts xSirad 

viZen 

pirveli pirveli pirveli meore meore 

Ees produqti Seefereba 

qarTul gemovnebas 
meore pirveli meore meoTxe mesame 

vuwev rekomendacias sxvebs am 

produqtis SeZenaze 
mesame pirveli mesame meoTxe meore 

 

sandoobis analizi. rodesac qronbaxis alfa (Cronbach`s Alfa) 

gamoTvlili iqna, sqemis TxuTmetive punqtSi xuTi qveynisTvis aRmoCnda 

0.902. es warmoaCenda SesaZleblobas, rom sruli sqema daunawevrebeli iyo. 

Qqronbaxis alfa (Cronbach`s Alfa) koeficienti 0.902 SeiZleba CaiTvalos 

sagrZnoblad maRal sando koeficientad. aRniSnulidan gamomdinare, 
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SeiZleba davaskvnaT, rom produqtis 15 saxeoba SerCeuli qveynebidan 

zomavs damokidebulebas qarTveli momxmareblisa am qveynebis produqciis 

mimarT (ix. cxrili 3.27).  

cxrili 3.27. sandoobis statistika  

 

qronbaxis alfa

(Cronbach`s Alfa) rigiTi nomeri

yvela 0.902 75 

germania 0.902 15 

TurqeTi 0.892 15 

saqarTvelo 0.877 15 

ruseTi 0.872 15 

amerika 0.808 15 

   momxmareblis mier xarisxis aRqma  germanul nawarmze gamoirCeva 

umaRlesi sandoobiT (0.902). momxmareblis xarisxis kategoriam amerikul 

nawarmze miiRo yvelaze dabali sandooba (0.808), aRniSnuli nunalis 

(Nunnally, J.C, 1976) mier dawesebul limits ar Seesabameba misaReb sazomad 

(150). 

demografiuli gavlena da momxmareblis eTnocentrizmi ucxour 

produqciaze.  aRqma, zogadad, miCneulia rogorc cvalebadoba qveynebsa da 

produqtis kategoriebSi, igi aseve gamoiyeneba imis gasagebad, arsebobs Tu 

ara identificirebuli momxmareblis segmenti, romelsac gaaCnia ufro meti 

dadebiTi an uaryofiTi aRqma sxvebTan SedarebiT. aseTi informacia 

SeiZleba gamoyenebul iqnas marketingis programebisa da strategiebis 

dadgenisTvis konkretuli momxmareblis mimarT. Cveni mesame hipoTeza 

momxmareblis mier produqtis saxeobebis aRqmaze aseTia: 

H5c: momxmarebelTa demografia gavlenas axdens produqtis maxasiaTeblebis 

mimarT aRqmis Taviseburebebze. 

SeiZleba davaskvnaT, rom asaki da ojaxuri mdgomareoba emTxveva H5c-s, 

xolo ganaTleba, Semosavali da sqesi aris limitirebuli daxmareba. 

Sedegebi mocemulia 3.28 cxrilSi. 3.28 cxrili ajamebs Sedegebs sqesis, 

Semosavlis, ganaTlebis, ojaxuri mdgomareobis da Semosavlis gavlenis 

Sesaxeb.  
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cxrili 3.28. demografiuli sxvadasxvaobebis gansxvavebuli 
damokidebulebebi ucxouri produqciis mimarT da momxmareblis 
eTnocentrizmi 
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sqesi                
amerika  M* M**  M*           
TurqeTi                
germania                
ruseTi            M*    
saqarTvelo    M***     M*  M**  M***   
ganaTleba               
amerika    S***  S***  S*** S***    S** S*** S** 
TurqeTi                
germania                
ruseTi      S***        S**  
saqarTvelo                
asaki a                
amerika      Y**  Y**     Y(*)   
TurqeTi O** O*** O*(**) O*** O**       O***   O*(**) 
germania             O(**)   
ruseTi          Y(*)      
saqarTvelo      O*          
Semosavali               
amerika      L*          
TurqeTi       H*       H**  
germania           H***   H*  
ruseTi      L***          
saqarTvelo  L**    L*          
ojaxuri mdgomareoba           
amerika      B***  B*** B*   B**    
TurqeTi R** ***  R*** R*    R**   R*** R*  R** 
germania          R*      
ruseTi      B*   R*       
saqarTvelo R**        R*   R*    
momxmareblis eTnocentrizmib       
amerika N*   N*** N** N(***) N**   N(***)   N(*)   
TurqeTi    E*      N*      
germania  E** E*       E*   E*   
ruseTi N** N*** N(***)     N*        
saqarTvelo E** 

(***) E*** E*** 
E** 
(***) E***   E*** E*** E**   E*** E(***) E* 

a. aCvenebs gansxvavevebs asakobriv jgufebs Soris 24 welze patara da 35 wels zeviT 
momxmarebelze. 
b.   gviCvenebs gansxvavebas yvelaze dabal da yvelaze maRal eTnocentrul midgomebs 
Soris. 
F: qali; M: kaci; H: maRalSemosavliani; L: dabalSemosavliani; S: saSualo skolis 
ganaTlebiT; U: umaRlesi ganaTlebiT; R: daojaxebuli; B: dasaojaxebeli; O: ufrosi; Y: 
axalgazrda; E: eTnocentruli; N: araeTnocentruli. 
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sqesi. sqesma iTamaSa ZiriTadi efeqti amerikuli, rusuli da qarTuli 

produqtis aRqmis xarisxze. mamrobiTma sqesma gamoxata dadebiTi 

damokidebuleba amerikuli produqciis mimarT: `sando, arasando,~ `kargi 

namuSevari, cudi namuSevari,~ `kargi xarisxisgan damzadebuli, cudi 

xarisxisgan damzadebuli~. mamrobiTma sqesma gamoxata dadebiTi 

damokidebuleba rusuli nawarmis mimarT Semdegi SefasebiT: kargi xarisxis 

reklamebi da naklebad kargi xarisxis reklamebi. xolo qarTuli 

produqcia Sefasda rogorc `gamomgonebluri~, `prestiJulia an ar aris 

prestiJuli misi qona~, `flobs cota reklamas an bevr reklamas~ da `me, 

rogorc wesi, vyidulob am qveynis produqts umniSvnelod an me vyidulob 

am qveynis bevr produqts~. 

ganaTleba. saSualo ganaTlebis respondentebma maRali Sefaseba misces 

amerikuli produqciis Svid saxeobas Semdeg kategoriebSi: `brendis 

cnobadoba”, `mimzidveli dizaini da stili~, `gamomgonebluri~, `me 

Cveulebriv vyidulob am qveynis bevr produqts,~ `Seesabameba qarTul 

produqcias,~ `me rekomendacias vuwev sxvebs.~ umaRlesi ganaTlebis 

respondentebma rusul produqcias dadebiTi Sefaseba misces kategoriebSi : 

“brendis cnobadoba” da `Seesabameba qarTul produqcias.~ 

 asaki. asakma sagrZnoblad imoqmeda yvela qveynis produqtis xarisxis 

aRqmis efeqtze. axalgazrda respondentebma maRali Sefaseba misces 

amerikul produqcias Semdeg kategoriebSi: “brendis cnobadoba”, 

`mimzidveli dizaini da stili~ da `me, rogorc wesi, vyidulob am qveynis 

bevr produqts~. ufrosma respondentebma dadebiTad miiCnies Turquli 

produqcia kategoriebSi: `teqnikurad warmatebuli~, `sando da gamZle~, 

`kargi ostatoba,~ `gamomgonebluri,~ `xarisxiani~, `xarisxiani reklamebi,~ 

da `me rekomendacias vuwev sxvebs.~ ufrosma respondentebma aseve 

dadebiTad miiCnies germanuli produqcia kategoriebSi: `me Cveulebriv 

vyidulob am qveynis produqts,~ “brendis cnobadoba”. axalgazrda 

respondentebma rusuli produqciis fass misaRebi uwodes. 

Semosavali.  Semosavalma naklebad mniSvnelovani efeqti moaxdina sxva 

faqtorebTan SedarebiT.Ddabali Semosavlis mqone respondentebma maRali 
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Sefaseba misces ruseTis, aSS-s da saqarTvelos “brendis cnobadobas”, 

xolo qarTul produqciis saxeobebs misces Sefaseba rogorc `sandos da 

gamZles~. maRalma Semosavlianma respondentebma germanul produqciasTan 

dakavSirebiT gamoTqves mosazreba rogorc `bevri reklamis arsebobis~ 

mxriv, rac Seexeba Turquls da aseve germanuls, Sefasda rogorc `qarTul 

produqciasTan Semguebeli.~  

ojaxuri mdgomareoba.  ojaxurma mdgomareobam didi roli iTamaSa 

produqtis saxeobebze. amerikuli produqcia dauqorwinebelma 

respondentebma Seafases, rogorc kategoria “brendis cnobadoba, 

`mimzidveli dizaini da stili~, `prestiJuli,~ da `xarisxiani reklamebi.~ 

martoxela respondentebma rusuli produqcia Seafases rogorc `brendis 

cnobadobiT~, aseve  aRniSnes rom `nakleb prestiJulia misi 

qona~.Ddaqorwinebulma wyvilebma Turqul produqcias uwodes `teqnikurad 

warmatebuli~, `sando da gamZle~, `gamomgonebluri,~ `kargi xarisxis,~ 

`prestiJulia maTi qona,~ `me rekomendacias vuwev sxvebs~, `xarisxiani 

reklamebi~ da `me, rogorc wesi vyidulob am qveynis bevr produqts~. 

qorwinebaSi myofma respondentebma sagrZnoblad maRali Sefaseba misces 

germanul produqcias, mis fass aRiqvamen rogorc `misaRebs~. rac Seexeba 

qarTul produqcias, sam saxeobaSi miiRo Semdegi Sefasebebi: `teqnikurad 

warmatebuli~, `xarisxiani reklamebi,~ da `me, rogorc wesi, vyidulob am 

qveynis bevr produqts~ da `misaRebi fasi.~     

momxmareblis eTnocentrizmi.  momxmareblis eTnocentrizmma 

mniSvnelovani gavlena iqonia yvela qveynis produqtis saxeobis xarisxis 

aRqmaze. araeTnocentrulma respondentebma amerikuli produqciis Svidi 

saxeoba Seafases iseT kategoriebSi rogoricaa “brendis cnobadoba~, 

`teqnikurad warmatebuli~, `gamomgonebluri,~ `xarisxiani~, `farTo arCevniT 

da modeliT gamorCeuli,~ `misaRebi fasi~, `me, rogorc wesi, vyidulob am 

qveynis bevr produqts~. Turquli produqcia eTnocentrulma 

respondentebma Seafases, rogorc `gamomgonebluri~, xolo 

araeTnocentruli xasiaTis respondentebma, rogorc `fasis mxriv misaRebi~. 

germanuli produqciis oTx saxeobas eTnocentrulma respondentebma 

uwodes `sando da gamZle~, `kargi namuSevari~, `fasis mxriv misaRebi,~ `me, 
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Cveulebriv, vyidulob am qveynis bevr produqts.~ rusuli produqciis oTx 

saxeobas araeTnocentrulma respondentebma uwodes `teqnikurad 

warmatebuli~, `sando da gamZle~, `kargi namuSevari~, `mimzidveli dizainiT 

da stiliT~. araeTnocentrulma respondentma   qarTul produqciis 

TxuTmeti saxeobidan TerTmeti Seafasa, rogorc `teqnikurad warmatebuli~, 

`sando da gamZle~, `kargi namuSevari,~ `gamomgonebluri,~ `prestiJulia misi 

qona~, `xarisxiani~, `farTo arCevani da modeli,~ `misaRebi fasi~, `me, 

rogorc wesi, vyidulob am qveynis bevr produqts~, `me rekomendacias vuwev 

sxvebs~. sxvadasxva demografiuli cvlilebebi, asaki, ojaxuri mdgomareoba, 

da eTnocentrizmis done aris gansakuTrebiT mniSvnelovani mizezi 

specifikuri qveynis warmomavlobis uTanxmoebis damokidebulebaSi, maSin, 

roca sqess, ganaTlebas da saSemosavlo dones SemTxveviTi da ganapira 

mniSvneloba akisria. 

msjeloba: momxmareblis mier sxvadasxva qveynis produqtis aRqma. 

momxmarebeli ganviTarebuli qveynebis produqtebs aRiqvams, rogorc 

maRalxarisxovans, inovaciurs, sandosa da saukeTesos. garda amisa, 

zogierTi qveynis produqtis dabali fasi aRiqmeba, rogorc uxarisxo 

damzadebis procesis Sedegi. es Sedegebi  warsuli kvlevebis Sesabamisia 

(14; 24; 51; 71; 80; 100; 125; 199).  

aSkaraa, rom arsebobs raRac calkeuli demografiuli gansxvavebebi, 

magram es ar gvaZlevs maTi ganzogadebis saSualebas. Cndeba ramdenime 

saintereso aRmoCena. magaliTad, amerikuli produqti gansakuTrebulad 

kargad Seafases mamakacebma, naklebad ganaTlebulebma, dauqorwineblebma 

da naklebad eTnocentrulebma. xolo Turquli produqti moswonT 

moxucebs da daqorwinebulebs. 
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3.4.  momxmareblis eTnocentrizmis kvleva 

ukanasknelma kvlevam erTmaneTTan daakavSira pwq-s efeqti da 

momxmareblis eTnocentrizmi. kvlevis am nawilSi Cven SeviswavleT is, Tu 

rogor afasebs eTnocentriki momxmarebeli ucxour produqts. 

momxmareblis eTnocentrizmis gazomva. momxmareblis eTnocentrizmis 

gasazomad gamoviyeneT Simpisa da Sarmis (Shimp, T., Sharma, S.) mier Seqmnili 

CETSCALE, romelic Sedgeba Cvidmeti punqtisagan (196). CETSCALE aris iseTi 

tipis skala, sadac momxmareblebi pasuxs iZlevian Svidbalian sistemaze 

dayrdnobiT (erTi _ “vendobi”, xolo Svidi _ “ar vendobi”). cxrili 3.29 

aCvenebs am Cvidmeti punqtis  saSualo qulebis da sandoobis analizis 

Sedegebs. kronbaxis alfa (Cronbach`s Alfa) koeficienti 0.913 miiCneva sakmaod 

maRal koeficientad. Amasze dayrdnobiT SegviZlia vTqvaT, rom Cvidmetive 

punqti zomavs erTsa da imave konstruqcias (eTnocenrizms) da Semajamebeli 

sazomi SegviZlia gamoviyenoT mis Sesafaseblad. Cveni pirveli hipoTeza 

dakavSirebuli iyo saqarTveloSi CETSCALE -is sandoobis gazomvasTan:  

H6a: CETSCALE iTvaliswinebs yvela momxmareblis universalur monacemebs  
qarTveli momxmareblis WrilSi. 
 

SegviZlia davaskvnaT, rom TiToeuli punqtis maRali sandooba mxars 

uWers H6a-s. 

Semadarebeli Sedegebi CETSCALE mocemulia 3.29 cxrilSi. umaRlesi 

qula miiRo qarTuli produqtis yidvam da saqarTvelos muSaobisaTvis 

xelisSewyobam (4.94). es niSnavs, rom qarTvelebi dardoben arsebuli 

umuSevreobis gamo da problemis gadawyvetas cdiloben qarTuli 

produqtis yidviT. meore adgilzea is faqti, rom qarTvelebi yiduloben 

ucxour produqts im SemTxvevaSi, Tu es produqti ar iwarmoeba 

saqarTveloSi (4.6). “unda arsebobdes ucxouri saqonliT vaWrobis mcire 

moculoba, sanam arsebobs misi saWiroeba (4.39)”, “qarTvelma xalxma 

umjobesia SeiZinos qarTuli nawarmi, vidre importuli (4.38)”, “mxolod is 

produqti unda iyos importuli, romelic ar aris xelmisawvdomi 

saqarTveloSi (4.25)” arsebobs sxva debulebebic, romlebsac aqvT ufro 

maRali reitingi.  
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cxrili 3.29. 17-punqtiani CETSCALE -s saSualo qulebi da sandooba 

CETSCALE-s sakiTxebi 

mT
av
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i 
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eb
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eb
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SeiZine qarTuli nawarmi, SeunarCune qarTvels  

samuSao 

4.94 0.907 

Cven unda SeviZinoT ucxouri qveynebisgan mxolod is 

produqti, romelic Cven ar SegviZlia vawarmooT 

4.6 0.91 

unda arsebobdes ucxouri saqonliT vaWrobis mcire 

moculoba, sanam arsebobs misi saWiroeba 

4.39 0.911 

qarTvelma xalxma umjobesia SeiZinos qarTuli 

nawarmi, vidre importuli 

4.38 0.909 

mxolod is produqti unda iyos importuli, romelic 

ar aris xelmisawvdomi saqarTveloSi 

4.25 0.913 

sakmaod Zviri mijdeba, magram vamjobineb davexmaro 

qarTul produqcias 

3.77 0.908 

SezRudvebi unda iyos dawesebuli yvela saxis 

importze 

3.75 0.913 

yovelTvis umjobesia SeiZino qarTuli produqcia 3.51 0.907 

umjobesia SeiZino qarTuli produqcia, vidre misce 

SesaZlebloba sxvebs gamdidrdnen Sens xarjze 

3.48 0.904 

qarTuli produqcia, pirveli, ukanaskneli, wamyvani 3.47 0.908 

qarTvelebma, umjobesia, ar SeiZinon ucxouri 

produqcia imitom, rom is zians ayenebs qarTul 

bizness da iwvevs umuSevrobas 

3.38 0.904 

ucxouri produqcia maqsimalurad unda iyos 

dabegrili, rom SevamciroT aseTi produqtis 

saqarTveloSi Semosvla 

3.28 0.909 

ar aris misaRebi ucxouri produqciis yidva imitom, 

rom qarTvelebi rCebian samuSaos gareSe 

3.03 0.906 

namdvilma qarTvelma unda SeiZinos qarTuli produqcia 3.02 0.905 



 232

3.29 cxrilis gagrZeleba 

qarTveli momxmarebeli, romelic yidulobs ucxour 

produqcias, aris pasuxismgebeli Tavis Tanamemamule 

qarTvelebis samuSaos gareSe darCenis saSiSroebaze 

2.99 0.909 

ucxouri produqciis yidva anti-qarTuli qmedebaa 2.61 0.909 

ucxoelebs ar unda hqondeT SesaZlebloba, 

gamoitanon TavianTi produqcia qarTul bazarze 

2.41 0.909 

saSualo jami 3.6  

SeniSvna: 
 a. pasuxebi miiReba Svidbaliani likertis skalaze dayrdnobiT.  
b.  daTvlilia kronbaxis alfas (Cronbach`s Alfa) meSveobiT. Yyovlismomcveli alfa=0.913. 

Ees aCvenebs, rom qarTvel momxmareblebs sWirdebaT importuli 

produqti, magram arsebobs adgilobrivi alternativac da qveynis 

ekonomikuri problemebis gamo yidulobs nacionalurs.  

“sakmaod Zviri mijdeba, magram vamjobineb davexmaro qarTul 

produqcias (3.77)” da “SezRudvebi unda iyos dawesebuli yvela saxis 

importze (3.75)”, aris ori debuleba, romelsac reitingi aqvs saSualoze 

odnav meti. amasTanave, Cven vxedavT, rom ekonomikuri mdgomareoba da 

umuSevrobis maRali done zrdis momxmareblis eTnocentrulobas. 

pirdapiri investicia da adgilobrivi produqtis warmoeba yvelaze kargi 

saSualebaa qarTul bazarze SesaRwevad. 

 “ucxoelebs ar unda hqondeT SesaZlebloba, gamoitanon TavianTi 

produqcia qarTul bazarze (2.41)”. “ar aris misaRebi ucxouri produqciis 

yidva imitom, rom qarTvelebi rCebian samuSaos gareSe (3.03)”, “namdvilma 

qarTvelma unda SeiZinos qarTuli produqcia (3.02)”, “qarTveli 

momxmarebeli, romelic yidulobs ucxour produqcias, aris pasuxismgebeli 

Tavis Tanamemamule qarTvelebis samuSaos gareSe darCenis saSiSroebaze 

(2.99)” da “ucxouri produqciis yidva anti-qarTuli qmedebaa (2.61)”, aris sxva 

punqtebi, romlebTac aqvT yvelaze naklebi reitingi. es debulebebi 

gviCveneben, rom imports saqarTveloSi kargad ar iReben. 
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imisaTvis, rom davadginoT qarTveli xalxis midgoma ucxouri 

produqtisadmi, aucilebelia gavigoT m. volisa da l. heslopis (Wall, M, 

Heslop, L.A) mier Seqmnili sami debuleba (217). es naCvenebia 3.30 cxrilSi. 

yvelaze maRali qula miiRo bolo xuTi wlis manZilze qarTuli 

produqtis xarisxis gaumjobesebam da imedma, rom es ase gagrZeldeba kidev 

minimum xuTi weliwadi (4.86), amis dakavSireba moxda imasTan, rom xarisxi 

adgilobrivi produqtisa da ucxourisa erTi da igivea, Tundac fasi odnav 

meti iyos (4.86). qarTuli produqtis xarisxi  dabalia ucxour produqtTan 

SedarebiT (3.38). 

cxrili 3..30. adgilobrivi produqtis atributebis saSualo qulebi da 
sandooba 

adgilobrivi produqtis atributebi mTavari 
maCveneblebi 

usafrTxoeba 

Tu ucxouri da qarTuli produqcia 

erTnairi xarisxisaa, mirCevnia qarTuli 

produqti SeviZino, Tundac es ufro Zviri 

damijdes 

4.86 0.910 

bolo 5 wlis manZilze qarTuli produqciis 

xarisxi sagrZnoblad gaumjobesda, momavali 

5 wlis ganmavlobaSi ki ufro gaumjobesdeba 

4.86 0.911 

qarTuli produqciis xarisxi ar 

Camouvardeba (Tu ukeTesi ara ) importul 

saqonels 

3.38 0.909 

saSualo jami 
4.37  

SeniSvna:  a. pasuxebi miiiReba Svidbaliani likertis skalaze dayrdnobiT.  

b.  daTvlilia kronbaxis alfas (Cronbach`s Alfa) meSveobiT. yovlismomcveli alfa yvele 20 

punqtisaTvis =0.909. 

momxmareblis diskriminireba dabali da maRali eTnocentrizmiT.  3.31 

cxrili gvaZlevs yvela respondentis, aseve zeda 25 procentis da qveda 25 

procentis saSualoebs. bolo ors Soris gansxvaveba gaizoma T-testiT. 

yvela T iyo 0.1 donis mniSvnelobaze. aqedan gamomdinareobs, rom CETSCALE -

is TiToeul punqts aqvs madiskriminirebeli Zala. 
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cxrili 3.31. CETSCALE -is 17 punqtis madiskriminirebeli Zala 

CETSCALE-s punqtebi 
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R
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qarTvelma xalxma, umjobesia, SeiZinos qarTuli 

nawarmi, vidre importuli 

4.38 2.83 5.75 -12.815 

mxolod is produqti unda iyos importuli, 

romelic ar aris xelmisawvdomi saqarTveloSi 

4.25 2.48 5.7 -11.711* 

SeiZine qarTuli nawarmi, SeunarCune qarTvels 

samuSao 

4.94 3.17 6.29 -14.993* 

qarTuli produqcia, pirveli, ukanaskneli, wamyvani 3.47 2 5.13 -13.070* 

ucxouri produqciis yidva anti-qarTuli qmedebaa 2.61 1.65 4.18 -11.071* 

ar aris misaRebi ucxouri produqciis yidva 

imitom, rom qarTvelebi rCebian samuSaos gareSe 

3.03 2 4.59 -12.397* 

namdvilma qarTvelma unda SeiZinos qarTuli 

produqcia 

3.02 1.61 5.13 -19.858* 

umjobesia, SeiZino qarTuli produqcia, vidre 

misce SesaZlebloba sxvebs, gamdidrdnen Sens 

xarjze 

3.48 1.75 5.48 -21.289* 

yovelTvis umjobesia SeiZino qarTuli produqcia 3.51 2.1 5.03 -13.767* 

unda arsebobdes ucxouri saqonliT vaWrobis 

mcire moculoba, sanam arsebobs misi saWiroeba 

4.39 2.78 5.48 -10.440* 

qarTvelebma, umjobesia, ar SeiZinon ucxouri 

produqcia imitom, rom is zians ayenebs qarTul 

bizness da iwvevs umuSevrobas 

3.38 1.87 5.03 -16.080* 

SezRudvebi unda iyos dawesebuli yvela saxis 

importze 

3.74 2.44 5.11 -9.882* 

sakmaod Zviri mijdeba, magram vamjobineb davexmaro 

qarTul produqcias 

3.77 2.32 5.16 -12.671* 
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3.31 cxrilis gagrZeleba 
ucxoelebs ar unda hqondeT SesaZlebloba, gamoitanon 

TavianTi produqcia qarTul bazarze 

2.42 1.63 3.72 -9.227* 

ucxouri produqcia maqsimalurad unda iyos dabegrili, 

rom SevamciroT aseTi produqtis saqarTveloSi 

Semosvla  

3.28 2.09 4.64 -12.220* 

Cven unda SeviZinoT ucxouri qveynebisgan mxolod is 

produqti, romelic  ar SegviZlia vawarmooT 

4.6 3.19 6.19 -14.366* 

qarTveli momxmarebeli, romelic yidulobs ucxour 

produqcias,  pasuxismgebelia Tavis Tanamemamule 

qarTvelebis samuSaos gareSe darCenis saSiSroebaze 

2.98 1.88 4.13 -10.915* 

saSualo jami 3.6 2.22 5.1  

SeniSvna:  a. pasuxebi iReba Svidbaliani likertis skalaze dayrdnobiT.  

*  aCvenebs statistikis mniSvnelobas ZiriTadad Semdeg doneze _ 0.01. 

samamulo produqtebs, CETSCALE -sagan gansxvavebiT, aqvT naklebi 

madiskriminirebeli Zala. rodesac vexebiT erovnuli produqtis 

atributebis maRal sandoobas, SegviZlia davaskvnaT, rom isini SeiZleba 

CETSCALE -is Semavsebel punqtebad gamodgnen (ix. cxrili 3.32). 

cxrili 3.32. erovnuli produqtis atributebis madiskriminirebeli Zala. 

adgilobrivi produqtis atributebi 
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Tu ucxouri da qarTuli produqcia erTnairi 

xarisxisaa, mirCevnia qarTuli produqti SeviZino, 

Tundac es ufro Zviri damijdes 4.86 3.86 5.62

-

5.464

bolo 5 wlis manZilze qarTuli produqciis 

xarisxi sagrZnoblad gaumjobesda, momavali 5 

wlis ganmavlobaSi ki ufro gaumjobesdeba 4.86 4.11 5.45

-

4.199

qarTuli produqciis xarisxi ar Camouvardeba (Tu 

ukeTesi araa) importul saqonels 3.38 2.73 4.40

-

5.334

saSualo jami 4.37 3.57 5.16  

SeniSvna: 
 a. pasuxebi iReba Svidbaliani likertis skalaze dayrdnobiT.  
*  aCvenebs statistikis mniSvnelobas ZiriTadad Semdeg doneze:0.01. 
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Cveni meore hipoTeza momxmareblis eTnocentrizmis Taobaze iyo aseTi: 

H6b: CETSCALE-s 17 punqtidan TiToeuls SeuZlia ganasxvaos 

maRalquliani da dabalquliani qarTveli momxmarebeli. SegviZlia 

davaskvnaT, rom Sedegebi mxars uWers H6b-s. es Sedegebia:… “umjobesia 

SeiZino qarTuli produqcia, vidre misce SesaZlebloba sxvebs, 

gamdidrdnen Sens xarjze” (t= 21.289), “namdvilma qarTvelma unda SeiZinos 

qarTuli produqcia” ( t=19.858) da “qarTvelebma, umjobesia, ar SeiZinon 

ucxouri produqcia imitom, rom is zians ayenebs qarTul bizness da iwvevs 

umuSevrobas” ( t=16.080).  

faqtoruli analizi. faqtoruli analizi moxda CETSCALE -ze da 

adgilobrivi produqtebisadmi midgomaze dayrdnobiT. respondentebs 

sTxoves SeefasebinaT CETSCALE-is 17 debuleba, Seqmnili t. Simpisa da s. 

Sarmas (Sharma, S., Shimp, T.A.) mier da 3 debuleba samamulo produqtisadmi 

midgomisa, romelic ganaviTares m. valma da l. heslopma (Wall, M, Heslop, L.A) 

(192; 217). faqtorebis amorCeva moxda iseTi SemTxvevidan, sadac 

TviTSefasebis done aRemateboda 1.0-s. zemoxsenebuli kriteriumis 

gamoyenebiT faqtorulma analizma Seqmna 4 faqtori, axsnadi variaciiT 57 

procenti. Sedegebi mocemulia cxrilebSi 3.33 da 3.34. 

3.33 cxrilSi pirvel faqtors warmoadgens: “namdvilma qarTvelma unda 

SeiZinos qarTuli produqcia (0.764)”, “ar aris misaRebi ucxouri 

produqciis yidva imitom, rom qarTvelebi rCebian samuSaos gareSe (0.755)”, 

“ucxouri produqciis yidva anti-qarTuli qmedebaa (0.754)”, “umjobesia, 

SeiZino qarTuli produqcia, vidre misce SesaZlebloba sxvebs, 

gamdidrdnen Sens xarjze (0.681)”, “qarTvelebma, umjobesia, ar SeiZinon 

ucxouri produqcia imitom, rom is zians ayenebs qarTul bizness da iwvevs 

umuSevrobas (0.635)”, “yovelTvis umjobesia SeiZino qarTuli produqcia 

(0.596)”, da “qarTveli momxmarebeli, romelic yidulobs ucxour 

produqcias, aris pasuxismgebeli Tavis Tanamemamule qarTvelebis samuSaos 

gareSe darCenis saSiSroebaze (0.498)”.  es faqtori moicavs mTliani 

variaciis 21.59 procents. am faqtors SeiZleba ewodos sufTa qarTuli 

myidvelobiTi qceva.   
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cxrili 3.33. momxmareblis eTnocentrizmisa da nacionaluri produqtis 

atributebis faqtoruli analizi 

faqtorTa wonadoba faqtorebi 
1 2 3 4 

faqtori 1: sufTa qarTuli myidvelobiTi qceva     

namdvilma qarTvelma unda SeiZinos qarTuli 

produqcia 
.764 .261 .172 .155 

ar aris misaRebi ucxouri produqciis yidva imitom, 

rom qarTvelebi rCebian samuSaos gareSe 
.755 .058 .306 -.022 

ucxouri produqciis yidva anti-qarTuli qmedebaa .754 .077 .188 .046 

umjobesia, SeiZino qarTuli produqcia, vidre misce 

SesaZlebloba sxvebs, gamdidrdnen Sens xarjze 
.681 .407 .172 .061 

qarTvelebma, umjobesia, ar SeiZinon ucxouri 

produqcia imitom, rom is zians ayenebs qarTul 

bizness da iwvevs umuSevrobas 

.635 .345 .292 .039 

yovelTvis umjobesia SeiZino qarTuli produqcia .596 .406 .099 .088 

qarTveli momxmarebeli, romelic yidulobs ucxour 

produqcias, aris pasuxismgebeli Tavis 

Tanamemamule qarTvelebis samuSaos gareSe darCenis 

saSiSroebaze 

.498 .122 .385 .088 

faqtori 2: balansi adgilobriv da ucxour produqts Soris 

mxolod is produqti unda iyos importuli, 

romelic ar aris xelmisawvdomi saqarTveloSi 
.170 .685 .132 .010 

qarTvelma xalxma umjobesia SeiZinos qarTuli 

nawarmi, vidre importuli 
.385 .684 -.141 .168 

SeiZine qarTuli nawarmi, SeunarCune qarTvels 

samuSao 
.339 .681 .091 .145 

unda arsebobdes ucxouri saqonliT vaWrobis mcire 

moculoba, sanam arsebobs misi saWiroeba 
.026 .638 .413 .072 

Cven unda SeviZinoT ucxouri qveynebisgan mxolod 

is produqti, romelic ar SegviZlia vawarmooT 
.134 .516 .485 .046 
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3.33 cxrilis gagrZeleba 

faqtorTa wonadoba faqtorebi 
1 2 3 4 

faqtori 3: proteqcionistuli Sexedulebebi     

SezRudvebi unda iyos dawesebuli yvela saxis importze .191 .162 .619 .078 

ucxouri produqcia maqsimalurad unda iyos dabegrili, 

rom SevamciroT aseTi produqtis saqarTveloSi 

Semosvla 

.391 .096 .600 .102 

ucxoelebs ar unda hqondeT SesaZlebloba, gamoitanon 

TavianTi produqcia qarTul bazarze 
.505 -.015 .581 .032 

sakmaod Zviri mijdeba, magram vamjobineb davexmaro 

qarTul produqcias 
.353 .281 .476 .202 

faqtori 4: ndoba da survilebi qarTuli 

produqciisadmi 
    

bolo 5 wlis manZilze qarTuli produqciis xarisxi 

sagrZnoblad gaumjobesda, momavali 5 wlis 

ganmavlobaSi ki ufro gaumjobesdeba 

.001 .192 .026 .804 

qarTuli produqciis xarisxi ar Camouvardeba (Tu 

ukeTesi araa) importul saqonels 
.302 -.056 .116 .795 

Tu ucxouri da qarTuli produqcia erTnairi 

xarisxisaa, mirCevnia, qarTuli produqti SeviZino, 

Tundac es ufro Zviri damijdes 

-.123 .397 .237 .456 

eqstraqciis meTodi: principuli komponentebis analizi.  

“varimaqs-rotaciis” (varimax rotation) meTodi: varimaqsi kaizeri (Kaiser) normalizaciiT 

 
meore faqtori Seadgens 15.4%-s: “mxolod is produqti unda iyos 

importuli, romelic ar aris xelmisawvdomi saqarTveloSi (0.685)” da 

“qarTvelma xalxma umjobesia SeiZinos qarTuli nawarmi, vidre importuli 

(0.684)”, “SeiZine qarTuli nawarmi, SeunarCune qarTvels  samuSao (0.681)”, 

“unda arsebobdes ucxouri saqonliT vaWrobis mcire moculoba, sanam 

arsebobs misi saWiroeba (0.638)”, da “Cven unda SeviZinoT ucxouri 

qveynebisgan mxolod is produqti, romelic ar SegviZlia vawarmooT (0.516)”.  

am faqtors SesaZloa vuwodoT balansi adgilobriv da ucxour produqts 

Soris. mesame faqtori Seadgens 11.5%-s: “SezRudvebi unda iyos dawesebuli 

yvela saxis importze (0.619)”, “ucxouri produqcia maqsimalurad unda iyos 

dabegrili, rom SevamciroT aseTi produqtis saqarTveloSi Semosvla 
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(0.600)”, “ucxoelebs ar unda hqondeT SesaZlebloba, gamoitanon TavianTi 

produqcia qarTul bazarze (0.581)” da “sakmaod Zviri mijdeba, magram 

vamjobineb davexmaro qarTul produqcias (0.476)”.   am faqtors SesaZloa 

vuwodoT proteqcionistuli Sexedulebebi. bolo faqtori mTliani 

variaciis 8.4 procentia da SegviZlia davarqvaT ndoba da survilebi 

qarTuli produqciisadmi. es faqtori warmoadgens: “bolo 5 wlis manZilze 

qarTuli produqciis xarisxi sagrZnoblad gaumjobesda, momavali 5 wlis 

ganmavlobaSi ki ufro gaumjobesdeba (0.804)”, “qarTuli produqciis xarisxi 

ar Camouvardeba (Tu ukeTesi araa) importul saqonels (0.795)” da “Tu 

ucxouri da qarTuli produqcia erTnairi xarisxisaa, mirCevnia, qarTuli 

produqti SeviZino, Tundac es ufro Zviri damijdes (0.456)”. 

 

cxrili 3.34. momxmareblis eTnocentrizmisa da nacionaluri produqtis 

atributebis faqtoruli analizi 

faqtorebi 
 
wili variaciis% 

zrdis 
variacia% 

faqtori 1: sufTa qarTuli 

myidvelobiTi qceva 

 
4.318 21.591 21.591 

faqtori 2: balansi adgilobriv da 

ucxour produqts Soris 

 
3.086 15.430 37.021 

faqtori 3: proteqcionistuli 

Sexedulebebi 

 
2.302 11.509 48.530 

faqtori 4: ndoba da survilebi 

qarTuli produqciisadmi 

 
1.686 8.430 56.961 

 

demografiuli cvladebi da momxmareblis eTnocentrizmi. 

momxmareblis eTnocentrizmis T-testi Catarda asakze, sqesze, ganaTlebaze, 

ojaxur mdgomareobasa da Semosavalze dayrdnobiT. Sedegebma sagrZnobi 

variacia dagvanaxes, roca saqme exeba asaksa da ganaTlebas. esenia: ndoba 

da imedi qarTuli produqtisadmi, asakis mixedviT da balansi adgilobriv 

da ucxour produqts Soris ganaTlebis mixedviT (ix. cxrili 3.35).    

Cveni hipoTeza iyo: 
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H6c: qarTveli momxmareblis eTnocentrizmi icvleba demografiuli 

cvalebadobis Sesabamisad. vaskvniT, rom demografiuli cvladebis efeqti 

ar aris sakmarisi imisaTvis, rom daeTanxmos hipoTezas.   

cxrili 3.35. T-testi demografiul cvladebsa da momxmareblis 

eTnocentrizms Soris 

momxmareblis eTnocentrizmisa da nacionaluri 
produqtis atributebis ganzomilebebi 

demografiuli 
cvladebi 

sufTa 
qarTuli 
msyidvelobi-
Ti qceva 

balansi 
adgilobriv da 
ucxour 
produqts Soris 

dacviTi 
midgoma 

ndoba da 
imedi 
qarTuli 
produqtisa-
Tvis. 

jami 

sqesis mixedviT     
mamrobiTi 3.21 4.34 3.71 4.78 3.77 

mdedrobiTi 2.91 4.20 3.76 4.92 3.67 

T-Rirebul. 1.508 1.799* -.232 -.912 .894 

Aasakis mixedviT     

>35 2.75 4.33 3.55 4.46 3.65 

<35 3.08 4.22 3.78 5.00 3.71 

T-Rirebul. -1.701* .415 -.972 -3.124*** -.502 

ganaTlebis mixedviT     

universteti 2.88 4.51 3.67 4.85 3.70 

saSualo 3.03 3.97 3.77 4.91 3.67 

T-Rirebul. -.751 2.306** -.468 .364 .243 

Semosavlis mixedviT     

III/IV 3.04 4.31 3.65 4.84 3.66 

I /II 3.00 4.21 3.86 4.91 3.78 

T-Rirebul. .214 .443 -.981 -.396 -1.051 

ojaxuri mdgomareoba         

daojaxebeli 3.02 4.44 3.53 4.69 3.74 

dauojaxebeli 2.93 4.13 3.83 4.95 3.65 

T-Rirebul. .435 1.294 -1.353 -1.614 .743 

SeniSvna: saSualo qulebi eyrdnoba 5-balian skalas 1(ar veTanxmebi)-dan 5(veTanxmebi)-mde. veyrdnobiT 

ra or ganStoebian damoukidebel nimuSebs, vzomavT Tanasworobis saSualos (miCneulia Tanabari 

variaciebi); sadac *,**   da    ***  warmoadgens statistikur mniSvnelobas 0.1, 0.05 da 0.01-ze. 

a. mTliani warmoadgens TiToeuli respondentis saSualo qulas, romelic afasebs skalis yvela 

punqts. 
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maRaleTnocentruli da dabaleTnocentruli momxmareblebi.  

cxrili 3.36. damoukidebeli nimuSi T-testi: dabali da maRali 

eTnocentriki momxmareblis mier aRqmuli xarisxis Sefaseba 
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 s   a   S   u   a   l   o          q  u   l   e   b   i 

CineTi           
dabali 2.656 3 2.675  2.696  3.529  2.267 2.63 
maRali 2.719 3 2.515  2.304  3.308  2.2 2.67 
T-testi 0.426 0.5 0.292  0.138  0.296  0.42 0.46 
italia           
dabali 3.814 3.543 4.703 4.109 4.724 4.061 3.905 4.455 4.908 4.45 
maRali 3.333 3.571 4.6 4.075 4.532 3.613 3.682 3.793 4.811 4.17 
T-testi 0.015 0.454 0.178 0.438 0.078 0.031 0.22 0.008 0.169 0.08 
aSS           
dabali 4.075 4.075 4.22 4.415 4.51 4.188 4.31  4.114 4.56 
maRali 4.2 4.175 4.195 4.304 4.405 3.583 4.333  3.875 4.07 
T-testi 0.264 0.309 0.445 0.253 0.269 0.01 0.454  0.176 0.02 
saqarTvelo           
dabali 1.6 1.462 2.167 * 2.154 4.3 2.538 4.544 2.241 2.22 
maRali 1.786 2.192 2.605 * 2.839 4.673 2.971 4.714 2.771 2.59 
T-testi 0.226 0.008 0.023  0.014 0.009 0.078 0.109 0.029 0.13 
poloneTi           
dabali 3 * 3.5 * 2.96 * 3.25 * 3.615 * 
maRali 2.55 * 3.2 * 2.952 * 2.792 * 3.526 * 
T-testi 0.074  0.088  0.489  0.106  0.39  
TurqeTi           
Low 2.926 2.769 2.843 * 2.611 * 2.409 * 2.519 3.26 
High 2.667 2.649 2.925 * 3 * 2.391 * 2.486 3.04 
T-testi 0.112 0.315 0.368  0.099  0.474  0.46 0.2 
germania           
dabali 4.547 4.5 4.264 4.806 4.128 3.867 4.75 3.875 4.409 4.73 
maRali 4.589 4.51 4.071 4.86 4.316 3.914 4.63 3.519 4.412 4.69 
T-testi 0.372 0.47 0.142 0.263 0.138 0.424 0.171 0.158 0.493 0.36 
ruseTi           
dabali 3.38 3.229 2.894 3.045 3.353 3.816 4 3.167 3.192 3.75 
maRali 3.674 3.65 3.515 3.632 3.281 3.973 4.023 3.138 3.469 3.92 
T-testi 0.087 0.028 0.008 0.004 0.384 0.262 0.457 0.468 0.144 0.23 
iaponia           
dabali 4.75 4.894 3.5 4.581 3.692 * 4.105 * * 4.33 
maRali 4.795 4.875 3.286 4.578 3.64 * 4.095 * * 4 
T-testi 0.348 0.417 0.262 0.492 0.437  0.489   0.13 

* asze naklebi xma produqtze ar miiReba saangariSod, aseTi produqtebi iSviaTad an 
saerTod ar arsebobs qarTul bazarze. 
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3.36 cxrili aCvenebs, rom momxmareblis mier xarisxis aRqma gansxvavebulia 

momxmareblis eTnocentrizmis mixedviT.  

Cveni Semdegi hipoTezebi, romlebic ukavSirdebian eTnocentrul 

momxmareblebs, iyo:  

H6d: qarTveli momxmareblis mier sxvadasxva qveynidan Semosuli 

produqtis xarisxis aRqma sagrZnoblad gansxvavdeba momxmareblis 

eTnocentrizmis donis mixedviT. 

H6e: maRal-eTnocentruli qarTveli momxmarebeli adgilobriv nawarmTan 

SedarebiT upiratesobas aniWebs maRalxarisxovan importul saqonels. 

gamonaklisia mxolod qarTuli alkoholuri sasmeli da yveli. 

  3.36 cxrili  gviCvenebs, rom momxmareblis mier xarisxis aRqma 

gansxvavebulia momxmareblis eTnocentrizmis mixedviT. saSualoebis 

pirveli da bolo meoTxedebi gamoyenebulia analizisaTvis. bolo 

meoTxedSi aris 69, xolo pirvelSi _ 67 nimuSi. damoukidebeli nimuSis T-

testis gamoyenebiT gavaanalizeT respondentebis Sefasebebi, rom 

Segvedarebina produqtis warmoSobis qveynisaTvis produqtis xarisxi 

dabaleTnocentrul da maRaleTnocentrul momxmarebelTa Soris. rodesac 

maRal eTnocentrul momxmarebels vadarebT dabals, vxedavT, rom ucxouri 

produqtis (garda rusulisa da germanulisa) miReba  dabalia. amis danaxva 

moxda reitingis saSualoebis SedarebiT, rac eyrdnoboda italiur ojaxur 

mowyobilebebs (3.814/3.333, p<0.02), modur saqonels (4.724/4.532, p<0.10), 

alkoholur sasmelebs (4.06/3.613, p<0.05), yvels (4.455/3793, p<0.01) da saxlis 

saremonto samuSaoebisTvis gankuTvnil saqonels (4.45/4.17, p<0.10). 

mniSvnelovani maCvenebeli aRmoaCnda amerikul alkoholur sasmelebs 

(4.188/5.583, p<0.01), saxlis saremonto samuSaoebisTvis gankuTvnil saqonels 

(4.56/4.07, p<0.02), polonur sayofacxovrebo nivTebs (3/2.55, p<0.10), tansacmels 

(3.5/3.2, p<0.10). maRaleTnocentrulma momxmareblebma maRali Sefasebebi 

mianiWes qarTul yvela produqts, gansakuTrebiT mniSvnelovani maCvenebeli 

miiRo eleqtronikam (1.46/2.19, p<0.10), tansacmelma (2.16/2.60, p<0.05), modurma 

saqonelma (2.15/2.83, p<0.02), alkoholurma sasmelebma (4.3/4.67, p<0.01), 
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samedicino saqonelma (2.53/2.97, p<0.10), yvelma (4.54/4.71, p<0.10) da fexsacmelma 

(2.24/2.77, p<0.05). aseve maRaleTnocentrulma momxmareblebma, 

dabaleTnocentrul momxmareblebTan SedarebiT, maRali Sefasebebi mianiWes 

rusul sayofacxovrebo nivTebs (3.38/3.67, p<0.10), eleqtronikas (3.22/3.65, 

p<0.05), tansacmels (2.89/3.51, p<0.01), avtomanqanebs (3.04/3.63, p<0.01) da Turqul 

modur saqonels (2..61/3.0, p<0.10).  sainteresoa, maRaleTnocentrulma 

momxmareblebma maRali Sefasebebi mianiWes germanul sayofacxovrebo 

nivTebs, eleqtronikas, avtomanqanebs, modur saqonels, alkoholur 

sasmelebs, fexsacmels da saxlis saremonto samuSaoebisTvis gankuTvnil 

saqonels, Tumca mniSvnelobis maCvenebeli am produqtebs dabali 

aRmoaCndaT. 

  SegviZlia davaskvnaT, rom Sedegi mxars uWers H6d -s.  

rodesac vadarebdiT ganviTarebuli qveynebis (italia, aSS, germania, 

ruseTi da iaponia) produqtebs qarTul nawarms, momxmareblebma, maRali 

eTnocentrizmiT, Seafases isini ufro dadebiTad, vidre qarTuli 

produqti, Tumca, arsebobs Rvinisa da yvelis gamonaklisi. Sedegi emTxveva 

hipoTezas H6e-s.  

Cveni bolo hipoTezebi, romlebic ukavSirdebian eTnocentrul 

momxmareblebs, iyo aseTi:  

H6f: maRaleTnocentruli individebi ufro pozitiur damokidebulebas 

amJRavneben kulturulad msgavsi qveynebidan importuli nawarmis mimarT, 

kulturulad gansxvavebuli qveynebis produqciasTan SedarebiT. 

ufro maRaleTnocentruli momxmarebeli afasebs qarTuli produqciis 

yvela saxeobas metad, vidre dabali eTnocentrizmis xasiaTis matarebeli 

momxmarebeli. rac Seexeba germanul da rusul produqts, momxmarebeli 

maRali eTnocentrizmiT afasebs mas ufro dadebiTad, vidre naklebad 

eTnocentruli. dabali eTnocentruli xasiaTis momxmareblebTan SedarebiT 

maRali xasiaTis eTnocentrikebma dabali Sefaseba misces germanul 

tansacmels, samedicino nawarmsa da yvels, aseve rusul Tanamedrove 

produqcias da yvels. Tu amas CavTvliT gamonaklisad, maRaleTnocentruli 

momxmarebeli privilegirebul poziciaSi ayenebs germanul da rusul 
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produqcias. Cinuri, italiuri, amerikuli, polonuri, Turquli da iaponuri 

produqti dadebiTadaa Sefasebuli naklebad eTnocentruli momxmareblis 

mier maRali eTnocentrul momxmarebelTan SedarebiT. 

gamokvlevebma aCvena tendencia kulturulad msgavsi qveynebis 

produqciis mimarT. SegviZlia davaskvnaT, rom Sedegebi mxars uWers H6f -s. 

msjeloba: momxmareblis eTnocentrizmi. CETSCALE gamoyenebul iqna 

warmatebiT imisaTvis, rom gangvesazRvra eTnocentruli momxmareblis 

midgoma sxvadasxva qveynis produqtebis mimarT, rogoricaa aSS, safrangeTi, 

iaponia, dasavleT germania, kanada, korea, espaneTi, malta, TurqeTi, 

singapuri, axali zelandia da CineTi (50; 61; 98; 116; 118; 133; 149; 151; 191; 223; 

224). 

CETSCALE winasawar iqna Semowmebuli da maRali sandooba aCvena 

ruseTSi, poloneTSi, azerbaijanSi, yirgizeTis respublikasa da somxeTSi. 

CETSCALE-m aseve aCvena maRali sandoobis Sedegebi mocemul kvlevaSi. 

SeiZleba davaskvnaT, rom CETSCALE warmoadgens sando sqemas yofil 

sabWoTa kavSirsa da aRmosavleT evropis qveynebSi eTnocentrimis 

gansasazRvravad (50; 62; 97). faqtorulma analizma Seqmna oTxi TvalSisacemi 

faqtori. esenia: sufTa qarTuli msyidvelobis qceva, balansi adgilobriv 

da ucxour produqts Soris, dacviTi midgoma, ndoba da imedi qarTuli 

produqtisaTvis. t. Simpma da s. Sarmam (Shimp, T., Sharma, S.) manamde aRmoaCines, 

rom asaki da ganaTleba moqmedebs eTnocentrizmze (196). s. maklainma da b. 

sternqvistma (McLain, S., Sternquist, B.) daaskvnes, rom ufro asakovani 

momxmarebelia metad eTnocentrulia, vidre axalgazdra momxmarebeli (141). 

aRniSnul kvlevaSi ganaTleba da asaki iyo sayuradRebo mxolod erTi 

faqtoriT. mocemulma kvlevam aCvena asakis efeqtis niSnebi 

eTnocentrizmze, Tumca es ar aris sakmarisi daxmareba kvlevisaTvis. g. 

lancma da s. loebma (Lantz, G., Loeb, S.) aRmoaCines, rom ufro eTnocentruli 

momxmarebeli met upiratesobas aniWebs produqts msgavsi kulturis mqone 

qveynebidan (118). j. uotsonisa da k. vringis (Watson, J.J., Wright, K.)  Tanaxmad, 

axal zelandielma respondentebma msgavsi kulturis mqone qveynebidan 

produqti (germanuli da amerikuli macivrebi) Seafases ufro dadebiTad, 

vidre sxvadasxva kulturis mqone qveynebis produqcia (singapuris da 
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italiis macivrebi) (224). magaliTad, saqarTveloSi upiratesoba eniWeba 

germanul da rusul produqtebs. saerTo sabWoTa istoria SeiZleba 

CaiTvalos imis mizezad, rom qarTveli momxmarebeli ase dadebiTad afasebs 

rusul produqts. gasakviria, magram maRali eTnocentrizmis mqone 

momxmarebeli, rogorc wesi, upiratesobas germanul produqcias aniWebs. 

aseTi tendenciis asaxsnelad gamovikvlieT mizezebi da aRmoCnda, rom    

germaniam, pirveli msoflio omis dros, mtkice politikuri da samxedro 

daxamreba aRmouCina saqarTvelos, raTa aRedgina damoukidebeli 

saxelmwifo 117 wlis Semdeg. germania iyo pirveli evropuli qveyana, 

romelmac aRiara saqarTvelos damoukidebloba da gaxsna aq saelCo 1918 

wels.Kkargi urTierTobebis Camoyalibebam xeli Seuwyo germaneli xalxis, 

enisa da produqciis mimarT dadebiTi damokidebulebis Seqmnas. Yyofili 

sabWoTa kavSiris qveynebs kargi urTierToba aqvT aRmosavleT germaniasTan. 

bevri adamiani ewvia germanias an imsaxura iq rogorc jariskacma.   

sabWoTa kavSiris kolafsis Semdeg da dasavleT da aRmosavleT 

germaniis gaerTianebis Semdeg, saqarTvelodan daiwyo samogzaurod da 

samuSaod xalxis gadineba. daiwyo saerTaSoriso vaWroba. gansakuTrebiT ki, 

germaniidan naxmari manqanebis Camoyvana.Aamis Sedegia is, rom saqarTveloSi 

germanuli produqti popularobiT sargeblobs. 
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daskvnebi da winadadebebi  

Catarebulma kvlevebma mogvces mniSvnelovani informacia, romlis 

gamoyenebac sasargeblo iqneboda im kompaniebisTvis, romlebic 

saqarTvelosa da sabWoTa kavSiris yofil qveynebSi apireben TavianTi 

produqtis gatanas. 

kvlevis Sedegebi mniSvnelovania agreTve menejerebisaTvis, raTa maT 

moaxdinon TavianTi marketinguli strategiebis am momxmarebelTa 

moTxovnilebebisTvis SeTavazeba ara mxolod TvalmomWreli vitrinebis, 

ufaso nimuSebisa da a.S. saxilvelad, aramed imisTvis, rom kompaniebma 

Seqmnan sakuTari produqciisTvis saukeTeso imiji. agreTve, didi yuradReba 

unda mieqces im faqts, rom qarTveli momxmarebeli aqtiurad iyenebs 

megobarTa azrs. amitom gaTvaliswinebul unda iyos qveyanaSi pativsacemi 

xalxis azri, romelTa meSveobiTac sazogadoebas miewodeba mesiji 

importul saqonelTan dakavSirebiT. azrTa gaziarebis meSveobiT moxdeba 

produqtis ufro swrafi popularizacia. ar unda iqnas daviwyebuli 

televiziis roli, miuxedavad misi mciri informaciuli datvirTvisa, 

saqarTveloSi satelevizio reklamas didi mniSvneloba eniWeba. televizia 

da sagazeTo reklama Zlieri saSualebebia reklamirebisaTvis. amitom 

importiorebs EvurCevT, raTa es saSualebebi gamoiyenon. kidev erTi Zlieri 

sareklamo saSualebaa bilbordebi. Tu kompania orientirebulia 

dabalSemosavlian momxmarebelze, produqtis specifikidan gamomdinare, maSin 

reklamebi unda gakeTdes sazogadoebriv transportSi, unda darigdes 

broSurebi quCasa da sacxovrebel korpusebTan, agreTve televiziiT unda 

gakeTdes reklama serialebis, sainformacio gamoSvebebisa da sportuli 

movlenebis translirebisas. reklama, gaTvlili SedarebiT mdidari 

momxmareblisaTvis, koncentrirebuli unda iyos prezentaciebze 

supermarketebSi, satelevizio da radio programebis dasponsorebaze, 

pirdapir kontaqtze restornebSi,  faqsisa da eleqtronuli fostis 

meSveobiT informaciis gagzavnasa da internet-reklamaze.  

dResdReobiT qarTveli momxmarebeli qarTul kompaniebs aRiqvams ufro 

mogebaze da ara momxmarebelze orientirebulad. saqarTveloSi arsebulma 

firmebma unda gamoiCinon meti interesi momxmareblisadmi, raTa moipovon 
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momxmarebelTa ndoba. es aucilebeli elementia grZelvadiani mogebisa da 

gadarCenisTvis.  

qarTveli momxmarebeli endoba reklamas imisda miuxedavad, rom masSi 

bevri macduri elementia gamoyenebuli. produqtis saxelwodebaze 

aqcentirebuli reklamirebiT  ufro advili misaRwevi iqneba produqtis 

popularoba, vidre momxmareblisadmi megobrul damokidebulebaze agebuli 

reklamiT.  

xSirad importiorebi cdebian imis gansazRvraSi, Tu ra amoZravebs 

qarTvel momxmarebels produqtis SeZenisas. imisaTvis, rom Semotanili 

produqti warmatebiT gaiyidos qarTul bazarze, importiorebma unda 

gadadgan Semdegi nabijebi: pirveli _ rogor apireben kompaniebi  

sandomiani saxelis mopovebas momxmareblebSi? Mmeore _ saxelmwifos 

zedamxedvelobis qveS rogor unda SeZlon kompaniebma momxmareblis 

moTxovnebis saukeTesod dakmayofileba? mesame _ Tavad qarTul firmebs ra 

SeuZliaT gaakeTon imisaTvis, rom momxmareblisTvis saWiro xarisxi 

miawodon, ufro sandomiani informacia miawodon, raTa momxmareblis ndoba 

moipovon. saWiroa adgilobrivma produqciam ndoba moipovos. bolos, 

ucxouri produqciis reklamirebisas saWiroa  sxvadasxva gzavnilebis 

gamoyeneba. 

Catarebuli kvleva aseve amtkicebs, rom qarTveli momxmarebeli 

miiCnevs niSans “damzadebulia ...Si”, rogorc aucilebel informacias, 

romelsac isini eZeben saqonlis SeZenamde. qarTveli momxmareblisaTvis pwq-

s Sesaxeb  informacia aucilebelia, rodesac is yidulobs Zvirian, 

maRalxarisxian da maRalriskian produqts. 

bolos, kvleva miiCnevs, rom produqtebi iseTi maRalganviTarebuli 

qveynebidan, rogoricaa iaponia, amerika da germania, aRiqmebian rogorc 

maRalxarisxiani. xolo produqtebi poloneTidan, TurqeTidan, 

saqarTvelodan da CineTidan, momxmareblisaTvis ufro dabalxarisxiania.  

kvlevis meSveobiT moxerxda momxmareblis moTxovnis xasiaTebis ukeT 

gaanalizeba, rac xels Seuwyobs marketologebs, dagegmon zusti 

marketinguli urTierT strategia. es ki daexmareba maT saqarTvelos 
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bazarze arsebuli da momavali poziciebis gamyarebaSi. aucilebeli gaxdeba 

Seiqmnas zusti SeRwevis miqsi aRniSnuli sakiTxebis efeqturad da 

Sedegianad warmarTvisTvis. ufro metic, kvlevis Tanaxmad, romel 

qveyanasac gaaCnia xalsayreli an pozitiuri imiji momxmareblebs Soris, 

kompaniebs im qveynebidan SeuZliaT kapitalad aqcion TavianTi misaRebi 

imiji konkurentebTan SedarebiTi upiratesobis misaRebad. amgvarad, pwq 

aris potenciurad Zalauflebiani imijis sxvadasxvaoba, romelsac iyeneben 

firmebi  saerTaSoriso bazarze upiratesobis mosapoveblad.  

 

Catarebulma kvlevebma saSualeba mogvca gagvekeTebina Semdegi 

daskvnebi: 

1. XX saukunis 60-iani wlebis Sua periodidan pwq-s efeqti mravali 

kvlevis stimuls warmoadgenda. am moZRvrebaTa umravlesoba askvnis, 

rom saqonlis warmoSobis qveyana produqtis Sefasebaze axdens efeqts 

(26; 158). Tumca, produqciis Sefasebaze pwq-s kriteriumis zemoqmedebis 

Sedegi jer kidev ar aris bolomde gaTviTcnobierebuli da amitomac, 

mocemul sakiTxTan dakavSirebiT, mosazrebebi sagrZnoblad 

gansxvavebulia. 

2. pwq-s Sesaxeb literaturaSi mocemuli efeqtis aRqmis sididesTan 

dakavSirebiT arsebuli urTierTsawinaaRmdego mosazrebebi gviCvenebs, 

rom pwq-s fenomeni jer kidev ar aris kargad gaTviTcnobierebuli da 

Seswavlili. 

3. erTkriteriumiani kvlevebi pwq-s efeqtis ufro maRal sidideze 

miuTiTebs, vidre mravalkriteriumiani kvlevebi. am kvlevaTa umetesoba 

erTkriteriumian modelebs gulisxmobs, romlebic pwq-s dadebiTi 

efeqtis Sedegebzea mimarTuli (93). mogvianebiT kvlevebs daemataT 

mravalkriteriumiani modelebi, raTa eCvenebinaT momxmareblis mier 

produqtis Sefasebaze pwq-s zemoqmedebis naklebi mniSvneloba (4; 5; 6; 

54; 93; 182). 

 

4. qarTveli momxmarebeli, pirvel rigSi, sakuTar gamocdilebas 

eyrdnoba, Semdgom ki sjera da mimarTavs megobarTa rCevebs. televizia 
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qarTveli myidvelis mier yvelaze xSirad gamoyenebadi komerciuli 

informaciis wyaroa. miuxedavad imisa, rom sxvadasxva qveyanaSi 

momxmareblis mier ufro efeqtur sainformacio wyarod ufro xSirad 

gazeTebi da Jurnalebi gamoiyeneba (194; 195), satelevizio reklamis 

roli mniSvnelovnad izrdeba. 

5. demografiuli gansxvavebebi, kerZod, asaki, sqesi da ganaTlebis done 

sainformacio wyaros gamoyenebaSi ganmasxvavebel rols TamaSobs. 

asakovani momxmarebeli upiratesobas aniWebs gamocdilebas, SefuTvaze 

arsebul informacias, Jurnal-gazeTebsa da gamyidvelis rCevebs, xolo 

axalgazrdebi ucxouri saqonlis Sesafaseblad ufro metad radiosa 

da bilbordebs iyeneben. naklebad ganaTlebuli momxmarebeli 

tendenciuria, ufro metad daeyrdnos megobarTa mosazrebebs, 

vitrinebs, televizias, radios, gazeTebsa da bilbordebs, vidre 

umaRlesi ganaTlebis mqoneni. qali respondentebi, mamakac 

respodentebTan SedarebiT, yvela wyaros iyeneben, gamonaklisi mxolod 

radioa. 

6. qarTveli momxmarebeli bizness ufro mogebaze orientirebulad 

Tvlis, vidre myidvelze. es gulisxmobs imas, rom saqarTvelos 

bazarze arsebuli kompaniebi myidvelze orientirebulni unda iyvnen da 

biznesma momxmarebelTa ndoba unda daimsaxuros. es bazarze 

xangrZlivi warmatebisa da gadarCenis arsebiTi elementia. 

7. reklamis Sesaxeb mosazrebebisadmi pozitiuri damokidebuleba 

migviTiTebs _ qarTvelebi endobian reklamas da mas mniSvnelovan 

sainformacio wyarod aRiareben miuxedavad imisa, rom garkveuli 

mimarTvebi SeiZleba saeWvod moeCvenoT. amsTan, isini reklamas 

myidvelTa komunikaciis arsebiT elementad miiCneven. 

 

8. pwq-s efeqti mniSvnelovani faqtoria, romelic zemoqmedebs qarTveli 

momxmareblis mier yidvaze gadawyvetilebis miRebasa da produqtis 

Sefasebaze. qarTvelebi pwq-s xSirad mimarTaven, rodesac iReben 

gadawyvetilebas Zviriani saqonlis SeZenis Sesaxeb. meore mxriv, 

iafiani produqtis SeZenisas qarTveli momxmarebeli pwq-s Sesaxeb 
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informacias nakleb mniSvnelobas aniWebs. isini, aseve, did 

upiratesobas aniWeben pwq-s Sesaxeb informacias umaRlesi xarisxis 

produqtisa da brendis SeZenisas, vidre moxmarebis didi riskis mqone 

saqonlis yidvisas. 

9. rogorc yofili ssrk-s qveynis, saqarTvelos momxmarebeli uzbeki 

momxmareblis msgavsad, ufro metad iyenebs pwq-s Sesaxeb informacias, 

vidre polonelebi. qarTvelebi da uzbekebi erTnairad did 

mniSvnelobas aniWeben pwq-s Sesaxeb informacias, rodesac isini 

produqtis SeZenaze msjeloben da yiduloben maralxarisxovan 

saqonels an brends, axal produqts. poloneli momxmareblisgan 

gansxvavebiT, qarTveli da uzbeki momxmarebeli pwq-s Sesaxeb 

informacias iafiani saqonlis SeZenisas nakleb mniSvnelovnad miiCnevs. 

10. qveynis TiToeuli demografiuli parametris efeqtis mniSvnelobis 

sididis mimoxilvisas aRmoCnda, rom sqesi seriozul madiferencirebel 

rols TamaSobs, xolo ganaTleba da asaki nakleb gansxvavebebs 

warmoSobs. qali momxmarebeli ufro did mniSvnelobas aniWebs pwq-s 

Sesaxeb informacias, vidre mamakaci moxmmarebeli. umaRlesi 

ganaTlebis mqone myidveli aseve farTod iyenebs informacias pwq-s 

Sesaxeb. asakovani momxmarebelic did mniSvnelobas aniWebs pwq-s 

Sesaxeb informacias. 

11. mocemuli kvleva nakrebia kvlevebisa imis Sesaxeb, rom saqonlisa da 

brendis cnobadoba, fasi, mosalodneli riski da sirTulis xarisxi 

pwq-s Sesaxeb informaciis mniSvnelobas ganapirobebs (93; 121; 233). 

Tumca, rogorc j. iohansonma (Johansson, J.K.) daaskvna da qarTuli, 

polonuri da uzbekuri modelebis Sedarebaze dakvirveba gvamcnobs, 

rTulia mkacrad ganazogado pwq-s efeqti (93). 

12.  qarTveli momxmarebeli saqonlis xarisxs pwq-ze dayrdnobil 

mniSvnelovan gansxvavebad miiCnevs. Cvens kvlevaSi mTavar warmodgenil 

qveynebTan SedarebiT germanuli produqciis sruli aRqma Sefasebulia 

rogorc saukeTeso, Cinuri produqcia ki yvelaze dabal Sefasebas 

imsaxurebs. winamdebare kvleva amtkicebs, rom pwq-s efeqti arsebobs da 

zemoqmedebs momxmareblis mier saqonlisadmi upiratesobis miniWebaze. 
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13. qarTvelebi amayoben TavianTi alkoholuri sasmelebiTa da yveliT, 

amitomac isini maRal Sefasebas aZleven adgilobriv alkoholur 

sasmelebsa da yvels, sxva arsebul alternativebTan SedarebiT. 

14. qarTveli momxmarebeli ganviTarebuli qveynebis produqtebs ufro 

maRalxarisxovnad Tvlis, vidre ganviTarebadi qveynebis produqcias. 

iseTi ganviTarebuli qveynebis produqcia, rogoricaa germania, iaponia 

da aSS, Sefasebulia, rogorc maRalxarisxovani. meore mxriv, naklebad 

ganviTarebuli qveynebis, magaliTad, TurqeTis, poloneTis, 

saqarTvelosa da CineTis saqoneli dabalxarisxovnadaa miCneuli. es 

xazs usvams ucxoeTSi Catarebul kvlevebs imis Sesaxeb, rom arsebobs 

dadebiTi urTierTdamokidebuleba aRqmasa da sakvlevi qveynis 

ekonomikuri ganviTarebis dones Soris. 

15. Cveni kvlevis Sedegebi adasturebs imas, razec migviTiTeben ucxouri 

kvlevebi, anu pwq-s Sefasebisas demografiuli cvladebis 

ganmasxvavebel efeqtze (199). Tumca, l. heslofma da n. papadopoulosma 

(Heslop, L.A, Papadopoulos, N.) dasZines, rom jer kidev naklebadaa 

dadgenili momxmarebelTa demografiul cvladebTan dakavSirebuli 

aRmoCenebis kanonzomierebebis arseboba (233). 

16. qarTveli momxmarebeli ufro metad endoba ganviTarebuli qveynebis 

teqnologiebsa da maTi saqonlis damzadebis xarisxs. winamdebare 

kvleva amtkicebs, rom ganviTarebuli qveynebidan (germania, aSS) 

mowodebul produqcias momxmarebeli aRiqvams, rogorc mowinave 

teqnologias, ukeTes nakeTobas da saukeTeso masalisgan damzadebuls, 

aseve maT inovaciurad da usafrTxod Tvlis. qarTveli 

momxmareblisTvis saqonlis dabali fasi ganviTarebadi qveynebidan 

warmoSobaze miuTiTebs. rac Seexeba fasebs, Turquli, qarTuli da 

rusuli produqtebi qarTveli myidvelis mxridan yvelaze didi 

sandomianobiT sargeblobs. 

17. myidvelTa demografia axdens efeqts maT mier produqtis 

maxasiaTeblebis Sefasebaze, magram arsebiTi gansxvavebebis 

ganzogadebisTvis sakmarisi ar aris. gamoikveTa ramdenime saintereso 

migneba: aSS-s produqtebis Tvisebebi umaRles Sefasebas imsaxurebs 
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naklebad ganaTlebuli, daqorwinebuli da naklebad eTnocentruli 

mamakaci momxmareblebisgan, xolo Turquli produqtis Tvisebebs 

dadebiTad afasebs ufro xandazmuli da daqorwinebuli myidvelebi.  

18. CETSCALE qarTveli momxmareblisTvis maRali usafrTxoebis garantiaa. 

CETSCALE-s 17-ive punqti SeiZleba meryeobdes qarTveli momxmareblis 

mier miniWebul maRal da dabal Sefasebebs Soris. 

19. saqarTvelos momxmarebeli sxvadasxva qveynis saqonlis xarisxs 

arsebiTad gansxvavebulad afasebs maTi eTnocentrizmis donis 

mixedviT. maRaleTnocentruli qarTveli momxmarebeli upiratesobas 

aniWebs maRali xarisxis importul produqts, vidre adgilobrivs, 

gamonaklisia kulturuli Taviseburebebis mqone saqoneli, magaliTad, 

qarTuli alkoholuri sasmelebi da yveli.  

20. maRaleTnocentrul individebs ufro dadebiTi damokidebulba aqvT 

kulturulad msgavsi qveynebidan Semotanili produqtisadmi, vidre 

kulturulad gansxvavebuli qveynis saqonlisadmi. saqarTveloSi maRal 

eTnocentruli segmenti midrekilia amjobinos rusuli da germanuli 

produqtebi. ssrk-s saerTo istoria rusuli produqciis sasurvelobas 

ganapirobebs. 

disertaciaSi aseve SemuSavebulia Semdegi winadadebebi saqarTvelos 

bazarze arsebuli kompaniebisTvis: 

1. kvlevis Sedegebi gvTavazobs mniSvnelovan marketingul da biznes 

Carevas im firmebisaTvis, romlebic TavianTi produqtisTvis qarTul 

bazars eZeben, aseve, im firmebisaTvisac, romlebsac mezobeli yofili 

ssrk-s gardamavali qveynebis bazrebis dapyroba surT, romlebic 

saqarTvelos msgavsia socialur-ekonomikuri, teqnologiuri da bazris 

ganviTarebis doneebiT. 

2. is faqti, rom saqarTvelos momxmarebeli importuli saqonlis 

Sefasebisas, pirvel rigSi, sakuTar codna-gamocdilebas eyrdnoba, 

menejerebma unda gaiTvaliswinon da danergon am regionSi iseTi 

marketinguli strategia, romelic ara marto produqtis 

popularizacias, dakvirvebebsa da Tavisufal Sefasebebs daeyrdnoba, 
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aramed, amave dros, sakuTar produqts yvelaze saukeTeso SesaZlo 

imijs Seuqmnis. ufro metic, vinaidan megobarTa mosazrebebi Zalze 

mniSvnelovania, rogorc saqonlis Sesaxeb informaciis wyaro, 

aucilebelia qarTuli sazogadoebis liderTa Sexedulebebis 

identificireba. isini warmoadgenen warmatebuli sakomunikacio 

strategiis mizans, raTa Camoyalibdes pozitiuri Sexeduleba 

importul produqtze. verbaluri komunikaciis sityvieri Zala aCqarebs 

saqonlis gaTavisebas da pirveli momxmareblebis azri produqtTan 

dakavSirebiT ufro advilad vrceldeba da daiyvaneba mTavar 

momxmareblebamde. ufro metic, informaciuli zemoqmedebis mravali 

saSualebis miuxedavad, ar unda daviviwyoT televiziis roli, radgan 

igi saqarTveloSi erT-erTi warmatebuli sakomunikacio saSualebaa. 

3. bazarze saqmianobisas rekomendebulia, ZiriTadad, televiziis da 

Semdeg iseTi meoradi sareklamo arxebis gamoyeneba, rogoricaa 

gazeTebi, radgan es ori gza yvelaze efeqturia. bilbordebis 

xelmisawvdomoba da momxmareblis mier maTi gamoyenebis done maT kidev 

erT momxiblav sareklamo saSualebad aqcevs. reklama unda iyos 

gamiznuli momxmareblisTvis, romelic, ZiriTadad, orientirebulia 

SerCeul bazrebze, sakolmeurneo bazrebze, sazogadoebriv 

transportze, pirdapir kontaqtze, sacxovrebel adgilas baraTebiT 

distribuciaze, aseve satelevizio komerciaze, serialebze, axal 

ambebsa da sportul RonisZiebebze. SedarebiT maRalSemosavlian 

momxmarebels reklama unda SesTavazon supermarketebis prezentaciis 

saxiT, tele da radio gadacemebis sponsorobiT, sareklamo banerebiT 

quCebSi, restornebSi pirdapiri kontaqtebiT, distribuciiT faqsiTa da 

eleqtronuli fostiT gagzavnili mimarTvebiT, aseve internetSi 

reklamirebis saxiT. 

4. saqarTvelos momxmarebeli arsebul biznes saqmianobas Tvlis mogebaze 

da ara momxmarebelze orientirebulad. saqarTvelos bazarze moqmedi 

kompaniebi ufro momxmarebelze unda orientirdnen, raTa biznesma 

myidvelis ndoba moipovos. es arsebiTi elementia bazarze xangrZlivi 

warmatebis mosapoveblad da gadarCenisaTvis.  
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5. qarTveli xalxi reklamas endoba maSinac ki, rodesac garkveuli 

mimarTvebis utyuaroba saeWvoa da mas momxmarebelTa komunikaciis 

arsebiT elementad Tvlis. reklamis meSveobiT saqonlisa da brendis 

stimulireba SeiZleba mosalodnelze ufro martivad da Cqara 

ganxorcieldes, Tuki SevimuSavebT momxmareblisadmi megobrobasa da 

ndobaze dafuZnebul sareklamo kampanias.  

6. qarTveli importiorebi xSirad gegmaven produqtis Semotanas 

sazRvargareTidan yvela im faqtoris gaTvliTa da gaTvaliswinebiT, 

ramac SeiZleba mocemul produqtze moTxovnis done aamaRlos. 

imisaTvis, rom importulma produqtma qarTveli momxmareblis ndoba 

moipovos, distributorebma da importiorebma garkveul nabijebi unda 

gadadgan am mimarTulebiT. aq unda gadawydes Semdegi sakiTxebi: pirvel 

rigSi, rogor unda moipovos biznesma momxmareblis ndoba? meore, 

rogor miaRweven kompaniebi xelisuflebis patronaJs da, amave dros, 

daakmayofileben myidvelTa moTxovnilebebs saukeTeso gziT? mesame, 

qarTul kompaniebs, Tavis mxriv, risi gakeTeba SeuZliaT sakuTari 

saqmianobis arealSi, raTa gaamarTlon xarisxisadmi myidvelis 

molodini, miawodon momxmarebels didi moculobis da usafrTxo 

informacia da Camoayalibon myidvelze orientirebuli kampaniebi. aseve, 

xeli unda Seewyos momxmareblis ndobis gaRvivebas adgilobrivad 

warmoebuli produqtisadmi. bolos, gamovikvlieT biznessa da 

marketingul praqtikaSi arsebuli Sefasebis cvlilebebi sqesze, 

eTnocentrizmsa da araeTnocebtrizmze dayrdnobiT. ucxouri 

produqciis stimulirebisas gamoyenebuli unda iqnas gansxvavebuli 

mimarTvebi. 

7. vfiqrobT, rom mocemuli kvleva daexmareba momxmareblebs moTxovnis 

maxasiaTeblebis ukeT SecnobaSi, xolo bazarze dasaqmebulebs, 

Camoayalibon iseTi miqs marketing strategia, romelic daexmareba maT 

miznis miRwevasa da potenciuri momxmareblis mopovebaSi, aseve, xels 

Seuwyobs maTi saqonlis pozicionirebas saqarTvelos bazarze. 

aucilebelia Seiqmnas Sesabamisi stumulirebis miqsi, raTa Sedegebi 

efeqturi aRmoCndes. garda amisa, imis gaTvaliswinebiT, Tu romeli 
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qveyana sargeblobs upiratesobiTa da dadebiTi imijiT momxmarebelTa 

Soris, im qveynis kompaniebs SeuZliaT Seiqmnan maTTvis sasurveli 

imiji, raTa moipovon upiratesoba TavianT konkurentebTan SedarebiT. 

Tumca, pwq potenciuri Zlieri saimijo cvladia, romlis gamoyenebac 

SeiZleba saerTaSoriso marketingSi konkurentebis dasamarcxeblad. 

Tumca, mocemul aspeqtSi ganmartebebisa da mniSvnelobis danaklisma 

pwq-s imijis, rogorc konkurenciuli brZolis iaraRis, araefeqtur da 

iSviaT gamoyenebas Seuwyo xeli. amis gamo, ganxorcielda damatebiTi 

analizi, raTa dagvedgina qarTveli momxmareblis qceva adgilobrivi 

da ucxouri produqtis mimarT.  
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danarTi 1 

kvlevis anketa qarTul enaze 

mosaxleobis damokidebuleba ucxouri produqtisadmi 

Sesavali  

anketiT Segrovebuli informacia gamoyenebul iqneba mxolod akademiuri 
miznebisTvis, sadisertacio TemisTvis profesor nugzar Toduas 
xelmZRvanelobiT (Tbilisis saxelmwifo universiteti). anketaSi 
konfedencialuri informacia ar aris moTxovnili. gTxovT, yuradRebiT 
waikiTxoT kiTxvebi. es mxolod 10-15 wuTs moiTxovs. Tqveni pasuxebi 
dagvexmareba swori daskvnebis gakeTebaSi. winaswar gixdiT madlobas. 

 
A. xarisxis aRqma produqtis mwarmoebeli qveynis Sesaxeb informaciaze 

dayrdnobiT 

SeafaseT produqti maTi mwarmoebeli qveynebis mixedviT. mianiWeT 1_5 
qulamde TiToeuli qveynis mocemul produqts marcxena svetSi. SeecadeT, 
SeavsoT yvela grafa nacnobi produqtisaTvis. gTxovT, nu SeavsebT 
miTiTebul ujras, Tu darwmunebuli ar brZandebiT qveynis produqtis 
xarisxze.   

1=dabali xarisxi(Zalian dabali),   2=nawilobriv dabali xarisxi (dabali) 

3=arc maRali arc dabali (misaRebi),  4=nawilobriv maRali xarisxi (kargi) 

5=maRali xarisxi (saukeTeso) 
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miuTiTeT is qveyana 
romlis 

 produqtsac aniWebT 
upiratesobas 

magaliTad: Sokoladi  4  3 2 3 5 4  Sveicaruli 

sayofacxovrebo nivTebi 

(macivari, gazqura, uTo da a.S.)  
       

 
  

eleqtronika           
tansacmeli           
avtomanqanebi           
moduri saqoneli           
alkoholuri sasmelebi           
samedicino saqoneli           
yveli           
fexsacmeli           

saxlis saremonto 
samuSaoebisTvis gankuTvnili 
saqoneli  

          

 



 257

 

b da g nawilebSi SemoxazeT Tqveni pasuxis Sesabamisi cifri.  mag:   1               3        4       5        
1 = kategoriulad ar veTanxmebi;  2 = ar veTanxmebi;   3 = arc vuarvyof, arc 
veTanxmebi; 4 = veTanxmebi; da   5 = dabejiTebiT veTanxmebi 
B. informacia produqtis warmoSobis qveyanaze 
 

1 Tu me meqneba mcire gamocdileba produqtis Sesaxeb, me moviZieb 

adgilobrivi mwarmoebeli qveynis Sesaxeb informacias am 

produqtze, rom damexmaros gadawyvetilebis gakeTebaSi 

1 2 3 4 5

2 roca vyidulob axal produqts, mwarmoebeli qveyana aris 

informaciis pirveli wyaro, romelsac me viTvaliswineb 1 2 3 4 5

3 rom viyido produqti, romelic misaRebia Cemi ojaxisaTvis, me 

viTvaliswineb am produqtis warmoSobis qveyanas 1 2 3 4 5

4 pirovnebam unda gaiTvaliswinos informacia produqtis 

warmoSobis qveyanaze, roca yidulobs produqts, romelsac aqvs 

wunis dabali riski, mag. fexsacmlis SeZena. 

1 2 3 4 5

5 me vuyureb “damzadebulia” etikets tansacmelze 1 2 3 4 5
6 pirovnebam yovelTvis unda miaqcios yuradReba mwarmoebeli 

qveynis informacias, roca yidulobs produqts, romelsac aqvs 

wunis maRali riski. mag. majis saaTis yidva. 

1 2 3 4 5

7 me vTvli, rom mwarmoebeli qveynis Sesaxeb informaciis 

gaTvaliswineba Zalzed mniSvnelovania 1 2 3 4 5

8 me mimaCnia, rom warmoSobis qveyana gansazRvravs produqtis 

xarisxs. 1 2 3 4 5

9 me vakvirdebi mwarmoebeli qveynis informacias, rom avarCio 

saukeTeso produqti misaRebi produqtis klasSi. 1 2 3 4 5

10 mwarmoebeli qveynis Sesaxeb informaciis Segroveba naklebad  

mniSvnelovania iafi saqonelisTvis, vidre Zviri saqonelisTvis. 1 2 3 4 5

11 rom davrwmunde produqtis maRal xarisxSi, me vuyureb, Tu 

sadaa igi damzadebuli. 1 2 3 4 5

12 roca vyidulob Zvir saqonels, rogoric aris manqana, 

televizori, macivari, me yovelTvis vcdilob davadgino sad 

aris damzadebuli. 

1 2 3 4 5

13 roca vyidulob iaf saqonels, rogoric aris maisuri, naklebad 

mniSvnelovania romel qveyanaSia igi damzadebuli. 1 2 3 4 5
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C.Ggaremos gavlena myidvelebze 

1 umetes SemTxvevaSi, firmebi iReben pasuxismgeblobas 

TavianT produqtze da garantiebze.   
1 2 3 4 5

2 firmebis umravlesobisaTvis saCivrebis ganyofilebebi 

aferxeben momxmarebelTan Seqmnili problemebis 

efeqturad mogvarebas 

1 2 3 4 5

3 reklamasTan dakavSirebiT saCivrebi umetesad simarTles 

Seefereba. 
1 2 3 4 5

4 rodesac momxmarebels eqmneba problema SeZenil 

saqonelTan dakavSirebiT, umetes SemTxvevaSi aseTi 

problemebi advilad gadasawyvetia.   

1 2 3 4 5

5 mwarmoebelTa umravlesoba ufro metadaa dainteresebuli 

mogebaSi, vidre momxmareblisTvis daxmarebis gaweviT 
1 2 3 4 5

6 sazogadod ukmayofilo var produqtis xarisxiT 1 2 3 4 5

7 imis gamo rom produqti, reklamaSi Cadebuli gzavnili da 

fasebi Zalzed macduria, momxmarebels ar Seswevs unari 

gonivruli gadawyvetileba miiRos  

1 2 3 4 5

8 sazogadod, mwarmoeblis mier SemoTavazebuli SekeTebis 

servisis xarisxi uaresdeba 
1 2 3 4 5

9 produqtis umravlesoba usafrTxoa, Tu maT 

daniSnulebisamebr (sworad) viyenebT 
1 2 3 4 5

10 reklama sasargebloa momxmareblis informirebisaTvis 1 2 3 4 5

11 produqtis farTo asortimenti saSualebas aZlevs 

momxmarebels gaakeTos arCevani  
1 2 3 4 5

12 Tu reklamis raodenoba Semcirdeba, es momxmareblisTvis 

ukeTesi iqneba 
1 2 3 4 5

13 kompaniebi momxmarebels aiZuleben, iyidon imaze meti, rac 

momxmarebels realurad sWirdeba. 
1 2 3 4 5
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D. SemoxazeT Tqveni pasuxis Sesabamisi cifri.  mag:     1          3     4    5    6    7 

7 = kategoriulad veTanxmebi, 6 = veTanxmebi, 5 = nawilobriv veTanxmebi, 4= 

arc veTanxmebi da arc vuarvyof, 3 = nawilobriv ar veTanxmebi, 2 = ar 

veTanxmebi, 1 = kategoriulad ar veTanxmebi 

1 qarTvelma xalxma umjobesia SeiZinos qarTuli nawarmi, 

vidre importuli 
1 2 3 4 5 6 7

2 mxolod is produqti unda iyos importirebuli, romelic 

ar aris xelmisawvdomi saqarTveloSi 
1 2 3 4 5 6 7

3 SeiZine qarTuli nawarmi, SeunarCune qarTvels  samuSao 1 2 3 4 5 6 7
4 qarTuli produqcia, pirveli, ukanaskneli, wamyvani 1 2 3 4 5 6 7
5 ucxouri produqciis yidva anti-qarTuli qmedebaa 1 2 3 4 5 6 7
6 ar aris misaRebi ucxouri produqciis yidva, imitom rom 

qarTvelebi rCebian samuSaos gareSe 
1 2 3 4 5 6 7

7 namdvilma qarTvelma unda SeiZinos qarTuli produqcia 1 2 3 4 5 6 7
8 umjobesia SeiZino qarTuli produqcia, vidre misce 

SesaZlebloba sxvebs gamdidrdnen Sens xarjze 
1 2 3 4 5 6 7

9 yovelTvis umjobesia SeiZino qarTuli produqcia 1 2 3 4 5 6 7
10 unda arsebobdes ucxouri saqonliT vaWrobis mcire 

moculoba, sanam arsebobs misi saWiroeba 
1 2 3 4 5 6 7

11 qarTvelebma umjobesia ar SeiZinon ucxouri produqcia, 

imitom rom is zians ayenebs qarTul bizness da iwvevs 

umuSevrobas 

1 2 3 4 5 6 7

12 SezRudvebi unda iyos dawesebuli yvela saxis importze 1 2 3 4 5 6 7
13 sakmaod Zviri mijdeba, magram vamjobineb davexmaro 

qarTul produqcias 
1 2 3 4 5 6 7

14 ucxoelebs ar unda hqondeT SesaZlebloba, gamoitanon 

TavianTi produqcia qarTul bazarze 
1 2 3 4 5 6 7

15 ucxouri produqcia maqsimalurad unda iyos dabegrili, 

rom SevamciroT aseTi produqtis saqarTveloSi Semosvla  
1 2 3 4 5 6 7

16 Cven unda SeviZinoT ucxouri qveynebisgan mxolod is 

produqcia, romelic Cven ar SegviZlia vawarmooT 
1 2 3 4 5 6 7

17 qarTveli momxmarebeli, romelic yidulobs ucxour 

produqcias, aris pasuxismgebeli Tavis Tanamemamule 

qarTvelebis samuSaos gareSe darCenis saSiSroebaze 
1 2 3 4 5 6 7

18 Tu ucxouri da qarTuli produqcia erTnairi xarisxisaa, 

mirCevnia qarTuli produqti SeviZino, Tundac es ufro 

Zviri damijdes 

1 2 3 4 5 6 7

19 bolo 5 wlis manZilze qarTuli produqciis xarisxi 

sagrZnoblad gaumjobesda, momavali 5 wlis ganmavlobaSi 

ki ufro gaumjobesdeba 

1 2 3 4 5 6 7

20 qarTuli produqciis xarisxi ar Camouvardeba (Tu 

ukeTesi ara) importul saqonels 
1 2 3 4 5 6 7
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E. saerTo midgoma ucxouri produqtisadmi  
sazogadod SeafaseT Semdeg qveynebSi warmoebuli produqcia. ar arsebobs 
swori an araswori pasuxi, Cven gvainteresebs Tqveni azri. SemoxazeT Tqveni 
pasuxis Sesabamisi cifri.  
mag: Tu Tqven migaCniaT, rom mocemuli qveynis produqcia ufro dabali 
xarisxisaa, vidre maRalis, SegiZliaT SemoxazoT; 
dabali xarisxi  1               3        4       5   maRali xarisxi 
 

amerikis SeerTebuli Statebi TurqeTi 
teqnikurad 

dabali donis  
1 2 3 4 5 

teqnikurad 

maRali donis  

teqnikurad 

dabali donis 
1 2 3 4 5 

teqnikurad 

maRali donis  

arasando 1 2 3 4 5 sando da gamZle arasando 1 2 3 4 5 sando da gamZle 

Ddabali xarisxis 

xeloba  
1 2 3 4 5 Kkargi xeloba   

Ddabali xarisxis 

xeloba 
1 2 3 4 5 Kkargi xeloba   

asli 1 2 3 4 5 
originaluri 

(axleburi) 
asli 1 2 3 4 5 

originaluri 

(axleburi) 

Ddabali xarisxis 

masalisgan 

damzadebuli 

1 2 3 4 5 

Kkargi 

masalisgan 

damzadebuli   

Ddabali xarisxis 

masalisgan 

damzadebuli 

1 2 3 4 5 

Kkargi 

masalisgan 

damzadebuli   

Uucnobi savaWro 

niSani 
1 2 3 4 5 

Nnacnobi 

(popularuli) 

savaWro niSani  

Uucnobi savaWro 

niSani 
1 2 3 4 5 

Nnacnobi 

(popularuli) 

savaWro niSani  

Mmodelisa da 

zomis 

SezRuduli 

arCevani 

1 2 3 4 5 

Mmodelisa da 

zomis farTo 

arCevani 

Mmodelisa da 

zomis 

SezRuduli 

arCevani 

1 2 3 4 5 

Mmodelisa da 

zomis farTo 

arCevani 

Aaramimzidveli 

dizaini 
1 2 3 4 5 

Mmimzidveli 

dizaini 

Aaramimzidveli 

dizaini 
1 2 3 4 5 

Mmimzidveli 

dizaini 

aseTi saqonlis 

qona ar aris 

prestiJuli 

1 2 3 4 5 

aseTi saqonlis 

qona 

prestiJulia 

aseTi saqonlis 

qona ar aris 

prestiJuli 

1 2 3 4 5 

aseTi saqonlis 

qona 

prestiJulia 

miuRebeli fasi 1 2 3 4 5 misaRebi fasi miuRebeli fasi 1 2 3 4 5 misaRebi fasi 

Mmcire 

reklamireba  
1 2 3 4 5 

Ddidi 

raodenobiT 

reklamireba 

Mmcire 

reklamireba 
1 2 3 4 5 

Ddidi 

raodenobiT 

reklamireba 

Ddabali xarisxis 

reklama 
1 2 3 4 5 

Kkargi xarisxis 

reklama 

Ddabali xarisxis 

reklama 
1 2 3 4 5 

Kkargi xarisxis 

reklama 

Cveulebisamebr 

amerikuli 

warmoebis 

produqts 

naklebad viZen 

1 2 3 4 5 

Cveulebisamebr 

amerikuli 

warmoebis 

produqts 

xSirad viZen 

Cveulebisamebr 

Turquli 

warmoebis 

produqts 

naklebad viZen 

1 2 3 4 5 

Cveulebisamebr 

Turquli 

warmoebis 

produqts 

xSirad viZen 

Eam qveynis 

produqti ar 

Seefereba 

qarTul 

gemovnebas 

1 2 3 4 5 

Eam qveynis 

produqti 

Seefereba 

qarTul 

gemovnebas 

Eam qveynis 

produqti ar 

Seefereba 

qarTul 

gemovnebas 

1 2 3 4 5 

E am qveynis 

produqti 

Seefereba 

qarTul 

gemovnebas 

ar vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

1 2 3 4 5 

vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

ar vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

1 2 3 4 5 

vuwev 

rekomendacias 

sxvebsEam qveynis 

produqtis 

SeZenaze 
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ruseTi Ggermania 
teqnikurad 

dabali donis  
1 2 3 4 5 

teqnikurad 

maRali donis  

teqnikurad 

dabali donis 
1 2 3 4 5 

teqnikurad 

maRali donis  

arasando 1 2 3 4 5 sando da gamZle arasando 1 2 3 4 5 sando da gamZle 

Ddabali xarisxis 

xeloba  
1 2 3 4 5 Kkargi xeloba   

Ddabali xarisxis 

xeloba 
1 2 3 4 5 kargi xeloba   

asli 1 2 3 4 5 
originaluri 

(axleburi) 
asli 1 2 3 4 5 

originaluri 

(axleburi) 

Ddabali xarisxis 

masalisgan 

damzadebuli 

1 2 3 4 5 

Kkargi 

masalisgan 

damzadebuli   

Ddabali xarisxis 

masalisgan 

damzadebuli 

1 2 3 4 5 

Kkargi 

masalisgan 

damzadebuli   

Uucnobi savaWro 

niSani 
1 2 3 4 5 

Nnacnobi 

(popularuli) 

savaWro niSani  

Uucnobi savaWro 

niSani 
1 2 3 4 5 

Nnacnobi 

(popularuli) 

savaWro niSani  

Mmodelisa da 

zomis 

SezRuduli 

arCevani 

1 2 3 4 5 

Mmodelisa da 

zomis farTo 

arCevani 

Mmodelisa da 

zomis 

SezRuduli 

arCevani 

1 2 3 4 5 

Mmodelisa da 

zomis farTo 

arCevani 

Aaramimzidveli 

dizaini 
1 2 3 4 5 

Mmimzidveli 

dizaini 

Aaramimzidveli 

dizaini 
1 2 3 4 5 

Mmimzidveli 

dizaini 

aseTi saqonlis 

qona ar aris 

prestiJuli 

1 2 3 4 5 

aseTi saqonlis 

qona 

prestiJulia 

aseTi saqonlis 

qona ar aris 

prestiJuli 

1 2 3 4 5 

aseTi saqonlis 

qona 

prestiJulia 

miuRebeli fasi 1 2 3 4 5 MmisaRebi fasi miuRebeli fasi 1 2 3 4 5 MmisaRebi fasi 

Mmcire 

reklamireba  
1 2 3 4 5 

Ddidi 

raodenobiT 

reklamireba 

Mmcire 

reklamireba 
1 2 3 4 5 

Ddidi 

raodenobiT 

reklamireba 

Ddabali xarisxis 

reklama 
1 2 3 4 5 

Kkargi xarisxis 

reklama 

Ddabali xarisxis 

reklama 
1 2 3 4 5 

Kkargi xarisxis 

reklama 

Cveulebisamebr 

rusuli 

warmoebis 

produqts 

naklebad viZen 

1 2 3 4 5 

Cveulebisamebr 

rusuli 

warmoebis 

produqts 

xSirad viZen 

Cveulebisamebr 

germanuli 

warmoebis 

produqts 

naklebad viZen 

1 2 3 4 5 

Cveulebisamebr 

germanuli 

warmoebis 

produqts 

xSirad viZen 

am qveynis 

produqti ar 

Seefereba 

qarTul 

gemovnebas 

1 2 3 4 5 

E am qveynis 
produqti 

Seefereba 

qarTul 

gemovnebas 

E am qveynis 

produqti ar 

Seefereba 

qarTul 

gemovnebas 

1 2 3 4 5 

E am qveynis 

produqti 

Seefereba 

qarTul 

gemovnebas 

ar vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

1 2 3 4 5 

vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

ar vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

1 2 3 4 5 

vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 
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saqarTvelo 
teqnikurad 

dabali donis  
1 2 3 4 5 

teqnikurad 

maRali donis  
miuRebeli fasi 1 2 3 4 5 MmisaRebi fasi 

arasando 1 2 3 4 5 sando da gamZle 
Mmcire 

reklamireba 
1 2 3 4 5 

Ddidi 

raodenobiT 

reklamireba 

Ddabali xarisxis 

xeloba  
1 2 3 4 5 Kkargi xeloba   

Ddabali xarisxis 

reklama 
1 2 3 4 5 

Kkargi xarisxis 

reklama 

asli 1 2 3 4 5 
originaluri 

(axleburi) 

Ddabali xarisxis 

masalisgan 

damzadebuli 

1 2 3 4 5 

Kkargi 

masalisgan 

damzadebuli   

Cveulebisamebr 

qarTuli 

warmoebis 

produqts 

naklebad viZen 

1 2 3 4 5 

Cveulebisamebr 

qarTuli 

warmoebis 

produqts 

xSirad viZen 

Uucnobi savaWro 

niSani 
1 2 3 4 5 

Nnacnobi 

(popularuli) 

savaWro niSani  

Mmodelisa da 

zomis 

SezRuduli 

arCevani 

1 2 3 4 5 

Mmodelisa da 

zomis farTo 

arCevani 

E am qveynis 

produqti ar 

Seefereba 

qarTul 

gemovnebas 

1 2 3 4 5 

E am qveynis 

produqti 

Seefereba 

qarTul 

gemovnebas 

Aaramimzidveli 

dizaini 
1 2 3 4 5 

Mmimzidveli 

dizaini 

aseTi saqonlis qona 
ar aris prestiJuli 

1 2 3 4 5 
aseTi saqonlis 
qona prestiJulia 

ar vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

1 2 3 4 5 

vuwev 

rekomendacias 

sxvebs am qveynis 

produqtis 

SeZenaze 

 

F. roca vyidulobT.  

Tu xelmisawvdomia, mirCevnia SeviZino produqti damzadebuli ------------------, --

-------------, --------------- 

Tu SesaZlebelia, Tavs varideb produqtis SeZenas, romelic damzadebulia 

------------------, ---------------, ----------- 

 

G. informaciis wyaroebi 

ra aris Tqveni informaciis wyaro, rodesac afasebT ucxouri warmoebis 

produqcias? 

ramdenad xSirad gamogiyenebiaT Semdegi informaciuli wyaroebi? dawereT pasuxi 

grafaSi.  

…Cveulebriv...........1,  OxSirad.........2,   zogjer.........3,   iSviaTad............4,    arasdros........5 

gamocdile
ba 

megobrebi
s/ 

naTesavebi
s azri 

maRaziis 
vitrineb

i 

televizi
a 

SefuTvaz
e 

mocemuli 
informaci

a 

radi
o 

gazeTebi 
da 

Jurnaleb
i 

vaWrobi
s 

muSakeb
i 

bilbordeb
i 
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H. gTxovT, mogvawodoT piradi informacia. es gvesaWiroeba kvlevis 

SefasebisTvis. 

respondentis  

asaki  

: …….. saqmianoba : 

             

…………… studenti  

sqesi : mdedrobiTi  mamrobiTi   

ojaxuri 

mdgomareoba 

: daojaxebeli  dasaojaxebeli   

ganaTleba : saSualo  umaRlesi   

Semosavlis 

done 

: dabali  saSualoze 

 dabali  

saSualo  saSualoze 

 maRali 

maRali 

  

 

 
danarTi 2 
kvlevis anketa inglisur enaze 

 
CONSUMERS PERCEPTION OF FOREIGN PRODUCTS 
 
INTRODUCTION 
The information collected with this questionnaire is only for academic purposes for a Dissertation 
Thesis supervised by Prof. Dr. Nugzar Todua at Tbilisi State University. No confidential 
information asked. We kindly ask you to complete it carefully down to the end. We will take 10 – 
15 minutes of yours.  With your serious answers, we will get healthy and reliable conclusions. 
Thank you very much in advance. 
 
A. Perceived quality of products based on the country of origin 

Grade the products according your perception of the source country. Give any grade in between 1- 5.  
1= Low quality, ( very poor), 2= Somewhat low quality, (poor), 3= Neither high nor Low quality, (fair, average)  
4= Somewhat high quality, (good), 5= High quality(Excellent) 

 C
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Another 
Source 

country for 
these 

products 
you favor 

Home appliances 
(Fridge, oven, iron etc.)            

Electronics            
Clothing           
Automobiles           
Fashion Products           
Alcoholic drinks           

Medical Products           
Cheese           

Shoes           

Airlines           
Home repairement 
products  
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B. Use of country-of-origin information 

Circle the number that indicates your answer.  Ex:   1               3        4       5        

1 = strongly disagree; 2 = disagree; 3 = neither agree nor disagree; 4 = agree; and 5 = strongly agree 

1. If I have little experience with a product, I search for the country of 
origin information about the product to help me make a more informed 
decision. 

1 2 3 4 5 

2. When I am buying a new product, the country of origin is the first 
piece of information that I consider. 1 2 3 4 5 

3. To buy a product that is acceptable to my friends and my family, I look 
for the product’s country of origin. 1 2 3 4 5 

4. A person should seek country of origin information when buying a 
product with a fairly low risk of malfunctioning, e.g. when buying 
shoes. 

1 2 3 4 5 

5. I look for the "Made in ..." labels in clothing. 1 2 3 4 5 

6. A person should always look for country of origin information when 
buying a product that has a high risk of malfunctioning, e.g. when 
buying a watch. 

1 2 3 4 5 

7. I feel it is important to look for country of origin information when 
deciding to buy. 1 2 3 4 5 

8. I find out a product’s country of origin to determine the quality of the 
product. 1 2 3 4 5 

9. I look for country of origin information to choose the best product 
available in a product class. 1 2 3 4 5 

10. Seeking country of origin information is less important for inexpensive 
goods than for expensive goods. 1 2 3 4 5 

11. To make sure that I buy the highest quality product or brand, I look to 
see what country the product was made in. 1 2 3 4 5 

12. When buying an expensive item such as a car, TV or refrigerator I 
always seek to find out what country the product was made in. 1 2 3 4 5 

13. When buying a product that is less expensive, such as a shirt, it is 
less important to look for country of origin. 1 2 3 4 5 
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C. Environmental impact on consumers 
Circle the number that indicates your answer.   

1 = strongly disagree;  2 = disagree;  3 = neither agree nor disagree;  

 4 = agree; and  5 = strongly agree 

1. In general business firms usually accept responsibility for their 

products and warranties.  
1 2 3 4 5 

2. Most companies’ complaint departments back up their products and 

effectively handles consumer problems. 
1 2 3 4 5 

3. Most claims made in advertising are believable 1 2 3 4 5 

4. When consumers have problems with products they have purchased, 

it is usually easy to get them corrected.  
1 2 3 4 5 

5. Most manufacturers are more interested in making profits than in 

helping consumers 
1 2 3 4 5 

6. In general, I am dissatisfied with the quality of most products today 1 2 3 4 5 

7. Because products, messages and selling practices are tricky, 

consumers are no longer able to make sensible decisions.  
1 2 3 4 5 

8. In general, the quality of repair and maintenance service provided by 

manufacturers is getting worse 
1 2 3 4 5 

9. Most products are safe when used correctly 1 2 3 4 5 

10. Advertising is good for consumer information 1 2 3 4 5 

11. A large assortment of products allows the consumers to choose the 

one that he or she needs  
1 2 3 4 5 

12. If the amount of advertising was significantly decreased, the 

consumers would be better off. 
1 2 3 4 5 

13. Companies temped the consumers to buy more than they really need 1 2 3 4 5 
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D. CETSCALE 
Circle the number that indicates your answer.  Ex:   1               3        4       5       6        7 
7 = strongly agree, 6 = moderately agree, 5 = slightly agree, 4= neither agree nor disagree, 3 = slightly 
disagree, 2 = moderately disagree, 1 = strongly disagree. 

1. Georgian people should always buy Georgian-made products instead 
of imports. 

1 2 3 4 5 6 7 

2. Only those products that are unavailable in Georgia should be 
imported. 

1 2 3 4 5 6 7 

3. Buy Georgian-made products. Keep Georgia working. 1 2 3 4 5 6 7 

4. Georgian products, first, last and foremost. 1 2 3 4 5 6 7 

5. Purchasing foreign-made products is un-Georgian (not a real 
Georgian behavior).  

1 2 3 4 5 6 7 

6. It is not right to purchase foreign products, because it puts Georgians 
out of work.  

1 2 3 4 5 6 7 

7. A real Georgian( Real Georgians) should always buy Georgian-made 
products.  

1 2 3 4 5 6 7 

8. We should purchase products manufactured in Georgia instead of 
letting other counties get rich off us.  

1 2 3 4 5 6 7 

9. It is always best to purchase Georgian products.  1 2 3 4 5 6 7 

10. There should be very little trading or purchasing of goods from other 
countries unless out of necessity.  

1 2 3 4 5 6 7 

11. Georgians should not buy foreign products, because this hurts 
Georgian business and causes unemployment (makes unemployment 
situation worse.)  

1 2 3 4 5 6 7 

12. Curbs( Limitations)  should be put on all imports.  1 2 3 4 5 6 7 

13. It may cost me in the long run but I prefer to support Georgian 
products.  

1 2 3 4 5 6 7 

14. Foreigners should not be allowed to put their products on our markets.  1 2 3 4 5 6 7 

15. Foreign products should be taxed heavily to reduce their entry into 
Georgia.   

1 2 3 4 5 6 7 

16. We should buy from foreign countries only those products that we 
cannot obtain within our own country.  

1 2 3 4 5 6 7 

17. Georgian consumers who purchase products made in other countries 
are responsible for putting their fellow Georgians out of work. 

1 2 3 4 5 6 7 

18. If the quality of Georgian-made and imported products is the same, I 
will buy Georgian products even if it cost a bit more. 

1 2 3 4 5 6 7 

19. The quality of Georgian products over the past five years has 
improved and it will continue to improve over the next five years. 

1 2 3 4 5 6 7 

20. The quality of Georgian products is equal to, if not better than, 
imported products. 

1 2 3 4 5 6 7 
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E. Overall attitudes to Foreign Products 
Please judge the overall quality of products produced in the following countries. There are no right or wrong 
responses, the question asks for your own opinion. Circle the number that indicates your answer. Ex:   If you 
consider the quality level of the given country’s products near to lower quality rather than average or good quality you 
may match as;   

poor quality  1               3        4       5 good quality 

United States of America Turkey 
Technically inferior  1 2 3 4 5 Technically superior  Technically inferior  1 2 3 4 5 Technically superior  

Unreliable  1 2 3 4 5 
Reliable and  last 
longer 

Unreliable  1 2 3 4 5 Reliable and  longer 

Poor workmanship  1 2 3 4 5 Good workmanship   Poor workmanship  1 2 3 4 5 Good workmanship   

Imitation 1 2 3 4 5 
Inventive ( self-
developed) 

Imitation   1 2 3 4 5 
Inventive ( self-
developed) 

Made of poor 
material 

1 2 3 4 5 
Made of good 
material   

Made of poor 
material 

1 2 3 4 5 
Made of good 
material   

Unfamiliar brands 1 2 3 4 5 
Familiar brands 
(Popular)  

Unfamiliar brands 1 2 3 4 5 
Familiar brands 
(Popular)  

Limited choice of  
size and models 

1 2 3 4 5 
Wide choice of size 
and models 

Limited choice of  
size and models 

1 2 3 4 5 
Wide choice of size 
and models 

Unattractive 
design/style 

1 2 3 4 5 
Attractive 
design/style 

Old-fashioned  

Unattractive 
design/style 

1 2 3 4 5 

Modern design  

Attractive 
design/style 

Having them  is not  
prestigious 

1 2 3 4 5 
Prestigious to have 
them 

Having them  is not  
prestigious 

1 2 3 4 5 
Prestigious to have 
them 

Unreasonable price 
(Poor value for 

money) 
1 2 3 4 5 

Reasonable price 
(Excellent  value for 
money) 

Unreasonable price 
(Poor value for 

money) 
1 2 3 4 5 

Reasonable price 
(Excellent  value for 
money) 

Have little 
advertising 

1 2 3 4 5 
Have much 
advertising 

Have little 
advertising 

1 2 3 4 5 
Have much 
advertising 

Poor quality of 
advertisements 

1 2 3 4 5 
Good quality 
advertisements 

Poor quality of 
advertisements 

1 2 3 4 5 
Good quality 
advertisements 

I normally buy very 
little American 

products 
1 2 3 4 5 

I normally buy a lot 
of American 
products 

I normally buy very 
little Turkish 

products 
1 2 3 4 5 

I normally buy a lot 
of Turkish products 

Their products  
doesn’t suit 

Georgian 
preferences 

1 2 3 4 5 
Their products suit 
Georgian 
preferences 

Their products  
doesn’t suit 

Georgian 
preferences 

1 2 3 4 5 
Their products suit 
Georgian 
preferences 

I don’t recommend 
them to others. 

1 2 3 4 5 
I would recommend 
them to others. 

I don’t recommend 
them to others. 

1 2 3 4 5 
I would recommend 
them to others. 
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Russia Germany 
Technically inferior  1 2 3 4 5 Technically superior  Technically inferior  1 2 3 4 5 Technically superior  

Unreliable  1 2 3 4 5 
Reliable and  last 
longer 

Unreliable  1 2 3 4 5 Reliable and  longer 

Poor workmanship  1 2 3 4 5 Good workmanship   Poor workmanship  1 2 3 4 5 Good workmanship   

Imitation 1 2 3 4 5 
Inventive ( self-
developed) 

Imitation   1 2 3 4 5 
Inventive ( self-
developed) 

Made of poor 
material 

1 2 3 4 5 
Made of good 
material   

Made of poor 
material 

1 2 3 4 5 
Made of good 
material   

Unfamiliar brands 1 2 3 4 5 
Familiar brands 
(Popular)  

Unfamiliar brands 1 2 3 4 5 
Familiar brands 
(Popular)  

Limited choice of  
size and models 

1 2 3 4 5 
Wide choice of size 
and models 

Limited choice of  
size and models 

1 2 3 4 5 
Wide choice of size 
and models 

Unattractive 
design/style 

1 2 3 4 5 
Attractive 
design/style 

Old-fashioned  

Unattractive 
design/style 

1 2 3 4 5 

Modern design  

Attractive 
design/style 

Having them  is not  
prestigious 

1 2 3 4 5 
Prestigious to have 
them 

Having them  is not  
prestigious 

1 2 3 4 5 
Prestigious to have 
them 

Unreasonable price 
(Poor value for 

money) 
1 2 3 4 5 

Reasonable price 
(Excellent  value for 
money) 

Unreasonable price 
(Poor value for 

money) 
1 2 3 4 5 

Reasonable price 
(Excellent  value for 
money) 

Have little 
advertising 

1 2 3 4 5 
Have much 
advertising 

Have little 
advertising 

1 2 3 4 5 
Have much 
advertising 

Poor quality of 
advertisements 

1 2 3 4 5 
Good quality 
advertisements 

Poor quality of 
advertisements 

1 2 3 4 5 
Good quality 
advertisements 

I normally buy very 
little Russian 

products 
1 2 3 4 5 

I normally buy a lot 
of Russian products 

I normally buy very 
little German 

products 
1 2 3 4 5 

I normally buy a lot 
of American 
products 

Their products  
doesn’t suit 

Georgian 
preferences 

1 2 3 4 5 
Their products suit 
Georgian 
preferences 

Their products  
doesn’t suit 

Georgian 
preferences 

1 2 3 4 5 
Their products suit 
Georgian 
preferences 

I don’t recommend 
them to others. 

1 2 3 4 5 
I would recommend 
them to others. 

I don’t recommend 
them to others. 

1 2 3 4 5 
I would recommend 
them to others. 
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Georgia 

Technically inferior  1 2 3 4 5 Technically superior  
Unreasonable price 

(Poor value for 
money) 

1 2 3 4 5 
Reasonable price 
(Excellent  value for 
money) 

Unreliable  1 2 3 4 5 
Reliable and  last 
longer 

Have little 
advertising 

1 2 3 4 5 
Have much 
advertising 

Poor workmanship  1 2 3 4 5 Good workmanship   
Poor quality of 

advertisements 
1 2 3 4 5 

Good quality 
advertisements 

Imitation 1 2 3 4 5 
Inventive ( self-
developed) 

Made of poor 
material 

1 2 3 4 5 
Made of good 
material   

I normally buy very 
little Russian 

products 
1 2 3 4 5 

I normally buy a lot 
of Russian products 

Unfamiliar brands 1 2 3 4 5 
Familiar brands 
(Popular)  

Limited choice of  
size and models 

1 2 3 4 5 
Wide choice of size 
and models 

Their products  
doesn’t suit 

Georgian 
preferences 

1 2 3 4 5 
Their products suit 
Georgian 
preferences 

Unattractive 
design/style 

1 2 3 4 5 
Attractive 
design/style 

Having them  is not  
prestigious 

1 2 3 4 5 
Prestigious to have 
them 

I don’t recommend 
them to others. 

1 2 3 4 5 
I would recommend 
them to others. 

 

F. While you are shopping ……. 

1 Whenever available, I would prefer to buy products made in ------------------, ---------------, --------------- 

2 Whenever possible, I avoid buying products ------------------, ---------------, --------------- 

 
G. Information Sources 
What are your sources of information in evaluating products originating from foreign countries?   

How frequently have you used each of the following information sources? Write your choice into box below.  
Usually…5,   Often…4,     Sometimes…3,     Rarely…2,    Never…1 

Experience 

Friends 

/relatives 

opinion 

Shop 

displays/ 

Showrooms 

Television 

Information 

on 

packages 

Radio 
Newspapers& 

Magazines 

Sales 

people 
Billboards 

         
   
 
H. Please give some personal information.  We need it for research evaluation. 
 
Respondent’s Age : …….. Occupation :……   …………………… If Student  
Gender : Female  Male   
Marital Status : Married  Single   
Education Level : High School  University   
Income level : Low  Below Average  Average  Over Average   High  
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 danarTi 3 
kvlevis anketa qarTul enaze 

 Turq indmewarmeTa damokidebuleba saqarTvelos bazarze 
SemoxazeT is nomeri romelic miuTiTebs Tqvens pasuxs. 
1=mkacrad ar veTanxmebi; 2=ar veTanxmebi; 3=arc veTanxmebi da arc winaaRmdegi var; 
5=mkacrad veTanxmebi 

1. reklamis efeqti gayidvebis mimarT mniSvnelovania 1 2 3 4 5 
2. produqtis farTo asortimenti aris mniSvnelovani imisaTvis, rom 

iyo konkurentunariani da miizido momxmareblebi 
1 2 3 4 5 

3. Tu reklamebis raodenoba mniSvnelovnad gaizrdeba, maSin gayidvebi 

gacilebiT meti iqneba 
1 2 3 4 5 

4. imisaTvis, rom bazarze Seni wili gazardo, yovelTvis unda 

cdilobde, warmoebis xazs axali produqti daamato 
1 2 3 4 5 

5. roca momxmarebels aqvs raime problema nayid produqtTan 

dakavSirebiT, misi gadawyveta advilia 
1 2 3 4 5 

6. originaluri sareklamo kampaniis Targmani qarTul enaze 

momxmareblisTvis ufro misaRebia 
1 2 3 4 5 

7. kompaniebi yuradRebas aqceven momxmarebelTa Civilebs da 

efeqturadac agvareben 
1 2 3 4 5 

8. qarTvel momxmareblebs uyvarT gayidvebis dawinaureba, da amitom 

kompaniebma maqsimalurad unda daawinauron gayidvebi 
1 2 3 4 5 

9. miuxedavad imisa, rom momxmarebelTa umravlesobas dabali 

Semosavali aqvs, ZviradRirebuli saqoneli mainc kargad iyideba 
1 2 3 4 5 

10. moTxovnaTa umetesoba sareklamo kampaniaSi realuria 1 2 3 4 5 
11. qarTul kulturas Seguebuli da qarTul enaze etiketebuli 

produqti iyideba ufro xSirad, vidre standartuli produqti 
1 2 3 4 5 

12. saerTo jamSi, firmebi gascemen garantias da iReben 

pasuxismgeblobas produqtze 
1 2 3 4 5 

13. emociuri sareklamo kampanias ufro afasebs da iRebs qarTveli 

momxmarebeli, vidre logikurs 
1 2 3 4 5 

14. dabali fasis strategia warmatebis erT-erTi faqtoria saqarTvelos 

bazarze 
1 2 3 4 5 

15. imitacia produqtis cnobadi brendisa SeiZleba warmatebuli 

strategia iyos saqarTvelos bazarze 
1 2 3 4 5 

16. miznobrivi bazris SerCeva da Sefaseba ar aris mniSvnelovani, 

produqtis xelmisawvdomoba sakmarisia, rom darwmunde gayidvebSi 
1 2 3 4 5 

17. marketinguli kvleva ar aris saWiro; Tu gaesaubrebi gamocdil 

pirovnebas, miznobrivi bazris suraTs naTlad dainaxav 
1 2 3 4 5 

18. reklama ar aris aucilebeli, momxmarebelTa miTiTeba da rCeva 

sakmarisia gayidvebiTvis stimulis misacemad 
1 2 3 4 5 
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 danarTi 4 
kvlevis anketa inlisur enaze 

Turkish Entrepreneurs’ Approach to Georgian Market 
Circle the number that indicates your answer.   
1 = strongly disagree; 2 = disagree; 3 = neither agree nor disagree; 4 = agree; and 5 = strongly agree 
 

1. The effect of advertising on sales is enormous  1 2 3 4 5 

2. A large assortment of products is necessary for the firms to be more competitive 
and get acceptance of consumers 1 2 3 4 5 

3. If the amount of advertising was significantly increased, the sales would be better 
off 1 2 3 4 5 

4. To grow in the market you should always add new products to your product line  1 2 3 4 5 

5. When consumers have problems with our products they have purchased, it is easy 
to get them corrected  1 2 3 4 5 

6. Original advertisements  translated into Georgian gets acceptance  1 2 3 4 5 

7. Companies pay attention consumer complaints and effectively handles consumer 
problems  1 2 3 4 5 

8. Georgian consumers like sales promotions and firms must give as much as 
possible  1 2 3 4 5 

9. Even majority of consumers have lower level income, higher price goods sell well  1 2 3 4 5 

10. Most claims we made in advertising are realistic  1 2 3 4 5 

11. Products adapted Georgian culture with Georgian labels sell more than the 
standard products  1 2 3 4 5 

12. In general business firms issue warranties and accept responsibility for their 
products and warranties  1 2 3 4 5 

13. Emotional adds appreciated more than logical ads by consumers. 1 2 3 4 5 

14. Low price good and low price strategy is the key of success in Georgian market  1 2 3 4 5 

15. Imitating successful products of well-known brands can be a successful strategy in 
Georgian market  1 2 3 4 5 

16. Segmenting and targeting a consumer group is not necessary, if you make your 
product available in the market consumers will find you and buy your products  1 2 3 4 5 

17. Marketing research is not needed here, If you speak several experienced 
businessmen you get the picture of the market  1 2 3 4 5 

18. Advertising is not necessary, consumer recommendations is enough to stimulate 
sales.  1 2 3 4 5 
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